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'Save The Music' 
Drive Blasts 
OffViaVHI 



BY CHUCK TAYLOR 

NKW YOUK— It i.s a rare feat 
for a chanty to gain willing sup- 
port from all factions of the 
entertainment indu^^trj; to be so 
truly non|)artisan that Presi- 
dent Clinton lend.s a hand and 
everybody applaud.'*. 

As VHl gears up for the sec- 
ond year of its Save the Music 
campaign, a charity aimed sim- 
ply and directly at improving 
music education by donating 
musical instruments for public 
school children, more than .$ll.r> 
million has lieen dedicate<l to the 
cause, including funds raised, 
instrument donations, pi-ogram- 
ming, affiliate air time, antl 
media support, according to 



GOOD WORKS 



VHl. More than 9()';f. of every 
dollar marked for Saw the Mu- 
sic is transformed into a trum- 
pet, flute, oboe, or the like. 

The money has crime via high- 
profile e\'ents like the channel's 
"Divas Live" concert in April, 
special editions of its "Story- 
tellei-s" series, .support fn)m the 
likes of the H.O.R.D.E. and 
(Cimiinned im page Hi) 



DVD Will Be In 
The Spotlight 
AtCESShow 

BY DOUG REECE 

and EILEEN FITZPATRICK 

LOS AKGELt:S— Attendees at 
the Om.sumer'Electronics Show 
(CES), slated for Jan. 7-10 in 
Las Vegas, 
can ex|x?ct to 
hear compa- 
nies singing 
the pniifics of 
DVD and get 
a glimpse of 
the ne,\t-gen- 

eration devices ready to make 
plain-vanilla DVD players seem 
quaint. 

Toshiba America marketing 
VP Steve Nickerson, who says 
{Cfmtitiued an fxifje 7H} 




Edel America Mal(es 
NamelnTougli MIrt. 

BY MICHAEL PAOLETTA 

NEW YORK— Thanks to the break- 
out success of .Jen- 
nifer Paige's sin- 
gle "Crush" and 
Buddha Monk's 
hip-hop hit "Spark 
Somelxxly Up," 3- 
year-old Edel 
America Records 
(EAR) has gone 
from being an 
indie specializing 
in soundtracks 
and compilations 
to a more artist- 
driven entity. 

(Continued im fxige 7S) 




II.S. Retailers Had Happy Holiday 

Online Music Sales Surge; Jan. Outlook Good 



BY DON JEFFREY 
and ED CHRISTMAN 

NEW YORK— On average, U.S. 
music retailers ai"e rejwting .single- 
digit holiday .sales increa.ses aver last 
year — ranging from less than I'i at 
a small suhurlian chain to as high as 

20** at an urban 

sufwrstore chain. 

And merchants 
say that a week- 
bef ore-Christmas 
sales surge contin- 
ued in the days after the holiday, indi- 
cating a merry first quarter. 

"There was a diwrsily in the hits, 
beeau.se of the number of releases, 
that Ixxles ws^ll for .lanuary Iwcause 
these titles should ha\'e momentum in 
the first <)uarter," says .Joe Pagano. 
VP of merchandising for consumer 
electi-onics/entertainment .software 
retailer Best Buy. The chain's music 
.sales were "above forecast," he says. 

SoundScan reports that album 
.sales were up 7*^ in the period I'rem 



DVD Makes .Major 
Impact, Overshadowing 
VHS ... Page 7B 



Thanksgiving week tln-ongh Dec. 27. 

Online music merehants declined 
to reveal sales figures, but reports 
from several Internet companies 
indicate that sales were well ahead of 
projections this holiday sea.son and 
that online music shopiring may have 

hurt brick-and- 

mortar merchimts. 

.\lthough many 
inde|)endent re'tail- 
ers and chains 
rejiorled sales 
increases of less than 109f . the mass 
merchants apparently had strong 
double-digit gains and increased 
their music market share. 

Peter Cline, jH esident of Handle- 
man Entertainment Resources, 
which racks music for mass mer- 
chants Kmart and Wal-Mart, says, 
"We're extremely jileased with our 
customers' double-digit growth that 
held through November and Decem- 
ber. We tliink ma.ss pierehants as an 
(Ciniliitm-d tin ptu/f 7i>t 



New Orleans Funk Thrives 



BY JONATHAN TABAK 

NEW ORLEANS— As the audi- 
ence for "jam bands" such as 
W i d e s ]) r e a d 
Panic, Phish. and 
Medeski, Martin 
& Wood continues 
to grow. New 
Orleans jam-funk 
band (lalactic 
appears primed 
for similar nation- 
al success, awak- 
ening speculation as to whether 
other groups in New Orleans' 



fertile funk scene can also devel- 
op a fan base outside the city 
limits. 

And while there 
are considerable 
obstacles in the 
road to that long- 
sought national 
breakthrough — 
including a gener- 
al tx'luctance from 
radio to program 
the primarily 
instrumental music and occasion- 
jCntltiinti-il fill }ifU]i fili 




Blondie Returns 
After 17 Years 
Witli Beyond Set 

BY DYLAN SIEGLER 

NEW YORK— Blondie's four 
founding memliers aren't fazed 
by the notion that many of 
today's rock fans were primary 
.school age or younger when the 
band's last !ilbum. "Tlie Himter," 
iCoittiiiited on fHifje 7i) 



indie Base Built 
On Small Sellers 

BY CHRIS MORRIS 

LOS ANt;ELES— Though the inde- 
pendent laliel community continues 
to command a large sliare of the U.S. 
music market and account for some 
niigor liit albums, indie distributors 
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and labels note that their business 
still rests on a large volume of albums 
that sell in the thou.simds. rather than 
the millions. 

Through the fii-st nine months of 
1998, independents accounted for 
V.iM'i of current U.S. album market 
ICmititiiinl o» imge So) 
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Filming Tlie Lessons Of A Reggae Legend 



Ignorance makes us woi-ship what we cannot understand, but 
hard-won wLsdom bring.'; endearment to the ordinary things that 
are the real gears of any human greatness. Over the holidays I 
had the chance to read for the fu'st time the deeply mming current 
"worl<ing draft" of "The Bob Marley Story" the screenplay by 
writer/director Ron Shelton ("Bull Durham," "White Men Can't 
Jump") for Warner Bro.s. Pictures. The project resulted from the 
studio's purchase some six years ago of mv book "Catch A Fire: 
The Life Of Hob Marley" 

Alwa.ys believing that skillful screenwriting was a discipline 
quite separate from the demands of book-writing <and maybe 
doubting in this case that it could be done), I never attempted this 
ta.sk my.self. I did only a digest-like treatment for would-be sce- 
narists (and there were many) before resuming the still-ongoing 
process of periodically updating, revising, and expanding my now 
16-year-old biography/kicial history of the late reggae legend and 
his milieu. 1 personally witnessed many scenes in "Catch A Fire" 
during my years-long professional acquaintance 
with Marley, whether visiting him at home in 
Kingston. .Jamaica, watching him toil in the studio, 
or chatting with him on the road during his 1970s- 
'80s Island Records era, including a disturbing 
aftermum spent talking with a drained Bob in his 
Essex House hotel room in New York two days 
befoi-e his 1980 cancer-related collajjse in Central 
Park. (He died from the disease in May 19H1.) 

Reflecting back, formal intervals spent inter- 
netting Marley are less memorable than random, 
peripheral aspects of our encounters, like the 
•Jamaican morning we di.scus.sed Rick.v Nelson's hits 
(Bob adored "Travelin' Man" and "Hello Mary 
Lou"): or the day at Marley's .54 Hope Road com- 
pound in Kingston when Bob, deep into his absent- 
minded professor mo<le as he concentrated on his 
mu.sic, remained oblivious that the center seam of 
his new jeans had somehow unraveled — his black 
nylon boxer shorts hanging out front to back — until 
he finally noticed after dropping his guitar pick, and 
giggled so hard he fell backward onto the grass; or endm-ing a lec- 
ture from Bob in Manhattan for eating a mas.s-pi-oduced Jamaican 
beef patty. Bob insisted that this w'riter take his initial taste of 
mango as Bob e-xtolled the natural fruits and vegetables on which 
he said he was raised — until, while riding w'ith him in an elevator 
afterward, he confessed with a sheepish smile that his favorite 
food as a kid had been store-bought macaroni and cheese. 

Marley's openness to the pleasure — and pain — of small 
moments is captured well in Shelton's script; it* portrayal of the 
imposing events in Bob's Ufe is continually leavened with a tender 
attentiveness to private matters. Shelton expands on a portion of 
the book's te.xt regai-ding Bob and Rita Marley's burgeoning brood 
circa 197.3, wherein Hob says he "wanted to 'ave as many child as 
dero were .shells on de beach." Shelton .sees that statement as the 
crux of a poignant scene with Rita in which she concludes he'll 
newr restrict his seductive wiles to his wife. 

Among the 40-odd .scenes-cum-dialogue from the book that find 
reapplication in the screenplay is a speech taken verbatim from 
Chapter 14's examination of the cultural ironies manifest in Mar- 
ley's media-stoked post-1974 success, its words uttered by an 
"uptown" executive from .Jamaica's insecure middle class. The 
businessman embodies the self-righteous lioardi-oom ire Jamaica's 
establishment felt when they reahzed a peasant musician from the 
island's pariah Rastafarian cult had become one of the most 
admii-ed and celebrated figures in the Third World; "We worked 
and sweated for generations to pull this misbegotten slave deixit 
of an island out of the stone age. We knocked ourselves out to gain 
respect as an emerging nation raised on hopes and dreams and 
blessed with skills and diligence, and these fuck-a-bush ghetto 
rats crawl out of their outhou.ses and hillside lean-tos to hum a few- 
bars of some gully ditty and they get sainted, treated like royal- 
ty, and lionized!" 

This .sense of affront felt by polite Jamaican society, simmering 
since the iy20s heyday of Maivus Gai-vey and then Ixiiling o\-er into 
.sociopolitical outmge over the mid-1 970s explosion of Marley's i-eliel 
music, was the inconwrnent irony faced by a culture in functional 
denial of its totality, forever wishing its bland w-indow dressing 
would eclipse its indecorous but truly substantia underbelly 

We love nothing effectively that we only love selectivel.y, and 
Shelton clearly understands this, with one of the best moments in 
his script reflecting material not found in the "Catch A Fire" text 
but rather drawn from his own research. The scene shows Michael 
Manle.v, Jamaica's leftist prime minister, dropping by Marley's 
Hope Road compound at the same juncture that right-wing oppo- 
sition leader Edward Seaga is phoning Bob, both politicians seek- 
ing the influential lijista troubadour's endorsement in Jamaica's 
violent '76 elections. Marley's response to these shady political 
opportunists holds the non-tactical ring of inner truth: "l>is all I 
got t'say — liasta man no go to da left and no go to da right. I and 




I go straight ahead. Me jus' no believe in da political choices put 
in front 'o me." 

This is the turning point of Shelton's mmie, which is by no means 
a mere adaptation of the "Catch A Fire" book. Instead, to Shelton's 
considerable credit, it's a fresh perspective on his sources that suc- 
ceeds on its ONvn stylistic and cinematic terms. If Bob Marley's life 
merits this film interpretation and other movies or books yet to 
come, it's because his story has tough lessons for our times about 
the dogged capacity for original daring in the human spirit. 
Sometimes Marley in.stinctively took the high road, as when he 
shunned the co-opting propositions of his poUtical suitors; in anoth- 
er, more intimate instance from Shelton's own research, the naive 
young reggae star opts in 196S to linger at a brothel to which he's 
been liu'ed by a divisive early adviser. Bob returns home in the pre- 
dawn glmm to find his jiregnant, heartbroken wife has scissored 
olThor dreadlocks in an abject gesture of dejection and shame. This 
depiction of the callow but maturing emotional compass of Mar- 
le.v — W'ho .seats himself on the edge of an empty bed 
beside the WTonged Kita, bursting into simultane- 
ous sobs with her as they begin a new day togeth- 
er — is pre.sented as powerfully as any effort by a 
previous bii^rapher. And the near-pathetic tableau 
helps audiences grasp how difficult the emotionally 
undernourished Marley's .struggle tt-as to fawr the 
hard right over the ea-sy WTong. 

It's been decades since the central facets of Mar- 
ley's background became known, and it's telling for 
this WTiter that Shelton's .script focuses on a nag- 
ging issue from Bob's childhooti that wa.s indepen- 
dently re-evaluated la.st autumn in the .second, fully 
I'evamped edition of my book — namely the essen- 
tial abandonment of Marley by both his parents 
when he was still a small boy. 

The basic facts: Res|X)nding to a retiuest by Mar- 
ley's eirant white father, his mother blindly put 5- 
,veai"-old Bob on a "coimtry bus" from the i-uj-al jiarish 
of St Ann to Kingston for supjxxsed schooling under 
his father's giudance. What tran.spii-ed insteiui w-as 
a shockingly smooth kidnapping and the desertion of Bob by his 
father, who gambled thiit the "half-caste" child whose birth brought 
disgi-ace to the senior Mai ley's well-to-do family tree would vanish 
into Kingston's ghetto maw without a trace 

More than a year passed following little Bob's di-sappearance 
without any substantial inquiry or questioning beyond a series of 
quizzical, unanswere'd notes sent by his mother to his father. More 
expeditious means of communication existed in rural .Jamaica in 
the post-World War II period. Bob's maternal grandpa, for exam- 
ple, had telegrammed Bob's absent father back in 1945 to inform 
him of his son's birth and, later, of Bob's childhood illnesses. Yet a 
gi-eat deal of time elapsed, with no one joui'neying to Kingston to 
in\'estigate, to visit the little boy, to .send him .sea.sonal gifts, or to 
sci-utinize firsthand his health or pi-ogress. No one insisted on doc- 
umentation (photos, school records, etc.) to certify his well-being, 
and no one contacted the civil authorities after his whereabouts 
became a matter of inexplicable mj-stery. Strangely, it was only a 
chance sighting by a family friend that led to Bob's rescue. 

In Shelton's .script Is a 1960s scene .set in the Delaware house of 
Bob's now-exiKitriated mother, who conl'ronts her .son (temjxjrai-ily 
visiting the U.S. to try to eai-n money for hLs own iledgling record 
label) after he lases his job at an auto factorj: She pi'es.ses him about 
his uncertain future, and he demurs, .sa>'ing, "Me take care of meself, 
Muddah," adding, after a beat "1 not da boy you put on da bus." 

" Whatchyou mean I put ym on da bus!" Ws mother rtjuins. "Mud- 
dah," Bob answers, "when I a Ukkle boy dere 18 months ya no come 
fe check me, an' me have nobody dere tek care a me!" Bob has chal- 
lenged her, and she gives in, offering, after a strained pause, a mur- 
mured apology her son accepts. Still, Bob's memories of the devas- 
tating experience remain a recumng theme in the movie. 

In the years that follow'ed, nobody in Marley's life wTmld ever 
again enjoy a complete picture of the now-chary Bob, and, not sur- 
prisingly, no one around him was prepared for the person he 
became. As rendered by Shelton in Warner Bros.' "The Bob Mar- 
ley Story." the reggae poet fa.shioned a new lieginning from the 
residue of his hurts and disappointments, and it proved a more pur- 
poseful path than those around him had charted for themselves. 

Legal battles still rage over Marley's commercial legac.y, and 
turf wars proliferate over its future exploitation, .yet those pur- 
portedly fighting to carry on the "work" of Bob Marley fail to see 
that most such unfinished tasks He inside themselves. "Oi)en your 
eyes/And look within!" sings Marley in Shelton's script while on 
the "E.\odus" album tour, during which his fatal cancer was diag- 
nosed. Heroism is the courage to do right tt'hen there is no credi- 
ble chance of rewai-d, and hope is the sole sentiment that emerges 
when there is no foreseeable possibility of its triumph. Both are 
impossible emotions, yet they are the most powerful forces on 
earth. As "The Bob Marley Story" makes plain, the man's best 
music was the heartbeat of his own inner redemption song. 
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sequel to Dolly Parton, Linda 
Ronslodt, and Emmylou Harris' 
"Trio' album. 

28 Clossicol/Keeplng Score: 

Director/conductor Volery Gerglev 
continues to ieod the Kirov 
Orchestra through o globe-trolting 
renaissance 

29 jQzz/Blue Notes: Vibra- 
phonist Bobby Hutcherson's "Sky- 
line' is a playful recording that 
keeps the listener guessing. 

30 Songwriters > Publishers: 
Producer/songwriter Travon Potts 
hopes to kiy the foundation tor a 
successful long-term career. 

31 Pro Audio: New York's 
Sound on Sound is becoming 
one of the premier recording and 
mixing destinations. 

jidiaJliitosi-Addilii 



35 France's leading music 
retailer begins expansion Into 
Asia and Brazil. 

3-7 Rnnndn: Severnl nrts from 
the Dexter Entertainment Group 
combine their talent to form d- 
cru, 0 hip-hop-styled pop group. 
38 Hits Ot The World: Fmilin's 
"Big Big World' is the top single 
in the Netherlands, Belgium, and 
Austria. 

3P Blnhnl Music Pube: Rwi5K 
rock bond Gotthard prepares to 
release its rrtth album. "Open ' 

MtlCI*HT8 B M*MITIMB 

43 flniinR uenti ires met rwil- 
wodd complications in 1 998. 
43 Buying Trends: Heavy re - 
search could help predict the 
future ot the music Industry in the 
2 1st century. 

A6 RetollTrock: EMI upholds 
promise to improve distribution. 
47 Decloiollons Ot Indepen - 
dents: Albums from Roky Erick- 
son and Cesor Rosas aie onrong 
the highlights ot early 1999. 

63 Home Video: Europeon 
vkfeo companies ore urged to 
plunge into DVD. 

64 Shetf Tolk: Fox presents 
the "Worid Class Cinema Collec- 
fion,' highlighting the best of 
Inlematlonal cinema. 

65 Child's Ploy: Golden 
Books gets a jump on Easter with 
the release of tour robbit-reloted 
titles. 
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1 998 chart performances that 
deserve recognition. 




67 Frtiirnlinn in thR Sentlle 

area gets support from local radio 
stafions- 

69 Ttie Modem Age: Place- 
bo's Brian Moiko credits staying 
out late with the inspiration tor 
"Pure Morning.' 

70 tliWnves: .lim Rrickmnn 

tokes some chances with his 
sixth studio set, "Destiny." 




itlTERS TO CIEO: P. t4 



iff 

lUTHER mmSS: P. 22 



71 Music Video: MTVrtRvel - 
ops a show to help budding 
vkleo directors show their stuff. 

72 Undflte/mellnes: TheCH) 
ot Roc-A-Fello Records and the 
New York City Mission Society 
fomn a basketball-based empow- 
emienf program tor leens. 

84 Between The Bullets: 
DMX's big debut dnd Chrlstmos 
week music-buying actiyity. 
as Thk WMk'^ Billhnnnl 
Online 

40 Clnssltied 

86 MortetWotch 

86 Chort Beot: Cortoon fkiures 

animate the hits on U.K. chart. 

B6 Hrnnntmnt- SitR-; + 

Sounds, a biweekly column on 
new technology and the muse 
Industry, debuls. 



Judge Grants Injunction In Temptatinns Lawsuit 



BY CHRIS MORRIS 

LOS ANGELES— After a federal judge 
here granted a permanent injunction 
forbidding former Temptations member 
Dennis Edwards from using the group's 
name in advertising for his perfor- 
mances, an attorney for the noted 
Motown act moved quickly to enjoin 
dates by Edwards that allegedly violat- 
ed the court order 

On Dec. 18. U.S. District Court Judge 
George H. King i.ssued the injunction 
barring Edwards — a member of the 
Temptations from 1968 to '77, from 1980 
to '83, and in 1987 — from using the 
name "the Temptations" or "any name 
likely to be confused with 'the Tempta- 
tions' " in connection with his perfor- 
mances. However, the order added, the 
group name could be used "in a fair-use 
sense to truthfully describe and adver- 
tise the fact that Edwards is a former 
lead singer of 'the Temptations.' " 

In a signed stipulation, Edwards 
agreed to pay $50,000 to original Temp- 



tations member Otis Williams and the 
estate of the late group member Melvin 
Franklin. 

The order apparently resolved a suit 
originally filed in September 1996 by 
Williams and the Franklin estate. The 



Judge King issued an 

injunction barring 
Edwards from using 
the name the Temp- 
tations or any name 
likely to be confused 
with the Temptations 



action charged that Edwards had 
infringed on the group's trademarked 
name. Last January, Judge King issued 
a preliminary injunction prohibiting 



Edwards from using the group name 
(Billboard, Jan. 24, 1998). 

However, on Dec. 23, Judge King held 
a hearing regarding three shows by 
Edwards that were allegedly advertised 
in violation of the injunction. 

According to Temptations attorney 
Howard King, a club in Destin, Fla., 
agreed to a settlement over a New 
Year's Eve show featuring Edwards; 
the venue will pay the group a royalty 
and run corrective advertising. 

Judge King denied a restraining 
order sought against a show by Ed- 
wards scheduled for Dec. 25 in Shreve- 
port. La., saying it was unclear if the 
owner of the venue knew about the 
iniunction. He also continued for 30 
days a motion to hold Edwards in con- 
tempt of court; the motion pertained to 
a St. Louis show in early December 
that had been advertised as a Tempta- 
tions date. 

At press time, Edwards' attorney had 
not returned calls seeking comment. 
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Vid Shows' Mktg. Key 

Local Programs Seek Ways To Stand Out 



BY CARLA HAY 

NEW YORK— Local music video 
shows have been ai-ound longer than 
MTV but they're still fighting for a 
certain amount of respect in the 
music industry. With video-promo- 
tion budgets being slashed at many 
record labels, some local shows have 
found innovative ways to market 
themseK'es to their viewers and to 
the music industry. 

"Record companies want to know 
how your show relates to their goals, 
which are to expose music to the 
public and sell it." says Mike 
Di'umm, e.\ecuti\-e producer of "Mu- 
sic Link," a modern rock progi-am on 
KRCA-TV Los Angeles and KBDI- 
TV Denver. "Local shows need to 
build a legitimate business model to 
|)rove that they're effective in sales 
and marketing." 

Finding advertising sponsorship is 
a common way for local shows to dis- 

Hew 111. nwaris 
n Shaw Spurs 
Sales Of Boj/zaae 

BY DOMINIC PRIDE 

LONDON — British retailera are see- 
ing the sales effect of a new U.K. 
music awards ceremony. Record of 
the Year, which they say helped 
broaden the audience for the compe- 
tition's w inner, Irish pop act Boyzone 
(BlIlboardA/ffefin, Dec. 29, 1998). 

Held Dec. 19. the contest drew a 
TV audience of more than 8 million 
during its prime-time sho\\ing, says 
London Weekend Television (LWT), 
which broadcast the evenl nationally 
through the ITV netw'ork. 

Viewers voted "No Matter What" 
by Irish pop band Boyzone as record 
of the year from a short list of 10 
entries, including Cher's "Believe," 
Celine Dion's "My Heart Will Go 
On," and All Saints' "Never Ever." 
Five acts performed live, including 
Boyzone, B'Witched, and Steps. 

■The program was produced by 
LWT in conjunction » ith Jonathan 
King's Tip Sheet and sponsored by 
the direct-mail club Britannia Music. 

A spokesman for the 250-store 
national chain HMV saj's the show's 
effect was immediate and discernible 
even in the busiest week of the year, 
the run-up to Christmas. 

HMV spokesman Simon Winter 
says the Polydor U.K. band's single 
"No Matter What" and album 
"W^iere We Belong" both saw sales 
jumps, selling five times more than 
the previous week. 

"It had a dramatic effect," says 
Winter. "It really has broken them 
into a new audience. People who had 
not thought about buying [their 
records] were conwrted." 

Billy Gray, marketing director and 
partner in 39-store regional indepen- 
dent Andys Records, sa.vs that the 
album benefited most at their stores. 

"Anything that heightens the pro- 
file of the act has got to be good. The 
iCotitinued on txitie T5) 



tinguish themseK'es. Whether a show 
has advertising can affect how the 
music industry \1ews it 

"We don't take [cable TV] public- 
access shows as seriously as shows 
that are advertiser-supported," says 
one miyor-label video promoter who 
asked not to be identified. "The 
shows on pubUc access usually don't 
la.st as long as adwrtiser-supported 
shows. The people who run public- 
access shows almost always do the 
(Continued on page To) 



Valley Plans IPO, Posts Six-Month Loss 



BY ED CHRISTMAN 

NEW YORK— Valley Media, which 
in late December filed with the 
Securities and Exchange Commis- 
sion its intention to raise about $46 
million through a -stock offering 
(mnboardHuUetin, Dec. 23, 1998), 
posted a net lass of $1.33 million on 
net sales of $.343.4 million in the six- 
month period that ended Sept. 26, 
1998, according to Valley's S-1 doc- 
ument. In the corresponding time 
frame in 1997, the company had a 
net income of $168,000 on sales of 
$234.4 million. 




Multi-Platinum Trio. Sony Music Entertainment Europe chairman Paul Russell, 
center, recently celebrated 25 years with CBS Records/Sony Music at a dinner in 
London attended by colleagues past and present. He is pictured with former 
CBS Records U.K. chiefs Dick Asher, left, and Maurice Oberstein. Russell, who 
served under both men. joined the record company in late 1973 in London as 
director of business affairs. Among others present at the dinner were Bruce 
Springsteen and manager Jon Landau and Sony Music International chairman 
Mel llberman. 

German Biz Wary After 
Jailing Of 2nil Promoter 



BY WOLFGANG SPAHR 

HAMBURG — Concert promoters 
here are entering the new year in an 
atmosphere of apprehension follow- 
ing the jailing of a second leading fig- 
ure in the sector for tax offenses. 
Matthias Hoffmann was sentenced to 
five years and eight months by the 
regional court in Mannheim on Dec. 
22 (BillboardJ}u/<ffin, Dec. 23, 
1998). His imprisonment foUow's the 
jailing of Mama Concerts founder 
Marcel Avram for three years at the 
end of 19<)7 (Billboard, .Ian. 10, 1998). 

Though other concert promoters in 
Germany are not prepared to speak 
pubhcly on the issue, privately they 
say they fear that all companies 
working in the sector are now at risk 
for raids by tax officials. 

Hoffmann, 47, has already been in 
prison for 18 months while awaiting 
trial. At the center of the case against 
him were the German concerts by 
the Three Tenors that he organized. 
The core of the dispute was whether 
the singers — Luciano Pavarotti, Pla- 
cido Domingo, and .los^ Carreras — 
should be considered as a group or as 
individual artists when performing 
together Under German law, groups 
are exempt from value-added tax 
(VAT), but .solo performers must pay. 

Pavarotti, Domingo, Carreras, and 
soprano Montserrat Caballc are 
under investigation by the public 
prosecutor in Mannheim over alleged 



tax evasion (Billboard, Dec. 12, 1998). 
The investigation was launched fol- 
lowing allegations made during Hoff- 
mann's trial. 

Hoffmann had denied the charges 
against him, but the court found him 
guilty of a string of income tax, cor- 
poration tax, and VAT offenses be- 
tween 1991 and 1997. The judge. 
Chief Justice Michael Meyer, said the 
loss sustained by the tax authorities 
was l.'i.2 million deutsche marks 
(about $9 million). 

In an attempt to mitigate the case 
against their client, Hoffmann's 
lawyers said he had admitted to part 
of the tax evasion from the outset and 
had c(«iperated fully with [K)lice and 
the tax authorities. However, Meyer 
said, the fact that the offenses had 
taken place over .such a long period 
was an indictment of Hoffmann. 
Meyer added that Hoffmann had 
acted solely for his own enrichment 
and was not, as the promoter had 
claimed, a victim of bad tax advice. 

The case against Hoffmann began 
after a tax audit of his former part- 
ner Avram. Hoffmann spent Christ- 
mas and the new year with his fami- 
ly after bail of 2 million deutsche 
marks (approximately $1.2 million) 
was posted by 41 of his friends. With 
time off for good behavior and for 
time already spent in jail, it is ex- 
pected that Hoffmann will have to 
spend another year in prison. 



Woodland, Calif.-based Valley will 
use the proceeds from the initial 
public offering for repaj-ment of debt 
and working capital. Most of the 
company's debt arose from drawing 
down on its $200 million revolving 
credit facility, which is supplied by 
Congress Financial. As of Nov. 28, 
1998, borrowings of approximately 
$125.3 million were outstanding from 
that credit facility, according to the 
S-1 document 

Several factors appear to be be- 
hind the loss so far in the company's 
current fiscal year These include 
increased interest expen.se due to the 
cost involved in replacing its revolv- 
ing credit facility and an increased 
need for working capital to finance 
inventory for Star Video, which Val- 
ley acquired on May 20, 1997, and the 
new distribution facility that it 
opened in May 1998 in Louisville, Ky. 

While the company posted a net 
loss, operating income showed an 
improvement, growing to .$3.7 million 
in the first six months of this year 



compared with .$3 million last year. 

In the company's fiscal vear ended 
March 28, 1998, Valley posted a net 
income of $3 million on sales of 

$,583.5 million. 

^ During that year, 

4M operating income 

ll r ' was $11.7 million. 
M In breaking out 

" sales by bu.siness, 

Valley's music 
one-stop opera- 
tion and video dis- 
tribution business generated sales of 
$520.5 million, while its fulfillment of 
online accounts had sales of $J0.3 mil- 
lion, and its independent music dis- 
tjibution busine.ss had .sales of ,$45.7 
million. Inter-company sales, which 
are already included in the above 
business segments, were $13 million. 

Valley said that its online fulfill- 
ment operation is the company's 
fastest-grow ing segment. In the 
first six months of 1997, that arm 
had sales of $8.2 million, compared 
with $51.1 million this yean 



R&B Chart Is Revamped 



Billboard's R&B singles chart 
starts the new year with a new look 
and a new name. Changes in the ven- 
erable chart's methodology reflect 
the continuing evolution of the sin- 
gles marketplace and bring the R&B 
list in line with The Billboard Hot 
100, which underwent similar modi- 
fications a month ago. 

Formerly called Hot R&B Singles, 
the chart is now dubbed Hot R&B 
Singles & Tracks, a modification that 
refers to the inclu.sion of airplay -only 
singles. Airplay-only tracks were 
added to the Hot 100 when that chart 
was overhauled in the Dec. 5 issue. 

The inclusion of airplay-only 
selections was mandated as an 
increasing number of R&B hits 
bypassed stores. In the 1998 chart 
year, two of the top 10 Hot R&B Air- 
play tracks, Brian Mc Knight's 'Any- 
time" and Aaliyah's "Are You That 
Somebody?," were not released as 
retail-available singles. Half of the 
top 10 from 1997's R&B airplay list 
also went the radio-only route. 

"The goal of the Hot R&B Singles 
chart is to reflect the 100 most influ- 
ential songs in the R&B format," 
says Datu Faison, Billboard's R&B 
charts manager. "Since many of 
those titles couldn't chart under our 
old criteria, it became apparent that 
we could no longer accomplish that 
task without this change." 

About half of the titles on the R&B 
chart are not available at retail. The 
rule change introduces Dru Hill's 
radio track "These Are The Times" 
to the top 10, while four other radio- 
only songs join the top 20. 

In [MU-t to accommodate the inclu- 
sion of airplay-only songs, the chart's 
ratio of |X)ints has shifted, from 60^ 
radio/40% sales to 70% radio/30% 
.sales. The Hot 100, which also moved 
from a 60/40 ratio, adopted a 75% 
radio/25% retail formula; however, an 
increased appetite in the R&B con- 
sumer for singles indicated that it 
would be appropriate for sales to 
hav^ a slightly larger weight on the 



Hot R&B list 

FaLson emphasizes that in both the 
old and new methodologies, the ratio 
of points refers to the combined sales 
and radio points of all titles on the 
chart. No formula is applied to spe- 
cific songs, and, as is the case on the 
rev-amped Hot 100, several .songs on 
each week's Hot R&B Singles & 
Tracks will be driven more by sales 
than by radio. 

"The new Hot R&B formula and 
our recent R&B core panel expan- 
sion shows our continued commit- 
ment to retail and overall improve- 
ment of our charts," Faison says. 

Faison and Billboard director of 
charts Geoff Majileld point out that 
sales will still be a critical ingredient 
in the top 10. In the first chart using 
the new methodology, compiled dur- 
ing the magazine's unpublished week, 
half of the top 10 songs, including four 
of the top fivie, weighed more to sales 
than to radio. The same is true of this 
week's top sL\ titles. As with the new 
Hot 100, it will be difficult, but not 
impossible, for a radio-only song to 
reach No. 1 on the new R&B list 

"The consumer's wallet still (jacks 
an important rate of .songs' populari- 
ty on both the new R&B chart and the 
new Hot 100," says Mayfield. "How- 
ever, we had to reckon with the reali- 
ty that many hits are not relea.sed at 
retail, and that trend had a negativse 
impact on our charts' content." 

On last week's unpublished chart, 
28 of the 100 titles had a larger sales 
ratio. This week, 37 lean more 
toward sales. 

The retooling of the R&B chart 
comes less than a month after Bill- 
board more than doubled the number 
of SoundScan core stores that report 
to the magazine's R&B and rap 
charts. The number of reporting 
stores on the R&B core panel grew 
from fewer than 500 locations to more 
than 1,100. The panel now includes all 
of the top 100 markets in the U.S. 

The new methodology for Hot 
(Continued on patje 77) 
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'Titanic' Leads '98 Certifications 

Soundtrack Shipped 10 Mil.; Bacl(street Boys Set At 9 Mil. 



Big Issues Await Berman 
In His New IFPI Post 



BY JEFF CLARK-MEADS 

LONDON— The European record 
industry's most bitter — and impor- 
tant — battle may be on the point of 
being resoK'ed through a spirit of 
cooperation. 

Two pieces of European Union 
legislation due in the coming 
months will determine the health 
of the music business well into the 
next millennium. 

Though the most 
significant of those 
documents, the draft 
Copyright Directive, 
has been a bloody, 
bare-knuckle fight 
for record compa- 
nies, agreements in 
the U.S. may now 
smooth the path of 
both it and the asso- 
ciated Electronic 
Commerce ("E-Com- 
merce") Directi\'e. bei 

Jason Berman, a 
man invoK^ with the politica] bat- 
tles on both sides of the Atlantic, 
says progress in the U.S. is likely 
to spill over into progress in 
Europe. But he warns that, no 
matter how attractive the two 
directives become, laws are not 
necessarily the answer to all the 
record industry's problems. 

Berman this month takes up his 
post as the first chairman/CEO of 
the International Federation of the 
Phonographic Iralustry (IFPI). For 
11 .years until Januarj' 1!)98. he held 
the top cNccutne post at the Record- 
ing Indastry As.sn. of America. 

Le.s.sons he learned during the 
political passage of the Digital Mil- 
lennium Copyright Act in the U.S., 
a document signed into law Oct 28, 
199H, havT! shown him that the two 
sides in the argument have to coop- 
erate because each needs new leg- 
islation in place before it can real- 
ize the commercial potential of the 
Internet. 

Herman's view will come as a 
breath of fresh air in Brus.seLs. Rec- 
ord industry represcntati\>es there 
haw felt that the rules of legitimate 
lobbying were abandoned as the 
draft Copyright Directive passed 
through the committees of the 
European Parliament. Privately, 
they have complained that IFPI's 
opponents — notably telecommuni- 
cations companies and Internet 




access providers — have hidden 
their commercial face behind emo- 
tive issues such as the document's 
effect on blind people and on 
libraries and education establish- 
ments. 

Berman argues, though, that the 
telecommunications alliance's need 
for a Copyright Directive is just as 
great as the record companies'. 

The draft directiw is 
due to be approved 
by the European 
Parliament's Legal 
Committee at the 
end of the month. 
This version of the 
document will then 
be presented to the 
full Parliament for 
discussion. 

Noting that the 
current draft is still 
not everything the 
labels would like, 
Berman saj's, "There 
are some holes, but the process 
won't go for»~ard unless those holes 
are filled. Everyone is now agreed 
for their axn needs that they have 
to hare the process go forward." 

Such cooperation has already 
been seen in the context of the 
draft E-Commerce Directiw. The 
main pui-pose of this document, as 
far as recori companies are con- 
cerned, is to define the level of lia- 
bility of Internet companies when 
labels' copyrights are infringed 
online (Bil'lboard, Dec. 1998). 
The draft E-Commerce Directive 
is closely ba.sed on the U.S.' Mil- 
lennium Act — and that act was 
made possible by agreement 
between copyright holders and the 
telecommunications companies. 

"It's rery difficult to legislate if 
you don't have consensus among 
the com|X'ting economic interests," 
says Berman. "The nature of the 
agreement that the parties pro- 
duced to allow the [Millennium 
Act! to go forward in the States 
seems to me should pretty much 
apply to the process in Europe." 

Though the E-Commerce 
Directive is getting a relatively 
easy ride through the political 
process, Berman acknowledges 
that there is "still maneuvering for 
the edge" by both sides over the 
Copyright Directire. 

fConiiniicd oil }>age 7S) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. David Neidhart 

is named VP of marketing and artist 
development at BMG Classics in New 
York. He was VP of Verve U.S. 

Arista/Nashville promotes David 
Macias to senior director of sales 
and marketing. He was director of 
sales and marketing. 

Higher Octave Music in Malibu, 
Calif., promotes Kenny Nemes to 
product marketing manager. He was 
national advertising director. 

RELATED FIELDS. Picture Vision in 
Nashville names Chandra LaPlume 




NEIDHART 



director of sales. She was coordina- 
tor of creative services/video at the 
RCA Label Group. 

Edward Oshanani is promoted to 
director of international digital tech- 



BY CHRIS MORRIS 

LOS ANGELES— Docking with 
shipments of 10 million units, Sony 
Classical's '"Rtanic" soundtrack was 
the biggest-certified album of 1998, 
with the Backsti-eet Boys' self-titled 
Jive debut following just behind with 
a total of 9 million units shipped, ac- 
cording to year-end certifications 
from the Recording Industry Assn. 
of America (RIAA). 

Country artists fai-ed the best in 
December certifications, as Garth 
Brooks and Shania Twain raked in 
new multi-platinum awards. 

The "Titanic" soundtrack proved 
far harder to sink than the like- 
named liner: To date, the album 
has doubled the shipments of 
1997's top releases, the Spice Girls' 
"Spice" and Brooks' "Sevens," both 
of which are certified quintuple- 
platinum. 

Brandy & Monica teamed for the 
biggest single of 1998, "The Boy Is 
Mine," which went double-platinum. 
LeAnn Rimes' '97 hit "How Do I 
Live" reached triple-platinum in '98, 
becoming the highe.st-certified sin- 
gle ever by a country artist. 

According to the RIAA, 234 
albums were certified multi-platinum 
in 1998, dipping from 254 in 1997; 209 
albums were certified platinum, u|i 
from 204; and 354 albums reached 
gold, up from 343. 

In December, Brooks' new "Dou- 
ble Lire" (Capitol Nashville) topped 
the 12 million mark (representing 
shipments of 6 million units each for 
the two CDs in the package). The 
new certification brings the country 
xwalist's cumulative certified sales 
to 89 million. 

Twain's 1995 Mercury Nashville 
album "The Woman In Me" reached 
1 1 million units. The album becomes 
the third-biggest-selling album by a 
female soloist, i)ehind Alanis Mori.s- 
sette's "Jagged Little Pill" (16 mil- 
lion) and "Whitney Houston" (12 mil- 
lion). Twain's '97 release "Come On 
Over" hit 7 million. 

Usher, named artist of the year at 
the Billboard Music Awards in De- 
cember, celebrated the quintuple- 
platinum certification of his 1997 La- 
Pdce/Arista album "My Way." 

While platinum album certifica- 
tions were dominated by wterans in 
December, acts joining the gold- 
album ranks for the first time 
included pop/rock vocalist Shawn 
Mullins (Columbia), R&B band 
Jagged Edge (Columbia), dance 



NEMES LAPLUME 

nology projects in BM I's information 
technology department in New York. 
He previously held a senior position 
in dcwlopment of international tech- 
nology projects. 




BACKSTREET BOYS 



group the Click (Jive), R&B unit 98 
Degrees (Motown), and former 
House Of Pain rapper Everlast 
(Tommy Boy). 

Faith Hill, Divine, Deborah Cox, 98 
Degrees, and the team of R. Kelly & 
Celine Dion all collected their first 
platinum singles, w hile I.^ui-yn Hill, 
Britney Spears, Mo Thugs Family, 
and Kelly and Dion joined the gold- 
single ranks. 

A complete list of December 
RIAA certifications follows. 



BY STEVE TRAIMAN 

NEW YORK— Labels have a new 
outlet for nontraditional promotion 
with the launch of the United Artists 
(UA) Theatre Radio Network in 335 
lobbies of theaters owned and oper- 
ated by United Artists. 

The label and artist connection for 
the prt^ram is Real Life Marketing, 
the Hoboken, N.J. -based company 
that also created the Cafe Music Net- 
work to bring new music to cafego- 
ers at more than 300 locations across 
the U.S. (Billboard, Nov. 1, 1997). 

Great Northern Arts (GNA) was 
the first label to commit to the new 
program. 

"For us, as for any small indepen- 
dent label, getting our masic heard is 
important," says Diane McKay of 
GNA. "We have to look beyond con- 
ventional radio promotion to make 
the public aware of what we're doing. 
That made our early commitment to 
the United Artists Theatre Network 



MULTI-PLATINUM ALBUMS 

Garth Brooks, "Double Livv," Cupitol 
Na8h\illG. 12 million. 

Shania Twain. "The Woman In Me." 
Mercury Na.shville, 11 million. 

Backstreet Boys, "Backstreet Boys," 
Jive, 9 million. 

Toni Braxton. "Secrets," LaFace/ 
Arislii. 7 million. 

Shania Twain, "Come On Qwr," Mer- 
cury Nashville, 7 million. 

Puff Daddy & the Family. "No Way 
Out," Bad Boy/Arista. 6 million. 

Usher. "My Wa.v." LaFace/Arista, 5 
million. 

•N Sync. " 'N Sync." RCA 4 million. 
Barenakcd Ladies, "Stimt," Reprise, 8 
million. 

Alanis Morissette, "Supposed Former 
Infatuation Junkie." Mawrick/Reprise/ 
Warner Bros.. :i million. 

Celine Dion. "These Are Special 
Times," .t-tO Music/ Epic, 3 million. 

Jaj-Z, "Vol. 2 . . . Hard Knock Life," 
Roc-A-Fella/Def Jam/Mercur.v, 3 million. 

Dixie Chicks. "Wide Open Spaces," 
Monument'Sony Nashville, 'i million. 

Madonna. "Ray Of Light." Maver- 
ick/Warner Bros., 3 million. 

Brand.v. "Ncwr S-a-y Newr," Atlantic, 
3 million. 

(Coniinued on pa^te 77) 



so appealing for our singer/song- 
writer Serah." 

As explained b,v Real Life part- 
ners Jane Kopecky and Debra Flana- 
gan, the program has a limit of 12 
songs each month, with each artist 
played 10 times daily in the lobbies 
for a total of approximately 100,000 
spins. Each song gets an intro and 
outro and reaches more than 8 mil- 
lion movie patrons. 

The cost Ls $5,000 per track, with 
de\«loping-artj.st packages available. 
"Our commitment has always been to 
nurture new talent," Flanagan says. 
"We offer similar lower-cost pro- 
grams to participants in our Caf6 
Music circuit and the current mix is 
a nice blend of established and dewl- 
oping artists." 

"We've always had music in our 
theaters," says Kim Wermuth, direc- 
tor of sales for the UA network, "but 
had never pursued pay-for-play until 
(Continued on page 7S) 




A Fine Farewell. Retiring Intemational Federation of the Phonographic Industry 
(IFPI) chairman David Fine, left, receives a special Platinum Europe Award from 
the organization for his "exceptional contribution" to the worldwide music indus- 
try. The occasion was a farewell dinner for Fine held Dec. 10 in London. He is 
pictured with IFPI COO Nic Garnett. Fine was also presented with a framed copy 
of a letter from British Prime fHinister Tony Blair that heralded his contributions 
as chairman. New chairman/CEO Jason Berman takes the reins this month 
(see story, this page). 
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Atlantic To Issue Rogers' Last Set 

Bluesman's Final Album Features Clapton, dagger, Others 




BY PAUL VERNA 

NEW YORK— At the time of his 
passing in December 1997, veteran 
Chicago bluesman Jimmy Rogers 
was in the midst of what promised 
to be a career highlight: a recording 
project that featured him alongside 
blues/rock icons he inspired, includ- 
ing Eric Clapton, Mick Jagger, 
Keith Richards, 
Lowell Fulson, 
Taj Mahal, Jeff 
Healey, and 
Stephen Stills. ,^-^-»■v 

Fortunately for V • 
blues fans, Rogers -'V '^<v^ 
and his friends ^auM . 
had recorded Rogers 
enough material 
to compile an album, "Blues Blues 
Blues," due Tuesday (.5) from At- 
lantic Records. 

Produced by longtime Rogers col- 
laborators John and Elaine Koenig 
and e.\ecutive-produced by Atlantic 
founder Ahmet Ertegun, "Blues 
Blues Blue.s" features .such Rogers 
originals as "That's All Right," 
"Coin' Away Baby," and "Ludella," 
with lead parts handled by Clapton, 
Jagger, and Mahal, respectively; a 
fiery version of Rogers' "Blues All 
Day Long" with Clapton and Rogers' 
son, Jimmy D. Lane; Memphis SUm's 
"Ev'ry Day I Have The Blues," with 
Fulson and piano legend Johnnie 
Johnson; the John Lee Hooker/ 
Rogers tune "Gonna Shoot You Right 
Down (Boom Boom)," recorded by 
Rogers with Clapton and Carey Bell 
and completed by Jimmy Page and 
Robert Plant; and a \Tersion of Sonny 
Boy WillianLson's "Don't Start Me To 
Talkin' " with a previously unrecord- 
ed last wrse. 

Ertegun says he had no trouble 
convincing such rock stalwarts as 
Clapton and Jagger to participate. 

"Most of these people are great 
friends of mine, but they did it be- 
cause they loved Jimmy Rogers," 



says Ertegun. He adds that Rogers 
himself "loved the idea and had a 
very good time doing it. All these 
guys are real blues people. That's 
where they come from. It's not like 
we had to put up with big-name .stars 
who couldn't play or .sing the blues." 

Because Rogers was predominant- 
ly a rhythm guitarist who played 




BLUES BLUES BLUES 



alongside the likes of Williamson, 
Muddy Waters, and HowUn' Wolf, he 
did not achiew ma-ssiv^e impularity as 
a front man. However, he made a dis- 
tinct impression on aspiring musicians 
for his ability to hold down a groove. 

"Jimmy Rogers invented the gui- 
tar groove and electrified Chicago 
blues guitar," says John Koenig. "He 
was really important for guys like 
Eric Clapton, Jimmy Page, and Keith 
Richards. He created the .sound they 
used as a jumping-off point." 

Mahal, who says he's been in love 
with "Ludella" since he heard Waters' 
version of it, .says, "These guys who 
worked on this album with Jimmy 
had no qualms about standing up in 
front of the world and saying, 'This Ls 
where I learned it, this is who I 
learned it from, and I'm paying back 
to the musical fathers that I had.' " 

Although "Blues Blues Blues" is a 
straight-ahead blues collection, At- 
lantic senior VP of promotion Danny 
Buch says he is confident the album 
will find a home on rock and triple-A 



ATLANTIC 



Stations, as well as blues outlets. 

"I just came back from a road trip 
where I visited heritage rock and 
triple-A stations and found myself 
talking about this record," he says. 
"There's a huge market for it, even 
in terms of radio promotion. A lot of 
these artists, like Jagger and Clap- 
ton, are instantly recognizable at 
rock radio." 

Although 
Atlantic will not 
work a specific 
cut from "Blues 
Blues Blues," 
Buch says Jagger's rendition of 
"Don't Start Me To Talkin' "— 
which contains a verse that was 
edited out of the original Chess 
Records issue because it was con- 
sidered too racy — is a natural air- 
play candidate, as are "That's All 
Right" and "Blues All Day Long" 
(both featuring Clapton). 

Koenig says the appearance of 
"Blues Blues Blues" a year after 
Rogers' death is bitter.sweet. "We 
were going to recoi-d more material," 
he observ-es. "We were looking to do 
two albums and had other guests 
lined up, so when Jimmy died, it felt 
to all of us as though we were in the 
middle of the project, and all of a sud- 
den he wasn't there anymore. But in 
terms of these songs, they were bas- 
ically finished." 

Rogers was born James A. Lane 
on June 1924, in Ruleville, Miss. 
He adopted his stepfather's surname, 
Rogei-s, liecause he felt it would help 
his musical career. 

Rogers grew up in such blues 
harens as Mississippi, Memphis, and 
St. Louis before settling in Chicago 
in the '40s. He began playing profes- 
sionally as a harp player with Wil- 
liamson, Slim, and guitarist Blue 
Smitty in the mid-'4()s. 

A series of changes in Smitty's 
band paved the way for Rogers' fu- 
{Coidinited u)i page 85) 



Palm's Sly & Robbie Give 
Drum'n'SassNewlWist 



BY ELENA OUMANO 

Drum'n'bass and dub upstarts 
better step aside on Jan. 12, when 
drummer Sly Dunbar and biissist 
Robbie Shakespeare release their 
Palm Pictures album "Drum & 
Bass Strip To The Bone By Howie 

M A 

SLY i HOeBIE 

B" — an instrumental set with 
cleai' pop potential. 

Though mast listeners identify 
Sly & Robbie — Jamaica's leg- 
endary "riddim twins" — with 
seminal reggae artists like Peter 
Tosh and Black Uhuru, the pair of 
mutating chameleons has also 
aiTanged, produced, and laid down 
nonpareil rhythm foundations for 
James Brown, Bob Dylan, KRS- 
One, the Rolling Stones, and Carly 
Simon, among many others. 

"We're ahvajii to^ng something 
new, always experimenting," says 
Dunbar. "If someone says, 'Try 
this,' we won't say no. If it doesn't 
work, we move on." 

"Stinp To The Bone" began with 
a conceptual coup by Palm Pictiu^ffi 
founder/CEO Chri.s Blackwell: Sly 
& Robbie's reggae syncopations 
plus producer/DJ/remi.xer/writer 
Howie B's trippy edits could equal 
a fresh kind of .stimulation for the 
central nervous .system. 

"We said, 'No problem,' " recalls 
Shakespeare. "A date was .set, and 
we booked Mixing Lab (a studio in 
Kingston, Jamaica]. Howie came 
with a musician and an engineer 



Sly set up his drum machine, and 
I was there w'ith my bass. Sly pro- 
grammed a beat, and we start 
from there: [Lloyd] Gitsy [Willis] 
played his guitar, and I played 
bass with some of my own distor- 
tion, and Howie played keyboards 
as he mbted live. 

fit was lovely, 
different." 
Dunbar adds, 
"Howie over- 
dubbed a little of 
it, but he thinks 
ahead. They 

PiUMPOIIlfS ^r.""'*"" 

thmg with - 



twi.st, especially 
a European keyboai'd feel, a little 
bit of a different sound from what's 
u.sually plaTCd in reggae. It's a mix- 
ture; you haw to have something a 
bit different to keep gi-owing." 

The result of Blackwell's brain- 
storm is a musical environment 
charged with Howie B's nuanced 
techno oddities and based on the 
organic appeal of Shakespeare's 
smart-bomb bass — phat and on-tai^ 
get — and Dunbai-'s drum pn)gram- 
ming, which is impassible to distin- 
guish from his hands-on playing. 

The dynamic duo came togeth- 
er in 1973. Shakespeare was play- 
ing with producer Bunny Lee's 
.studio band, the Aggrovators, at 
Kingston's Evil People. Dunbar 
was gigging at Tit for Tat, the club 
next door. 

"We took a break and checked 
out Sly," recalls Shakespeare. "I 
said, "This drummer is badi' I told 
I>ee, 'I found a new drummer, let's 
do a session.' And that was it. A 
few months later, Peter Tosh was 
going on the road for the 'LegaHze 
It' album, and I said no other 
fCoutitiued ou page 75) 



When you want to reach music retail. . . 
ttillhoarits \m Uecora Ketaning liirectory 

Billboard's Record Retailing Directory is the essential tool for those 
who service or sell products to the record retailing community. 

Everything you need to know about retail with over 7,000 updated listings of inde- 
pendent and chain record stores, chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 

■ chain headquarter and staff listing ■ store listings by state 
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To get connected to the industry, order your copy 
today for only $165 plus $6 shipping and handling 
($14 for international orders). 

To order, call (800) 344-71 1 9. outside the U.S. cad 
(732) 363-4156. You can also fax your order to (732) 
363-0338, or mail this ad with payment to; Billboard 
Directories. RO. Box 20 1 6, Lakewood, NJ 0870 1 . 
Get a jump on your competitfon.' Order bulk 
copies for your entire sales staff and marketing 
team - call us today for special rates! 



Please add appropriate sales tax in NY, NJ. PA. CA.TN. MA, IL 
& DC, Orders payable in U.S. funds only.AII sales final. 
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Holmes Branches Out From Film 

irish DJ Moves Beyond Movie Scoring; 1500/A&M Set Due 



BY DOUG REECE 

LOS ANCiKLKS— Moby's not the 
only one who likes to score. Just 
ask 1500/A&M Records artist Da- 
vid Holmes, whose album "This 
Film's Crap Let's Slash The 
Seats" contains music featured in 
the indie art film "Resurrection 
Man," the TV movie "Supply & 
Demand," and the trailer for 
"Meet Joe Black." 

Ironically, the music on "This 
Film's Crap," which bows Feb. 16, 
was picked up for use in these 
projects only after the album had 
been titled and released in 
Europe on Go! Beat in 1995. 

The Irish DJ's accidental side- 
career blossomed this year when 
he landed a plum gig scoring "Out 
Of Sight." Holmes now routinely 
turns down offers for scoring 
work, which he describes as a 
career supplement, not a replace- 
ment for album projects. 

"[Scoring] will never replace 
going into a studio and making my 
own record, where there's no one 
standing over my shoulder going, 
'Could you do this?' It's me 100%. 

"I'd love to go and do film 




scores and become rich very 
quickly, but I don't want to do 
that," says Holmes. "I'm an artist, 
and I like to get lost in the stu- 
dio." 

Like some of 
his earUer scor- 
ing work, which 
Holmes describes 
as "more of a 
learning pro- 
cess rather than 
something that 
HCH.MES I was going to 

be totally proud 
of," "This Film's Crap" is seen by 
Holmes as an immature but nec- 
essary step in his career. 

"It was my first record, so it 
wasn't like an album so much as it 
was a collection of tunes with a 
great title," says Holmes. "It 
shows a lot of things I was into 
back in the day, and I had good 
fun making it. It opened my mind 
to a lot of things, and there are 
still some tracks on there, like 'No 
Man's Land' and 'Gone,' that I'm 
proud of." 

Holmes' early work did pro- 
vide him with the production 



Himmelman Expands With 'Evil' 
Sound On Six Degrees Album 



BY JIM BESSMAN 

NEW YORK— As he eyes the Feb. 
16 release of his Six Degrees/ 
Koch album "Love Thinketh No 
Evil," Peter Himmelman admits 
that he measures success differ- 




HIMMELAIAN 

ently than other people. 

"I'm vastly successful in that 
I've balanced a strong family life 
while remaining passionate about 
my work — and well-compensated 
for it." 

The philosophical singer/song- 



writer and father of four is an 
observant Jew who won't perform 
on the Sabbath. Yet he maintains a 
devoted core following, and he is 
now releasing his seventh studio 
album — not counting 1997's Par- 
ent's Choice Gold Award-winning 
kids' disc "My Best Friend Is A 
Salamander" on Baby Boom Rec- 
ords. 

"It's sort of a juggling act, but I 
don't think I've ever sold out in 
any way or otherwise compro- 
mised my beliefs," says Himmel- 
man. "People have said I'd never 
make it in rock because I won't 
play on Friday night. But every- 
body's life is without precedent — 
and mine's even more so." 

Himmelman's latest album 
breaks fresh ground in that he's 
enlisted new backup musicians. 
Previously, he recorded with the 
(Continued on page 11) 




ONE GREAT 
PERFORMER 
DESERVES 
ANOTHER. 



skills necessary for recording 
1997's critically acclaimed 
album "Let's Get Killed," a 
vibrant, harrowing trip through 
the streets and stories of New 
York with Holmes as the acid- 
eating DJ tour guide. 

According to 1500 president 
Greg Richards, the decision to 
release "This Film's Crap" now 
was based on the need to reac- 
quaint consumers with new prod- 
uct from the artist. 

As an incentive for U.S. fans, a 
(Continued on page 10) 




Rapping For LMe. Universal rapper Canibus was among the performers tsa- 
tured at Zero Transmission by 2001 , a World AIDS Day fund-raiser hosted by 
UFEbeat, a music industry AIDS relief/awareness organization. The event was 
sponsored by Levi Strauss & Co., which donated $25,000 to the cause. Also 
appearing were Jewel, MTV personality Carson Daly, supermodel Veronica 
Webb, and "Howard Stern Show" regulars Robin Quivers and Gary Dell'Al>ate. 
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More Peeks Backstage At The Billboard 
Music Awards: Faith, Latifah, Semisonic 



i WE TAKE ONE last glance back at 1998, we re- 
turn to backstage at the Billboard Music Awards, 
where we gleaned the following nuggets. 

Faith EVANS' gospel-honed chops were much in 
evidence on "Heartbreak Hotel," which she performed 
with Whitney Houston, and the singer says she'll offer 
"a little taste" of gospel on her next album. "Then 111 
come back with a full gospel album," she said. "I'tc got 
the perfect songs that mean so much to me. [But] I'm 
not going to do it just because gospel is so hot right 
now." She says that gospel music affects her powerful- 
ly. "I get all mushy and start 
thinking about how blessed I am." 

Presenter Queen Latifah is 

looking at a very busy 1999. "I'm 
doing a talk show next year, so 
we've been busy putting it togeth- 
er," she said. "I'm going to start 
working on a new album and hope 
to have it drop in March or April. 
I've got some movie parts [and] 
I'm looking into a few film roles. 
There is a whole bimch of stuff in the pipelines, and as 
soon as the holidaj's are done, I will know exactly what 
I will be doing for the next 12 months." 

Show performer Dan Wilson, vocalLsVguitarist 
for Semisonic, said the biggest perk of having a huge 
hit in "Closing Time" was getting to meet his musical 
hero. Sir George Martin. "We were in Toronto at the 
same time at a dinner," he recalled. "He accepted our 
scraping and bowing. We have to have another hit so 
we can meet George Martin again." As for when that 
song comes on the radio, Wilson says he's not tired of 
it yet. "I totally exalt in it . . . Every once in a while, it's 
come on and I've not recognized it and thought, *Wow, 
that sounds cool.' And then, I realize who it is and think, 
'Fuck, it's just us.' " 

Performer Bette Midler, who had previously 
said that she may tour this winter, said, "I think I'm 
just going to lie down. I'm tired. I'm not ruling out tour- 
ing, but I want to take a few weeks off and warm my 
bones and then think about it" . . . Royal Crown Rmie 
lead singer Eddie Nichols, whose band performed 
"One Monkey Don't Stop No Show" at the awards, said 
of performing with Midler, "That's a heU of a front 
woman right there. That's all I can say about that." 




by Melinda Neu/man 



Ask 



JKED ABOUT the weirdest gift he's ever received 
from the group's hyper-devoted fans, the Backstreet 
Boys' Howie Dorough recalled, "One time for my 
birthday, I had some German fans come over with a 
Gummi Bear cake." Here, the Back.street Boys saga 



takes a page from the Beatles' story: Just as the Fab 
Four were pelted with jelly babies after expressing a 
fondness for them in an intennew, the Boj's have been 
showered with Gummi Bears, sometimes to the detri- 
ment of their performance. "We'd be dancing all over 
and slipping on 'era," Dorough said. 

Pioneering rap unit the sugar HHI Gang has 

found its music making a return to the limelight, with 
tracks on the soundtracks to "Dr. Dolittle" and "The 
Wedding Singer." Rhino Records also released a great- 
est-hits compilation. "It's been a banner year for us," 
said Joey Robinson, who is part- 
nered with founding members 
Michael Wright and Henry 
Jackson in the group. The act 
plans two new albums for 1999. 
"Dedication," a 20th-anniversary 
set that will pair the group with 
Melle Mel, is being shopped to 
labels. On Feb. 16, Rhino sub- 
sidiary Kid Rhino will issue a 
children's record by the act. 

Brothers Alien and Kenny 
Anthony of the R&B act Christi6n have been busy. 
The group plans to release a self-produced album, 
"Supernatural," on Roc-A-Fella Records in March or 
April. Allen described the set as a positive work "talk- 
ing to the kids about the downfalls of street life." The 
Anthonys have produced some tracks for ex-En Vogue 
member Dawn Robinson and have a deal for a new 
imprint. Poetry in Motion, at Universal. They also haw 
taken roles in a feature film, "The Contest," directed 
by video director Hype Williams' cameraman Allan 
Ferguson; the picture is looking for a distributor. 

K-CI, who along with partner JoJo presented at the 
awards, said the two get plenty of requests from fans 
asking them to perform tiieir mega-hit "All My Life." 
"We get a lot of letters to play it at weddings and funer- 
als," he said. "We haven't played it lire at any yet, but 
it makes us feel good to have people plajing it off the 
CD. That song is so special. It makes oiu- mom and dad 
feel good." 

Common, perhaps the hottest rapper to emerge 
from Chicago's hip-hop scene, has shifted from indie 
Relativity Records, where he cut three albums, to 
MCA, where he will have his own imprint, which is yet 
to be named. He hopes to have a new album out in July; 
the Roots and No ID will be among the producers con- 
tributing to the project. 

Assistance in preparing this column loas provided by 
Carrie BeU arid Chns Morris. 
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As April March, Ideal's Elinor Blake Gives Modern IWists To '60s Gallic Pop 



BY MICHAEL PAOLETTA 

NEW YORK— With the Feb. 16 
release of "Chrominance Decoder," 
singer/songwriter Elinor Blake — 
who records under the buoyant 
pseudonym April March — is poised 
to bridge the gap between nostalgic 
French pop and contemporary 
American pop. 

Released on the Los Angeles- 
based Ideal Records, the Bertrand 
Burgalat-produced "Chrominance 
Decoder" finds Blake immersing 
herself in the musicality of artists 
like Fran^oise Hardy, Serge Gains- 
bourg, Air, and Stereolab. 

"I don't hear a lot of modern pop 
music that I love," says Blake, who 
was bred in New York and resides 
in Los Angeles. "I mostly listen to 
old music. I'll always hear elements 
of things I like but usually not 
together (in one song]. In older 
songs, it was always the whole pack- 
age, and the songs were much more 



melody-driven." 

Mitchell Frank, partner in Ideal 
Records, notes that this is precisely 
what caught his ear about Blake. 

"Her music is so pop-driven," he 
says. "Yet it's not typical in-your- 
face [music]. It's more special and 
definitely more subtle. We believe 
that's where the treasure lies. Of 
course, having a producer [Bur- 
galat] who worked with Air doesn't 
hurt either." 

The promotional seeds for 
"Chrominance Decoder" were 
planted when Ideal records secured 
March the opening slot for Air's 
stateside tour in October. 

"It couldn't have happened at a 
better time," says Frank. "It was 
very successful for setting up a good 
foundation. It allowed us to get her 
name and sound out to a tastcmak- 
ing crowd. We believe that people 
who like Air will also like April." 

The set's first single, "Sugar," 



complete with a Dust Brothers 
remi.\, is going to modern rock, 
triple-A, and rhythm/crossover 
radio on Jan. 15. Frank says it will 
be released commercially about two 
weeks later. To assist with radio 
promotion, the 
label hired Mod 
Rox, a Los Ange- 
les-based inde- 
pendent promo- 
lion company. 

At the moment, 
Blake is self- 
managed, and all 
MARCH bookings are ar- 

ranged through 
Ideal. She is signed directly to Ideal, 
with the album licensed to Tricatel 
in France, where it will be released 
in the spring. Her songs are pub- 
lished by Ye-ye Music (BMI). 

For retail. Ideal, which is dis- 
tributed by PoIyGram, will utilize 
Mammoth Records' street teams. 




HOLMES BRANCHES OUT FROM FILM 

(Continued from page 8) 



bonus CD containing eight tracks 
of remixes, B-sides, and rarities, 
such as a Kruder & Dorfmeister 
reworking of "Gone," will also be 
included with the album. 



Richards says the label will opt 
for a more subdued marketing 
program and concentrate on exist- 
ing Holmes fans. 

"It's not like we're going to do 
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a big push at Musicland," quips 
Richards. "We'll go to the core 
eleetronica stores and just try to 
hit the target by being in the 
right positions where people 
would go that want this product." 

Richards says the marketing 
program will include listening sta- 
tions, club promotions, and adver- 
tising in publications such as Lo- 
tus, BPM, and Urb. 1500 will also 
do outreach via the Internet and 
its fan-base mailing list. He says 
the list price for the set will he 
$17.98. 

Chris Vanderloo, a music buyer 
for New York-based electronic 
music specialist Other Music, says 
an in-store favorite, Holmes' two- 
CD import "The Essential Mix" 
on ffrr, has helped whet consumer 
appetite for new product from the 
artist. 

The surprising success of "Let's 
Get Killed" at the store last year, 
coupled with the costly import 
version of "This Film's Crap," 
leads him to believe the new 
album will be a success. 

"The import was $27 and hard 
to find, but there is still a 
demand," says Vanderloo. "I think 
this will do well, especially as a 
two-CD (moderately priced) set." 

1500 is also hoping to arrange 
some club appearances for 
Holmes when he returns to New 
York in January to begin record- 
ing his next album, which should 
be out in the fall. 

Holmes, who is managed by 
London-based Robert Linney 
Management and whose songs are 
published by PoIyGram, does not 
have a booking agent. 

He says he plans to continue 
staggering his album and scoring 
projects. "The thing is, I can't 
make music that's cutting-edge all 
my life, but when I'm 40 or 50, I 
can sure as hell sit in a recording 
studio and score movies," says 
Holmes. 



Says Frank, "We're mailing out 
2,im CDs to retailers to get com- 
mitments on initial orders. Our sole 
purpose is to make people aware of 
this project." The album will also 
be available on the label's World 
Wide Web page, www.ideal- 
records.com. 

Bobby Adams, sales manager of 
Holly wood-ba.sed Aron's Records, is 
sold on April March. "It's so incred- 
ibly fresh, and it hits many levels," 
he says. "I received a sampler a 
while back and played it for some 
key customers. Reaction has been 
very positive. I'm discovering that 
customers who like Stereolab and 
[the lead singer from] Broadcast 
also like April March. This album 
fits so well into the whole lounge- 
electronica-pop field." 

Prior to taking on the persona of 
April March, Blake was a member 
of such punky pop bands as the 
Pussywillows, the Shitbirds, and 



the Haves. When not ]iert'iirming on 
stage, she was an animator whose 
clients included .Archies Comics, 
"Pee Wee's Playhouse," "Who's 
That Girl," and "The Ren & Stimpy 
Show." 

With the release of the single 
"Voo Doo Doll" iin Koko|)op Records 
in 1992, April March was born. In 
the time since, the artist has 
released five albums and four sin- 
gles. Recently, her .song ".Iesu.s And 
I Love You" appeared on the .sound- 
track to "Orgazmo." 

"My fondness for [French] ue-ye 
music began at the age of 18," .says 
Blake, who is 33. "It's .so immediate. 
I was attracted to the authenticity 
of the voices. You know, girls 
singing plainly with some really 
bum notes. It was just so real, and 
it fit in with all the '60s girl-group 
stuff I was listening to at the time. 
1 just hope my music captures that 
same immediacy and spirit." 
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HIMMELMAN EXPANDS WITH EVIL SOUND ON SIX DEGREES ALBUM 

(Continued from pane S) 



members of Sussman Lawrence, 
the indie-label rock band that he 
fronted and was composed of 
school chums from his Minneapo- 
lis hometown. 

"It was about time to get some 
new blood in my musical world," 
he says, noting that heavy activi- 
ty in film and TV scoring (recent 
credits include Fox-TV's "In The 
Zone," the Disney Channel's "Bug 
Juice," the Touchstone feature 
"Crossing The Bridge," and the 
indie films "Dinner & Driving," 
"The Souler Opposite," and 
"Liar's Poker") brought Himmel- 
man into contact with new people, 
leading to "new sounds and tex- 
tures" pursued on "Love Thinketh 
No Evil." 

"The tracks 'Checkmate' and 
'Solitude' have different patterns 
and phrasing than some of my 
other work," he says. "It's like 
watercolors with a lot of water on 
them: Things run and aren't as 
stiff." 

Citing the song "Seven Circles," 
which concerns the orthodox Jew- 
ish wedding ritual in which the 
bride circles the groom seven 
,i...,..s "to provide protection from 
man's tendency toward egoism," 
Himmelman adds, "I'm really a 
very unorthodox person, and 



'orthodox' doesn't represent what 
I hope to project." Rather, he 
looks to promote an optimistic 
front as a husband and parent 
going through "the struggle of the 
juggling process in this life with- 
out precedent." 

Himmelman co-produced "Love 
Thinketh No Evil" with guitarist 
Greg Herzenach, the only 
holdover from his previous band 
who appears on the album. Other 
album players include keyboardist 
Chris Joyner, bassist Mike Eli- 
zondo, and drummer Trevor 
Lawrence Jr. Dixie Dregs key- 
boardist T. Lavitz guests on sev- 
eral cuts. The title, Himmelman 
says, reflects the contents, "which 
alternate between love and evil." 

The net result, says Six 
Degrees co-founder Bob Duskis, 
"returns to the classic Himmel- 
man." He should well know; he's 
been a fan since the singer's Suss- 
man Lawrence days. 

"I went to college in Madison 
[Wis.], where they came to play, 
and connected with Peter again 
on 'Festival Of Lights,' last year's 
Hanukkah compilation that was 
our first record, on which he duct- 
ed with David Broza. There are 
artists you see over the years who 
have that magic, and Peter's one 



of the greatest performers I've 
ever seen. We hope it's finally his 
time to break beyond his fanatic 
cult following." 

"Love Thinketh No Evil" was 
originally set to come out in 
March '98 via Six Degrees' deal 
with Island, but when the latter 



'The tracks 
'Checkmate' and 
'Solitude' have 
different patterns 
and phrasing than 
some of my other 
work' 



label's founder, Chris Blackwell, 
departed, Six Degrees bolted. 
Koch then partnered with the San 
Francisco-based company to help 
with distribution, promotion, and 
marketing. 

"Peter's the kind of great artist 
that I want for Koch," says John 
Porter, GM/VP of A&R for Koch 
Records. "He always followed his 
heart throughout his career, and 
now he's made a stunning record. 



We hope to do the rest of the job 
from our side." 

Since the album was shipped to 
radio prior to its original release 
date, a new track, "Eyeball," has 
been added to freshen it up. The 
track was given a Nine Inch Nails- 
type feel by that band's drummer/ 
programmer, Chris Vrenna, who 
collaborated with Himmelman on 
its production. 

"It's something new for Peter — 
a little edgier, with more modern 
rhythm programming," says 
Duskis, adding that the entire 
album has been resequcneed and 
remastered. 

The original marketing plan, 
meanwhile, remains basically 
the same, with the focus on the 
live performances of the artist, 
who is booked by the MOB 
Agency, represented for film and 
TV work by Seth Kaplan Enter- 
tainment, and is also represent- 
ed by New York attorney Lisa 
Alter and Los Angeles attorney 
Andrew Lurie. 

"He has the magical ability to 
transform an audience into mere 
putty," says Norm Winer, VP of 
programming at WXRT Chicago. 
"He's one of the greatest living 
American songwriters — almost 
too good for radio." 



Despite Winer's assertion, 
album track "Fly So High" will be 
promoted to triple-A stations and 
ships in early January — at which 
time Himmelman, whose songs 
are published by Himmasongs 
(ASCAP), will tour stations in the 
format and perform solo. He'll 
tour with a band in February and 
March. 

While "Love Thinketh No Evil" 
will be Himmelman's first non- 
children's album since "Stage Div- 
ing," a live solo disc that Plump 
Records released in 1996, it will 
be followed soon thereafter by 
"From The Himmelvaults, Vol. 1," 
an "official bootleg" compilation 
of unreleased studio and live 
material from the prolific artist, 
who now lives in Santa Monica, 
Calif. So as not to compete with 
"Love Thinketh," the release will 
be sold only at shows and via Six 
Degrees' World Wide Web site 
(www.sixdegreesrccords.com) 
until April, when it goes to tradi- 
tional retail. 

"I think people see I'm an 
enduring artist," concludes Him- 
melman, who has also recently 
completed a children's record, 
"My Fabulous Plum." "That's 
worth a lot in these days of come- 
and-go people." 



THE DEMON FAMILY ALBUM 

Demon is actively seeking 
masters and catalogue 
from existing established acts, 
for all territories world-wide 




Elvis Costello 
Nick Lowe 
Al Green 

IVIark Boian & T Rex 
Crazy Cajun 
Hi Records 
Brunswick Records 
Orbison Records 




To see the full picture, 
contact Pete Macklin at 
Demon 
6 The Green 
Richmond 
Surrey 
TW9 IPL 

Tel: +44 (0)181 948 0011 
Fax: 444 (0)181 948 1698 

or see him in person at MIDEM, 

stand no 09.08 

Tel: 0033 4929 98091 



Demon is represented In the USA by John Lomax III 
Fax: 001 615 356 4666 



THE BIGGEST AND BEST DEMON CATALOGUE 

TO DATE IS OUT NOW 
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MCA's Puya Gets 
'FundamentarWitli 
Mix Of Rock, Salsa 

BY CHARLES R. BOULEY II 

LOS ANGELES— Puya's MCA de- 
but, "Fundamental," due in stores 
Feb. 16, offers a mixture of such 
seemingly incongruous elements as 
rock'n'roll and salsa. 

Despite the set's bilingual lyrics 
and .sharp Latin leanings, the act is 
signed directly to MCA, not the 
label's Latin division. 

"We are marketing this as a 
straightforward rock record," says 
Robbie Snow, VP of marketing at the 
label. "We will certainly pay close 
attention to the Latin market, but 
this is a rock record. The band has 
created a unique sound and an inter- 
esting vibe — that's what is appealing 
to rock fans of any language." 

Consisting of Ramon Ortiz (gui- 
tar), Eduardo Paniagua (drums), 
Harold Hopkins (baas), and singer 




Sergio Curbelo, Puya hails from 
Puerto Rico, where stateside rock 
bands have traditionally gotten as 
much radio airplay as Latin acts. 
That influence helped forge the 
band's musical identity and a .signa- 
ture sound that occasionally harks 
back to the sound of Pantera, Bad 
Brains, and Public Enemy. 

"Our music is rooted in what we 
know, what we heard growing up," 
Curbelo says. "Puya means a sharp, 
cutting point and is slang for strong, 
black coffee. That fits our music — 
cutting-edge music that takes a def- 
inite attitude. We use many ele- 
ments, but the goal is to create 
something mo\'ing on some level." 

Puya's members moved from 
Puerto Rico to Florida in 1992 to 
pursue music on a larger level. 
Already successful in its homeland, 
the group released a full-length indie 
album in Florida, which grabbed the 
attention of producer Gustavo San- 
toalalla, who had achieved success 
with Cafe Traeuba and Molotov. San- 
toalalla helped capture the band's 
distinctive sound on tape, and it 
began touring the country. Shortly 
thereafter, MCA .signed them. 

"The band is incredible live, and 
one of the biggest supports the rec- 
ord vrill have is their ability to deliv- 
er onstage," Snow says. '"The beauty 
Ls that they are not just able to play 
rock or metal shows. Puya's style is 
such that [modern rock] audiences 
can eiy'oy and support this record as 
well." 

Puya is managed by Marusa 
Reyes and Kevin Benson, and live 
bookings are handled through Mon- 
terey Peninsula Artists. 




Mneiital Drift 



B 




IRDS OF A FEATHER: For most unsigned acts, the only thing more 
frustrating than struggling to rise abov'e the crowd of ambitious hope- 
fuls is getting so close to a major deal that you can taste it — but not yet 
experience it. For Pulling Birds, an act that's fast becoming one of the 
better-known free agents of the Florida music scene, that frustration 
should reach a satisfying conclu.sion relatively .soon. 

In fact, we're wiUing to bet that it's only a matter of moments before 
the band explodes into the national phenomenon it desen-es to be — a 
savTy bet hedged by the impressiw response its homemade disc, "Coun- 
ty Fair," has receiwd since its .July relea.se. 

So far, the Clearwater, Fla., quartet — which consists of vocalist Wade 
McMullen, guitari.st Jesse Zeigler, ba.ssist Justin Abrams. and drum- 
mer Kevin Connolly Jr. — has received radio 
airplay in Florida on WJRR Oriando, WKRO 
Daytona Beach, and WZTA Miami, among a 
handful of other stations. The group has also 
found its way onto several national and region- 
al CD collections — most notably the imminent 
third edition of Deep South Records' compila- 
tion series, which previously featured Marcy 
Playground and Sister Hazel shortly before they were snapped up by 
razors. 

What Ls it about Pulling Birds that's turning on people who discmier 
'em? Simply put, it's the unabashed glee they squeeze into every irre- 
sistible note they play. Even when they're in the throes of a Im-e-gone- 
wrong rant, there's an innate optimism that pulls 'em through the muck. 
This shouldn't, ho\re\'er, imply softness. In fact, McMullen's deliwry has 
an appropriately raspy edge, while the band attacks the material with 
the guitar-conscious aggression that modern rockers require. From a 
cold, hard industry perspective, the ultimate pleasure to be found in 
tunes like the rave-up "She Comes & She Goes" and the strumming 
"Queen Of The See" is the act's undeniable mass appeal. Not bad for a 
disc that was cut in a single weekend in the master bedroom of 
McMullen's parents' home. 

For more info on Pulling Birds, contact Andy Feldman at 727-421-0680. 

Also on your DESK: Sure, countless cutie-pie boy bands are 
crowding top 40 radio airwaves right now. But when was the last time 
you heard a solo male artist with the potential to hold his own at top 
40? If you're at a loss for an answer, you hawn't heard Ree^'es, a charis- 
matic teen idol waiting to happen who also has the 
musical chops to keep up with TCtcran tunesmiths 
Tommy Faragher, Scott English, and Cosgrave & 
Clark, fresh from their recent Jennifer Paige 
smash "Crush." 

Recently signed to Warner/Chappell Music by 
Patrick Conseil, this New York-rooted artist is cur- 
rently shopping a demo with a half-dozen sparkling 
pop gems. Musically, he comfortably cruises at a 
Backstreet Boysi''N Sync-like funk pace — ^with the 
occasional ballad added for good measure. Sporting 
an engaging voice fondly reminiscent of George Michael, Reeves Ls at 
his beat when he's crooning on "Sweet, Sweet Love" and "The Only 
One," both of which sport immediate, unshakable hooks. 
For more info on Reex-es, contact Conseil at 212-399-6916. 

For the PAST few weeks, we have been inextricably glued to 
the demo of Carmen Jones, a Chicago native whose 
soulful maturity belies her youth. As she flows 
through a tape of such smooth, radio-ready jeep-funk 
jams as "Mrs. Jones" and "Giving You Love" — co- 
written with local club legend Maurice Joshua — it's 
hard to believe that she hasn't been plying her trade 
for decades. Jones' confidence is impres.sive, as are 
the choices she makes as a stylist. Most ingenues 
tend to showboat with chest-pounding vamps and 
shrieking high notes. Jones often chooses a more 
subtle path, breathing volumes of subtext in a simple 
phrase. Not bad for someone who has been actively pursuing her craft 
for only about a year, eh? 

For more info on Jones, contact Connie Var>-itsiotig at 200-Proof 
Productions, 312-455-9200. 
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13 


11 


10 


REBECCA ST JAMES FOREFRONT 25189(10.98/15.98) 


PRAY 


a© 


15 


14 


LEE ANN WOMACK DECCA 7004CinriCA NASHVILl£ (10.98/16.981 


SOME THINGS 1 KNOW 


QD 


22 


10 


FATBOY SLIM skint 662A7-.ASr«AlwERKS 1 10 98 16.98! YOU'VE COME A LONG WAY. BABY 


a© 


17 


37 


ELVIS CRESPO • SONY Discos 8263d (8.98 eq,'14 98i 


SUAVEMENTE 


QD 


21 


24 


TRIN-l-TEE 5:7 B-RITE90094/INTERSC0PE (10.9^15.98) 


TRIN I-TEE 5:7 


Q© 


26 


52 


SEVENDUST TVT 5730 110 9&15 98) 


SEVENDUST 


QD 


19 


1 


KID ROCK LAVA/ATLANTIC 831 19>AG(7.9&U.98l 


DEVIL WITHOUT A CAUSE 


m) 


27 


10 


GODSMACK REPUBLIC 53190AJNIVERSAL (6.98/12.98) 


GODSMACK 


21 


14 


4 


BOB & TOM B4.T65001/BIG MOUTH (17. 9ai25.98l 


BACK IN '98 


22 


18 


) 


SARA EVANS RCA (NASHVILLE) 67653/RLG [10 98/16.981 


NO PLACE THAT FAR 


23 


16 


25 


EVERYTHING BLACKBIRD 3a0O3/SIRE (10.9&14.9B1 


SUPER NATURAL 


24 


24 


11 


KEB' MO' OKEH/550 MUSIC 69376/EPIC (10.98 £(^16.981 


SLOW DOWN 


2S 


25 


2S 


RICH MULUNS AND A RAGAMUFFIN BAND MYRRmORD S9309(pic (13.9S Eai9.«i THE JESUS RECORD 



The H«alseefce(s charl lists the best-selling titles by new and (Jeveloping artists, defined as tticse wfio nave nevef appeared in the 
top 100 ot Trie Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on ttie Heatseekets chart. All albums are available on cassette aitd CD. 'Asterisk indicates vinyl LP is 
available. ( > Albums with ttw greatest sales gains. IT' 1999. Blllboard/BPI Corrimuntcations 


26 


20 


It 


SUSAN TCDESCHI TONE-COOUROUNDER 471164AfERCURY do 98 E(V16 9 


) JUST WON'T BURN 


QD 


36 


45 


JAGGED EDGE • so SO DEE 68181/COLUMBIA 110.98 E(^16.98) 


A JAGGED ERA 


29 


28 


51 


AVALON SPARROW 51639 (I0.9a'15.98) 


A MAZE OF GRACE 


QD 


37 


7 


T.O. IWES mrx THE ranERJ house IUSS choir n-luinm »w.!PC [10.911 EVIEK 


UYEFMUIHE POTTERS HOUSE 


30 


46 


12 


HEATHER NOVA BIG CAT.WORK 67953/EPIC (10 98 E(i'l6,9ei 


SIREN 


31 


29 


22 


THE W'S 5 MINUTE WALK 25204/SARABELLUM (10 9^16 98) 


FOURTH FROM THE LAST 


QD 


41 


14 


TRICK DADDY SUP-N-SLIOE 2802/V/ARLOCK (10.98/16.98) 


WWW.THUG.COM 


33 


39 


10 


BURLAP TO CASHMERE squint 541013/A4M (8 98 Ea'12 981 


ANYBODY OUT THERE? 


QD 


48 


1 


CHAYANNE Sony discos 82869 (8.98 ECV13.98) 


ATADO A TU AMOR 


35 


34 


2 


JUAN LUIS GUERRA 440 KAREN 93021&1>OLY(»AM UriN0(9%Ea'16 9ei 


Nl ES LO MISMO Nl ES IGUAL 


36 


31 


34 


ROY D. MERCER CAPiTOL 94301 (7 98/1 1 98) HOW BIG'A BOY ARE YA? VOLUME 4 


QD 


RE-EKIBlf 


OLGA TANON WEA LATINA 25098 (9.9a'15.98) 


TE ACORDARAS DE Ml 


36 


40 


51 


BUENA VISTA SOCIAL CLUB wytlD aRaj(T,WNES(X>1 7947a'AG do 981 7 9S} 


BUENA VISTA SOCIAL CLUB 


39 


38 


45 


DIANA KRJUJ. IMPULSE! 233/GRP (10.9a'16 98) 


LOVE SCENES 


40 


44 


47 


ROY D. MERCER CAP1T0L21144 (7 98/11 98) HOW BIG'A BOY ARE YA? VOLUME 3 


41 


49 


13 


WILL DOWNING i GERALD ALBRIGHT verve FODEUST 557613iVEF»£(I0 98 Ea'169Si 


PLEASURES OF THE NIGHT 


42 


47 


14 


CHRIS RICE ROCKnOWNWOflD 69613/EPtC (109B E(J16,98) 


PAST THE EDGES 


43 


32 


9 


RAY BOLTZ WORD 69543/EPIC (10-98 E(*16.98) 


HONOR AND GLORY 


Cm) 


NEW^ 


EMILIA RODEO 53238/UNIVEJfSAL (10 98/16.981 


BIG BIG WORLD 


45 


50 


4 


FULL BLOODED MO UMIT 50O27'/PR1OfllTY I10.9a'16 981 


MEMORIAL DAY 


46 


30 


5 


DIANA KRALL impuisE' 31 1 l/CRP (7 98 CD) HAVE YOURSELF A MERRY LITTLE CHRISTMAS 


QD 


NEW» 


SMALLTOWN POETS forefront 25206 (15 98 CO) 


LISTEN CLOSELY 


CD 


RE-ENTRY 


ROBERT EARL KEEN ARISTA ia876/ARISTA NASHVILLE (10.98(16.98) 


WALKING DISTANCE 


49 


45 




KATHV TROCCOLI reunion 10007/jiVE 110.98/16 98) 


CORNER OF EDEN 


QD 


RE-ERTRY 


COAL CHAMBER RoadRunner 8863 (to 98/15 98) 


COAL CHAMBER 
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OUBLIME SPINOFF: 
Long before releasing their 
first album, the Long Beach 
Dub All Stars have ah^asiv 




'Tequila' Shot It's been a 
slow and steady build for 
Trini Triggs. His self-titled 
debut on Curb/fvlCG tias 
been finding an audience, 
thanks to the single 
"Straight Tequila," which 
made inroads on the Hot 
Country Singles & Tracks 
chart (peaking at No. 47). 
The Video for "Straight 
Tequila" has been in light 
to medium rotation on 
CMT. Triggs is scheduled 
to perform March 20 at the 
Livestock Show and 
Rodeo in Austin, Texas. 



established a reputation as 
one of California's most 
promising ska-rock bands. 
But that's not surprising, 
considering that the group's 
founders. Bud Gaugh and 



Eric Wilson, used to be in 
the multi-platinum ska-rock 
band Sublime. 

After Sublime lead singer 
Brad Nowell died of a hero- 
in overdose in 1996, surviv- 
ing Sublime members Gaugh 
and Wilson put together the 
Long Beach Dub All Stars 
and began playing night- 
clubs around the West Coast 
The Long Beach Dub All 
Stars' debut album, "Burn 
Unit," is due Jan. 26 on 

Skunk Records, 

the same indie 
label that was 
home to Sublime's 
first recordings. 

The Long Beach 
Dub All Stars 
played selected 
dates on 1998's 
Sno-Core tour 
(which also fea- 
tured Primus, 
Blink 182, and 
Aquabats), and 
the band is plan- 
ning a 1999 U.S. 
tour. 

F E L L 0 W 

FRIENDS: The music of 
Friend N'Fellow resists cat- 
egorization by blending 
smooth jazz, AC, and blues. 

The duo — vocalist Con- 
stanze Friend and guitarist 
Thomas Fellow — met at 
music college in Weimar, 
Germany, and began per- 
forming together in 1991. 




stations like KISW Seattle and WAAF Boston. 



Hock Royalty. Queens Of 
The Stone Age— a band 
containing former mem- 
bers of Kyuss — could tDe a 
contender for the alterna- 
tive rock throne with their 
self-titled debut album on 
Loosegroove. The first sin- 
gle, "If Only," has been 
getting play on rock radio 
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Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1. New fUOcMh Uajttt Tui'M Bmo BninnshM Too 

2. TQ Iney Neve* S*w Me Coming 

3. Shakira DonOn Eslan Los ladranct? 

4. Fatbor SHm Vou'vb Come A Lonu Way, BJby 

5. Xityana M K>u m Sky 

6. DMn* Fairy Tales 

7. J««GMIIiunSi[r«CcnLiBina .EIRioxb!" 

8. F>»»n« 

9. Ckopiilra Comin' Alchai 

10. tWt' Me' Skrw DoMin 


SOUTH CENTIUU. 

1. OMiM Fairy Taies 

2. Roy 0. Mwor Hm &iiA Boy Af« Ya? VUim 4 

3. Mtw Ra«cib Utfit Vdu'w Been Br*n<Md«d Toa 

4. Tyicu TyrCM 

5. The WlltinMM Ncfhini But Love 

6. Ttw Fty( MoUOif Man 

7. Robecl Esfl Kevn VAIking Distance 

B. Ftcy 0. Uerof Horn B^A Boy Are Va? Wume 3 

9. FVn Five 

10. Lae Aral Wonwdi Sixne Thinet 1 Know 



Friend N'Fellow's "Purple 
Rose" album, due Jan. 26 on 
Ruf Records, is the duo's 
U.S. debut. 

Luther Allison, Keb' 
Mo', Nina Simone, Al Jar- 
reau, and Maceo Parker are 
among the arti.sts who have 
shared concert bills with 
Friend N'Fellow. Having 
toured Europe extensively. 
Friend N'Fellow will embark 
on a U.S. promo tour in 
March. 

For the REC- 
ORD: Contrary to a 
previous column 
(Popular Uprisings, 
Billboard, Dec. 19, 
1998), Evan Frank- 
fort played lap steel 
with the Jayhawks 
and the Wallflow- 
ers while touring 
with Maypole. 

NEWOOLUMNISr 
Some of you already 
know me as Bill- 
board's music video 
editor. As of thi.s 
issue, I will also be 
writing the Popular Upris- 
ings column. Any material 
for Popular Uprisings should 
be set to Caria Hay, Bill- 
board, 1515 Broadway, New 
York, N.Y. 10036. You can 
also reach me by phone at 
212-.536-.5019, by fax at 212- 
536-5358, or by E-mail at 
chay@billboard.com. 




Before Stardom. The 

craze over teen pop acts 
shows no sign of letting 
up, and Before Dart< wants 
a piece of the action. On 
li^arch 9, RCA Records will 
will release the L.A. trio's 
debut album, "Love Story," 
which showcases the 
vocal talents of 19-year-old 
Jeni, 16-year-old Arike. 
and 13-year-old Mia. 
"Come Correct." the first 
single, has already gotten 
spins on R&B stations 
WBLS New York and 
KJMZ Dallas. A "Soul 
Train" appearance will be 
televised this month. RCA 
VP of m'arl<eting and artist 
development (U.S.) Brett 
Wright describes Before 
Dark as a "modern-day 
TLC meets SWV. We re 
reaching for the 10- to 17- 
year-old demographic— 
and not just the urban 
music audience.' 
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■A- LETTERS TO CLEO 
Sister 

PRODUCERS: Leners To Deo. B, Geofge. D. PDrter. S. 

Oat RjVWkkKl Mu 1010 

Boston's best rock'n'roll band closes out 
'98 with a nifty bonus for fans, the remas- 
tered CD debut of its original "Sister" 
indie cassette, cut in 1990-91 at the leg- 
endary Fort Apache studios. Those 
expecting tentative versions of "He's 
Stayin"." "SiBter." "Never Tell " "Pete 
Beat," and the still hit-worthy "I See" 
(due to re-emerge in a freshly rendered 
edition for the soundtrack to the Columbia 
Pictures film ".lawbreaker") will be sur- 
prised at how tough/lovely these assured 
early performances sound. This 11-track 
collectors' set includes later B-sides like 
Cieo's unique covers of Charlie Chester- 
man's "You Dirty Itat," the Johnny Rivers 
hit "Secret Agent Man," and Fleetwood 
Mac's "Dreams." A neat treat while await- 
ing the group's next album. Contact: 617- 
703-6308. 



VARIOUS ARTISTS 

Original Motion Picture Soundtrack Down In The 
Delta 

PRODUCERS: variotK 
Vlrtfn 46914 

The soundtrack to the Miramax film 
"Down In The Delta" a combination of 
inspirational music from and inspired by 
the film. Songs such as Janet Jackson's 
"God's Stepchild" and "Don't Let Nothin' 
Keep You Down" offer a feeling of familial 
comfort and support for wounded souls. 
Other notable tracks include the Le\'erls' 
"Where Would I Be," Chaka Khan's 
"Don't Talk 2 Strangers." Me'Shell 
Ndegeocello and Keb' Mo's "My Soul 
Don't Dream." and TVacie Spencer's "The 
Rain." The album also features songs 
from Sweet Honey In The Rock, Stanley 
Clarke. Shawn Stockman. Stevie Wonder. 
D'Angelo, and Sunday. 



COUNTRY 



PATRICIA CONROY 
Wild As The Wind 

PRODUCERS- Bob Fuf*, Rochy Schn*ar» 
Sunwt 8802 

With the voice of an ingenue, Patricia Con- 
roy is an unassuming young Canadian 
artist who has relocated to Naah^Hlle. Now 
she's crafted a solid work for the small. 
Henderson\il]e, Tenn.-ha.wd Sunset 
Records. As a songwriter, she wTole or co- 
WTote half of the 1 0 songs here, including 
the impressive title rack. She also has a 
penchant for tender tunes, like the charm- 
ing "Sweet Little Place," about the plea- 
sures of staying home together. Coru^y 
also has a good ear fur others' songs, such 
as Tbny Arata's "Don't You Forget (Who 
You're Talkin' To)." The album's show- 
piece is Walt Aldridge's "Mary On The 
Dashboard" — ^which is about that very 
thing, a plastic Vir^n Mary sitting on the 
dash of an '81 Ford and protecting its 
driver. Now, that's countr>^ 



^ JUAN LUIS GUERRA 440 
Nl Es Lo MIsmo, Nl Es Igual 

PRODUCER: Juan Luis Gucra 

KarmrPolyGrarn Latkw 0216 

Propelled by its cute, chart-topping. 



poiVmerengue hit "Mi PC" and ample fan 
demand, the first package in four years 
from this gifted Dominican troubadour is 
a lock to climb to the upper reaches of The 
Billboard Latin ftO. As usual. Guerra 
serves up a hit-laden dLsc that offers a 
bevy of typically eloquent and mellifluous 
ruminations, of which the warm bachata 
entry "La Hormiguita" and the tender 
acoustic love song 'Testimonio" are the 
most inviting radio picks. 



^RZA 

RZA As Bobby Digital In Stereo 

PRODUCER. RZA 
Gm StrMW2 63881 32521 
For his debut solo outing, this Wu-Tkng 
member dons a .superhero's costume to 
move naturally and e-asily dowTi dark, 
shadowy paths few of his peers dare to 
tread. RZA, already recognized as one of 
hip-hop's boldest producers, destabilizes 
the genre's "ktjcp it real" ethic in favor of 
tearing songs apart, working sounds over, 
chopping samples up. and generally get- 
ting crazy with it. It's a strikingly auda- 
cious effort, even for him. and every bit as 
groundbreaking as OutKast's "Aquemini" 
and spoken-wordA^p artist Saul Williams' 
"Elohim." "Unspoken Word." with its 
looped bits and pieces of eerie female cho- 
ruses; "B.O.B.B.Y.'s" robotic chants; and 
the computer-driven exordsm-of-the-soul 
classic "Love Jones" are just three flam- 
boyantly banging tracks from a kick-in- 
the-head set delivered by what could be 
viewed as an acid-addled psyche, if it 
wasn't so obviously in control. "Digital" 
suggests RZA is to the mixing board what 
Hendrix sUll is to the electric guitar. 

^REDMAN 

Doc's Da Name 2000 

PRODUCERS vanous 
Def Jam 314 558 945 

This Hit Squad alumnus's fourth straight 
winner since 1992 flexes proven strengths 
without lapsing into a hollow exercise of 
whatever's worked before. Redman's 
hilarious, suitably tuisted humor and 
hard, amelodic mike attack wire funky 
party provokers like "I>ot Da Monkey 
Out" Lean, steady, pounding tracks — 
mostly alternating constructions by his 
Hit Squa<i brethren Erick Sermon and 4 
P\inky Noble Productions' Reggie 
Noble — let him shine and keep it all sur- 
prisingly fresh. Outta the minds of most, 
between-track skits come like clumsy 
forgeries, but Redman's blend of sharp 
and funny is a delight, diverting and then 
some. Sermon and Keith Murray make 
their requisite mike appearances — for 
"Down South Funk" and "Soopanian 
Lova." respectively — as does everyone's 
favorite guest, Busta Rhymes, on "Da 
Goodness." But thia set isn't juat the busi- 




THE JIMIMY ROGERS ALL STARS 
Blues Blues Blues 

PRODUCERS: Joftfl Kocnig, Vttnt Koeftig 
Attonttc 83148 

By the time of his death a year ago, 
blues maven Jimmy Rogers had re- 
corded an album's worth of music with 
some of the most noted names in the 
business — guys like Eric Clapton, 
Mick Jagger, Keith Richards. Jimmy 
Piige, Robert Plant. Lowell F\ilson, T^ 
Mahal, Stephen Stills, and Jeff Healey, 
all of whom were profoundly influ- 
enced by Rogers. A mix of Rogers 
originals ("Ludella." "That's All," 
"Goin' Away Baby") and songs the 
rhythm guitarist covered during his 
long career at the epicenter of the 
postwar Chicago scene ("Ev'ry Day 1 
Have The Blues," "Bright Lights, Big 
City," "Don't Start Me To TVlkin' "). 
this album is more than an ail-star 
showcase. It is a sincere tribute to a 
master of the craft who — because he 
was a sideman — never received the 
Ie\'el of acclaim that hometown con- 
temporaries like Muddy Waters, 
Howiin' Wolf, Elmore James, and 
Buddy Guy did. A heartwarming 
effort with good prospects at tripIe-A 
and heritage rock outlets. 



ness of partying as usual. Among the reve- 
lations; Redman's ideal sparring partner 
proves to be Wu-Tang's Method Man. And 
"i Got A Secret." helmed by the U.IC's 
Roni Size, comes not from "Da Bricks," 
but from drum'n'baRB left field. 



GOSPEL 



^ KIM BURREU 
Everluting life 

PRODUCERS: Asaph AleunOer Ward, Kim Burreli 
Tommy Boy Gospel 1249 

Kim Burrell's sophomore effort shows an 
unfolding artistic maturity, self-aware- 
ness, and confidence that fully match her 
immense talents. Using a totally modem 
palette, Burrell and co-producer Asaph 



VITAL REISSUES'" 



CHARLIE PARKER 

The Complete Live Performances on Savoy 

PROUUCtRS Otnn r(.«:i>rie«*, Sieve fi»-i-6f 
Savoy Ja2Z/D«wn 1702124 
Seemingly f?ver>' note recorded by the 
brilliant architect of modern jazz has 
l)een reissued over the years, often in 
slapped-together. cheei^y packages with 
ab^'smal sound. The still-breathtaking 
flighu by the .sa.\ genius nn bebop clas- 
.'lics and ststndards in this collection, 
though, get the respect they dest^rve, 
lif'cau.'jp thi-s i.** prime Pju-kiT. who really 
new (antl .^tunne<J even the hippest of 
hipsters and other musicians) in live 
performance. The collection offers three 
CDs of the complete IHS and Hm 
broadcasts from the Royal Roost (minus 
many of the reT)etitive DJ announce- 



mcnbi by "Svmphony Sid" Torin), a 
fourth disc with six performances from a 
rare an<l heralded I'JoO Chicago jam ses- 
nittn, and five more from the famous 
liM7 concert at Carnegie Hall with 
Dizzy GOlespie. Parker's cohorts here 
mostly include other jazz royally; Miles 
Duvis. Kenny IWhain. Al Haig, Tad 
Dameron. John Lewis, an<l rhythm sec- 
tion giants. The sound, while forever 
AM-radio quality, is tl)e best it can be — 
.«harp and transparent, rtmiastere<i by 
Denon with ^bit technologj' using the 
original Savoy analog sources, which the 
compajiy now stores like holy relics in a 
new stattM>f-the-art vault. The set is 
prpsented in a no-nonsense, informative, 
attractive booklet with photos and text. 
New listenprs' warning: (lird for Bird! 




HAYDN: L'ISOU OlSABITATA (THE DESERT 
ISLAND) 

Suzanne Mentzer, soprano; Ying Huang, 
soprano; John Aler, tenor; Christopher 
Schaldenbrand, baritone; L'Orchestra Di 
Padova E Del Veneto, Davkl Golub 

PROOUCtR: Judiih Shcfman 
Arabesque 6717 

Unlike his younger contemporary 
Mozart, FVanz Joseph Haydn is often 
thought of as strictly a maven of the 
concert hall rather than as a man of 
the theater. Helping op>en our minds to 
the composer's dramatic skills, this set 
makes the second glorious Haydn 
opera recording in the past few years 
(following an acclaimed "Orfeo Ed 
Euridice" with Cecilia Bartoli on 
EOiseau-Lyre). "LIsola Disabitata" 
(The Desert Island) brims with ravish- 
ing music, beginning with a dark, 
Sturm und Drang overture that sets 
the piece's melancholy tone — ^whieh 
ne\'er dissipates, dejspite a happy end- 
ing for this typical Enlightenment 
story of love lost in society and gained 
in nature. Suzanne Mentzer shines in 
the lead role of Constanza, although 
the cast is uniformly excellent And 
the I^o\*a orchestra under David 
(^lub fulfills its theatrical charge with 
uncommon felicity As a bonus, this 
gorgeously produced set includes 
Mentzer and Golub on piano in 
Haydn's cantata "Arianna A Naxos." 
another lovely piece of vocal writing 
on a desert island theme. Distributed 
in the U.S. by Allegro and in the 
by Seaford. 



Alexander Ward work with everything 
from traditional/choral fare ("Holy Spir- 
it") to smoothly smoking contemporary 
R&B ("I Come lb You More Than I GK-e") 
and popping midtempo grooves ("It 
Wasn't Meant To Be This Way," "Everlast- 
ing Life"). Burrell pulls no punches in her 
Gospel message but delivers it with a life- 
in-the-real-world honesty that is powerful 
without being preachy. Strong songs, soar- 
ing vocals, and impeccable production pre- 
sent an artist poised for greatness. 



STEPHANEGRAPPEUt 
Live 

PRODUCER: Mafie-Claude Sirais 
Justin rmte 8469 

Hot, hale, and hearty — the jazz world lost 
its King of Joy in 1997 when \iolinist 
Stephane Grappelli passed away at the 
age of 89 after a fiill career that began in 
the early *30s with Django Reinhardt his 
cohort from the legendary Quintet Of The 
Hot Club Of FVance. Well into his 80s. 
however. Grappelli still toured, and his 
buoyant, effortless playing never faltered, 
always pressing his band members (some 
less than half his age) to swing furiously 
or be left behind. 'This remarkable 19ft4 
date from the Rimouski Festijazz pairs 
the legend with guitarist Bucky Pizzarelli, 
and from cut one, "All God's Chillun Got 



Rhythm," to cut 20, "Lady Be Good," the 
silver-haired lads not only cut a rug but 
incinerate the mother as well Young 
bassist Jon Burr's playing is superb. Post- 
New Year's blahs? Try on this one, so hot 
it sizzles the fingers. Ouch! Zoot alors! 

ART ENSEMBLE OF CHICAGO 
Coming HtMne iamatci 

PRODUCERS: M Ensemble Ot ChicaBO. Gerry Rwcy 
AUantk 83149 

As the title of "Coming Home Jamaica" 
implies, the Art Ensemble Of Chicago 
(AEC) recorded its latest brassy e.xcur- 
sions on the island. And from the sound of 
things, it was an inspired sojourn. The 
AEC channeled some fresh energies, even 
getting dubwise on the e\'ocative "Straw- 
berry Mango" and investing "Lotta Cola- 
da" with a hip-le\'el Caribbean thrust. The 
12-minute groove of "Mama Wants You" is 
blessed by a more Northern brand of soul, 
yet bassist Malachi I-^vors and drummer 
P'amoudou Don Move make it sound like a 
day at the beach. For all its high spirits, 
though, the album is blessed by moments 
of pacific subtlety as well. IVumpeter 
L^ter Bowie and saxist Roscoe Mitchell 
trade serpentine lines on the bewitching 
dirge "Leaving Jamaica" (which sounds 
like a New Orleans funeral slowed to a 
crawl), and they blow sotlo voee on the 
sunset ballad "Vilia Tiamo." Uptempo or 
down. "Coming Home Jamaica" is an irre- 
sistible effort from a treasurable group. 



NEW AGE 



^ JIM BRICKMAN 
Destiny 

PRODUCERS: Tim Lauer. Im Bnclunan. Mark Woltram 
Windham HM 01934-11396 

Jim Brickman knows not to mess with 
success. "Destiny" follows the formula of 
his previous albums, mixing solo piano pop 
tunes with "lite" jazz and a few vocal bal- 
lads. Brickman charts as new age, but he's 
really the prince of the new middle-of-the- 
road sound, closer to Roger Miller than 
George Winston. Jazsv'AC will be comfort- 
able with the jazz-tinged instrumental 
"Rendezvous," but Brickman is probably 
banking on the vocal pieces to achieve the 
crossover success of his pre\ious albums. 
Michael W Smith delivers the wedding- 
song romance on "Love Of My Life." while 
Canadian Michelle Wright sings lines tike 
"Your love is the greatest gift of all." from 
"Your Love." as if they weren't the most 
threadbare clich6s. Rounding out the 
guest appearances are R&B vocalists Jor- 
dan Hill and Billy Porter, country singer 
Pam Tillis. and pop star Carly Simon. 

•k JEFF PEARCE 
Daylight Stowty 

PRODUCER Jen Riafoe 

Jeff Pearce is a solo guitarist, but that tag 
doesn't quite cover it He runs his instru- 
ment through transformative delays, 
loops, and other signal processing to 
emerge with a deeply layered, highly tex- 
tured, oflen hauntingly melodic sound. 
"Daylight Slowiy" consists of composi- 
tions he's recorded from 1993 through "95, 
but they are of a piece with his more 
recent work on the "Vestiges" and "The 
Hidden Rift" albums. Pearce's music can 
be seductively slow and elegiac. His 
^rp^Sfno pieces, such as "Spirals." "Quiet 
And Clear," and "M/ll," seem to unfold 
like a dark-hued flower, shimmering in the 
tremulous daylight of the artist's echoes. 
But ftjarce is also a trawler of the drone 
zone, casting a slow-motion net of glissan- 
do sustains and overtones. Most of the 
works are shortform, but the album con- 
cludes with the 20-minute "Passage Tb 
Home," an ambient epic for the hardcore. 
Contact: RO. Box 6868, Portland, Ore. 
97228; E-mail: mgriffin^'h^'prKts.ccan. 



■ I DIIUQa SPOTLIGHT: Releases deemed by the rwiewedttors to deserve Special attentkxi on the basis ol musical menl and/or Billboard chart potential, VITAL REISSUES: Rereleased albums a( special artistic, arctirval. and commerctal interest, and outstarKjingcoHec- 
HLDUIHU* tions ot works by ooe Of rrwre artists. PICKS (►): Newreteasespredicled tohit tt>e top half of the chart in the corresponding format. CRITICS CHCHCES (*): New releases, regardless of chart potertial. highly recommended because o* their musical merit 
MUSIC TO MY EARS(J3); P*ew releases deemed Pwks thai were teatu ted in the Music to My Eare column as being among the most significant records of Ihe year All albums commeraally avails* in ttie U.S. are eligiWe. Send rwiewcopies to Pwillfcfni. Billboard. 1515 Broadway, 
New York. N.Y 10O36. Send country albums to Chet Flippo, Billboard. 49 Mustc Square W,. Nashville, TN 37203. Send Latin albums to John Laimert. 1814 Fern Valley Road, L^isville. KY 40219. tther coritribirtors: Irv lichtrnw»<Broa*¥ay/cabar«iN 
Bradey Bambarger (classical/N Y ). Steve Graytxnv iiazz/UX); Deborah Evans Price (contemporary ChristiarVNashville)! Gordon Ely (gospel); John NfeerlD (new age). 
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P- WHtTNEY HOUSTON FEAT. FAtTH EVANS 
AND KELLY PRICE Heartbfeak Hotel i3.m 
PRODUCERS: Souttftock. K»riin 
WRITERS. C. Schack, K. Kartin, T. Savage 
PUBLISHERS^ JungtB FtwfUill-SlKlnvCKNVSouMnB, 
BMI. Marshal. ASCAP 
ArItU 3601 ICO promo) 

After the embarrassing radio perfor- 
mance of the heavily hyped Mariah Carey 
duet "When You Believe" from "The 
Prince Of Rgj-pt," Arista is calling upon 
hot R&B singers Kelly Price and Fkith 
Evans to lend a little street cred to Hous- 
ton's second single from "My Love Is Your 
Love." On this track, launched last month 
at the Billboard Music Awards with a 
smoking live performance, Houston eases 
into the role of the dissed lover who's tak- 
ing things into her own hands with a letter 
telling her man how much he hurt her 
with his cheating. It's a highly effective 
setting for Houston, who wears her emo- 
tions on her sleeve and ser\'ea up one of 
the most effective performances on the 
album. Price and Evans sell themselves 
grandly as empathetic sisters alongside 
their pained friend, soaring with emotion 
and helping keep the timeless artist iden- 
tifiable to a new generation of R& B fans. 
Top 40 programmers who embraced 
Price's "fViend Of Mine" won't e\'en have 
to play this one all the ^'ay through to add 
it, and with the format's heavy R&B lean, 
this should see quick action across the 
board. Of course, R&B radio will give this 
a hug in an instanL It's nice to see Hous- 
ton on track, leaning au'ay from the s>'rup 
and juicing up for the real deal here. 

^ JENNIFER PAIGE Sober <4,04) 

PflODUCER: Andy GoKJmaiV 
WRfTERS, A Grtdmarh. W Kirtipatric* 
PUBLISHERS: W»ine(-T8rtieffantfSdl We CoWNew Non- 
patrel. BMI 

Edel AmcrtcA/Hottywood 1 1 036 iCD promo) 

FVesh-faced Paige follows up her surpris- 
ing and delightful runaway debut single, 
"Crush," with a song that extends the 24- 
year-old's imaging as an uptempo pure 
pop artist — though this is no bubble gum- 
popping gal. Anybody with one good ear 
can hear the potential of this all-important 
avoid-one-hit-wonder-status release, 
which offers a heartening and soaring cho- 
rus, intelligent production, and a mature, 
at times even husky, vocal from Paige. The 
talent of this ingenue is apparent: while 
admittedly not as immediate as "Crush." 
"Sober" would sound great over the air- 
waves of hot AC. top 40. and straight- 
ahead AC. Please give it the consideration 
it deser^-es. And don't miss Paige's fine 
self-titled debut album, which truly 
demonstrates this promising artist's ver- 
satility. 



R&B 



★ SHANICE When I Close My Ey«s (3 231 

PRODUCER: Warryn 'Smiley' Campbell 
WRITERS: W. CampMI. T Savage 
PUBLISHEHSi Nyrraw/EMI-ApriWarshaiTMI-Apnl, 
ASCAP 

\jf»c» 4353 iCV cra(rKi> 
Shanice Wilson, the lady behind such 
early- '908 cuties as "I Love Your Smile" 
and "Silent Prayer" with Johnny Gill, 
returns all grown up under the guiding 
hand of LaFlace Records with a credible 
R&B slow jam that has a great shot at 
returning the 25-year-old to radio favor. 
Since her last album, 1994's "21 Ways To 
Grow," she appeared in a touring company 
of "Les Miserables" but has otherwise 
been liing low. "When I Close My Eyes" 
shows Wilson praising her man for mak- 



ing her '*feel like a woman should." Vocal- 
ly, she sounds mature, gliding up and 
dowTi the scale with the greatest of ease, 
while the production offers some great 
instnmiental hooks and a steady build 
that peaks with the artist ftdly seduced by 
her man. Wilson has made an effective 
transition here from budding artist with a 
surprisingly big voice to full-fledged song- 
bird with wings reaching for the heavens. 
1 n a just radio world, she would have a 
solid hit here. 

■k PHYLLIS HYMAN Tell Me What You're Gonna 

Do (3:441 

PROOOCER: Barry Easlmond 
WRITERS: B. tastmorx], P. Hyman, H. Middleton 
PUBLISHERS: Barry's MetodleT>DlyGra'"/Commana Per- 
formancei'Big Herfi/Wamef-ChappeJI, ASCAP 
Philadelphia International Records 9032 [CD croma) 

The suicide three years ago of the mega- 
talented Hyman is eased a little by the 
comforting sounds of her soulftil, richly 
textm-ed voice on this lovely track from 
her posthumous album "Fore\'er With 
You." Offering up-to-date production and a 
kicking, jazz-infused melody, "Tfell Me 
What You're Gonna Do" belongs alongside 
many of her finest moments. The vocal 
here is thoughtful, emotional, and varied, 
delightfully showing many seasons of the 
artist, from a husky, sensuous side to a 
turn as a kittenesque, vamping diva. Great 
Stuff here. What a shame it would be to 
miss out 

★ THE PflO/AaiVE PROJECT I WSI Be Hera 

(4:301 

PRODUCER: iot\n Keaton 
WRITERS M Jordnfl. J. Kealon 
PUBLISHER: Kealon, BMl 
K.E.M. Records 604337-9881 (CD Drarm) 
This de\'er response song to Deborah 
Cox's smash "Nobody's Supposed lb Be 
Here" is already stirring attention in a 
number of radio markets around the coun- 
try. Featuring the male answer to Cox's 
concerns over opening up to a new lover 
w hen she feels \ailnerable and hurt, "I WiU 
Be Here" says, "Girl, if you take off that 
lock and key/And let your heart and soul be 
free, giri/I promise, I will be here." These 
kinds of "on the other hand" songs have 
worked before at the R&B level but usually 
in a sarcastic or parodjing vein. This one is 
all heart and soul, looking to offer reassur- 
ance amid a sky-reaching vocal and the 
precise instnmientation of Cox's hit, mak- 
ing its intention instantly clear. It just 
might click. Contact: 718-836- 1.-^?. 

^ NtlE & DAY From Now On mo tmini iitMi 

PROOUC£RS: Richard Re«igno, Vidor BurBOS 
WRITERS; R. Maze!, V Buigos 
PUBLISHER not listed 
RTI fntemational (CD piixnoi 
This burgeoning spiritually based duo is 
off to a heavenly start with this universal, 
white-glove(j R&B ballad. Teammates 
Erly and Shalik, who arranged and co- 
produced this debut track — and released 
it on their owti label — have the props in 
order here, with soaring vocals, lush har- 
monies, clever production, and a gentle, 
sweeping melody that would blend right in 
with contemporary R&B-flavored cuts on 
pop, AC, and R&B radio. This record is 
indeed a pleasant surprise; one never 
knows exactly what to expect from 
unsigned artistA, but thLs is just what 
you'd hope for. The duo has shared the 
st^ with New Kids On The Block, the 
Commodores, Brenda K. Starr, and Eve- 
\yn "Champagne" King; now it's time for 
the guys to serve up a littie heat of their 
OWTi. Contact: 800-848-1920. 



DANCE 



^ROCKEU When I'm Gone i4:io» 

PRODUCER: M*m Manno 
WRITERS: A. Hanimor>d. H. Payn* 
PUBLISHER: not listed 

RLMIXERS: Siammin' Sam Maxlon, Carlos Berrlos 
RobMns 72034 iCO ommo) 
Rockell made a lot of noise with her first 
three singles in 1998, and she's back to 



prove that she's here to finish up the '90s 
on the charts. This latest single capitalizes 
on the production bells and w-histJes that 
made her other singles — "I Fell In Love," 
"In A Dream," and "Can't We TVy" — such 
smashes at dance radio and on the Hot 
Dance Muaic/Maxi-Singles Sales chart 
The song was written by Albert Ham- 
mond and Harold Payne; the former has 
penned hits for Ace Of Base, Leo Sayer, 
and Starship. As a result, the chirpy 
melody and easily accessed lyric and cho- 
rus blend well with Rockell's youthful, 
albeit heavily layered, voice. All in all, this 
is the kind of cut that isn't likely to change 
the world, but it should have no trouble 
rocketing Rockell's career to the next 
level. 

^ VENGABOYS Ute Uke To Party! (S S9) 

PRODUCERS: Damki. DJ DelmumJo 

WRITERS- Danslu, DJ DtfrnurxJo 

PUBLISHERS: Videm Publishxift'Peef 

REMIXERS: KlutVieads. DJ Disco, Jason Nevins. Airctiedk 

GnMvlliciOUS 061 (12-ncH»ncle) 

This wildly energetic foursome (two gals, 
two guys) from the Netherlands is pretty 
much a household name throughout 
Europe, where this infectious pop gem has 
been a constant on radio and in clubs. 
Already. "We Like To Party!" has gone 
platinum and double-platinum in Belgium 
and the act's homeland, respectively. 
Here, the song could meet a similar fate, 
especially since it features a sugar-soaked 
sing-along chorus that hangs out in your 
head until you beg for relief. That said, 
people who embraced Aqua's "Barbie 
Girl," Cleopatra's "Romeo And Juliet," 
and Los Del Rio's "Macarena" will be lin- 
ing up for this latest slice of energetic pop. 
Are you listening, radio? (It's already hit 
No. 1 on the playlist of dance leader 
WKTU New York.) Convereely, thLs will 
be a no-brainer for club jocks, who contin- 
ue to make m^or noise with the group's 
sweat'Soaked debut, "Up And Dowti." 

VERONICA Someone To HoM {12 101 

PRODUCER: Rich "Vounglofd* Ftiewi 

WRITERS: Wrontca, Richard Friwson, Harvey L. Fnerson 

Jr. 

PUBLISHERS Spa^lS^ Ghetto Oiamood'JumpIng Bean 
Sonp/YowiglorO' Janice ComOi'FrleriOfVtMI-Biachwood, 
BMI 

REMIXER: Jor.iny ViCKXiS 
H.O.L.A. Rffcordings 41082 (I2 ^r< vn«)e) 
Last year, Veronica's single "Release Me" 
climbed to the top of the Hot Dance 
Music/Club Play chart. With the release of 
"Someone To Hold," she is poised to shine 
all over again. As with "Release Me," 
remixer/producer Johnny Vicious has 
been called upon to inject the LaUn-spiced 
song with drama of the clubby kind. Along 
the way, he provides a myriad of mixes, 
from progressive club to soul-drenched 
house. It would be really cool if this track, 
which is taken from Veronica's 1997 
album, "Rise," would find a home at 
radio — and it just might. With the recent 
airwaves success of Deborah Cox's 
"Nobody's Supposed Tb Be Here," Reina's 
"Find Aiiother Woman" and Cher's 
"Believe," the timing could be right for 
Veronita. 

CYNTHIANA Thank U-The Dance Mixes (3 56) 

PRODUCER; rwt listed 
WRITER: not lifted 
PUBLISHER: rwt listed 
Irteffiit/Prioiity M030 (CO oromo) 
FVom the folks who have brought forth 
hi-NRG remixes of tracks like "My 
Heart Will Go On," "Torn," and "Live To 
Tell" comes this dance cover of Alanis 
Morissette's recent global hit "Thank 
U." Cynlhiana delivers what you'd 
expect: a passable vocal amid chirpy 
beats, an insistent bassline, and enough 
infectious energy to forget the details 
and just enjoy a tasty twirl around the 
li\ing room, singing Morissette's words 
with mischievous conviction. This remix 
certainly isn't for everybody, but those 
who like to sing along with their favorite 
songs that haven't already been refash- 



ioned into uptempo anthems by the orig- 
inal artist or label will be plenty satis- 
fied. This isn't brain surgery; put it on 
your treadmill tape and tap, dance, 
smile, and sing. It's really that simple. 
From the new "Mega Hits Dance P^rty, 
Vol. 3." 



COUNTRY 



^ TRAVIS TRin No More Lookint Over My 
ShouMef (3:471 

PfTODUCERS: Billy Joe Walker Jr., Tttma Tnit 
WRITERS: M. P«efsoo. C. Wiseman 
PUBLISHERS: Warner- Tamertane Publ<yur« Corp. , BMl^ 
Almo Music CorpjDadtfy Rabbitt Musk Corp.. ASCAP 
Warner Bros. PRO-CI>-9582-R (CO prturw) 
IVitt follows his previous single, the ten- 
der ballad "If I Lost You," with the title 
cut of his current album, an uptempo 
country rocker about a prodigal son see- 
ing the light. Written by Michael Peterson 
and Craig Wiseman, the song wrestles 
with issues of youthful rebellion and 
resentment and concludes with the man 
finding forgiveness the only "open road." 
The song is entertaining and enlightening 
without being preachy or overwrought. 
It's a theme TVitt has \i8ited in varying 
degrees on other songs. It's subject mat- 
ter that suit£ his outlaw image, and he 
turns in a strong performance that's fiir- 
ther enhanced by on-target production. 
All in all, a good song, deft production, 
and a passionate performance that add up 
to an appealing package. 

★ SHANE McANAUY Say Anything 0111 

PRODUCERS: Rich Herring. fc<ark Bright 
WRITERS: McAnally. R Hemng 

PUBLISHERS: M>ke Curt Musk. BMI: Curt Son^, ASCAP 
Curl) PITCD-8768 iCD oremo) 

McAnally is a newcomer to the Curb ros- 
ter who has been making the rounds at 
coimtry radio, drumming up support for 
this debut single and his forthcoming 
album. If the rest of his musical arsenal is 
as potent as this energetic single. McAnal- 
ly could be one of the breakthrough acts of 
1999. He has a likable voice with an 
appealing \ibrancy in his phrasing, espe- 
cially on the rapid-fire lyrics in the chorus 
of this uptempo number. The song is a 
clever plea for hisi angry significant other 
to stop giving him the silent treatment. 
It's a strong debut that display's McAnal- 
ly's gifts as both a writer and vocalist It 
could very well perk up programmers' 
ears as they welcome the new year. 

ir MONTE WARDEN Someday 12 52) 

PRODUCER; Joe Thomas 

WRITERS: M, Warden, M HoWe 

PUBLISHERS: Wamer-Tamertane PuUtyxng CorpAinOer 

the SridEB Music, BMI 

Asytum 1216 (CDpronio) 

l^xas native Warden makes his Asylum 
debut with a solid song about the endur- 
ingly hopeful quality of love. He has an 
appealing voice that's sUghtly edgy but 
accessible. He sounds like a singer at >'our 
favorite local pub whose music so enchants 
you that you make a nightly pilgrimage to 
get his gritty take on life and love. This 
song has an appealing rockabilly tone and 
some terrific harmony vocals that make it 
an overall sonic delight It's a little left of 
center, but its fresh sound, which isn't 
o\-erly calculated, could be just what the 
doctor ordered for country radio. This is 
the first single from Warden's album, 
"Stranger To Me Now," due March 9. 

THE GREAT DIVIDE Break In The Stonn 0 341 

PROOUCER: Uoyd Maines 
WRITER: M, MCtiure 

PUBUSHER: Cov.t>oys & Sailors Publishing. BMI 
AUinUc PRCD 8743-2 (CO pnsnwl 
This is the third single from the Great 
Divide, a country/rock ensemble that hails 
fi-om Stillwater, Okla. Comprising lead 
vocalist/guitarist Mike McClure, drummer 
J.J. Lester, bassist Kelley Green, and gui- 
tarist Scotte Lester, the band has a gritty 
country sound forged in the fertile musical 
climate of rural Oklahoma and on the 
Texas honky-tonk circuit Any band that 



got its start playing a place called the 
Wormy Dog Saloon had to learn the tricks 
it takes to please an audience, and this act 
has learned to translate that appeal to its 
work in the studio. This single, the title 
cut of the group's debut album, is an 
earthy ballad marked by McClure's dis- 
tinctive lead vocal, a great lyric, and some 
really fine guitar work. It's a solid effort 
that deserves a listen. 




ROD STEWART Faith Of The Heart (4 16) 

PRODUCER: Guy Roche 
WRITER: Diane Wanvn 
PUBLISHER: not letet] 
UnlverMi 1442 (CDpiomo) 
Stewart gives one of his more enjoyable 
performances of the past couple years on 
this Diane Warren-penned ballad from the 
mo\ie "Patch Adams." As you might guess 
from the title, this one could come straight 
from an episode of "Oprah," with its mes- 
sage of positive thinking, coming out of the 
darkness, and seeing dreams come to 
fruition. Stewart sounds inspired and 
breathes individuality and spirit into a bal- 
lad that could just as easily have been 
handed to Celine Dion or LeAnn Rimes. 
AC radio continues to support Stewart as 
one of its few staple artists. This should be 
an easy-as-pie add. 



ROCK TRACKS 



^ COLLECTIVE SOUL Run 02> 

PRODUCER EtJRolarxJ 
WRITER- E. Rolarxl 
PUBUSHER Sugartuiz. BMI 
HoBywoocVAUarrtk 41048 iCO prwrKd 
What a pleasure it is to welcome back the 
prolific band behind great musical 
moments of the '90s like "Shine" and 
"December." Ed Roland and company 
ease back on the guitars this time around, 
instead opting for a steady shuffle beat, 
silky strings, and pianu. The resulli; are 
just beautiful and will immediately con- 
jure memories of the fantastic 1996 cross- 
format hit "The Worid I Know." Roland 
sounds exceptional here, sensitive and 
understated, yet with just enough edge to 
make it clear that there's business at hand 
in his melancholy lync about searching for 
meaning amid disillusionment and disap- 
pointment Modem rock and adult top 40 
should first reward this fine track with 
airplay, followed by top 40 and modem 
adult outlets. If justice prevails. Collective 
Soul will celebrate the new year with a 
trip back to the forefront of American con- 
sciousness. T^en fi"om the band's upcom- 
ing "Dosage" and from the soundtrack to 
"Varsity Blues," which also contains cuts 
from Fastball, Green Day, and Foo Fight- 
ers and stars "^Dawson's Creek's" James 
Van Der Beek. 

★ LISAHAa IknowkarKloit la 20 

PRODUCER: David Kahrw 

WTRITERS: lisahall. N)p Heeley, Paul Hophinion, Slove 
LudlBfn 

PUBLISHERS: SPLS/Chrysalis Music, ASCAP 
ReprHa 9360 (CD cwno) 

Lisahall's "iknowicandoit" is a positively 
potable pop elixir, capturing the neurotic 
edginess of Portishead and Garbage, the 
back-talking raw talent of Robyn, and a 
sexy -cute voice reminiscent of Natalie 
Imbruglia. The track begins with a dis- 
sonant guitar riff and booty-shaking 
drum line, soon offering an irresistible 
contrasting major-key refrain and mir- 
ror-fogging "aaaah, oaaahh" bridge — a 
crispy outside, a creamy center. The 
tune is politely screaming for top 40 con- 
sumption — but don't pigeonhole it too 
soon. "Iknowicandoit" takes its cues 
(samples, digitally distorted guitars, 
adamant vocal punctuation) from the 
best of modern rock, while leaning heav- 
ily on the saccharine vocals and lyrics of 
pop's success stories. The wave of the 
future? Perhaps. The best of both 
worlds? Definitely. 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



THE SECRCT POUCEMAN S BALL 

Rhino Home VkJco 
90 minutes, $14.95 

Monty Python fans, get ready to bust a 
Btitch. Back in 1976 at Her M^esty's 
Theater, the original members of the 
Python troupe were joined by other 
British comedy icons, including Rowan 
Atkinson and Billy Connolly, for the 
first of a series of live shows to raise 
money for Amnesty International. The 
evening turned out to be a raucous, and 
now infamous, event. In classic skits 
featuring John Cleese, Michael Palin, 
•and Terry Jones, the comedians gave 
their all to the performances, which are 
just as hilarious more than 20 years 
later. As a bonus, Pete Townshend 
showed up to provide a pristine 
acoustic rendition of "Pinball Wizard." 
The "Ball" is timed for release to coin- 
cide with the 50th anniversary of the 
United Nations Declaration of Human 
Rights. Rhino is simultaneously releas- 
ing "Her Majesty's Pleasure" and will 
debut additional Amnesty perfor- 
mances in 19^. 

STORY OF THE SPICE GIRLS: UNAUTHORIZED 

Sub&unc&video Muuc Inc. 
40 mintites, $14.95 

This unauthorized videography of Gin- 
ger. Posh. Baby, Sporty, and Scary 
promises loads of Girl Power, and in a 
hypey, fanzine sort of way, it delivers. 
Completed before Geri HalHwell decided 
to venture out on her own, the tape 
focuses on the fivesome's humble begin- 
nings, including the girls' initial audition 
tapes, which take up most of the video. 
Basic statistics, such as birthday, place of 
birth, parents' occupations, etc., are pro- 
vided for each member of the group. 
Additional screen time for the girls is 
shown through archival footage from 
awards shows and publicity stops. Inter- 
views with die-hard fans— each out to 
prove why his or her favorite Spice Girl 
is the best — ser\'e as fluffy filler. 
Although it certainly is not an up-to-the- 
minute documentary, "Story Of The 
Spice Girls" will add a tittle spice to fans' 
collections. Also new from Video Music is 
"Spice E*ower." 

TARZAN OF THE APES 

Son-/ Wtaorter 

48 minutn, $9.98 

This Enchanted Tale adapts the classic 
Edgar Rice Burroughs stories of adven- 
ture and love in the jungle with some 
modern twists and a sense of humor The 
orphaned Tarzan, named and raised by 
an extended family of gorillas, suffers 
from a bit of an identity crisis when a 
beautiful English girl named Jane and 
her family happen by. After Tarzan 
saves the out-of-her-element Jane from 
a hungry lion and an ape leader with an 
attitude, she teaches him the ways of 
humans. Now all grown up with two dis- 
tinct personalities, Tarzan faces his 
bi^jest challenge when he must travel 
to an urban jungle in America to once 
again save his girl. 

TAE-BO 

Ventura OntnDullon 

G7 minutes. $39.95 f» two-tape set 

This celebrity-circuit workout, which 
combines dance, self-defense moves, and 
boxing elements, has been on a fast 
direct-sales track for several months. 
Now the retail consumer will get a 
chance to see what all the fuss is about. 
Seven-times martial arts champ Billy 
Banks' program is neither complicated ' 



nor fluffy, making it an excellent choice 
for those who want a serious workout 
without a lot of schtick. The two-tape 
packages include "Instructional" and 
"Basic." The main difference between 
the two is that one is 40 minutes and the 
other is less than half an hour. Through- 
out both. Banks leads a physically fit 
class of men and women through a chal- 
lenging routine that is backed by a high- 
energy dance soundtrack. Contact; 877- 
BBTAEBO. 

HOW TO DANCE THROUGH TIME 

Daocelifne Publications 
35 mlfMXtM, $29.95 

A dance teacher with a shine for cultural 
history provides step-by-stcp guidance 
on the graceful couples' dances that set 
the tone in ballrooms during the previ- 
ous century — the waltz, the galop, and 
the polka among them. Couples demon- 
strate everything from the gentleman's 
bow to the final twirl, with detailed views 
of the dancers' feet in slow motion for 
viewers who want to take a closer look. 
Just as enlightening as the instruction is 
the running commentary on the many 
ways the dances reflected the times in 
which they were created. Judging from 
its cover sporiing a vintage silhouette- 
type photo, as well as the authentic-look- 
ing clothing donned by the demonstra- 
tors, this tape is as close to a trip back to 
the mid-19di century as most dance 
enthusiasts are likely to get. Contact: 
888-854-5602. 

THE SACRED HUNT II 

The Sacred Hunt 

60 minute*, $24.95 

"The Sacred Hunt," a documentary 



THE PRINCE OF EGYPT 

Dirvcled by Btnda Ctiatynari, Stevt HIcknei. mk) Simon 
Wells 

Produced by Penney Finfcelinan Cox. Sandra RaUrts 
EJiecutn-e- produced by Jeffrey Kjtzentierg 
Vaoa by Vat Mmet (Ucnes). Raipfi FtenneslRameses}. 
Mcneike Pte«(fe< ITspporati). and Sandra Bultock (Miriam) 
DreamWorks Pictures 

Much hoopla has been made 
about "The Prince Of Egypt," 
with its multiple soundtracks, the 
numerous religious scholars 
brought in as consultants, and 
the intense pressure placed on 
DreamWorks co-founder Jeffrey 
Katzenberg to outdo his former 
colleagues at Disney. Technical- 
ly, the film is stunning; Katzen- 
berg and the hundreds of artists 
involved in the four-year project 
have delivered animation into a 
new promised land. 

In many ways, "The Prince Of 
Egypt" is an animated version of 
the epic film "The Ten Com- 
mandments," starring Charlton 
Heston as Moses and Yul Bryn- 
ner as Rameses. But here, the 
difference is in the details. 

This time around, "The Prince 
Of Egypt" is even more dramatic 
than the Heston classic, because 
everything — from the clouds in 
the sky to the water in the Red 
Sea — looks so real. The "wow" 
factor is high, with authentic- 
looking, beautiful, sweeping 
desert vistas highlighted by 
Egyptian pyramids that look like 
picture postcards. 

For the first few minutes, 



about the social and cultural importance 
of hunting that was endorsed by a rain- 
bow of sportsmen ranging from rocker 
Ted Nugent to an American Indian 
chief, must have been successful, 
because along comes this like-spirited 
follow-up. Based on the same premise 
as its precursor, the tape probes the 
important role the hunting ritual plays 
in initiation into adulthood and empha- 
sizes the care and respect all true 
hunters have for every aspect of nature. 
Testimony is provided by a variety of 
people along the hunting food chain, 
from a host of recreational hunters to a 
Lakota Sioux medicine man. Contact: 
877-SACRED-l. 



ENTER*ACTIVE 

BY DOUG REECE 



TOMB RAIDER III: ADVENTURES OF LARA 
CROFT 

Eidos Interactive 
PC CD-ROM 

Part playmate but all action hero, Eidos' 
Lara Croft has unsurprisingly become 
the official pinup girl for a generation of 
hormone-ravaged gamers. "Tomb 
Raider III" is definitely the same old 
reliable dog. but it has some great new 
tricks to show off here. It's similar to 
the last in.staltment, except that Eidos 
has taken great care to work up some 
excellent new environments, weapons, 
and enemies. Though many aspects of 
the game remain familiar, the chal- 
lenges and themes are refreshing 
enough to please even core fans. Graph- 
ics have always been noticeably clean in 



viewers are treated to this spec- 
tacular display of animation as 
Moses' cradle is tossed down the 
Nile. Next up is a thrilling char- 
iot race between the teenage 
Moses and Rameses, his step- 
brother and heir to the throne. 
Here the film displays its adept- 
ness in portraying city land- 
scapes with a three-dimensional 
element. 

And then, of course, there are 
the special effects, culminating 
with the stunning parting of the 
Red Sea, in which it seems that 
the water might jump off the 
screen and splash viewers sitting 
in the theater's front row. 

Other parts of the film are 
equally dramatic, such as the 
plagues that destroy Rameses' 
empire with earthquakes, locusts, 
and fires, as well as the Passover 
sequence, which is driven by an 
eerie spirit that descends upon 



Stepbrothers Rameses (voiced by 
Ralph Fiennes) and Moses (voiced 
by Val Kilmer) race through the city 
in "The Prince Of Egypt," from 
DreamWorks Pictures. 



the "Tamb Raider" series, but these are 
just stunning. Note to PlayStation 
users: Though it's still great-looking 
and fun on the console, game play was 
found to be inferior. Jittering views and 
poor player-control translation on ana- 
log controllers are distracting. 

ROSCO MCQUEEN FIREFIGHTER EXTREME 

PsygTOsis 
PtayStatKKi 

All in all, "Rosco" doesn't bring much 
to the table mechanically that most 
users haven't seen before. Players go 
room to room (in this case, in a burn- 
ing building) and complete a number of 
tasks before being allowed to move on 
to bigger and better challenges. 
What's fresh here — and bound to 
please the 12-and-under audience the 
game's aimed at — is the playful fire- 
fighting theme. Putting out fires with 
quickly diminishing water resources is 
only the beginning, as a variety of evil 
robots also stands between players and 
the hapless victims trapped in this 
inferno. 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



THE CHRISTMAS WISH 
By Richard Siddoway 
Read by Neil Patrick Harris 

Randofn House AuoidBoOs 
3 hours (abndBed). S18 
ISBN 0-375-40536.4 

A successful New York lawj-er, Will 
returns to his small hometown to sort 
out the family real-estate business 
after his grandfather's death and finds 



the city and seeks out and kills 
firstborn sons at homes that have 
not been marked as instructed by 
God through Moses. 

In a clever dream sequence in 
which Moses realizes his true ori- 
gins, the film uses crude animat- 
ed figures to advance the story 
while distinguishing the scene 
from the rest of the film. 

Also contributing to the power- 
ful images onscreen are Stephen 
Schwartz's rhythmic and passion- 
ate songs. Hans Zimmer also con- 
tributes with a terrific score. 

The opening track, "Deliver 
Us," sets the tone much fike "Cir- 
cle Of Life" did for "The Lion 
King" score. The inspirational 
"When You Believe," performed 
by divas Mariah Carey and Whit- 
ney Houston in the closing cred- 
its, is destined for an Academy 
Award nomination. 

The only song that falls short is 
"Playing With The Big Boys," 
performed by very reserved side- 
kicks Steve Martin and Martin 
Short The song is supposed to set 
the stage for the emotional battle 
between Moses and Rameses, but 
the lyrics are too contemporary 
for this ancient face-off. 

Except for that small glitch, 
"The Prince Of Egypt" accom- 
plishes its goals with flying col- 
ors. Finding an audience for the 
adult-themed animated film, 
though, will be its biggest chal- 
lenge. EILEEN FITZPATRICK 



himself involved in a mystery. Upon 
reading her late husband's private 
journals. Will's grieving grandmother 
finds references to a mysterious "Lil- 
lian" whom his grandfather secretly 
visited every Christmas Eve. Fearing 
that his grandfather was having an 
affair, Will sets out to uncover the 
truth, and in the process he learns 
much about his grandfather and even 
more about himself. The youthful Neil 
Patrick Harris, who played Will in the 
CBS-TV adaptation of this story, does a 
surprisingly good job as narrator, giv- 
ing believable voice to tremulous elder- 
ly people, an excited child, a sharp- 
tongued female employee of the real 
estate firm, and a gentle, soft-voiced 
woman. The abridgers of this audio- 
book also deserve special kudos; after 
listening to it, one is surprised to learn 
that it is indeed abridged. The story is 
rich and satisfying, and the characters 
fully realized — it's hard to imagine that 
anything could be missing, which 
means the abridgers did a particularly 
skillful Job. 

A SIMPLE PLAN 
By Scott Smmi 
Read tiy Griffin Dunne 

Simon & Schuster Audio 
3 hours (abrUfed), $18 
ISBN 0-671-04331-5 

This New York Times beat seller is 
being released on audio to tie in with 
the upcoming film starring Billy Bob 
Thornton and Bill Paxton. The story is 
a real nail-biter that starts off decep- 
tively quietly. Hank Mitchell and his 
wife live a lower-mid die-class life and 
are expecting their first child. His 
brother lives hand-to-mouth and hangs 
out with an unsavory pal named Lou. 
While making the annual visit to their 
father's grave, the brothers, along 
with Lou, discover a crashed plane 
containing a sack of cash. It's a 
moment of truth when Hank has 
decide whether to take the money. He 
comes up with an apparently foolproof 
plan for the three men to take the cash 
without getting caught. But the plan 
unravels, and soon Hank is in way over 
his head. Griffin Dunne reads in a low, 
tense voice that works well for Hank, 
although he doesn't differentiate the 
other characters' voices as well aa he 
should. 

THE THIPP/LEWINSKY TAPES 

Edited and narrated by Geoffrey GiuRano 

Harper Audio 

90 minutes (audk> orifinal]. S12 
ISBN 0^94-52 lM-9 

Harper's timirig for the release of 
these "highlights" from Linda Tripp's 
secretly recorded phone conversationa 
with presidential paramour Monica 
Lewinsky couldn't be more perfect. 
Listening to the tapes, one is struck by 
Lewinsky's naive belief that her rela- 
tionship with President Clinton was 
like a normal dating situation. For 
example, as the scandal heats up and 
the president begins distancing himself 
from Lewinsky, she acts like every 
young girl who's ever been brushed off 
by a guy, the tone in her voice indicat- 
ing her ignorance of the gravity of the 
situation. "He acted like he liked me so 
much, but now he's ignoring me," she 
says. "What do you think it means? 
What should I do?" One can't help but 
feel sorry for the tearful Lewinsky, 
who comes across as a starstruck 
young woman who made an error in 
judgment and got in way over her 
head. Tripp, meanwhile, acts consoling 
and supportive, in spite of her plan to 
betray her so-called friend. As juicy as 
these tapes are. one soon begins to feel 
uncomfortably voyeuristic listening to 
the intimate, girlish confidences that 
Lewinsky believed were private. Jour- 
nalist Giuliano, who produced and edit- 
ed the tape, narrates the links between 
the selections and puts them into con- 
text. 



S C R E E r. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Appleteld Olson, 622 Oakley Place. Alexandria. Va. 22302. ENTER'ACTIVE: Send review copres to Doug Reece, Billtioard. 5055 Wilshire Blvd.. Los 
Angeles. CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenljlum. 202 Seeley St., Brooklyn. N Y. 11218 
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Tommy Boy Ref ocoses Its Ageoda 

^ Label Eyes Rap, Dance, Compilations After Dropping Imprints 



Supreme Revolution. Kirk Franklin and members of the Nu Nation recently 
shot a video tor ttie single "Revolution," from ttie album "The Nu Nation," which 
bowed Sept. 29 on Gospo Centric. It was directed by Samm Styles and pro- 
duced by Supreme Pictures in Oakland, Calif. 



BY ANITA SAMUELS 

LOS ANGELES— With the sever- 
ing of its joint ventures last year 
with the Upaya, Ignition, and 
Chrome Dome 
imprints, Tommy 
Boy Music em- 
barked on a new 
agenda to refocus 
and return to rap, 
compilations, and dance music. 

At press time, the three imprints 
were still seeking new venture part- 
ners. 

"Tommy Boy has lost money on 



Universal Takes Over 'Martin' Snundtrack 
From Mntown; E-A-Ski Sues DreamWorks 



Rhythm 
omi the 



nEMEMBERING MARTIN: With the debut of "Our 
Friend, Martin," an animated direet-to-video film, 
drawing near. Universal Records is set to release the 
accompanying soundtrack. The set. which was origi- 
nally slated for release on Motown Records, features 
the voices of a number of actors, including two of Mar- 
tin Luther King Jr.'s children (BUlboard, Oct 31, 1998). 

According to Universal Records, the label took over 
the project due to "transitions taking place at 
Motown." Motown Records was initially responsible 
for securing the album, handling the A&R, and the 
direction of the project. 

The music is a mixture of both new and classic R&B 
tracks such as the timeless 
tribute "Happy Birthd^," by 
Stevie Wonder. Other songs 
include "What's Going On" 
by the late Marvin Gaye; 
"When We Were Kings," a 
duet sung by Brian McK- 
night and Diana King; "I 
Do" by Montell Jordan: the 
remix "Imagine" by Salt 'N 
Pepa, featuring Sheryl 
Crow: and the hip-hop track 
"Feelin' It" by Antuan and 
Ray Ray of the Biv 10 Pee- Wee All-Stars. 

On ,Jan. 15, King's birth date, there will be a world 
premiere for the film at the King Center in Atlanta. 

Star excellence: The United Negro College 
Fund'.'* (UNCF) annual fund-raising gala, "An 
Evening Of Stars: A Celebration Of Educational 
Excellence," was slated to air on more than 69 top 
television stations Saturday (9). The event was host- 
ed by Lou Rawls, Debbie Allen, Tom Joyner, and 
Jasmine Guy, with concert performances by Boyz 11 
Men, Kenny "Babyface" Edmonds, Patti LaBelle. 
Stevie Wonder, Celine Dion, Brian McKnight, Ash- 
ford & Simpson, the Commodores, and Freddie 
Jackson. Other celebrity guest appearances included 
Sidney Poitier, Samuel L. Jackson, Bryant Gum- 
bel, and Shaquille O'Neal. 

UNCF is the nation's oldest and most successful 
minority higher-education assistance organization. 
The fund-raiser was produced by Emmy-winning pro- 
ducer Louis J. Horvitz. 

More suits: On Dec. 7, 1998, Infrared Music Group 
(IMG) and Shon Adams, aka E-A-Ski, filed a lawsuit 
in Los Angeles Superior Court against DreamWorks 
SKG Music alleging breach of written record contract, 
breach of implied contract of good faith and fair deal- 



by Anita M. Samuels 



ing, breach of written overhead contract, and fraud. 

The artist was signed to the label by Jheryl Busby, 
head of DreamWorks' black music department (Bill- 
board, April 18, 1998). Part of the deal was for the 
label to release the album Adams had already com- 
pleted for Relativity, his former label. 

According to the filing, the plaintiffs were called into 
a meeting and told that album would not be released. 
The suit says, "Busby stated that certain DJs had not 
responded favorably to it and claimed that Dream- 
Works had no obligation to release the album or to pay 
IMG the balance of the advance due upon delivery 
because IMG had not delivered a commercially or tech- 
nically viable album." 

The suit seeks unspecified 
damages. DreamWorks 
could not be reached for com- 
ment. 

All AMERICAN': R&B 
and rap music will be repre- 
sented at the 26th annual 
American Music Awards, 
hosted by Atlantic vocalist/ 
actress Brandy and actress 
Melissa Joan Hart from the 
Shrine Auditorium in Los Angeles. The three-hour live 
award show will air on the ABC TV network at 8 p.m. 
Eastern and Pacific time Jan. 1 1 . Those presenting 
awards include Tatyana Ali. Deborah Cox, Dru Hill. 
Daisy Fuentes, Isaac Hayes, D.L. Hughley, Elise 
Neal, Ice Cube, Enrique lglesia.s, Chaka Khan, Ger- 
ald Levert, Brian McKnight, Method Man, Monica, 
Tia and Tamera Mowry, Snoop Dogg, Britney 
Spears, and Marlon and Shawn Wayans. 

Artists scheduled to perform include the Back- 
street Boys, Blondie and Coolio, Garth Brooks and 
Trisha Yearwood, Cher, Dixie Chicks, Whitney 
Houston, Master P, Third Eye Blind, and Usher. 

The American Music Awards is a dick dark pro- 
ductions inc. presentation. Al Schwartz and Larry 
Klein produce the show, which will be directed by Jeff 
Margolis. Clark also serves as executive producer. 

MiLLIE'S 'CAUGHT UP': Hip-O Records will 
release "Caught Up/Still Caught Up" by R&B diva 
Millie Jackson. The album features tracks from two 
'70s albums, "Caught Up" and "Still Caught Up." 
Some of Jackson's classic songs are "If Loving You Is 
Wrong I Don't Want To Be Right," "All I Want Is A 
Fighting Chance," "Making The Best Of A Bad Situ- 
ation," "The Memory Of A Wife," "The Rap," and "It's 
All Over But The Shouting." 



its joint ventures. 1 don't think we'll 
be losing money on joint ventures in 
the future," says Tommy Boy Music 
chairman/founder Tom Silverman. 
"Penalty [the rap label that is home 
to Noreaga] is our most successful 
and only profitable one [for] the first 
time in seven years. It's hard to be 
profitable with a joint venture 
unless you have a really big hit with- 
in the first three months of covering 
your overhead." 

Noreaga's debut, "N.O.R.E," 
peaked at No. 1 on the Top R&B 
Albums chart. According to Sound- 
Scan, the album sold 622,000 units. 
Other Penalty artists include Lord 
P^esse and SkuU Duggery. 

Tommy Boy's joint venture with 
rap/R&B label Chrome Dome ended 
in October (Billboard, Oct 17, 1998). 




ANTHRAX 



Silverman says it was because he 
felt that the label's CEO, Robert 
James, with his contacts in radio and 
promotion, could "take Chrome 
Dome in the direction it needed to 
go" on his own without the bureau- 
cracy of Tommy Boy. 

James says the relationship 
between him and Silverman is still 
in good standing. "I have a great 
deal of respect for him and Tommy 
Boy Music. They're good at what 
they do. We may even do business 
together again in the near future," 
he says. 

James adds that Chrome Dome 
expects to release "Heat" by Soul IV 
Real in March. A distributor is being 
sought. 

John Mazzacco, Ignition's pres- 
ident and co-founder, calls the label's 
split with Tommy Boy "amicable." 
He adds, "(We) decided collectively 
that Ignition would be best served 
outside of the Tommy Boy realm." 

Tommy Boy's joint venture with 
Ignition, home to bands such as 
Anthrax, Samiam, Spring Heelled 
Jack, Lughead, and Pfilbrjle, ended 
at the end of 1988. 

"Silverman [and Tommy Boy 
executives] Dan Hoffman, Martin 
Davies, and Peter Takiff are amaz- 
ing musically. They have been 
instrumental in helping to create the 
vision of the label," adds Mazzacco. 
"Together with Bob Skoro I Mazzac- 
co's partner at Ignition], we realized 
that in order to complete the vision, 
the label needed a different set of 
resources more compatible to the 
very expensive and competitive 
development process of rock talent." 

John Bush, lead singer of 
Anthrax, says the split "couldn't 



come off at a worse time. We just 
went through a somewhat negative 
experience with Elektra, and con- 
sidering we just put a record out in 
July, [the decision is) just not some- 
thing we embrace. We're hoping that 
wherever the label goes, it will be a 
better situation. We plan on going 
back out on tour in February. We 
have to continue doing whatever we 
can do to sell our record." 

According to SoundScan, An- 
thrax's album "Volume 8 — The 
Threat Is Real!" has sold 59,000 
units since its July release. The 
album peaked at No. 118 on The Bill- 
board 200. 

Bush says that while the band 
isn't bitter or angry about the 
recent turn of events, he liked the 
idea of working with Tommy Boy. 

NEW DEAL? 

Mazzacco says the label is now in 
the process of constructing a deal 
with the assistance of its former dis- 
tributor to take the label to its "next 
level of development." 

Richard Pine, manager of Dr. 
Andrew Weil, who has had two spo- 
ken-word titles released on Upaya, 
says he was saddened by the disso- 
lution of the Tommy Boy venture 
with Upaya. 

No one at Upaya could be reached 
to comment on whether the imprint 
will continue to operate. 

"It was the death of a brilliant 
v^ision — the basic idea of taking lead- 
ers from self-improvement and spir- 
ituality and finding musical inter- 
pretations of their teachings," Pine 
says. "I think they ran into a mar- 
keting wall, where the music side of 
the business is saying, 'Why are you 
bringing us authors?' while the book 
side is saying, 'Why are bringing us 



HIGH OVERHEAD 

Pine adds, "I think the [music 
retail store] buyers didn't know how 
to step back and take this hybrid 
product and give it the prime point- 
of-purchase display to at least give 
the customer the chance to interact 
with this new manifestation of the 
message of the authors they love so 
much." 

Silverman points out that "two [of 
the albums] were wry profitable, but 
they had a high overhead and didn't 
take advantage of any of our 
strengths, like street promotions. It 
was an older demographic." 

According to SoundScan, Weil's 
"Meditations To Optimum Health," 
the companion CD to his New York 
Times best seller, sold 18,000 units, 
while his "Sound Body, Sound Mind" 
moved 10,000 copies. 

Thomas Moore, another Upaya 
spoken-word performer, has sold 
1 1,000 units of "Soul Of Christmas," 
according to SoundScan. 

Even with the demise of the im- 
prints, Tommy Boy has steadfastly 
(Continued on page 72) 
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Resistance Exports Rapso lo II.S., Europe 



Un his latest album, "De 
Power Of Resistance," due Jan. 
18 on Rituals Music, Trinidad's 
pre-eminent rapso artist Broth- 
er Resistance takes on every- 
thing from low doings in high 
places ("Cyan Take Dat") to 
stress reduction ("Never Ever 
Worry"), chanting his poems of 
social engagement over tracks of 
R&B-infused calypso and Afro- 
Caribbean beats. 

Brother Resistance, a 25- 
year industry veteran with 
more than a dozen albums, 
works in a tropical music form 
he is generally credited with 
founding. "I usually give cred- 
it [for rapso's creation] to the 
late Lancelot Kebu Layne as 




the father of the movement," 
says the modest and scholarly 
Resistance. 

Though it was released in the 
Caribbean a year and a half ago, 
the album is being is.sued in the 
U.K. and continental Europe Jan. 
16. It will be distributed in the 
U.S. by the Beverly Hills, Calif.- 
based Tonga F.T.C. and in Europe 
by France's Night & Day. 



DATU PAisovrs 





M NEW ERA; This issue introduces Billboard's newly revamped Hot R&B 
Singles, now titled Hot R&B Singles & Tracks to highlight the inclusion of 
airplay-only titles (see story, page 5). As mentioned in earlier columns, the 
revamp was a necessary step to keep our chart in tune with the overall 
music.marketplace. 

For the past couple of years, many hit songs that would have been 
released commercially were promoted to radio but bypassed retail. 
Although most times these tracks were available on an album. Billboard 
was prevented from charting them since our previous policy stated that a 
song had to be available as a commercial single in order to hit Hot R&B 
Singles or the Hot 1(X). As that practice became more rampant, we knew a 
move in this direction w~as necessary. 

On the new chart, commercial and radio-only songs chart alongside each 
other Since the chart is based on a combination of radio and sales points, 
tracks without a commercial configuration will be ranked only on audience 
points. Songs that are a\'ailable at retail will be denoted by a star. If a record 
charts solely on airplay points and a commercial single later hits retail, it 
will be awarded the status "Retail Impact," which indicates the song's chart 
move was based on the added sales points. 

As for other designation.s, in the past Billboard gave Greatest Gainer Sales 
and Aijplay iropliies to titles with the largest gains that ranked below No. 
20. Now, following the policy recently launched for The Billboard Hot 1(X), 
thase distinctions will .simply go to the title with the largeist gain, regardless 
of rank. For new aiiplaj-only entries, the "wieeks on" figure is based on their 
time on Hot R&B Airplay. "Titles that have charted more than 20 weeks and 
fall below No. 50 are moved to recurrent .status. In the past, records would 
linger above No. .50 far longer than that 20-WEek period. Now; many of those 
older titles will be ushered off more quickly, making room for new .songs that 
are experiencing an immediate impact at radio and/or retail. 

Although huge radio hits can reach the top five, it is unlikely — but not 
impossible — that a radio-only single could reach No. 1. 

Clue you IN: Although there was no magazine last week, there were 
several notewT)rthy entries by new and established arti-sts. Mystikal's "Ghet^ 
to F^ulous" (No Limit/Jive) earned the No. 1 spot for selling 386,0(X) units 
at the overall panel. That total placed him at No. 5 on The Billboard 200 and 
No. 1 on Top R&B Albums. In comparison, his first album peaked at No. 
103 on The Billboard 200 with 11,000 units. His previous set, "Unpre- 
dictable," opened at No. 3 with 156,000 units . . . Busta Rhymes* "Extinc- 
tion Leve\ Event" (Elektra/EEG) entered at No. 13 on The Billboard 200, 
moving 236,500 imits. It entered Top R&B Albums at No. 2 . . . (Queens, N.Y., 
tape master and WQHT New York air personality DJ Clue's "The Profes- 
sional" (Roc-A-Fella/Def Jam/Mercury) entered at No. 3 on Top R&B 
Albums, selling 131,000 units at the overall panel. Clue's first week also giws 
him the honor of having the biggest opening week for a multi-artist DJ com- 
pilation. It's not often that an artist releases more than one album in the 
same year, especially a rapper But two recent examples, Jay-Z and DMX, 
have shown that it is a viable option. "Flesh Of My Flesh, Blood Of My Blood" 
(Ruff Ryders/Def Jam/Mercury), DMX's .sophomore set, hits No. 1 on both 
Top R&B Albums and The Billboard 200 in this issue, selling 670,000 units. 



Drawing on Trinidad and Toba- 
go's indigenous steel pan, calyp- 
so, and other music forms, rapso 
is rooted in the islands' Carnival 
tradition, which dates back to 
slavery days. Carnival celebra- 
tions include depictions of arche- 
typal African characters that 
survived the "middle passage" 
and slavery to be transformed 
into the Midnight Robber, the 
Pierot, and the Chantuelle, and 
these characters are also repre- 
sented in rapso. 

"Their portrayal depends not 
only on their attire but also on 
their lyrical ability," Resistance 
says. "Midnight Robber, for 
instance, is the originator of the 
speed rap style. So we see our 
rapso style as a parallel develop- 
ment to rap, but not influenced 
by rap." 

Rituals' other rapso artists 
include the youthful Kindred, 
consisting of two brothers up 
front and two sisters on sup- 
porting vocals. Trinidad's rapso 
scene includes such artists as 
Karega Mandela, Brother 
Book, Sister Ava, and Ameri- 
ean-Trinidadian Cheryl Byron, 
whom Resistance has dubbed 
"the mother of the movement." 

Despite the obvious parallels to 
Jamaican dub poets such as the 
late Mikey Smith and Linton 
Kwesi Johnson, Resistance says 
his influences are not only found 
in Jamaican music but in the 
music of seminal R&B soulmates 
like James Brown and Curtis 
Mayfield. Those influences 
merge into "De Power's" distinc- 
tive rapso tunes like "Tonite Is De 
Night," in which he calls up those 
mythic Carnival figures with a 
melange of Afro-Caribbean beats, 
' cia.s.sic R&B horn funk, and mod- 
ern studio mix magic. 

According to Resistance, the is- 
lands' government is embroiled in 
a struggle with some of its lead- 
ing musical/social critics but no 
longer with rapso artists. "The 
government was especially con- 
cerned about our work and our 
lyrics," he says. "|But! there was 
always a great deal of acceptance 
abroad, especially in England and 
continental Europe, from as early 
as '86, when my band. Network 
Rapso Riddum Band, did our 
first official U.K. tour. Ever since 
then, the response there has been 
very good." 

Says Ian Da Silva, world 
music buyer for the independent 
Berkeley, Calif.-based Raspou- 
tine Records, "This is one of the 
strongest albums out of Trinidad 
by the creator of the rapso art 
form himself." 

The overall plan is to expand 
Resistance's fan base by "target- 
ing the mainstream market out- 
side of the West Indies," says 
Lorraine O'Connor, director of 
Rituals Music. "To help us in the 
U.S. with 'Resistance,' we've 
hooked up with [New York-based 
(Continued on next page) 
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tour booking agency] Crossroads 
Music. This album will also be 
serviced to grass-roots and 
world beat radio. It was released 
in Trinidad over a year and a 
half ago, but we marketed it 
only on a limited basis outside of 
Trinidad. Now, we're going for 
the international market more 
aggressively." 

What sparked this big push 
was Brother Resistance's perfor- 
mance in August of last year at 
Northern California's annual 



reggae and world beat festival 
Reggae on the River, which pro- 
moter Carol Bruno says sent the 
album "to No. 1 in airplay in [fes- 
tival site] Humboldt County." 
That indicator of wider success 
led to the connection with the 
agency and New York-based 
Scarab Promotions, which is han- 
dling the U.S. PR and radio pro- 
motion, says O'Connor. 

In Europe, where Resistance's 
three-week tour of Germany, 
Austria, and Switzerland last 



summer sparked a resurgence of 
intereA in the artist, Barbara 
Lambrecht of Germany's Lime- 
light Promotions is handling 
touring, promotions, and radio 
servicing. 

In the U.S., the artist has been 
aided by his long-standing pres- 
ence on Caribbean-American air- 
waves. "The album will be serv- 
iced to grass-roots reggae, world 
beat, and college radio," says 
Resistance. "And we expect the 
music of younger rapso artists to 



appeal to rap radio, because the 
young people in (Trinidad] are 
experimenting a lot, getting clos- 
er to reggae, dancehall, and hip- 
hop. There's a lot more fusion in 
the new music now representing 
rapso." 

Says Bob Fredericks, on-air 
personality/director at WLl IS- 
AM New York, "Brother Resis- 
tance's rapso is music for the 
new millennium. He's innovative 
even while maintaining the 
Caribbean roots flavor. With a 



good marketing plan, rapso 
should enter the mainstream 
here." 

Though neither Crossroads 
nor Lambrecht have set up tours 
for Resistance, Cro.ssroads plans 
to bring him to the U.S. for per- 
formance dates this year. The 
label also has plans for market- 
ing the album in Asia, where he 
still has fans dating from Net- 
work Rapso Riddum Band's 1989 
appearance in Korea at the 
World Festival of Youth. 
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ARTIST ElMPRMT/PmiMTION LABCU 


OD 


1 


15 


NO. 1 
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DfeORAMCO' liii'i'iTAi ;)i No. i 
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47 


33 


THE BOV IS MINE 

BRANdTA- ■ . ..'.MIC) 


S) 


35 


27 


FRIEND Of MINE 

KELLT PRICE (T NECK1SLAN0) 


x> 
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HAVE YOU EVER' 


3D 


52 


19 


(WODBVE TO MV HOMIES 

etT. L"''.,.i';i .«! ' »a(«i»<jnw 


3) 


2 


6 


I'M YOUR ANGEL 

R KELIY* CELINE OIOMmiv'Fj 


S) 


48 


23 


DAYDREAMIN' 


4 


3 


10 


TRIPPIN' 

TC'A. 'I.'' F ■„,:^TT;lB«}BCfy,ARJSIAI 


■S) 


45 


19 


SPLACKAVELLIE 

■ l^CSUtf*£i,ARlST*! 


9 


4 


18 


LATaV 

(MVINE (PENOULUUfiCDANT) 


43 


31 


10 


THE LADY, HER LOVER AND LORD 

BISHOPT.D. JA^tS SR. :iSLA*lD< 


t 


5 


9 


LOVE UKE THIS 

FAITH EVANS (BAD BOV/ARISTA> 


44 


28 


8 


ONLVTOU 

TAM OAVIS IR£(» AN); 


a> 


6 


8 


GHETTO COWBOY 

MOIHUBS muriMO THUanuTHfSSffilAIMm 


49 


42 


9 


ENJOT TTOURSELF 

A . iKEDARUNIvERrJll J 


9 


8 


12 


LOVE ME 

1 12 FEATURING MASC IBAO BCy. ARISTAi 


w 


57 


36 


MV ALL3REAKD0WN 

Mir.;... , WBIA) 


9 


9 


10 


DOO WOP (THAT THING) 

LAURYN HILLlRUCFHCJSE.'COUJMaiAt 
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se 


24 


COME WITH ME 

P'ji ■ . ! .v; iF.'My PAGE (EPIC) 


19 


7 


6 


HOLD ME 

ewMUOMannAT ractaEBtmNnitiniMM 


41 


39 


16 


WVASIOH Of THE FLAT BOOTY 

lOOSHORT ;■■ ■ :.t 


U 


10 


11 


PUSHIN' WEIGHT 

ICE CUBE FtAT MR. SHORT KHOP (PRWBTY) 


49 


32 


12 


DONT LET IT GO TO YOUR HEAD 

BRAND ■. - y 


12 


12 


15 


WESTSIDE 

TQ (CLOCKWORK/CPIC) 


H 


50 


14 


LOST IN LOVE 

NASTYBOT KtlCK - ''BOTAiPSTAlRSl 


31) 


19 


22 


THE FIRST NIGHT 

MONICA UUtlST A) 


ID 


55 
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LIZARO-LIZAftO 

NO (S00O.|*.A(SfaC EIAT LUKE i L l .iKE.LOUO) 


14 


15 


12 


COME AND GET WITH ME 


S) 


S3 


12 


THE STREET MIX 

HAG 7 ■ ■ - 


19 


11 


13 


ALL THE PLACES (1 WIU KISS YOUl 

MRO\ HAll iMCAi 


S3 


48 


15 


STRAWBERRY 

NK»LE RENEE lATlANTlC) 


19 


13 


10 


CANT GET ENOUGH 

WUt MM ^W ■ .i^c:ax»^J.MOTCVitJl 


94 


54 


13 


BETTER DAYS 

WC FEAT JON B- IfAYTlAY 1&N:3QN1SLANDI 


17 


17 


7 


(DO YOU) WANNA RIDE 

REEL TIGHT ;^ •-L■.^Hti!"LE:S5 


99 


40 


18 


SUPERTHUG (WHAT WHAT) 

lOHEAGA ■t'tNALl' TuUMY BOTI 


19 


14 
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WATCH FOR THE HOOK 


S< 


49 


13 


LET HE RETURN THE FAVOR 

ANDREA MARTIN CRISTA: 


3D 
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MORE FHEAKY TALES 

TOO SHORT ISHORT,JiV£) 
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58 


21 


TIME AFTER TIME 

mOJ (SO so CEL 'CLIUJMBIAI 


29 


16 


13 


WHEREVER YOU GO 

VOICES Of THEORY (H.O L.A^ED ANT) 


SI 


37 


9 


THE REAL ONE 

THE ? I IVE CREW FEAT CE-T (Ell' JOO 


3D 


18 


11 


TALK SHOW SHHH! 

SMAE JC«tS iMl'LfSIVERSALJ 


3) 


71 


24 


WOOF vrooF 

T>« 64 eCrr7 ULMWOOlMnG KATAtnANID 


TT> 


23 


18 


1 CAN DO THAT 

WGNIFlt XlODAN !■ JAW'UERCUftl'l 


N 


34 


7 


JUST OON-T GIVE A F*" 

EMINEM iWEBAFIERMATIVINTtRSCOfC) 


'£i> 


21 


11 


WHATCHA WANNA DOT 


81 


33 


6 


TAKE IT THERE 

NONCHALANT FEAT RAMPAGE (MCA) 


24 


20 


23 


I5T1U LOVE VOU 

NEXT lAWISUi 


S) 


62 


18 


YESTERDAY 

OEBEEAH MORGAN ^AZWTOrtN, 


29 


22 


15 


HOW DEEP IS YOUR LOVE 

>-,■ I' -T - ,.,-.,!.■■, •CTiSrYTiLVC.Off JW 


® 




8 


DANCE wrr ME 

«KAIlM«rmM» l^lE:Air«llll>Kn3IK 


3) 


28 


10 


MONEY'S JUST A TOUCH AWAY 
UKXIOFLIT GERUDlTvDtTHXlBWCKnnvrt) 




73 


2 


UFE AINT EASY 

aEOPATRA M*.t ".UXWARNtR BROS.) 


S) 


27 


13 


MY LITTLE SECRET 


E) 


72 


24 


TURN IT UP IREMI)(t/FIRE IT UP 

BUSTA mH-vl , T'<.Ml?a,'EEGI 


29 


24 


20 


THINKIN- BOUT IT 

GERALD LEVERT lEASIWtSTlEG) 


99 


SI 


4 


TELL ME WHAT VOU-RE fiONNA DO 
PHni£ IttMAN DWOEUTIA MTDVWIONMJ 




38 


21 


NOBODY ELSE 

TYTiESE CRCAJ 


17 


96 


18 


TOUCH ME 

SCiLO iPERSPtCIl^LAAM 


» 


3t 


5 


NO DOUBT 

IMAJIN UIVE) 


w 




17 


CLEOPATRA'S THEME 

LLttH^ATiLA lMAVLR^C^WAR^tR BROS ) 


3D 


44 


30 


USHER^UifACLAWISTA) 


99 


69 


40 


SAY IT 

Vt:ir. Of THEORY i- nA^TTEDANT) 


S) 


SI 


25 


LOOKIN' AT ME 

MASf FtAT PUFF DAODY iBAO aOV^ARISTA) 


79 


68 


ml NO FOOL NO MORE 

^" FN. , i , I.SETfASTWSTfTC) 


33 


30 


27 


SO INTO YOU 

lAMIA -.t" yKCS 1 


71 


59 


II AS LONG AS 1 LIVE 


a) 


29 
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DO YOU FEEL ME? (...FREAK VOU) 

OF VIZtON <MJl>VO«K/tPtC) 




32) 




20 


NOBODY DOES IT BETTER 


39 


25 


4 


ANOTHER WAY 

TEVtN CAMPBELL -A'AfiNtR BROS.» 


3S 




30 


THE ONE 1 GAVE MY HEART TO 

AALHAM ■ ■.. A'lAMtl 


H) 


43 


14 


JUST T>1E TWO OF US 

WILL SMITH . "-■ 1 


74 


67 


2 


WAT Of THE DiY :THROW YA HMCS UP) 

I' J. - ^:A]>itXfIME}«JTY, 
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41 
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STILL AG THANG 

SNOOP OOGG ■.. i. M rJ--*iO';i'ri 
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ASCAP/OiMreeCiMtion. ASCAPI 

ONLT YOU (Telnhc. BMI/bwc BMI) WBM 

PttSMirWENIIT (GMigstBBnve.ASDU'/WB. 

ASCAP/TrabM. ASCAP/Oncotati TTwndr, ASCAP) Vtm 

ROSA PARKS (Gnat Booty, AS>P/0<r^, ASCAP) IVEM 

RUFT RYDERS' MfTHEH (Boomr X. ASCAP/Desd Game. 

ASCW) 

SECRET LOVE (The Pro Is RighL BMLUuucCoip Ot 
Amenca WVm April. ASCtf /Kainma. ASCAP^C SAs. 
ASCAP) 

StLLTHO(NolLalBd) 

SOFTEST PLACE OM ElflTM (Zornfaa, ASCAP/tWy. 
ASCAP/Titol Tree. ASCAP/WB. ASCAPI 
SOBfTORMI (Plusl.ASCAP/loba*e.ASCAPyC«nbrw. 
ASCAPAjbren. ASCAP/ftwiila IWw. ASCAP) ClhVHL 
SPtACWYOUE (Pen)eidnA.eMI) 
STUA81HMB (My Oiwi CWL BMlCau, ASCAP] 
STMWKRRT (MMus FosL ASCAP/WB. ASCAPAM Jr . 
ASCAP/locksm*. ASCAP) MCM 
SUPERTHMCNIWrNWD (Suite 1202. BMl'ioM Uu 
Golcna.eMI/TheWalenOtNvera«t.BMlChaM crtsd. 
ASCAP/Ovysala. ASCAPAtonster. ASCAP) WSM 
SWEET UflVOWlislBd) 
lAK MC TREK Onrtia. ASCAP/EMI Ht*. 
ASCAPAbnhtl, ASCtf/hnhi Confts. ASCAPyWeOeine 
Nabon. ASCAPjWsson Brtu. ASCAP/MKtiBsl FtBtBT. 
ASCAPAuneieyMcWodeon. ASCAP) HLMBM 
TAMEnmUNI (Dwidid. BMlZornbe, BIW3O00 
WMi. fSW/m. ASCAP/Ton Rafai. ASCAP) 
lAUSHOWSHHM! CFamnis, ASCAP/Hwbon Jordan 
ASCAPiHtoiM tamw, ASCAP) 
nurS THE RAPPER IWD. ASCAPA^oU CMhn . 
ASCAP/Sones Of Marl. ASCAP/Tomba. ASCAP^Bout IL 
ASCWl 

TTCSC ARE THE TIMES (ECAF, BMliT)«mis. ASCAP/EZ. 



ASCAP/EM Aprt ASCAP) HL 
33 TmnrBOVTrr (2000 Watts. ASCAP/WB.ASCAPAoi 

RebL ASCAP/Om(M m/lvrbt. BMn WBM 
67 TNISISMrPttOMSE(Aloy(ulNoise.ASCAP/HrayOlta 

■0", ASCAP) 

3t TOO CLOSE CNai^Ny.ASCAPjDe WMI Gobs, ASCAP/Uh. 

Oti. ASCAP,1t«M Oay, KOP/Pm 1pm ASCAP/WB. 

ASCAP/tMl Aprt ASCAP) HLWeM 
M rOZnxSony/ATVTuneiASCAP/ObwwQMtot 

ASCAP/SonyATV Sonp. BMI/Rodali. BMfiK GnAle. SHI) 
4 IRIPPir (Mns ConlUHn. ASCAP/WB. ASCM>/D. 

Ertreertwwy.ASCAP/Wtni aO Mdi. ASCAP) WBM 
IN WNII(DMaHaue.ASCAP/)oeeph's Dream. 

SESACAtoto. SESACMMsorw. £iM»MG. SESW 
43 WTGHFCRinEHOOK (DezMyl.ASCff>yM8BD«. 

ASCAPiOvynlt. ASCAPMka. 8HMIv»»l Itaa. 

B M|A«^p bide.BMM3»y»ate,BM|^GoodlaMahBMD 
39 WBraM(San)ATVTum.ASCAryS»i(%Ta 

ASCAP/OR ebckimd. BW/SlMdy MoUiiri'. BMI/f«i^ 

BMI/FoijrKn^.BI««kisicCDrp Of Amenca. BWMwM 

Gray . ASCAP] HL 
53 WHATCtUWMHMDOr nakin'Cara Of Business. 

BMI/Undd ASCAP) 
U WHDIAW0IUN3FE0UP{Zaniba.BMkfilWy.BMI} 

19 WHEHTOUBEUEYEfSHCASCAP/SoiVsOISKG, 

BUltCAF. BMI) aM 
tt WHDI VOU GET HOME (Hudson fontan ASCAPMwi. 

ASCAP/Almo. ASCAP/lobtto. ASCAP) 
91 NMEREKRTDVOO (SmIIHLASCHP/WB ASCAP/BlaA 

Panther. Bl«f amous. ASCAP/Ensip. BMUModnus Fool. 

ASCAP) HLMBM 
47 1011 (EMI <MASCAPiYaOiB.ASC«P^>rysab.ASCAP/Io 

The Thtrd Power, BMn 
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THE MOST POPULAR SINGLES t TRACKS COMPILED FROM A NATIOHAL SAMPLE 
OF BROADCAST DATA STSTEMS RSB RADIO PUVIISTS AND RETAIL STORE. 
MASS MERCHANT AND INTERNET SALES REPORTS COLLECTED, COMPILED. 
AND PROVIDED BTSOUNDSCAN. flnwr SoundScan' 
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LOVE LIKE THIS • « FAITH EVANS 
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I'M YOUR ANGELA ♦ R. KELLY S, CELINE DION 

R KELLV ;R kELLV^ iUi 'F, ;vi jivE ^J-j'j.' 
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LATELY A ♦DIVINE 

.1 ■Fnvvr.iTF,:. FAFFKS "A EAKEP.C KELLVI iCF ID) (Tl PErFDULLlFl 15316'RED AM 
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DOO WOP (THAT THING) • * LAURYN HILL 

1. HILL V F"ILt' (C) lOF (Tl FV) (XF RLJFFHOUSE 7a86&COLL'UBIA 
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THESE ARE THE TIMES * ORU HILL 

SABVFACE D THOMAS IBABVFACE.D THOMAS) (VI UNIVERSITY ALBUM CUT.IStAtFD 
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15 


CAN 1 GET A... * ♦ JAY-2 FEATURING AMIL (OF MAJOR COINZ) AND JA 

OO-V iiL' F^aeiSCAflTER I LWENZO.J ATKINS.R MAYS) ili OEF JAF.I 66T6tJ3' 
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LOVE ME • ♦112 FEATURING MASE 

1 F^,-,)-- . *i : MSMKiFrHQpmEB,uF£Af£ft)a.na:FU.'.*fOF»css: ic, iDjfiFioa:^ Fs:gi«Ts-)i 
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OD 
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WHEN A WOMAN'S FED UP R. KELLY 

- -F..- - JIVE ALBUM CUT 
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HOW DEEP IS YOUR LOVE • ♦ DRU HILL FEATURING REDMAN 
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:-'>s:- ■ ■ FFCAiffautiwcWFfis'ffil!, >zZ'Vj*m^^jK'.':Qi:tfMi 
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11 


10 


HARD KNOCK LIFE (GHETTO ANTHEM) * ♦ JAY Z 

MAAK J5 Kir^G IS CASTER M.iAI^ES.C STROUSE.M OFARNINl (Tl ROC A-FELLA S6W43*,'DEF JAM 
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14 


23 
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GHETTO COVIfBOY • ♦MO THUGS FAMILY FEAT. BONE THUGS-N-HARMONY 

i HFNtf FF.JS F <:/,'J. » .FISKBHA K BFtEB.J SUBfE F . WCSET AHFCDFIj: ICI IDi MC Ft-FXiFFUFRLESS : .'CFRiL^T'lFTr 
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15 
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HOLD ME ♦ ♦ BRIAN MCKNIGHT (FEATURING TONE 8, KOBE BRYANT) 

4 F jr.F FF '.f:kniGHT.S BARNESJ C OLIVFER.J BARNES.K-BAfJNESF ICHO) (Tl MOTOWN 860885 
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(D 


18 


16 


10 


ANGEL OF MINE MONICA 

1? FEFFK 'FF; i ff LAWPETFa T POHSl AR.^TA ALBUM CUT 
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21 


11 


PUSHIN' WEIGHT * ♦ ICE CUBE FEATURING MR. SHORT KHOP 

*F .: .OE 1 ICE CUBE MR SHORT KHOPJ JOHNSON) ICl ID) It) PfllOfttrF 53A56 
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14 


8 


CHANGES ♦ 2PAC 
■ F- ■ ■ -i,F.K jR,OEVANS.B,HOfiNSBV) AMARUDEATH ROW ALBUM CUTi'INTERSCOPt 
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19 
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17 
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TAKE ME THERE ♦ BLACKSTREET & MYA FEAT. MASE S. SLINKY BLINK 

-~ FF i . - -.iCFCF M HELSON.M BCTHAMFOSTERF INTERSCOPE SCUNOTRACIf CUT 
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(D 


25 


25 
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THE FIRST NIGHT A ♦ MONICA 

. .LF'Fi J L _-)F.,- ..FFvF^E.M KiaEOO.P SAWVEflF (01 lOl ITF IXi ARiSTA 13522 
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21 


15 


13 
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ALL THE PLACES (1 WILL KISS YOU) * ♦ AARON HALL 

.■.FSEil A I-AlL IFAFiEAL' ICl C. IT i F.FCA 55^73 
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22 
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24 


11 


FADED PICTURES ♦ CASE FEATURING JOE 

JCE IJ THCAFAS.J IF.QMPSJOM OEF JAM SOUNDTRACK CUT 
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24 


26 
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HEARTBREAK HOTEL ♦ WHITNEY HOUSTON (FEAT FAITH EVANS & KELLY PRICE) 

fc-.;fhf'.:f -^sfin.'cschack.ffkarlin.tsavagei arista album CUT 


23 


24 


21 


22 


17 


ANGEL IN DISGUISE BRANDY 

FF JER.FINSI DAN)ELS.F JERK)NS))I.T TUHMAN I hall: AllANTiC ALBUM CUT 


21 


2S 


23 


20 


12 


ROSA PARKS ♦ OUTKAST 

CFCF^AS' lA FAnONABENJAMFN) LAfACt ALBUM CUTi'AR)STA 


23 
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21 


37 
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EX-FACTOR LAURYN HILL 

. f EFF;g.Fj(NwalF^ji)FFiiiHAiftiS)1.H£FGGS^ MlES.FiyncEtwOCKl FiLfFF>xy*l&JH:LTCD,:we^ 


26 


27 


26 


19 


12 


HOME ALONE ♦ R. KELLY FEATURING KEITH MURRAY 

■ i .1 F ffjice.K MUHRAVI FIVE ALBUM CUT 


26 
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28 


29 


12 


TALK SHOW SHHH! * ♦ SHAE JONES 

W JOFFOAN,ACRA/.FFfiC '.1 If PM'l A rnft.VFCiPQ; " lO) M3 56?lfi.V)N)VERSAl 
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31 


46 
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-^m Greatest Gainer/Airplay ^ 

SWEET LADY ♦ TYRESE 

\iiF I f.-FCi -.F F LISTED) RCAAEBUMCUT 


29 


30 


29 


27 


11 


LEAN ON ME ♦KIRK WNKLIN f£AT MABV J BlIOE. BOW. B. KEllV. CRTSTAL LEWIS S TF-E fAU.LI 

r Fp,A\hLF. IF FRAf^KUNl GOSPO CENTRIC ALBUM CUTINTERSCOPE 
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33 


39 
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HOT SPOT * ♦ FOXY BROWN 

■GOTTi.FIL F'C^ IS CARTER, 1 LOREN20,fl MAYSl FTl VMllATOR 5&64'*9-,'rE F JAM 
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32 


30 
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23 


1 STILL LOVE YOU • ♦ NEXT 

•JFFFF;: .,MF:LHEI'TFCl3*E?SrLl>F'';:uSH'F,Dai]STai.PFEWO«:Sl F : T ) F^TFTJ .FFIJF 


4 


33 


32 


28 


20 


THINKIN' BOUT IT» ♦ GERALD LEVERT 

F II F'F) L BROtVDERAROeCRSONG LEVERT) IC) (01 IT) iXi EASIWESF 64091 EEC 


2 


34 


35 


33 


22 


GOTTA BE i» ♦ JAGGED EDGE 

. iFib CASEYBCASEY.MSEAU ;C) (0) SOSO OEF 7901CNCOLUMBIA 


11 


35 


40 


31 


27 


FRIEND OF MINE • ♦ KELLY PRICE 

f::.,-f-:.: , - F.fi)c[,s j3!CiWJ ftALKEIEAOENI.SEALSOOfTSJ ICI lOl ITI lyojoI-FiECK 57233aiS<J>T4D 
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36 


38 


34 


48 


TOO CLOSE A ♦NEXT 

Wdtl,: LF3MT- 1< as" C UGHTA I fOFKAB.R 6PC«N^ AFOB: C WIILEB J.B VXK.Y. nXLtK ICl iC Tl ,F MiST* 'Ji'jb 
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HA JUVENILE 

M FRESH (JUVENILE.M.ERESHI CASH MONEY ALBAJM CUTUSFVERSAl 
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38 


41 


36 
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WESTSIDE • ♦ TQ 

..... . -, 1 ■ .'r F3.ATES.lfieSlE»FaJEFUtiaJS<WFLLFFCTOJ!SSL«Tt;«WE.I.llLl[R| '.: E ' LTO.AF.Bf FFCiEPt 
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39 


34 
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SILLY HO TLC 

'.OTll'F:: ■. 1: .■).' LAFACE ALBUM CUT.ARlSTA 


34 
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41 


12 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

' SFVFJF .F . - ,■....)■ •.■ FAFLUF.FF )C: iDl EIEKTRA 64080EEG 
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QD 


42 
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GIMME SOME MORE ♦ BUSTA RHYMES 

■ - .■[• FF)F■.,^j]Ft,LLtKTF.AALBC^FCUF■E£G 
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42 


36 


45 
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MONEY. CASH. H-'S JAY Z (FEATURING DMX) 

S'AIZ/^E.'." f: F I . F.'FJOfYS.KOEATFI RCC-A f ELLA ALBUM CUTFDEF JAM 


36 
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43 


69 
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WATCH FOR THE HOOK * ♦COOL BREEZE FEAT, OUTKAST. (XXJDIE MOB 1 WITCHDOCTOR 
FjFVF ■. , , -..■.■F-.-F;,.F.>>;«.'F:»;i3,FfHi6))Fif.i;y«»^>i>-jF : : F if :eiiiAJL:v>:iF:4tl\-LFS::»t 


43 


44 


39 


38 
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ANOTHER WAY * ♦ TEVIN CAMPBELL 

I.'-'. ■ [,ir. \.l LARTER.MKINCHENF tCI (01 13WEST 1 71 FBWARhER Bf*OS 


25 


45 


48 


35 


13 


MY LinLE SECRET * ♦ XSCAPE 

F C-JFAi DoF-F(F M SEALL-SCOTTl IC) (D) iTl (V) IX) SO SO OEF 7q03&iCOlUMBIA 
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4< 


44 


40 


27 


SO INTO YOU * ♦ TAMIA 

TrM t. BOB FT KEILEY e ROfilF4S0N,TIMAS.L RICHIE, R LAPREAO) ICHD) IVF QWEST 171Cf4,^aRNER BROS 
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QD 


51 
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YOU ♦ JESSE POWELL 

C ROLAND IC ROIAND.J POWELL! SFIAS ALBUM CUT MCA 


47 


49 


49 


43 


20 


HOWS IT GOIN' DOWN * ♦ DMX (FEATURING FAITH EVANS) 

PH IE SERF.)"'. .1 F Fl RF )T) RCFF RTE)ER5 566?43-)DEF JAM 
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49 
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44 
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CANT GET ENOUGH * ♦ WILLIE MAX FEATURING RAPHAEL SAADIQ 

C CPA!)' |)V ,11- FFFFI .i.FFL'i iCF 1 D 1 F T 1 (A) PCOKIE 8fi0848MOT0WN 
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NOTHING EVEN MATTERS UURYN HILL FEATURING D'ANGELO 

L F-iLL 11 HILL HUFFHOUSE ALBUM CJI.'CIXUMBIA 
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WHEREVER YOU GO * ♦ VOICES OF THEORY 

C BCirCFFF r.- FF,-FF.F,. 1 c-.ESlD BCTTOMS.M MCCARV,'! R HARRIS) FCKCi H CL A 34107^RED ATJ 
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(DO YOU) WANNA RIDE * ♦ REEL TIGHT 

1, F,FF,i" .FiMFi; li BTC«RENC£,RR)CE,R LONG) (Ci ID) (Tl G-FUNK 72F>eO'RESTLESS 
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WHATCHA WANNA 00? * ♦ MIA X FEATURING CHARLIE WILSON 

Fllf.f;i,, .... ■. . FCOTT: (C) ID) iT) FIO LIMIT 5345F).pfFiC«ITY 
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SOFTEST PLACE ON EARTH ♦ XSCAPE 

. -.-JF.F.F I). 1 ■■.Mi'SaNF (VFSOSODEF ALBUMCUIfCOLUMBIA 
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54 
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HERE WE COME ♦ TH'BAl AND feat MISSY 'MISDEMEANOR- ELLIOTT 8. MAGOG 

IIF.(6ALAr.C iF MCFlti LFEJ.P:l,h F I, . illAOF^OURC ALBUM CUT.ATLANTFC 
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* Hot Shot Debut 

more freaky tales -fr too short 

F.'l-: Fi F,;\Fj. F F i..^.,., DINKINS.S.SOrtLESI (C) [Dl ITJ SHOfiT 4257 1/JfVE 


56 


57 


56 


57 


10 


TAKING EVERYTHING ♦ GERALD LEVERT 

II ■! , FF .F I ,1 F'rF 1 BHOWBERAROBEHSONi EASIWEST ALBUM CUTjEEG 


56 
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RUFF RYDERS' ANTHEM * ♦ DMX 
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ALL NIGHT LONG FAITH EVANS (FEATURING PUFF DADDY) 

F«F FF.JKei.i«HFCSCDI«FiaU«Ta;DFFl.Sy*FaFF'LBCi.N)tP«OCBB[IDi B<£B(TF A8fIF FU'Wri 
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SECRET LOVE KELLY PRICE 

: -11 i-.i J F...I.FI FM FifK MKEIIH.CSIllSl I NECtFAlBUMCUT.'iSIAND 


57 


OD 


64 


70 
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DO YOU FEEL ME? (.. FREAK YOU) * ♦ MEN OF VIZION 

F F--,r.: I. lF>,'.i II F L„,F. fLF F'.^ F- .FiSPtNCEH IIIAfULLEHl IC) 101 MJJWORIF FBSWiEPlC 
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SPLACKAVELLIE * ♦ PRESSHA 

: CAP') L; JOSFS J CARN) ICI ID) FTI (XF tony MERCEDEaWfACE 24302.FARISrA 
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69 
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MONEY'S JUST A TOUCH AWAY * ♦ MACK 10 FEATURING GERALD LEVERT 
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65 
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IT'S NOT RIGHT BUT ITS OKAY WHITNEY HOUSTON 

^ .fFFii-.f iff .FRK.>(j f jEFfkCfS ii L DAMELS.I PHtUIPS T ESTES) ARISTA ALBUM CUT 
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65 
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IT'S ON DJ CLUE (FEATURING DMX) 

C.JL DUPO IE SIMUONS E SHAW.K IFILEJ WILDERI ROC A FELLA ALBUM CUT.'DEF JAM 
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I'LL BEE DAT * ♦ REDMAN 

fi:.:>.'Fi.:FF MFF:e.FAr;F.T:N«yiTS,HAHi(>i&ArHci«c«rxLLNS«s»win*yi^NKfs:N: .'KFiAW5«6w* 
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67 


63 
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THIS IS MY PROMISE ♦ THE TEMPTATIONS 

CJF\FpF-iA FT PFOPLFSt MOTOWN ALBUM CUT 
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BOY YOU KNOCK ME OUT ♦ TATYANA ALI FEATURING WILL SMITH 

F,T.FF.rpRr.nE A fErTFlER B CALDWELL.K PRICE, STONEBRIDGf.N NICE) MJ.WORFF AFP.IU CFJT.EPIC 


68 


69 


75 


68 


13 


CHA CHA CHA ♦ FLIPMODE SQUAD 

FF' - F FF . F FF)EB,ftlEWlSCSPFYE'B'«HiTE,W$EASTBUt<K; FLPUOCtELE^'RA ALBUW OFItEG 


69 
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55 


54 


10 


WHEN YOU BELIEVE ♦ WHITNEY HOUSTON 8f MARIAH CAREY 

i:F::,-F_, : . - v-F- T. tAFF (FACE) ARISTACOLUMBaA SOUNDTRACJF CUTfDREAMWORKS 
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82 


92 
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STILL A G THANG * ♦ SNOOP OOGG 

F.F .-.FilF r f,f-.f:jifS,C WCMACK,M WtLLSF iCl ID) (TF NO LIMIT 534SO.PRIC«IIY 
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NO DOUBT * ♦ IMAJIN 

A GQRC-FFN lA c.aPD0N,C LOVING.L BELL.C JAMES) LC) ID) JIVE 42551 


72 


73 


74 


55 
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HALF ON A BABY ♦ R KELLY 

FFK-CLLF RKELLF; JIVE ALBUM CUT 


73 
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77 


91 
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MIAMI ♦ WILL SMITH 

F F F FC"F ITC^L IW SMITH H TOBY S J BARSLS.W.SHELBf S SHOCKLEY.L SYLVERS IIL CCEUMBIA ALBjM CUT 


74 
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ONLY YOU * TAMI DAVIS 

GCFFAfilEYFGCKARLEYI (OlDIREDAM 15325 
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1 WILL GET THERE ♦ BOYZ II MEN 

JJAU.TcrATS C'WARRENI DREAIFYW13RK5 SOUNDTRACK CUT 


76 


77 


67 


62 
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SUPERTHUG (WHAT WHAT) « ♦ NOREAGA 

FhF 'lEFF.J.FF . FJ'tT AF.C f .■, , . F.F'F C F-JGO,D HARRY C STEPl) X! IDl iT) PtNALTy0237.TOMTYrY BCY 
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JUST THE TWO OF US * ♦ WILL SMITH 

FA FF FF.Fr^ B fF) ThEPS, v. SALTER R MACOCNAID) tM) (Tl (X) COLUMBIA 7f?038' 
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NOBODY ELSE * ♦ TYRESE 

JA« L 1 1 -. FiSF,). _ cAiFTER T JOB.K SCOH.J R SAYLESI ICF IDKT) RCA 65538 
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CHRISTMAS IN HOLLIS ♦ RUN-O.M.C. 

FFL-. J ■. MLDAMELS.J MI2EUI PROFlLE'ARISTA ALBUM CUTAAM 
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QD 


81 


88 
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THAT'S THE RAPPER MYSTIKAL 

ALl. fS f4CLTAE M FViLLIAMS.MYSIlhALl NO LIMIT ALBUM CUTUIVE 


81 


82 


80 


77 
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DON'T LET IT GO TO YOUR HEAD * ♦ BRAND NUBIAN 

C LIGG-C :W DIXFFN.l DtCHALJS.O, MURPHY .K GAWBLE.L HUFF) iCFlDl ARISTA 13571 
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76 


72 
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WHEN YOU GET HOME ♦ MONTELL JORDAN 

sCRAFifffp:' fi IF.ffF', a CfiAWrQRD,L ware A,R0SS1 'JL F )AM AlBUM CUT 


76 


84 


85 


78 
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JUDGEMENT DAY * ♦ METHOD MAN 

L'F-F.,FF F'A'. SF^IFFF S ROUGAHCF i T 1 BEF JAM 5&651 7* 


42 
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87 
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THE LOVE WE HAD (STAYS ON MY MIND) DRU HILL 

[1 F 'JV',. '.F - .A.LlEP L WACEF UNIVERSITY ALBUM CUT,I5LAND 
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86 


78 


65 
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1 DO (WHATCHA SAY BOO) * ♦ JON B. 

j:-. H :iF. A (T( YA8 YUM'55D MUSIC 7FJ040*)EPIC 
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QD 


93 
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LIZARD-LIZARD * ♦NO GOOD-N-JIGGIE FEATURING LUKE 

L A-.i--;,_. L TJFFMCH :l CAMPBELL T LATiMER D HHE.H.ANDERSONi iCKD: iTI LUKE 6562&L0UD 


66 


88 


91 


97 
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ENJOY YOURSELF * ♦At 

fj.=AFfL:Ff 7. '.FURPHY.G W LLIAMSi (CF lOI FT! KEDAR 662t?.'UNIVERSAL 


50 


89 


93 


82 
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I'M ONLY HUMAN LUTHER VANDROSS (FEAT. CASSANDRA WILSON AND BOB JAMES) 

M MILLLP L VANDROSSIL VANDftCSS M MILLER- VIRGIN ALBUM CUT 


39 


90 


8« 


87 


12 


TO ZION UURYN HILL FEATURING CARLOS SANTANA 

LF.li .1,1 ■.,.FI,|[I 1 RUFFHOUSE ALBUM CUT.mUMBiA 


96 


91 


83 


73 
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LET ME RETURN THE FAVOR * ♦ ANDREA MARTIN 

h.FH-,'.; 1 ■■-iiF- 1 A F'F-FiN.it.fATIAS. iCMDi iTl FX) ARISTA 13541 
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GOODBYE TO MV HOMIES * ♦ MASTER P W. SILKK THE SHOCKER. SWS Of F'JNK AND MO B DICK 

F -ir. F Fii„K F-H[ SKf3<£B,>]«S QF iUM(,M3 9 Dt>,f FtBBEH C FEPP£N; -C IDI * NC JUIT fJSfSFBFCPITy 


38 


93 


88 


76 
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STRAWBERRY * ♦ NICOLE RENEE 

IF FFEFFFE 'NPl'lFE.G WASINGTON IR ,J BLAKE! {ZHOt IVI ATLANTIC 8416) 


41 


® 


94 
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THE LADY, HER LOVER AND LORD * BISHOP T O JAKES. SR. 

DF,AWREI>Ci C 'FOMPSOMT D IAa£S,D LAWRENCEI ICIIA) ISLAND 572456" 


58 


95 


95 


90 
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FEELS GOOD * ♦ CAM'RON FEATURING USHER 

L. ".FAi.... IF LLF) IF eRA\CH,K GAMBcE L HUFF i (Tl UNTERTAFNMENT AFAuFj'.EPIC 
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96 


99 
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MATRIMONY; MAYBE YOU ♦ MAXWELL 

F.F.FCL i.-LiCL COLUMBIA ALBUM CUT 


96 


97 


73 


84 
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HAND IN HAND ♦ OJ QUIK (FEATURING 2ND II NONE & EL DEBARGE) 

j.i.JF LJ ^Fi-, 2ND II WINE.ELOEBARGE) PROFILE AA6LM CUT.ARISTA 
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DID YOU EVER THINK R. KELLY 

- ' ■ IF; . |ijNL(RK£LLY.C.B4AYFIELDJDtlVIER.SBARNESl JIVEAaBUMCUT 


98 
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,, LOST IN LOVE * NASTYBOY KLICK 

t r L'.F -. F |).( CFRDENAS: , CI (C)' NASTTEKTY C) 37 UPSTAIRS 
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100 
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VIRGIN CHICO DEBARGE 

'. I FBAPGE (J KNIGHT, C DEBARiCE: KEDAS Al8UM CUT UNIVERSAL 
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Real Songs, With Vocals, Are Needed On The Dancef loor 



Wa 



lAKE VP, EVERYBODY: In this 
column last year (Dance Trax, Bill- 
board, Dec. 19, 1998), we predicted 
that many club DJs wouldn't embrace 
Luther Vandross* essential Virgin 
single "Are You Using Me?" because 
it wasn't "hard enough" or lacked a 
"fierce dub." Without realizing it, we 
touched upon a nerve that prompted 
many to reach for the phone and dial 
our number. Welcome to 1999! 

While the majority of callers 
praised our words and said that "it 
was about time," a few — DJs main- 
ly — did question our authority on the 
situation. Well, as a lifelong card-car- 
rying member of the club communi- 
ty, m'\e experienced the past, and we 
live the present. We know from where 
we speak So, let's continue, shall we? 

"Are You Using Me?" is a classic- 
sounding song in a contemporary set- 
ting, courtesy of Masters At Work, 
who concei\'ed a gorgeous dance song 
from the onset — and not simply a 
remix. What Ls throw ing many of the 
naysayers off is the fact that the song 
doesn't sound like everything else out 
there. 

It doesn't feature a snare-roll, it 
dae.sn*t feature brutal beats, it doesn't 
feature minor-chord stabs, and it 
doesn't feature some overused sam- 
ple IcKiped orer and ov^r again. What 
it does spotlight is an actual song, a 
stunning orchestral arrangement, 
and .soulful vTwali*. 

Sadly, too many club DJs claim that 
this style of club music doesn't work 
on contemporary dancefloors. Many 
told us that it was, indeed, "not hard 
enough" and that their crowd "just 
doesn't like a lot of vTx;ab." Perhaps it's 
the DJs who don't like the \'ocals. It's 
common knowledge that they're more 
difficult — and take more skill — to pro- 
gram than their dubby counterpart. 

But it must be noted that whenev- 
er we're on a dancefloor and the DJ 
segues from a mind-numbing instru- 
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1. TAKE THE LONG WAV HOME 

FAITHLESS oiftKY 

2. SOMEONE ASCENSION kjneiic 

3. ZULU FRANCISCO PAZ S0N» DISCOS 

4. SKIN CHARLOTTE NERVOUS 

5. SOMEONE TO HOLD VERONICA 



MAXI-SINGLESSAUS 

1. THE BIGGEST THING IN DETROIT 

DEL 5 wsTED 

2. 00 WHAT U WANNA DO 
LORDS OF ACID antllh subwat 

3. HIGH LIGHTHOUSE FAMILY aimo 

4. SAVE TONIGHT DANCIN' ZZZZZ S 

UNDER IHE CWER 

5. SUENO CONTIGO ILEGALES »riol< 
Breakouts: Titles with future diart potential, 
based on club play or sales reported tliis week. 




by Michael Faoletta 

mental into a vocal houser, there is a 
definite surge in energy and excite- 
ment. Ya'd think the D.) would notice 
this. 

At times, we think that .some D.Is 
are playing a game, seeing how long 
they can go (in their nightly set) with- 
out playing a vocal. Where are more 
DJs like Frankie Knuckles, Buc, 
Max Rodriguez, and Billy Carroll, 
who use dubs and in.strumentals as 
transitional links on their musical 
journey — and not as the main com- 
ponent of the journey itself. 

Now, don't get us wrong. Vocal 
housers by Cher, Ultra Nati, Whit- 
ney Houston, and Deborah Cox are 
always welcomed — but they are 
exceptions to the rule. And tracks like 
Size 9's "I'm Ready," Da Hool's 
"Meet Her At The Love Parade," and 
Callc & Rizzo's "Mind Playin' (Ener- 



gy Buzz)" are bursts of excitement, 
but they, too, are exceptions to the 
rule. Most vocal-less house jams lack 
soul, creativity, and energy. 

In an E-m^ sent to our attention, 
one New York-based major-label pro- 
moter recalled the days when "actual 
songs" like CeCe Peniston's "We Got 
A Lowe Thang," Everything But The 
Girl's "Missing," and Kathy Sledge's 
"Take Me Back To Love" ruled dance- 
floors. These days, the promoter said, 
too many club DJs are playing "an 
endless stream of non-melodic, monot- 
onous beats that have absolutely no 
motivation. How does this help pro- 
mote and nurture dance music?" 

All ok THIS SAID, imagine our 
reaction when the remixes of Bette 
Midler's ultra-fab "I'm Beautiful" — 
scheduled for Jan. 26 release on 
Warner Bros. — landed atop our desk. 
While Victor Calderone has refash- 
ioned the song into an intense tribal 
trip, what happened to the song's 
IjTics? Except for an occasional sam- 
ple (or two), Calderone left the bulk 
of Midler's divine voice on the edit- 
ing-room floor. 



How will the average club punter 
know that this is a song by Midler? 
Are clubgoers so sophisticated that 
they'll be able to figure out the artist 
solely from the sampled vocal loop? 
According to one DJ, yes. Do such 
mixes help an artist's career when 
they haw virtually nothing to do with 
the artist's original vision? We tend 
to think not. 

Warner Bros, also hired Danny 
Tenaglia to remix "I'm Beautiful." A 
seasoned veteran, Tenaglia created a 
deep-baked jam that .spotlights edgy 
beats while similarly rejecting the bulk 
of the singer's catty vocal delivery. 

Says the New York promoter, "We 
are responsible for having created 
this very disturbing cycle. As dance 
music aficionados, we are constantly 
on the lookout for the hot new sound 
and the fiercest cutting-edge beats. 
But are we losing .something in the 
process?" Hmmm . . . 

BoOfilE NIGHTS: On Feb. 16, 
Rhino will issue "The Disco Box," a 
four-CD set that spans more than a 
decade of dance music. Encompass- 
ing the pre-disco, di.sco, and post- 



disco days, "The Disco Box" is a who's 
who of the genre's brightest stars: 
Chic, Dan Hartman, Sylvester. 
Andrea True Connection, Sister 
Sledge, Donna Summer, Gloria 
Gaynor — they're all here. 

Housed within a silver hologi"aphic 
six-by-12-inch box, the set's 80 clas- 
sic, and musically varied, tracks are 
accompanied by a 60-page book that 
features eye-opening essa.\rs (on the 
music and clubs of the era) by such 
noted scribes as Brian Chin, Vince 
Aletti, Barry Walters, and Michael 
Freedberg. 

In fact. Chin's "In The Beat Of The 
Night," Walters' "In The Words Of 
The DJs: A DLsco Round Table," and 
Aletti's "Paa-rty! Paa-rtyl" should be 
required reading for today's club 
jocks. In the process of educating 
themselves about the past, contem- 
porarj' DJs will, we hope, see them- 
selves as they truly are: educators 
who have the power to expand the 
musical knowledge of those on the 
dancefloor. And collectively, that's a 
lot of dancers. 

Now, about that Luther Vandross 
record . . . 



II.K.'s Charles Webster Maintains Unnrtliodnx Presence 



NEW YORK— Charles Webster is 
un anomaly in the world of club 
music. A British songwriter/pro- 
ducer/artlst, he prefei's structure<l 
songs over generic ones, shios away 
from an overabundance of studio 
technology, and dislikes man.v of 
t<Klay's dance sub-gunrcs, especial- 
ly druni'n'bass. He also proudly 
declares Rickie Lee Jones as his 
favorite singer. 

Webster is the mastermind be- 
hind Presence, a four-member col- 
lective whose debut album, "All Sys- 
tems Gone" on Pagan U.K., 
wonderfully illustrates the man's 
semi-unorthodox views of conteni- 
IHirary dancefloor drama. 

Schedided for Feb. release, the 
Webster-produced "All S.vstems 
Gone" is awash in melancholic 
melodies, proper songs, soulful 
viK'als, and atmospheric landscapes. 
It also eschews the latest musical 
fads for well-crafted musicianship 
and timeless music. 

"I wanted to make a proper al- 
bum as opposed to a strict house 
album," says Webster, whose mu.sic 
is published through Perfect Songs 
(BMI). "I wanted the .songs to have 
depth and emotion. I see the album 
working on two levels: as a collection 
of songs for the clubs and the home." 

Looked at this way, "All Systems 
Gone" is a merging of "Unfinished 
Synipathy"-era Massive Attack, 
"(iloser"-era Mr. Fingers (aka Lar- 
ry Heard), and "Teardrops"-era 
Womack & Womack. 

Completing the Presence family 
are \"oeali.sts Shara Nelson, who is 
known for her solo career ("Down 




That Road") as well iu< her work on 
Massive Attack's "Blue Lines"; 
Sarah .Jay, who was featured on la-st 
year's Ma.ssivo Attack album, "Mez- 
zanine"; and Steve Edwards, a for- 
mer member of acid-jazz collective 
Cloud 9 who has also worked with 
Finley Quaye. 

Nelson, who appears on the set's 
first single, "Sense Of Danger," and 
the track "Matter Of Fact," found a 
kindred spirit in Webster "He cre- 
ates these soundscapes that are 
divinely moody," she says. "You cou- 
ple this with my personal — often- 
times |>ainc<l — lyrics, and the result 
is quite beautiful. In the end. the 
album is .soaked in melancholia, but 
with a grain of hope. You can really 
.see that glimmer of light shining 
through. Musically, we were made 
for each other" 

Upon its release Nov. 23, "Sense Of 
Danger" — with club restructurings 
by Funy Phreaks (a Webster pseu- 
donym), Mandrax, and Attaboy — 
immediately became the tastemak- 
ers' song of choice. Club DJs and 
punters who embrace deep house 
dubbed it the j-ear's cla.s.sic anthem. 



"The song took on a life of its 
own." sa\^ Richaitl Broeden. direc- 
tor of A&R I'or the London-based 
Pagjin, who signed Webster/Pies- 
ence to the label two years ago. "We 
couldn't have jilanned it any liettcr." 

The foundation for Presence was 
laid when the label released the 
act's "Better Day" in September 
1!)97. This was followed, in Febru- 
ary 1998, by a promotional-only Salt 
City Orchestra remix of the song. 

Says Brceden, "It set the stage 
for what was to come. Charles cre- 
ated and produced a cla-ssic-sound- 
ing, sfiulful track that would define 
the Presence sound. And then we 
came with 'Sense Of Danger.' " 

On F'eb. 22, the label will issue 
"Better Day" again, but with new 
mixes. 

According to Scott Bradford, 
manager of Newcastle, England- 
based s|)ecially dance retailer Fly- 
ing Reconis, "Sense Of Danger" is 
one of the best sellers of the year. 
"It's definitely Pagan's biggest .sell- 
er," Bradford says. 'And my cus- 
tomers ai'e now inijuiring about the 
album and (follow-up] single. This 
is going to be ma.ssive." 

On the licensing front. Pagan is 
in discu.ssion with a number of 
European and American labels. 
"What's so special about all the 
interest," Bieeden sa.vs, "is that All 
Systems Gone' is not your typical 
dance album. Its origins are there, 
but it goes much further and deep- 
er It's like the oi"erall vibe of the Air 
album. And to have other countries 
showing interest in it says a lot 
about its universal potential." 



Breeden confirms a forthcoming 
Presence tour with a seven-piece 
band and the three singers. An 
artist's showcase is scheduled for 
F'eb. 11 in .Studio 2 at London's 
Abbey Road. ,'\11 bookings will be 
handled by Cris Hearn at London- 
based MPI. while Welister, with the 
assistance of Pagan, is .self-manag- 
ing the act, 

A native of Darbyshire, England, 
Webster has been producing and 
working as a D.J since the early "SOs. 
Over the years, lie has recorded 
under numerous monikers — Sine, 
City Of .Angels, Megatonk. and 
Symetrics, among others — and has 
engineered for such early-lechno 
pioneers as Juan Atkins, Kevin 
Saunderson. and IXM'rick May. 

In 1992, during an extended visit 
to San Fi-dnci.sco. Webster launched 
the Lo\'e From San Franci.sco lalieL 
Returning to England three years 
later, he opened a new label. 
Remote, which he's described as a 
label concentrating on deep, funky, 
atmospheric grooves. In fact, both 
labels were respon.sible for issuing 
early Presence singles like "My 
Baby Love" and "Gettin' Lifted." 

Webster .says he is glad that it has 
taken him so long to record an 
album. "It's been a real education," 
sa.vs Webster. "I learned so much 
from working with people like Juan 
[Atkins], Derrick (May], and Ke\in 
(Saunderson]. They taught me how 
to keep things natural and organic 
I in the studio]. They al.so expressed 
the importance of each song having 
a proper vibe. For that, I'm grate- 
ful." MICHAEL PAOLETTA 
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LAST 
WEEK 
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A 1 1 in ni 11%/ 

CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

IMPRINT it NUMBCRr^ROWOTION U^EL 


1 


1 


1 


9 


NO. 1 

BELIEVE WflJSfiERBROS. 4-1576 >; ^frtk^ ji N: : ♦ CHER 


2 


2 


2 


10 


DONT LET THIS MOMENT END EPIC • GLORIA ESTEFAN 


lu 


7 


7 


6 


UP & DOWN GR0OVIUCK3US 06IVSTRICn.Y RHYTHM ♦ VENGABOYS 


4 


3 


3 


U 


I'M GONNA GET YA BABV XTRAVAGANZA *37^Xl AMERICA BUCK CONNECTION 


5 


4 


4 


9 


1 LIKE THE WAV 4 PtAV 1018 DENI MINES 


(1) 


6 


6 


8 


THESE ARE THE TIMES GCFFtN OU/AQUA BOOGIE PURE SUGAR 


7 


5 


5 


10 


THIS JOY WELCOME WAX 001 VERNESSA MITCHELL 


Cl) 

w 


10 


10 


5 


OUTSIDE IfiC PROMO ♦ GEORGE MICHAEL 


12 


12 


5 


BLUE MONDAY ELEMENTREE;'f-lll 44555fflEPRISE ♦ ORGY 


10 


8 


8 


9 


JOIN IN THE CHANT WAVE 50033 KEVIN AVIANCE 


(U) 


17 


17 


5 


PRESSURE STHICILV RHYTHM 12555 ULTRA NATE 


(12) 


30 


30 


3 


ITS NOT RIGHT BUT ITS OKAY ARISTA PROMO WHITNEY HOUSTON 


13 


9 


9 


13 


FIND ANOTHER WOMAN GROOVILtCIOUS OSaSTRICTLY RHYTHM REINA 


(14) 


19 


19 


7 


WISHING ON A STAR BLACK CULTURE IMPORT/ATLANTIC RANDY CRAWFORD 


(15) 


24 


24 


6 


RELEASE ME INTERHIT M02*PRI0RITY ENGELBERT HUMPERDINCK 


(ID 


23 


23 


6 


POWER EKJHTBAa 127 JOI CARDWELL 


17 


14 


14 


13 


YOU BETTER MCA 55512 MOUNT RUSHMORE 


la 


11 


11 


|] 


aINUnu iri LUVC. XIKKVHliAnZA jWKnULL nMlKlUA W L^nlU^rlL rtnlUnlnfu MASUM 


19 


18 


18 


7 


MUSCUS TWISTED 5M8MICA CLUB 69 FEATURING SUZANNE PALMER 


(20) 


25 


25 


g 




21 


16 


16 


9 


SNOW ON THE SAHARA EPtC PROMO ^ ANGGUN 


22 


13 


13 


12 


RIUB AUIAV MV BEAD nruTBAii t^a ACTUEP 


(23) 


32 


32 


5 


CONTACT EOCL AMERICA PROMO # BROOKLYN BOUNCE 


® 


35 


35 


3 


m Power Pick m 

I'M BEAUTIFUL WAR'itHBROS 4458^ ♦ BETTE MIDLER 




29 


29 


7 


SUNSHINE DAY JELLYBEAN 2543 MAH BIANCO 


(D 


31 


31 


b 


NO NOS TENEMOS (NNT) H O L A. 341079 PROYECTO UNO 


27 


20 


20 


11 


TO THE RHYTHM PAGODA 4530VDRIVE PEPSTAR 


(28) 


40 


40 


3 


TAKE ME TO THE TOP JELLYBEAN 2545 PLASMIC HONEY 


(1?) 


36 


36 


4 


UGOTMYlOVEMO'BIZZMPOfn' DJJEAN 


30 


26 


26 


12 


¥MEN CAN OUR LOVE BKIN KING STREET 1067 KIMARA LOVELACE 


d) 


38 


38 


4 


THAT ZIPPER TRACK MOONSHINE 88455 DJ DAN PRESENTS NEEDLE DAMAGE 


32 


15 


15 


14 


THE FIRST NIGHT ARISTA PfiOMO ♦ MONICA 


33 


28 


28 


9 


YOU DON'T KNOW STRICTLY RHYTHM 12546 MASS SYNDICATE FEATURING SU SU BOBIEN 


(34) 


44 


44 


3 


THE REASON ffvTJMRUrmoUSE PROMOCOIUMBIA SYLK 130 




IV 


41 


4 


HIGH islam: i,b',-4<) ♦ LIGHTHOUSE FAMILY 


36 


33 


33 


8 


COLD WORLD ^amkjm 1511 EDDIE BAE2 FEATURING SYREN 


37 


37 


37 


6 


I'M COMIN' WES' E\D 1001 TAANA GARDNER 


3< 


22 


22 


13 


CUBIK:98 n' ^ROMDrUNIVCRSAL BOB STATE 


39 


34 


34 


12 


BRING BACK THE LOVE STRICTLY RHYTHM 12S54 95 NORTH PRESENTS LAURA HARRIS 


40 


21 


21 


15 


CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS 




NEW^- 


I 


4 Hot Shot Debut » 

GODSPEED tfLir\o^ i<} BT 


42 


27 


27 


14 


1 WANT YOUR LOVE NARCOTIC 014reTRICTLY RHYTHM ROGER SANCHEZ PRESENTS TWILIGHT 


43 


39 


39 


9 


DAYS LIKE THIS COLUMBIA PROMO ♦ KENNY LATTIMORE 


(44) 


NEW^ 


1 


SPECIAL MUSHROOM IMPORT ♦ GARBAGE 


4S 


46 


46 


4 


YESTERDAY VAZ 860875/MOTOWN ♦ DEBELAH MORGAN 


4S 


42 


42 


4 


LOOKING FOR THE PERFECT BEAT TCMMY BOY so AFRIKA BAMBAATAA & THE SOUL SONtC FORCE 


47 


48 


48 


3 


CUT CHEMIST SUITE ALMO SOUNDS PflOMOr'INTERSCOPE ♦ 020MATLI 


41 


43 


43 


5 


IN MY HOUSE TOMMY flOY SILVER LABEL l309i70MMY BOY THE P I M P PROJECT 
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TITLE |°|ff 

IMPRINT & NUMBEM>ISTRIBUTING LABEL 1 1 ■ 1 ' 


XND INIERNEI 

ll' ARTIST 














CD 


1 


1 


7 


BELIEVE ITi (XI w*HNER BROS f. ,-■ 1 


♦ CHER 


(T) 








■ Greatest Gainer ■ 


2 


2 


33 


THE BOY IS MINE T; ftTLAMic l^i:, 


♦ BRANDY & MONICA 


CD 


3 


3 


I'l 


NOBODY'S SUPPOSED TO BE HERE :T m IBISTA U551 


♦ DEBORAH COX 


CD 


5 


5 


36 


MY ALUFLY AWAY (BUTTERFLY REt>RISE) lUIIT) (II (XLUMBU 7B822 


♦ MARIAH CAREY 


9 


4 


4 


14 


MUSIC SOUNDS BETTER WITH VOU (XI ROUIE 38S6I/VIRGIN 


♦ STARDUST 


CD 


? 


11 


4 


WE LIKE TO PARTY (tl IX) GRCWVILICHXIS 061ySTRICtLV RHVTMM 


♦ VENGABOYS 


<JJ 


9 


8 


23 


TKE ROCKAFELLER SKANK IT) (XI SKtNT/ASTRAlWERKS &24ZCARIXINE 


♦ FATBOV SLIM 


8 


6 


6 


39 


EVERYBODY IBACKSTREET'S BACK] IIIIX) JIVE VilS 


♦ BACKSTREET BOYS 


> - k 

CD 


10 


7 


15 


ONLY WHEN 1 LOSE MYSELF (Tl IX) MliTE/ltEPRISE 44562WARNER BAGS. 


♦ OEPECHE MODE 


(10) 


11 


14 


18 


SUAVEMENTE (XI SONY D«C05 8P795 


♦ ELVIS CRESPO 


u 


8 


9 


5 


WOULD YOU...? Ill OIK Hhiem 


♦ TOUCH AND GO 


12 


12 


10 


10 


JUMP JIVE AN' WAIL (X) UNDER THE COVER 9807 


BIG DADDY ORCHESTRA 


(13) 


15 


17 


28 


RAY OF LIGHT IT) (XI MAVERICK 44»awARNER BROS. 


♦ MADONNA 


14 


13 


12 


31 


PUSSY (Tl (X) ANTIER SUBWAV I031/NEVEB 


LORDS OF ACID 


OD 


16 


18 


30 


STOP IX) VIRGIN 38641 


« SPICE GIRLS 


It 


14 


15 


3 


HORNY IT) (XI AMERICUI 79CI65C01UWBIA ♦ MOUSSE T. VS. HOT 'N' JUICY 




20 


20 


48 


HOW DO 1 LIVE (Tl (XI CURB 73047 


• LEANN RIMES 


u 


17 


13 


8 


DONT LET THIS MOMENT END/OYE IT) 1X1 EPIC 790» 


« GLORIA ESTEFAN 


19 


19 


23 


10 


JUMP AROUND (2000 MIX) ITI (11 TOMUT BOT 463 


HOUSE OF PAIN 


(20) 


23 


28 


42 


FROZEN (I: iXI MAVERICh 43993.WARNER BROS 


♦ MADONNA 


21 


18 


24 


8 


IF 1 CANT HAVE YOU IT) (X) LOGIC 620?0 ♦ L.F.O. (LYTE FUNKY ONES) (FEATURING KAYO) 


22 


24 


26 


32 


nCCUPOFUFE(TICOFFEALSONSOFTICW0ni>CUP.RWCE'9eil11(XJCaum7a9!; *Rn<TUW!TIN 


(23) 


29 


21 


5 


UP & DOWN (T) IX) GR(X)VILICI0US 06a/STRICTLV RHYTHM 


« VENGABOYS 


(24) 


28 


38 


49 


HONEY IMI m (Xl COLUMBIA 78666 


♦ MARIAH CAREY 


(25) 


26 


36 


17 


THINKIN' BOUT IT IT) (XI EASTWEST 6380g('EEG 


♦ GERALD LEVERT 


2e 


25 


19 


10 


WHAT DO YOU REMEMBER? (T) 00 ClASSIFItO 0265 


M:G 


(ID 


34 


30 


38 


SMACK MY BITCH UP (Tl 1X1 XL MUTEjMAVERICK 43946/WARHER BROS. 


♦ PRODIGY 


(28) 


32 


25 


10 


MUSCLES III IXI TWISTED SMS&MCA CLUB 69 FEATURING SUZANNE PALMER 


29 


22 


39 


51 


PLJkSTIC DREAMS (REVISITED) n) (X) EPiDROME 7875a(EPlc 


♦ JAYDEE 


(30) 


38 


48 


3 


THANK U (tl IX) INTERHIT 64030'PRIORIIY 


CYNTHIANA 


31 


27 


27 


20 


IF 1 HAD THE CHANCE IT) ix] TIMB£RI 74&T0Mur BOY 


CYNTHIA 


32 


30 


22 


10 


LOVE OF A LIFETIME (Tl (XI METHOPOUTAN 4530 


COLLAGE 


33 


31 


29 


35 


FRIGHT TRAIN (II IX) FORBIDDEN 1?34 


ROBBIE TRONCO 


(34) 


44 




15 


BLOCK ROCKIN' BEATS m (XI ASTRALWERKS 6196UROLINE « THE CHEMICAL BROTHERS 


(35) 


42 


31 


70 


THINGS JUST AJNT THE SAME (Tl 00 AKISTA 13381 


♦ DEBORAH COX 


36 


41 


41 


35 


1 GET LONELY (Tl (X) VIRGIN 3B«32 


♦ JANET 


37 


43 


44 


42 


MY HEART WIU GO ON (T! (X) INIERHII 540?CVPR10RIT> 


DEJAVU 


(38) 


RE-Eanv 


5 


ELEKTROBANK 1 1 1 X: \s-m .M OKS &?M,CAR0LINE ♦THE CHEMICAL BROTHERS 


39 


37 


33 


23 


DO IT AGAiriMEN BEAT THEIR MEN a) (XI GROOVIUaOUS OOUSmCTLY RimHM 


RAZOR N' GUlOO 


40 


40 


16 


6 


NIGHT WIND (Ml 1X1 MODERN VOiaS 007 


♦ TONY MASCOLO 




RE-EKTIIV 


6 


CORAZON PARTK) IX) WEA LAnNA 23094 


♦ ALEJANDRO SANZ 


(42) 


REENTIir 


14 


LET ME GO...RELEASE ME IT) (XI H 0 L A 341070 


VERONICA 


43 


35 


32 


7 


1 STILL LOVE YOU IT) (XI METROPOUTAN 4529 


LIL SU2Y 


(44) 


RE-ENTtrr 


38 


GET REJVOY TO BOUNCE (T) (X) EDEL AMERICA 3722 


♦ BROOKLYN BOUNCE 


(45) 


RE-ENTIIY 


U 


OBIEaiMIKllMI(TllxlimxCLajTrcSTDIl«IHEN DJSraOKYTWTSUGUMIIIILKDFEATKaXKEnKtSnMMUK 


(«) 


RE-ENTRY 


32 


THE ONE 1 GAVE MY HEJUtT TO m (XI BLACKGROUNQIATLANTIC 9S534/AG 


♦ AALIYAH 


47 


39 


34 


5 


PRESSUREfNEW KIND OF MEDICINE (Tl In SIRKTLV RHYTHM 12555 


♦ ULTRA NATE 


48 


49 


47 


23 


CRUEL SUMMER lU ARISTA 13506 


♦ ACE OF BASE 


(4?) 


RE-ENTRy 


5 


NEXT TIME Tl !Xi CLASSIFIED 0311 


PI NAY 


50 


48 


- 


21 


TAKE ME AWAY (T) a) PHAT CAT 90001 


MIX FACTORY 



CD Titles with the greatest sales or club play increases triis week. Power Pick on Oub Play rs awarded lor the largest point increase among singles below the top 20. Greatest Gamer on Maxi-Singtes Sales is awarded (or the largest sales increase among singles 
anywhere rn the top 50. ^Vldeoclip availability Catalog number is for vinyl maxi-single, or CO maxi-sirtgle rf vinyi is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CO rrtaxi-single availability. C' 1999, 
Biltboard/BPI Communications. 



Billboard's I 998 Year End Issue 

A special double Issue featuring the top rankings In every category of 
music and video charts for l998.To order extra copies of this sell-out 
issue for $13.00 each call (212) 536-5223. 

YESl Pleose send me copies of the 

year-end issue at $13 (includes S&H) each. 

Payment enclosed $ Hi!? 



C Amex □ MasterCard □ Visa 
Card « 



Exp Dote 



Compony/Slotion 



Siflnolure [required) 



Aiddress 



Cily/Slote/Zip 




For fastest service 
fax form to 
(212) 536-5294. 



If you are enclosing payment 
please mail in an envelope to: 
Billboard Att: A. Irish, 
1515 Broadway, 
New York, NY 10036 
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Asylum Ends Wait For Trio's 2nd Set 



BY DEBORAH EVANS PRICE 

NASHVILLE— Ever since Dolly 
Parton, Linda Ronstadt, and Emmy- 
lou Harris recorded their acclaimed 
"Trio" album in 1987, aficionados of 
that sweet harmony have been wait- 
ing for the highly touted follow-up. 
Asylum Records will issue "Trio II" 
Feb. 9, and the label is definitely tak- 
ing the road less trawled in market- 
ing the project. 

Asylum president Evelyn Shriver 
says the label doesn't plan to pro- 
mote a single to country radio but is 
instead working a single at AC radio 
and will concentrate on creating 
awareness through media and a 
strong push at retail. 

"Our whole advertising campaign 
is going to be: the album you've wait- 
ed years to hear," she says. 

According to Harris, she, Parton, 
and Ronstadt enjoyed working on 
the first album and had been trying 
for years to do a second one. "We 
always Imed the first record, and we 
got together again, thinking we could 
deal with those scheduling things. 
We did get another one finished," 
Harris says of the project, which was 
actually completed four years ago, 
"but we weren't able to promote it. 
So we sort of ju.st let it lie around. 



Then we finally just said, 'Oh, let's 
just put it out We won't worry about 
the fact that we can't tour [behind] 
it— just let it have whatever kind of 
life it's going to have on its own.' " 

When asked if they were at all 
concerned about following up the 
success of the first one, Harris re- 
plies, "Not really, it's not like we were 




trying to do anything different. We 
just like to i^ing together." 

Harris says each brought .songs to 
the table and \>oted on the songs they 
liked. "It was a fun process," she 
says. "Once we got the songs picked, 
it was just a matter of everybody 
singing the songs in different group- 



GrooveGrass' Scott Rouse Weds 
Unlikely Pair Of Biuegrass, R&B 



BY JIM BESSMAN 

NEW YORK— Biuegrass and alter- 
natiw country magazines have taken 
to calling Scott Rouse "the most dan- 
gerous man in country music," but 
the stated goal of the resourceful, 
Nashville-based "groovegrass" pro- 
ducer is to expand the biuegrass 
audience by incorporating U&B ele- 
ments in the traditional mix. 

He employs a shifting group of 
musicians and artists going by the 
moniker the GrooveGrass Boyz. The 
latest such lineup includ- 
ed such instrumental 
biuegrass greats as Doc 
Watson, Mac Wiseman, 
Jerry Douglas, and Rob 
and Ronnie McCoury, 
along with funk bass leg- 
end Bootsy Collins and 
Rouse himself playing 
everything else. 

His two albums thus far — 1997's 
"The GrooveGrass Boyz," on 
GrooveGrass Recordings, and a 1998 
release, "GrooveGrass 101," on Re- 
prise — have included originals as 
well as biuegrass standards and a 
biuegrass version of "Macarena," 
which became a commercial and club 
hit single. 

"The main purpose," says Rouse, 
"is to make biuegrass palatable for 
kids and dance clubs in New York 
and LA., who weren't exposed to it 
before. They'd see that Doc and Mac 
and Del [McCoury, who was on the 
first album] were on the records and 




maybe buy other records by them. 
And through they'd that hear all the 
old stuff from the '20s, '30s, and '40s, 
from .limmie Rodgers, who took 
music he was hearing from black 
people on trains and mixed it with 
traditional American music, to Hank 
Williams and Ernest Tubb, who took 
what Jimniic did and added drums 
and electric instruments, and then 
to EKis, who took what Jimmie and 
Hank did and mixed in biuegrass 
and R&B. So our main goal has been 
to send out flares and 
bottle rockets to get 
kids' attention and then 
scoot them on to the 
real stuff" 

For "GrooveGrass 
101," his latest album. 
Rouse features classic 
country and biuegrass 
tunes like "Walkin' 
After Midnight," "Wabash Cannon- 
ball," and "Blue Moon Of Kentucky." 
Rouse, who writes for Shabloo 
Music (BMI), composed "Howdy," 
the album's first dance club single, 
around a sample of Minnie Pearl's 
famous greeting. 

Rouse hails from the Kentucky 
town of Louisa and was raised on 
biuegrass by his father, guitarist Jim 
Rouse. He developed his groovegrass 
concept, as well as a flair for studio 
electronics, during a short-lived 
early-'80s enrollment at Boston's 
Berklee College of Music. He says he 
(Continued on page 26) 



ings with different voices and dif- 
ferent people singing lead. 

"There are some beautiful songs 
on here. There's a lovely Carter 
Family song, and there's a version of 
[ Neil Young'sl After The Gold Rush' 
which is quite extraordinary. I have 
a particular favorite, 'When We're 
Gone,' which finishes the album. It 
was written by a couple of my 
favorite artists and songwriters, 
Jamie O'Hara and Kieran Kane." 

With the popularity of female 
singers in ascendency, the pioneer- 
ing trio members' project would 
seem ripe for mass acceptance, but 
Harris is hesitant to peg the pro- 
(Contimied on page 26) 



Six Million. BMI held a party to celebrate the certification of 6 million broadcast 
performances of the song "(Sittin' On) The Dock Of The Bay. " The song was 
written in 1 967 by Steve Cropper and Otis Redding. Shown, from left, are BMI's 
Harry Warner, Irving ti/lusic's Bobby Rymer. Angel Cropper. Ashley Cropper, and 
Steve Cropper. 



Curb VP Chuck Hnward Cues His Own Way; 
GMT, Sawyer Brnwn Wrestle Over Viden 



Checking in WITH: CHucK Howard's decision 
to leave his post as A&R VP at Curb Records (Bill- 
boardBuUetin, Dec. 17) was not 
done in haste, Howard tells 
Nashville Scene. 

"You just reach certain points in 
your life," he says, "where you 
decide, 'This is not the right thing 
for me to do anymore.' It shocked 
Mike [Curb). I told Mike, 'I don't 
want to be head of A&R anymore. 
HOWARD 111 still produce acts for j-ou. You're 

one of the few friends I have in the 
business. I want to pro- 





Naclmlle 



by Chet Flippo 



duce acts on other labels, 
and people won't let me 
if I'm tied to you.' I think 
there are so many op- 
portunities right now. 
Everyone's screaming 
that the sky is falling. 
For me, I think it's a 
window to heaven." 

Howard says he had 
been reassessing his life 
earUer in '98. "When my 
son had brain surgery 
this summer," he says, "I was in the hospital thinking 
about what I wanted to do with my life. Now, I have 
two healthy kids, and that's the most important thing 
in my life." 

As for the future, Howard's in no hurry to rush into 
it. "I think there will be one more cycle in country 
music," he says, "and when it finishes, I'll be ready. I 
think the music business should be structured more 
like the movie business. People don't think in terms of 
albums anymore. They think you've got to have 10 sin- 
gles on an album. Those are boring; they're throw- 
away albums. You can make an album with three sin- 
gles on it and still make it a beautiful album. There's 
nothing worse than buying an album that had two hit 
singles on it, and the other eight songs were failed sin- 
gles. People here hire the same people to run the 
labels, and they do it the same way every time. We're 
breeding a business that doesn't create excitement. 
Look at rap music: They're selling a lifestyle, which 
country used to do with Willie [Nelson) or Hank 
[Williams] Jr. They sold lifestyle." 

One of the most respected of A&R execs and pro- 
ducers in town, Howard has a long track record of hits, 
including those by his two publishing companies. Now 
he's also started his own label, Striker Records, named 




after his son who was so ill. The label's distributor, 
Chazz Communications, Is named after his other son. 

"I'm not sure yet what 111 do with the label" he -says, 
adding that it will be affiliated 
with Curb. 

Howard produced a Christmas 
single with John Berry on Strik- 
er, mainly, he says, as "a Christ- 
mas card to .send out. Then peo- 
ple started criticizing; Some 
people at radio thought it was too pop. Other record 
labels said, 'Well, this leaves the impres.sion that Berry 
has signed with you.' [Berry recently left Capitol, and 
several labels hare been 
considering signing 
him.] It was just a 
Christmas record. 
Some people said I was 
crazy for doing this." 

As a producer, How- 
ard likes to shake 
things up periodically. 
He often produces in 
Los Angeles or San 
FYancisco, "because it's 
good to try a different 
place and use different 
pickers. I like to deliberately use musicians who are 
not technically perfect The musicians in Nash\ille are 
the best in the world, but that's not what ymi want e\«ry 
time." He paired Hal Ketchum with Todd Rund- 
grcn's old song "I Saw The Light" He also tried — 
unsuccessfully — to pair Merle Haggard with Nir- 
vana's rhythm section. "It would have been a perfect 
match," he says, "but I never heard back from Merle." 

In parting, Howard notes the words of John Stein- 
beck: "No committee ever produced a work of art." 

Tempest in a TEACUP: CMT and Sawyer 
Brown ha\'e been going round and round in a dispute 
over the group's latest video, "Drive Me Wild." The 
network asked the group to delete an eight-second 
intro to the video featuring professional wrestler 
"Stone Cold" Steve Austin. Sawyer Brown refused, 
and the net dropped the video. Sawyer Brown's insis- 
tence on maintaining its artistic integrity is wry inter- 
esting, in light of the fact that this is a group that 
changed the words of the classic country song "Six 
Days On The Road" when it did a remake of it in 1997; 
the band didn't approve of the song's reference to "tak- 
ing little white pills." What's worse? Truckers taking 
speed or pro wrestlers invading country music? 
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1 
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m No. 1 /Greatest Gainer ■ 

GARTH BROOKS A lAI'itcil ^.Mrj 119 9&2698,i ti^wksalMl DOUBLELIVE 


1 


CD 


2 


2 


60 


SHANIA TWAIN A' mercury 536003 (10 9a CQ'16 98) COME ON OVER 


1 


CD 


3 


3 


4Is 


DIXIE CHICKS A' monument 6fll9&S0«r ao,98 EQ>16.gB)B WIDE OPEN SPACES 
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RANDY TRAVIS DREAMWORKS 5003M;EFFEN (lO Wie 981 YOU AND YOU ALONE 
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BILLY RAY CYRUS MERCURY 558347(10.98 E(VI6.98I SHOT FULL OF LOVE 
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STEVE WARINER • CAPITOL 94482 (10.9a/16.9&» BURNIN'THE ROADHOUSE DOWN 
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SAMMY KERSHAW • MEROJRY 536318 (10.98 E(V16.98» LABOR OF LOVE 
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TRACY BYRO MCA nashville 70016 (10,9*16 981 I M FROM THE COUNTRY 
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OAlbums with the giejitest sates gains tliis week. •Recording Industry Assn. Of America (RIAA) oiftification (or safest/ 500.000 u[>ils. A RIAA certittcation tor sales of 1 million units, with multimillon seltefs indicated by a numeral following the symtx>l For boxed sets, and double albums 
with a runnir^ time that exceeds two hours, the RIAA multiplies shioments by the number of dtscs aru3jot tapes. 'Asterisk indicates LP Is availaMe. Most tape prices, and CD pnces lor BMG and WEA labels, are suggested lists. Tape prices mafked EQ, and all other CD prices, are egurvalent 
ptlces. which are projected from wholesale pr>ces. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums remowcl from Heatseekers this week, ■ indicates past or preS4>fit Healseeker title, c 1999. Billboard/BPI 
Communications, and SoundScan. Inc. 
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ASYLUM ENDS WAIT FOR TRIO'S 2ND SET 



by Wade Jessen 

All is CALM: Hot Country Singles & Tracks holds something of a 
cease-fire during Christmas week to accommodate seasonal songs and 
special Christmas programming, which causes most current nonsca- 
sonal titles on the radio chart to decrease in plays. Only 31 titles on 
that chart post gains, nine of which are either new or re-entering the 
chart. Of the seven nonseasonal tracks that show increases, Kenny 
Chesney's "How Forever Feels" (BNA) takes the biggest gain, up 223 
plays. 

With respect to this issue's seasonal songs, it's clear that program- 
mers opted to play tracks from older albums aver new holiday fare. Of 
the 20 seasonal titles that appear on the chart, only six are new releas- 
es: "Here's Your Sign Christmas" by Bill Engvall, "Have Yourself A 
Merry Little Christmas" and "Let It Snow, Let It Snow, Let It Snow" 
by Martina McBride, "All My Love For Christmas" by Lonestar, "The 
Christmas Song" by Trace Adkins, and "Blue Christmas" by Vince 
Gill. Originally included on a multi-artist compilation, McBride's "0 
Holy Night" first charted three years ago during the holidays. The ver- 
sion that rises 59-50 this issue is taken from her latest set, "White 
Christmas" (RCA), which dips to No. 14 on Top Country Albums. 

Of the .sewn hoUday titles that enter the chart this issue, five are not 
new. Entering Hot Country Singles & Tracks at No. .58, Restless 
Heart's '80s recording of "Little Drummer Boy" reappeared this .sea- 
.son on "Country Christmas Classics" (RCA), a various-artists compila- 
tion that peaked at No. .50 on Top Counti'y Albums. Although the gi-oup 
has never released a ChrLstmas album, "Little Drummer Boy" was pre- 
viously released on .several holiday-themed sets. 

Trisha Yearwood's cover of Hank Snow's 1953 classic "Reindeer 
Boogie," which enters at No. dS, is found on her 1994 set "The Sweet- 
est Gift." Alabama pops on at No. 71 with "Santa Claus (I Still Believe 
In You) from the group's 198.5 "Christmas" set (Billboard, Dec. 19, 1998). 
"Go Tell It On The Mountain" is from Garth Brooks' 1993 set "Beyond 
The Sea.son" and enters at No. 72. Keba McEntire's version of "Away 
In A Manger" opens at No. 73 and originally appeared on "Merry 
Christmas To You," a 1987 release. 

Santa rode a cutting HORSE: opening with Hot Shot Debut 
honors on Hot Country Singles & Tracks, George Strait's "Meanwhile" 
bows at No. .57 with airplay at 68 monitored stations. "Meanwhile" is 
the lead single from Strait's "Always Never The Same" set (MCA 
Nashville), scheduled to hit retail docks March 9. 

Meanwhile, the holidays were happy at Terri Clark's hoase, as "You're 
Easy On The Eyes" (Mercury) inked a second week at the top during 
our unpublished week. (Those unpublished charts are available, for a fee, 
from our archive research department: contact 212-536-.5054 or 
research^/ billboard.com.) "You're Easy On The Eyes" notches a third 
consecutive week at No. 1 thus issue. It decreases 877 plays but finishes 
26 plays ahead of Martina McBride's "Wrong Again" (RCA), which 
drops 551 plays and rises 3-2. 
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ject's appeal to a cultural trend. "I 
think there was an audience for the 
Trio back on the first one," she says, 
"and hopefully there will be a little 
more now. I don't know that it will 
particularly be because we're wom- 
en or just because of the type of 
music." 

Shriver sa.vs Asylum plans to try 
unique approaches in marketing. 
"I'm trying to find the audience and 
not just depend on traditional ways 
of doing things," she says. "So we 
we'll do a big mailing to coffee hous- 
es." 

Shriver adds that the label is also 
investigating other options. "We're 
going to do a mailing to women's 
bookstores," she says. "Who knew 
that there were any? But there are. 
There are hundreds of them. We are 
also going to do graffiti advertising 
in women's restnwms." 

Media exposure will be a key com- 
ponent, and Shriver says the label 
plans to generate maximum \isibili- 
t,v. "We're going to do a two-hour 
satellite TV tour going into major 
markets," she says. "We'll do heavy- 
duty television publicity opportuni- 
ties from 'The "Tonight Show' to the 
'Today' show as well." 

Tower Records Nashxille GM Jon 
Kerlikowske predicts that the album 
will do well. "I expect there to be a 
lot of interest in it," he says. "Emmy- 
lou is just coming off a great project 
with 'Spyboy' and I think the Trio 
album will do well, especially if they 
get a lot of upfront publicity to let 
people know it's out there." 

Since there are no plans for the 
three to tour together, Shriver says, 
there will be other opportunities to 
let consumers know the project is 
available. "It's turning into a real 
grass-roots campaign because, I 
think, the music is so authentic that 
we need to build it from that level 
up." 

Shriver says the label's staffers 
plan to ioTOh-e radio but won't be try- 
ing to drive a single at country radio. 
"We're not doing a single [to country 
radio I, but there is going to be an AC 
single, 'High Sierra.' Aiid that actu- 
ally happens to be what we're serv- 
icing to CDX. We're not going to go 
for adds, but we're certainly going to 



talk it up and push for them to try 
playing something." 

Shriver notes that "win it before 
you can buy it" contests will run on 
radio. 

Harris agrees with the decision 
not push a single to country radio. "I 
think that's an excellent idea," she 
says. "This is an album. We're not 
going to he touring. I think the rec- 
ord is very good, but I don't know if 
it's akin to what's on country radio 
right now." 

Shriver .says there will be no new 
videos but that she plans to en- 
courage CMT, TNN, and VHl to 
du.st off the videos from the first al- 
bum and play them again. 

Asylum VP of marketing Walt 
Wilson says the label is planning an 



aggressive push at retail. "We're 
going to he buying every price and 
positioning and marketing opportu- 
nity at all the major accounts," he 
says. "In particular, we're going to 
be looking at working with some of 
the retailers on in-store listening 
opportunities and alternatire news- 
paper advertising and a variety of 
things like that. There's a really good 
buzz on this record out there." 

Wilson adds that because Asylum 
and Warner Bros, are part of the 
same "family," the former plans to 
"work with Warner Bros, in terms of 
promoting the first record as well. 
The media blitz surrounding the re- 
lease of this new record will likely 
generate renewed interest in the 
previous project as well." 



scon ROUSE 

(Continued from page2i) 

quit because he was doing too many 
se.s.sions for the likes of New Kids On 
The Block and New Edition. 

"I was doing a lot of hardcore 
dance and funk stuff," he notes, "but 
I missed bluegrass, so I worked out 
a deal where I would work on dance 
mixes and singles in exchange for 
time to bring in a banjo or dohro to 
make bluegrass tracks on top of 
dance tracks." 

The term "groovegrass" was 
coined by a Boston club D,J who 
asked for more of the countrified 
dance mixes Rouse was .supplying to 
clubs. Encouraged by his father and 
family friend Watson, Rouse came to 
Nashville, where he was "laughed 
out of every record company office 
in town," he says. 

But country dance mixes were 
coming into style, and Warner Bros, 
eventually gave Rouse a shot. His 
successful remix of John Anderson's 
"Swingin' " led to a hit remix of ,Ieff 
Foxworthy's "Redneck Stomp" and 
his own deal with Reprise for 
"GrooveOntss 101." 

He also hit big for Decca three 
years ago with "Rocky Top "96." a 
groovegrass remix of the Osborne 
Brothers' bluegrass staple, a theme 
for University of Tennessee athletic 
events. He later did a groovegrass 



remix for MCA on Big House's 
"Walkin' On Me" and recently pro- 
duced "Mac, Doc & Del" for Groove- 
Grass Recordings, distributed 
through Sugar Hill. 

Currently, he's working on "Chem- 
ical Grass," a big-beat remix album 
of tracks from "The GrooveGrass 
Boys" w ith added tracks that didn't 
make the original. Its label home is 
unclear, as his Reprise deal was for 
only one album. 

"I'm getting calls from dance 
labels wanting groovegrass tunes," 
.saj's Rouse, who's al.so working on a 
groovegrass dance track for a U.K. 
label. "But I want a label to get to 
pop, country, and dance club audi- 
ences, because this music is the per- 
fect crossover: It's got the hardcore 
elements of traditional American 
music, and it brings in all the rap and 
and pop guys who know who Bootsy 
is. And, if it's done right, CMT and 
VHl can both clean house because it 
mixes two totally separate genres 
into one — without losing the integri- 
ty of bluegrass or funk." 

Three tracks from "The Groove- 
Grass Boyz" will be on the sound- 
track to "McClintock's Peach," an 
upcoming movie starring Mike 
Myers, Ben Stiller, and Janeane 
Garofalo. 
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TITLE (PuWisher - Licensing Org.) Sheet Music Dist. 

69 ABSENCE OF THE HEART iFUIPnnceCanStrBrt, 

ASCAPjTM! Ajinl ASCAP/Full fefil. ASCAP/ln The Fait- 
mt. ASCAPyHiimstein Cumberlard, BMI/Hardlail Hits. 
BMi] HUWBM 

Gl AU MY LOVE FOR CHRISTMAS {Sony/ATV Tree, 
BMI/FB«i Them Ms, BMt^/ATV Cross Keys, 
ASCAP) 

73 AWAY IN A MAMGER(PuUk Domain) 

55 BELLEAU WOOD (Cool H^^d. ASCAP/Ma^ot Bob, 

ASCAP/r« Fences, ASCAP) WBM 
M A BinER END IBMG. ASCAP/Keatio. ASCAP/Milene, 

ASCAP/logay Bayou ASCAP) HLWBM 

74 BLUE CHRISTMAS (PDlyGram Intetnatuwal. ASCAP) 
21 BUSY MM (BMG. ASCAP..'Si&rra Home 

ASCAP.'^Dmlja, BMLTeren t1 Up, BHI) HUWBM 
21 BY THE BOOK (Warner-Iamerlane. BMVEMI Aptil. 

ASCAP.^'IKtds, ASCAP) HU^BM 
S2 UN'T STOP THINKIN' BOUT THAT ISony/AIV Cross 

Keys. ASCAP.'X/m Williams. ASCAP/MlBn-Tuma*. 

BMlVre're Brewin Hrts. BMI) HL 
40 CHRISTMAS IN DIXIE (Maypop. BMI/Wildcounlry. 

BMII WBM 

M THE CHRISTMAS SONG (Edwin H Moms & Co , 

ASCAP/MPl ComiiiufiKialions, ASCAP) HL 
28 DON'T LAUGH AT ME lBu>tt On RocA. ASCAP/David 

Aa(on. ASCAP/Soffy/AIV Cross Heyi, ASCAP) HL^BM 
44 cmiVE ME WILA ITravelin' loo. ASCAP/Myrt & 

Chucti s Boy. ASCAP/Cal IV. ASCAP/Cootei Moe, 

ASCAP) 



4S EVERY UniE WHISPER (Hamstein Cumberland . 

BMI/Kidlulie. BMl/Stev« Wanner, BAII) WBM 
22 FLY (THE ANGEL SONG) [Coklen Phoentx. 

SOCAN/Kiara^"?^ SDCAH^ry Bouike. BMI) WBM 

5 FOR A LITTLE WHILE IMagnatune SESAC^Tamity 
Style, StSAOtllaDBr Park, StSAC/MMaina. 
SESA&Walaca BMl^MI A;inl, ASCAP^'Phi! Vassar. 
ASCAP) HL 

6 FOR rOU I WILL (HamslBui Cjmtxirland. BMI/Babr 
Mao, BMl/a*ttBrtisH. BM^Buna Boy. BHI) WBM 

3£ GETCKA SOME iS(»igs 01 PDlyCram Inl't. BMLOoheca 

Tunes, BMl'Viacissa River BMl'MRBl BMII HL 
72 GO TELL IT ON THE MOUNTAIN (Pubhc Domain) 
75 HANDS OF A WORKING MAN iWarner lanteilane. 

BMl'-5uRai Bend, BMi; WBM 
54 HAVE YOURSELF A MERRY LIHIE CHRISTMAS (LMI 

Fflisi ASCAP) 
39 HERE'S TOUR SIGN CHRISTMAS (hvin Spurs 

BMl'Boo-N-BinK, BMII 
1« HOLD ON TO ME (Reyiisofte. BMI/Bayou Boy, BMI) HL 
29 HONEt I'M HOME (Songs 01 PotyCram im i. 

BMI,l£HXi [Clio, BML'Zomba, ASCAP) WBM 
32 HOW FOREVER FEaS (Warnef-Ianwrlane, BMI/New 

Worts, BMI.WB ASCAP) WBM 

12 HUSBANDS AND WIVES (Sony/ATV Tree. BMI) HL 

13 I DONT WANT TO MISS A THING (Realsongs. ASCAP) 
WBM 

GO IF I LOST TOU (Post Oak. BMI/Edislo. ASCAP) HL 
U I'LL BE HOME FOR CHRISTMAS (Gannon S Kent 



ASCAP/Edward B Marhs. BMI) 
68 I'LL BE HOME FOR CHRISTMAS (Gannon & Kent. 

ASCAP/Edw«rd B Marks. BUI) 
53 I'LL TAKE TOOAY (Seven Summils. BMiWill Robin 

sonjs, BMl1c\'i[>£, BMI) Hl^WBM 
M I'LL THINK OF A REASON LATER (HBmstein Cumbei- 

land. BML'BaGy Mae BMI.TMI Blackwood, BMI/ly 

Land. BMII HL^BM 
43 I'M YOURS (Giduilron SeSACmiakefTwre Avenue. 

ASCAP/Full Keel ASCAP) WBM 
IB IT MUST BE LOVE (Almo ASCAP/Cra« BKkhsrctL 

ASCAP/'Ma^nasong. BMl/Red Quill BMI) WBM 
35 IT'S YOUR SONG (Goaby.BHl^n For (kild, 

BMI/Copynghl UanagefDent BMI) CLMiWBM 
31 KEEPIH' UP (Uaypop. BMI/Wildcountry. BMI/Roule 

Sa BMI) WBM 
87 THE KID (Blackened, BM!,1n;ina. BML^Sony/ATV Tree, 

BMI/Swrra Mounlain. BMIl HIjWBM 
41 LniTSNOW.lETITSN0W.LniTSNOW(Catin, 

ASCAPvWB. ASCAP/Producers, ASCAP/Wamef Cfiap- 

pefl. ASCAP] HLyWBM 
W LET IT SNOW. LET IT SNOW, in IT SNOW (Cshn, 

ASCAP/WB. ASCAP/Producers, ASCApyWamer Chap- 

petl. ASCAP) HiyWBM 
8 LETMEL^GOm<^n1DndMlne,ASCAP/lrttleS^opOI 

Morgansar^gs, BMI,.'Margan. BMI) Hl/WBM 

56 UTTU DRUMMER BOY (EMI Mills. ASCAP/lntema- 
tional Korwin, ASCAP) 

57 MEANWHIU (I Fied Kr-ablpch, ASCAP/Way^ng. 
ASCAP,.'!. etirun ASrAP,.1ngram, A^AP) 

70 NO MORE LOOKING OVER MY SHOULDER (Warner 
Tamertarw, 8MI/Alrnn ASCAP/Uaddy FlabM. ASCAP) 

17 NO PLACE THAT FAR (Sony/ATV Tree, BMl/Wenonga. 
BMI/llamstein Cumberland, BMI) HL/WBM 

« 0 HOLY NIGHT (Putilic Domain) 



42 OHEDAVLEFTTOUVEtAcifft-RucBMI/Tlul'sA 

Smasfi. BMI/Mihe Curb BML'CPN, ASCAP) WBM 
45 ORDINARY UFE (McSpadden-Smitti BMI/Magnolia 
Hill ASCAP) 

23 POWERFUL THING (Mighty Nine, BMI/Andersongs. 

BMI/MCA, ASTJVP/Tire Feather, ASCAP) HL 
37 REOHECX 12 DAYS OF CHRISTMAS (Max Utts. 

8Ml/Sh3t)loa, BMi/WarPnse, 8MIM>lson t Dipetts. 

ASCAP) WBM 
G3 REINDEER BOOGIE iFrni^^t Tubb BMI) 

4 RIGHT ON THE MONEY (FMI Blackwood. BMI/Dy- 
bndge, BMltMl Apnl ASCAP,''Ph)l Vassar. ASCAP) HL 

56 RUDOLPH THE REO-NOSED REINDEER (St 

Nicholas , ASCAP) WBM 
71 SANTA CUUS [I STILL BEUEVE IN YOU) (Haypop. 

BMf Alabama Band, ASCAP.WWcountry, ASCAP) 
52 SLOW DOWN (Giitterlisti BMl-Buna Boy. BMI/Ham- 

stein Cumberland. BMI.'Baby Mae, BMI) WBM 

33 SOMEBODrS OUT THERE WATCHING (Wamn 
lameriane, BMlT^uckalesia BMl'TJnmad-Noman, 
BMl/Franne GoMe. BMI/Windswept Pacrfic. BMI) WBM 

11 SOMEONE YOU USED TO KNOW IMeiariM Howard. 

ASCAP/Big Giant. BMLWa met -Tamerlane. BMI) WBM 
7 SPIRIT OF A BOX WISDOM OF A HAN (WB. 

ASCAP.'Big Iraclor. ASCAP/War Bode. ASCAP) WBM 
10 STAND BESIDE ME (Hamslcm Cumberland. BMI) 

34 TAKE ME (FMI Blackwood. BMI/Singles Only. 
BMl/Sofiy/AIV tree, BMI) HL 

19 THAT DON'T IMPRESS ME MUCH [Songs 01 Ptily- 
r^am Int" I. BMI/loon Fciio, BMWomba. ASCAP) WBM 

5 THERE YOU HAVE IT [Warner-TamerlarMi, BMI/Rancho 
Belita, BML^reers-BMG, BML/^orlanner, BMI) 
HL/WBM 

47 THESE ARMS OF MINE (Curtisongs, ASCAPjtdnetic 



Dumond II ASCAP/Tmilaur BMI) WBM 
31 TIL' SANTA'S GONE (I JUST CAN'T WAIT) (Wordy 
ASCAPAtowfcn Hits, A.SCAP,''Red BraTos. BMI) WBM 

14 UN8ELIEVABU (Migtity Nice BUI/AJ Artdersoncs, 
BUi/lwgilude. BMlVy 1 iti? s Wnrk, BMI) HUWBM 

25 WE REAUYSHOULDN T BE DOING THIS (M<^ 
Nice, BMHairfersnnEs BWlBiiie Waist. BMIi HL 

51 WHEN MAMA A1N7 HAPPY (FMI Blackwood. BMI/^ 
Land. BMlt:are«rS' BUG. BMI.i'Sonlanner BMI/Ouan- 
tum. BMI) HL 

24 WHERE THE GREEN GRASS CROWS (Song Matters. 
ASCAP/Tamous, ASCAP/Almo, ASCAP/Daddy Rabbrt, 
ASCAP) HL-WBM 

20 WIDE OPEN SPACES (Pn Eyedl^roobee. 

BMl'tkoobee. BMI) HL 
At WINE INTO WATER lEMIBtackNOOd.BMl/Rrver Of 

Ttfne. BMI./8urch Brathets. BMI/Ted Hewitt. ASCAP) M. 

2 VTROHG AGAIN (Still Working For The Man. BMI/Oyad. 
BMI) HL 

15 WRONG NIGHT (Warner-Iam«rlane. BMb'HdImaymtn. 
BML/Starstruck Angel. BMl^Dead Solid Perlsd BM) 
Hb-WBH 

3 YOU'RE BEGINNING TO GET TO ME (Harmtem Cum 

boriand. BMt/SorTy..ATV Irw, BMlBliod Sparrow. 
BMIB-Im. BMU ML'WBM 
1 YOU'RE EASY ON THE EYES (Hamslpiii Cuirrtwrland, 
BMiySorry.'AIV I(ee, BMl.'Chris Waters. BMI.'TWyGram 
International, ASCAP/Iern-OOO ASCAP) HL'WBM 

25 YOU WERE MINE (WtMtlyPudAfi.BMl/Bue. BMI) HL 
5S YOU WON'T EVER BE LONELY (Sotiy/ATVfm, 

BMlTAo Fiujy Dice. ASCAP/Tamoos. ASCAP) HL 
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THIS 
WEEK 


lAST 
WEEK 




WKS ON 


TITLE 

PRODUCER (SOMGWRITERI 


ARTIST 

l»'(PRiNr 4 NUMBER'PRGMOTION LABEL 


PEAK 
POSITION 


1 


1 


1 


20 


— ^ No. 1 

YOU'RE EASY ON THE EYES 3.«ks«No 

'. STEWLL 1 T SHA,^ ftO C 'AATERS.I CU^K; 


♦ TERRI CLARK 

iv: FAFRCLRT FibWlft 


1 


2 


3 


7 


17 


WRONG AGAIN 

M fJ'" fiP WORIEY ' ~ 'h"J 'i ' '.v-~l ' ' 


MARTINA MC8RIDE 

1 L. 1 Li 1 1 V'l RCA 61"! 5^ 


2 


3 


2 


5 


21 


YOU'RE BEGINNING TO GET TO ME 


CWY WALKER 


2 


4 


4 


6 


13 


RIGHT ON THE MONEY 

KSTEGALL ' ' ..-'.^^i 


ALAN .'ACKSON 
IViARIST* NASHVILLE 1 ' 1 R: 


4 


S 


6 


9 


20 


THERE YOU HAVE IT 

M BRIGHT T DUBOIS (S BOGARO R GlLESl 


♦ BLACKHAWK 
(C)(DI IV 1 ARISTA NASRfVILLf 13131 


5 


6 


8 


8 


23 


FOR YOU 1 WILL 

P VtCMAK A - -Pr. - MARTIN M NESURl 


♦ AARON TIPPIN 

iCi IDFFv: LTRIP RFFFEi : 1MC23 




6 


7 


10 


13 


14 


SPIRIT OF A BOY. WISDOM OF A MAN 

JSU-'.ii.LMv-.-M. h/.i-: " TRAVIS 'T eSL.Ct C. BLRT'* M 


♦ RANDY TRAVIS 
OfltAMWORKS ALBUM CUT 


7 


i 


9 


4 


18 


LET ME LET GO 

D HI, IF 1 I'll , 1' n .■'.mr.r n i,':.P".aN: 


♦ FAITH HILL 
WARNER BROS ALBUM CUT 


1 


9 


11 


11 


10 


FOR A UTTLE WHILE TIM MCGRAW 

BGAL:il,':.-n TRi .JTMCGRAW PVASSAR S MAfOiLE J VANDIVEHI CURBALBUMCUI 


9 


10 


12 


14 


14 


STAND BESIDE ME 

■ ' T MCGRAW 


♦ JO DEE MESSINA 

CURB ALBUM CUT 


10 


11 


5 


3 


21 


SOMEONE YOU USED TO KNOW 

CRAr' ■ WORLEV!. - - LtE.T JGHNSGN) 


COLLIN RAVE 
,i:i X EPIC 79011 


3 


12 


7 


2 


16 


HUSBANDS AND WIVES 


BROOKS & DUNN 

i:V; ARISTANAiHVILLE I3U3 


1 


13 


14 


19 


8 


1 DON'T WANT TO MISS A THING 

mwrigh: ■ 


MARK CHESNUTT 
C O: ,:.OECCA 72078 


13 


14 


15 


16 


11 


UNBELIEVABLE 

M r. -v:r- r.iAMM'.:. Rir. :A anoepsou,, steelei 


* DIAMOND RIO 
IVI ARISTA HASHVILIE 1313A 


14 


15 


13 


15 


9 


WRONG NIGHT 

D MAILOY A I.'CE'ITIRE IJ LEO.R BOWLES) 


REBA 

IVI MCA NASHVlUE 72075 


13 


1« 


16 


18 


14 


HOLD ON TO ME 

Cfr 1 " ME C> IBOALV.W RAMBEAUXI 


♦ JOHN MICHAEL MONTGOMERY 

IC;. ID) (V) ATLANTIC M;ffA 


IE 


17 


19 


22 


15 


NO PLACE THAT FAR 

N.VL ■. J 1 . ANS.I SMAPIRO.TMARIINl 


♦ SARA EVANS 

ic: IL)"V RCA655W 


17 


U 


17 


12 


22 


IT MUSI BE LOVE 

Djr.'".': ■. . ■:■ ^--.---.T . Su'ORUD, 


TY HERNDON 

!V) EPIC 790A9 


1 


19 


22 


32 


5 


THAT DON'T IMPRESS ME MUCH 

RJ LANGE /.A NR . LA'.;;- 


♦ SHANIA TWAIN 
IVl MERCURY 5«6220 


19 


20 


18 


17 


21 


WIDE OPEN SPACES 

p.woRiEY e cHA-jpf s R'lesC'ti 


♦ DIXIE CHICKS 

lOiDh.RMONUMENT 79003 


1 


21 


20 


24 


11 


BUSY MAN 

Kl 1 MlN Hi r.AL: ill REGAN.G TERCN) 


♦ BILLY RAY CYRUS 
'VI MERCURY 5665a2 


20 


22 


23 


25 


12 


FLY (THE ANGEL SONG) ♦ THE WILKINSONS 

T RA-.-lL ■:'. R :-. - : ■' D .-OHNSON IS WILKINSON.R M BOURKEl IC] iOnV) GIANT .7, K;Rh ^E 


22 


23 


25 


31 


7 


POWERFUL THING 

T BR . 1 VUR'A'QC'D A A'iDERSDN.S VAUGHNi 


TRISHA vrARWOOD 

i"f;) MCA NASHVILLE 72082 


23 


24 


24 


23 


27 


WHERE THE GREEN GRASS GROWS 


TIM MCGRAW 

Cl.iRR ALtJMCUT 


1 


25 


21 


10 


22 


WE REALLY SHOULDN'T BE DOING THIS 

TRR'j;''-. :, oTRAr p lAuRRRDAl-'i 


GEOFfGt STRAIT 
' I MCA NASHVILLE 72071 


4 


® 


32 


36 


5 


YOU WERE MINE 

P W'JfiLE' 8 CKANCE> '£ ERWIN.M SEIDELI 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


26 


27 


26 


30 


16 


BY THE BOOK 

R i :ii'' Ai: 1 It" M PtTERSON R F ORRALI 1 


MICHAEL PETERSON 
REPRISE ALBUM CUT 


26 


21 


28 


27 


26 


DON'T LAUGH AT ME 

- Ct'AMi^rRFAI'l :A S'lAF'taLlN.S SESAlRI 


♦ MARK WILLS 
(V) MERCURY 566054 


2 


29 


30 


28 


25 


HONEY, I'M HOME 

RJ.LANGE IS I A''Air. A , LANGEl 


» SHANIA TWAIN 
«IME«U«YS662!0 


1 


30 


31 


33 


18 


A BITTER END 

B CMANCEV t: YOUNG ID DODD K BtARO) 


♦ DERYL DODD 

iOiDlOOLUMBIA 79013 


30 


QD 


35 


38 


6 


KEEPIN' UP 

C LT'_h AAAFIAMA iH ':AtN T-GENTRT G FOA'LER R RXFPSI 


ALABAMA 

RCA ALBUM CUT 


31 


(D 


36 


44 


5 


HOW FOREVER FEELS 

B CA'- •>■" •- •' WILSON FAmE-' T MULLlf^Sl 


KENNV CHESNEY 

BNA ALBUM CUT 


32 


33 


33 


34 


12 


SOMEBODY'S OUT THERE WATCHING 

T HASRiziEF'.R ZAViT&ON lR LERNEft.F G(X.D£.S, BOOKER: 


♦ THE KINLEYS 

IC) ID) EPIC 79064 


33 


34 


34 


35 


15 


TAKE ME 

D HUFF iR SM TH.B DIPIERO) 


♦ URI WHITE 

LYRIC RFRFi • ALBUM CRT 


34 


35 


27 


20 


9 


irS YOUR SONG 

A REVNOIDS 10 HILL P.WOlfEl 


♦ GARTH BROOKS 

CAPITOL AlsCM CUT 


9 


3« 


29 


21 


18 


GETCHA SOME 

. STROLL TKEITH • -L f^, ; a'.-vR'. 


♦ TOBY KEITH 
IVI Mi RC.IRFF 566432 


18 


(D 


52 




15 


REDNECK 12 DAYS OF CHRISTMAS 

S RC...,: . .,R . ■:, i '■ . . ■ : .HA..:T,rtk50Nl 


♦ JEFF FOXWORTHY 

IV; WARNER BROS 1 750R 


18 




4G 


57 


11 


TIL' SANTA'S GONE (1 JUST CAN'T WAIT) 

RTR-',: PL. ■' ■•, .F ■• -1 ■' "l-'PL AS, S RUSSELL 


CLINT BLACK 

IVI RCA 3709 


38 


(D 


42 


50 


5 


HERES YOUR SIGN CHRISTMAS 

D GRA,j If, RF'G'AL. t L'RAL 


♦ BILL ENGVALL 
WARNER BROS ALBUM CUT 


39 



THIS 
1«EEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHARI 


TITLE ARTIST 

PROOUCCR (SONGWRITER) IMPRINT i NUMBCRFPROMOTUN LABEL 


■J 


d) 


48 


54 


14 


CHRISTMAS IN DIXIE 

RL,^' '1 ;ra','r ;r ;'f.-';y r ov,iN,jC'X'F,FAHERNDONF 


ALABAMA 
(Cim RCA 64436 


35 


QD 


47 


52 


15 


LET IT SNOW. LET IT SNOW, LET IT SNOW 

R CHANCrv 


♦ RICOCHET 
ICI ID) COIUHSIA 78749 


41 


42 


38 


41 


14 


ONE DAY LEFT TO LIVE 

K STEGALL R DILLON.R BOUDREAUX J NORTMRUP) 


♦ SAMMY KERSHAW 

(C ID) ;VF MERCURY S*6C52 


38 


43 


39 


42 


11 


I'M YOURS 

J SFRCJ.pJ •, '-'..iPCOLEMAN.C D JOHNSON) 


♦ LINDA DAVIS 
L ;D;0R£AMFMORKSSg015 


39 


® 


43 


49 


9 


DRIVE ME WILD 

',1 A MR,L(R M F,FCA'IA^LY FM A MILLER.G NUB8A/tD,M,LAWLER) 


♦ SAVIWER BROWN 

CURB ALBUM CUT 


43 


45 


41 


47 


10 


ORDINARY LIFE 

N.iV:,i„', r ■ ■'■' ■, !i ■''AKER.C MARRIfFGION 


♦ CHAD BROCK 

(C I IP) F'^F WARNER BROS 17135 


41 


46 


40 


43 


13 


EVERY LITTLE WHISPER 
S WARINER - • WARINEftt 


STEVE WARINER 
(V) CAPITa 58753 


40 


47 


44 


45 


7 


THESE ARMS OF MINE 

W,C RIMES ",'■'; , -I'OAFPSON) 


LEANN RIMES 
CURB ALBUM CUTFMCG 


44 


48 


45 


46 


17 


WINE INTO WATER 

GF.IP" . ',1 , .; ■ MBROWN;TG,flRflWN,B,BURCH,T,H£WlTT) 


♦ T. GRAHAM BROWN 
)NTERSOUNO A; B LJM CUT 


45 


d) 


59 


- 


5 


0 HOLY NIGHT 

M,MCBBIOE '--'■' . -OA AOAF,' 


MARTINA MCBRIDE 

RLAAIBFJI'-CJF 


49 


(D 


51 


62 


3 


I'LL THINK OF A REASON UTER 

U'WRIGh-T '.MARTIN ' ', -- U 


LEE ANN WOMACK 


50 


(D 


54 


55 


4 


WHEN MAMA AIN'T HAPPY 

T BROWN rjilE.^ G LjODARO T NiCHOLS' 


TRACY BYRD 
i'CJ IDl (V) MCA fiA^HV'llLt 7?Oft3 


51 


52 


49 


48 


15 


SLOW DOWN 

J CPIJTC'FPIELR K LEH'I \G FM,NESLER,T MARTIN) 


♦ MARK NESLER 

ASYLLFMA'.BLlACur 


47 


53 


53 


53 


9 


I'LL TAKE TODAY 

M,VffiFGin ; 1 1 ' RP'RRINS W,R>')BIN50N 


♦ GARY ALLAN 
R. DECCA 72079 


51 


® 


72 




2 


HAVE YOURSELF A MERRY LITRE CHRISTMAS 

M FALFil, , ; ■ WORLEY - F.-ARF:'. " EFJ^NL) 


MARTINA MCBRIDE 
RCA ALBUM CUT 




54 


® 


66 


72 


6 


RUDOLPH THE RED NOSEO REINDEER 


GENE AUTRY 
0/)CCL)JM8)A41755 


5 


(D 


57 


60 


5 


YOU WON T EVER BE LONELY 

0 MA.LC'.J G RF'll" - , ; n ',- ' 


ANDY GRIGGS 

FCiiORCA (iijoAr, 


56 










M Hot Shot Debut 








NEW^ 


1 


MEANWHILE 

T BRCWK G STRAIT i) F KNOBIOCH W HOLYRELD) 


GEORGE STRAIT 

MCA NASHVILLE ALBUM CUT 


57 


® 


NEW^ 


1 


LITTLE DRUMMER BOY RESTLESS HEART 

SHE;,;.. 'LT. , ■'! ',1. HEART IR OAVFS,H,ONOftATI.H,SlME0NEI RcA ALtJJM .,;n 


58 


L MJ 


71 




3 


I'LL BE HOME FOR CHRISTMAS 

.0 CC'O" .\ .VI. RO'. IR F.A-.'.0'.,A. RENT, 6 RAMI 


lONESTAR 
b'.A ALtiJM .;JT 


59 


GO 


50 


39 


20 


IF 1 LOST YOU 

BJ,/.A^Rts,jR T.TRin I'.TRITT S HARRlSl 


♦ TRAVIS TRITT 
(C) IDHV) WARNER BROS 17;&2 


29 


® 


NEW^ 


1 


ALL MY LOVE FOR CHRISTMAS 

D PP'OR \v WILSON ;.'.' ,v;.s,-'. R , al-fSCN 


LONESTAR 
flCA ALBUM CUT'BNA 


61 


62 


56 


56 


8 


CANT STOP THINKIN' 'BOUT THAT 

RCKANaYE; "R'l : ' iF,' LOL^CN U DFiAKE S MULLINS) 


RICOCHET 

'CFiriCOLUMBIA 79062 


56 


® 


HEW^ 


1 


REINDEER BOOGIE 

G FUNDFS "L-. lA. ■ i RCLOTH C VOUMAR) 


TRISHA YEARWOOD 

MCA NASHVILLE ALBUM CUT 


63 


® 


67 




2 


LET IT SNOW. LET IT SNOW, LET XX SNOW 

r.'MC; ;; : flworify R CAHN.) STYNE) 


MARTINA MCBRIDE 
RCA ALBUM CUT 


64 


® 


75 




10 


BELLEAU WOOD 

AREVNOLOS ; ' -fO",' '. -RC'JKS 


GARTH BROOKS 

CAI'FIOL ALBUFA CUT 


41 


® 


64 


75 


3 


THE CHRISTMAS SONG 


TRACE ADKINS 


64 




SHEN0R;Cf;5 '■ R RR'i R R. i 


FVI CAPITOL S8FAA 


® 


RE-ENTRY 


2 


THE KID 

ISFR.: :,; II, ,-. ' 1 i' FiC^,M FlAGGAROH NICHOLAS) 


CLINT BUCK 
RCA ALBUM CUT 


67 


® 


74 




2 


I'LL BE HOME FOR CHRISTMAS 

) BC'F '. R ',' ;', 1 -, .affFvOff W,RENT,B RAM) 


REBA MCENTIRE 
MCA NASHVILLE 


68 


t9 


55 


40 


16 


ABSENCE OF THE HEART 
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by Bradley Bavibarger 

RuSSLAN AROUND: There Ls perhaps no more feted 
(or fatigued) classical music organization in the world 
than St. Petersburg, Ru.ssia's Kirov Opera, which has 
seen a globe-trotting renaissance m-er the past decade 
under artistic director/conductor Valery Ge^gie^•. The 
famously tireless Gergiev is the Kirov in many ways, 
as his energ}' and charisma keep the Kirov Orchestra 
and its huge company of singers and dancers going 
against all odd-s — not only at St, Petersburg's historic 
Mariinsky Theatre but at such homes away from home 
as New York's Metropolitan Opera and hoases in San 
Fi-ancisco, London, and Paris. In between such resi- 
dencies and tours from China to South America, 
Gergiev al.so directs ,several international festiv-als fea- 
turing the Kirov, including the Stars of the White 
Nights Festival in St Petersburg and annual events in 
Finland, the Netherlands, and Israel. 

In tandem with all this activity, Gci'giev ha.s yielded a 
rich Kiiw discograijhy for Phili|>s Claivsics that has filled 
great holes in the catalog for po\wrf ully performed Ras.s- 
ian opera on record and video, from Glinka's "Ruslan 
And Lyudmila" to Prokofiev's "The Fiery Angel." 
Gergiev has also es.saj^d Borodin, Kachmaninov, and 
Shostakovich symphonies with the Kiniv Orchestra, as 
well as accompanied such star singei's as soprano Gali- 
na Gorchakova and bass Dmitri Hvorostovksy on 
recital albums. Plaudits galore ha\ie come for this work, 
yet Gei-giev and company h;i\T? produc^'d their 
most imprejvsive calling card to date with their 
latest recording: a delu.\e five-<li.sc .set con- 
taining both the 1869 and 1872 versions of 
Modest Mussorgskj's "Boris Gixlunov." 

Issued in Eunipe in the fall and out .Jan. 
12 in the U.S. (as five discs for the price of 
three), the Kirov "Boris Godunov" was re- ge 
corded with two separate ca.sts in an Am- 
sterdam studio, featuring Nikolai Putilin in the title 
role for the 18H9 version and Vladimir Vaneev for the 
1872, It is a giipping achiewment, capturing all the vis- 
ceral beauty of the opera in Mu.s.sorgsky's lean, mean 
fii'st incarnation (rejected by Moscow's Imperial The- 
atres) and his more dramatic, expanded vwsion (which 
was pi-oduced oiice before the composer died in 1881). 
SmcKithing out Mussorgsky's rough-hewn natui*alism, 
Rimsky-Korsako' refashionetl his friend's masterpiece 
for an 1 8% revival, and it was in this more romanticized 
rendition that "Boris Godunov" earned renown. In the 
1940s, -Shostakovich arranged his own vei-sion of the 
work; of late, though, it has been Mussorgsky's 1872 
"original" that has come into favor. 

The 45-year-old Gergiev has conducted "Boris 
Godunov" all over the world in its sundry incarnations — 
including in a magnificent Andrei Tarkovsky produc- 
tion that was filmed at the Mariinsky for a 1990 
Decca/London video (with Robert Lloyd as the Tsar). 
After 10 j-ears with "Boris," Gergiev has concluded that 
the work "isn't just one of the greatest Rus.sian operas 
but one of the greatest of all operas of the 19th centu- 
ry" he says. "You mu.st consider Mussorgsky not only 
with Tchaikovsky and Rimsky-Korsakov but with 
Wagner and Verdi. Mussorgsky's role in the progress 
of opera internationally was as big as anyone's. He was 
a revolutionary. Without Mussorgsky, Stravinsky, 
Prokofiev, and Shostakovich would have been different 
composers. And he influenced Debussy and Jan&fek 
as much as he influenced any Ru.s.sian," 

A prime attraction of "Boris Goduno\'" is that "it is 
one of the few operas that allows the performer to over- 
whelm the audience," Gergiev says. "I'll newr forget 
watching the old masters singing 'Boris' on Ku.s.sian tele- 
vision — incredible. And the choral parts in the opera are 
the most powerful in all operatic literature. Many other 
operas you can eiyoy, but 'Boris' is an experience. 



"Of course, there is no one 'Boris' that everyone can 
agree is the 'Boris,' " Gergiev continues, "I think Mus- 
sorgsky's orchestration is finally the best — it was ahead 
of its time. But even with Mussorgsky's work, there is 
no agreement about what is best And I am the first to 
question. Perhaps the 1869 version is the strongest the- 
atrically, because it is like a film — straight through, no 
interval. Yet the 1872 has the Polish act, the female 
presence, the different ending — some good things. That 
is why I wanted to record both at once, so people could 
choose for themselves." 

Winner of Herbert von Kar^jan's conducting com- 
petition in 1976 in BerUn, Gergiev debuted with the 
Kirov Opera two j'ears later with Prokofiev's "War And 
Peace." He was chief conductor of the Armenian State 
Orchestra and assistant conductor to Yuri Temir- 
kanov at the Kirov before taking the reins as artistic 
director and principal conductor of the company in 1988. 
When CJergiev v«)n the first annual Philips Excellence 
in Arts Award last .year, he divided the $100,000 chari- 
table prize among the Kirov, the Met (where he is prin- 
cipal guest conductor), and a new mu.sic academy in his 
hometosvn of Vladikavkaz, in the Caucasian republic of 
Ossetia. Like such compatriots as violist/conductor Yuri 
Bashmet, (iergiev remains rooted in Russia despite 
increasingly hard times. 

"It is difficult in Rus.sia but not impossible," (5ergiev 
says. "The Kiniv itself Is organized, and it has become 
a global operation. But things can be a bit chaotic be- 
cau.se of the country. The Mariinsky is one of the most 
beautiful theaters in the world, but it speaks the lan- 
guage of the 19th century and mu.st be renovated for 
the 21st We can forget about help from the government 
but perhaps there will be another wa,y. I hope. And I 
never consider leaving. A big newspaper just called the 
Kirm' *a unique ensemble.' What would be left of this 
unique en.semble if you moved if' You don't have to stay 
put for 12 month.s, but you must ultimately 
belong to a place. 

"The Kiro\' is important, I think, because 
it doesn't sound like any other orchestra," 
(Jergiev add.s. "We inherited a certain tradi- 
tion, and we have spent a long time together. 
Really, this orchestra, now; doesn't know what 
lEv other conductors think. This could he a big 

minus perhaps, but it can be a big plus, 
liet"au.se rather than being able to pk»y e ve ry way, it plays 
tlii.1 way. And my pla.wrs don't consider the Kirov just 
a job. TTicy understan<l that they are defending a tradi- 
tion and that they have to work hard to do this. Orches- 
tras all over the world play Tchaikovsky's 'Pathetique* 
Symphony. Why bring the Kirm' to play it'/ Becau.se our 
'Pathetique' speaks in its own language." 

Prior to "Boris," Philips released Tchaikovsky's 
"Mazeppa" and Prokofiev's "Betrothal In A Monastery" 
this past fall, and in time for a 12-city U.S. tour of 
Tchaikovsky's late works in November, the label Issued 
Tchaikovsky's "The Nuteracker" plus a fenid disc pair- 
ing Stravinsky's "Firebird" and Scriabin's "Prome- 
theu.s." The Scriabin recording and the Tthaikovsky tour 
featured pianist Alexander 'Toradze, who was also the 
exhilarating soloist in the recent Kirov' .set of Prokofiev's 
complete piano concertos, (k^rgiev .should have another 
bu.sy year on record in '99, with his t;ike on the "Pathe- 
tique" due in the spring. Recorrhngs of Shostakovich's 
"The Gambler" and Prokofiev's "Ivan The Terrible" 
.should be out by the summer, with a trio of Rimsky-Kor- 
.sakov operas set for the future, including what should 
be a highlight of the (5ergiev/Kirov catalog, "The Leg- 
end Of The Invisible City Of Kitezh." 

In Febmiarj', Gergiev leads the New York Philhar- 
monic for two weeks of Prokofiev, Shostakovich, 
Borodin, and Bart^ik; he follows that up the next month 
with Met productions of Mus.sorgsky's "Khovan.shchi- 
na" and Tchaikovsky's "Queen Of Spades," as well as 
his Philadelphia Orchestra debut. Gergiev's whirl- 
wind European schedule for the spring includes a tour 
with the Rotterdam Philharmonic (of which he is the 
principal conductor), as wTill as a new Kirov production 
of Wagner's "Lohengrin" back at the Mariinsky. Future 
recording .sessions may include Shcstakovich's Sym- 
phony No. 4, as well as a new Viola Concerto written 
for Bashmet by Sofia Gubaidulina. 
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"It's in the movie; it plays when 
Lois and Superman first meet," 
explains Hutcherson. "I'd heard it so 
many times that 1 had stopped pay- 
ing much attention to it. One day I 
was driring in my car, and it came 
into my head. Suddenly I realized 
what a beautiful composition it was." 

Although "Skyline" is Hutcher- 
son's first album as a leader in more 



Up, Up, And Away With Verve Vibraphonist Hutcherson 

Mallet MAN: Inspiration can 
come in any shape. For Bobby Hut- 
cherson, it struck in the form of his 
young son's love of Christopher 
Reeve's latc-'70s "Superman" mo\'ie. 

"There's a .scene where Lois Lane 
is falling from a building, and Super- 
man catches her in midair," recalls 
the legendary vibraphonist with a 
laugh. "Superman says, 'Don't worry, 
I've got you,' and 
Lois saj's, 'You'w got 
me? Who's got you?' 
That element of .sur- 
prise sort of sums up 
everything that I 
wanted to do with 
my new' album." 

The composition 
"Who's Got You?" 
leads off Hutchcrson's Verve album 
"Skyline," to be released -Jan. 26. A 
pla.vful composition that frequently 
twists and turns into unexpected 
territory, it keeps the listener guess- 
ing, effectively reflecting the dia- 
logue that was its inspiration. 

The "Superman" film also finds its 
way onto "Skyline" in the form of 
"Lore Theme From Superman." 
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HUTCHERSON 



by Steve Graybow 

than eight years, the vibraphonist 
has been anything but inactive. In 
recent years he has kept musical 
company with friends such as Mill 
Jackson, Jackie McLean, and 
young vibraphonist Stefan Harris 
"(Blue Notes, Billboard, July 25. 
1998). The Monterey .lazz Festival 
honored Hutcherson this past sum- 
mer; a Saturday-night performance 
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TRIBUTE ▲ 

VIRGIN 


YANNI 


5 


3 


11 


A WINTER SOLSTICE REUNION 

WINDHAM HILL 1 1369 


VARIOUS ARTISTS 


6 


5 


4S 


GRAND PASSION 

GTSP S39HOi 


JOHN TESH 


7 


6 


40 


ALL THE SEASONS OF GEORCE WINSTON -PWNO SOUK GEORGE WINSTON 

WINDHAM "ILL 1 ;;t>3 


1 


6 


70 


DEVOTION; THE BEST OF VANNI 

PRIVATE MUSIC S2153,'WINDHAM HlLL 


YANNI 


9 


10 


9 


CONVERSATIONS WITH GOD DISC 2 

WINDHAM HIIL 1 1382 


VARIOUS ARTISTS 


10 


II 


100 


PICTURE THIS • 

WINDHAM -I.L 11211 


JIM BRICKMAN 


OD 


15 


5 


CHRISTMAS MOODS 

VIRGIN 46753 


VARIOUS ARTISTS 


12 


9 


13 


BEST OF NARADA CHRISTMAS 

NARAOA dG14!,VlRGIN 


VARIOUS ARTISTS 


13 


12 


72 


NIGHTBIRO 

BUG SPLCIAl PRODUCTS 44579 


YANNI 


14 


13 


55 


CONVERSATIONS WITH GOD 

WINDHAM HILL 11304 


VARIOUS ARTISTS 


IS 


17 


87 


PORT OF MYSTERY 

WINDHAM HILL 1 1241 


YANNI 


16 


14 


5 


CELTIC HARPESTRY 

WAG NAH¥ RGAG 'I'ln.l'-jl 


VARIOUS ARTISTS 


17 


16 


13 


THE HERITAGE COLLECTION II 

TIME LINE 15 


LORIE LINE 


18 


18 


17 


GUITAR BY THE FIRE 

GTSP 53302a 


THE JOHN TESH PROJECT 


19 


19 


89 


IN THE MIRROR • 

PRIVATE MUSIC 821 BCkWINDHAM HILL 


YANNI 


20 


21 


39 


KARMA 

NETTWERK 301 13 


DELERIUM 


QD 


22 


12 


FORBIDDEN DREAMS 

BMG SPECIAL PRODUCTS 4480] 


YANNI 


OD 


24 


42 


INSTRUMENTAL MOODS 

VIRGIN 45397 


VARIOUS ARTISTS 


QD 


23 


33 


PERFECT TIME 

W0R0 69U3/EPICa 


MAIRE BRENNAN 


24 


20 


15 


KRYPTOS 

SONY CLASSICAL 60237 


ANDREAS VOLLENWEIDER 


CS) 


NEW^ 


GREATEST HITS 

BMC SPECIAL PRODUCTS 18601 


YANNI 



O AtMima A^r^ie s-CBlnl uln Kuin^ Mwk • Rnxnling Industry luan 01 Anterca IRIAA) cotAcJlan tot iMa ri 500.000 uiots. 
A RIAA cci/cAtiur lur oI 1 i»ii'.u, units wilt> eacn wUitKMUt miiicn rmutta tit a «ut«,iil kAHWtg ttie syti«ol fa tmri stti. 
vid Oavb^ aCiurm Mm), t rucTiiiiK Iinw ttiot lOfMds tv« ncun. tTW RIAA inulliptM ififHTwrits l^y tNfr l^uinCef tS dACS ttxKr tapes. All 
MhjiTis M>i«tite on cjoMtttt and CO -AsteniJ, indc«m vmyt MUOit.^ mdicatBs pa^ ird pmant HutiiiKiii, tnia c 1999. Bill 
InanlWI CommunicalwrB vkI ScLndScvt. Inc. 



pushed the 57-year-old mallet mae- 
stro back into the limelight, prefac- 
ing his return to recording. 

"Both [bassist] Christian (Mc- 
Bride] and [sa.xophonist] Kenny 
IGarrett I haw been friends of mine 
for j'ears. They \rere a natural choice 
for this album," says Hutcherson. 
"[Pianist] Geri Allen and I just 
recently met; she comes up with 
amazing ideai^, but she's very hum- 
ble, which is important when you are 
playing this music. [Drummer] Al 
Foster is a fararite of mine. Playing 
with Al is like playing Monopoly. 
Every time .you pass Go, Al gives the 
music another push." 

Hutcherson sums up his musical 
philosophy with a real-life analogy. 
"I had a tile floor laid down in my 
house, in a perfect, beautiful pattern. 
When the guy laying the tiles was 
almost finished, I asked him to not 
lay the last tile just right. I didn't 
want it to be perfect; I wanted there 
to be an edge, an imperfection. 

"That edge, that chord in music 
that sounds beautiful but somehow 
not quite right, makes everything 
just a little more humble. Being able 
to walk that edge is the most beauti- 
ful thing of all." 

Full circle: As members of 
Return To Forever, Stanley Clarke 
and Lenny White were at the fore- 
front of the fusion movement. This 
month, the two ai'e returning to their 
roots, entering the studio with their 
new band Vertu. .Joining Clarke and 
White are violinist Karen Briggs 
(known for her show-stopping solo 
spot in Yanni's hve show), rock gui- 
tar hero Richie Kotzen, and key- 
boardist Rachel Z, fresh from a 
recent tour with Al Di Meola. 

"With groups like the Dave 
Matthews Band .selling out arenas, 
the time is right for musical virtuos- 
ity to return to the forefront," says 
Vertii manager Larry Mazer. "If 
there ever was a time for the mar- 
riage of jazz and rock to come back 
around on a large scale, this is it." 

Vertii's debut album will be pro- 
duced by Dennis McKay, who pro- 
duced Return To Forever's classic 
"Romantic Warrior." A May release 
date Ls penciled in, with a tour to fol- 
low. 

NaXOS EXPANDS: The Naxos 
label w'as until recently known as the 
home of budget-priced classical 
music. Last summer, a new imprint, 
Naxos ,)azz, quietly made its debut. 
Kow in full .swing, the label released 
"The Master Power" from trombone 
player Clifford Adams in August, 
with roughly two to three new jazz 
titles e.\pected e\"erj' month. Releas- 
es from the Ken Schaphorst Big 
Band and the Florian Ross Quin- 
tet are scheduled for January. All 
Naxos Jazz CDs retail for $7.99. 

AnD: Fusion pioneers the Jazz 
Crusaders return with "Break'n Da 
Ruiz" (Private I/Mercury). "Ruiz" 
finds Wayne Henderson and Wilton 
Felder adding rap and sampUng ele- 
ments to their fusion mix; the two 
are in their third decade together. 
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ARTIST lllllll TITLE 

IMPRINT i. NUMBCWDtSTRtBUTING LABEL " 


1 


3 


70 


No. 1 

DIANA KRALL impulse 23^". (- ES wrtA, a( No 1 

LOVt SCENES 


2 


4 


10 


HERBIE HANCOCK VEIIVC»7797 

GERSHWIN'S WORLD 


3 


2 


8 


DIANA KRALL 

'.' iLit BE HAVE YOURSELF A MERRY LITTLE CHRISTMAS 


4 


5 


8 


VINCE GUARALDI TRIO 

f'.'iuv'} CHARtlE BROWN'S HOLIDAY HITS 


5 


1 


8 


VARIOUS ARTISTS HlMAOin 

YULE B' SWINGIN' 


e 


6 


8 


VARIOUS ARTISTS 32 <Kl 32101 

JAZZ FOR THE OPEN ROAD 


CD 


7 


28 


VARIOUS ARTI STS 32 JAZZ 32061 

JAZZ FOR A RAINY AFTERNOON 


> 


8 


17 


VARIOUS ARTISTS 32 JAZZ 32097 

JAZZ FOR THE QUIET TIMES 


CD 


10 


59 


HARRY CONNICK. JR. COUJMBIA am 

TO SEE YOLI 


10 


11 


38 


VARIOUS ARTISTS RCA VICTOR 68987 

FABULOUS SWING COLLECTION 


OD 


15 


69 


LOUIS ARMSTRONG ORP 9672 

PRICELESS JAZZ 


12 


9 


6 


MONICA MANCINI PB547ll5«ARNtRB«)S 

MONICA MAMCINI 


13 


12 


77 


VARIOUS ARTISTS aRP9881 

PRICELESS JAZZ SAMPLER 




13 


8 


GARY BURTON/CHICK COREA/PAT METHENY/ROy HAVNES/DAVE HOLLAND 

r'jt.i 1 i|.j ;.- . i . ■, i.,i LIKE MINDS 


IE 

13 


14 


5 


MILES DAVIS LEGACY eu/aCOUJMBIA 

THE COMPLETE BITCHES BREW SESSIONS 


V Aw/ 


RE-ENTRY 


JOHN SCOFIELO verve 639979 ■ 

AGOGO 


17 


17 


7 


VARIOUS ARTISTS RCA VICTOR 63342 

WICKED SWING 


QD 


18 


14 


JOSHUA REDMAN 

WARNER BROS 47052 TIMELESS TALES (FOR CHANGING TIMES) 




21 


19 


VARIOUS ARTISTS 

RCA VICTOR 631 19 THE FABULOUS BIG BAND COLLECTION 


20 


20 


34 


WYNTON MARSALIS 

COtUMBLA 68921 THE MIDNIGHT BLUES — STANDARD TIME VOLUME b 


QD 


RE-ENTRY 


CYRUS CHESTNUT ATLANTIC 83 14(VA(: 

CYRUS CHESTNUT 


22 


19 


6 


JOHN COLTRANE 

■ ■■ 'H' rL7.SSiC QUARTET -COMPLETE IMPULSE' STUDIO RECORDINGS 


23 


16 


15 


MICHAEL FEINSTEIN 

L-'ii uBB MICHAELS GEORGE: FEINSTEIN SINGS GERSHWIN 


24 


24 


45 


ELLA FITZGERALD t LOUIS ARMSTRONG 

VLKVL : ■ THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE 


2S 


25 


32 


DIANA KRALL 

IMPULSE! 982SGRP STEPPIN' OUT - THE EARLY RECORDINGS 


TOP CONTEMPORARY JAZZ ALROMS. 


CD 


1 


58 


KENNYGA /.jtisTA i^y-j; ; l at 1 

KENNY G GREATEST HITS 


2 


2 


13 


WILL DOWNING 8, GERALD ALBRIGHT 

VERVE FORECAST ■ h , ■ . I - . 1 PLEASURES OF THE NBHT 


3 


3 


8 


NAJEE VERVE FORECAST 569062^ERVE 

MORNING TENDERNESS 


4 


5 


15 


RICKBRAUN AILANT1C83141/AG 

FULL STRIDE 


5 


4 


10 


PETER VimiTE COLUueiA 69013 

PERFECT MOMENT 


(D 


9 


20 


MEDESKI MARTIN 1, WOOD BLUE NOTE 9301 1-JCAPlTOL ■ 

COMSUSTICATION 


7 


7 


30 


GEORGE BENSON <»P9906 

STANDING TOGETHER 


1 


8 


29 


FOURPLAY WARNER BROS 46921 

4 


9 


6 


47 


DOWN TO THE BONE Nu GROOVE 3004 ■ 

ft^om wanhahan to STATEN 


OS) 


11 


83 


BONEY JAMES WARNER BROS 46648 0 

SWEET THING 


® 

12 


13 
10 


27 


BEU FLECK ANO THE FLECKTONES WARNER BROS 468% 

LEFT OF COOL 


11 


VARIOUS ARTISTS 

KKSf Ojti^ KKSF SAMPLER FOR AIDS RELIEF. VOLUME 9 


13 


12 


28 


IMRC ANTOINE NYC 992&<;Rf> ■ 

MADRID 


14 


14 


9 


KIRK WHALUM WARNER BROS 47124 

FOR YOU 


15 


15 


14 


CANDY DULFER N2k ENCODED 10O54 

THE BEST OF CANDY DULFER 


1< 


16 


38 


KEIKO MATSUI countdown 1 777EAJLGB 

FULL MOON AND THE SHRtNE 


OD 


21 


14 


JERRY GARCIA 4 DAVID GRISMAN acoustic DISC 33 

SO WHAT 


11 


17 


15 


RUSS FREEMAN l> CRAIG CHAQUICO 

p?tK'Aif<DHAM HILL Sf-ll ;'.--&::vv. f.IiHAt^ HILL FROM THE REDWOODS TO THE ROCKIES 


QD 


RE-ENTRY 


KIRK WHALUM 

WARNER GOSPEL 4;i n'AAi*t.Efi BROS. THE GOSPEL ACCORDING TO JAZZ, CHAPTER 1 


20 


19 


7 


VARIOUS ARTISTS 

V.I.:.;. ■."■.■^ '.'.'MUA CARES FOR KIDS FOUNDATION VOL. 2 


21 


25 


19 


WALTER BEASLEY shanachie S048 ■ 

FOR YOUR PLEASURE 


22 


24 


3 


NAJEE CAPITOL 23735 

BEST OF NAJEE 


23 


20 


11 


BOBBY CALDWEU SIN DROME 8930 

nMEUNE • THE ANTHCKjOGY PART 1 


24 


22 


4 


VARIOUS ARTISTS wjjzOlO 

WJJZ 106.1 -SMOOTH JAZZ SAMPLER 


QD 


REENTRY 


FOURPLAY WARNER BROS 46661 

THE BEST OF FOURPLAY 



CDAltxims with the greatest sales gains this week. • Reconling lixJustry Assn. 0( Amenca (RiAA) certificalion for sales 
oTSOO.OOO units. * RIAA oeftlfcabon tor sales o( 1 million units vMh each aiUitional milttin indicaM tv 
iollcwing the symbol. For bcned seb, and double albums with a njnning time But anxads ttio hours, the RIAA multi- 
plies shipments by the number d (tecs areVor tapes. All aKwms avsttaUe on casBeOB and CO. 'Asterisk inAcatK vinyl 
avaOable. Mindkates past or present Htin^wlffr titte, C 1999. BilfcoartfBPI Ccmmunkabons. and SoundScen, tnc. 
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Potts Lays Foundation For Career 

PolyGram Songwriter Charts With Monica's 'Angel Of Mine' 




BY DYLAN SIEGLER 

NEW YORK— The name Travon 
Polls may nol ring a bell with the 
biggest decision-makers in the 
music industry — not yet. But with 
the help of Poly- 
Gram Music Pub- 
lishing, recently 
absorbed into the 
Universal Music 
Group structure, 
28-year-old Potts 
is emerging as 
one to watch in 
porrs the world of 

R&B songwrit- 
ing and production. 

Almost 10 years ago, when Potts 
was still a teenager, he had an 
opportunity to work with legendary 
producer/songwriter Kipper Jones 
on a song for Jones' solo album. 

"He was the first person who 
started teaching me the craft of 
songwriting," says Potts, who 
before that point had been merely 
experimenting in his older brother's 
home studio. "The song on Kipper's 
album was the first song of mine 
that was cut," says Potts, "and I 
guess from that point — I was 19 
years old — I started to see myself 
as a songwriter" 

Since then. Potts says, he has 
been steadily striving to dewlop a 
long-term and wide-ranging cata- 
log. "I want to write songs that go 
on forever," he says. "I hope in 10 
years I can be like Diane Warren, 
with a catalog that just keeps on 
going." 

Says Nadine Baker, senior cre- 
ative director at PolyGram Music 
Publishing, "In urban music, the 
marketplace is very producer-ori- 
ented, and it's easy to look at the 
short term, not at developing strong 
copyrights that have an afterlife." 



In a concerted effort to build 
material and contacts, during the 
last few years Potts has completed 
production and songwriting pro- 
jects with R&B act Public An- 
nouncement, U.K. act Eternal, 
gospel great BeBe Winans, and 
singers Angela Winbush and 
Christina Aguilera. His co-writing 
credit on Monica's current single, 
"Angel Of Mine," which is No. 33 on 
this issue's Billboard Hot 100, will 
greatly increase his visibihty. 

"Angel Of Mine," which Potts 

7 hope in 10 years 
I can be like Diane 
Warren, with a 
catalog that just 
keeps ongoing' 

wrote with well-known R&B pro- 
ducer/songwriter Rhett Lawrence, 
is a rich, accessible love song 
arguably ideal for Monica's voice. "I 
was blown away the first time I 
heard her sing it," says PotLs. "Rod- 
ney [Jerkins] did an incredible job 
on the production, and then Moni- 
ca's interpretation, vocally, was 
incredible as well. She has such a 
big voice for someone so young." 

The collaboration between Potts 
and Lawrence was a novel working 
environment for Potts, who says he 
is always eager to work under more 
established songwriters and ob- 
serve their methods. 

"It was a blessing working with 
Rhett. He gave me the freedom to 
start experimenting with things I 
hadn't before. With 'Angel Of Mine,' 
I just lit a candle and some incense 
and started this track — and when 1 



played it for him, he went nuts. He 
loved it." 

Potts' varied musical influ- 
ences — from gospel to funk to 
rock — and the cla.ssical piano train- 
ing he received from early child- 
hood, inform his present aesthetic. 
While growing up in Los Angeles, 
says Potts, "I could listen to Jimi 
Hendrix and the Winans on any 
given day." 

Potts began playing the piano 
with the gospel band at his church 
at age 12 and later with a high 
school jazz ensemble. With the 
encouragement of his music teacher, 
he began to consider a career in 
music — as long as it was behind the 
scenes. "You really don't want to 
hear me sing," he says with a laugh. 

Currently, Potts says, it takes him 
an awrage of two days to complete 
a track. Baker says that "part of the 
excitement working with Travon is 
that I've been able to see him devel- 
op over the past two years. He's 
focused in and become such a pro- 
Hfic, dedicated songwriter." 

Potts signed to Motown Music 
Publishing before it was absorbed by 
PolyGram, where Potts is now part 
of a 50/50 co-publishing venture. 

"When you're at home writing 
songs, and you know that the pub- 
lishing company is getting them, 
you know they're getting out there," 
says Potts. 

"My role as his point person," 
says Baker, "is extending his reach, 
bringing him into places he wouldn't 
be able to go on his own. He's devel- 
oped his craft to the point where 
he's writing good songs consistent- 
ly, and he's starting to get consis- 
tent placements. Now we're at the 
point where we need to get consis- 
tent success. Then his life will be 
that much easier." 



THEY'RE PLAYING MY SONG' 



"BE THOU MV VISION" 
Public domain 
Arranged by Kernando Ortega 
and John Andrew Schreiner 

An eighth-century Irish hynin, 
"Be Thou My Visimt" in a ctansic 
song Uuit is continvally being re- 
interpreted by artiubt dnavn to ils 
timehtiit lyric and encJinnting 
melody. Mont recently, the aong 
has remtrfaced cm Fernando Orte- 
ga's h iglUy acclaimed sophomore 

album, "The Breaking Of The 
Daiim. " The aong is aiso featured 
on Myrrh labelmate Michael 
Card'fs current aibitni, 
"Starkiridler: A Celtic Conversa- 
tion Across Time." 



"A lot of the songs talk about the 
condition of fallen humans in their 
fallen world — songs like 'The 
Breaking Of The Dawn,' " says 
Fernando Ortega. "I'm really 
interested in the contrast of 
life on earth with that of life 
in Christ. 'Be Thou My 
Vision' is really compelling 
to me because it talks about 
the ability to live life here on 
earth but to have a clear hope 
of heaven or a view that God lives 
high above where we live. I thought 
it was really a good hymn to cap- 
ture that It says, 'Not to be all else 
to me save that Uiou art' 

"There's a song before 'Be Thou 
My Vision' on the album called 
'Sweet Grace' that's about my 
grandmother and how we lost her. 



Those things cause sorrow, but 'Be 
Thou My Vision' brings hope to 
that whole scenario." 

Ortega says he had a vision 
about how he wanted to 
interpret the song. "I knew 
\» I wanted it to be fairly 
■ stark," he says. "I wanted 
it to have a very earth- 
bound feel to it so you 
could hear the longing in it. 
That was the approach to 
make it sound like the voice of 
somebody crying from the earth 
up to God. 

"I wanted it to sound sort of 
lonely. It's quite different from the 
way a lot of people might approach 
it. Van Morrison's take on it was 
more whimsical. He did it like an 
Irish dance jig or pub song." 




■NIO.l S O rvj G CREDITS 



THE HOT 100 

I'M YOUR ANGEL • R. Kelly • Zomba/BMI, R. Kelly/BMI 

HOT COUNTRY SINGLES • TRACKS 

YOU'RE EASY ON THE EYES • Tom Shapiro, Chrte Waters, Terrt Clark • Hamatein 
Cumberland/BMI, Sony/ATV TVee/BMI, Ctiiis Waten/BMI, Polygram Intematlonal/ASCAP, 
TerrKXKVASCAP 

HOT R&B SINGLES 

NOBODY'S SUPPOSED TO BE HERE • S. Crawford, Montell Jordan • Wixen/ASCAP, 
Famouft/ASCAP 

HOT RAP SINGLES 

GHETTO COWBOY • S. Howse. A. Henderson, K. Greer. J. Burke, F. Ur>dsey, R. 
Antonio • MoThugs/ASCAR Slet/ASCAP, Layzle Bone/ASCAP, EMI Aprll/ASCAP 

HOT LATIN TRACKS 

DEJARIA TODO • Estatano • 1996 Deep Mualc/BMI 



Indie Association Names Officers; 
Jolin Barry Goes 'Beyond' Film Scores 



Indie elections: The Assn. 
of Independent Music Publishers 
has elected its 1999-2000 officers 
and board of directors. West Coast 
officers are Alan Melina, presi- 
dent; Connie Ambrosch, VP; 
Thomas White, executive director; 
Guy Haber, treasurer; and Mau- 
reen Woods, secretary. West Coast 
board members are Michael 
Eames, Carole King, Brian Lam- 
bert, Steven R. Lowy, Linda New- 
mark, Brendan Okrent, Ronny 
Schiff, Chris Galotta, and Ernie 
Petite. 

On the East Coast, the officer 
lineup is Bernadette Gorman, 
executive director; Steve White, 
treasurer; and Beebe Bourne, 

executive secre- 

tary. Board 
members are 
Bourne, Gor- 
man, White, 
Caroline Bien- 
stock, Peter 
Coquillard, 
Thomas Levy, 
Julie Lipsius, 
Debbie Rose, Mary Beth 
Roberts, and Jeff Rosen. 



activities. Effective Jan. 1, Alter 
became counsel to the New York 
law firm of Shukat Arrow Hafer & 
Weber. 

New & IMPROVED: Three 
years after its launch. ASCAP's 
World Wide Web site has a new 
look with enehanced graphics and 
newly simplified navigation. The 
site — www.ascap.com — has almost 
3 million hits per month, the soci- 
ety saj's. 

EmI/IGLESIAS DEAL: EMI 
Music has entered into a global co- 
publishing deal with singer Enrique 
Iglesias, who is also the co-writer of 
"Esperanza," his No. 1 hit on Hot 
, Latin Tracks. 



Wdrds&Mysig 



by Irv Lichtman 
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EYOND THE MOVIES: London 
Records has set a Feb. 23 U.S. 
release date for the first album in 
25 years from composer John 
Bany that isn't associated with his 
prolific work for feature films. The 
album, "The Bcyondness Of 
Things," contains 12 pop tone 
poems and was recorded at Lon- 
don's Abbey Road studios. The win- 
ner of five Oscars and four Gram- 
mys, Barry has written soundtrack 
music for some 100 movies, includ- 
ing films in the "James Bond" 
series, "Midnight Cowboy," "Out 
Of Africa," "Dances AVith Wolves," 
and "The Lion In Winter." He also 
composed the melody for the 
Oscar-winning song "Bom Free." 

AmSONG HANDBOOK: Lisa 
Alter, counsel to the songwriter 
lobby group AmSong Inc. since it 
was established in 1994, has writ- 
ten a handbook, "Protecting Your 
Musical Rights," through the orga- 
nization. According to Alter, all 
proceeds from the book's $10 price 
will benefit AmSong's educational 



That song falls 
under the deal, 
as does his al- 
bum, "Cosas 
Del Amor" (Fb- 
novision). His 
upcoming 33- 
city U.S. tour, 
sponsored by 
McDonald's, inchides a Jan. 23 date 
at Madison Square Garden in New 
York. 

For THE RECORD: The round- 
up of activities at Spirit Music in 
the Dec. 19 issue should have said 
that the company's purchase of 
Rainy Songs and Warner's Thun- 
der catalogs includes the song 
"Sweetheart," which is on both Jer- 
maine Dupri's "Life In 1472" 
album and Mariah Carey's "#r8." 
In addition, Mark Fried, president 
of the New York-based company, 
notes that its purchase of John 
Phillips' Phillips-Tucker Music 
includes the Beach Boys' "Koko- 
mo" and the Grateful I)ead's "Me 
And My Uncle." 

Print on print: Following 
are the best-selling folios from 
Warner Bros. Publications: 

1. Jewel, "Spirit" 

2. Smashing Pumpkins, "Adore." 

3. 'Tou've Got Mail," sound- 
track. 

4. Shania Twain, "Come On 
Over." 

5. Backstreet Boys, "Backstreet 
Boys." 
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New York's Sound On Sound Hits Mark With SSL 9000 J 



SIUOI 

110 



by Paul Vema 



OOUND ON SOUND owner David 
Amien has come a long way in a 

short time. 

A decade ago, he was operating a 
new one-room, 24-track facility that 
had iKjen badly bruised by the stock 
market crash of October 19R7. Today, 
sitting behind his newlv installed 
Solid State Logic (SSL) 9000.J con- 
sole in Studio B, he beams with pride 
over the success 
of his two-room, 
48-track, state- 
of-the-art studio 
complex — one 
of New York's 
top recording 
and mixing des- 
tinations. 

While Sound 
on Sound is as 
capable as its 

higher-profile competitora at ser\'ic- 
ing the top echelon of recording 
artists, Amlen says he prefers to focus 
on a slightly lower-profile clientele. 

"We don't have the glitz and the 
glamour of the Hit Factory or Right 
Track, but I also don't want to have 
to play that game," he says. "They 
came up with the game king before I 
did. and they do it 
better than any- 
one else. So they 
have it. But there's 
a wealth of clienLs 
out there, people 
who don't need 
certain parts of 
their body waxed 
every time they 
come in. They're 
in to make a record, they want the 
same-<]uality equipment, they want as 
good a sound, but they don't need all 
the BS to go with it That's where the 
ne.xt tier of studios in town, such as this 
one, comes in." 

In a city where all musical genres 
collide in unpredictable ways, Sound 
on Sound reflects the market's diver- 
sity. Its loyal clients over the years 
have included jazz producer/engi- 
neers Dave Baker and Michael 
McDonald, rock icons Tony Vis- 
conti and Ed Stasium, and hip-hop 
entrepreneur Sean "Puffy" Combs, 
who locked out one of Sound on 
Sound's rooms for four months in 
1993 at a critical time in the studio's 




history, when it w"as precariously bal- 
ancing debt after expanding to two 
rooms. 

Although recent times have been 
prosperous and stable for Amlen, the 
purcha.se of the SSL IKKK).! was not 
a risk-free move. 

"The room was really cruising 
with the G -t- that was in there, which 
is a fine, fine console," he explains. 

"It was a balanc- 
ing act where I 
said, 'OK, I've 
got equity in this 
board. It's mine. 
I can trade it 
against this, and 
I'm going to owe 
money now. But 
market-wise, 
what will it do 
for me? Haw's it 
going to affect my monthly nut, and 
what about the rate structure'!' " 

After much financial planning, 
market analysis, and soul searching, 
Amlen concluded that the 9000J 
would be a wise purchase for the 
studio. 

Elsewhere in the two-story Sound 
on Sound complex — located on West 
4.'jth Street near Eighth Avenue in 
Manhattan's theater district — the 
studio houses a Neve VR60 Legend 
console with f'lying Faders automa- 
tion and Recall. 

Other equipment highlights in- 
clude Sony 3348 and Studer A827 
multitracks, Sony PCM9000 and 
Studer A820 mastering decks, cus- 
tomized George Augspurger mon- 
itors, and a wealth of outboard gear 
and microphones. Studios A and B 
offer tracking areas of 780 square 
feet and 374 square feet, respec- 
tively, and both share multitracks, 
outboard gear, and other equip- 
ment. 

A .survivor in a cutthroat busine.ss 
that has been hurt this decade by 
stagnant rates and an explosion of 
home-recording activity, Amlen 
stayed afloat by learning from his 
mistakes and adapting for the future. 

After operating out of his two- 
bedroom apartment in New York's 
Upper West Side from 1985-87, 
Amlen moved into one floor of his 
current site in September 1987 and 
opened a one-room, 24-track studio. 




The Sound Of Platinum. Ouanlegy and Quantegy taps dsMbutor Burlington 

A/V Recording Media invited top industry professior>als to Avatar Recording Stu- 
dios in New York to hear Ihe manufacturer's new GP9 Grand Master Platinum 
analog tape. Shown at the console, from left, are B Sharp Studios owner Jerry 
Halatyn and Avatar engineer Dan Gellert. 



The first six months were .smooth, 
but in April 1988, the ripple effects 
of the October 1987 market crash hit 
the entertainment industry, and Am- 
len was frozen out of the market. 

"I learned two things very quick- 
ly," he recalls. "First off, in New 
York, 48-track or don't even try. And 
.second, one room doesn't cut it. Two 
hard lessons to learn after you've 
poured $750,000 of your family's 



money into a business." 

Amlen was able to expand into a 
second floor, though not without 
hardship. A bank loan that he had 
been promised fell through, and 
Amlen again saw himself at the edge 
of financial ruin. 

As luck would have it, another 
bank came through with the loan, 
and in 1993 Amlen opened a second 
room, with the budding Combs as 



the flagship client for the first sev- 
eral months. 

In the years since, Sound on 
Sound has refined its offerings, 
keeping up with the state of the art 
in digital technology while continu- 
ing to offer the very best in analog 
services. On tap for the future is a 
surround-sound room that Amlen 
plans to build early this year, with a 
digital console as its centerpiece. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JANUARY 2, 1999) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


ADULT TOP 40 


TITLE 

Artist 

Producer 

(Ubel) 


I'M YOUR ANGEL 
R. Kelly t Celine Dion/ 
R. Kelly 
(Jivel 


NOBODY'S SUPPOSED 
TO BE HERE 

Deborah Cox' 

A. Crawford, M. Jordan 

(Arista) 


YOU'RE EASY ON THE 
EYES 

Terri ClarK'Keitli Stegall 
(Mercury) 


TURN THE PAGE 
Metallica' 

Bob Rock, James Het- 
field, Lars Ulrich 
lEIektra) 


LULLABY 
Shawn Mullins/ 
S. Mullins 
(SMG/Columbia) 


RECORDINO 

STUDIO(S) 

Engineeris) 


BAnERV/CHICAGO 
RECORDING CO. 
(Ctlicago. ID 
Alex Nesmitti 


PARAMOUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


STARSTRUCK 
Sound Stage 
Naslnille. TN 


THE PLANT 
(Sausalito. CAI 
Randy Staub, Kent 
Matcke 


ORPHAN/SOUTHERN 
LIVING 
(AUanIa, GAI 
Glenn Matullo 


RECORDING 
CONSOLE(S) 


NeveVRSSI.4040E^ 


SSL eosec 




SSL4064G 


MKkieVLZ24X4/ 
DDA OMR 12 


RECORDERISI 


Studer AS27/ 
Sony Digital 48 


studer 800 


N/A 


StudetA80(VSony3348 


Pratools/Tascam DA88 


MASTER TAPE 


Quantegy 499 


Quantegy 499 


N/A 


BASF 468/ 
Quantegy 467 


Hard Disk/Quantegy DAS 


MIX DOWN 
STUDIO(S) 
Engineers) 


THE HIT FAaORY 
(New V0(t(, NY) 
Humberto Gatica 


PARAMOUNT STUDIOS 
(Hollywood, CAI 
Anne Mae (Catalino 


STARSTRUCK 
Tlie Castle 
FrankNn. TN 


THE PLANT 
(Sausalito. CAI 
Randy Staub 


ENCORE 

(Los Angeles. CA) 

Tom Lord-Alge 


C0NSOLE(SI 


m 


SSL 6056G 


N/A 


SSL 40640 


SSL4056G 


RECOROER(S) 


N/A 


studer 800 


WA 


So<ly3348 


Pntoob 


MASTER TAPE 


N/A 


Quantegy 499 


WA 


Quantegy 467 


HardDisli 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
MASTERING 
Brian Gardner 


MASTEROISK 
Tony Dawsey 


MASTER MIX 
HanK Williams 


STERLING SOUND 
George Marino 


MASTEROISK 
Scott Hull 


CDCASSEnE 
MANUFACTURER 


UNI 


UNI 


PDO-HTM 


WEA 


Sony 



't- 1999, Billboaid/BPI Communications, Hot 100. R&B & Country appear In this feature each lime: Mainstream Rock. Modern Rock. Rap. AduK 
Contemporary. Club Play, and Dance Sales rotate weekly. Please submit material tor Productran Credits lo Steve Graybow. Telephone 212-536-5361. 
Fax 212-382-6094, sgraybow@billboard.com 
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bii John Liiinivrt 

'9^ AIN'T OVER: It will proljahly he UW9 as jou 
l eatl this cohmin, but there remain additionul chart 
perforiTiances that deserve recognition as we move 
into the last year of the century. 

Sony Discos' I'ormidalile showing in 1!)9K as docu- 
mented in the year-end standings can be also appre- 
ciated from another chart standpoint by noting that 
the company controlled the top slot of The Billboard 
Latin .'.0 for:!! ofol weeks in li)!l8. (Note: Hillhoard 
did not |)iililish the week of Dec. 21.) 

.As foi- other feats of chart-topping longevity in 
l'.l!i(S. Kicky Martin's "Viielve" (.Sony DiscosI spent 
the most time at the ai)e.\ of The Billboard Latin 
"i(l — l(i weeks. Further. " Vuelve" logged a whopjjing 
2il weeks atoji the po)) genre chart. 

Elvis Crcspo's "Suavemente" (Sony Discos) 
notched 1 8 weeks at the apogee of the tropical/salsa 
genre chart. 

Selena's "Anthology" (EMI Latin) crested the 
regional Mexican genre chart for 11 weeks. EMI 
Latin yni/io Los Tucanes De Tijuana actually 
spent more weeks at No. 1 on the regional Mexican 
genre chart (U) in 19!)8, hut with two albums; "Amor 
Platonico" ( 10 weeks) and "Los Mas Buscado.s" (four 
weeks). 



Sony Discos' performance at radio was even more 
compelling as Sony-|>rnmoted titles topped Hot Latin 
Tracks for 37 of -i!) weeks. (The chart was not pub- 
lished for three weeks in 1!)1)8.) 

Alejandro Fernandez's smasli single "No Se Olvi- 
dar" (Sony Discos) ruled Hot Latin Tracks for eight 
week.s — tops in '!)cS. 

"No Se Olvidar" and Carlos Ponce's "Rezo" (EMI 
Latin) tied for the Itmgesl run at the zenith of the 
p<ip genre cliarl. as each song stayed eight weeks 
atop the pop genre chart. 

Los Temerarios retained the throne of the 
regional Mexican genre chart for lo weeks with 
their sma.sh "Por Que Te Conoci" (Fono\ isa). 

Crespo's runaway title track to his hit album. 
"Suavemente." remained at No. 1 on the tro|)ical ' 
salsa chart for nine weeks. 

3() AND COfNTlNt;: Latino i-ecnrd label execu- 
tives are forever complaining (with some justifica- 
tion) about how difficult it is to break new artists at 
radio. 

Nonetheless, there were nearly 30 Hispanic acts 
that made theii- debuts on Hot Latin Tracks. Fol- 
lowing is a list of tliose artists and their label affili- 
ations; 

El lieenruentro. Radio Pirata (Fonovisa). Ser- 
vando Y Florentino. Nek (WEA Latina). D.I Sugar 
Kid (CDTi. Anthony Colon. Nexo. Jarabe l)e Palo. 
Carlos Ponce. Senlidos Opuestos (K.\I1 Latin I. 
Fiel .\ La Vega (.loripalipe ( DTi, Fulanitu (t ut- 
ting). Elvis Crespo. Onda Vaselina (Sony Discos). 
Luis Fonsi. Liliana. Uosco, Vairc (I'niversal Music 
Latino), .\ndrea ISocelli. .N. (Kodven/PolyGram 
(Continued on iHtfjt' -lit 
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3s 


2WKS 
AGO 


2 

O^. 
ui ^ 

s5 


COMPILED FROM A NATIONAL SAMPLE Of AJRPIAV SUPr r 
DATA SYSTEMS' RADIO TRACK SERVKE- 97 LATIN MUSIC LT-' -l lL^; 
TRONICALLY MONITORED 6 AM TO 1? MIDNIGHT 7 L-.r., .v^! ^ 

ARTIST TITLE 

IMPRINTPROMOTION LABEL PRODlX:tR [50NGWRITTR1 


1 


] 


2 


9 


CHAYANNE ♦ DEJARIA TOIX) 

V\'-jV::y- Kv»ikir-J; . ESTEfANO [ESTEfANOI 


CD 






, TIRANOS DEL NORTE CREI 


3 


2 


1 


e 


JUAN LUIS GUERRA 440 Ml PC 




b 


5 


4 


— ^« Greatest Gainer 

VICTOR MANUELLE (. ELVIS CRESPO tL CutRPO ME PlOE 
^uN. ruse:-- i-. ■-/.'ilM-OL GAROAI 


CD 


6 


7 


12 


LIMITE ♦ LA ul Hfl "A^l t DIL AMOR 

.r.- ■ ' ..I- . ^iMi' .J.. J .-i;.LLA i.ALAZAM 


6 


; 


i; 


24 


VICENTE FERNANDEZ ME VOY A (JUITAR DE EN MEDIO 

CHAM rl;' M MOMERROSAS) 


CD 


8 


10 


7 


PEDRO FERNANDEZ SIN VERTE 

kivjvi 'i i.jLvui-IAr.r ,..;ir.:: H PAIHON (H.ESTRAI1A) 




10 


12 


16 


LOS TEMERARIOS ♦ COMO TE RECUEROO 
.:v.,i:.'. AAMELALBAIAANOUALBAl 


9 


^ 


4 


16 


ENRIQUE IGLESIAS * ESPERANZA 

R PEREZ-BOTUA IE IIUISIAS C GARCIA ALONSOI 


® 


12 


23 


. ' GRUPO MANIA * COMO BAILA 
* O-SERRANQB-SEfiRANO IQ-S£RR*NOI 


11 


li 


9 


, GISSELLE DAMEUNBESO 
■ t. iiuanumxxit 


12 


9 


6 


, , JOSE FELICIANO ♦ ME HAS ECHADO AL 0LVIIX3 

" . i . ^f.UAIINp fiPtRf/iRstRErRllVll 


QD 


21 


24 


1 PEPEAGUILAR DIRECTO AL CORAZON 

' " • " L - - PAGL-ILAft iFAIOt 


QD 


U 


28 


, ! JERRY RIVERA « ESE 

^1 P iAttC-iE; lA iAt%,W,M2) 


IS 


13 


15 


39 


PEPE AGUlUR ♦ POR MUJERES COMO TU 

1.',. ,JHIn,MKii PAOUILAR IFAIOI 


QD 


23 


19 


9 


KARIS ruS OJOS SON 

IMQ'BMG LATiN L CORTOR*^.E UONTAKE/ IR. ARMANDO OFl VAIL Ft 


QD 


18 


18 


10 


LOS MISMOS * QUE BONITO 

f Ml I AT I. tCS MISMDS A1 f rASIRO) 


18 


16 


16 


32 


ALEJANDRO FERNANDEZ YO NACI PARA AMARTE 

Si [1 j;.:'; E ESTEFAH JR K SAhTAS'JEfi ;k SArtlANDER) 


19 


15 


11 


12 


SHAKIRA * CIEGA. SORDOMUDA 

I I. -.' L >-i S UEaARAK.LMEhDe2 IS MEBAAAK.E SAijGADOl 


(20) 


\J 


20 


9 


MICHAEL STUART NINA BELLA 

AfERNANDEZd-ENHiQUEZ) 


QD 


2b 


32 


5 


ANA GABRIEL ME EQUIVOQUE CONTIGO 

AGABRIEIUA»UfNE7l 


22 


22 


38 


6 


TONO ROSARIO ASI FUE 

.1. 1 -■■■nr.- TROSABIOUGABEBai 


QD 


33 


40 


10 


LOS ANGELES AZULES QUIERO SER 

. .^lv- J MEJIA AVANTE iJ MEJIA AVAMTt) 


QD 


36 


39 


10 


LOS BUKIS NAVIDAD SIN Tl 

Fi ■■■.!:.- M i S^fS IMASOUSi 


25 


19 


8 


18 


VICTOR MANUELLE ♦ QUE HABRIA SIDO DE Ml 

v;i\'f [■ '} ;mfanng io alfanno) 


26 


20 


13 


10 


MUARES WITH LUCERO ♦ EL PRIVILEGIO DE AMAR 

P''|'"'VlI. --"jG-AM ..■■Tir,". . A.tNLA.'jri ..HRS a ;£FFCA 1 A'jFsrANi: .i.HPS) 


QD 


31 




3 


BANDA EL RECODO PFNA TRAf PFNA 


QD 


NEW^ 


1 


JUAN GABRIEL CON BANBA EL RECODO ADOii. i . 1 ■ _ SJ 


29 


2i 1 22 


4 


MELINA LEON ME VOY D£ FIESTA HOY 

■ ■' jS EREVESILPEYESI 


QD 


NEW^ 


1 


SHAKIRA TU 
S UEBAflAJ(.L MENDEi IS.MEBARAX.0 0-BRLENl 


QD 


30 


36 


6 


LOS TIGRE5 DEL NORTE ASI COMO TU 

-i: WIGRCS DEL NOmE-C-RCRNANDCZ ILRAMIftE^l 


QD 


JO 




2 


LOS TUCANES DE TIJUANA EL HEREDERO 
G-FEUX (U OumTERO LJWA) 


QD 


38 


27 


6 


LUIS FONSI DIME COMO 
- AZLPtDAIAMATHElKI 


d) 


35 


31 


4 


DOMINGO QUINONES SI Ml PAPA SE QUrtARA 

F'M D QUINONES USESENTOHlDQUlNONESI 


35 


26 


2G 


17 


MILLY QUEZADA WITH ELVIS CRESPO PARA DARTE Ml VlOA 

IJ'.r C LljS R OUEIAOA (VViaOR) 


35 


2] 


35 


16 


GRUPO BRYNDIS SIN Tl 

LiiA.LM.Ar'. tilSA RECORDS IM.POSAOAS) 


QD 


39 


34 


3 


CRISTIAN ♦ DESPUES DE TI...QUE? 

AF.C-41HKLSI-. R.PEI!£Z(I«.P£RE2) 


38 


29 


21 


20 


MARC ANTHONY CONTRA LA CORRIENTE 

BUM ACUCCOPENAIO^ALFANNO! 


31 


28 


29 


5 


JARABE DE PALO EL BOSQUE DE PALO 

■■ - ■ JARABfDFPAiOiC«r)RNlAmiA!»BfDFP«l,Ti 


QD 


NEW^ 


1 


BANDA MAGUEY SI LA VEN POR AHI 



19 STAT lows 

1 CHAYANNE . . "jy DI&COS 

2 JOSE FELICIANO f : .T '. 

3 JUAN LUIS GUERRA 440 

4 ENRIQUE IGLESIAS 

5 VICTOR MANUELLE I. ELVIS 
CBESPO ■ 

6 SHAKIRA 

CIE.GA ',■■■-■■11 VI. [■■■■■ 

7 ALEJANDRO FERNANDEZ 

8 GRUPO MANIA i H, 

9 JAHA8E DE PALO ■ ' k 

10 MUARES WITH LUCERO 

11 SHAKIRA 

TU 

12 CRISTIAN >>' I0L>^BWGIA[IN 

jESPUti TI..,QUE? 

13 LUIS PONS! i.'ivERSM lAii 
\' ■ Dir.'L ■jjr/O 

14 PEDflO FERNANDEZ 

15GISSELLE 



TROPICALVSALSA REGIONAL MEXICAN 



17 STATIONS 



1 VICTOR hUNueae t elvis 

CRESPO iCf^' EL ■■ 

2 JUAN LUIS GUERRA 440 

• ■ rjiiMAN Ml PC 

3 GRUPO MANIA SONV OISCOS 
:". '.10 BAILA 

4 GISSELLE AftlOLABHC LAFiN 
liAME UN B£SO 

5 KARIS LUQ'BMGLAKN 
r OJOS SON 

6 JERRY RIVERA SONY DISCOS 

7 MICHAEL STUART RMM 

NINA BELLA 

8 TONO ROSARIO AtACARlBEMU 

virw AS.1FUE 

9 VICTOR MANUELLE SOHv 

r: ■ ■ "jJi HABRIA SIDO 

10 MELINA LEON ■ 

11 DOMINGO QUINONES ■ ■■ 

12 MILLY QUEZADA WITH ELVIS 
CRESPO - - . 

13 MARC ANTHONY ■ '■' 

I ■■■jih'A A . 

14 JARABE DE PALO ■ 
LI ■■_: :..-■ iL . L 

15L0S TOfiOS BAND ^ c.;'. 

« p»gincu» Meet*, wginlios of tfurl m 



l,Mi«ir (A OTRA PARTE 
I LOS TEMERARIOS ■ 

I TIRANOS DEL NORTE 

» LOS MISMOS ' ■. 

i VICENTE FERNANDEZ VJ'.' 

■:-\ .1 I .-. rji'r^AW 
j ANA GABRIEL ' 

1 LOS ANGELES AZULES ' 

I JUAN GABRIEL v'sANDfi EL RECO- 
DO 

} BANDA EL RECODO ■ 
3 PEDRO FERNANDEZ 

1 LOS TIGRES DEL NORTE 

2 LOS TUCANES DE TIJUANA 
J GRUPO BRYNDIS ' " 

1 PEPE AGUILAR ■ ■ - .i 

5 BANDA MAGUEY ^iif.':. 
■■- ■. ■ : I .•■ :>. PDR AHI 



■!■ "^J^^SiS 




REYES RECORDS INCr ^rjs. 

CD'S - CASSEHES - DVD'S & MUSICAL VIDEOS 

1 40 NW 22 Avenue, 'I'JVi Florida 331 25 * lei,^ 13051 541 -6686 Fax: (3051 642-2785 
E-MAIL reyesrecords@worldnet.att.net WEB-SITE reyesrecords.com 
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IN Must 



CONFERENCE+ AWARDS 

APRIL 20 -22, 1999 • FOffTAINEBLEAU HILTON. MIAMI 



IMow in our 10th year . . . 

Our largest and most exciting 
^ conference ever! 



MORE ENLIGHTENING, 

GROUND-BREAKING 

PANELS THAN EVER! 

KEYNOTE ADDRESS: Ricardo I Dopico. 

RIAA Director, Latin Music 

3 days of industry panels featuring kty topics 
including: Billboard's charts, publishing, 
alternative/Latin rock, retail and press & publicity 

CONTACTS 



NillnMEgSoWCASES 



BILLBOARD'S FAMED SHOWCASES ARE RENOWNED FOR 
DISCOVERING THE LATINO STARS OF TOMORROW 
SUPERSTAR PAST PERFORMERS INCLUDE: 

Marc Anthony, RIcardo Arjona, DLG, India, 
Jon Secada, Selena, Shakira and Elvis Crespo 



Mlchele Quigley 212.536.5002 
Sponsorship: Phyllis Demo 212.536.5299 
Press: Corey Kroneneold 212.536.5225 



HOTEL 



Fontalnebleau Hilton & Resort 
4441 Collins Avenue, hiami Beach 
for reservations call: 1600.548.6886 
conference room rate: % 185 



LATIN MUSIC 

AWARDSsHOw 

Join us for this year's star-studded 
awards sala at Club Tropigala 

FOR MORE INFO & UPDATES 
www. billboard. com 



reGiST^r 



Cut out form and mail to: Billboard, Attn: Mlchele Quigley, 1515 Broadway NY, NY 10036 or fax to: 212.5361400 or online www.bllllward.com 



□ $369 early-bird registration - received by February 19 

"I $439 pre - registration - received between February 19 and April 2 

"I $489 full- registration - after April 2 and walk up 



First name: 
Company: . 
Phone: 



Last Name: 



Title: 



. Type of Company:. 
Fax: 



Address: 



City/State/Zip: 



E-mall: 



Paying by: Tcheck "Ivlsa/nc "lAMEX i") money order Make all payments to Billboard Magazine. 
Credit card #: Exp. Date Signature: 



(charffC5 not valid vtthout sisnature) 

AJl cancdlatlons must be sutxnltted In writlna- Cancellations received on or before April 2nd are subject to a J150.00 administrative fee. No refunds will be Issued after April 2nd. 
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NOTAS 

(('(nttiintrd fntili IMl(/r -IJ) 

Latino), Chris Duran (Mercury/ 
PolyGram Latino), Aranza (Az- 
teca/ PnlyGram Latino), Al- 
quimia (Caiman). Son By Four 
(R.JO), So Pra Contrariar (Ariola/ 
BMG), and Julio Preciado Y Su 
Banda Perla Del Pacffico (RCA/ 
BMG Latin). 

Meanwhile at retail: as 

is cu.stomary. the rate of breaking 
new acts at U.S. Latino retail paled 
in comparison to radio. 

However. 12 artists made their 
hows in 1998 on The Billboard Latin 
.50, including Sony Discos' merengue 
.star Elvis Crcspo, who scored a 
chart-topping album with "Suave- 
mente." 

Following is a list of acts making 
their debuts on The Billboard Latin 
50. 

El Reencuentro, El Morro 

(Fonovisa), Fiel A La Vega (.lori- 
patipe/CDT), Los Super Seven 
(RCA Nashville), Nek, Seri-ando Y 
Florentine (WEA Latina), Carlos 
Ponce, Jarabe De Palo (EMI 
Latin), Ozomatii (Almo Sounds), 
Julio Preciado Y Su Banda Del 
Pacffico (RCA/BMG), Crcspo, and 
Onda Vaselina (Sony Discos). 

Selena still lives: Nearly 
four years after her tragic death, 
EMI Latin superstar Selena re- 
mains a force in the U.S. Latino 
music industry. 

Her hit 199.5 album "Dreaming 
Of You" was the No. 1 title on the 
Latin 50 catalog chart, with sales 
of 250,500 units. That tally would 
place "Dreaming Of You" as the 
third-best-selling album overall 
behind Alejandro Fernandez's 
"Me Estoy Enamorando" and 
Kicky Martin's "Vuelve" (both 
Sony Discos). 

Moreover, Selena's 1998 "Anthol- 
ogy" was EMI Latin's highest- 
charting disc (No. 12) in the year- 
end charts, which were published in 
the Dec. 26 issue of Billboard. 

The 1998 catalog sales of Selena, 
who has four of the top nine titles 
on the Latin .50 catalog chart, were 
417,000 pieces. 

Selena's combined .sales of catalog 
and front-line product in '98 were 
5(i4,00O units. By comparison, com- 
bined .sales in 1998 of WEA Latina's 
Luis Miguel were 275,500 — the sec- 
ond-largest sum. 

An UNEXPECTED WEDDING: 



Alicia Villareal, lead .singer of 
Rodven/ PolyGram Latino act 
Limite, got married Dec. Ki to soc- 
cer player Arturo Carmona at Cat- 
edral de Monterrey in Monterrey, 
Mexico. 

Mexican television network TV 
Azteca paid the newlyweds an 
undisclosed — but no doubt hefty — 
sum to air prenuptial events and 
the wedding. 

In the weeks leading up the wed- 
ding, Villareal denied marital plans 
or rumors that she was pregnant. 
However, she looked very much in a 
motherly way during the wedding 
ceremony. 

In 1998, Limite was the top re- 
gional Mexican act, with sales of 
155,500 units from three albums. 

Vicente packs 'em in: Sony 

Discos' miicliero icon Vicente Fer- 
nandez snared the No. 2 spot on 
the top 10 of Amusement Business's 
Boxscore chart that appeared in 
the Dec. 19 issue of Billboard. Fer- 
nandez's three sold-out concerts, 
which took place Nov. 13-15 at Uni- 
versal Amphitheatre in Universal 
City, Calif., grossed $1.02 million. 
Promoted by Universal Concerts, 
the trio of shows drew 17,.326. Also 
noteworthy were the breathtaking 
ticket prices for Fernandez's shows, 
which ranged from $53.50 to 
$128.,50. 

Elvis' smooth chart 

RIDES: Thanks to a solid English- 
language remix, Elvis Crespo's 
former chart-topping hit on Hot 
Latin Tracks "Suavemente" has 
entered other Billboard charts. 
"Suavemente," which peaked at No. 
1 1 on Hot Dance Music/Maxi-Sin- 
gles Sales, remains on that chart 
for the 17th week. 

In addition, the entrance of 
"Suavemente" on The Billboard Hot 
100 in November marked the first 
time Sony Discos had landed a track 
on Billboard's flagship singles chart, 

Stat bullets: Enrique Igle- 
sias' "Cosas Del Amor" (Fonovisa) 
entered The Billboard 200 at No. 
64 — the highest debut by a Latino 
arti.st in 1998 on that chart. 

Thirteen Latino acts entered The 
Billboard 200 in '98, one less than 
in '97. 

Gloria Estefan's 1998 hit "Oye" 
(Epic/Sony) is the second single by 
the singer to reach No. 1 on both 
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Hot Latin Tracks and Hot Dance 
Music/Club Play. 

According to Amusement Busi- 
ness, the single highest-grossing 
concert by a Latino act in 1998 took 
place Sept. 26 at New' York's Madi- 
son Square Garden when RMM's 
Marc Anthony delivered a sold-out 
show that took in $879,115. Marc 
Anthony Productions promoted the 
performance, which drew' 18,184. 

JlG hits no. 1: "Mi PC" by 
Juan I..uis Guerra 440 scaled Hot 
Latin Tracks last issue, and in 
doing .so. it became the first chart- 
topping single for Karen's star 
Dominican quartet since 199:1. The 
merengue hit is also the first No. 1 
for Caiman Records as a promotion 
label. 

Check that: Contrary to a re- 
port in the last issue, Alejandro 
Fernandez's "Me Estoy Enam- 
orando" (Sony Discos) spent 26 
weeks on The Billboard 200. 

Mas FELICES FIESTAS: Due 
to early holiday deadlines, Chart 
Notes will not appear in this issue. 

Assistance in preparing this col- 
umn ivas provided by Teresa Aguil- 
era in Mexico City 

LATIN TRACKS A-Z 

TITLE (PutHi^ilwr LicKii:>i<ig Ottl.1 Sli««t Music Oist 

21 ADORABLE MENTIROSA (BMG, ASCAP) 

31 ASl COMO TU iFononiusic, SESAC/TN EdiCiones, 
BMI) 

22 ASl FUE (Caiecis BMG. ASCAP) 

19 CIE&A. SORDOMUDA (Sony Discos. ASCAP/FI PP. 
BMI} 

10 COMO 8AILA (Sony Discos ASCAP) 

1 COMO TE RECUERDO (Matiino Aguine 
Music/lditoia Angel Musical. SESAC) 

31 CONTRA LA CORRIENTE (New Edilion EMOA. 
SESAC) 

2 CREI (PO W . SESAC) 

11 DAME UN BESO (Copyngtit Contfol) 

1 DEJARIATODO (1998 Deep Music. BMI) 
37 DESPUES OE TI...QUE? (JRMC. ASCAP) 

33 DIME COMO (WdiiiHi CiiafipeM. ASCAP) 

13 DIRECTO AL CQRAZOM {Edimusa. ASCAP) 

39 EL BOSQUE OE PALO (Marner Tameilane. BMI) 

4 EL CUERPO ME PIDE (Caspei ASCAP) 

32 EL HEREDERO (Flamtngo. BMI) 

26 EL PRIVILEGIO DE AMAR (Betchwood. BMI) 

14 ESE (Veotura. ASCAP) 

9 ESPERAHZA (EMI April, ASCAP/Ummusica. 
ASCAP) 

5 LA OTRA PARTE DEL AMOR (WainBt-Iatnflrtane. 

BM1I 

21 ME EQUIVOQUE COMTIGO (Peer Inl'l . BMI) 

12 ME HAS ECHAOO AL OLVIDO (iKMC. ASCAP/MCA, 
ASCAP/livi ASCAP) 

6 ME VOV A QUITAR DE EH MEDIO (Warnef 
Tdmedsne. BMI) 

29 ME VOV DE FIESTA HOY (Uva Roial 

3 Ml PC (Karen. ASCAP) 

24 NAVIDAD SIN Tl (Mas Latin. SESAC) 

20 NINA BELLA (EMOA. ASCAP) 

35 PARA DARTE Ml VIDA(WB Music Cflip.. 
ASCAP/I UmliOyaii) 

27 PENA TRAS PENA (De Luna. BMI) 

15 POR MUJERES COMO TU (Vander. ASCAP) 

17 QUE BONITO (Pacific. BMII 

25 QUE HABRIA SIDO OE Ml (New Edition EMOA. 
SESAC) 

23 QUIERO SER (Capyngtit Conlrol) 

40 SI LA VEN POR AHI (CopyriEht Control) 

34 SI Ml PAPA SE QUITARA (Caribbean Waves, 
ASCAP) 

36 SIN TKEdimonsa. ASCAP] 

7 SIN VERTE (Unimusica. ASCAP] 

30 TU (M PP. BMI/Sony Discos. ASCAP) 

16 TUS OJOS SON (EMD. ASCAP) 

18 rO NACI PARA AMARTE (Fl PP, BMI) 
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FNAG Is In Expansionist Mood For '99 

French Retailer Eyes Openings In Asian, Brazilian Markets 



BY REMI BOUTON 

The international growth of 
FNAC, France's leading music 
retailer, will hit a new stage in the 
spring when it begins operations in 
Asia and makes its first move on the 
Brazilian market. 
With 51 outlets in France, 
FNAC — owned 
by retail con- 
glomerate Pin- 
iBimtr*' ault-Printemps- 
jflHHH|f La Redoute — is 
|H^^^H the local market 
^^^^WBf leader, account- 
ing for approxi- 
mately 25% of 
French music sales, almost tw'ice as 
much as its closest rival, hypermar- 
ket chain Carrefour. FNAC is also on 
the expansion trail in Europe; dur- 
ing a three-week period during 
November, it opened new outlets in 
Paris, Barcelona (its fourth in 
Spain), and Porto, Portugal. FNAC, 
which also offers books, \ideo, com- 
puter softwait;, and electronic goods, 
aims to have a total of 70 stores in 
France within the next three years 
and has designs on other parts of 
Southern and Central Europe. 

FNAC's entry into Asia and Latin 
America, first announced in Decem- 
ber 1997, remains on course despite 
the economic problems there. In 
A.sia, its first outlet is due to open in 
Taipei, Taiwan, in the spring. "Tai- 
w'an has been relatively unaffected 
by the financial crises," .says inter- 
national development manager Jean 
Fournioux. "There, we aim to open 
five to six outlets in association with 
local group President — which is also 
a trading partner of Carrefour" A 
major Taiwanese conglomerate with 
interests from the local 7-11 fran- 
chise in financial and industrial 
activities. President operates a 
string of Carrefour stores through- 
out Taiwan in partnership with the 
French hypermarket. 

Other than managing director 
Christophe Fond and two other key 
staffers, FNAC's Taiwanese outlets 
will employ only local people, some 
of whom will trarel to France for job 
training. Fond will report to FNAC 
international director Gerard 
Desede. As with subsequent outlets, 
the 32.400-.square-foot Taipei store 
will stock the merchant's complete 
offerings. Fournioux says the chain 
plans to invest "several 10 million 
francs" in its Taiwanese operations. 
"Taiwan," he adds, "is a vantage 
point to take a position on the mar- 
ket in China." 

In Brazil, FNAC has bought local 
music and books retailer Atica Shop- 
ping Cultural for around $9 million 
and will open its first outlet under 



the FNAC banner in Sao Paulo, 
again in the spring. The largest of 
Atica's three stores, at 37,800 square 
feet, will akso stock the full FNAC 
range of inventory. At present, the 
company remains undecided as to 
the future of the two smaller Atica 
sites, but Fournioux is already look- 
ing toward further acquisitions. "For 
the moment," Fournioux says, "we're 
focusing only on southern Brazil, and 
we see potential for 20 outlets." The 
Brazilian operation will be run by 
managing director Pierre Courty, 
also reporting to Desede. 
The merchant has previously de- 



clared its intention to move into Ar- 
gentina and is deliberating over a 
site in Buenos Aires, slated to open 
in early 2000. Fournioux says he 
anticipates setting up seven to 10 
outlets in the country. "After that," 
he adds, "we will look at Chile." 

A year ago, in the Dec. 20, 1997, 
Billboard, FNAC president 
Frangois-Henri Pinault declared his 
intention of boosting international 
operations to 25% of sales by 2002. 
It's a goal that he says is still on 
track, although currently the inter- 
national contribution is of .sales, 
(Continued on page 37) 



After Oelays, Tower Records 
Opens Its First Filipino Store 



BY DAVID GONZALES 

MANILA, Philippines — Tower 
Records is now trading in eight 
Asian countries following the 
opening of its first store in 
the Philippines after sev- 
eral delays. 

The store's original _ 
opening date was set for 
late August/early Septem- 
ber 1998, but this was postponed 
due to delays in obtaining a num- 
ber of import titles, according to 
.Tason Alvarez, Tower's local head 
buyer. A subsequent planned open- 



JajfamsB Bars Set 7a PayHewBajfalties 



BY STEVE McCLURE 

TOKYO — Foreign .songwriters were 
given a Christmas present by Japan's 
Cultural Affairs Agency, which over- 
sees copyright-related matters. The 
agency says it will introduce legisla- 
tion in Japan's parliament, the Diet, 
to broaden the scope of the country's 
Copyright Law so that businesses 
such as restaurants and hotels will 
have to pay performance royalties for 
background music aired via cable 
radio. 

Currently, such transmissions are 
covered by blanket broadcast fee pay- 
ments by the cable radio companies. 
In the April-June 1998 quarter, the 
most recent period for which infor- 



W'hat form such a sy.stem will take, 
"It's going to be difficult for JASRAC 
to collect fees from all those individ- 
ual businesses," he states. 

Notes Michi Aral, GM of leading 
music publisher Nichion, "It might be 
better for .lASRAC to contract with 
the [cable radio] companies and have 
them charge each user" 

A spokesman for the Japan Re- 



staurant Assn. says he expects the 
association's members to comply with 
the new system. "It's no trouble for 
us," he adds. 

The agency also announced new 
steps to counter piracy of CDs and 
\ideos by introducing penalties for 
removal of their anti-copying protec- 
tion. At present such penalties cover 
only movies. 



ing Oct. 29 was canceled due to 
flooding. 
Located in the Glorietta mall in 
the financial district of Makati 
City near Manila, the out- 
let is spread over three 
floors: the basement, 
devoted to classical; the 
ground floor, which hous- 
es rock, pop, and dance; and 
the second floor, which features 
jazz, country, and blues, as well as 
books, magazines, and videos. 

The grand-opening celebrations 
included mall performances by 
several of the country's most pop- 
ular musical acts, including ac- 
claimed metal outfit Wolfgang and 
reggae artist Blakdyak. 

Philippine law prohibits 100% 
retail ownership by foreign com- 
panies; the Tower presence here 
comes via a franchise deal with 
Quadcom Entertainment Co., 
headed by Victor Siasat. Quadcom 
is the franchisee for Guess? jeans 
in the Philippines. Tower's other 
Asian operations are in Japan, Tai- 
wan, Hong Kong, Singapore, 
Korea, Malaysia, and Thailand. 



3 O.K. Composers' Goilds Officially Merge 

New Body's Purpose Is To Be A United Voice For Songwriters 



mation is available, such fees totaled 
632 million yen ($5.5 million). 

The change in the law is expected 
to significantly boost the amount of 
music copyright royalties collected by 
authors' body JASRAC on behalf of 
foreign authors. "We guess that a lot 
of foreign evergreens are going to 
earn a lot more money," says Page 
Porrazzo, director of international 
services at EMI Music Publishing 
,Iapan. "This is something we've been 
waiting a long, long time for." 

The move follows a request by JAS- 
RAC to the agency in July that the 
law be amended. TTie revised section 
of the CopjTight Law is expected to 
come into effect in .lanuary 2000. 

A JASRAC spokesman says the 
society is now trying to work out a 
system for collecting performance 
fees from the estimated 1.2 million- 
plus establishments nationwide cov- 
ered by the new legislation. 

Music copyright consultant 
Kazuhiro Ando saj's it is not clear just 



BY NIGEL HUNTER 

LONDON— The British Academy of 
Composers and Songwriters 
(BAC&S) came into being .Ian. 1 in 
a historic amalgamation of three 
existing guilds. These were the 
British Academy of Songwriters & 
Composers (BASCA), founded in 
1947; the Assn. of Professional Com- 
posers, established in 1980 (whose 
members are mastly involved in film 
and TV); and the (Composers Guild 
of Great Britain, which was set up 
in 1944 for composers of classical 
music. 

BAC&S was incorporated Sept. 17 
last year follow ing overwhelming 
support in three separate ballots by 
the members of the guilds. 

"The guilds had hecn talking to- 
gether for some time," observes 
BAC&S chief executive Chris 
Green, "and three years ago began 
considering the possibility of a 
merger. They shared common inter- 
ests, which led to the formation of 
the Alliance of Composers Organi- 
zations [ACO], the precursor of 
BAC&S." 

Green says the purpose of 
BAC&S is to present a united voice. 
To facilitate that, he drew up four 
position papers and consultative 



documents for the ACO to consider 
with consultant Anthony Powers, 
who acted as liaison and intermedi- 
ary during negotiations among the 
three guilds. "This led to a business 
plan to ensure the financial viabili- 
ty of the proposed organization, 
which will be financially dependent 
on authors' body the Performing 
Right Society (PRS) for its first 
three years. 

"If we meet our targets over the 
three years, we'll be able to operate 
independently of the PRS core fund- 



ing," says Green. "The first priori- 
ty is recruiting 1,000 new members 
for the academy by the year 2000 by 
showing we're the most effective 
voice for composers and .songwrit- 
ers." 

Green continues, "We've had some 
difficult decisions to take in com- 
bining the three databa.ses and set- 
ting common membership fees, but 
we were confident that nobody will 
be worse off and quite a few will be 
better off." 

(Continued on page 37) 




British Academy of Composers and Songwriters chief executive Chris Green, 
left, discusses policy with joint chairmen Guy Fletcher, center, and David Stoll. 
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Hit Label Scores With Rimes 

'Live' Single Boosts Small U.K. Label 



BY PAUL SEXTON 

LONDON— The Hit Label liwd up to 
its name in 1998, w ith the help of a 
U.K. aii-play and retail phenomenon 
known as "How Do I Live." Kor the 
new year, it's aiming to maintain the 
claim. 

The Ijomlon-based company, which 
haii a staff of only eight, was formeti 
in 1992 as a joint wnture hy Chrysa- 
lis Group chairman Chris Wright and 
former Chi-ysalis Records deputy 
managing direct4)r Phil Cokell. It has 
progres.sed from an early emphasis 
on compilation albums to .sizable suc- 
cess as the U.K. partner of Curb 
Records. 

The Hit Label's 1997 sales were 
just under million pounds ($8 mil- 
lion), according to managing director 
Cokell, with profits of some 900,U(X) 
pounds ($1.4 million). Its 199S balance 
sheet is likely to Ijc equally healthy, 
he sa>'s. thanks largely to the success 
of the jewel in Cui'b's crown, LeAnn 



Rimes. 

The achievements of Rime.s' "Hmv 
Do I Live" single haw been particu- 
larly remarkable in Britain, where 
the teenage artist was largely un- 
known before the song's release in 
September 1997. The Diane Warren 
composition did not chart until 
March, but Cokell now estimates 
U.K. sales of 7i)0,000 units. The song 
spent 32 weeks in the top 40, the 
longest such run since Fi'ankie Goes 
To Hollywood's "Relax" in 1984. At 
press time, "Live" had been outsold 
by only five other 1998 singles. 
" "I thought it could sell 400,000," 
says Cokell with a smile, "but not 
750,000. What kept it going was the 
fact that we kept working regional 
radio." He notes, for instiuice. that the 
record had been out 10 weeks before 
the influential GWR group of stations 
came on board. Moreorer, neither of 
the BBC's pmrerhoiLse national music 
(Continued on imge i^) 



Columbia Holland Cultivates The 
Career Of Ingenue Hloem Oe Ligny 




BY ROBBERT TILLI 

AMSTERDAM— Twenty-year-old 
singer/songwriter Bloem tie Ligny 
and her label, Columbia Holland, 
won't let even 
positive press 
coverage stand in 
the way of the 
careful, long- 
term arti-st devel- 
opment they be- 
lieve her music 
merits. 

DE LIGNY The unortho- 

dox artist, whose 
angular music and c^uirky looks 
evoke the inevitable comparisons 
with Bjork, was signed personally by 
Patrick Decam, Benelux senior VP 
for Sony Music. 

Columbia is using the Jan. 25 com- 
mercial release of the first .single, 
"Fingicerookie" to promote her de- 
but album, "Zink," which has sold 
5,000 copies since its Oct. 23 release. 



according to the label. 

"She is definitely treated as a ca- 
reer artist," says Columbia Holland 
product manager Paul .Jong. "In the 
printed media, such as DOR maga- 
zine, she has been followed tiuite 
.strongly for two years. But we have 
never tried to rush an album re- 
lea.se." Now the time is right, as 
"Zink" has been out since October. 

The singer sa.vs that she considers 
time to be on her side. "Basically I 
wanted to get my act togethei\ in- 
cluding a pniducer who could act as 
a catalyst," says De Ligny, u.sually 
referred to by her first name, Bloem 
(Flower). 

Ex-Bo<tmtown Rats bassist Pete 
Briquette (whose credits include 
Tricky) .sat in the producer's seat in 
London's Townhouse Studios, where 
Bloem's live band laid down mo.st of 
the basic tracks. Primus front man 
Les Claypool did a duet with Bloem 
(Continued on ne^i page) 
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LONDON— Billboard has appointed 
John Clewley itji Bangkok-based cor- 
respondent for Thailand. Since 19K1, 
Clewley has worked in the Asian re- 
gion as a writer, photographer, TV and 
radio producer, and in advertising. He 
is one of the main contributors in the 
Asian region for "The Rough Guide 
To World Music" 
and since 1994 
has «Titten Woi'ld 
Beat, a biweekly 
column on non- 
Western populai" 
music for The 
Bangkok Rist 

Apart from his 
expertise in mu- 




.sic and popular culture, Clewley Ls a 
specialist on Laos and the Mekong 
region. An exhibition of his photo- 
gi'aphic work, "Sounds Asia: New 
Perspectives On Asian Popular Mu- 
sic," was shoxvn in l!)i)3 at the .Japan 
Culture Center in Bangkok. Clewley 
has already contributed several sto- 
ries to Billboard, including coverage 
of the country's hugely popular Ink 
thing country music and the nation's 
cop>Tight changes. 

Adam White, Billboard's interna- 
tional editor-in-chief, says, "John's 
knowledge of Thai music is .second to 
none, and we look forward to working 
more with him as we expand our cov- 
erage of the A.sia-Pacific region." 



newsline... 



MUNC mCVISION 
YOU CONTROl 



U.K. CABLE AND SATELLITE music TV channel the Box is mapping out 

a distribution push following the departure i if its rounders. 'The Emap 
Radio-owned outlet's managing director, Vince Monsey, and PD (and 
Monsey's wife), Liz Laskowski, who together 
launched the Box in the U.K. six years ago. have 
"left to pursue new projects," Emap announced 
Dec. 15. Stuart Pinches, who hcliieil launch music 
channels VH-1 in Europe and ARC in Australia, 
has been named acting managing director. 
Laskowski's deputy, Stephanie Price, hius assumed 
programming duties. Emap acquired the Box in 
October 1990 for $12.5 million from its I'.S. parent 
companies. Video Jukebox Network and Ticketinaster Tim Schoon- 
maker, chief executive of Emap Radio, says that he wants to height- 
en awareness of the channel. The Box is credited with breaking Spice 
Girls, among other acts. Plans include cross-promotion ix'twcen Emap 
Group's U.K. radio and youth-oriented consumer publishing inter- 
ests. MIKE .MrllKKVEK 

THE PUBLIC PROSECUTOR AND POLICE in Hanau, in the (U rman state of 
North Rhine-Westfalia, are inve.stigating an unnamed CD manufactui'- 
er in nearby Nidderau on suspicion of piracy. The ciiiii|iaiiy is alleged to 
have illegally pnKluced large volumes of i npyright-protected music by 
international artists and distributed it throughout Europe. Following ti 
tip from BMG and the International Federation of the Phonographic 
Industry, two dozen police and tax authority agents on Dee. 15 raided 
the company's premises and seized 47,000 CDs wi irth appi-oximately $1 
million, featuring music by such artists as Bruce Sjiringsteen and Bob 
Dylan. They also confiscated CD stampers, printing films, machines, 
and packaging. A 43-year-old woman and her 48-year-old husbaral were 
arrested and charged with piracy offen.ses in\-olving the ])itxluction of 
CDs and CD-ROMs. tt<)i.FGA.\(;si-AHK 

ROBERT RIGBY, managing dii-ector of WEA Records Australia for the 
last six years, has resigned his |X)st and will lea\<e in late .January. Rigby 
is expected to be appointed managing director of tour (iromoter Paul 
Dainty's new record laliel, management firm, which Ls to be launched 
next month. Dainty's touring company, Dainty Consolidated Enter- 
tainment, which oijerates in Au.stralia and the U.K., is partnered with 
billionaire enti-epreneur Kerry Packer. i iikistik ki.ikzkk 

GEORGE LEVENDIS, GM of BMG Greece, is moving to Arista Recoi-ds in 
New York, where he will take the position of VP of international in Fel> 
ruarv. He will replace Cathy O'Brien, who has resigned. The new (JM 
of BMG Greece is Panayiotis Theofanellis, lormei ly iiitirketing direc- 
tor/head of domestic A&R at Warner Music Greece. TheofanellLs joined 
BMG Greece -Jan. 1. ( <>s,\ns ukvki.kcas 

MUSHROOM'S RECENTLY APPOINTED managing director Paul Dickson 
has tapjied Sony's CM of A& R, Peter Karpin, to head the Australian 
indie's A& R department Karirin assumes the Sydncy-i lased \>uA in the 
new year. .Joining CBS in 1977, Karpin subsequently signed Men At 
Work, Tina Arena, Daryl Braithwaite, and A Company Of Strangei's. 
While doing A& R for the company's U.K. operations between l!t83 and 
1987, he signed million-selling pop artist Basia. t hristik eliezek 

BORDERS' EXPANSION IN THE U.K. is continuing with the acquisition of 
its eighth site in the country, a 2().00frsf|uare-foot outlet in Oxford, Eng- 
land. The new Borders Music Cafe superstore, formerly part of the 
Delienhams department store in the city center, will upon by Christ- 
mas 2000; renovations are .scheduled to start in February. The univer- 
sity town of Oxford, some .55 miles west of London, has a |Ki|iulation of 
138,000. Borders has not disclosed the sum paid for the lease. 

TOM KKK(;l SON 

INFORMATION ON MORE THAN 16,000 TITLES available from BMG com- 
panies in the (Jermany/Switzerland/Austria region is now on the Inter- 
net. The move is intended to help customers ask for the right prmluct 
at i-etiiil, sa.ys the company. Visitors to www.bmg.de can .search by arti.st, 
album name, .song title, or catalog numben POMINir I'RIPK 

THE RECORDING INDUSTRY ASSN. OF MALAYSIA (RIM) liegan granting 
platinum and gokl awards starting .Ian. 1, a task previously handled by 
individual I'ecord companies. The move is intended to guarantee the 
authenticity of all gold and platinum certifications. RIM chairman Tony 
Fernandes says that audits on sales figures will be done by indeix-ndent 
accounting firm Ernst and Young. Platinum and gold k>\els for inter- 
national product are 25,0(M) and 15,000, respectively. For local reper- 
toire, the (lualifying levtjls are .50,000 and 25,000. \i.i:\a\I)H \ \i \ ten 
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FNAC IS IN EXPANSIONIST MOOD FOR '99 

{('(inti)nic(! fw)ii jioqe .}.'>) 



Dexter Assembles A Hip-Hop d-cru 

Collection Came Together Via Interest From Japanese Label 



compami with 109 in litSI". "As our 
activities keep growing in France." 
Pinault notes, "we shall have to mul- 
tiply threefold our international 
turnover by 2002 in order to meet 
our objectire." In 1!)97, FNAC's sales 
totaled 12 billion francs ($2.1 billion); 
Pinault sa.w he foresees sales of 15 
billion to 16 billion francs ($2.7 bil- 
lion-S2.;i billion) in l!t!)8. and the 
company plans an annual inwslment 
of 600 million francs (SlOfi.X million) 
in developing new outlets. Pinault 
continues, "Our strategj- is to go into 
emerging territories, where it's pos- 
sible to enter the market within 
three .vears." 

Kournioux names FNAC's priori- 
ties in Europe as Spain, Portugal, 
Italy, Switzerland, and Poland. How- 
ever, he says, the chain would be inter- 
ested in enteinng m^jor mai'keUs such 
as the U.S., U.K.. Germany, or Ja|)an 
"if there arose opportunities for 
takeover or partnei-ships with e.\i.st- 
ing companies in those territories 
that would allow u.s to start up with a 
minimum ofS'^ to 109 market shai-e. 

"We foresee potential for 15 out- 
let* in Spain and around five in Por- 
tugal," notes Fourniou.x. adding that 
Sides performance in those two coun- 
tries is well ahead of predictions. 



Lyricist Sir Tim Hice is president 
of BAt'&S, and the joint chaii-s are 
Guy Fletcher and David Stoll, with 
a nine-memljer main lx>ard. There 
are three e.\eeutive committees; pop 
and musical theater, whose bailiwick 
includes folk and world music; con- 
cert, which will also cover opera, 
dance, and jazz; and media, whose 
activities will encompass film and 
TV music. Green heads an adminis- 
tration and secretariat bureau com- 
prising seven people and awards 
consultant .lanice Elliot. 

Prestigious events introduced by 
BASCA, such as the Ivor Novello 
Awards and the Gold Badge of 
Merit, will continue under the aegis 
of the new organization, and there 
are proposals to inaugurate further 
events. Following the success of the 
ACO's In Tune With Europe semi- 



BLOEM DE LIGNY 

(Coiitiiinedfwm preceding page) 

on the track "Capsule." 

"When I wrote that song, I could 
hear his vocals in my head, as it 
were," recalls Bloem. whose bizai re 
lyrics add to her Lorelei-ish charm. 
The opening track. "Blue Nix" — 
about a lonely ice queen breaking out 
of her cave — Is the singer's personal 
favorite, as it marks her very first 
composition. The bulk of her songs 
are very "Zink," she says, which is 
her pet name for her own fantasy sea. 

The .Jan. 25 release of "Fingie- 
crookie" (with radio programmers 
receixing the track Jan. 4) Ls anoth- 
er sign of the measured pace of the 
promo plot. 

"First we want to let the album do 



FNAC plans to open its third outlet 
in Portugal — in Lisbon — at the end 
of 1999. It is al.so eyeing Italy. "We 
want," Fourniou-X says, "to be able to 
enter the (Italianl market quickly; 
that means opening a minimum of 
five or six outlets over a two-year 
period — probably in association with 
a local partner." 

FNAC is already active in Bel- 
gium, with five stores, and is ready 
to move on Switzerland, with a goal 
of between five and eight outlets. 
The next objective lies further east; 
"Poland is a priority, and we plan to 
open in five to six cities, but our 
problem lies in finding sites," says 
Fournioux. "We think that the coun- 
try, with 40 million inhabitants, has 
potential for aVjout 20 outlets, opened 
over a 10- to 15-year tei-m." With this 
in mind, FNAC has just named a GM 
for the country, Dominique Fredj. 

However, the chain will not be 
making a march on Moscow just yet. 
In Russia. Fournioux notes, "the 
pirates dominate the market," with 
prices one-third that of legitimate 
product. "Moreover, we undertook 
market research in Moscow before 
the fall of the ruble, and the rents 
were absurd — more expensive than 
on the Champs-Klysees in Paris." 



nar last year, an annual event of this 
nature is planned to take place in a 
different European Union country 
each year Business affaii*s seminars 
and songwriting workshops will also 
continue, and the aim is to extend 
them to regional centers around the 
U.K. 

"We've started an initiative to 
establish a pan-European com- 
posers' organization with EU fund- 
ing," says Green. "It would be very 
valuable in working with the exist- 
ing btnlies in dealing with copyright 
problems and the Internet. We're 
also working closely with the U.K. 
government's Youth Music Trust, 
which has received 10 million 
pounds in funds from the National 
Lottery and is trying to match [that] 
with similar contributions from the 
commercial world." 



the work, tying in with an extensive 
club tour this [past] fall to promote 
the album. We'x-e planned various in- 
stores and joint promotions w-ith 
alternative retailers such as the 
Plato chain and Amsterdam-based 
Concerto and Gel Records," says Co- 
lumbia's .long. The album was re- 
leased simultaneously in Belgium 
and France on Sony's alternative 
SMALL imprint there. 

"The buzz is growing each da.v, 
culminating in her recent live per- 
formance at the [crass-medial Ci-oss- 
ing Border festival," reports Bloem's 
manager, Manon Koers of Off the 
Record management, based in 
Bloem's hometown of Haarlem. 



BY LARRY LeBLANC 

TORONTO— Encouraged by a re- 
quest from a Japanese licensee, 
songwriter/producer John Dexter 
coaxed several acts on his Dexter 
Entertainment Group label to form 
d-cru. The fruit.s of that collective, 
the hip-hoji-styled pof) debut album 
"The Outer World," released in 
Canada Dec. 1, has received some 
strong local attention. 

The Disc Center Co. Ltd. in Jaixui 
had contacted Dexter in early 1998 
seeking to license a 1997 Dexter 
Entertainment Group single by the 
artist Golden Child, "We Got It Goin' 
On," for ,Iapan. Disc Center had also 
inquired if an album was available. 

Dexter then coa.xed four of his ros- 
ter's artists — Golden Child (aka 
Troy Sampson), Damien Kyles, 
Aimee MacKenzie, and Nicole Hut- 
ton — to form a vocal gi'oup. The four 
are individually signed with the Van- 
couver-based label and will continue 
as solo artists. 

"Of course, we didn't have an al- 
bum, but after talking with Troy, we 
decided to record one as a group," 
says Dexter. "Disc Center [execu- 
tives) agreed (to a group album [. 
Also I wanted an album because in 
the past 18 months, the label had 
been getting radio airplay with var- 
ious [single) tracks but not a lot of 
sales. We had turntable hit.s. So we 
decided we had to take a chance in 
recording an album." 

Says the Hawaiian-born Kyles, 
"We all write and produce, so it was 
easy for us to come together as a 
group. There's a chemistry which 
works between us becau.se we're so 
different. All of us are into different 
music, but we all like commercial 
hip-hop." 

"The Outer World," released in 
Japan in August, marks the first al- 
bum of new songs by an act for Dex- 
ter Entertainment. Previously, the 
label had released singles by artists 
on its roster, including m-APPEAL, 
Joe Brooks, Rosedale, Moneypenny, 
and UNiT 12, that have not been 
relea.sed outside Canada. 

In 1997, the label released a com- 
pilation, "Hits Hits Hits Vol. l,"that 
in addition to tracks by roster acts, 
featured licensed tracks bv Canadi- 
ans Bif Naked and EaithfONES. 

Also released by Dexter Enter- 
tainment in '97 was the compilation 
"The Very Best Of West End Giris," 
featuring tracks Dexter had pro- 
duced in the early '90s with the Van- 
couver-based female trio that had 
featured MacKenzie. 

A Golden Child set, tentatively 
titled "The Album," is being re- 
leased Jan. 19 in Canada. 

Dexter produced most of "The 
Outer World" except for the track 
"Show Me," which was produced by 
Golden Child. The album features 
Golden ChikI playing guitar and bass 
and handling programming; engi- 
neer/mi.xer Mark Ellis on guitar, and 
DJ Neil Scobie. 

"The album is slick, very com- 
mercial," says Kyles. "It's full of 



hooks." 

Ten of the album's 1 1 tracks were 
written or co-written by Dexter His 
co-writei"? were Golden Child and 
De,xter Entei-tainment VP/GM Mike 
James, who arranged all of the .songs 
with Dexter 

"We decided we needed songs 
with great melodies and choruses 




D-CRU 



and with some rap for the kids to buy 
it," .says Dexter "It was the best-sup- 
ported radio record and the be.st- 
supported retail record we've ever 
had." 

The album's leadoff -single, "Shcnv 
Me," featuring a sample of We,st End 
Girls' 1992 single "Show Me The 
Way," was released .lune ;J0. It 
peaked at No. 1 1 on the Canadian 
SoundScan singles chart for the 
week ending Oct. 4. A follow-up sin- 
gle, "Thinkin'," was released Dec. 
15. 

Says Scot Turner, PD/music dii-ec- 
tor of top 40 CING Burlington, On- 
tario, "We just added 'Thinkin', We 



TORONTO— Des|)ite not .vet hav- 
ing American distribution for d- 
cru's debut album, "The Outer 
World," Vancouver-based Dexter 
Entertainment Group lias made in- 
roads in the U.S. by .senicing radio 
stations with the album's lead 
ti~ack, "Show Me." in October 

"We did a soft mail-out of the 
single to a dozen stations," says 
Mike James, VP/GM for Dexter 
Entertainment. "We know some 
progi-amniei's down there and sent 
it to them." 

The track has since picked up sig- 
nificant top 40 airi)lay and sales in 
Buffalo, N.Y., and to a le.s.ser extent 
in S\Tacu.se, N.Y., and Seattle. 

"It's been top five phones for 12 
weeks in a row," sa,vs David Uni- 
vei-sal, PD/mu.sic director with top 
40 WSKE Buffalo. "It's a [wrfect 
uplxiat top 40 song with a bit of rap 
to it. It's urban-leaning but still top 
lU. I think it can be as big a hit in 
other I I'.S. [ markets as it has been 
for me." 

"The single has been a mini-phe- 
nomenon for us." says Buffalo- 



pia.ved 'Show Me' in heavy rotation 
for quite a while. In calluut. it tested 
up there » ith the top international 
acts. It was one of the best Canadi- 
an tracks of 1998." 

Adds Tim Baker, buyer with the 
Xl-store Sunrise Record chain in On- 
tario, "Their album is doing really 
well for us. I'm going to have to re- 
order it. It's great when an indepen- 
dent [album] has requests." 

With a staff of five. Dexter Enter- 
tainment handles its own distribu- 
tion, marketing, and radio promotion 
and oversees two MIDI studios. 

"We do everything ourselves," 
says Dexter. "Every time we've 
thought about talking to a major 
]Canadian] distributor, our gut has 
told us to continue doing it oui-selves 
in Canada. I'm still investing money 
[in the company], and I've been able 
to find several investors. The com- 
pany is just starting to turn around. 
We biult two studios in the past year, 
.so we're not paying a .studio by the 
hour We were able to spend about 
two weeks recording 'Show- Me,' 
which would have been difficult to do 
in a lx>oked studio." 

Prior to founding Dexter Enter- 
tainment, Dexter had lived in Los 
Angeles from 1986 to 1990 (briefly 
returning there in '94) and was a 
songvmter with .^Imo/Irving Music. 
He was also a VP of A&K at L.A.'s 
Mo<lern Recorels. 

Dexter's initial succe.ss came co- 
producing and co-writing Lwerboy's 
"Heaven In Your Eyes" for the 1986 
film "Top Gun." The track reached 
No. 12 on The Billboard Hot 100. In 
1989, Chicago recorded his song "We 
(Cuiitimied on page ji) 



based Kiibin Lenhard. ai'ea mar- 
keting coordinator of Musicland's 
Media Play chain, w hich has 69 
stores nationally. "Our music man- 
agei's started to get i-e<iuests for it 
Then we kept selling through 
[oiders[ anA luid to keep having the 
label send more [copies[. Right 
now, our four Buffalo stores and 
Vxo locations in Syracuse are car- 
rying it. I've had calls from at Iciist 
two A&R people at major labels 
asking about [.sales ofl the single." 

•lohn Dexter, president of Dexter 
Entertainment, indicates that U.S. 
distribution of d-cru is imminent. 
"We're had telephone calls from a 
number of major labels in the 
States, and we're negotiating with 
a major U.S. label for [licensing 
rights fori the world, excluding 
.Japan and Canada," he says. 

For the U.S. release of the al- 
bum, he says, "we'll record four 
new tracks and use four or five 
tracks from the Canadian version. 
We hope to have the album [avail- 
able] in the U.S. in four montlis." 

UKRY I.eRI..4NC 



3 U.K. GUILDS OFFICIALLY MERGE 

(Continued ffoni payc .i.'}) 



D-cru Attracts Interest In U.S. 
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SINGLES 




WEEK 




NEW 


TOHKUMADE KOHSHI INABA ROOMS nccQADS 


1 


2 


HUO DE U LUNA LOONA mat 


1 


3 


GOODBYE SPICE GIRLS viaGim 


1 


1 


BELLE DANIEL LAVOIE & GAROU 4 PATRICK FIORI 


2 


1 




2 


1 


BELIEVE CHER ».IA 


2 


7 


CHOCOLATE SALTY BALLS CHEF C0lums>a 












MAS KINKI KIDS JOHNNT-S £NTtRT*INMtNT 


3 


3 


IF YOU BELIEVE SASHA WIA 


3 


2 


BELIEVE CHER 


2 


2 


CHANTER POUR CEUX QUI 50NT LOIN DE CHE2 

EUX LAAM ULAtKii 
BELIEVE CHER wf* 

S'lL SUFFISAIT D'AIMER CELINE DION axuMBu 
WHEN YOU BELIEVE WHITNEY HOUSTON & MAR|. 
AH CAREY COLUMBIA 






BE WITH YOU GLAY uNiiMiitO 




5 


NO MATTER WHAT BOYZONE poeyocm 


4 


1 


TO YOU 1 BELONG B'WITCHED tPiC 


3 
4 

5 


3 
4 
S 


_ 


in 


CAMOUFLAGE MARtYA TAKCCHI wminer 
BURNIN' X'MAS TM. REVOLUTION antimos 
BOKU WAKOKONI IRU MASAYOSHI YAMAZAKI 


5 


4 


FLUGZEUGE IM BAUCH OLI P kans^abioia 
NARCOTIC LIQUIDO virgin 

fV^ COCAWV All ICir IMQTDI IPTEYD FFATI IDIAI/1 AR 


: 

6 
7 
8 


6 
16 
13 
8 


HEARTBEAT/TRAGEDY STEPS (tvt 
ESPECIALLY FOR YOU JOHNNY & DENISE ffCA 
END OF THE LINE HONEYZ MERCUW 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 






POlTDOIt 






EASTWf SI 






MELANIEC AiM 

WHEN YOU BEUEVE WHITNEY HOUSTON & MARI- 
AH CAREY rouiMeiA 

SHE WANTS YOU BILLIE irmxEmAnmiN 
iiD Aun r^^ufki v/rKjr'AanvQ oi^iTn^A 
Ur AnU L>UWN vlnuabuts pcsctwa 

nMnu Rn^VR Lire tvnci lu «nincjfi( j^t-c 


6 


NEW 


MAIS QUI'EST LA 6ELETTE MANAU kxydohto."- 


7 


NEW 


SNOW BUND YAEN avfx thai 
STROBO KOHMI HIROSE vcioR 


8 


7 


THE POWER OF GOOD-BYE MADONNA v<EA 
BIG BIG VMRLO EMILIA uNivERSAt 


9 


5 






GRAM 


9 
10 
11 
12 


NEW 
9 
6 

a 


FUYU NO UTA KIRORO viClOH 
GOOD DAY ZARD b gram 
KURIO SOPHIA lOTSFACiDRT 


10 

11 
12 


19 

9 
16 


HARD KNOCK UFE (GHETTO ANTHEM) JAY-Z mkv 

lA 

WE LIKE TO PARTY! VENGABOYS motoa 

WHEN YOU BELIEVE WHITNEY HOUSTON & MARI- 


10 


4 

U) 


8 
9 

10 


9 
5 

7 


DIS MOI FAUDEL utf^u'iY 

1 WANT TO SPEND MY LIFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY oxumbia 

LE TEMPS DCS CATHEORALES BRUNO PELLETIER 


13 
14 
IS 
16 


5 
16 
U 
13 


ATAftASHII DOA ZARD b^am 

PUFFY DE RUMBA PUFFY epic 

KARAPPO YUZU SEh.iAiCO 

OWARI NAKI TABI MR. CHILDREN roY-sFACTow 


13 
14 


10 
20 


AN CAREY OHUMRIA 

LORDS OF THE BOARDS GUANO APES supirsonh:/ 
RESPECT SPIKE polvoc« 


15 
16 


11 
14 

17 


BIG BIG WORLD EMILIA un[vfr<lal 

1 LOVE THE WAY YOU LOVE ME BOYZONE POiYDOR 

MIAMI WILL SMITH cauMRiA 

ALWAYS HAVE. ALWAYS WILL ACE OF BASE ion- 


11 
12 
13 
14 


10 
11 
14 


POMMFvVyi> 

SI TU M'AIMES LARA FABIAN POiYtxW 
CRUSH JENNIFER PAIGE £Mi 
SIMARIK TARKAN TODiS'PW.Yr.RAM 
ELLE DONNE BARBARA SCAFF fVuvDOfi 


17 


14 


UMI TO AHATA NO MONGATARI REIKA MIKU ranr 


15 


12 


WIEDER HIER WESTERNKAGEN ■*iv< 






dun 


15 


18 


NO NOEL LESMtNIKEUS ^'-y^OMRUu. 






CANYON 


16 


14 


I'M YOUR ANGEL R. KELLY & CELINE DION COiUht^ 


17 
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DANCING BABY [OOCA CHAKA) TRUBBLE 'SlAND 


16 


15 


BYE BYE MENELIK ^JaallSON' 


18 


12 


TRUTH TWO-MIX waawr 






BIA 


IS 


NEW 


CRUISE INTO CHRISTMAS JANE MCDONALD 


17 


12 


LAM6RE AN DRO MATMATAH rREM<^50WY 


19 


NEW 


AUTOMATIC (MAXI) HIKARU UTADA ro5H:BA 


17 


11 


ONCE UPON A TIME DOWN LOW K-xmrnimn 






FOCUSiOiJI 


18 


20 


TUM'OUBUERAS LARUSSO maIMi 
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17 


DEPEND ON YOU AYUMI HAUASAKl wu 






MUSICZYX 


19 


20 


DUMB THE BEAUTIFUL SOUTH &0' wsciMfncunr 


19 


16 


THE BOY IS MINE BRANDY & MONICA casTwcST 






ALBUMS 
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15 


IMMORTAUTY CELINE DION FEATURING THE BEE 


20 


18 


UNTIL THE TIME IS THROUGH FIVE f>CA 
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19 


1 WANT YOU BACK CLEOPATRA wea 


1 


NEW 


aCtcU MUwItM 1 TCT5 r*CTOT'T 

GLOBE RELATION Avtx ruu 
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13 


GEES COLUMBIA 

HOW DEEP IS YOUR LOVE DRU HIU FEATURING 
REDMAN MLffCuwr 
EGOIST FALCO »l 

ALBUMS 
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ALBUMS 

GEORGE MICHAEL LADIES A GENTLEMEN- THE 






MBUMS 

SOUNDTRACK NOTRE DAME DE PARIS pouue;sonv 
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2 


MAHIAM bAKLT V i > SONV 
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BEST OF GEORGE MICHAEL fptc 
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2 


SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL) 
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KOHMI HIROSE HIROSE KOHMI THE BEST LOVE 
WINTERS vtCTOs 






UABimiC ARTKTC NHW THAT'^ WHAT 1 TJll 1 
MUSIC! 41 EMWIRtilKPOiY&ftAM 
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7 


PC*«ME.'SONy 

CELINE DION S'lL SUFFISAIT D'AIMER COOAUia 






VUMI MATSUTOYA NEUE MUSIK YUMI MATSU- 






WESTERNHJUiEN RADIO MARIA WEA 
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5 


VARIOUS ARTISTS HITS '99 som tviWARND) ESPiCMl 


4 


3 


VARIOUS ARTISTS ENSEMBLE vzsow 


o 


6 


TOYA COMPLETE BEST VOL 1 Tos^iUAiMi 
MISIA THE GLORY DAY bug 
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2 


U2 THE BEST OF 1980-1990 isianivmercvrv 
PHIL COLLINS . . HITS viea 


4 


4 


ROBBIE WiaiAMS IVE BEEN EXPECTING YOU 
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4 
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MANAU PANIQUE CELTIQUE "olycxw 
KHALEO ft TAHA ft FAUDEL 1 2 3 SOLEILS ur 
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MIHO KOMATSU KOMATSU MIHO 2ND MIRAI 
MAX MAXIMUM GROOVE AvtJC TnAX 






MADONNA RAY OF LIGHT mav^rici^vyea 
DIE ROTEN ROSEN WIR WARTEN AUPS 
CHRISTKIND eastwest 
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7 
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7 


THECORRS TALK ON CORNERS iawatiantc 

BOYZONE WHERE WE BELONG f>oiydor 

U2 THEBESTOF 1980-199Q'THEB.SIDES SUM* 
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6 


a.AY,11Dl-tiRAM 

FLORENT PAGNY LIVE muicury 

JOHNNY HALLYOAY STADE DE FRANCE 1998 uer 

CURY 

VARIOUS ARTISTS ENFOIRES EN CO£UR RLSlo DU 
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VARIOUS ARTISTS MAX 5 BEST HITS IN THE 
WORLD '98 SONY 
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CHER BELIEVE wea 

CELINE DION THESE ARE SPECIAL TIMES Columbia 
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8 
11 
17 


M PEOPLE THE BEST OF M PEOPLE M PtOPiXflMG 
THE BEE GEES ONE NIGHT ONLY paYDOR 
STEPS STEP 1 J VI 

THE BEAUTIFUL SOUTH QUENCH cty discs-mer 
CHARLOTTE CHURCH VOICE OF AN ANGEL SONY 
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9 


10 


12 


CEUNE DION THESE ARE SPECIAL. TIMES [PC 
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ANDRE RIEU ROMANTIC MOMENTS polydor 
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12 


ANDRE RieU ROMANTIQUE pmiupstoitcha*! 


11 


7 


MAYO OKAMOTO CRYSTAL SCENERY iwuma 
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11 


GEORGE MICHAEL LADIES & GENTLEMEN: THE 


11 


10 


LARA FABIAN PURE p(Xyoo« 


12 


NEW 


DEEN THE DAY bmg 






BEST OF GEORGE MICHAEL epic 


12 


9 
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14 


LOUISE ATTAQUE LOUISE AHAQUE atmos- 


13 
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pool. BIT BOYS POOL BIT BOYS aveji tam 
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14 


XAVIER NAIDOO NICHT VON DIESER WELT intptc 
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B 'WITCHED B* WITCH ED ehc 






PMERIQUEiSO^Y 


14 


14 


WHITNEY HOUSTON MY LOVE IS YOUR LOVE fi»»G 


11 


5 


WOLFGANG RETRY FREUDE naaiararkjia 


13 
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13 


13 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAvrnirAWfA 
JEAN JACQUES GOLDMAN EN PASSANT cohAWa 


19 


9 


HIDE WITH SPREAD BEAVER JA'ZOO uniiiiisai «c 


12 


12 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE maverici^vyea 


14 


14 


PHIL COLLINS HITS virgin 


14 


17 
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15 


12 


VARIOUS ARTISTS THE BEST CHRISTMAS ALBUM 
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16 


11 
RE 


DOC GYNECO LIAISONS DANGEREUSES virgin 
LAURYN HILL THE MISEDUCATION OF LAURYN 


It 


11 


THE ELEPHANT KASHIMASHI Al TO VUME pom 


13 


10 


METALLICA GARAGE INC. vertigovercury 






, . . EVER! viHGifttMi 






CAN«iN 


14 


18 


JOE COCKER GREATEST HITS EMI 
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RE 


MADONNA RAY OF LIGHT kWviricKtWAAMH bmck 


HILL SMA(.^,:-4Y 


17 


13 


THE YELLOW MONKEY SINGLE COLLECTION 


15 


13 


OLI R MEIN TAG ariola 


17 


13 


SOUNDTRACK CHEF AID: THE SOUTH PARK 


17 


16 


LARA FUIAN CARPE DIEM f»oi.Ytxw 






COLUMBIA 


16 


15 


MARIAH CAREY #rS cqaumsia 






iLOUM Al.'[rii:AN03LUM6lA 
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15 


WHITNEY HOUSTON MY LOVE IS YOUR LOVE aubta 


18 


16 


MIKI IMAI MIRAI wahneh 


17 


16 


WOLFGANG RETRY EINFACH GEIL! naklar/aiikxa 


18 


16 


MARIAH CAREY #15 cmiMSiA 


19 


RE 


CEUNE DION. GLORIA ESTEFAN, ARETHA 


19 


8 


KVOSUKE HIMURO THE ONE NIGHT STANDS 


18 


17 


SASHA DEDICATED TO . . . WEA 


19 


15 


CHER BELIEVE ^la 






FRANKLIN. SHANIA TWAIN ft MARIAH CAREY 






TOUR COLLECTIVE SOULS' 1998 poiydor 


19 
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CELINE DION LET'S TALK ABOUT LOVE COUJMBIA 
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18 


LADYSMITH BLACK MAMBAZO THE BEST OF— 






VHl DIVAS LIVE [f"? 


20 


19 


KIROftO NAGAIADA- KIRORONOMORI VCTOf) 


20 


19 


BOYZONE WHERE WE BELONG toayoor 






THE STAR & WISEMAN poiygramtv 
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18 


FLORENT PAGNY SAVOIR AlMER mtbcury 
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SING1£5 

GOOOfiYE SPICE GIRLS viRQNiMi 




WEEK 
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SINGtfS 

BIG BIG WORLD EMILIA universal 




¥CEK 
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SINGLES 

PRETTY av (FOR A WHITE GUY) THE OFFSPRING 
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WEEK 
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MEIK 
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WEEK 

1 


WEEK 

1 


WEEK 
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SINGLES 

IRIS GOO GOO DOLLS RtPflist'wtA 
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. . . BABY ONE MORE TIME BRITNEY SPEARS 
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BOOM. BOOM, BOOH. BOOMI VENGABOYS zomeA 








2 
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3 


4 


BELIEVE CHER .varser 


2 


3 


BELIEVE CHER aia 


3 


4 




3 


4 


CANDLE IN THE WIND 1 997/SOMETHING ABOUT 
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3 


NO MATTER WHAT BOYZONE POLYtx» 
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2 


CRUSH JENNIFER PAIGE SHOCK 


4 


NEW 


GOODBYE SPICE GIRLS Cmi 


4 
5 


5 
6 


THE WAY YOU LOOK TONIGHT ELTON JOHN u€« 
CORY 

FROM THIS MOMENT ON SHAN lA TWAIN mercury 
MUSK SOUNDS BETTER WITH YOU STARDUST 

ROULLVlPtJINiiW 


5 
6 

7 


5 
6 

17 


ARE YOU THAT SOMEBODY? AAUYAH WARNER 
HOW DEEP IS YOUR LOVE DRU HILL FEAT RED- 
MAN MERC.B' 

WHEN YOU BELIEVE WHITNEY HOUSTON t MARI- 
AH CAREY COLUMBIA 


4 

5 
6 

7 


6 
7 
8 

4 


FINALLY FOUND HONEY/ isr AvtNULWfBCURY 
ROLLERCOASTER B'WITCHED tpt 
REDUNDANT/TIME OF YOUR UFE (GOOD RID- 
DANCE) GREEN DAY wia 

IF YOU COULD READ MY MIND STARS ON 54: 
ULTRA NATE. AMBER 4 JOCELYN ENRIQUEZ mush- 


5 
6 

7 
8 
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3 

6 
7 


I'U C/^ PVriTPn KllhJA <^AUr-f cw^rcc Ahn 

KING OF MY CASTLE WAMDUE PROJECT air 

i'LA.\L'iE'-ti 

OUTSIDE GEORGE MICHAEL ep»: 

1 DON'T WANT TO MISS A THING AEROSMITH 


e 


7 


SOME KINDA WONDERFUL SKY CMi 


8 


7 


THE POWER OF GOOD-BYE MADONNA 






HQOMiYtSUvAi 






COiUMBII 


7 


8 


BECAUSE OF YOU 98 DEGREES uotcwv« 






AMvERlCHVYiVlNER 


8 


5 


GOODBYE SPICE GIRLS fm 


9 


5 


READY OR NOT Dj DADO & SIMONE JAY time 


8 


9 


PEACE ON EARTH/LITTLE DRUMMER BOY DAVID 
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19 


HARD KNOCK UFE (GHETTO ANTHEM) JAY Z BMG 


9 


10 


EVERVBODY GET UP FIVE bmg 


10 


9 


SURRENDER SOUNDLOVERS rr YauFrSELF.WTtuiE 






BOWIE & BING CROSBY rca 


10 


14 


I'M YOUR ANGEL R. KELLY t, CELINE DION COCUM 


10 


9 


FROM THIS MOMENT ON SHANIA TWAIN MERCU«y 


11 


8 


IF YOU BUY THIS RECORD THE TAMPERER FEAT 


9 


12 


CHRISTMAS EP ENYA wn u . 
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U 


WHEN YOU'RE GONE 6RVAN ADAMS FEATURING 






MAYA T[wt 


10 


10 


SWEETEST THING U2 «iL<w 


U 


9 


MORE DAYS TO COME E LIFE SOUL RELATion.:cMBA 






MELANIE C flAMP:-..v;;BAM 


12 


15 


THE POWER OF GOOD-BYE MADONNA 


11 


11 


SWEETEST THING (PART 2) U2 iS(*ND 


12 
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HOU ME VAST VOLUMIAl bmg 


12 


13 


NO MATTER WHAT BOYZONE f>xydo« 
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14 


LOVE LIKE THIS FAITH EVANS «HisrA,t!MG 


13 
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2ELFS JE NJUM IS MOOl HENK WESTBROEK MCR 


13 


12 


1 OONT WANT TO MISS A THING AEROSMITH 


13 
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THANK U ALANIS MORISSETTE UAvtRKM-MiA 


13 


13 


THE BOY IS MINE BRANDY & MONICA 

AlLANIIC-rtAHNLH 


14 


13 


CURY 

ZEGGEN 'A.OH' TELETUB6IES EMI 


14 


18 


CANT GET ENOUGH OF YOU BABY SMASH 

MOUTH EAsr^Esr 

JACKIE B.Z- FEATURING JOANNE shock 

VIVA FOREVER SPICE GIRLS virgin 

TURN THE PAGE METALLICA VERTKioPOfnnAM 


14 
15 
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NEW 


9W^£I t9 1 1 nirau rSiAHDVERCUnY 

WHEN YOU BELIEVE WHITNEY HOUSTON t MARL 


14 

15 
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15 


THANK U ALANIS MORISSETTE maverioiwarser 
IF YOU COULD READ MY MIND STARS ON 54: 
ULTRA NATE. AMBER & JOCELYN ENRIQUE2 TOMMY 

BOY.WARNLR 


15 
16 


NEW 
16 


GOODBYE SPICE GIRLS viflOiN 

TRUE TO YOUR HEART 98 DEGREES L STEVIE 

WONDER POLiDOfl 
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16 
17 
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AH CAREY coijMBiA 

SHOCK NEJA sriv MUS»c.iuP 

IF WE TRY KAREN RAMIREZ icvii onluwversai 
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16 
IB 


BELIEVE CHER earner 

SnCK TO YOUR VISION MAESTRO AnicAIRWERSAl 
LATELY DIVINE iinoulumked ani.bmg 
NOBODY'S SUPPOSED TO BE HERE DEBORAH 

COX ARISr»,BMC 
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ALL 'BOUT THE MONEY MDA Columbia 
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ADDICTED TO BASS JOSH ABRAHAMS & AMIEL 
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WE LIKE TO PARTY! VENGABOYS TiMt 


18 
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U TRIBU DE DANA MANAU poiyoob 
VOORGOED 6NN& FRIENDS mercury 
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DAE M ION iHXK 

PUSHING BUTTONS CRIN5PO0N lmu 


19 
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NEW 
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BLU ZUCCHERO polydor 

DOO DAH CART(X)NS Dance FACTCKW/tMi 
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20 
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UNTIL THE TIME IS THROUGH FIVE BMG 

AlBUMS 
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ONE WEEK BARENAKED LADIES vrtA 

ALBUMS 
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ALBUMS 

ZUCCHERO BLUE SUGAR foiydor 
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PARADOXX 666 ojiinl 
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U2 THE BEST OF 1980-1990 iSLAwauERCuRY 
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FARNHAM. WARLOW, NEWTON-X>HN HIGH- 
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MINA CELENTANO MINA CELENTANO Rii 






ALBUMS 

VARIOUS ARTISTS BIG SHINY TUNES 3 jyTemi 
CEUNE DKM THESE ARE SPECIAL TIMES 5M 
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GEORGE MICHAEL LADIES & GENTLEMEN: THE 






LIGHTS FROM THE MAIN EVENT bmg 
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U2 THE BEST OF 1 960- 1 99C/THE B-SIDES 
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BEST Of GEORGE MICHAEL (PC 
VOLUHUU VOLUMIAl BMG 
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U2 THE BEST OF 1980-1990 iSiand-voiygram 
SOUNDTRACK CHEF AID: THE SOUTH PARK 
ALBUM *MtHlc*^■sO'J^ 
THE OFFSPRING AMERICANA comueu 
B'WITCHED B'WITCHED epic 
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iSiANO.MEBCUR* 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 
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VARKMJS ARTISTS MUCHDANCE 1999 BMG 
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BOYZONE WHERE WE BELOHG POLrooo 
VENGABOYS GREATEST HITS KMIU 
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4 
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BEST OF GEORGE MICHAEL epk; 

RENATO ZERO AMORE DOPO AMORE FcwofSJLUPic 
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VARIOUS ARTISTS WOMEN & SONGS 2 wARr<ER 
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5 


ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
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15 


CELINE DION THESE ARE SPECIAL TIMES efx 
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MARIAH CAREY #rS oxumsia 
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7 


THE OFFSPRING AMERICANA cOLoMB<A%rfY 






UATION JUNKIE UAYtPlCKWARNER 
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VONDA SHEPARO SONGS FROM ALLY MCBEAL (TV 
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DIRE STRAITS SULTANS OF SWING— THE VERY 
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U2 THE BEST OF 1980-1990 isiAKO 
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CEUNE DION THESE ARE SPECIAL TIMES cauUBiA 






SOUNDTRACK) fpic 






BEST OF MERCJttY 
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GARTH BROOKS DOUBLE LIVE im 
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DEDUK HETBESTEVAN mercury 
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GEORGE MICHAEL LADIES & GENTLEMEN; THE 
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PHIL COLLINS , HITS wt* 
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JEWEL SPIRIT ATLAMOWARRER 
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12 


MARCO BORSATO DE BESTEMMING polyoor 






BEST 0-^ GEORGE MICHAEL epic 
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CEUNE DION. GLORIA ESTEFAN. ARETHA 
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10 


SHANIA TWAIN COME ON OVER medcury 
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14 


MADONNA RAY OF LIGHT MAVERiOAWAftNER 
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11 


SHANIA TWAIN COME ON OVER meacury 






FRANKUN. SHANIA TWAIN ft MARIAH CAREY 


10 


9 


SOUNDTRACK ARMAGEDDON C0iuMBM;^0t*Y 




17 


DEKAST LIVE CNR 


10 


12 


FIVE FIVE 






VHl DIVAS LIVE twc 


11 
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PHIL COLUNS ... HITS auamtcvvarnfr 
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DIRE STRAITS SULTANS OF SWING— THE VERY 


11 


9 
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PHIL COLLINS . HITS 


10 
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CEUNE DION THESE ARE SPECIAL TIMES Colum*a 


12 


13 


MARIAN CAREY #rs coiumbiA/^y 






BEST OF mercury 


12 


THE LIVING END THE LIVING END tMi 
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ALANIS MORISSETTE SUPPOSED FORMER INFAT- 


13 


12 


ALANIS MORISSEnE SUPPOSED FORMER INFAT. 


13 


15 


ILSE DELANGE WORLD OF HURT Warner 


13 
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ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE »«VtRIC^WEA 
CELINE DION, GLORIA ESTEFAN. ARETHA 
FRANKLIN. SHANIA TWAIN & MARIAH CAREY 

VHl DIVAS LIVE EPtc 

NATAUE IMBRUGLIA LEFT OF THE MIDDLE bmg 






UATION JUNKIE MAvtR^w* 


14 

15 


14 
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UATION JUNKIE MAYtRicu'WAmER 
SPCE GIRLS SPICEWORLD »RGir<tMi 
'N SYNC 'N SYNC kcAHAiG 


14 
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HELMUT LDTTI A CLASSIC CHRISTMAS WITH 

POLT0C« 

PHIL COLUNS . . . HITS warmer 


14 
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U2 THE BEST OF 1980-1990 «L«M>vEftcuBY 
683 GLI ANNI fripti 
CHER BELIEVE wea 
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ANDREA BOCELLI ROMANIA noiiP&POiYauu 


16 
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METAUICA GARAGE INC vertigomercury 
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GIANNI MORANDI 30 VOLTE MORANDI BM!; 


17 
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SOUNDTRACK NOTRE DAME DE PARIS seiECT 


17 


13 


BZN A SYMPHONIC NIGHT II mercury 
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17 


ANDREA BOCELLI ROMANZA mLiPSMERCuAt 


16 
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WHITNEY HOUSTON MY LOVE IS YOUR LOVE 






STREET 
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EMMA SHAPUN CARMINE MEO CMi 
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14 


JEWEL SPIRIT EASTWESi 






A^TJibw:. 


18 


17 


BRANDY NEVER S-A-Y NEVER ATlAHticWARKR 
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TOTAL TOUCH THIS WAY B»G 


18 


20 


MARIAH CAREY #1'S Columbia 
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BATTISTI LUCIO EMOZIONI PENSIERI RKOROMHQ 


19 


18 


LAURYN HILL THE HISEDUCATION OF UURYN 
HILL RUfYMOUSEtmuMBUVSOlYY 
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7 


KINDEREN VOOR KINDEREN 19 virgin 
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COLO CHISEL THE LAST WAVE OF SUMMER mush- 

HlXJM'VJftTT 
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VASCO ROSSI CANZONI PER ME ew 
FIVE FIVE RCA 
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VARIOUS ARTISTS CMT 99 BMG 


DUE TO THE HOUDAVS, THE NETHERLANDS CHART IS REPEATED. 
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16 


METALLICA GARAGE INC. vi RimnpLYGB*!* 
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ANTONACCI B. Ml FAI STARE BENE merojav 
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GOODBYE SPICE GIRLS virgin 
WHEN YOU BELIEVE WHITNEY HOUSTON & MARI- 
AN CAREY coiiMtBA 

BIG BIG WORLD EMILIA HOOcauNiviRfLAi 
THE POWER OF GOOO-BVE MADONNA 

NO MATTER WHAT BOYZONE POirocw 
HUO OE LA LUNA LOONA tmsAHWoroR 
BELLE DANIEL LAVOIE & GAROU & PATRICK FIORI 

POMM tSOH »,U ruVtKSAL 

CHOCOLATE SALTY BALLS CHEF uicr>Can«oujmua 
IF YOU BEUEVE SASHA wea 
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GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GFORGF MICHAEL CPiC 
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PHIL COaiNS - , . HITS viWiiH'WiA 

CHER BELIEVE wea 

ALANIS MORtSSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE UAVtRKXWARNCR 
MARIAH CAREY #rS cchumria 
MADONNA RAY OF UGHT MAvtkOWARNER bhos 
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ROBBIE WILLIAMS IVE BEEN EXPECTING YOU 
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LEON LAI in CAN SEE YOU AGAIN SONV 
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MARIAH CAREY # I S son 
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NICHOLAS TSE MUT SAI KAI DIK FU SING mio 


3 


6 


ElU EL FUi 
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EASON CHAN A NEW LIFE caphal aktists 
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KRU THE WAY WE JAM EMi 
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VARIOUS ARTISTS MUSIC IS UVE— JACKY & 
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VARIOUS ARTISTS NANGI5 RUNYAI LAGU-UVGU 






FRIENDS '98 yP<WJRSAL1^LrCHA*l 






TERBAIK EDDIE HAMID bmc 
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LEO KU THE DAYS WITH YOU music impactiBmc 
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NEW 


CEUNE DION THESE ARE SPECIAL TIMES Sony 
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BEYOND UNTIL YOU ARE HERE «x:« 
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VARIOUS ARTISTS MAX 4 mk; 
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ANOYLAU STUPID FELLOW uusic iMPKr^MG 
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U2 THE BEST or 1980-1990 isuwCLWXtGHAM 
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MIRIAM YEUNG MIRIAM 1 TO 100 UPHAi ASTiSTS 


9 


NEW 


WHITNEY HOUSTON MY LOVE IS YOUR LOVE BMC 
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BELIEVE CHER wtA 

GOODBYE SPICE GIRLS vkigjm 

BIG BIG WORLD EMILIA unmrsai 

TO YOU I BELONG B'WITCHED EMC 

HEARTBEAT/TRAGEDY STEPS »Vf 

I LOVE THE WAY YOU LOVE ME BOYZONE poltdoh 

CHOCOLATE SALTY BALLS CHEF cauMBiA 

UNTIL THE TIME IS THROUGH FIVE ncA 

UP AND DOWN VENGABOVS posiiiva 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY Z 

^^-*^THV.F5,'^IDE 

ALBUMS 

U2 THE BEST OF 1980 1990 -suiND 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL Fine 

VARIOUS ARTISTS HITS 99 soNTiWAfWEiVBMa 

ROBBIE WIUIAMS I'VE BEEN EXPECTING YOU 

0<tlTS*LI5 

VARIOUS ARTISTS NOW THArs WHAT I CALL 

MUSIC! 41 (Mk'VINCIPVTOIVGRAM 

CHARLOTTE CHURCH VOICE OF AN ANGEL so«y 

OASSICAl 

BEE GEES ONE NIGHT ONLY poltdor 
B-WrrCHEO B'WITCHED O-IC 
FIVE FIVE RCA 

M PEOPLE THE BEST OF M PEOPLE M peopixWG 
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AH CAREY ircuiMBiA 
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ZAPATERO MANOLO GARCIA ar>ola 
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THE POWER OF GOOD-BYE MADONNA 
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FRANCISCO CESPEOES VlOA LOCA wakneh 

CHER ULLIEVE aahnir 
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PHIL COLLINS HITS wMwtR 

LA OREJA DE VAN GOGH DILE AL SOL erc 
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SINGLfS 

BIG BIG WORLD EMILIA uNtvCRSAL 

BELIEVE CHER wahher 

BOOM, BOOM, BOOM. BOOM! VENGABOYS 

ZOMBA.DiX'Gn TRAM 

KWAKHAK MICHAEL'S BEATBOX Brth^out 
WHEN YOU BELIEVE WHITNEY HOUSTON & MARI 
AH CAREY 5(m 

SIMARIK TARKAN Pcxs'ii'DtrnflAw 

LOVE SONG X-TREME twi 

JE VEUX CHANTER POUR CEUX QUI SONT LOIN 

LAAM r...AFMi 

NO MATTER WHAT BOYZONE pavauM 
HEARTBEAT/TRAGEDY STEPS zombmwugh trade 

ALBUMS 

HELMUT LOni GOES CLASSIC (FINAL) & CLASSI- 
CAL CHRISTMAS PttI KOtLtH1>0l.TGItAM 

U2 THE BEST Of 1980-19gG/IHE B-SIDES 

ISLANOJPOtYGftAM 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL scw 

JOE COCKER GREATEST HITS emi 

DIRE STRAITS SULTANS OF SWING— THE BEST OF 

vERIIGCiPaTGRAM 

STEPS STEP 1 ZCWSA-RCUGM TRADE 

SOUNDTRACK NOIRE DAME DE PARIS pommlwwr&al 
KABOUTERPLOP KABOUTER PLOP sruwo ICOTOltghajm 
ALANIS MORISSETTE SUPPOSED FORMER INFAT 
UATION JUNKIE uAvEnl^.^WAR^rn 
VENGABOYS GREATEST HITS Jombascogh irak 



SWITZERLAND 



(Media Control Switzerland) 12/27/96 



BELIEVE CHER WARnCR 

HUO DE LA LUNA LOONA rouGRAM 

WHEN YOU BELIEVE WHITNEY HOUSTON « MARI 

AH CAREY sovr 

NO MATTER WHAT BOYZONE f«(ygram 

FLUGZEUGE IM BAUCH OLI R bmc 

IF YOU BELIEVE SASHA svarner 

BIG BIG WORLD EMIUA uroVERSM 

WE LIKE TO PARTY! VENGABOYS POIyCham 

I'M YOUR ANGEL R. KELLY & CELINE DION cotuM 
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GOODBYE SPICE GIRLS EMi 



CEUNE DION THESE ARE SPECIAL TIMES SONY 

GOLA UT U DERVO PHONK 

PETER REBER WINTERZYT— WIEHNACHTSZVT 

U2 THE BEST OF 1980-1990 isuuiliraiYGnAAi 
CHER BELIEVE warmr 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 

UAIION JUNKIL MAvtfliCK/rt«Ar»£fi 

MARIAH CAREY # I S Sony 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST 01 GEORGE MICHAEL soeyy 

WHITNEY HOUSTON MY LOVE IS YOUR LOVE BMG 

JOE COCKER GREATEST HITS EMI 
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SWITZERLAND'S beat-knmvti rock band, Gott- 
haid, is already gaining support from nation- 
al radio there for "Let It Rain," the lead sin- 
gle from its fifth album, "Open," due Jan. 25 
in that country. The 
single, a Beatles- 
inspired tune with 
the typical raw Gott- 
hard touch, has 
already gone top 10 
and went into heavy 
rotation on most 
Swiss stations. Signed to BMG Switzerland, 
Gotthard and producer Chris von Rohr (for- 
merly of Krokus) ha\'e succeeded in export- 
ing their music, unlike many of their compa- 
triots. First album "Gotthard" spent 15 
consecutive weeks on the national chart and 
went gold (25,000 units). 1994's "Dial Hard" 
went platinum (50,000) and hit No. 1, as did 
"G." in 1996. Since the band's 1997 live- 
acoustic album "Defrosted," it has rerecord- 
ed its ballad "One Life One Soul" with opera 
singer Montserrat Caball^ and toured 
throughout Switzerland, Germany, France, 
Italy, and Japan, where its albums ha\'R also 
been released. ai.exam»;k nakpfmn 

CHINA RECORDS is expecting to release a 
"beats and B-sides" version of "Big Calm" by 
British electronic trio Morchecba in the sec- 
ond quarter of 1999. The label, which has an 
international licensing deal with Warner 
Music International and a label deal with Sire 
Records Group in the U.S., says the album 
will regroup remixes and tracks taken from 
the band's singles. A similar U.K-only limit- 
ed edition was made from the band's first 
China outing, "Who Can You Trust?" To date 
"Big Calm" has sold 7.50,000 copies world- 
wide, says China, with 200,000 sold in the 
U.K., 150,000 in the U.S., and 110,000 in Italy, 
its third-largest territory. domlnic pride 

DANIEU MERCURY'S fourth album, "Eletri- 
ca," was released in Brazil in November. The 
live disc featuring seven new tunes brought 
the Sony Brasil superstar back to the per- 
cussive axe sound that made her famous in 
Brazil in 1992. "Eletrica" is expected to sell 
1.5 million copies in Brazil, according to 
Sony. The single "Rapunzcl," which is now- 
being heavily rotated on French radio sta- 
tions, is featured on Mercury's 1997 release 
"Keuao Com Arroz," which has sold 300,000 
units in Portugal. Sony says Mercury's 
cumulative sales in Brazil have reached 3.5 
million units, and the major expects to drop 
"Eletrica" in the middle of 1999 in Europe, 
Asia, and the U.S. enor paiano 

metal BAND Hammerfall is breaking out 
in Germany from its base in Sweden. The 
hardcore act's 
second al- 
bum, "Legacy 
Of Kings" 
(Nuclear 
Blast/House 
of Kicks), 
was released 

Sept 28 and has sold the bulk of 250,000 
copies in Sweden and Germany, with sales 



HAMMEFtF/U.L 



in the latter through EastWest/Warner 
Music. House of Kicks' owner Calle von 
Schewen attributes the Swedish success 
to field promotion at Helloween/Iron 
Maiden's concert in Stockholm the week 
after release. "At the gig we handed out 
5,000 fliers," says von Schewen. "Later, 
the band opened for Deep Purple in Swe- 
den. After that, the album almost sold by 
itself." The band's 29-date North Ameri- 
can tour ended Dec. 19 in Puerto Rico. 

ANDEKS LUNDQUIST 

SOUTH AFRICA will move further into the 
global mu.sic scene when WOMAD (World of 
Music, -Arts and Dance) comes to Johannes- 
burg in February. WOMAD artistic director 
Thomas Broomam says, "After years of 
presenting South African music at WOMAD 
festivals throughout the world, we now have 
the opportunity to bring sounds from all 
across the globe to this country." The festi- 
val, staged Feb. 12-14, will be held at the 
Bluegum Creek Estate in Benoni, just out- 
side .lohannesburg. Acts slated to perform 
include Ghostland (U.K.), Drummers Of 
Burundi (Burundi), Lo 'Jo (France), Justin 
Vali Group (Madagascar), the Guo Broth- 
ers (China), Terem Quartet (Russia), and 
Yungchcn Lhamo (Tibet). Among the South 
African acts are Johnny Clegg & Jaluka, 
Just Jinger, Ringo, Neill Solomon & Brian 
Finch, Soul Brothers, Boom Shaka, and 
African Gypsies. mA.NE coetzer 

PORTUGUESE BAND the Gift is rai.sing eye- 
brows here by getting accolades for its debut 
album — before the band even has a record 
deal or a management contract. The initial 
pressing of 2,0(X) copies of its CD, wittily 
titled "Vinyl," sold out in major record 
stores in Lisbon, Portugal, and a second 
pressing Ls already under way. Besides pos- 
itive reviews, the band will be awarded 
record of the year from a leading daily Por- 
tuguese newspaper. The Gift is from 
Alcobaga, and its sound features a combina- 
tion of electronics and symphonic acoustic 
elements in a classic pop format, landing the 
band somewhere between Bjork and the 
Divine Comedy. nunc (lAmPi.vi 
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VELASQUEZ 



REGINE VELASQUEZ has seen platinum sales 
(40,000 units) in the Phihppines of her lat- 
est album, "Drawn," an 
impressive feat consider- 
ing that the figure was hit 
two weeks after the set's 
release. Issued on the 
U.S. -based label MJF 
Company and distributed 
in the Philippines through 
Viva Music Group (VMG), 
"Drawn" was officially available Nov. 22, 
but, according to VMG adwrtising and pro- 
motion manager Bambi Diploma, a num- 
ber of Manila music retail outlets offered 
the album around Nov. 16. Says Diploma, 
"Interest was also high because we [VMG] 
began promoting the album a month before 
its release. People were asking for it in- 
store, and many of the major retail outlets 
began selling it early." i)Avii>(;oNZ.ALt:s 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@billboard.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



Classified 



• SERVICE & RESOURCES: $150 per irKh/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED ; $150 per inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client 



DUPLICATION/REPLICATION 



www,sadyice,coni 
I-800-987-6830 



Aft jov looking for a CD and c»smc 
nuflulKturtr where good nnlomer mtocc it 
not juil » departmem, but mwe importanttjf an 

ATTITUDE! 

1,000 CDs replicated S9S0.00 
1,000 cuseRes duplicated $772.00 
100 30 mingte CD Rs duplicated $250.00 

200 15 minute CD-Rs $400.00 
Hark 4x CD-R media 100 pieces $1.25 each 
100 Maxell XLII C-20 cassettes $35.00 



INDIE L A BELS AND MUSICIANS 
Discover what the audio publishing, 
radio and broadcast industries have 
known for years about Sound Advice. 
There are three key areas working 
together that set us apart from 
our competition: 

^ Competitive Pricing 
I Using Professional Products 
And Great Customer Service, 



COMPACT DISCS • 75< EACH 


llT-S A BETTER DEALil 


Complete CD & Cassette Packages! | 


1 "ADD It Up" I 


CALL FOR QUOTE 


1,000 CD. 750.00 
1 ,000 J«w»l/Wrap 300.00 
1,000 2.Pg Book/Tray 240.00 
$ 1,290.00 
frvm ywT CO.Jtaody Atoffvr & 


NATIONAL TAPB-jyrSC 


1 -800-874-41 74 

1 11 0-4aih Ay.ou« North • NaihvilU. TN 37209 



CD Replication 

• Relail-Ready Packages wilh Graphics 

• Bulk Replication (only 100 Min. Order! I 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Wh\ ileal with brokers when you can work directly with our I'aclory .' 
Best Service... Best Price... Period. 



l-rcc Ciuilni; or nuuk-: 

/ Onn\ AZZ OZ'Z'Z http://www.curopadisk.coni 
i,OUUJ 'tJJ-OJJJ Major credit eardsacccpced. 




1000 CD's 
$799!6o * 

Nr;islcriiis frum DAI' Invhulctl 



DELUXE CD PACKAGES 
500 CD'S w/4 panel color..S1095 
1000 CD's w/4 panel color..$1495 
Call tor COA^asMtta Package Prices 
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Full graphic service as low as $285 
CD LABS- 



(818) 505-9581 ..(800) 4 CO LABS 
www.cdlabs.com 
-Bulk Packed. also 500 CO'5..S599 



CD Replication 



1000 CD's $1170.00 

1-3 color print ■ 
4 color Insert * 
traycard • 
jewel cue * shrjnkwrip 



Bulk CD's 50.68 

CDR Copies 5.1.75 and up 



46 PRODUCTIONS 

25 CDRs - 5 ion / 5fl CDRs - J 1 75 
100 CDRs - S250 / 20O CDRs - $425 
S5.00 OFF WITH TTIIS AD 
l^ramCDcirCDR mMIM Include t'DR fewe I box 
w,'UnpnntuitoaCI}l»bct Ailil tl'^ fur other Jts'tal 
mwcr. Sii tot uikif mJMcr Unlcn mau be prepaid 

Shippiftc not ifKluJcd. 
Tl-1 (WW) 850-5423 Email: inf(i(*|.46p com 
Visil our Web Page at hltp:/Aivww 46p,cofn 



DUPLICATION/ 
REPLICATION 



DUPLICATION/REPLICATION 



CD & CASSEnE 

iiuNUEiicniRiiini 



Serving the country with 
over 2S yean of experience. 
The SouthweiCs premiere 
fuLUservtce manufacturing fadlfty! 

pnimw • GMPMC Ksn • tm ussettis 
oisinii HUTBiK I eduiiig • mm cms 



Rn/UL iUOr PMXK€S! CMX FOK m£ OfTAUK! 





PRODUCTIONS 



miRERUIC^TED: 



Announcing our new~ 

CAUFORBerJUlSI 

1-888-231-9927 

urodiKiions inc lOOirnEstmi wnrcedet BifllUa 



100 



TOF» 

QUAUITY! 

CDs $249 



1 -800-982-pPUS 

D(r«<:l-t>r,.eO fr,riur.a (ttTormal) 
GropHic De»igi-i. Inserts, Borcod* 
AAm-K- P.^a.^.o PuoBii w. ^udiK 

500 Bulk OcJ-i. 

1 2 Cds S69.00 



Classified Advertising Call Tracy Walker at 212-536-5058 



REACH FOR THE STARS! 
MOVING? RELOCATING? 
BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TO THENARS 
CLASSIFIED SECTION 

EVERY WEEK IN 
BILLBOARD MAGAZINE. 




•DIGITAL BIN* 
1000 FOR .64 EACH 

CHROME TAPE UPTOC-45 CLt AH SHELL 
ASSEVJBLEDINNOHELCOBOX SHRINKWRAP 
YOU SUPPLY PRINT LABEL FILM MASTER 



CUSIOM StRVICL 

I01SW HaMStrcel 

Burbank, CAS1506 

(800) 423 2936 
FAX (818)569-3718 




• ComiMct Dtec Prmlng 
CO Audio & CO ROM 

P i ■ M ai t i i Ing / SttorMlun 
•Cassette Oupllcstlon 

• Vinyl PrMshig 
' Dotgn/FHin/Printtng 

B 



but 



mau b« ttM axpcrta, 
t uihan it comas tQ 



uour pr^act. UOu|£C ttM bossi 

CMaxDisK 

Firw cBlalogiM/custDai quotal 

I BOO €BI 0708/ 



We Anticipate Your Every Need 

CD REPUCATION 

Cassette Dupticaticxi 
Graphic Design & Phnang 
Dtgital Editing & Mastering 



1-800-527-9225 

(716)691.7631 • Fax (716) 691-7732 



(212) 252-9300 

Feel the POWER of Excellence 



DIOITRL FSRCE' 

— www 



TOTAL CD. 
CD'ROM, E'CO.t 
CASSETTE PRODUCTION 



www.digitatforce.com 
<J49 M*DISON AVENUE NY. NY 100l6y 



bal llstlc.comi co»itr o.ic 

-999.00 1000 CDS 

1.800.401.8273 P 

it.< iMK (MffsUsiMlhtkaiiXXX*- Um-CMJOwMiI 



1000 Bulk CD's S690.00 
.SOO Bulk CD's S425.00 

3 Color Disc 

I roili *iiur MdittT & rileil* 

CDSONIC 

/J l-HK»-( I) M)M( i2.l7-fihl2| 
.-itiriil ..Ikoiii.riiititi .•.>!.. xii 



Tape 8c Disc 

MlNUFAaURINS vfiRAPUlCOESIGN • PRIHnNS 
HIGHESTQUALITY 

COMPLETE DESrCNED PACKAGES 

LOWEST PRICES 

CD DOOKLET 'Sl-J-CARD'PRiriTING 

Cull far a custom quote. 

1 -800-989-4487 



WWW.MIDWESTDiSC.COM 



PROFESSIONAL 
SERVICES 



Premium CDs: As low as $.54 ea. 
WamerMedn - (3igak)g Cassettes 
C'reaUve Sound 



® 



(800)3Z3PACK 
http://csoundcorp.com 



ENTERTAINMENT 
ATTORNEY 

Prof & mofntMr of NARAS - available 
far consullalion on recording contracts 
& any related music industry matter. 
CALL: 516-424-6702 or 
EMAIL: JGIOR20444(@aol.com 



REACH YOUR AD COMMUNITY BILLBOARD MAGAZINE 
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FOR SALE 



FIXTURES 



lOO 12" VINYL $749.00 



1000 7" VINYL frnmrnmsimn S719.00 «ot«« sj/coo 

500 7" VINYL 45's rmmwwnsifmj S599.00 uotxti s2f/.oo 
1000 1 3" VINYL imwmnuanw/mui S1,B33.00 «fo<K« sni».oo 
500 1 2" VINYL ihWHiit lACWw/miti S'^.^^^.00 stoeoes S649.00 A 
ML PUCKkGK INCLUDC: MASTCRING / FUU PSCXiSSINO / TESTS / 
2 COLOR LABELS / SHRINKWRAP iW m,l„/ QUICK TURN AROUND '^SlE^ 



IN-HOUSE CD. VINYL & CASSEni REPUCATING & PACKAGING - ASK FOB OUR FREE BROCHURE 



9Rainbo Records and Cassettes 



il trttki iwa imii Boiiiii. (I im ■ lilOi lll-MH • Eu 



(ill) I 



MUSIC MERCHANDISE 



THE D,J. AND MUSIC SOURCE SINCE 1975 WWW rockandsoul com 

ROCK AND SOUL 

462 7lh Ave-. New York. N Y. 10018 (212) 695-3953/ Fax (212) 564-5358 



MUSJC DEPT - D J s HEAVEN ■ THE tJ\HGEST SELECTION OF 1Z' VINYL L.Ps. 

CD'5 and CASSETTES • DISCOUNT PRICESI 
PRO D.J. DEPT MIXERS • AMPS • SAWPLEflS • TURNTABLES • CAHTRIDGES 
EQs • OTUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 



THE WORLD'S LARGEST SELECTION 
of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE GUUTT, 
CATALOGS! WholBsaH only. 



GOTHAM DISTRIBUTION CORP. 

1-800-4-GOTHAM • FAX: (610) 649-0315 
2124 Havnfocil RDad • Ardmore, PA 19003 



BUY DIRECT AND SAVE! 

While other people are raising their pfices. we 
are slashing ours. Major latwl CD's, cassettes 
and LP's as low as 50( Your choice from the 
most extensive lislings availat)le For free 
catalog call (609) 890^000. 

Fax (609) B90-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 



STORE SUPPLIES 



EVERYTHING FOR 
TODAY'S MUSIC RETAILER 



Repair CDs tn Your Store 
In Minutes! 



• Grid & Wood Fixtures 

• Security Systems 

• Slatwall & Gridwal! 

• Custom interior Grapiiics 

• Storage & Display Cabinets 

• Free Store Planning & Layout 



For a Complete Catalog Call 1-800-998-9129 

SPECIALTY STORE SERVICES 




ADD ON SALES 

Buffy the Vampire Slayer, Hammer Horror 
Fllms.T-Shirts, cosrretics, jewelry, 
in(»nse, slickers, lighters, & giftware 
Big Bucks for X-MAS 

l-eOO-368-1235 lor catalog 
PlaaM have youf slate fasaJe number avai^te 



PUBLICATIONS 






fiMPACT UNITS 

Designed for impact display 
of more Titles than Browsers 
DVD's • Videos • CD's 
Jewelbox • Nintendo 



FACTORY DIRECT PRICES 



• DVD & Laser Displayers 

• Modular Browsers 

• Island Merchandisers 

• Storage Cabinets 

• Security Systems 

• Custom Counters 

• Category Signs 

2 Year '^Unconditional Guarantee 
on all JD Products and Servites. 

• Free In-Store planning service 

• Se Habta Espanol 

• Ships from Baltimore or Los Angeles 



Ji Stort l^ipawnt 

I977-I«7 



For a Free Color Catalog Call (800} 433-3543 



Fax Us at I 



' 937-2070 or t-mail: JDStore&ix.netcom,com 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmaher5.com 
infoSdiscmakers.com 



DISPLAY UNITS 



_ 400 CD BOOKLETS in 2 SQ. FT.! 

DISC MAKERS I actual CD's kept In jewel boxes behind the counter. 



PUBLICITY 
PHOTOS 



BL-ICITY 
RIIMT 



35 „ 



FREE 
Catalog & S«nplH 



BftW 
8x1 0's 

500 - '80 
1000 -'108 
B&W 
POSTCARDS 

500 - •65.00 



P 1 C T 1' R E S 

1&67 E Florida St . Su><« 8D 
So'iiHl'eW. MO 65603 
<417) e69-34S« F«l (417) Me-fi185 



COMPUTER/ 
SOFTWARE 



888-222-4767 (toll free) 
M Fax (919) 828-4485 

■ t-mlil:SALEStlDCSOFT,COM 

WWW.ID CS0FT.COM 



Pll line ol counter, wall and (loor jispiays 



Browser 

DISPLAY SYSTEIVIS 

CHICAGO ONE STOP. INC. 

401 Wnt Superior • CItlugo. IL 60610 

piMiiE aizwoen - Toiiir™: boo- 022/4410 
^^^^ ^^^^ 



WANTED TO BUY 



SCRATCHED CDs WANTED 

Labels. DisliibulorB. ManulaclurerB, 
Stores & Radio Stations 

I Will C ash Fay For Yom Returns 

Large Quamittes Wanted - Will Trawl 
CaU. 6 17-267-4 152 or 
email iniofScdspina com 



" WE ARE CASH BUYERS OF 
UNWANTED LP'S, CASSTTES OR CD'S. 

'No quantity is too large 
or smoli. We pay ttie frelgtit. Coll: 

(609) 890-6000 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY; Awards. Contracts, Posters, 
Flyers, Concert tickets & Passes, 
T-Shirts, or ANY Promotional items... 
CALL: 800-45d-9141 



Going Out Of Business? 

Dropping Your Used Product? 

Selling your Collection? 



CASH for CDs-DVDs-Videos 
Laserdiscs- Software- Audio Books 



Scott Henderson. 520-fi81174'l. kHO 
e-mai!: sconh@bookmans.com 



STORE SUPPLIES 



DISPLA Y MERCHANDISERS 



IwSkIcs 800-542-2302 



PLASTICZ 

DIVIDER CARDS 

BljftNK OR PRINTED 

800-883-9104 

AU MMOt CMOt CMtOS aCCEPTEO 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 
1 (800) 359-5038 
755 Wyttie Avo. 
Brooklyn, N Y. 11211 
THE t^lSTRIBUTOR SUPPUER 



FOR SALE 



FAX BILLBOARD AT 21 2-536-886') 



5AI-E 

Sealed CD's 4 Videos $1 
Cassettes $.50 
Top Titles Also Available 
CALL: 1-877-USED CDS 
(1-877-873-3237) 
"World's Lamgest Music Recycling Co" 



Itoumo systems iimitedI 



(ONPIKI SrSKMS (01 
Tl( NISK ( lll» INIISm 

770-449-0338 



NOKTIIIHiOYHISOraPEIKNCt 



CONFUSED ABOUT WHICH POS 
SYSTEM TO BUY? 

CALL ME, l"LL TELL YOU WHICH 
ONE NOT TO BUY 

(718) eZJ-BTO, Ask lor Joe 

Owner Ot 12.000 sq. tt Record Store 
BEAT STREET RECORDS 

Dcwr 'r maire (tie same mislal^e I made 



ReccsrdTnak 



Inventory Uanagement 
For RecoffI Slorea 




800-942-3008 



TOP S PAID 

For: Cd's, Lp's, Cassettes, 
Video, DVD. 
Call (201) 567-4614 
Fax 201 -567-4288 
Nights 973-942-5216 



WANTED: COUNTRY CD'S 

HIGHEST PRICE PAID FOR PROMOS, 
OVERSTOCKS & CUTOUTS. 
No quantity toe low or too higtj. 
FAX list & Info to: 207-285-7359 or 
CAIX Turbin Ent: 207-285-7002 



NOTICES/ANNOUNCEMENTS 



VIVA the DIVA 
HIGH PROFILE SPOKESPERSON WANTED 

The 5SCC (Social Science Conitnunity Centeri is non-protit organization dedicated to 
the enliancement ot the possibilities o( hurnan beings Please call to submit your fee 
request & receive a inio packet. 

718-382-2163 

We will tit'lp yuu . lielp others! 



For Classified Advertising Rates 



Call TRACY WALKER - 212-536-5058 
or 1-800-390-1489 
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HELP WANTED 



MUSIC BUYER 



Circuit City Stores, Inc., the nation's largest retoiier oF brand-name 
coniumer electronics and major appliances and a leoding retailer of 
personal computers and music software has an immediale opening for a 

Music Buyer 

Manage product selection, promotion and selling strategy. Provide category 
support and secure funding itirough development of corporole initiatives and 
profit objectives. Die ideal candidote will be moHvoted and energetic 
Understanding of retail process and music industry desired. Music buying 
experience required. 



Please send your resume to: 

Circuit Ciry Stores, Inc. / Ann: PM0045 

99S4 Moyland Drive / Richmond, VA 23233 
Fox 804 5274086 / e^noil; cc-|obi©ccnot«j ccrtycom 

We ptomo»e a drug^re* wotkploce EOE 



i 



Ctfa BAKER &TAYLOR 

Information and F.nleriainment Servicpt 

We're EXPANDING our MUSIC DIVISION! 

Filling Sales, Martteting and Purchasing positions in our Chicago & 
Denver locations. We're looking for personnel with experience in music 
wholesaling. Join America's fastest-growing music wholesaling 



* Oreai nuifor market tocaUonsl 

* Rnanoalty sound' 

* 25 years in me one-stop bus«-ie5S< 

* Great t)er>elils package! 



team! 



Send resume A cover tetter to: 
Baker & Taylor Entertatnmenl 
7000 N. Auatin Ave. 
Nlln. IL 60714 
Attn: Sarah Buctimeier 
or fax: (847) 647-5904 



CLASSICAL PRODUCT 
MANAGER 

National independent distritMJtor of 
musicAndeo products is seeking a 
Oassical Product Manager. Requires 5 
years music ir>dustry experience, witti an 
emphasis tn marketing & prorrwtion. 
Label &/or distribution experience 
prefen-ed. Will act as liason between 
Allegro & Its distributed labels. Wli also 
develop marketing plans & coordinate 
new release/catalog development 
programs. Strong written/oraVcomputer 
skills a must. 




Please SEND resume 
with salary requirements to: 

CPM 
Allegro Corporation 

14134 NE Airport Way 
Portland, OR 97230 
Attn: HR or FAX: 503-257-9061. 
M applicants are confKhnlial. 

No phone calls, please. 
E.O.E. Drug Free Envirorwnent. 



Project Manager/Asst 
to A&R Director & Shipping 
Manager Needed 

Record label in Studio Oty seeks a skilled 
record industry professionals (or the foUovv- 
ing positions: Project Manager/ Assistant lo 
A&R Director and a Shipping Manager. 
Musi be fully Macintosh profidcnt. 
FAX Kstunes & laUiy R^urenieota to: 
323-650-40S8 



WEB LABEL DESIGNER 

New Dance Web Musk: Label seeks 
visionary teadsf to direct all activities of an 
internet detnbuled dance/electronic label. 
The successful candidate will have 
derrtonslrated leadefship ability in tt>e 
music business w/ experience interacting 
with finance and A&R alike 

Please SEND resume to: 
W. Smith. Certain Might Music, 
301 South Tryon Street, Suite 3S116, 
Charlotte, NC 26282. OR 
CALL: 704-551-0149 



MARKETING 
DIRECTOR 

New York office of intematiorul record \abei 
seeks MarKetmg Director. CarKlidate must 
have pr»of record company experience. 
PiMM FAX rMtUM lo: 212-M4-S391 



For Classified Advertising Rates 

Call TRACY WALKER - 212-536-5058 
or FAX 212-536-8864 



HIT LABEL SCORES WITH LEANN RIMES 

(Continued from page .16) 



stations, the pop-oriented Radio 1 or 
the AC-inclined Radio 2, gave "Live" 
more than a handful of plaj^ in its ini- 
tial weeks. 

Those stations that were early 
believers included Capital FM Ixin- 
don, BRMB Birmingham, and the 
Chrysalis Group-owned Heart lOfi.2 
London and Heart 100.7 Birming- 
ham. Such statistics reviw the thorny 
issue of heightened airplay for 
records with the same corporate affil- 
iation as the stations supporting 
them. "It's not a problem, because 
neither fwe] nor the Hit Label make 
it a problem," says Heart 100.7 pro- 
gram controller Alan Carruthers. 
"They probably call us more than 
most record companies do, but you 
can't be steered by the corporate bit 

"When 'Con Air' [the film featui-- 
ing Trisha Yearwood's version of 
'How Do I Live'] first came out, we 
originally went with the Trisha \«er- 
sion, then we started playing them 
both. But the reaction we got to the 
LeAnn version in research was just 
tremendous." 

Carruthers continues, "A lot of 
those big ballads people do tire of, but 
thLs seems to transcend that; it just 
kept going and going." The station 
now has the track in recurrent, which 
still generates two to three plays per 
day. 

Capital is another powerful U.K. 
radio iitation group with part-mvner- 
ship in a record label, Wildstar. Re- 
ferring to that, Carruthers says, "In 
the same way that Capital would say, 
'Heart plays [Wildstar artist] Lutri- 
cia McNeal,' we w^ould say, 'Capital 
plays l^eAnn Rimes.' " 

Another reason for the Hit Label 
to look back on 1998 with satisfaction 
came with the establishment of a li- 
censing di%nsion, which enabled it to 
place "How Do I Live" on up to a 
dozen albums in the lucrative U.K. 
compilation market. 

Rimes' awn album, "Sittin' On Top 
Of The World" (released in the U.K. 
in May), was sub-licensed by the Hit 
Label to London Records, where 
Cokell's brother Laurie was promot- 
ed from GM to managing director in 
late July. "It was a good joint wnture 
to get into," says Phil Cokell. "We 
needed that muscle of a msyor To do 
the album ourseKies, in a company of 
this size, would have taken all our 
time." 

Cokell says the album's British 
sales are now close to 200,000 units, 
and the Hit Label/London connection 
was at work again for the Nov. 30 reis- 
sue of Rimes* "Blue" single, which 
became a top 30 entry for the first 
time. He adds that further joint 
endeavors with London are possible. 

Aside from that arrangement. Hit 
Label product is distributed in the 
U.K. by Grapevine. Overseas, the 
company has licensed repertoire to 
such companies as Australia's Festi- 
val, Sweden's Helan Kommunika- 
tions, and Germany's Repertoire. 

The Hit Label's deal with Curb 
allows it to choose which U.S. product 
it will work in the U.K. Cokell says it 
i.ssues mast of Curb's output, not only 
in the country genre but increasingly 
in the pop genre, where recent activ- 
ity included actor/singer Joey 
Lawrence. With interest in, and cred- 
ibility for, country music ever on the 
increase in Britain, sales here of Tim 
McGraw's "Everywhere" set on 



Curb/the Hit Lubel stand at a re- 
spectable 20,000. 

Howerer, the Curb license pact was 
due to a\pire at the end of "98, accord- 
ing to industry sources, and several 
other U.K. companies are said to be 
interested. Cokell says that the Hit 
Ijahel has options to renew and that 
"we're talking to Curb at present." 
He is optimLstic about continuing the 
relationship: "There's no reason to 
think that [the deal] won't be 
renewed." 

The landscape of the Hit Label's 
U.K. bu-siness has changed consider- 
ably from earlier days when TV- 
advertised compilations generated 
much of its revenue. "I think that 
market »"as dawn something like 22% 
this Christmas," sa,\'s Cokell. "In my 
opinion, it's absolutely flooded, and I 
wouldn't know how to compete 
[now]." But the label's successful 
"Line Dance" series will i.s,sue its sev- 
enth edition early in the new year, 
with total sales for its predecessors 
standing at 150,000 copies. 

What has also changed is the Hit 
Label's cnniorate .stracture. In June, 
the Chrysalis Group bought the 49% 
of the company it did not own. The 
success of Rimes merited a mention 
in Chrysalis' financial results for the 
year that ended Aug. 31, presumably 
helping to offset operating losses for 
other pai'ts of the group's music divi- 



Early 1999 will bring the Hit Label 
releases for Louisiana-born Mary 
Griffin, who appeared in Miramax's 
"54" in the role of disco chanteuse 
Amii Stewart, and for "The Dance 
Album," the new club-friendly set by 
English-born crooner Engelbert 
Humperdinck (Dance Trax, Bill- 
board, Nov. 14, 1998). That album was 
released in the VS. Oct 27 on the Los 
Angeles-based Interhit and has a 
U.K. street date of Monday (11), with 
the singer due in the old country for 
promotional work that week. 

Cokell also points to the strength 
of the Curb catalog, recently en- 
hanced by the reissue, with bonus 
tracks, of new ware hero Ian Dury's 
celebrated late-'70s albums "New 
Boots And Panties!!" and "Do It Your- 
self" The catalog also contains such 
artists as Pat Boone and Don 
McLean; the latter's "Very Best Of" 
album has now gone gold (100,000 
units) in the U.K. 

In addition, the Hit Label is devel- 
oping its own signings, including 
singer/songwriter Lena F'iagbe, best 
known for her 1993 top 20 hit "Gotta 
Get It Right" on Mother/ Polydor. 
"There are other acts we're looking 
at" says Cokell. "But we tend to pick 
up finished records, because that's 
w'hat I understand. My experience is 
sales and marketing." 



DEXTER ASSEMBLES A HIP-HOP D-CRU 



(Continued from page .iT) 

Can Last Forever," which reached 
No. 12 on the Adult Contemporary 
chart and No. 55 on the Hot 100. 

In 1990, Dexter returned to Van- 
couver and, with his then partner 
John Livingston, launched Johnny 
Jet Records (West End Girls, 
Banned In The U.K.), distributed in 
Canada by A&M Canada. When Liv- 
ingston left. Dexter operated John- 
ny Jet and its alternative-oriented 
affiliate. Plum Records (Bif Naked, 
Rymes With Orange). 

Dexter handpicked three Vancou- 
ver teenagers, MacKenzie, Camille 
Hendei'son, and Silvana Petrozzi, to 
form West End Girls, which had a 
brief period of fame in Canadian 
pop. He wrote the majority of their 
pop-styled songs for their self-titled 
1991 album. The trio immediately 
scored a No. 1 on The Record's top 
40 radio chart with its debut single, 
"Not Like Kissing You." This was 
followed by top 20 success with a 
remake of the Jackson 5'a "I Want 
You Back." 

West End Girls were relentlessly 
bashed by the media for being "man- 



ufactured." Dexter himself was im- 
mercifully attacked for being a so- 
called Svengali to the trio. Dexter, 
howerer, remains unrepentant about 
his role. "I identified what I thought 
was a hole in the market," he says. 
"[At the time] there was no female 
New Kids On The Block. Canadians 
don't understand that side of the 
[music] business." 

Despite their dazzUng start. West 
End Girls imploded after a U.S. re- 
lease on A&M fizzled. Petrozzi and 
Henderson left before the second al- 
bum, "We Belong Together," and the 
run of hit singles was short-lived. 
The group split up in 1994. "From 
that experience I learned about com- 
munication with artists, and I 
learned there should be more singles 
on an album," says Dexter 

Asked if he's attempting to repeat 
the West End Girls' formula with d- 
cru, Dexter says, "D-cru certainly is 
not manufactured. It's a collective. 
They are their own group." 

Kyles concurs. "This album is a 
collaboration of ideas that worked 
with the four of us," he says. 



Uisi-t Billbaard anline 
an the Internet: 

http://www.billboarcl.com 

• Industry news and announcements updated daily 

• Weekly Trivia Contest - win prizes 

- Billboard Sneak Peek 

• Weekly Charts with Music Samples 

- Hot Products - updated weekly 

Questions? Call; 212-536-1402/1-800-449-1402 
e-mail; info<H3billboard-online.com 
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Online Ventures Met Real Wnrld In '98 



Industry Faced Far-Reaching Issues From MPS To CDnow/N2K Merger 



BY DOUG REECE 

LOS ANGELES— If 1997 was the 
year of wide-eyed new media opti- 
mism, 1998 was the year the rubber 
met the road on the prov-erbial infor- 
mation superhighway with compa- 
nies ramping up their activities, fine- 
tuning their strategies, and facing 
some cold, hard facts of running and 
maintaining a business online. 

A largely underground phenome- 
non in 1997, the controversial MPS 
file-compression format burst from 
obscurity la.st year 

The threat of MP3 technology, 
which allows computer users to dis- 
tribute CD-quality music files over 
the World Wide Web, was ultimate- 
ly a main factor behind the recently 
announced Secure Digital Music Ini- 
tiative of the Recording Industry 



Assn. of America (RIAA) (Billboard, 
Dec. 26, 1998). 

Even while pundits were ques- 
tioning the future course of the 
music industry and digital distribu- 
tion, the immediacy of the MPS 
dilemma was magnified by an 
announcement by San Jose, Calif.- 
based Diamond Multimedia. 

Shortly after news of Diamond's 
portable MP3 player, the Rio, broke 
in Billboard this fall, a bitter feud 
between the company and the RIAA 
erupted over the legality of the de- 
vice. The RIAA was able to win a 
temporarj' restraining order against 
Diamond, claiming that the Rio was 
illegal under the 1992 Audio Home 
Recording Act, but it failed in its hid 
to get a preliminary injunction. The 
case is still pending in U.S. District 



Court in Los Angeles. 

In the meantime. Diamond contin- 
ues to sell the player in stores like 
Best Buy and Electronics Boutique. 

With the rallying cry of "I'm 
gonna ride the MPS like a mutha- 
fuckin' cowboy riding a burro," Pub- 
lic Enemy's Chuck D ser\'ed ominous 
notice not only to Def Jam and its 
40% owner. Universal Music Group, 
but also to the entire music industry. 
Chuck D's effort to post the act's 
.still-unreleased remix album, "Bring 
The Noise 2000," in the MP3 format 
was cut short by the label. 

Some major-label artists — includ- 
ing the Beastie Bo.vs, Soul Coughing, 
cmd iVlien Fashion Show — also axi)er- 
imented with M P3 this year, but with 
the blessing of their I'espectiw labels. 

(Continued on next page) 



Una VUeo-Ssm Value Series Spike Sales 



BY STEVE TRAIMAN 

NEW YORK— CDs hare midpriced 
lines and budget lines. Home video 
has value lines for both VHS and 
DVD. And now the leading video- 
game platforms have growing value- 
added programs. 

The impact of the Sony PlaySta- 
tion (PSX) "Greatest Hits" series 
(games with sales of more than 
.500,000 units, priced 50% or more 
l>elow original prices) and the Nin- 
tendo 64 (N64) "Player's Choice" 
series (million-plus sellers priced 
S3%-43% below initial list) e.xtends 
to both software and hardware sales. 

According to Ed Roth, president 
of the NPD Group Leisure Activi- 
ties, which tracks both hardware and 
.software sales at retail, there were 
nearly 22 million households in the 
U.S. with "next generation" players 
(meaning PSX or N()4) prior to the 
big holiday sales windup. 



Buoyed by a midjcar price drop to 
$129 from $149 for "both the PSX and 
N64 consoles, hardware sales for the 
first 11 months of 1998 topped 6.8 
million units. 

Software sales in that period show 
an even bigger jump, with a 58% 




increase to ,$2.2 billion compared 
with the first 11 months of 1997, 
according to the NPD Interactive 
Entertainment Software Service. 

"Combined video-game hardware 
and software sales are projected to 
hit $6.1 billion, up nearly 20% from 



the record $5.1 billion last year," 
Roth adds. 

Titles on the current list of the 
N64 "Player's Choice" series sold at 
least a million units at their original 
prices of $59.95 to $69.95; they're 
now at Ust prices of .$:^9.95. Included 
are two third-jiartv titles (Acclaim's 
"Turok" and THQ's "WCW Vs. 
NTVO") and nine N(H games ("Super 
Mario 64," "Wave Race 64," "Star 
Wars: Shadows Of The Empire," 
"Star Fox 64," "Mario Kart 64," 
"Cruis'n USA," "Kobe Bryant In 
NBA Courtside," "GoldenEye 007" 
and "Diddy Kong Racing"). 

"For us, 'Player's Choice' is part 
of our quality-and-quantity program 
attitude," sa.vs Perrin Kaplan, Nin- 
tendo's director of corporate com- 
munications. She adds that it widens 
the company's library of "AAA," or 
top-rung, titles. 

(Continued on page i5J 



Entertainment Biz is Going 
To Researcii Like It's 1999 



In THE YEAR LEADING up to 
the millennium, the music indus- 
try will be poring over research 
and statistics to see what they 
indicate about the direction of the 
business in the 21st century. 

One number everyone will he 
watching Ls the rise in music sales 
over the Internet. Many observers 
believe they will exceed projec- 
tions — the question is. By how 
much? Another area to examine 
will be any potential shift in the 
demographics of online 
purchasing. Are the 
young starting to aban- 
don record stores, or are 
Net merchants luring 
older folks back into the 
music market? These 
studies should give some 
indication of the future 
of music-selling. 

The brick-and-mortar 
retail experience is also 
going to get a close sta- 
tistical e.xamination this 
year Past surveys have 
shown that people who 
shop in stores are just as motivat- 
ed by location and selection as 
they are by price. 

But as consumers di.scover that 
Internet sites like Amazon.com 
have a wider selection than any 
neighborhood record store, that 
location is no longer an i.ssue when 
people can order CDs from their 
bedrooms and offices, and that the 
difference in price between a CD 
bought online and one purchased 
from a store is not so great, what 
advantages will the st^re po.ssess, 
besides providing a reason to get 
out of the house? 

Perhaps the qualities of retail 
that previous surveys hare shown 
do not seem to mean much — such 
as service, environment, and store 




by Don Jeffrey 



organization — might start to mat- 
ter more. In order to thrive, music 
retailers might be forced to re- 
think the way they present their 
products and offer service. They 
might hare to take their cues from 
the Di.sney/ Warner Bros, breed of 
store that turns shopping into an 
exciting event or from the tightly 
focused niche merchant like New- 
bury Comics. 

Another important issue that 
will dissected during the new year 
is the way in which peo- 
ple are informed about 
and encouraged to buy 
music. 

Recent research has 
shown the diminishing 
influence of radio and 
video on music-buying 
behavior Other avenue.s 
of getting the message 
across to consumers 
are said to be picking 
up the slack. 

Many labels and art- 
ists are hoping that the 
Internet will evolve into 
a tremendously targeted means of 
informing music fans about new 
relea.ses. This could have enor- 
mous impact in a marketplace 
where, past research has shown, 
as much as two-thirds of an act's 
core fans do not buy its latest al- 
bum becaase they did not know it 
was out. 

Meanwhile, the old medium 
TV — aside from music video pro- 
gramming — has tiecome increas- 
ingly important in the marketing 
and promotion of artists and re- 
cordings. Once dismissed as too 
expensive or too broad in its reach, 
TV is now \'iewed in a new light by 
labels eager to spread the word. 
What will the data show about 
(Continued on page 48) 



ONE STOP GROUP 



Delivers Advanced 



Consumer Direct Fulfillment Solutions 

"The Real-Link betw-een the Web l{t*(ailt'r and Ihe Gmssumer" 



O Extensive product catalog with 
over 265,000 skus available 

OVour shopping catalog fueled by the 
All-Music Guide '"b the All-Movie Guide" 

•mm 

O We Pick-Pack-(r-Ship orders direct to 
your consumer under your retail identity 




CO.VStJiMfH DIRECT FULFILLMENT 

For more information contact: 
Natalie at 1-800-329-7664 ext. 4303 
e-mail: cdf(Saent.com 
www.aent.com/cdf 
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newsline... 



CD WAREHOUSE, a 317-stor(! chain that specializes in selling used CDs, 
has debuted its World Wide Web site for the sale of new and used record- 
ings. News of the IBM-designed Internet store made the company's 
stock initially leap more than 31% to $25 on the Nasdaq Small-Cap mar- 
ket. At press time, shares were trading at $17..50. 

The Oklahoma City-based retailer's .site (wwvv.edwarehouse.com) in- 
cludes .such features as Di.scfolio, which allows con.sumers to organize 
their CD collections online and insure them against loss or theft for 
.$;i.9;j a year: Mind Candy, which includes games like Mixmaster that 
create original songs by mi.xing sounds; Interact, a chat room for music 
fans; Hap|)enings, a listing of new' releases and upcoming concerts and 
events; and Backstage Pa.ss, a membership club that costs $l,'>.9ij a year 
and includes newsletters, notices of upcoming releases and events, and 
rewards for online pui-chases. 

PARADISE MUSIC & ENTERTAINMENT, an indei>endent music company has 
obtained .$2.1 million in financing in a private placement from the Cas- 
sandra Group, a New York-based investment firm specializing in en- 
tertainment properties. The proceeds will be used to fund Paradise's 
Push Reconls and working capital. Push is planning a new release by 
Blessid Union Of Souls. Paradise also operates music artist manage- 
ment firm All Access Entertainment Management Group, TV' and music 
video production firm Picture Vision, and commercial music/jingle pro- 
ducer Rave Music. 

NATIONAL RECORD MART has debuted two Web sites (wav'esmusie.com 
and nrmmusic.com) with a custom compilation seri'ice in conjunction 
with Atlanta-based digital music company amplified.com. The service 
offers more than 7,.S00 .songs for 99 cents each. 

SHOREWOOD PACKAGING, a manufacturer of paperboard packaging for 
the music, video, and computer software industries, reports that net in- 
come, axcluding a $277,000 charge for early retirement of debt, rose 
1.5% to $9.9 million during the second fiscal quarter, which ended Oct. 
31, from $8.G million in the same periotl a year ago. Sales rose 27*^^ to 
$145.4 million from $114.8 million. The gains were due in pai't to Shore- 
wood's acquisition in October of the Queens Group, which contributed 
$18.3 million in sales for the quarter. 

ALLIED DIGITAL TECHNOLOGIES, a duplicator of CDs, audiotapes, and 
videotapes for the entertainment industry, has acquired Vaughn Com- 
munications, a duplicator of videotape and CD-ROMs 
for corporate and educational clients, in a cash deal 
valued at nearly $40 million. 

HARVEY ENTERTAINMENT says that a direct-to-video 
release, "Baby Huoy's Great Easter Adrenture," dis- 
tributed by Columbia TriStar Home Video, will be 
in stores March 2. 




ONLINE VENTURES MET REAL WORLD IN '98 

(Continiiedfmm precedifig page) 



MP3.com and GoodNoi.se launched 
programs designed to promote, dis- 
tribute, and sell music in the MPS 
format last year. The former also 
held its first MP3 Summit in San 
Diego. 

DIGITAL DISTRIBUTION 

Though they weren't able to grab 
the same sort of headlines as MP3, 
companies offering alternative, secu- 
rity-minded digital-distribution 
technologies, such as a2b Music and 
Liquid Audio, found an abundance of 
arti.sts eager to participate in vari- 
ous promotional programs. 

Among them were Marilyn Man- 
son, Remy Zero, New' Radicals, 
Brian Wilson, Busta Rhymes, Eve 6, 
Tori Amos, Lenny Kravitz, and Big 
Punisher. 

Indeed, record labels seemed far 
more comfortable doing digital down- 
loads last vear than in 1997. In addi- 
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sions of their secure music files into 
unprotected digital files was 
released on the Internet, 

News of secret record-label activ- 
ities in the digital-download arena 
al.so broke this year. Though details 
are still sketchy, it appears that the 
IBM-helmed Madison Project — 
reportedly linked to the five major 
record companies — is ready for te.st- 
ing in the first part of next year. 

Universal Music Group is also 
understood to be working with the 
Rights Exchange and InterTrust 
Technologies on a digital-distiibution 
platfoi'ni cmle-named Providence. 

WlPO MADE LAW 

After significant political wran- 
gling, the World Intellectual Prop- 
erty Organisation (WIPO) treaties 
were made law in '!)8 when President 
Clinton signed the Digital Millenni- 
um Copyright Act on Oct. 28. 

The law sets forth a compulsory 



tion to major labels, indies such as K- 
tel and Platinum Entertainment 
announced major digital-distribution 
initiatives with Liquid Audio. 

Meanwhile, Twin/Tone forsook 
traditional distribution and dedicat- 
ed itself to Liquid Audio digital 
downloads. Twin/Tone executives 
cited frustration with traditional dis- 
tribution and announced that the 
company would ship CDs to stores on 
a request-only basLs, with the excep- 
tion of in-demand catalog product by 
acts such as the Replacements, 

Retailers also began to offer 
downloaded music. Wherehouse, 
Tower, and National Record Mart 
were among those that announced 
downloading deals with Atlanta- 
based amplified.com. 

Both Liquid Audio and a2b, how- 
ever, received a blow when a piece of 
software that converted eariier ver- 



licensing fee for Webcastcrs but left 
open many questions regarding 
interactiv'e programming. 

Preceding the passage of WIPO, 
companies such as TCI Music, Real- 
Networks, Liquid Audio, CDnow, and 
ENSO Audio Imaging banded to- 
gether to create a trade group, the 
Digital Media Assn. 

LABEL ACTION 

Labels reinvented themselv'es 
online this year. In addition to Inter- 
net music video channels launched 
by Sony and Atlantic, Capitol Rec- 
ords started a co-branded music 
channel with Broadcast.com. Sony 
also began experimenting with an 
Internet jukebox model. 

Meanw'hile, BMG became the first 
mjyor record company to start sell- 
ing music from all record companies 
through genre sites such as Bug- 
juice. Peeps, and Twang! This. 




EXECUTIVE TURNTABLE 



HOME VIDEO. National Geographic 
Television in Washington, D.C., 
names Catherine J. Hagney V^P of 

domestic home video. She w'as VP of 
brand development at U.S. News & 
World Report 

NEW MEDIA. Music Boulevai-d in New 
York names John Bitzer editor in 
chief. He remains editor in chief at 
allstarmag.com. 

Sarah Lesch is promoted to VP 
of marketing at El Online in Los 
Angeles. She was VP of public rela- 
tions. 

Dormont Technologies/Star- 
Tracker in Pittsburgh names John 
A. Degor}- VP of sales and market- 
ing. He was management consultant 
at Medrad Inc. 

GoodNoi.se in Palo Alto, Calif., 
names Brian Brinkerhoff VP of 
content acquisition. He was manager 



at Walt Disney Music Publishing. 

Liquid Audio in Redwood Citv. 
Calif., appoints Charly Prevost to 
VP of retail marketing and promo- 
tion. He was VP of retail at the Al- 
bum Network. 

RELATED FIELDS. Universal Studios 
in Universal City, Calif., promotes 
Brian C. Mulligan to executive VP 
of operations and finance. He was 
senior VP of corporate development 
and strategic planning. 



STREAMING COMPANY 

RealNetworks hi«l another banner 
year, expanding its user base by mil- 
lions and successfully launching its 
G2 pla.ver To help highlight G2 fea- 
tures, the company also helped bow 
Rolling Stone Radio. 

Still, Real heads into 1999 wary of 
nemesis Microsoft, which sold its 
107r interest in the company after 
some nasty public mudslinging by 
both parties. Representatives from 
Microsoft .sa.v that company plans to 
move aggi-es-sively into the .streamed- 
media space with the Windows Media 
Player. 

The biggest news in Webcasting in 
'98 was Broadcast. corn's hot initial 
public offering on .Tuly 17. The com- 
pany's shares opened at $18 and 
cloiied at $62 that day, causing many 
in the traditional broadcast world to 
revaluate their online strategies. 

In other news, theDJ.com changed 
its name to Spinnercom, and Quincy 



amazoacom 



Jones entered the online broadcast 
world with Q Radio, a new Internet 
station specializing in South African 
music. 

MERGERS & ACQUISmONS 

In addition to countless marketing 
partnerships, content deals, and 
other strategic alliances, several 
companies took their relationships to 
the ne.xt level. 

SonicNet, which underwent an 
overhaul this year, became part of 
TCI Music when its parent. Para- 
digm, was acquired by TCI Music in 
January. 

Rolling Stone and JAMTV also 
joined forces this year to create the 
Rolling Stone Network. 

MP3 record label GoodNoise pur- 
chased competitor Nordic Enter- 
tainment Worldwide and the online 
music retail operator Creative Ful- 
fillment. 

Expanding its menu of services, 
online retailer CDnow acquired cus- 
tom-compilation comijanv superSon- 
ic BOOM. 

Still, the most-talked-about pair- 
ing this .year occurred when CDnow' 
announced it would merge with N2K 
Inc. to create the largest music-spe- 
cific retail store on the Web. 

Though executives from CDnow 
and N2K were optimistic about 
their future, it was clear that 
mounting expenses and increased 
competition were distressing both 
companies. 

Amazon.com, the Internet book- 
seller that started -selling mu.sic ovier 
the summer, quickly established itself 
as the leading music merchant online 
and became the fii"st Net retailer to 
buy direct from a major record com- 
pany, EMI Music Distjihution. 

Other retailers that began to sell 
music online in 1998 included Nation- 
al Record Mart, Borders Group, 
Columbia House's Total E, Trans 
World Entertainment, Barnes & 
Noble, and CD Warehou.se. 
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TWO VIDEO-GAME VALUE SERIES SPIKE SALES 



(Continued fwni /ku/c 

" 'Player's Choice' games have 
been great for Nintendo and for 
retailers, and really for consumers 
too," she adds. "It's a great price 
point and gives us better parity 
with the competition, and for a bet- 
ter-quality product. For example, 
'GoldenEye' is an award-winning 
product that can be purchased for 
under $40 now, which is great. 

"The series also ha.s boosted over- 
all .sales of both our hardware and 
software." Kaplan says. "It makes 
this [N64| system available for a 
wider range of players who can 
afford to enter the fray. We haven't 
decided any new additions for the 
first quarter yet, but with big holi- 
day sales anticipated for a number 
of titles, there should certainly he 
more million-seller candidates." 

Nintendo's "The Legend Of 
Zelda: Ocarina Of Time" was 
already nearing 1 miUion units in its 
first two weeks of sales after its 
Thanksgiving debut, and "Star 
Wars: Rogue Squadron" will proba- 
bly qualify early this year. 

On the third-party front, good 
candidates for the "Player's Choice" 
series include Acclaim's "Turok 2: 
Seeds Of Evil." "NFL Quarterback 
Club '99," and "South Park"; Mid- 
way's "NFL Blitz"; EA Sports' 
"Madden '99"; and THQ's "WCW 
Vs. NWO Revenge." 



CfM«aii< 



Sony's "Greatest Hits" series has 
a broader representation, with 46 
titles for the holidays available at 
$19.95 to $24.95 list, "compared with 
original prices of $;i9.95 or higher 

"The concept of developing a CI) 
library is familiar to mass-market 
consumers," says Andrew House, 
Sony PlayStation marketing VP 
"With our 'Greatest Hits' titles 
under $20, building a PlayStation 
CD-ROM game library is extreme- 
ly affordable." 

W'ith a market jump of almost 
two years, Sony's PSX has i;i third- 
party providei"s, significantly more 
than N64. These providers have 
contributed 30 titles to the value- 
priced program. 

Top third-party PSX offerings 
include Eidos' "Tomb Raider," 
Williams' "Doom," Midway's "Mor- 
tal Kombat: .Mythologies/Subzero." 
Capcom's "Resident Evil," Fox 
Interactive's "Die Hard" trilogy. 
Acclaim's "WWK Wrestlemania: 
The Arcade Game," Activision's 
"Car & Driver Grand Tour Racing," 
UbiSoft's "Ravman," and THQ's 
"WCW Vs. The Worid." 

Suppliers providing the most 



product to the program include 
Electronic Arts with nine titles, 
including "Madden KFL 98," "NHL 
98," and "The Lost World: Jurassic 
Park Special Edition"; Psygnosis 
with four, featuring "WipeOut," 
"Destruction Derby," "Destruction 
Derby 2," and "Formula Om '; and 
NAMCO with "Soul Ulade," 
"Tekken," "Tekken 2," and "Air 
Combat." 

Among the series' best sellers 
from PSX itself are "Crash Bandi- 
coot" and "Crash Bandicoot 2"; 
"Tw^isted Metal" and "Twisted 
Metal 2"; ".let Moto" and ".Jet Moto 
2"; "IXtreme" and "2Xtreme"; 
"NFL GameDav" and "NFL Game- 
Day '97"; "NHL FaceOff" and 
"NHL FaceOff '97"; "Battle Arena 
Toshinden"; and "Cool Boardei's 2." 

Major retailers agree that, cou- 
pled with midyear price drops for 
both the PSX and N64 game con- 
soles, the "Greatest Hits" and 
"Player's Choice" series have had a 
very positive impact on sales. 

"With more PSX titles moving 
into the 'Greatest Hits' series, it has 
definitely gotten more gamers to 
try the system," says Jason Hen- 
derson, product information spe- 
cialist for the 480-outlet Babbage's 
Etc. chain based in Minneapolis. 

"Lower price points give titles an 
extended life." emphasizes Scott 
Burtne.ss, division mei"chandi.se man- 
ager for the Musicland Group, which 
has video games in all of its 69 Media 
Play and IKO On Cue outlets. "Uj) to 
now it's been a new-release business, 
but both [Sony and Nintendo] pro- 
grams have created a catalog busi- 
ness for the industry. It gives con- 
sumers the opportunity to build a 
library at a very .small investment. 

"The greatest example this year 
was 'GoldenEye 007' on N64. which 
was a very strong front-line title." 
Burtness adds. "Since it was 
repriced at the magic $:39.95 price 
point, sales rebounded, and it's been 
in our top 10 list." 

Burtness says he sees the pro- 
grams as especially important for 
sequels, so that w hen PSX comes 
out with a game like "Crash Bandi- 
coot 2." a customer can find the 
original title at a good price. 

At THQ. one of two third-party 
providers with titles I'or Iwth Sony 
and Nintendo, senior sales VP Ali- 
son Locke believes that both pro- 
grams extend the life of the games 
substantially. 

"On PlayStation, there's a royal- 
ty reduction after you hit 500.000 
units that allow-s you to reprice at 
$19.95 or $24.95." she explains. 
"Once you get into that price point, 
it becomes more of an impulse pur- 
chase. And w^e've seen a nice 
increase in sales when 'WCW Vs. 
The Workl' went into the 'Greatest 
Hit.s' program this past March, as 
soon it was eligible." 

On the N64 side, there's no royal- 
ty rate decrease after a title hits the 
minimum 1 million sales needed for 
"Player's Choice" ehgibility. 

"However." Locke notes, "when 
we committed 'WCW Vs. NWO' in 
August at S;i9.95, we benefited from 



Nintendo's m^or ad campaign and 
.saw a very nice spike in sales, which 
would be expected. We have com- 
mitted co-op ad dollars to be sure 




Sony PlayStation holiday promotion. 

our title is included in various retail 
fliers that feature the promotion 
and are certainly pleased with con- 
tinuing sales." 
Locke emphasizes that, looking at 



the big picture, a company will sell 
a lot more titles w ith the PSX pro- 
gi-am than with N64. based on price 
alone. 

"Using a ba.se of 100 for the orig- 
inal-price title, we can expect to sell 
.50'^^ more on PSX but only 25^J to 
307f more on N64." she .says. "Very 
ho|)efully we'll add titles to both pro- 
grams in 1999. as we have a number 
of titles that will hit those criteria." 

NPD analyzed a sampling of 
titles in both pi-ograms mvr the past 
18 months, and Roth says "indica- 
tions are that on a unit basis, titles 
that participated in each program 
performed better than similar non- 
promoted games." 

From the N64 "Player's Choice" 
line. NPD sampled Acclaim's "Turok" 
and Nintendo's "Diddy Kong Racing," 



"GoldenEye 007," "Mario Kart 64," 
and "Kobe Bryant In NBA Court- 
side." 

With PlayStation's "Greatest 
Hits," the .sample included Eidos' 
"Tomb Raider," Capcom's "Resident 
Evil." and .Sony's own "Cool Board- 
ers 2." "Crash Bandicoot 2," 
"IXtreme," ".Jet Moto 2," and 
"Twisted Metal 2." 

Roth cited "Twisted Metal 2" as a 
good example of the concept's suc- 
cess, noting that "sales in the sec- 
(md and third quarter this year hit 
60,000 and 90,000, respectively, 
which was pretty good volume." 

He adds, "Both 'Greatest Hits' 
and 'Player's Choice' definitely help 
sustain the life of participating 
games much longer than would nor- 
mally be the case." 
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EMI Follows Throogh With 
Vow To Improve Sopply Lloes 



Last year at the EMI Music 
Distnbution (EMD) roadshow, pres- 
ident Richard Cottrell said that 
the distribution company had made 
tremendous strides in improving 
operations but that there were 
areas that still needed improvement 
(Billboard, Sept. 26, 1998). One area 
he cited was meeting demand for 
hit albums on a timely basis. As 
part of the company's efforts to 
improve, he said, EMD is re-engi- 
neering its supply chain. 

In an interview with Billboard, 
he said the 
company is 
spending $10 
million to in- 
stall a high- 
speed manu- 
facturing line 
in the compa- 
ny's .lacksnn- 
ville. 111., plant. 

Also, he said, EMD was integrating 
its distribution and manufacturing 
operations, which will improve com- 
munications and provide greater 
flexibility for the company. 

Apparently as a result of those 
improvements, EMD was able to 
offer its account-s enhanced Rer\'ice 
in December. For the holiday sell- 
ing season, the company offered 
accounts the ability to order prod- 
uct one day and get it drop-shipped 
to stores the next, with EMD pick- 
ing up the cost. 

While some majors have typical- 
ly offered that type of service for 



RETAIL 
TRACK 

by Ed Chrlstman 



breaking artists, it is unusual for a 
company to offer it on hit product. 
In explaining the move, executive 
VP Gene Rumsey says, "All year 
long through our conversations and 
policies, we encourage rational 
buying and we reward and incen- 
tivize any efforts to keep returns 
low. But this is the time of the year 
that the predictability of sales 
trends becomes le.ss reliable, so the 
supply needs to become more reli- 
able. I thought we had a responsi- 
bility to do our part in not penaliz- 
ing rational 
buying, by 
bearing the 
full cost of 
overnight ship- 
ments." 

While i 

was preparing 
to do the year- 
end roundup story that appeared 
in the Merchants & Marketing sec- 
tion in the Dec. 26 issue of Bill- 
board, I saw that at least three 
Retail Track columns in 1998 
touched upon the age-old issue of 
street-date violations. In one col- 
umn, I suggested that street-date 
violations could be brought under 
control if the majors showed 
resolve in policing the problem. 
While they all talk the talk, they 
don't all walk the walk. 

Take for example, what execu- 
tives at a one-stop did as a result 
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'Goodbye' Amoog Mosical Treats lo Early '99 



The brief post-holiday luii 

at Billboard always affords Decla- 
rations of Independents the chance 
to take on one of the most pleasur- 
able parts of the job — checking out 
some of the first releases of the new 
year and catching up with a couple 
that got away late in '98. Here are a 
few discs that promise to enliven the 
first quarter of the millennium's 
last stanza. 

Roky Erickson, "Never Say 
Goodbye" (Emperor Jones, Feb. 9): 
The mental illness of former 13th 
Floor Elevators singer Erickson is 
no secret (His first words to us, at 
an in-store years ago, were, "Ya 
know, on Mars they wear sunglasses 
made outta human skin.") Proceeds 
from this exceptional album will be 
contributed to the musician's ongo- 
ing care. "Never Say Goodbye" com- 
piles previously unreleased lo-fi 
demos, mainly from the early '70s; 
.some of them were recorded while 
Erickson was incarcerated in a 
Texas psychiatric hospital. These 
mainly acoustic tracks exhibit a 
stark and ravishing beauty; even at 
their strangest, on "You're An 
Unidentified Flying Object" or the 
musical wrsion of the Pledge of Alle- 
giance, they are profoundly affect- 
ing and poignant. E.ssential Roky. 

Cesar Rosas, "Soul Disguise" 
(Rykodisc, Feb. 2): As a longtime 
friend and fan of Los Lobes, we 
couldn't be happier with the debut 
.solo album by the Lobos' singer/gui- 
tarist. Joined by such accomplices 
as accordionist Flaco Jimenez and 
Canned Heat bassist Larr>' Tay- 
lor, Rosas romps his way through a 
broad bandwidth of styles, from 
trad Tex-Mex through slow-jam 
R&B, blues, and rock'n'roll. To 
catch Rosas at his tuffest, check his 
version of Ike Turner's "You've Got 
To Lose"; for a taste of his 
wickedest guitar work, listen to the 
neo-Hendrixisms on the title cut. A 
sheer joy. 

Sleater-Kinncy, "The Hot Rock" 
(Kill Rock Stars, Feb. Zi): A year 
after we wrote about this Olympia, 
Wash.-ba.sed trio in March 1996, the 
group became the darling of indie 
rock with its third full-length, "Dig 
Me Out" (its first for hometown 
label Kill Rock Stars). This remark- 
ably assured new entry should only 
improve Sleater-Kinney's stature. 
Corin Tucker, Carrie Brownstcin, 
and Janet Weiss merge influences 
as diverse as the Raincoats, Joy 
Division, and Sonic Youth into 
something distinctively their own; 
"Start Together," "Hot Kock," and 
the moody "Don't Talk Like" rate as 
the most immediately compelling 
tracks. 

Steve Earle & the Del McCoury 
Band, 'The Mountain" (E-Squared, 
Feb. 23): Now thoroughly indepen- 
dent, with his E-Squared label mov- 
ing through the Alternative Distri- 
bution Alliance, country maverick 
Earle undertakes a tribute to the 
music of Bill Monroe in the com- 
pany of guitarist McCoury, a veter- 
an of the Bluegrass Boys. Earle, 
who picks a pretty mean mandolin 
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by Chris Morris 



himself, has penned a superb brace 
of originals that at once honor the 
great tradition and nudge it for- 
ward. Especially noteworthy is "I'm 
Still In Love With You," a duet with 
Iris DeMent that will leave you 
breathle.ss. 




John Cohen, "Songs The Crow 
Told Me" (Acoustic Disc): Folk 
enthusiasts owe a major debt of 
thanks to Cohen, a charter member 
of the New Lost City Ramblers 
and a major folklorist who brought 
the music of Roscoe Holcomb and 
many other gi'eat musicians out of 
obscurity. On his first solo album, 
guitarist/banjoist/vocalist Cohen 
offers his "bird's-eye view of old- 
time music"; accompanied by label 
owner David Grisman, Jody 
Stecher, and Sue Draheim, he 
applies his suitably reedy pipes to 
songs associated with Charlie 
I'oole, Clarence Ashley, Dock 
Boggs, Sam McGee. the Carter 
Family, and other old-time greats. 
The result is a vivid and warm 
homage to a vital American tradi- 
tion, played with grace and fidelity. 

T Model Ford, "You Better Keep 
Still" (Fat Possum, Jan. 19): The 
liner-note quote from tough-guy 
novelist Jim Thompson is altogeth- 
er appropriate: Ford's blues remain 
as raw as they come. The sequel to 
the 1997 debut "Pee-Wee Get My 
Gun" continues the singer/gui- 
tarist's gnarly assault on north Mis- 
sissippi blues. Particularly notable 
are the t» isted two-part talking 
blues "If 1 Had Wings," the primal 
"The Old Number" (a version of the 
Robert Petway classic "Catfish 
Blues," later adapted by Muddy 
Waters as "Rolling Stone"), and — 
in the manner of R.L. Burnside's 
recent "Come On In" — a remix of 
"Pop Pop Pop" by Jon Spencer 
Blues Explosion producer Jim 
Waters and Scott Benzel. Bent, for 
.sure. 

John McEntire, "Reach The 



Rock" soundtrack (Hefty, Feb. 16): 
Chicago musician/producer McEn- 
tire has been so blasted busy that 
he is only now releasing his first 
solo set. The music here comple- 
ments a new motion picture co-pro- 
duced and written by '80s Brat Pack 
maestro John Hughes, whose son 
John II runs Hefty Records and 
ser\^d as mu.sic super\'ison McEn- 
tire's atmospheric, abstract music 
cues are complemented by tracks 
from his band Tortoise, ex-Tortoise 
member Bundy K. Brown, the Sea 
& Cake, Polvo, and Dianogah. Not 
merely a soundtrack album but also 
a nice overview of the Windy City's 
neo-instro style. 

The Bottle Rockets, "Leftovers" 
(Doolittle). This great Festus, Mo.- 



based roots-rock quartet has gone 
full circle: Originally on East Side 
Digital, the band was picked up by 
Atlantic's TAG subsidiary, only to be 
dropped unceremoniously after its 
1996 set, "24 Hours A Day." Happi- 
ly signed to indie Doolittle, the 
Rockets have issued "Leftovers" as 
a curtain-raiser to an all-new album 
due this spring. The eight songs 
here were recorded during the "24 
Hours" sessions with producer Eric 
"Roscoe" Ambel, but the material 
is not from the bottom of the barrel; 
the incontestable highlight is "Get 
Dowm River," a fearful paean to the 
Mississippi heard in a live version in 
the new PBS series and Smithson- 
ian Folkways album "River Of 
Song" (BiUboard, Dec. 5, 1998). 



Mighty Mo Rodgers, "Blues Is 
My Wailing Wall" (North Star): 
True blues originals are hard to 
come by, but this L.A.-based singer/ 
keyboardist is nothing if not wholly 
original. Rodgers, a producer, song- 
writer, and ma.sters student in phi- 
losophy (yes, really!), is a pungent- 
ly giitty singer who pens tunes that 
work vigorous new wrinkles into the 
most timeworn of formats. Check 
out such numbers as "Blues Is My 
Wailing Wall," "Took Away The 
Drum," "Tuskegee Blues," and 
"The Kennedy Song" and get pre- 
pared to be flat-out blown away by 
his striking conceptions. A revela- 
tion. Many thanks to Art Fein for 
the heads-up on this one. (Contact 
North Star at 310-671-4381.) 



Be Happy. 

BE ONE WITH VALLEY MEDIA 

M M are a small town record shop that fields many special orders. ■ ■ 
M» Valley's HUGE catalog and great fill percentage help us to keep our V V 
■ ■ customers happy. m m 



Bret Lunsford 

Owner, The Music Business 
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Merchants & Marketing 



RETAIL TRACK 

(Continued from page 1,6) 

of frustration from all the business 
they were losing to one-stops that 
are willing to sell early and thus 
allow street-date violations. The 
one-stop in question set up a sting 
operation and, through a store, 
placed orders on a Wednesday 
with a number of one-stops for 
product coming out the following 
Tuesday. Even though the "sting" 
store was ordering from those one- 
stops for the first time and had no 
sales history with those suppliers, 
two one-stops shipped new releas- 
es to the store on the Friday 
before street date, thus demon- 
strating a willingness to allow 
merchants to break street date. 

When the one-stop took the 
results of this sting to the majors, 
only one was willing to punish 
those one-stops. The rest argued 
that there was no street-date vio- 
lation because there was no proof 
of an early sale at retail. While 
that is technically true, Retail 
Track would argue that those 
majors are not enforcing the spir- 
it of their policies, which is why 
street-date violations will contin- 
ue to be an issue for the industry. 

Making tracks: Dominic 
Pandiscia, previously Northeast 
regional sales manager for Virgin, 
will join the national sales staff in 
Los Angeles, working with head of 
sales BJ Lobermann. He will be 
replaced in Hackensack, N.J., by 
national .sales director Paul Babin, 
currently working out of EMD's 
Atlanta office . . . Speaking of Vir- 
gin, Congrats to Faith Henschel, 
director of product development at 
Virgin, who recently completed her 
master's in bu-siness administration 
at Pepperdine University. 




Mega-Sabbath. Black Sabbath, in support of its double-album, "Reunion," did 
a round of in-stores. which according to Sony Music drew more than 35.000 to 
nine record stores. Pictured at the first stop of that tour, the Virgin Megastore In 
New York's Times Square, is the band with personnel from Sony Music Distribu- 
tion's New York branch and Epic staffers. Pictured in the front row, from left, are 
Pat Quinn, Sony sales representative; Jim Lucas, Sony New York branch manag- 
er; Black Sabbath's Ozzy Osboume; and John Pinder, Sony field marketing rep- 
resentative. In the back row, from left, are Kat Applegarth, Sony field marketing 
representative; Bill Buscaglia, Sony New York branch marketing manager; Black 
Sabbath's Geezer Butler. Bill Ward, and Tony lommi; Gary Kelly, Epic regional 
sales director: Steve Kennedy. Sony New York branch sales manager; Mitchell 
Trupia, Sony inventory specialist; and Todd Glassman, Epic local promotion 
manager. 



BUYING TRENDS 

(Couliitued from ixiqe JiJ) 

TV's influence on record-buying? 
Will its bang be worth its big 
bucks? 

What about the music itself? 
SoundScan figures will show 
what's hot and what's not during 
the year, but they won't tell the 
demographic tales that indicate the 
long-term shifts in the popularity 
of particular genres. Last year, 
some studies indicated that 
although country was still Ameri- 
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ea's music, its share at retail 
seemed to be slipping; its fans were 
not the big buyers that, say, rock 
devotees were. 

Something else to keep an eye on 
is the topic of giving music as a 
gift. Last year the Recording In- 
dustry Assn. of America and the 
National Assn. of Recording Mer- 
chandisers commissioned research 
to see what consumers thought of 
music gift-giving. The trade 
groups hoped that the studies 
woulti lead to ways in which mer- 
chants and labels could encourage 
people to think of recordings when 
they're purchasing presents for 
their kids, parents, and friends. It 
will be interesting to look at the 
follow-up research this year and 
see if the effort produced results. 

Another major form of home 
entertainment, video, will also be 
the focus of many studies. One 
question to consider is, Will last 
year's turnaround in the video 
rental business endure, or was it 
just a one-year blip brought on by 
titles that were stronger than those 
from the previous year? Consider 
the expansion of DVD, the growing 
preference for owning rather than 
renting videos, and the develop- 
ment of satellite TV services and 
upgraded cable systems, with their 
numerous channels for movie-view- 
ing. There will no doubt be a raft 
of research on these trends. 

The nature of "home entertain- 
ment" itself in the digital age might 
be worthy of statistical analysis in 
1999. With the introduction of a 
portable machine late last year that 
allows consumers to play back 
music they've downloaded from 
computers, the very notion of "buy- 
ing" music (and, in time, video, too) 
could be called into question. 
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WEEK 


LAST 
WEEK 


COMPIUD FBOM * NATIONAL SAAPfLE Df RCTAJl STOW. IMSS MEBCHAW ASC IKTEHWT 
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ARTIST lllllll TITLE 

tMPWNT & NUMBERDISTflieUTING LABEL (SUfi UST PRICE 1 ■ ■ ■ ■ 


TOTAL CWRI 
WEEKS 


1 


6 


■ 

METALLICAA 

ELEKTR* 611 13-/EEG 00.9*16.«H 


NO. 1 

METALLICA 
!^ a- No 1 


385 


2 


1 


KENNY G A' 

if.iSTA 18767 'lO^a'l? 98 


MIRACLES — THE HOLIDAY ALBUM 


58 


3 


8 


PINK FLOYD A ' 

CArMOl ibJ-y.- '-.:i.98) 


DARK SIDE OF THE MOON 


1136 


4 


3 


VARIOUS ARTISTS* 


A VERY SPECIAL CHRISTMAS 3 


17 


S 


i 


MANNHEIM STEAMROLLERA 


CHRISTMAS IN THE AIRE 


66 


t 


18 


BEASTI E BOYS A* LICENSED TO ILL 

OEFIAM ■■ -.ri,R¥(7.98Eail 981 


378 


7 


9 


GARTH BROOKS A* 

CA- 1. , . -■ ' ■ . .5 98! 


THE HITS 


167 


B 


2 


MARIAH CAREY A' 

rr, • ■ ■ - ' lai' 


MERRY CHRISTMAS 


49 


1 


5 


TRANS-SIBERIAN ORCHESTRA 

■ MAGJl09a,'I69dl 


CHRISTMAS EVE AND OTHER STORIES 


13 


10 


IS 


CELINE DION A' 

SbOMUSIC ■ : - IL llD.98£Q079a 


FALLING INTO YOU 


146 


11 


21 


JEWEL A' 

ATLANTIC 82700VAG ^ ;C '<8'".5 ^: D 


PIECES OF YOU 


150 


12 


16 


SHANIA TWAIN A" THE WOMAN IN ME 

^.'t-■LU^■■ -JA^H'.i.LE' &22886 110 98 EQ 16 98'. 


200 


13 


7 


VARIOUS ARTISTS 

WALT DI5NEV 60887 i in oa ift 9ai 


DISNEY'S CHRISTMAS COLLECTION 


18 


14 


14 


SOUNDTRACK A' 

POi^DOfi .■■ - : . :798 


GREASE 


292 


IS 


19 


BOB SEGER A THE SILVER BUUET BANDA' GREATEST HITS 


218 


It 


29 


DAVE MATTHEWS BANDA' 


CRASH 


139 


17 


22 


ADAM SANDLER A 


WHAT THE HELL HAPPENED TO ME? 


63 


11 


27 


ALANIS MORISSETTEA' 

WAVtRICK .1' 'iVAHMEH BROS, i lU 9^ 


JAGGED LITTLE PIU 

lb 98; Bl 


183 


U 


32 


PINK FLOYD A- 

■ ■ 9BEQ'31 981 


THE WAU 


507 


20 


23 


THE BEATLES A" 

CAPITOL JM-IJ ■ - 


THE BEATLES 


225 


21 


33 


BOB MARLEV AND THE WAILERS A' LEGEND 


497 


22 


39 


SUBLIMEA' SUBLIME 

^iOllM AILL-' i;41iT.1CA ,;0 9&':6 98!' 


124 


23 


36 


BARENAKED LADIESA 

REPRISE - :■ - V,Ah-.ER BfiOS. klCi 9a' 


ROCK SPECTACLE 

6 98lB 


62 


24 


28 


JAMES TAYLOR A ' 

WARNER BROS ^ 98- i 1 96, 


GREATEST HITS 


426 


25 


12 


VINCE GUARALDI A 

FANTAlS'f - 11 981 


A CHARLIE BROWN CHRISTMAS 


35 


26 


34 


JIMMY BUFFETTA' 

• ■ 1 - 


SONGS YOU KNOW BY HEART 


410 


27 


47 


SARAH MCLACHLAN A 


FUMBLING TOWARDS ECSTASY 

in 


218 


28 


10 


MANNHEIM STEAMROLLERA* CHRISTMAS 

AMERICAN GRAMAPI'ONE 1984 ' ' ,8 


108 


20 


11 


MANNHEIM STEAMROLLER A 

AMERICAN GRAMAPHONE 1988 . = . 


A FRESH AIRE CHRISTMAS 


119 


30 


24 


JIM BRICKMAN • 


THE GIFT 


18 


31 


49 


GUNS N' ROSESA ' 

GErFtN2414e ' - - 


APPETITE FOR DESTRUCTION 


395 


32 


20 


HARRY CONNICK. JR.A' 


WHEN MY HEART FINDS CHRISTMAS 


48 


33 


13 


NAT KING COLE • 

CAfTOL 46318':^ 9811 98) 


THE CHRISTMAS SONG 


54 


34 


48 


LVNYRD SKYNYRD A' SKVNYRD'S INNYROS/THEIR GREATEST HITS 

MCA 42293 IK ' --k; 


191 


3i 


45 


METALUCAA' 

ELEKTRA^liMl.'lLG I109»1698I 


...AND JUSTICE FOR ALL 


455 


3C 


17 


VARIOUS ARTISTS A' 

AiW 1 ' . 1116 981 


A VERY SPECIAL CHRISTMAS 


86 


37 


35 


HANSON A 

MLh'..-r 1 . 'J8£a'11.9a) 


SNOWED IN 


16 


3t 


- 


FLEETWOOD MAC A' 

WARNEf) BRCe. 25801 19 9&16 981 


GREATEST HITS 


329 


39 


46 


ALAN JACKSON A' 

ARISTA NASHVILLE 18801 110 9a'16.98l 


THE GREATEST HITS COLLECTION 


163 


40 


- 


KORNA 

IMMORTAL tt^lS.EPIC 110 98 tai69S 


KORN 

B 


94 


41 


- 


TOOL A 

VOLCANO 31067* .1 — ;i 


AENIMA 


113 


42 


- 


OAVE MATTHEWS BANDA= 

R':Ai>j.;.:9il'j,9iHb.98i 


UNDER THE TABLE AND DREAMING 


183 


43 


41 


QUEEN A 

HOLLYWOOD 161265 1 1 0 98 EQ'l 7 981 


GREATEST HITS 


291 


44 




MHALLICAA 

ELEKIRA 


MASTER OF PUPPCTS 


420 


49 




CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL 1 

11.-. ' ■- , ■ 


280 


4« 




KORNA 

IMMORlAl ■ 1 -1.1 1C98£Q'1698 


LIFE IS PEACHY 


57 


47 




STEVE MILLER BANDA' 

CAPITOL 46101 17 9a 11 981 


GREATEST HITS 1974-78 


369 


48 




MILES DAV1SA 

ir ,.r,'',-'i.-. 98tQ'll 981 


KIND OF BLUE 


27 


4) 




METALLICAA' RIDE THE LIGHTNING 
l.'l 1 ' — -C396.1£G(ia9»l6.9ei 


396 


50 




AEROSMITH A' 

GEFEEN 24716112 96V179BI 


BIG ONES 


117 



Catalog albums are 2-ye3r old (itles that have fallen below No. 100 on The Billboard 200 or reis&ues of 
older albums. Total Chan Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) cerlilicalion for sales 
of 500.000 units, A RIAA certification for sales of I million units, with multimillion sellers indicated by 
a numeral following the syml»l. 'Asterisk indicates vinyt LP is available. Most tape pnces. and CD prices 
(or BMG and WEA, labels are suggested lists Tape prices marked EQ, and all other CO prtces. are equiva- 
lent pnces, which are proiccled from wholesale prices. ■ indicates past or present Meatseeker title, 
c 1999. Billboard/BPI Communications, and SoundScan. Inc. 
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end '99 Sales 
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With Video's *1 Power Brand! 
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Achievement... 
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Beauty And The Beast 
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What The Year Looked Like 

EiG Shipmems, Secret Deals 
Am Studio Shuffles 



he rival DVD format, Dixv. 
sort of launched, an online 
kk'o retailer sold 200.000 
units of "Titanic." DVD 
nianufaclurers shipped their 
1 millionth hardware uini. Fox and 
Paramount said \ es to open D\'D, a 
grass-r(K>t5 effort only identified as 
SAVKVIDF-0.com accused studios 
of making secret discount deals 
with Blockbuster, Handleman got 
out of the video business, and copy- 
depth programs helped rentals but 
ovenvhelnu'il the used market. Just 
a lew of the highlights — and low- 
lights — thai illuminated the video 
picture in 1908. 

Originally slated for a Memorial 
Day release. Divx. armed with a 
Zenith player and titles Irom Buena 
Vista, Universal. I*aramount and 
DreamWorks, finally went on side 
at Crfxxl Ciuysl and Ciirnit CM) San 
Francisco and Richmond, \a.. over 
Liibor Day. IWo months later, Divx 
picked up ThompSf)n Cionsiimer 
Klecironics as a hardware manufac- 
turer and went national in 700 
stores, mainly limited to Circuit 
('ity. At year's end. the Divx formal 
had about 200 titles on the market, 
as opposed to D\'D"s more than 
2,000. Fhe Divx camp won't release 
sales figures but remains optimistic 
that the format will take oil. (Circuit 
City, a partner in Divx, maintains 
the formal will turn a profit by the 
year 2000 and has committed an 
additional $130 million to the pro- 
ject. 

Meanwhile, open DVD dosed 
(jul ils lx*st year since the format's 
introduction a vear ago. Hardware 
sales liave doubled, from 300,000 
in 1997 to 600,000 in 1998. accord- 
ing to the D\'D Video Group. 
Consumer demand for software 
lilies is expected to lop 10 million 
units this year, the trade oi)^ani/.a- 
tion reports, and the final studio 
holdouts, 20lli Centurv' Pox Home 
Enlerlainment and Paramount 
H(tme Video, joined the DVD 
camp. Players prices dropped as 
low as S299. and mass merchants 
are Ix-gan pulling VMS tapes and 
replacing them with DVD titles. 

As an example, Kmart rolleil out 
DVD in its 2,100 locations, slocking 
about 50 titles and more than 120 
in its Super K outlets. Best Buy also 



BY EILEEN FITZPATRICK 

announced it wilt begin pulling 
VHS stock in favor of more DVD 
units. 

MAKING WAVES 
ON THE WEB 

New tethnolog^ was also making 
its presence known on the Internet 
its more and more online retailers 
signed on for business. 

Portland, Ore. -based bricks-and- 
morlar retailer Hollyw<M)d Enter- 
tainment bouglit Seattle-based 
Reel.tom and inmu'dialely tx*came 
an online player. iNo doubt Hollv- 
wood was impressed with Reel's 
aggressive "Titanic" promotion, 
which practically gave away the title 
for S9.99. The online retailer sold 
more than 200,000 units of the title 
during its first week of release and 



"THanlc" 

signed up thousands of new cus- 
tomers in the [>rocess. 

Speaking of " Titanic," die mega- 
blockbuster shipjied aljom 20 million 
units to retail and is expected to net 
out at I7-to-18 million units, making 
it tile top-selling title of the year. 

In spite of Using "Titanic" as a loss 
leader. Reel CFO julie Wainw'right 
.says the promotion was "well worth 
it" in terms of publicity and making 
online selling a real consimier 
option. Online giant .\mazon.com 
also threw its big hat in the video 
ring at the close of the year. 

While VHS goi a sales boost on 
the Internet, DVD became a major 
Web pnnluct (his year. Sites such ;ls 
DVD Express, ' D\'D Empire, 
NetFlix, Big Star Entertainment 
and others ofiered consumers bet- 
ter selection than traditional retail 
and competitive prices. 



SHINING CATALOGS, 
DARK CLOUDS 

Catalog lilies, both \1IS and 
D\'D. played a big lole this year 
thanks to the American Film 
Institute's "100 Years. 100 Movies" 
campaign. Revealed in a big prime- 
time television special, the list was 
deliated by critics and film scholars 
alike, but also heavily promoted at 
retail. Catalog sales of titles such as 
top-<hoice "Citizen Kane" soared, 
and the industry' got the "aware- 
ness" campaign it Tiad lobbied for 
for years. 

.As much as the industry reveled 
over the .-\FI campaign, a dark 
cloud descended on the annual 
Video Software Dealers .Assn.'s 
annual confab in Las Vegas. At- 
tendance was off about 20',^, stu- 
dios complained about spending 
too much mone\, and Fox (lidn't 
even stafT its booth this year. Fhe 
onlv hot spot was the giass-r(K)ts 
S.AVEMDEO. This group of an- 
onymous retailers had been firing 
ofT email after email, accusing 
Bl<]ckbusiei of making secret dis- 
counted deals with the majors. A 
threatened walk-out on conven- 
ii(ui keynoter John .-Xntioch from 
Blockbuster clidn't materialize. 
The more legitimate Independent 
\ ideo Retail Croup was formed, 
and \ SD.A responded with a task 
force to examine the problem. 
IVRC hired a price-fixing lawyer 
and threatened a class-action suit. 
But. by year's end. no lawsuit had 
been iiied. But. on the bright side. 
VSD.\ shortened the convention 
fiom four days to three for 1999's 
I.os Angeles gathering. 

Tlie bad weather also rained (ni 
the rackjobber Handelman Com- 
pany, wliich, alter years ()f losing 
business as more studios shipped 
direct, decided u> throw in ilir 
video towel. Over the past year, the 
iiickjobber's video business drop- 
ped by more tlian 7iy/(. The com- 
pany did, however, keep its special- 
interest supplier. Anchor Bay 
Enteriainmi-nt. in lact. 

STUDIO TURBULENCE 

But odier suppliers didn't remain 
intaa, as one of the biggest executive 
shufltes in recent years look pkice at 

Continued an f>tigf .itf 



Top Video Sales 



l^s. tnLl—Label/DislnbutinQ Label 

O AUSnN POWERS— /Vcw Line Home 
Video/Womer Home Video 

2 HERCULES-Wo/t Disney Home 
Video/Buena Vista Home 
Entertainment 

3 AS GOOD AS IT QUS— Columbia 
TriStar Home Video 

4 MEN IN BLACK— Columbia TriStar 
Home Video 

5 SPICE WORLD— fofumdio TriStar 
Home Video 

6 THE LITTLE MERMAID: THE SPE- 
CIAL EOmON— IVa/t Disney Home 
Video/Buena Vista Home 
Entertainment 

7 MY BEST FRIEND'S WEDDING— 
Columbia TriStar Home Video 

8 GREASE: 20TH ANNIVERSARY 
EDITION- Poramount Home Video 

9 AIR FORCE OHl— Columbia TriStar 
Home Video 

10 TITANIC— Poramount Home Video 

11 FLUBBER— lVo(( Disney Home 
Video/Buena Vista Home 
EnierLainmeni 

12 THE LOST WORLD: JURASSIC 
PARK — Universal Studios Home 
Video 

13 ANASTASIA— feWdeo 

14 JERRY SPRINGER - TOO HOT FOR 

VJl—Rea! Entertainment 

15 SOUTH ?MK— Rhino Home 
Video/VJorner Home Video 

16 SOUL fOOO—FoxVideo 

17 BACKSTREET BOYS: ALL ACCESS 
VIDEO— JiVe/Zomio Video 

18 SCREAM— Oimension Home 
Video/Buena Vista Home 
Entertainment 

19 PETER PAN: 45TH ANNIVERSARY 
EDITION— IVoft Disney Home 
Video/Buena Vista Home 
Entertainment 

20 SPICE GIRLS: ONE HOUR OF GIRL 
POWER— Worner Home Video 

21 RAGE AGAINST THE MACHINE— 
Epic Music Video/Sony Music Video 

22 ANDREA BOCELLI: A NIGHT IN 
TUSCANY— PofyGfom Video 

23 GEORGE OF THE JUNGLE— Ifa/t 
Disney Home Video/Buena Vista 
Home Entertainment 

24 MOUSE HUNT— UmVerso/ Studios 
Home Video 

25 HANSON: TULSA. TOKYO AND 
THE MIDDLE OF NOWHERE— 
PolyGrom Video 

26 UDY AND THE TRAMP— kVo/t 
Disney Home Video/Buena Vista 
Home Entertainment 

27 SOUTH PARK: VOLUME 1— Rhino 
Home Video/Wamer Home Video 

28 THE BLACK CAULDRON— M 
Disney Home Video/Buena Vista 
Home Entertainment 

29 STAR TREK: FIRST CONTAa- 
Paramount Home Video 

30 THE ENGLISH PAHENT- Mframax 
Home Entertainment/ Buena Vista 
Home Entertainment 

31 PRIVATE PARTS— Poramount 
Home Video 




"Austin Powers" 

32 PLAYBOY'S PLAYMATES 
REVISITED— Ptoytoy Home Video/ 
Universal Music Video Dist. 

33 BEAUTY AND THE BEAST: THE 
ENCHANTED CHRISTMAS— Wo/f 
Disney Home Video/Buena Vista 
Home Entertainment 

34 POCAHONTAS II: JOURNEY TO A 
NEW WORLD— tfo/t Disney Home 
Video/Buena Vista Home 
Entertainment 

35 BATMAN 8. ROBIN— (Vomer Home 
Video 

36 SOUTH PARK: VOLUME 2— Rhino 
Home Video/Corner Home Video 

37 MARILYN MANSON: DEAD TO THE 
WORLD— inrejscope Video/ 
Universal f-hjs'c Video Dist. 

38 SPICE GIRLS: GIRL POWER! - LIVE 
IN ISTANBUL-Wrjin Music Video 

39 LIAR MR— Universal Studios 
Home Video 

40 NINE INCH NAILS: CLOSURE— 
Interscope Video/Trimark Home 
Video 

41 JERRY SPRINGER-THE BEST OF— 

Real Entertainment 

42 THE JUNGLE BOOK: 30TH 
ANNIVERSARY-ll'oft Disney 
Home Video/Buena Vista Home 
Entertainment 

43 fACl/Off— Paramount Home 
Video 

44 SLEEPING BEAUTY-tfdf Disney 
Home Video/Buena Vista Home 
Entertainment 

45 ELMOPALOOZA!— SoJiy Wonder 

46 JINGLE ALL THE WAY— toWrfeo 

47 PLAYBOrS VOLUPTUOUS VIXENS 
II — Playboy Home Video/Universal 
Music Video Dist. 

48 STAR WARS TRILOGY - SPEDAL 
EDITION— toWdeo 

49 THE EVIL DiAD— Anchor Bay 
Entertainment 

50 AIR BUD— Wall Disney Home 
Video/Buena Vista Home 
Entertainment 

51 THE EXORCIST - 25TH 
ANNIVERSARY SPECIAL 
EDITION— IVomer Home Video 

52 IMAGE OF AN ASSASSINAnON— 
MPI Home Video 

53 EVIL DEAD 2: DEAD BY DAWN— 
Anchor Bay Entertainment 

T54 THE nnn element— CofumMa 
TriStar Home Video 

(Mntinufd nil ftngf 60 



How The Charts Ate Compiled 

BY GEOFF MAYFIELD 

The 1998 Year In Video charts were compiled by computer from Billboard's 
weekly and biweekly charts during the eligibility period of the Dec. 6, 1997, 
issue through the Nov. 28. 1998, issue. With the exception of the Top Music 
Videos chart, which is based on SoundScan sales data, the final year-end 
positioning on these charts is based on a point system, with points award- 
ed to each title for each week spent on the published charts. The year-end 
rankings reflect the accumulation of points— based on the number of 
weeks on the chart, plus positions attained — that each title received during 
the eligibility period. The year-end rankings for the Top Music Videos chart 
are based on accumulated unit sales for each week that a title appeared on 
the 40-posltlon chart, including the weeks the chart is not published. 
Although Billboard prints the Top Music Video chart every other week, it is 
still compiled and made available to subscribers of Billtioard Information 
Network, Billboard Online and SoundScan in the weeks it is not published. 
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Over a million players. 
Over forty million discs. 
Over a billion dollars in sales. 
Overwhelming success. 





Top Recreational Sports Videos 



Pos. TTTIE — Program Supptier 

O THE OFnCIAL 1997 WORLD 
SERIES VIDEO— Po/j^rom Video 

2 MICHAEL JORDAN: ABOVE & 
BFTOND— foxWdeo (CBS/Fox) 

3 DENVER BRONCOS: SUPER BOWL 
XXXII CHAMPIONS— PofyGram 
Video 

4 GRETZKY: THE GREAT ONE AND 
THE NEXT ONES— foxWrfeo 
(CBS/Fox) 

5 THIS WEEK IN BASEBALU 20 
YEARS OF UNFORGETTABLE 
PLAYS & BLOOPERS— Po(yGram 
Video 

6 PURE PAYTON— PolyGram Video 

7 MICHAEL JORDAN'S 
PLAYGROUND— PcwWdco (CBS/Fox) 

8 THE ULTIMATE FIGHTING 
CHAMPIONSHIP 4— Wrfmorir 
Entertainment 

9 HGER WOODS: SON, HERO > 
CHAMPION— fa«Wdco (CBS 
Video) 

10 LESLIE NIELSEN'S STUPID LITTLE 
GOLF VIDEO— IWnstor Home 
Entertainment 

11 MICHAEL JORDAN: AIR HME— 
FoxVideo (CBS/Fox) 

12 NBA AT 50— FoxVideo (CBS/Fox) 
T13 CHICAGO BULLS: GIVE ME 

FIVE!— foxWdeo (CBS/Fox) 
T13 NBA 2000— fotWdeo (CBS/Fox) 

15 MUHAMMAD ALI: THE WHOLE 
STORY— IVomcr Home Video 

16 FOOTBALL FOLUES— PofyGmm 
Video 

17 LESLIE NIELSEN'S BAD GOLF 
MADE EASIER— /(SC Video 

18 NFL 100 GREATEST FOLLIES— 
PotyCram Video 

19 THE OFFICIAL 1996-97 NBA 
CHAMPIONSHIP VIDIO— FoxVideo 
(CBS/Fox) 

20 MICHAEL JORDAN: THE 
ULHMATE COLLECnON— foxWdeo 
(CBS/Fox) 



Top Recreational Sports 
Program Suppliers 



Pot. PROGRAM SUPPUER (No. Of 
Chorted Titles) 

O FOXVIDEO (CBS/FOX) (22) 




POLYGRAM VIDEO (18) 
FOXVIDEO (CBS VIDEO) (3) 
VIDMARK ENTERTAINMENT (1) 
WINSTAR HOME ENTERTAINMENT 

(2) 



Top Health & Fitness Videos 



Pos. TITL E — Program Sup plier 

o 



OPRAH: MAKE THE 
CONNECnON— Suena Vista Home 
Entertainment 

THE GRIND WORKOUT HIP HOP 

AEROBICS— Sony Music Video 
THE GRIND WORKOUT: FAT 
BURNING GROOVES— 5ony Music 
Video 



4 THE GRIND WORKOUT: FITNESS 
WITH FLAVA— Sony Music Video 

5 CRUNCH: FAT BLASTER PLUS— 
Anchor Bay Entertainment 

6 DENISE AUSnN: A COMPLETE 
WORKOUT WITH WEIGHTS— 
Parade Video 

7 YOGA JOURNAL'S YOGA 
PRACTICE FOR BEGINNERS— 
Heating Arts 

8 FIRM BASICS: ABS, BUNS & 
THIGHS WORKOUT— 8«C Video 

9 CRUNCH: BEST ABS AND ARMS— 
Anchor Bay Entertainment 

10 MTV ADVANCED WORKOUT: 
TOTAL BODY TRAINING— Son^ 
Music Video 

11 CINDY CRAWFORD/SHAPE YOUR 
BODY WORKOUT— 6oodnmc5 
Home Video 

12 CRUNCH: THE JOY OF YOGA— 
Anchor Bay Entertainment 

13 THE FIRM: AEROBIC INTERVAL 
TRAINING— B«G Video 

14 FIRM BASICS: FAT BURNING 
TOTAL BODY WORKOUT— SAfG 
Video 

15 THE FIRM: COMPLETE AEROBIC 
WEIGHT TRAINING— Video 

16 ABS, CHEST & LEGS OF STEEL 
2000— WamerVision 
Entertainment 



Oprah: "Make 
The Connection" 




17 DENISE AUSHN: A HOT HOT FAT- 
BURNING WORKOUT— Parade 
Video 

18 FIRM BASICS: SCULPTING WITH 
WEIGHTS— BAfC Video 

19 STEP REEBOK: POWER BLAST— 

BMC Video 

20 STEP REEBOK: INTENSE MOVES— 

BMG Video 



Top Health And Fitness 
Program Suppliers 



Pos. PROGRAM SUPPLIER (No. Of Charted 
Singles) 



O BMG VIDEO (25) 



2 SONY MUSIC VIDEO (5) 

3 ANCHOR BAY ENTERTAINMENT (9) 

4 BUENA VISTA HOME 
ENTERTAINMENT (1) 

5 PARADE VIDEO (3) 



Top Video Rentals 



Pos. TITLE- 

O UA. CONHDENTIAL— Warner 

Wome Wdeo 

2 f Mil/Of f— Paramount Home 
Video 

3 AS GOOD AS rr GETS— Co/umftu 
TriStar Home Video 

4 GOOD WILL HUNHNG— Miramax 
Home Entertainment/ Buena Vista 
Home Entertainment 

5 THE DEVIL'S ADVOCATE— Ifomer 
Home Video 

6 BOOGIE NIGHTS— New Line Home 
Video/Warner Home Video 

7 THE FULL MONTY— foxWdeo 

8 THE GAME— Po/yGram Wdeo 



9 WAG THE DOC— «eif tfnc Home 
Video/Warner Home Video 

10 AUSTIN POWERS— New tine 
Home Video/Warner Home Video 

11 THE RAINMAKER— Poramount 
Home Video 

12 CHASING un— Miramax Home 
Entertainmant/Buena Vista Home 
Entertainment 

13 CONSPIRAa THEORY— Womcr 
Home Video 

14 THE WEDDING SINGER— New Line 
Home Video/Warner Home Video 

15 CONTACT— Warner Home Video 

16 IN & OUT— Paramount Home 
Video 

17 KISS THE GIRLS— Paramount 
Home Video 

18 THE JACKAL— Unrreiso/ Studios 
Home Video 

19 JACKIE BROWN— Miramax Mome 
Entertainmant/Buena Vista Home 
Entertainment 

20 U.S. MARSHALS— IVarner Home 
Video 

21 CON AIR— roucftstonc Home 
Video/Buena Vista Home 
Entertainment 

22 MIDNIGHT IN THE GARDEN OF 
GOOD AND EVIL— tComer Home 
Video 



"LA. Conjidential" 

23 MY BEST FRIEND'S WEDDING— 

Columbia TriStar Home Video 

24 I KNOW WHAT YOU DID LAST 
SUMMER— Co/um(?ia TriStar Home 
Video 

25 THE FIFTH ELEMENT— Cofumtio 
TriStar Home Video 

26 GROSSE POINT BLANK— 

Hollywood Pictures/Buena Vista 
Home Entertainment 

27 G.I. JANE— Ho«ywood Pictures/ 
Buena Vista Home Entertainment 

28 MEN IN BUCK— Cotumfria TriStar 
Home Video 

29 THE EDGE— foxWdco 

30 THE BIG LEBOWSKI— Po/yGram 
Video 

31 COPLAND— Atiromox Home 
Entertainmant/Buena Vista Home 
Entertainment 

32 TOMORROW NEVER DIES— WM/ 

UA Home Video/Warner Home 
Video 

33 AIR FORCE ONE— Cofumtiia TriStar 
Home Video 

34 SPHERE— Ifamer Home Wdeo 

35 STARSHIP TROOPERS— Co/umiiia 
TriStar Home Video 

36 FALLEN- Warner Home Video 

37 ROMY gi MICHELE'S HIGH 
SCHOOL REUNION— rouc/istone 
Home Video/Buena Vista Home 
Entertainment 

38 CITY OF ANGELS— tfomer Home 
Wdeo 

39 WILD THlNGS-Co/umftia TriStar 
Home Video 

40 SCREAM 2— Dimension Home 
Video/Buena Vista Home 
Entertainment 

41 EVENT HORIZON— Paramount 
Home Video 

42 ALIEN RESURRECnON— foxWdeo 

43 ZHnkCk— Columbia TriStar Home 
Video 

44 PRIMARY COLORS— i/mVersa/ 
Studios Home Video 

45 THE APOSTLE— ymVersa/ Studios 
Home Video 

46 GREAT EXPECTAHONS- foxWdco 

47 THE LOST WORLD: JURASSIC 
PARK— UmVersa/ Studios Home 
Video 



48 THE MAN IN THE IRON MASK— 

MGM/UA Home Video/Warner 
Home Video 

49 THE PEACEMAKER— UmVerso/ 
Studios Home Video 

50 AMISTAD— UmVersa/ Studios 
Home Video 

51 SPEED 2: CRUISE CONTROL— 
foxWdeo 

52 NOTHING TO LOSE— Touc/istone 
Home Video/Buena Vista Home 
Entertainment 

53 MERCURY RISING— UmVerso/ 
Studios Home Video 

54 TTfANlC- Poromount Home Wdeo 

55 BREAKDOWN— Poromount Home 
Wdeo 

56 HARD RAIN— Paramount Home 
Video 

57 LIAR UAR— t/niVerso( Studios 
Home Video 

58 RED CORNER— MGM/(//t Home 
Video/Wamer Home Video 

59 MIMIC— Dimension Home 
Video/Buena Vista Home 
Entertainment 

60 DARK CrrY—tew tine Home 
Video/Warner Home Video 

61 SEVEN YEARS IN nBET— 
Columbia TriStar Home Video 

62 SPAWN— Hew tine Home Video/ 
Warner Home Video 

63 EVE'S BAYOU— Wmor* Home Video 

64 ADDICTED TO LOVE— Warner 
Home Video 

65 THE REPLACEMENT KILLERS— 
Columbia TriStar Home Video 

66 SOUL FOOD— PoxWdeo 

67 U-TURN— Co/umtio TriStar Home 
Video 

68 GEORGE OF THE JUNGLE— Wa/t 
Disney Home Video/Buena Vista 
Home Entertainment 

69 HOODLUM— «6«/U/( Home 
Video/Wamer Home Video 

70 THE MAN WHO KNEW TOO 
LrriLE- Warner Home Wdeo 

71 MAD cm— Warner Home Video 

72 MONEY TALKS— Hew Line Home 
Video/Wamer Home Video 

73 A PERFECT MURDER— Warner 
Home Video 

74 JINGLE ALL THE WAY— PoxWdeo 

75 MOUSE HUNT— l/mVerso/ Studios 
Home Video 

76 BATMAN a ROBIN— Warner Home 
Wdeo 

77 LOST IN SPACE— Hew tine Home 
Video/Wamer Home Video 

78 FLUBBER— Wott Disney Home 
Video/Buena Vista Home 
Entertainment 

79 THE ICE STORM— PoxWdeo 

80 ULEE'S GOLD— Onon Home 
Video/Wamer Home Video 

81 PICTURE PERFECT— PoxWdeo 

82 DECONSTRUCTING HARRY— Hew 
tine Home Video/Warner Home 
Video 

83 THE POSTMAN— Womer Home 
Wdeo 

84 HUSH— Co/umiiia TriStar Home 
Video 

85 THE GINGERBREAD MAN— 

PolyGram Video 

86 THE OBJECT OF MY AFFECnON— 
FoxVideo 

T87 THE X-nLES— PoxWdeo 
T87 DESPERATE MEASURES— Co/um6ia 
TriStar Home Video 

89 THE SAINT— Poromount Home 
Video 

90 MR. NICE GUY— Hew tine Home 
Video/Warner Home Video 

91 OPERAnON CONDOR— «iromax 
Home Entertainmant/Buena Vista 
Home Entertainment 

T92 BEAN— Po/yGram Wdeo 
T92 ANACONDA— Co/um/iia TriStar 
Home Video 

94 FIRE DOWN BELOW— Warner 
Home Video 

95 THE MATCHMAKER— Po/yGram 
Wdeo 



96 THE SPANISH PRISONER— 

Columbia TriStar Home Video 

97 VOLMNO— PoxWdeo 

98 HERCULES— Wo/t Disney Home 
Video/Buena Vista Home 
Entertainment 

99 THE ENGUSH PAnENT— /tfiramax 
Home Entertainmant/Buena Vista 
Home Entertainment 

100 MOST WANTED— Hew tine Home 
Video/Warner Home Video 



Top Video Rental Labels 



Pos. LABEL (No. Of Charted Titles) 

O WARNER HOME VIDEO (26) 

2 COLUMBIA TRISTAR HOME VIDEO 

3 NEW LINE HOME VIDEO (22) 

4 PARAMOUNT HOME VIDEO (20) 

5 FOXVIDEO 

6 UNIVERSAL STUDIOS HOME 
VIDEO (22) 

7 MIRAMAX HOME ENTCRTAINHENT 

(16) 

8 POLYGRAM VIDEO (10) 

9 TOUCHSTONE HOME VIDEO (10) 
10 MGM/UA HOME VIDEO (7) 



WARNER HOME VUEO 



Top Video Rental 
Distributing! Labels 



Pos. DBTRIBimNG UBEL (No. Of Charted 
Titles) 

O WARNER HOME VIDEO (61) 

2 BUENA VISTA HOME 
ENTERTAINMENT (50) 

3 COLUMBIA TRISTAR HOME VIDEO 

(41) 

4 PARAMOUNT HOME VIDEO (20) 

5 FOXVIDEO (22) 




Top Music Videos 



Pos. TULi— A rtist— Labej/IJistributinq Labels 

O TULSA, TOKYO AND THE MIDDLE 
OF NOWHERE— Hanson— 

PolyGram Video 

2 ALL ACCESS VIDEO-flactetneet 
Boys—}ive/Zomba Video 

3 ONE HOUR OF GIRL POWER— 
Spice Girls — Wamer Home Video 

4 RAGE AGAINST THE MACHINE— 
Rage Against The Machine — Epic 
Music Video/Sony Music Video 

5 MP DA LAST DON— Moster P-No 
Limit Video/Priority Video 

6 TRIBUTE— fonni—Wrgin Music 
Video 

7 THE DANCE- P/eetwood Mac- 
Warner Reprise Video 

8 GIRL POWER! LIVE IN 
ISTANBUL— Spice Girts— Virgin 
Music Video 

9 GARTH LIVE FROM CENTRAL 
PARK— Carf/i Brooks— Orion Home 
Video 

10 CLOSURE— /Vine Inch Nails— 
Interscope Video/Trimark Home 

Video Cmtinutilm pttf^e !ift 
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THE UNFORGETTABLE STORY OF ONE OF MOTOWN'S HOTTEST ACTS. 

iemons 



uver du million viewers loveo "int itMPiAiiONS" mmiseries. 
NOW THEY CAN OWN THE VIDEO! 



FEATURES 8 ORIGINAL MOTOWN RECOROINGS Including: 




My Girl 
,^ Get Ready 

^ IIKnowlI'mLnsingYnu 
Papa Was a BoUIn' Stone 



Cloud Nine 
Ball of Confusion 
Ain't Too Proud to Beg 
Just My Imagination 



Includes the never-beard-before debut song by Smokey Robinson, 
"I'm Really Going To Miss You." 




Event Miniseries 
Deliver Legendary ROI: 

Merlin 610% 

Moby Dick 534% 

Gulliver's Travels 300% 



la||llitc«nli]|illlt)ia iJ^D 

PRE-ORDER: 2/23/99 STREET DATE: 3/23/99 



Dislrihulcil In 



lAR^TISAN 

1 fllKOgniiReimrt. ■ . 



Orb Of The FiRest Rock-Era 
Bio-Pics Ever IWade" 

-Billbaanl 



Tf the DVD market has two voic- 
1 es, only one was being heard this 
I past holiday season. Digital 
A. Video Express isn't talking 
much about the impact of limiled- 
play Divx, lost in the retail excite- 
ment surrounding "open" DVD. 

By most measures. DVD will 
wind up experiencing the bang-up 
fourth quarter ius proponents had 
expected a year ago. Thousands of 
stores are stocking players or discs 
or both, and the exposure is hav- 
ing an impact on consumers 
beyond the early adopters who are 
always the first to flock to any new 
technology. 

Next month, more than I mil- 
lion players and perhaps 20 million 
discs should be in homes. In less 
than two years. DVD has grown to 
one-half the size of the laserdisc 
population, nearly wiping out 
laser's 20-year head start. At 2 mil- 
lion homes — a benchmark consid- 
ered within easy reach — the new 
format will be ready to break out of 
its niche classification. Once critical 
mass is achieved, the sales curve 
can ascend vertically. 

TAPE TAKES A TRIP 

Already, DVD has begun squeez- 
ing tape off a few shelves. Best Buy 
and Kmart, two home-video stal- 
warts, are replacing their worst- 
perfortning titles witii the five-inch 
disc-s. The first prerecorded genre 
to feel the hot breath of the fijture: 
slow-moving nontheatrical items. 

Di\Tc. meanwhile, remains at the 
starting gate. The DVD variant, 
whose discs are only watchable on 
modified DVD players, which can 
also play "open" software, is found 
in fewer than 1.000 stores this year 
Consumer-electronics outlets hold 



the de facto exclusive on the for- 
mat; without exceplion, video re- 
tailers ha%'e turned a deaf ear to 
Digital Video Express* blandish- 
ments. 

The discs, which can be rented 
for about $4.50 and then pur- 
chased for another $10 to $15, 



might seein ideal for Video Soft- 
ware Dealers Assn. rank-and-file. 
In fact, though, VSDA and its 
members have been alienated by a 
campaign that tells Divx consumers 
they never have to return a title 
and that subsequent transacdons 
can be conducted at home by 
phone. 

Return trips, though, are video 
retailers' lifebUKxi. A recent VSDA 
inemlwrship letter, signed by presi- 
dent Jeffrey Eves and asswiation 
chairman Mark Vricling, calls Divx 
"a threat to our business" that can 
be beaten if retailers commit to 
DVD rentals and insist that 
Hollywood make movies available 
in the format and VHS on the 
same day. 

"With its dubious claims lo elimi- 
nate late fees. Divx has taken direct 
aim at the tradidonal home-video 
retiiilers and reportedly will spend 
$60 million to lure customers away 
from your stores." VSDA claims. 




BY SETH GOLDSTEIN 




DIVX GOES DIRECT 
TO STUDIOS 

Digital Video Express, bearing 
cash advances, has been more suc- 
cessful in bonding with the studios. 
Guaranteed upwards of $20 mil- 
lion, paid over five years, the 
majors have opened their vaults. 
More than 200 Divx titles, with 50 
more arriving each month, should 
be available this year — not much 
compared to nearly 2.000 open 
DVD releases, but respectable. 

A bigger problem are Divx play- 
ers. There are not enough of them, 
acknowledges Circuit City Stores, 
which owns a majority interest in 
Digital Video Express. 

Thomson Consumer Electronics 
introduced its machine in Octol)er; 



however, it will have shipped far 
fewer units than were anticipated 
for the holidays. 

Circuit City says the shortfall 
"constrained" sales in the first 
month of the national rollout. 
Other manufacturers, including 
Pimasonic, are expected lo com- 



mence deliveries shonly, although 
they also are running behind 
schedule. 

irS ABOUT PLAYERS 

The subdued introduction of 
Di\'X has done much lo douse the 
fire-eating statements emanating 
from both camps throughout 
much of 1998. Warren Lieberfarb, 
president of Warner Home Video 
and DVD's most vociferous advo- 
cate, and Digital Video Express 
president Paul Brindze sparred 
repeatedly over the formats at 
industry forums. 

However, IJeberlarb is scarcely 
heard these days arguing that Divx 
confuses a clear purchasing deci- 
sion. Instead, ihe Warner executive 
has given over his bfK)sicr role to a 
Los /Vngeles-ba.sed trade associa- 
tion, the DVD Video Croup. 

DVD and Divx posturing is cur- 
rendy focused on player prices. 
Thomson doesn't think the extra 
dollars it's asking for the RCA- 



brand Divx machine will deter 
sales. In fact, Thomson, which also 
distributes the "open" system, ex- 
pects Divx to account for a signifi- 
cant portion of DVD player volume 
in 1999. 

SomeUme this year, it says, units 
with the Divx option should be 
available for $399, versus $299 for 
the plainest-vanilla DVD machines. 

But DVDeiTi say that's exacdy 
where the Divx strategy goes off 
track. Ever)' $100 counts toward 
building acceptance, they argue. "Is 
the mass-merchant consumer going 
to pay a 35% premium for Divx? 
That's always been a question in my 
mind," says Toshiba America mar- 
keting VP Steve Nickerson. 

If 'Thomson and others promote 
the Divx option as one aspect of 
DVD, "DVD will only benefit," 
Nickerson maintains. The Divx 
ads he's seen, however, never 
mention DVD. "It's Divx. Divx, 
Divx." While "nothing they're 
doing is hurting DVD sales," a 
non-inclusive Divx could muddy 
the waters. Nickerson warns. 

Thomson doesn't think it's play- 
ing a spoiler's role. The company is 
"fully behind" Divx, says Larry 
Pesce, GM of Thomson's world- 
wide DVD-prcxluct management, 
but "this is not going to stop basic 
DVD. ITie DVD player has added 
capabilities [that] are fully intc*grat- 
ed. (Consumers will not notice the 
difference." 

SUPERBOWL SELLS DIVX 

Pesce is using a software exclu- 
sive to draw attention to Divx — a 
DVD called "The Best One Ever" 
The NFL Films look at Super Bowl 
XXXII gives viewers a choice of 
Continued on page 58 



This Time It^s Personal 

DVD-Divx Feud Heats Up 

DIVX HAS STUDIOS' EARS, BUT RETAILERS DON'T LIKE WHAT THEY'RE HEARING 



The Only Dupucaung Service 

That Comes With These 
Letters Of Recommendation. 

When it comes to duplicating, nobody has higher standards than the entertainment 
industry. Which is whw, for over 10 years, some of the biggest names in the business 
have turned to Opryland Duplicating Services. 



CONSISTENT QUALITY FROM FIRST DUB TO LAST 
VALUE-PRICED; JVC-UCENSED VHS BLANK TAPE STOCK 
FULL RANGE OF SERVICES 
DUPUCATION; 1 COPY TO 1,CXX),CXX) 
SPEOAUZED PACKAGE DESIGN 
CUSTOMIZED PRINTING 
MACROVHON (COPY PROTBmON) 
QUALITY DUPLICATES INCLUDING 
JVC-LICENSED VHS, D2, DIGITAL 
BETACAM, BETACAM SR S-VHS, 
8MM, r,2-ANDS'4" 



1-800-554-2348 




OPRJflaVND 
DUPLICATING SERVICES 



0- CBS CABLE r^TWORK 
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TOP MUSIC VIDEO 

11 STREETS IS WATCHING— Joy-Z- 
DefJam Home Video/PotyGram 
Video 



12 DEAD TO THE WORLD— Man/yn 

Manson — Interscope Video/ 
Universal Music Video Dist 

13 DA GAME OF UFE— Snoop 
Dogg~- Priority Video 

14 A NIGHT IN TUSCANY— /flndfca 
Bocelli—PolyGram Video 

15 3-WATCH IT QO-Paritera— 
Elektra Entertainment 

16 LES MISERABLES: lOTH 
ANNIVERSARY CONCERT— l/orious 
Artists — VG/Columbia TriStar 
Home Video 



MVD 




Thanks for making this 
a GREAT '98! 

There's no business like 
YOUR business! 



MUSK VIDEO DISTRIBUTORS 



VHS. LASERDISCS. DVD. T-SHIRTS over 1 2,000 TITLES 



422 Business Center. 
800-888-0486 



P.O. Box 280 Oaks Pa 19456 
inu$icvideodi$t.coni 




Ml m ALL COLOK 

mm EomoN 




WORLD'S BEST ADULT 
VIDEO SOURCEBOOK 
and BUYERS GUIDE 

Over 308 lizzling pagei. 1 500 X-rated 
reviews. 150 Porn Star profiles- Hunderds of 
oction photos. The only ovoiloble noHonal 
source of how, where ond what to buy or rent. 
Most complete, professional widely reod publi- 
cation. Informative, stimulating, entertaintaingi 
ONLY 

no.95 

AT YOUR NEWSSTAND 

B/ moil, $14.00 (includes hondling & 
postage — CA residents 90c add sales tax). 
Send order to: 

1 999 DIRECTORY, DepI S. 
8060 Melrose Ave. Los Angeles, 
CA 90046-7082 



17 SHOCKUMENTARY— /nsirfe Oown 

Posse — PolyGram Video 

18 SINGLE VIDEO THEORY-Peort 

Jam — fp/c Music Video/Sony Music 
Video 

19 WOW - 1998— Various Artists- 
Sparrow Video/ Chordant Dist 
Group 

20 ALLEYS & MOTORWAYS— Sus/i— 
Interscope Video/Universal Music 
Video Dist. 

21 THE BEST OF THE DOORS— 77>e 

Doors — Urjiversat Studios Home 
Video 

22 I'M BOUT I\— Master P—No Limit 
Video/Priority Video 

23 OUR MUSIC VIDEO— Mary-/(ate S 
AsMey Olsen—Dualstar Video/ 
WomerVision Er)tertoinmer)t 

24 DOWN BY THE TABERNACLE— SiU 
& Gloria Gaither—Sprirtg HiU 
Video/Chordant Dist. Group 

25 WHO THEN NOW?— «bm—fpic 
Music Video/Sony Music Video 

26 UVE FROM AUSHN, TEXAS— 
Stevie Ray Vaughan And Double 
Trouble — Epic Music Video/Sony 
Music Video 

27 LIVE SHH: BINGE & PURGE— 
Metatlica — Elektra Entertainment 

28 HANSON TOUR '98: ROAD TO 
ALBERTANE— Honson— fo/yGrom 
Video 

29 "N THE MIX WITH 'N SYNC— W 

Sync—BMG Video 

30 SUBUME— SuWmc— «M Music 
Video/Universal Music Video Dist. 

31 PSYCHO CIRCUS-/fis5— fo(yCrara 
Video 

32 SELENA REMEMBERED— 5e/ena— 
EMI Latin Video 

33 PULSE— Floyd-Columbia 
Music Video/Sony Music Video 

34 LIVE— fred Hammond S Radical 
For Christ— Verity Video 

35 HAWAIIAN HOMECOMING— 
Various Artists— Spring Hill 
Video/Cbordant Dist. Group 

36 RIVERS OF JOY— GoJtter S 
Friends — Spring Hill 
Video/Chordant Dist. Group 

37 SINGIN' WITH THE SAINTS— Biff 
& Gloria Gaither — Spring Hill 
Video/Chordant Dist. Group 

38 LIVE AT THE ACROPOLIS— 
Yanni— Private Music/BMG Video 

39 LIVE IN THE TRAGIC KINGDOM- 
No Doubt— Interscope Video/ 
Universal Music Video Dist. 

DVD-DIVX FEUD HEATS UP 

(.onhiiu/it from pa^e 5fy 

vifwing angles and Green Bay 
Packers/ Denver Broncos commen- 
tary. It's available only with the 
purchase of a Thomson player 
until mid-1999, when it goes into 
general release. 

To trade observers, "The Best 
One Ever" underscores opposing 
aspects of DivTC. On the one hand, 
the promotion involving two major 
brands — the NFL and RCA — has 
to further Ixxwl consumer interest 
in DVD. C'onversely, prospective 
buyers can be expected to ask why 
a Divx title isn't packed with the 
player. 

TIic reason points lo a significant 
Divx weakness. Because so much 
disc capacity is devoted to limited- 
play functions, Divx discs can't do 
the things thai open DVD can. 

Pesce and Digital Video Express 
VP John Richardson say options 
like mulliple angles are being 
incorporated. But. while Divx fid- 
dles with features, DVD bums up 
the market. (Consumer recognition 
of the formal h;is risen to 50^ , and 
"Christmas will [prove to be] be a 
killer," says Philips Consumer 
Electronics VP/CJM Robert Harris. 
"Everj'one's excited." H 



40 THE BOB MARLEY STORY— 806 

Marley And The Waiters — Island 
Video/ PolyGram Video 



Top Music Video Labels 



Pps. LABEL (Ho. O f Chart e d litles) 

O POLYGRAM VIDEO (U) 

2 EPIC MUSIC VIDEO (11) 

3 JIVE/20MBA VIDEO (3) 

4 VIRGIN MUSIC VIDEO (2) 

5 INTERSCOPE VIDEO (4) 

PolyGram 

VIDEO 



Dislributint' Labels 



Pos. DISTRIBUnNG LABEL (No. ()f Charted 
mtesl 

O POLYGRAM VIDEO (16) 

2 SONY MUSIC VIDEO (19) 

3 JIVE/ZOMBA VIDEO (3) 

4 VIRGIN MUSIC VIDEO (2) 

5 PRIORITY VIDEO (3) 



Top Kid Video 



Pos. Tnil—Lobel/Distributina Label 

O HERCULES— l«3/f Disney Home 
Video/Buena Vista Home 
Entertainment 

2 SLEEPING BEAUTY— tfoft Disney 
Home Video/Buena Vista Home 
Entertainment 

3 THE LITTLE MERMAID: THE 
SPECIAL EDmON— Ifoft Disney 
Home Video/Buena Vista Home 
Entertainment 

4 ANASTASIA— toWdeo 

5 THE HUNCHBACK OF NOTRE 
DAME— IVoft Disney Home 
Video/Buena Vista Home 
Entertainment 

6 THE JUNGLE BOOK: 30TH 
ANNIVERSARY— tfo/t Disney 
Home Video/Buena Vista Home 
Entertainment 

7 PETER PAN: 4STH ANNIVERSARY 
LIMITED amOH— Walt Disney 
Home Video/Buena Vista Home 
Entertainment 

8 POOH'S GRAND ADVENTURE— 
Walt Disney Home Video/Buena 
Vista Home Entertainment 

9 ELMOPALOOZA!— Sony Wonder 
10 CREATURE COMFORTS— SSC 

Video/FoxVideo 



WHAT '98 LOOKED LIKE 



L'liivci-siil Studios Hotnc V'ideiJ. 
'I"he supplier shifted its longtime 
presideiii, l.ouis Keola, oxer to 
I iii\er-s;il Faiuilv Mniut- Kuiei- 
laiiuiK'ut Hi(H.iut-tioti. His st'Cf)tid- 
iii-cotiuiiiiiid. .-Vitdrew Kaitc); w;ls 
moved to head up Uuiversal's 
intcriiatioual \ideo mal'ketin^, to 
miikenMnn lor Briu e PfaiKiei; who 
was brought oulKtard to head up 
domestic sales and marketing. 

Hie supplier also cotisolidated 
its distribution lutit inuler the 
new uaine L'niversal Music K- 
Video Disttihulion. The dust has 
vet to settle <m what will hap|»Mi 
following parent -Seagram's ac(|ui- 
sition of FolyOram. 

Fox tnoved its video unit 
under the liccnsed-incrchandisc 




11 BAMBI— IVo/t Disney Home 
Video/Buena Vista Home 
Entertainment 

12 CATS DONT DANCE— IVomef 
Home Video 

13 SWAN PRINCESS: ESCAPE FROM 
CASTLE MOUNTAIN- Womer 
Family Entertainment/Warner 
Home Video 

14 BATMAN & MR. FREEZE: 
SUBZERO— tComer Home Video 

15 THE LION KIHG-Walt Disney 
Home Video/Buena Vista Home 
Entertainment 

16 POCAHONTAS II: JOURNEY TO A 
NEW WORLD— IVo/( Disney Home 
Video/Buena Vista Home 
Entertainment 

17 MELODY JlMl— Walt Disney Home 
Video/Buena Vista Home 
Entertainment 

18 BEAUTY AND THE BEAST: THE 
ENCHANTED CHRISTMAS— M 
Disney Home Video/Buena Vista 
Home Entertainment 

19 THE BLACK CAULDRON— tfa/t 
Disney Home Video/Buena Vista 
Home Entertainment 

20 BELLE'S MAGICAL WORLD— Ifoft 
Disney Home Video/Buena Visto 
Home Entertainment 

21 LADY AND THE TRAMP— IVa/t 
Disney Home Video/Buena Vista 
Home Entertainment 

22 FERNGULLY 2: THE MAGICAL 
RESCUE— foxWrfeo 

23 MARY-KATE & ASHLETS 
CAMPOUT PARTY— Ot/otofor 
Video — WarnerVision 
Entertainment 

24 THE SIMPSONS - WAVE II— 
FoxVideo 

25 THE LAND BEFORE nME V: THE 
MYSHRIOUS ISLAND— UmVerso; 
Studios Home Video 



Top Kid Video Labels 



Pos. LABEL (No. 0/ Charted Titles) 

O WALT DISNEIf HOME VIDEO (25) 

HOME VIDEO 

2 FOXVIDEO (13) 

3 WARNER FAMILY 
ENHRTAINMENT (9) 

Continued on p a gt 60 

umbrella and officiallv named 
Pai Wyail the new president of 
the newly ctiinhined unit. 
Former Fox Video international 
marketing execuii\e Mike Dunn 
was re-assigned, lo mme back 
Stateside and i un [he \ idt-o 
unit's domestic oj)craiion. 

While ilie seil-tnr<)ugh l)usiiK'Hs 
coutiiuifd to make ^(l ides, suppli- 
rrs hreled up sagging rentals with 
a iiuuiIk-i of complicated copv- 
dcpih programs. ri«' plans Ikmisi- 
ed rental bv about 8'!. but Hood- 
ed the markel with used tapes 
that even the tape brokers 
couldn't resell. Revenue-sharing 
programs had ilu-ir best veai to 
<lale as a result of retailrrs' desirt* 
lo ofler more i (M)ies of hit releas- 
es. ,As a result, leading revenue- 
sharing distributor, Rentrak 
Corp. signed on Blockbuster fl 
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Zomax Optical 
Taiyo Yuden Co., Ltd. * Fuji 
.BMG. Sonopress • Cinram Ltd. * Star 
io Tech * Fuijitsu Limited • Eva-Tone, Inc. • Nik 
damont audio limited * Denon Corporation (USA) * J 
■ Digital Audio Technologies Australia ■ Disque Americ * P 
Distribution North America * Nimbus CD International, Inc. ■ 
tio * Feng Sheng Technology Co., Ltd. ■ Nippon Columbia Co., Ltd. 
Fuji Photo Film Co., Ltd. • P+O Compact Disc (Germany)* Digital Aud 
Industrial Co., Ltd.* Japan Optical Disc Corp. * Hitachi Maxell, Ltd. • Tro 



•Teichiku Records Co., Ltd. 'P 
Kyocera Corporation • Plon 
inc. * Kuraray Co., Ltd. * d 
Princo Corporation • Nati 
Sony Corporation * Allie 

* Mitsubishi Plastics, Inc. 
on* Nikon Corporation* 

* Pacific Mirror Image • 

* Americ Disc USA * Ev 
Pioneer Electronic Corp. 
Start Lab, Inc. * Japan Op 
Mitsubishi Chemical Corp. 

• Shinano KenshI Co., Ltd 
•U.S. Optical Disc, Inc. * Distr 
Plextor Corp. * Europadisk, Ltd. 



JVC Victor Company * Natio 
Matsushi Co., Ltd.* Plextor 
Sanyo Electric Co., Ltd. ■ 
A ■ Zomax Optical Media 
Ic Industrial Co., Ltd. * To ' 
• MPO Disque Compact 
Mitsubishi Electric Corp. 
Pioneer Video Corp. * M 1 
Optical Disc Corporation 
ogies Australia * Feng Sh 
Toyo Recording Co., Ltd. 
National Tape & Disc. Inc.* 
NEC Corporation ■ Digit 
Trojan Speciality Packaging * J 
Allied Digital Technologies Corporation 




Memory-Tech Corporation * Matsushita Electric Industrial Co., Ltd. 
Tosoh Corporation * Sanyo Mavlc-Media Co., Ltd. * Sony DADC 
* TDK Corporation * Mayking Records, Ltd. * Technidisc * Japa^ 
Pion * Technicolor Optical Media Services * Optrom Inc. 
ution North America * Sanyo Laser Productions, Inc. 
''V^ * Plastics Industries Limited * Cinram Ltd. 
* Trojan Lithograph Corporation * 
bia Co., Ltd. * Techno CD 




I 



T\t hitu our jj/ojjJa. 

DiscoVlsion Associates owns a patent portfolio relating to optical disc technology and has 
licensed this technology to manufacturers and distributors of optical discs throughout the world. 
So, if you are an unlicensed manufacturer, distributor or importer of optical discs or if you are 
buying discs from one, you could be infringing DVA's patents and owe DVA royalties for the 
unlicensed discs. For more information and a complete list of licensees, please write to 
DiscoVision Associates, 2355 Main Street, Ste. 200, Irvine, CA 92614 or fax: (949) 660-1801. 

www.discovision.com 



J DISCOVISION 
^ ASSOCIiEkTES 





iTLING FEDERATION'' HOME VIDEO" PRESENTS 

K.E 



mm 



m 



Match! 

WrestleManial 



} Yeah, we made a box set . We're gonna 

ir sell it You're gonna buy it for ^149^^ ! 

If you don't like that you can buy 'em 
gr" separate, but it's gonna cost ya ^14^^ each. 
L Do the math, buy the box! 



Takin' up shelf space at a store near you 

March 2. 1999 



OownioiMi thixT ©1998 Titan Sports, Inc. All Rights Reserved. 
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TOP KID VIDEO LABELS 

O/nll'iiitd Irum pa^f . '"'1 

i DUALSTAR VIDEO (6) 
5 UNIVERSAL STUDIOS HOME 
VIDEO (6) 



Top Kid Video 
Distributin;' Labels 



Pos. DISTRIBUnNG LABEL (Ho. Of Charted 
Titles) 

O BUENA VISTA HOME 
ENTERTAINMENT (26) 

Buena Vista 
_ Home Video 

2 FOXVIDEO (U) 

3 WARNER HOME VIDEO (15) 

4 WARNERVISION ENTERTAINMENT 

5 UNIVERSAL STUDIOS HOME 
VIDEO (6) 



TOP VIDEO SAUS 

Continurd fn>m pa^ ii'J 

T54 FLEETWOOD MAC: THE DANCE— 

Warner Reprise Video 

56 PEARL MM: SINGLE VIDEO 
THEORY— fpic Music Video/Sorty 
Music Video 

57 PUYBOrs GIRLS NEXT DOOR— 
Playboy Home Video/Uriiversal 
Music Video Dist. 

58 SOUTH PARK: VOLUME i— Rhino 
Home Video/Warner Home Video 

59 STREETS IS WATCHING-Dc/ Jam 
Home Video/ PolyGram Video 

60 BEAVIS & BUTT-HEAD DO 
AMERICA— Poramount Home Video 

61 LOST IN SPACE— Lirte Home 
Video/Worrier Home Video 

62 THE PRINCESS BRIDE— MCM/W 
Home Video/Warner Home Video 

63 PLAYBOYS 1998 PLAYMATE OF 
THE yiAK— Playboy Home 
Video/Universal Music Video Dist. 

64 THE X-FILES— fotWdco 

65 THE SPIRH OF MICKEY— Waft 
Disrtey Home Video/Buena Vista 
Home Entertainmerjt 

66 PUYBOrS GEN-X GIRLS— 
Playboy Home Video/Universal 
Music Video Dist. 

67 SELENA— tVumer Home Video 

68 WILLIAM SHAKESPEARE'S 
ROMEO & JULIET- toWdco 

69 SWINGERS— AtiramajT Home 
Entertainmerit/Buena Vista Home 
Entertainment 

70 PLAYBOrs WOMEN BEHAVING 
BADLY— Woyioy Home Video/ 
Universal Music Video Dist. 

71 PWYBOrS NATURALS— P/ayiKiy 
Home Video/Universal Music Video 
Dist. 

72 EVITA— HoKywooti Pictures Home 
Video/Buena Vista Home 
Entertainment 

73 PLAYBOrS BLONDES, 
BRUNETTES & REDHEADS— 
Playboy Home Video/Universal 
Music Video Dist. 

74 THE BLUES BROTHERS— UmVereo/ 
Studios Home Video 

75 PAULIE— t/mVera; Studios Home 
Video 

76 PLAYBOrS BABES OF 
BAYWATCH— PtoySoy Home 
Video/Universal Music Video Dist. 

77 SPAWN 2— HBO Home Video/ 
Warner Home Video 
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stunning 5.1 surround sound! 



fr 



78 HtmH-Hallmork Home 
Entertainment 

79 tOHTKa— Warner Home Video 

80 HOME ALONE 3—FoxVideo 

81 THE AVENGERS '67 BOX SET 1— 
A&C Home Video/New Video Group 

82 BATMAN & MR. FREEZE: 
SUBZERO— IVomer Home Video 

83 ENTER THE DRAGON: SPECUL 
EDITION— Womer Home Video 

84 BARNEY'S GREAT ADVENTURE- 
PolyGram Video 

85 PLAYBOrS FRESHMAN CLASS— 
Playboy Home Video/Universal 
Music Video Dist. 

86 PLAYBOY'S SORORITY GIRLS— 
Playboy Home Video/Universal 
Music Video Dist. 

87 TORI AMOS: LIVE FROM NEW 
YORK— MfD Video 

T88 CASPER MEETS WENDY— toWrfco 
T88 YANNI: TRIBUTE— Wrjin Music 
Video 

90 LION KING II: SIMBA'S PRIDE— 

Walt Disney Home Video/Bueno 
Vista Home Entertainment 

91 PLAYBOY: NIGHT CALLS— nayfroy 
Home Video/Universal Music Video 
Dist. 

92 MADONNA: RAY OF LIGHT— 

Warner Reprise Video 

93 PLAYBOrS COMPLETE 
MASSAGE— «ayi)oy Home 
Video/Universal Music Video Dist. 

94 CREATURE COMFORTS— BSC 
Video/ FoxVideo 

95 CLOSE ENCOUNTERS OF THE 
THIRD KIND: THE COLLEaOR'S 
EDITION— Cofumtio TriStar Home 
Video 

96 THE sum— Paramount Home 
Video 

97 RODGERS & HAMMERSTEIN'S 
CINDERELLA— IVoft Disney Home 
Video/Buena Vista Home 
Entertainment 

T98 MP DA LAST DON— «o Limit 
Video/Priority Video 

T98 PLAYBOY 1998 PLAYMATE VIDEO 
CALENDAR— «oy(My Home 
Video/Universal Music Video Dist. 

100 HOPE FLOATS— foxWrfeo 



Top Video Sales Labels 



Poi. LA8EL (No. Of Charted Titles) 

O WALT DISNEY HOME VIDEO (20) 

HOME VIDEO 



2 COLUMBIA TRISTAR HOME VIDEO 

(23) 

3 FOXVIDEO (29) 

4 PLAYBOY HOME VIDEO (20) 

5 PARAMOUNT HOME VIDEO (U) 

6 UNIVERSAL STUDIOS HOME 
VIDEO (18) 

7 NEW LINE HOME VIDEO (8) 

8 WARNER HOME VIDEO (17) 

9 RHINO HOME VIDEO (8) 
10 POLYGRAM VIDEO (13) 



Top Video Soles 
Disfributing Labels 



Pos. DISTRIBUTING LABEL (Ho. Of 
Charted Titles) 

O BUENA VISTA HOME 
ENTERTAINMENT (36) 

Buena Vista 
Home Video 

2 WARNER HOME VIDEO (54) 

3 COLUMBIA TRISTAR HOME VIDEO 

(22) 

4 UNIVERSAL MUSIC VIDEO DIST. 

(23) 

5 FOXVIDEO (32) 



EniER 
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ujith 




i n t r a d u c j n g 




luiD-SDng/uidea. 
Feature-pathed 
DVDs For the 
affordable list 
price of $7.9B 




^ and R^(kO^ 

mum Vfc_>^» 



ovff sincL[ n[i£RS(s 



I, 




<<SI J3TER> 



MiLKtl (lAr. 1 • fLA.'.Ll UKJM - ilillOiLlUl' 

Two audio/video tracks from the 
Hkkev Hart • PLANtr Drum release 
SUPRAUNGUA — the DVD's title track 
and "Endless River." 

• STATE-OF-THE-ART AUOIOPHILE RELEASE! 



A pair of cutring edge drum 'n' bass 
ttracks with explosive visuals from this 
|up-and-coii:int) NYC DJ/producer. 



Two futuristic animated videos set tn 
Imusic from the legendary Jamaican 




sPECiRLiv lonoFonm dvd belerses 

$19.95 list price 




HUMMAbt A NUlk 

(A film by Ralf S<hmerberg) 
This award-winning documentary — a 
beautiful journey through the African 
continent — is a living black & white 
photo gallery accompanied by a 
stunning ambient electronic score. 
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Top Christmas Albums 


THIS WEEK 


LAST WEEK 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND INTERNET 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY 

lllllll 

ARTIST TITLE 

IMPRINT 1 NUM8ERtllSTR(BuTING LABEl <SUG LIST PRICE OR FQIJIVAIFNT FOR CASSfTTE.COl 


1 


1 


No. 1 

CELINE DION A THESE ARE SPECIAL TIMES 

•vtin Ml Kir f.ti^'fTjTcir 1 1 1 qb rfi'i 7 qui 


2 


2 


•N SYNCA HOME FOR CHRISTMAS 

RCA 67726 (1 1 .96/1 7.981 


3 


3 


MANNHEIM STEAMROLLER THE CHRISTMAS ANGEL 
AMERICAN GRAMAPHONf 199B (10.98/15.98) 


4 


4 


CHICAGO CHICAGO 25 

CHICAGO 3O35(10.W16 96) 


S 


5 


KENNY G A' MIRACLES — THE HOLIDAY ALBUM 

ARISTA 18767 110 9a'17.98) 


• 


S 


VIKECUWmiFffiiaCKWUJUEUIDHISOKHESm SliUTH OF HEAVEN-* CHRISTMAS COUECTIM 
MCA NASHVILLE 70038 (10.9^16.98) 


7 


8 


VARIOUS ARTISTS • A VERY SPECIAL CHRISTMAS 3 
A4M 540T6* ill 98 E(1T7 98) 


1 


10 


MANNHEIM STEAMROLLER A' CHRISTMAS IN THE AIRE 

AMERICAN CiRAMAPHONE 1995 (11 9&1 5 98) 


» 


9 


MARTINA MCBRIDE WHITE CHRISTMAS 

RCA (NASHVlUt) 67654^1G (10.98/1 6. 98^ 


M 


7 


MARIAH CAREY A' MERRY CHRISTMAS 


11 


11 


TRANS-SIBERIAN ORCHESTRA • CHRISTMAS EVE AND OTHER STORIES 

LAVA'ATLANTfC 9273&'AG 110 55'i6.98> 


12 


14 


TRANS-SIBERIAN ORCHESTRA THE CHRISTMAS ATTIC 

LAV^ATLANTK; 8314Ei'AG (10.98.'17 96) 


13 


13 


VARIOUS ARTISTS DISNEVS CHRISTMAS COLLECTION 
WALT DISNEY 60887 : 10. 98/16 981 


14 


17 


MICHAEL W. SMITH CHRISTMASTIME 
REUNION lOOl a^JIVE (10 98/16 98) 


IS 


12 


VARIOUS ARTISTS ULTIMATE CHRISTMAS 
ARISTA 19019(10,98/16.98) 


It 


19 


BABYFACE CHRISTMAS WITH BABYFACE 
EPIC 69617(11 98 EQ'1798) 


17 


22 


BRIAN MCKNIGHT BETHLEHEM 

MOTOWN 530944 (11 98 EQi'17 98) 


It 


18 


VINCE GUARALDI A A CHARLIE BROWN CHRISTMAS 

FANTASY 8431 U0.9&'16.9fi) 


19 


24 


SQUIRREL NUT ZIPPERS CHRISTMAS CARAVAN 

MAMMOTH 980192 (10 98 ECl'i6.98) 


20 


15 


MANNHEIM STEAMROLLER A' CHRISTMAS 


21 


16 


MANNHEIM STEAMROLLER A> A FRESH AIRE CHRISTMAS 
AMERICA/) GRAMAPHONE 198S I10.94V15 961 


22 


25 


JIM BRICKMAN • THE GIFT 

WINDHAM HILL 11242 (lQ.9fi(]6.9S) 


23 


23 


HARRY CONNICK, JR. A' WHEN MY HEART FINDS CHRISTMAS 
COLUMBtt 57550 (10 98 ECyie 98) 


24 


20 


NAT KING COLE • THE CHRISTMAS SONG 

CAPITOL 46318 (7,9&U.98) 


2$ 


21 


VARIOUS ARTISTS A' A VERY SPECIAL CHRISTMAS 
AAM 213911 (10.38 E&16.96) 


21 


30 


HANSON A SNOWED IN 
MERCURY 536717 (7 98 Emi-98) 


27 


38 


KENNY LOGGINS DECEMBER 

COLUMBIA 69371 (11.98 EQrl7.98) 


21 


26 


FRANK SINATRA A JOLLY CHRISTMAS FROM FRANK SINATRA 
CAPITOL 56729 12 98 Cnxtta) 


29 


27 


VARIOUS ARTISTS SUPERSTAR CHRISTMAS 

EPIC 68750 (1096 £0*17. 98) 


30 


28 


AMY GRANT A' HOME FOR CHRISTMAS 


31 


29 


THE TEMPTATIONS • GIVE LOVE AT CHRISTMAS 

MOTOWN 635279 (5 98 EIW 981 


32 


31 


BARBRA STREISAND A' A CHRISTMAS ALBUM 
COLUMBIA 9557 (5 98 EdS 981 


33 


35 


VANESSA WILLIAMS • STAR BRIGHT 

MERCURT 532827 (7.98 Elil t 98) 


34 


32 


GARTH BROOKS A' BEYOND THE SEASON 
CAPITOL 98742 110 9&1S.9B) 


35 




SHAWN COLVIN HOLIDAY SONGS AND LULLABIES 

COLUMBIA 69550 (11 98 Eli'17.96) 


31 




MICHAEL BOLTON A THIS IS THE TIME — THE CHRISTMAS ALBUM 

COLUMBIA 67621 (10 98 £(^17.961 


37 


33 


KENNY ROGERS CHRISTMAS FROM THE HEART 

DR£AMCATCH£R 1 111 9^16.961 


31 




VARIOUS ARTISTS CELTIC CHRISTMAS IV 

WINDHAM HILL 11367 (10 g&l 5,381 


39 


39 


VARIOUS ARTISTS A A VERY SPECIAL CHRISTMAS 2 
AAM 540003 ( 10 98 EtVl 6 96) 


40 


36 


ELVIS PRESLEY IF EVERY DAY WAS LIKE CHRISTMAS 

Hit* It' '-'IW 



New Media 
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MARKETING 



Give Labels Credit For Digitai Music initiative 

Also, Digital Security Warning, Cross-Visitation Data, Busta's Online Move 
K 



^) Albums wtth the greatest sales gains ttiis week. • Recording industry Assn. Of America (RIAA! 
certification for sales of 500.000 units. A RIAA certilicatron lor sales ai 1 million umls witti each 
additional million indicated by a numeral following the symt)ol. All albums available on cassette and 
CD, "Asterisk indicates vinyl LP is available, 'C1999, BillboaTCl/BPI CommunicaticKis. Inc. 



UCKOFF: Welcome to Billboard's 
new biweekly feature covering the 
convergence of new technology and 
the music industry. A consumer- 
oriented version of this column will 
continue to run weekly at www. 
Billboard.com. 

SdMI SLAG: A new report from 
Cambridge, Mass.-based Forrester 
Research Inc. dismisses the 
recently announced Secure Digital 
Music Initiative (SDMI), calling it 
"too little, too late." 

The report, which is authored by 
senior analyst Mark Hardie. en- 
courages labels to embrace the 
MPS format immediately and part- 
ner with companies working on 
watermarking technologies and 
second-generation consumer elec- 
tronics devices with built-in copy 
protection. 

Hardie doesn't seem to be alone 
in his negative assessment of 
SDMI. In spite of most companies' 
public praise and support of the 
initiative, it seems that several 
pundits, including members of the 
media and some executives we've 
spoken to in the past few weeks, 
have little faith in SDMI's ability 
to accomplish its goal. 

One executive from a technology 
company that works closely with 
the music industry suspects that 
SDMI could be a strategic move by 
labels to take the heat off their 
digital distribution efforts. 

"It means that labels can now 
start exploring this space more 
openly and with less repercus- 
sions," says the source. "Now it's a 
reactionary thing because they can 
throw up a smoke screen and say, 
'If we don't do this, we'll get killed 
by piracy.' But the further truth is 
it allows them to enter into this 
new business in the name of a for- 
malized initiative without the kind 
of backlash Capitol got from retail 
when it did its Duran Duran [Liq- 
uid Audio digital download] pro- 
motion." 

Still, if you're involved in SDMI, 
you have to be scratching your 
head at the backlash. It's a classic 
case of damned if you do, damned 
if you don't. SDMI, regardless of 
how it pans out, is the most proac- 
tive and healthy position the labels 
have taken to date. 

More trouble: a hack pro- 
gram called Audio,Iacker is mak- 
ing the rounds on the Internet. 
Much like a2b2wav, which surfaced 
this past fall, the program is 
designed to let users convert pro- 
tected a2b Music or Liquid Audio 
music files to unprotected .WAV 
files, which, in turn, can be con- 
verted to MPS files. "This pro- 
gram is designed to serve as a 
warning to companies like Liquid 
Audio and a2b," says an ominous 
posting that accompanies the 
Audio.Iacker downloadable soft- 
ware. "Digital music on the Inter- 
net will never be secure." 
At press time, we were unable to 




verify whether AudioJacker, which 
operates on the Microsoft Win- 
dows sound system, actually 
works. 

Custom BUSTA: Elektra 
Records VP of multimedia mar- 
keting and business development 
Camille Hackney checked in with 
S-fS regarding a unique online 
promotion involving Busta 
Rhymes' new album, "Extinction 
Level Event— The Final World 
Front." 

The promotion, which kicked off 
Dec. 9 and runs through Jan. 15, 
gives consumers who purchase the 
album at select online stores the 
opportunity to create custom- 
made compilation CDs. A four- 
song CD selected from a 10-song 
offering of rare and exclusive 
remixes costs $4.99, plus shipping 
and handling. Elektra partnered 
with CustomDisc.com and Electric 
Artists for the promotion. 

More important than the several 
hundred CDs purchased through 
the promotion, says Hackney, is the 
50% conversion rate of customers 
who took Elektra up on its offer. 

"The success is in proof of con- 
cept — that this is something peo- 
ple want," says Hackney. "This is 
an interesting test case for what 
[Elektra) might evolve into . . . It's 
good to see what consumers are 
interested in." 

Crossover: online traffic 
measurement company Media 
Metrix released data on its holiday 
cross-visitation study. 

The study, which compared Dec. 
11-17 consumer traffic with Dec. 
4-10 traffic, tracked users' inclina- 
tion to visit different World Wide 
Web sites in different product cat- 
egories (i.e., cross-visitation). 

Books/music/movie Web sites 
experienced the highest rate of 
cross-visitation compared with any 
other product category tracked in 
the study, with an overall 30% rate. 

Also noted in the study: 35% of 
all visitors to toy Web sites also 
visited books/music/movie sites; 
36% of all visitors to department 
store Web sites also visited 
books/music/movie sites. 

Meanwhile, another study from 
the company monitoring overall 
traffic cites MTV Online as the 
top news/information/entertain- 
ment site among 12- to 24-year- 
olds. 

Sound BYTES: Tower Online 
has announced a joint venture with 
Atlanta-based amplified.com to 
offer downloads on its site. The 
program, which was scheduled to 
launch in late December, will use 



Liquid Audio technology to let 
users download tracks from un- 
named artists and labels. Tower 
will continue to offer custom com- 
pilation CDs though its part- 
nership with CustomDisc.com 
. . . Emusic has acquired the digi- 
tal distribution rights for the GNP/ 
Crescendo Records catalog . . . 
Webcaster Spinnercom joins com- 
panies including CDnow, TCI 
Music, and RealNetworks as a 
member of trade group the Digital 
Media Assn. 

Happy new year: Flipping 

through our 1999 Rhino Records 
calendar, we noticed that the 
label's president, Richard Foos, 
had taken the liberty of using the 
inside cover of the calendar to post 
a letter with the intriguing head- 
line "Beware Of Sharing." 

The letter, which originally ran 
in the July 31, 1982, edition of Bill- 
board while Foos was working as 
the director of Chatsworth, Calif.- 
based one-stop Sounds Good 
Records & Tapes, is a tongue-in- 
cheek jab at the magazine's cover- 
age of record rentals and our "gen- 
eral anti-taping stance." 

"I realize it would be unrealistic 
to expect legislation to alleviate 
this problem," reads Foos' letter in 
part. "But why can't this industry 
start a massive public relations 
campaign making it clear that 
records are a personal experience 
meant only for the individual pur- 
chasing the LP? 

"Every time someone has a few 
friends over to listen to an album, 
we lose the potential sale of possi- 
bly four or five units," it continues. 
"If the entire industry adopted a 
campaign along these lines, I'm 
sure many of our so-called ills 
would be cured. Remember, 'Music 
is a personal experience, don't 
share it.' " 

Though we have to admit we 
were still in grade school in 1982, 
Foos' point struck us as unusually 
appropriate for 1999. 

Before you all go spamming ub 
about how dreadful it is to advo- 
cate piracy, however, we would like 
to point out that we do understand 
the difference between apples and 
oranges, not to mention four or 
five units vs. hundreds or thou- 
sands. 

Still, how many major labels 
are enforcing a "no more than 30 
seconds" ruie for all streamed 
content on their sites? How many 
are hoarding music videos from 
online programmers? How long 
will the industry be paralyzed by 
demand for its product? 

As we enter 1999 — a year we're 
certain will see its fair share of 
trauma, combat, and victories — 
there's nothing like a little Rhino 
humor and retrospection to put 
things in the proper light. Maybe 
the sky isn't falling after all. 

Doug Reece can be contacted via 
E-mail at dreece(ti billboard.com. 
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Euro Publishers Urged To Promote DVD 

Digital TV Could Win Consumers' Preference, Says Warner VP 



wishing You The Best The Make-a-Wish Foundation, dedicated to helping chil- 
dren with life-threatening iilnesses, once again recruited the video release 
"Anrabelle's Wish" as a fund-raiser for the 1998 holiday season. In 1997, the 
movie, also aired on Fox-TV, raised $1 .6 million. Joining Annabelle at Mann's Chi- 
nese Theater in LA., where the wannabe reindeer prepares to immortalize her 
hoofprints in cement, are actor Hari Oziol, left, and country artist Randy Travis. 



BY SAM ANDREWS 

STRASBOURG, Prance— European 
video publishers need to provide 
explosive growth for DVD releases 
in 1999 or face being blown away by 
digital TV according to Ed Byrnes, 
Warner Home Video's executive VP 
international. 

Byrnes, who gave the keynote 
speech to the seventh annual Euro- 
pean Video Perspectires conference 
held here, landed squarely on the 
topic of competing formats, a m^or 
concern of the U.S. home video 
industry this .vear. His solution didn't 



Philips Offers An Improved, 'Super' 
Jewel Box; Another AFI 'Top 100' List 



SuPER-DUPER? Another DVD package is edging 
into the U.S. market, brought to us by Philips Elec- 
tronics, the folks who designed the CD jewel box (sales: 
10 billion a year). Philips now has the "super jewel box" 
(SJB), which has been launched in Europe for Poly- 
Gram and Columbia TriStar titles, among others. (The 
sample we were given was for Columbia's "Jerry 
Maguire," distributed in the U.K.) 

Onsullant Ben Tenn in Northridge, Calif., predicts 
that 15 million-20 million units will be sold overseas this 
year. Tenn is distributing 




the SJB here, where 
business won't de\^lop as 
rapidly. Amaray/Joyce 
Molding dominates the 
studios, used by all ex- 
cept Time Warner and 
Fox Home Entertain- 
ment So Tenn ls focusing 
on the independents, 
some of which should 
have the SJB in stores 
this quarter. He expects 

to land "bigger players" after they've seen finished 
goods. Replicators are verj' interested, Teim adds. 

The Philips box, built to Video Software Dealers 
Assn. (VSDA) specs, has greater heft than the compe- 
tition; its hub is a standard CD mount, without the lock- 
ing mechanisms of the Amaray or Alpha Enterprises 
units. Tenn claims that a sturdier, thinner SJB "isn't 
falling victim" to the breakage that afflicts other boxes. 
"It has all the ad\'antages brought to the CD." 

An improvement is already on the way: a spindle that 
can hold two discs. WTien it arrivies in the second quar- 
ter, "youll still be basically paying for one box," he says. 
Product is being imported from Asia until demand war- 
rants more local manufacture. 

Star SHINE: The American Film Institute (AFI) 
hopes that the stars shine on it.s next homo video pro- 
motion. Trade sources indicate that the AFI plans to 
poll the knowledgeable and the influential for their 
choices of the top 100 performers. 

A pantheon of greaLs will be established before the 
\X)tes are counted, ensuring that .stars from Hollj-wood's 
past won't be forgotten. Many of the AFI's top 100 
mmies, selected last j'ear, were criticized for being too 
cuirent; relatively unknown but classic titles of the '20s 
to '40s were bumped from the list 

Nonetheless, the public responded the waj' the AFI 
intended. The 1998 AFI/VSDA promotion jacked up 
sales and rentals, and the AFI expects the top-stars 
quest to duplicate that success. Since its members need 




by Seth Goldstein 



all the help they can get, the trade association is a like- 
ly repeat participant. 

Big WIN: The VSDA has won a signal censorship vic- 
tory in an 18-month legal battle. An Oklahoma judge 
ruled that the controversial 1979 Academy Award-win- 
ning movie "The Tin Drum" does not violate child 
pornography laws. The First Amendment case, in liti- 
gation since 1997, was originally filed when copies of 
the movie were seized from retailers in Oklahoma City. 

Meanwhile, the VSDA 
appears to be on the way 
to solving another prob- 
lem. Bob Webb, who last 
year created the Inde- 
pendent Video Retailers 
Group (IVRG) to lobby 
for stores he thought 
were being ignored by 
the association, now 
chairs the VSDA's edu- 
cation committee. As far 
as we can tell, the IVRG 
never did file its much-advertised anti-competitiTC law- 
suit against Blockbuster and selected studios. The pre- 
viously responsivie Webb stopped returning phone calls 
after Hollywood invited him to meet and discuss his 
gripes. The IVRG is in the process of turning itself into 
a bargain-hunting buying group. 

DvDOINGS: MGM unleashes a $24.98 "Renin" Feb. 
23 with an alternate ending . . . Buena Vista deals 
"Rounders," "Marvin's Room," "The Prophecy," and 
"Mafia!" on Feb. 9, at $29.99 Ust . . . Columbia TriStar 
heats up "The Big Chill loth Anniversary Edition" for 
Jan. 26 release, along « ith "Hudson Hawk" and "A Man 
For All Sea.son.s." Aiso from Olumbia: "John Carpen- 
ter's Vampires," "The Governess," and "The Fisher 
King," Feb. 16, and "Urban Legend," Feb. 23. All are 
priced at $24.9.'), except "Vampirea," at $19.95 . . . New 
Line speeds "Rush Hour" on .Ian. 2() at $24.98 . . . Arti- 
san pitches "Pi" Tuesday (12) and "Permanent Mid- 
night" Feb. 23 at $24.98. 

Fox Lorber offers this Jan. 26 list: "Lola Monies," 
"Funny Games," "My Life As A Dog," "Meantime," 
"Trial And Error," "In The Grip Of Evil," and "Mumia 
Abu Jamal: A Case For Reasonable Doubt'/" All are 
$29.98, except "Jamal" at $24.98 . . . Paramount throws 
"Snake E.ves" Feb. IG. "The Truman Show," "48 Hours," 
"Star Trek VI ," and "The Real Blonde" arrive Tuesday 
(12). All are $29.99 . . . Rhino fattens on a $24.95 "Plump 
Fiction" .Ian. 5 . . . Fox has "How Stella Got Her Groove 
Back" and "The Slums Of Beverly Hills" in .lanuary. 



mince words. 

When asked what message he had 
for the 200 or so delegates contem- 
plating dipping their toes into DVD 
production, Byrnes responded, 
"Don't dip anything. I mean, jump 
in, dive straight into the lake, get 
moving. There are tremendous 
opportunities, and time is not on our 
side. Digital technology is moving 
fast, and we don't want to be in a 
position where consumers can get 
better quality of sound and vision 
from watching a television set" 

Broadcasters such as the U.K.'s 
BSkyK. France's Canal Plus, and 
Italy's Telepiu were a m^or threat 
to video's high ranking in the movie 
business, he said. 

Although the current VHS-bascd 
industry is responsible for about 40% 
of movie revenue, digital TV's 
growth is predicted to be substan- 
tial — reaching 32.5 million homes in 
the U.S. and 12.3 million homes in 
Europe by 2002. 

"History shows when television is 
able to offer consumers enhanced 
content, higher-quality program- 
ming, and com-enience, the effect on 
the video rental business sector can 
be devastating," Byrnes maintained. 

"It is clear to me that electronic 
distribution offers in-home enter- 
tainment without the need to collect 
and return movies to a video rental 
store." 

The ability of digital TV broad- 
casters to dedicate eight channels to 
an individual movie starting on a 
rolling 15-minute cycle was "virtual- 
ly video on demand," he said. "This 



innovation is, in my opinion, a far 
more compelling consumer proposi- 
tion than today's pay-per-view:" 

Byrnes added, "Research in the 
U.S. shows that 52% of people who 
install digital satellite systems cease 
renting. The remaining 48% rent 
less frequently." 

Digital TV could affect greatly on 
the sell-through sector as well: "It is 
also clear to me that the sale of 
movies on VHS cassettes is also at 
risk. Why? In simple terms, digital 
TV services will offer the consumer 
better quality of sound and vision," 
Byrnes said. 

The strongest response is to DVD, 
he claimed. The high-resolution pic- 
ture quality, hi-fi sound, and 3D 
graphics capabiUties make DVD, in 
Byrnes' wonds, "the packaged media 
alternative to digital television." 

However, not everyone at the con- 
fereiKe felt the opportunity had been 
fully grasped. Some felt that digital 
TV in Europe had leapt ahead of 
DVD by arranging high-profile, lav- 
ishly marketed launches in countries 
such as the U.K. 

DVD's soft launch didn't have the 
desired im|)act, and the lack of avail- 
able product caused confusion w ith 
early adopters looking to satisfy 
demand with parallel imports from 
North America. 

The problem, according to execu- 
tives such as Robert Van Eck, gen- 
eral secretary of the European Pro- 
ducers of Optical Di.scs Assn., is that 
European program suppliers took a 
long time to get their own internal 
(Continurd on page 06) 



1 999's HOTTEST 
DATES ARE ON 
CD-ROM. 




That's ri^t. The 1S99 Playboy Playmate Calendar is now available 
on CD-ROM. Featuring everyone's favorite calendar girls in an exiating 
new way. Your computer will never be the same as these beauties 
show you the wonders of modern technologj'... and so much more! 

PLATBOT HONE VIDEO 
■ww.playtray.com/entertaiRnent 

O 1998 Pla)1joy Enttnainment Group. Inc- 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

fijie Label Principal 
Distributing Label, Catalog Number Performers 


Year of 
Release 


Rating 


Suggested 
Ust Price 




















1 


1 


6 


ARMAGEDDON 


Touchsloiie Home Vttleo 

Buena Vtsia Home Ejitertainment 41657 


Bruce Willis 
Ben Affleck 


1998 


PG-13 


19.99 


I 


3 


3 


THE MASK Of ZORRO 


Columbia TriStar Home Video 21693 


Antonio Banderas 
Anthony Hopkins 


1998 


PG-13 


19,9S 


9 
J 


4 


17 


TITANIC 


Paramount Home VitJeo 833483 


Leonardo DiCaprto 
Kate Winslet 


1997 


PG-13 


29,95 


J 


9 


3 


IHL WbUUiNu binutn 


New Line Home Video 
Warner Home Video N4e59 


Adam Sandler 
Drew Barry more 


1997 






c 
3 


5 


4 


r\D r\fM ITTI c 
UK, UULI 1 1 Lt 


FoxVtdeo 2762 


Eddie Murptiy 


1998 


PG-13 


19,98 


e 

0 


2 


7 


SMALL SULUItKa 


Univefsal Studios Home Video 84018 


Kirsten Durtst 
Gregory Smith 








7 


6 


9 


LlUN KINu II: olMBAs rnlUt 


Walt Disney Home Video 

Buena Vista Home Entertainment 8804 


Animated 






26,99 




8 


135 


^nuc ufiTU TUC uiiur^ 

uUfiL Wiin inL winu v 


MGM/UA Home Video 
Warner Home Video 907249 


Clark Gatile 
Vivien Leigh 










7 


8 


imr)7ii 1 A 

UUU^ILLA 


Columbia TriStar Home Video 23126 


Matttiew Broderick 
Hank Azaria 








in 


10 


8 




C^ki/^PTim \J\Aan A A r\f\ A ~I OOti'i 

roiyijram vioeo 4'iuu4/yy3J 


Elaine Page 
John Mills 








11 


11 


11 


THE X-FILES 


FoxVkJco 0448 


David Duchovny 
Gillian Anderson 


1998 


PG-13 


22.98 


12 




THE PARENT TRAP 


Wall Disney Home Video 

Buena Vista Home Entertainment 1055 


Dennis Quaid 
Natasha Richardson 


1998 


PG-13 


22,99 


la 


12 


11 


LOST IN SrACL 


New Line Home Video 
Warner Home Video N4666 


William Hurt 
Gary Old man 


1998 


PG-13 


22,98 




22 


43 


AUSTIN POVVcRS 


New Lrnc Honw Video 
Warner Home Video N4577 


Mtctiael Meyers 
Elizabeth HuHey 


1997 


PG-13 


14,98 


13 


13 


8 


SOUTH PARK: 3-PACK VOLUME 2 


Rtiino Home Video 
Warner Home Video 36562 


Animated 


1998 


IV) 


39,98 


Ifi 


17 


6 


N inc MIX Wlin N diNCA 


BMG Video 650O0 


'N Sync 


1998 




1995 


1/ 


15 


3 


GOOD WILL HUNTING 


Miramax Home Entertainment 

Buena Vsla Home Entertainment 1365903 


Matt Damon 
Ben Affleck 


1997 


R 


22,95 


18 


16 


9 


HOPE FLOATS 


FoxVideo 32234 


Sandra Bullock 
Harry Connick, Jr. 


1998 


PG-13 


19.98 


19 


20 


117 


LADY AND THE TRAMP 


Walt Disney Honw Video 

Buena Vista Horrw Entertainment 582 


Animated 


1955 


G 


26.99 


20 


14 


64 


HOW THE GRINCH 
STOLE CHRISTMAS! ♦ 


MGM/UA Home Video 
Warner Home Video M20I01 1 


Animated 


1968 


Wt 


14.95 


21 


18 


5 


BACKSTREET BOYS: NIGHT 

OUT WITH THE BACKSTREET BOYS A 


Jive/Zomta Video 41657 


Backstreet Boys 


1998 


Ml 


19.95 


22 


21 


6 


BILLBOARD DAD 


Dualstar Video 

Warner Home Video 36519 


Mary- Kate & 
Ashley 04sen 


1998 


Wt 


19JC 


23 


25 


8 


SOUTH PARK: VOLUME 6 


Rhirm Home Video 
Warner Home Video 36558 


Animated 


1998 


Ml 


14,95 


24 


24 


28 


SPICE WORLD 


Columbia TriStat Home Video 02018 


Sptce Girts 


1997 


PC 


19.95 


25 


19 


5 


TORI AMOS: THE COMPLETE 
VIDEOS 1991-1998 


AUantic Video 83154 


Tori Amos 


1998 


fffi 


19.98 


26 


a 


5 


U2: POPMART 


pQlyGram Video 4400583033 


U2 


1998 


NR 


19,95 


27 


28 


29 


BACKSTREET BOYS: AU ACCESS 
VI DEO A' 


Jive/Zomba Video 41589-3 


Backstreet Boys 


1998 


Wt 


19.98 


28 


27 


3 


THE LAND BEFORE TIME VI: 
THE SECRET OF SAURUS ROCK 


Universal Studios Home Video 83361 


Animated 


1998 


G 


19.98 


29 


31 


130 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Paramount Horrw Video 1 108 


John Travolta 
Olivia Newton- John 


1978 


PC 


14.95 


30 


37 


23 


PLAYBOY'S PLAYMATES REVISITED 


Playboy Home Video 

Universal Mustc Video Dist. PBV0830 


Various Artists 


1998 


Wl 


19.98 


31 


RE-EXniT 


A CHRISTMAS STORY 


MGMAJA Home Video 
Warner Horrw Video 104599 


Ddrren McGavin 
Peter Billmgsiey 


1964 


PG 


14,95 


32 


36 


8 


SOUTH PARK: VOLUME 4 


Rtiino Home Video 
Warner Home Video 36556 


Animated 


1998 


Wt 


14,95 


33 


26 


4 


THE ROLLING STONES: BRIDGES 
TO BABYLON- 1998 LIVE IN CONCERT 


Eagte Rock Entertainment 
Image Entertainment 4139 


The Rolling Stones 


1998 


Wl 


19.98 


34 


29 


8 


KISS: PSYCHO-CIRCUS 


PolyGram Video 440010100 


Kiss 


1998 


Wt 


16.98 


35 


33 


8 


PLAYBOY 1999 PLAYMATE VIDEO 
CALENDAR 


Playboy Home Video 

Univerwl Music Video Dist, PBV0833 


Various Artists 


1998 


NR 


19,98 


36 


32 


5 


1998 WORLD SERIES 
CHAMPIONS-N.Y. YANKEES 


PolyGram Video 450057347 


Various Artists 


1998 


NR 


19.98 


37 


■E-EDTin 


RUDOLPH THE RED 
NOSED REINDEER : 


Golden Books Family Entertainment 
Sony Wonder 27309 


Animated 


1989 


NR 


12,98 


38 


NEW^ 


MLB: RACE FOR THE RECORD 


PolyGram Video 440259037 


Various Artists 


1998 


NR 


19.95 


39 


NEW^ 


PLAYBOY'S 45TH ANNIVERSARY 
PLAYMATE VIDEO CENTERFOLD 


Playboy Home Video 

Universal Musk Video Dist. PBV0835 


Jaime Elergman 


1998 


NR 


1998 


40 


30 


5 


PLAYBOY'S ASIAN EXOTICA 


Playboy Home Video 

Universal Music Video Dist. PBV0836 


Various Artists 


1998 


NR 


1998 
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Fox Features 'World Glass' Stars 



Wc 



fORLD CLASS: The movies of 
Ingrid Bergman and Lina Wert- 
muller will ring in Fbx Urber Home 
Video's "World ________ 

Class Cinema 
Collection," 
highlighting 
the best of in- 
ternational cin- 
ema. 

Arriving in 
stores Feb, 23, 

the Bergman collection will include 
"Intermezzo," "June Night," "Only 
One Night," "Dollar," "Walpurgis 
Night," and "A Woman's Face." 
Single cassettes and DVDs are 



SHELF 
TALK 

by Eileen FItzpatrIck 



priced at $19,98 and $29,98; the 
entire collection is available as a 
boxed set for $119.98. 

The Wert- 

miiller collec- 
tion contains 
the Academy 
Award-nomi- 
nated "Seven 
Beauties," 
"Swept Away," 
"The Seduction 
Of Mimi," and "Los^ And Anarchy" 
Each title is priced at $29,98 for 
cassette and DVD, The collection 
costs $99.98, 

(Continued on jHU/e 66} 
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o 

CM 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAJL STORE SALES REPORTS. 

TITLE 

Label, Distributing Label, Catalog Number 


year of 
Release 




1 


1 


7 


-^m No. 1 

LION KING II: SIMBA'S PRIDE 

W3II Di"^ "Hv Hlit"" '1' ircT'Bufiria Vista Home Entertaininent 8804 


1998 


26.99 


2 


2 


160 


LADY AND THE TRAMP 

Walt Dis' sy Home Video/Buena Vista Home Entertainrrwrrt 582 


mi 


2199 


3 


5 


7 


MARY-KATE t ASHLEY; BILLBOARD DAD 

Dualstar VideVWarner Hwtie Video 36519 


m 


1996 


4 


4 


17 


TELETUBBIES: DANCE WITH THE TELETUBBIES 

Warner rami y Entertainment/Warner Home Video B3748 


1998 


1495 


5 


3 


17 


TELETUBBIES: HERE COME THE TELETUBBIES 

Warner Farrny Enteftairiment/Warr*er Home Video B3747 


1998 


14.96 


6 


7 


9 


QUEST FOR CAMELOT 

Warner fami y Entertalnmenl/Wamer Home Video 1607 


1998 


2236 


7 


6 


13 


SCOOBY-DOO ON ZOMBIE ISLAND 

Warner Family Entertalnment/Wamer Home Video H1424 


1998 


19.98 


S 


8 


45 


HERCULES 

Walt Disney Home VidecVBuena Vista Home Entertainment 9123 


1997 


2S.99 


9 


10 


35 


ANASTASIA 

FoxVideo 


1997 


2898 


U 


9 


165 


THE LITTLE MERMAID: THE SPECIAL EDITION 

Walt Disney Home Video/'Buena Visia Home Entertainment 12731 


1989 


28.99 


U 


11 


21 


THE BLACK CAULDRON 

Walt Di-.' . V Home Video/Buena Vista Home Entertainment 9124 


t9>S 


28.99 


12 


14 


IS 


BARNEY'S GREAT ADVENTURE 

PolyGram Video 40045005765 


1997 


2295 


13 


12 


161 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Walt Disney Home VidecVBuena Vista Home Entertainment 12730 


m 


26.99 


14 


13 


35 


ELMOPALOOZA) C> 

Sony Wonder 


1998 


1298 


15 


18 


89 


HOW THE GRINCH STOLE CHRISTMAS! * 

MGMi^UA Home VidewWarnef Home Video M20101 1 


19U 


14.96 


16 


16 


95 


THE HUNCHBACK OF NOTRE DAME 

Walt Dif.-'- , Home Video/Buena Vista Home Entertainment 7955 


199e 


28.99 


17 


15 


43 


CREATURE COMFORTS 

BBC VidH^'FoxVideo 7012 


1997 


U.9« 


It 


19 


269 


AN AMERICAN TAIL 

Universal Studios Home Video 83842 


1988 


19.98 


19 


17 


72 


RUDOLPH THE RED NOSED REINDEER O 

Golden Books '.v v Entertainment/Sony Wonder 27309 


1989 


129( 


20 


23 


11 


C BEAR AND JAMAL 

Xenon Entertainment 4033 


1998 


1(9( 


21 


20 


243 


BAMBI 

Walt Disney Home Video/Buena Vista Home Entertainment 942 


1942 


2699 


22 


22 


5 


BARNEY: 2.PACK 

Barney Home Vidcon"he Lyons Group 2025 


1998 


1695 


23 


NEW^ 


RUGRATS: TME SANTA EXPERIENCE 

Nickelodeon VidecVParamount Home Video 833403 


1998 


995 


24 


25 


3 


POKEMON: VOL, 1 

Viz Video^Pioneer Entertainment 00010 


1998 


1498 


25 


24 


3 


THE LAND BEFORE TIME VI: THE SECRET OF SAURUS ROCK 

Universal Studios Home Video 83759 


1998 


19.98 



#RIAA gold cert, tor sales af &0,000 units or 11 million in sales at suggested retail, ARIAA platinum cert, for sales of 100,000 units or i2 million in sates at suggested 
retail * IRMA ggW certificatton for a minimum of 125.000 units or a dollar volume of $9 million at retail for ttieatrically reused propams, or of at least 25,000 units and 
SI million at Suggested retail tor nontheatrical titles. ^ IRMA platinum certiticalion tor a minimum sale o4 2&0,000 units or a dollar volume of $18 million at retail for 
ttieatrically released programs. arKt of at least, 50.CXX) units and %2 million at sugsested retail for nonltteatncal titles. C 1999, Billboard/BPI Communications, 



♦ IRMA gotd certification for a minimum of 125,000 units or a dollar volume o( $9 million at retail 
fof theatrically released programs. « of a( least 25.000 units and $1 million at suggested retail for 
nontheatrical titles. ^ IRMA platinum certification for a minimum sale of 250,000 units or a ddtaf 
volume of $18 million at retail for theatrically released programs, and of at least. 50,000 units and 
$2 million at suggested retail for rxxithealrical titles. © 1999. BiMboard/BPI Communications. 
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Golden Books Puts Its Bunnies In A Bow With Easter VIds 



East 



STER PARADE: The winter hol- 
idays having scarcely ended, it takes 
a bit of effort to start thinking about 
spring. But Golden Books Family 
Entertainment Home Video & Audio 
has its Easter act together. It will 
rerelease a quartet of previously 
available bunny-themed titles Feb. 2. 

Golden Books is promoting the 
video foursome via an added-value 
coupon book packaged with each title. 
"Here Comes Peter Cottontail," at 
$12.98 suggested li.st, runs 55 min- 
utes, while "Madeline And The East- 
er Bonnet," "Happy Birthday Bun- 
nykins," and "Precious Moments: 
Simon The Lamb" each features a 25- 
minute running time and a $9.98 price 
point. All are animated. 

The 25-year-old "Pfeter Cottontail," 
now digitally remastered, features 
the TOices of Danny Kaye and Vin- 
cent Price. "Madeline And The East- 
er Bonnet" is part of the "Madeline" 
series narrated by Christopher 
Plummer. "Happy Birthday Bun- 
nykins" first aired on the Disney 
Channel in 1995. "Simon The Lamb" 
features narration by Pat Boone and 
a theme song performed by James 
Ingram and Melissa Manchester. 

The coupon booklet offers con- 
sumers a total of $400 in savings on 



Biilbocid. 



try Moira McCormick 

products and services from several 
companies. Highlights include a free 
cabin upgrade from Carnival Cruise 
Lines, eyeglass savings from Pearl 
Vision, a free day of child care from 
Kindercare, rebate offers from Toy 
Biz, and offers from Discovery Zone, 
Best Personalized Books, Peeps Toys, 
and Golden Books. Each video is 
marked with a sticker alerting con- 
sumers to the enclosure. 

ScOOBY-DOOBY-DOO: "Scooby- 
Doo's Greatest Mysteries," a new 
offering in Warner Home Video's 
"Scooby-Doo" series, had an unusual 
genesis. 

The four-episode title, which 
arrives April 13, was compiled with 
help from Scooby's fans. Warner 
Bros. On-Line conducted a consumer 
poll from Oct 22 to Nov. 13, 1998, ask- 
ing people to list their favorite 
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LETHAL WEAPON 4 ifii f2i 9S; 



No. 1 

Wwna Home Video 16075 



Gibson 



THE NEGOTIATOR (R) (» 9g] 



Samue* L. Jackson 
Kevin Sp3::ei 



DEEP IMPACT (PG-13) <?9 98) 



RiramourK Home Video 33082 



Morgan Frmmin 

Robert Diwatl 



THE MASK OF ZORRO (PG-13) (79.38) Cotumbta TriStw Home Video 62 169 



AntoiMO Bandens 



SU DAYS. SEVEN NIGHTS (PG-13)m.991 



Touchstone Home VWeckSuena Vista 
1 10008 



Harrison Ford 
Anne Heche 
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Malt Dvwn 
teiMllect 



4 GONE WITH THE WIND (Gl (26.95) JWM^M'j™ H»™ 



NEW^ 



Claik Gable 

Viviefi Le gfi 



Columba TfiStai Home VicJeo 231 29 



Matthew BKxJwick 



TOP GUN (PGI 129 99) 



Pafamowrt Home vkmo 16927 



Tom Cruise 
•^li', McGilhs 



cnroFWEaisrEauEDmamumi wunif Home /loeo 16320 



Nicolas Cage 



LOST IN SPACE IPC'U) (22.91) 



William Hurt 
Ga-i OWman 



CATS (m (29 95) 



PolyGram Video 440047995 



Elaine Paige 
Jolm Mills 



SMALL SOUHERS (PC 131 134 99) 



Unmnal Studm Home ^Mto 84161 



Kil^ Dudill 
Gfeeoiy Smith 



THE HUNT FOR RED OCTOSEI)(PQ0.9S) Paramount Horn Vdeo 32020 



Sean Connery 
Alec Baldww 
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MGMAIA Home VMecVWamef Home 
vli)eoM207132 



Mictielle^ 



U.S. MADSHUS: SPECIAL EMDOM IR) 1219!) Warner H«ne Video 16625 



Tommy Lee Jones 

iVeslgp' Snipes 



AUSTIN POWERS (PG IS) (249S) 



New Une Home VKjeo/Wamef Home 
ViHeo 34577 



Michael Meyeis 
Elizabeth Hune, 



MICSMnn»SKaiLEniniK.BtaB OnonHomeVIMniaieEimaaiMtZlOO KevlnOlstner 



SIM TREK; FIRST CIWT«ainM3l in HI Paramount Home V>leo 54947 



Pabidi Stewart 
Jonattian Frahes 



20 17 4 THE WEDDING SINGER (PG 131(2498) 



New Line Home VidKvWamer H 
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episodes featuring the super-sleuth 
dog and his hippie-era teenage human 
pals. The four winners, "Jeepers, it's 
The Creeper!," "Hassle In The Cas- 
tle!," "A Clue For Scooby-Doo!," and 
"The Baclistage Rage!," have never 
been released on video. 

In addition, "Greatest Mysteries" 
will feature bonus footage. "We want- 
ed to create a video for the fans, that 
they in essence produced," said Dan 
Caponc, director of marketing for 
Warner Bros. Family Entertainment, 
in a prepared statement 

Consumer offers include a promo- 
tion on Equity Toys' Scooby-Doo 
plush merchandise throughout the 
second quarter; an in-school pro- 
gram, featuring "Greatest Myster- 
ies" on school lunch menus and book 
covers, among other things; and an 
on-pack bonus item, a Scooby-Doo 
photo frame. Print ads will run in 
such children- and family-targeted 
publications as Disney Adwntures, 
Runily Fun, Nickelodeon magazine. 
People, 3-2-1 Contact, Sports Illus- 
trated for Kids, and DC Comics. 

Two FOR THE SHOW: Also due 
from Warner and Dualstar Enter- 
tainment Group are two new Olsen 
twins titles, "You're Invited To Mary- 
Kate & Ashley's Mall Party" and 
"You're Invited To Mary-Kate & 
Ashley's Costume Party." Both 30- 
minute titles are available Feb. 23, 
with a suggested retail price of 
$12.95. 

Warner is running a consumer con- 
test, the Ultimate Mary-Kate & Ash- 
ley Sweepstakes. The grand prize 
includes a trip for four to Hollywood, 
where the winning child will appear 
on camera in a forthcoming Olsen 
twins \'ideo. The four-day, three-night 
stay at a luxurj' hotel includes limou- 
sine sightseeing, a tour of the Warn- 
er Bros, studios, an audience «ith the 
Olsens, and $1,000 spending money. 

Entry forms are packaged in every 
video box, with on-pack -stiekers alert- 
ing customers to the contest, and can 
also be found in in-store merchandis- 
ers and in national con.sumer print 
ads. The deadline is March 30. In 
addition, from Feb. 23 to April 30, 
people who purchase either new video 
plus one other Olsen twins title will 
receive an exclusive audiocassette 
sampler, "You're Invited To Mary- 
Kate & Ashley's Music ftrty." 

On tap are an in-school program 
and radio promotions through the 
first quarter, with stations offering 
Olsen twins gift packs. 



Hi 



lERO: "Our Friend, Martin," a 
direct-to-video animated and live- 
action movie about the Rev, Martin 
Luther King Jr., debuts Tuesday 
(12) on 20th Century Fox Home En- 
tertainment, in time for the King hol- 
iday 

Featuring the voices of Angela 
Bassett, Samuel L. Jackson, 
Whoopi Goldberg, LeVar Burton, 
Danny Glover, James Earl Jones, 
Ed Asner, Ashley Judd, Susan 
Sarandon, Oprah Winfrey, John 
Travolta, Dexter and Yolanda King, 
Lucas Black, and John Travolta, 



"Our Friend, Martin" was dewloped 
in association with the King family. 
Die Entertainment, and CBS/Fox. 

Historical footage of King is blend- 
ed with the animation, as students in 
a sixth-grade class learn about and, 
through the magic of animation, get 
to meet the civil rights leader Sug- 
gested list is $14.98. 

As part of the promotion campaign, 
Lawry's Seasoned Salt is sponsoring 
an essay contest for kids ages 8-13, 



addressing the theme "I have a 
dream, too." First prize is a trip to 
Washington, D.C. Motown CDs and 
100 copies of "Our Friend, Martin" 
will also be awarded. 

In addition, consumers who pur- 
chase the video and Lawry's Sea- 
soned Salt (8K)unce or 16-ounce sizes) 
will receive a $2 relate from Lawry's 
or have the option of donating the sum 
to the Martin Luther King Jr. Center 
for Non-Violent Social Change. 



Brentwood Kicks Video 'Bott' 



BY EARL PAIGE 

LOS ANGELES— It's with painful 
modesty that Brentwood Communi- 
cations president David Catlin final- 
ly acknowledges that "maybe we 
ought to go after some press" for his 
"Kick Butt" exercise tape that's done 
you-know-what to reach the top of 
the sales heap. 

Actually it should have happened 
sooner. "It wasn't categorized as a fit- 
ness video until we informed 
VideoScan, and then it shot right to 
No. 2," says Catlin. The chains knew 
all along. "Kick Butt" was Wal-Mart's 
top seller in October and has been 
equally strong elsewhere. (It debuted 
at No. 20 on the Health and Fitness 
chart in the Dec. 5 issue of Billboard.) 



"The product has two hooks," says 
Gary Eckes, VP sales and market- 
ing for Brentwood. "First, it's the 
hottest thing happening in fitness. 
Second, it stars Kristoff St. John, 
one of the hottest soap opera stars," 
St. John, from "The Young And The 
Restless," shares cassette honors 
with exercise expert Jackie 
Vankatwyk. 

The success of "Kick Butt" is 
nothing new to fitness veteran 
Brentwood, even if the publicity is a 
novel experience for the 10-year-old 
company that is "known more for our 
titles than as a manufacturer," says 
Catlin. 

Some of his exercise rookies have 
(Continued on next page) 
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Nu Image Establishes Video Distribution Division For U.K. Rental Market 



LONDON— Showing faith in the 
resurgent British market, Los 
Angeles-based independent Nu 
Image Inc. has formed a U.K. video 
distribution arm to release rental 
titles starting in February. Sell- 
through plans aren't known. 

Nu Image, which has a co-pro- 
duction deal with Disney-owned 
Miramax through Nu Image's Mil- 
lennium Films subsidiary, plans to 
deliver about 24 movies in 1999. 
Sony will handle distribution. 

The move witnesses the return of 
industry veteran Barry Lester as 
Nu Image's managing director. 



Lester was video rental sales man- 
ager for U.K. theatrical and video 
distributor First Independent, 
which closed recently. Parent Unit- 
ed News & Media cited the poor the- 
atrical performance of such movies 
as "G.I. Jane," starring Demi Moore, 
despite its subsequent success on 
video. 

Nu Image U.K. will handle a var- 
ied slate of titles, from low- to medi- 
um-budget action movies, such as 
"Scar" (Stephen Baldwin and Chazz 
Palminteri), "Sweepers" (Dolph 
Lundgren), and "Operation Delta 
Force" (Jeff Fahey), to higher-pro- 



file features from Millennium, such 
as "Wildside" (Christopher Walken 
and Anne Heche), "Lesser Pro- 
phets" (Scott Glenn and John Tur- 
turro), "The Fourth Floor" (William 
Hurt and Juliette Lewis), and 
"Shadrach" (Harvey Keitel). 

Avi Lerner, president of Nu 
Image, .says that the decision to es- 
tablish a label reflects the impor- 
tance of the U.K. and that "despite 
the development in delivery methods 
such as pay-per-view, we expect to 
mirror the U.S A., where theatrical 
and video revenues have showed no 
signs of diminishing, despite the 



EURO PUBLISHERS URGED TO PROMOTE DVD 

(Continued from page 6.i) 



structures ready for DVD's impact. 

However, he said, he was con- 
vinced that the structure is now 
there. 

"I think we will see DVD ramp up 
next year, especially in the nm-up to 
Christmas," Van Eck said. 

So far, most of the progress has 
been made by the hardware manu- 
facturers. Sixteen have put out 34 
DVD models in Europe with more of 
both due in 1999. At present, around 



Billbood. 



2(X),000 players have been shipped 
into the European market. About 
125,000 are already in homes, pri- 
marily in France, CJermany, and the 
U.K. 

Screen Digest magazine, which 
produced several reports for the con- 
ference, predicts that sales of play- 
ers will grow to approximately 
500,000 players in 1999 and 1 million 
in the year 2000. The U.S. population 
should cross that mark in 1998 or 
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ARMAGEDDON (PC 131 


Icucfistofw Homt Video 

&«u /<iU Here DWrlainrntrt 4 1^7 


Bruce WilNs 
Ben Affleck 


2 


5 


4 


THE NEGOTIATOR (8) 


Wamei Home Vvleo 6692 


Sdtnuel L, Jacik^-n 
Kevin Space-/ 


3 


4 
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THE MASK OF ZORRO IPG 13) 


Coliffnbia TriStar Home Video 
21693 


Antono Banderas 

ArlhQtiy Hop'ins 


4 


3 


4 


DR. DOUTTLE IPG43I 


FcaVkJeo 2762 


Eddie Murphy 


5 


2 


8 


DEEP IMPACT HK-n) 


F^ramount Home \Ueo 33082 1 


Morgan Freeman 
Robeft Oimli 


6 


7 


6 


SMAU SOLDIERS IPG 13) 


Untversal Studios Home Video 
840)8 


Kiraten Ounet 
Gftfory Smith 


7 


6 


7 


THE HORSE WHISPERER (PG-13) 


Touchstone Home Video 

Bum Vktta htome Mtfiamm 13SU03 


Robert Redford 
Knstm Scon T^omai 


8 


10 


9 


H0« FLOATS (rei3) 


FtaVxleo 32234 


Sandra BirikxA 

Harry Connlc*. Jr. 


9 


9 


12 


A PERFECT MURDER (R) 


WsmerHomeV^deo 16643 


Michael Douglas 
G«>-ieiri PBltrow 


10 


12 


3 


SUDING DOORS IPG 13) 


ParanuuiK Home Video 335763 


Gwyneth Paltrow 
iack Hannah 
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FEAR AND LOATHING 
IN LAS VEGAS IR: 


UiWvcf«i Studios Hwne Video 

836 ;>/ 


Johnny Depp 


12 
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SIX DAYS, SEVEN NIGHTS (PG-IS) 


Touchstone Home VkIm 

autra Vista Hamt EntBtiiivnenl 1 S27803 


Hamson Ford 
Anne Hedie 


13 


8 


8 


GODZILLA (PG.13) 


Cotumta TriStar Home Video 
23123 


Matthew Broderick 
Hank Auria 


14 


13 


10 


THE X-RLES (PG-13) 


FoxVldeo 0448 


David Ouchovtry 
Gillian Anderson 


15 


15 


5 


CANT HARDIY WAIT (PG- 131 


Cotumbta TriStir Home Video 
70245 


Jennifer Love Hewitt 
Etf«n ETibry 


16 


20 


10 


THE LAST DAYS OF DISCO (Rl 


Po<yGf«m Wdeo 4381509366 


Kate Beckinsale 
Chkx Scvigny 


17 


16 


8 


THE OPPOSITE OF SEX (ID 


Columbia TiiStar Home Video 
01837 


Cfirtstina Ricci 
Martin Donovan 


18 


NCW^ 


THE PARENT TRAP IPG-I3I 


WiK Disney Home Video 

Bueiu VrsU Home EntertatnmtM 1056 


Dennis Qua«l 
Natasha RKhanJson 


19 


14 


15 


CITY OF ANGELS IPG-13) 


W*mer Home Vtdeo 16320 


Nicolas Cage 

Meg Ryar- 


20 


KE-Dim 


LOST IN SPACE IPG. 13) 


NeM Une Home Video 

Warr-T Hot.- ■.'i:)-- N.lt.eh 


William Hurt 

J3IV OW^^,ir 



♦ IRMA gold c'lrtificalmn for a niinmujrn of 125,(X)0 units or a dollar volume of $9 millior at retail 
for theatrical)y released prograins, or of at least 25.000 units and $1 million at suggested retail for 
nontheatricai titles, - IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for ttieatrically released programs, and of at least. 50.000 units and 
$2 million at suggested retail for nonttieatrical titles- © 1999. Billtxjard/BPI Communications. 



early 1999. 

One of the most sensitive areas 
surrounding DVD this year has been 
pricing. Players in Europe have 
ranged from 400 to 1,000 pounds 
($660-$l,650), with the awrage price 
at 500 pounds ($825). The compari- 
son with the U.S., where the price 
can range as low as $299, has not 
been favorable. 

Ben Keen, executive editor of 
Screen Digest, said that he was 
aware of the increased costs involved 
in making European machines 
where there were different technical 
standards and language require- 
ments. 

However, he noted, at the start, 
American players "were very much 
closer in price to the $500 mark, and 
they very rapidly came down." 
Europe is lagging even further 
behind the U.S. in terms of the num- 
ber of actual titles released. 

U.S. vendors had released about 
600 titles by the end of 1997, sup- 
porting DVD's launch, while Euro- 
pean numbers for DVD in 1998 will 
total about 390 titles. Next year, it 
appears that the Europeans will 
struggle to reach the American sec- 
ond-year total of about 2,000 pro- 
grams. 

This, said Byrnes, has been a key 
factor to limiting parallel imports 
and establishing a home-produced 
DVD industry. 

"What has happened [with paral- 
lel imports] unfortunately has been 
inevitable, but we're going as fast as 
we can, and I know all the other stu- 
dios are ramping up to try and get 
as much product to market as fast as 
possible," he said. "Itll be frustrat- 
ing for a few months yet, but I do see 
an end." 

And there are other encouraging 
signs. There has been a steady 
increase in the number of indepen- 
dent distributors getting into DVD 
publishing, including seven in Ger- 
many, five in France, four in the 
U.K., three in Scandinavia, two in 
Spain, and one each in Austria, Bel- 
gium, and Switzerland. 

DVD remains very much an infant, 
killing off la.serdi.sc sales rather than 
VHS. Disc sales in Europe will reach 
around 1.4 million in 1998, with esti- 
mates for next year of 6.5 million and 
15 million by the millennium — a fig- 
ure that equates to 5% of cassette 
sell-through volume. 



plethora of competing media." 

Lerner also points to Nu Image's 
growing production slate. "With 
over $250 million invested in pro- 
duction to date and a further $50 
million earmarked for the next fis- 
cal year, our track record allows us 
the confidence in our ability as a 
company to provide the worldwide 



marketplace with the best perform- 
ing product." 

Adds Lester, "There will always 
be a place in the U.K. market for 
star-laden, strong commercial prod- 
uct, and we have every confidence 
that our proposed lineup will figure 
highly on the buying requirements 
of U.K. dealers." sam Andrews 



SHELF TALK 

{Cont inued from pa^je 61,) 

Fox Lorber is supporting "World 
Class Cinema" with a national print 
and broadcast campaign, collectable 
packaging, in-store merchandising 
materials, and a retail display contest. 
The company plans on releasing more 
than 50 titles under the new banner 
this year, including the output of 
Jean-Luc Godard, Eric Rohmer, 
and the Taviani brothers. 

DvD DEALINGS: DVD Express 
has signed two more World Wide Web 
alliance deals that will increase its 
presence on the Internet. 

Under a two-year, $5.3 million 
agreement with Infoseek, DVD 
Express will be featured on Info- 
seek's entertainment home pages and 
become its exclusive DVD retailer. 
Infoseek customers will also have 
access to DVD Express' database of 
more than 2 W titles. 

In a separate announcement, DVD 
Ebcpress said it has purchased space 
on the Microsoft Network (MSN). 
Terms of the deal were not disclosed. 
DVD Express will be featured in the 
MSN virtual store for music and 
\'ideo. 

DVD Express has signed similar 
contracts with America Online, Alta- 
Vista, CompuServe, NBC's Video- 
seeker, Compaq, and Gateway Com- 
puters since launching in 1996. 

Meanwhile, NetFlLvcom has part- 



nered with fellow online retailer Cin- 
ema Disc. According to the agree- 
ment, NetFlix will receive Cinema 
Disc's customer database and 
become its exclusive DVD rental 
source. To celebrate the new alliance, 
NetFlix will offer Cinema Disc cus- 
tomers two free DVD rentals as a 
welcoming gift. 

BigStar Entertainment has also 
created a separate online store deN-ot- 
ed specifically to DVDs. The site can 
Ije accessed through bigstardMl.com; 
consumers can choose from more 
than 1,000 titles. 

In case there's any doubt about 
DVD's rise in popularity MGM Home 
Entertainment says it has shipped 
4,50,000 copies of the special-edition 
and standard versions of "Tomorrow 
Never Dies." 

Free books: scholastic Enter- 
tainment and ConAgra Foods are 
offering consumers a chance to get 
free "Magic School Bus" books. The 
books, ba.sed on the .succes-sful video 
and TV series, are available with the 
purchase of ConAgra's Kid Cuisine 
frozen meals. 

The offer will be advertised on 
more than 8 million packages of Kid 
Cuisine products and through a free- 
standing insert scheduled to drop 
Feb. 8 in 40 million households. The 
promotion rims to July 31. 



BRENTWOOD KICKS VIDEO BUH' 

(Continued from preceding page) 

parlayed their Brentwood experi- 
ence into major-league careers. In 
1988, Catlin took Kathy Smith's 
three releases into the top five, "and 
that was competing with all the 
movies" in the days before trade 
magazines published separate fit- 
ness charts. Smith later went to 
Warner and then Sony. 

"Moreo\<er, we were breaking new 
ground," he adds. "Fitness videos 
like Jane Fonda's were $29.95. We 
went out at $19.95." ("Kick Butt" is 
priced at $14.95.) 

The popularity of kickboxing has 
helped "Kick Butt." Even people 
familiar with the sport can hardly 
believe how hot the fitness craze has 
become. Bud Brutsman, director of 
broadcast and video product devel- 
opment at Brentwood, notes that 
trainer/producer Badrino Kocktane 
has all the students he can handle. 
"Classes are jammed" everywhere, 
Brutsman says. 

Everyone does a little bit of every- 
thing at Brentwood. Brutsman took 
time out from "Kick Butt" to head up 
a production team for a profile of the 
Navy Seals being shot for the Histo- 




Brentwood Communications' "Kick 
Butt" features soap opera star Kristoff St 
John. left, and trainer Jackie Vankatwyk 
in a t)est-sellrng exercise video. 

ry Channel. And publicity VP Patri- 
cia Morgan also heads up special 
marketing and regional .sales. 

Brentwood won't reveal its goals 
for "Kick Butt." But Catlin is no 
stranger to sales of more than 
500,000 units in .such genres as line 
dancing, now the subject of two six- 
cassette scries. 
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newsline... 



INFINITY GOES PUBLIC IN BIG WAY. Infinity Broadcasting, the radio-sta- 
tion subsidiary of CBS, has gone public in the biggest media stock offer- 
ing ever, selling 140 million shares at $20.50 each and raising $2.87 bil- 
Uon. It was the third-largest initial pubUc offering ever. CBS will retain 
83% of the New York-based company, which operates 161 radio stations 
in 34 mai'kets. Mel Karmazin, president of CBS and founder of Infini- 
ty, ttill be its chief e-xecutiw. At press time, shares were trading at $26. 

In related news, the stock of Westwood One, a radio network syndi- 
cator that is managed by Infinity, has begun trading on the New York 
Stock Exchange under the symbol WON. It had been trading on Nas- 
daq. At press time, .shares were trading at $27.4375. 

GINSBURG TAKES POST AT DG SYSTEMS. Scott Ginsburg, founder of 
Evergreen Media Corp., has been named chairman/CEO of DG Sys- 
tems Inc. and has made an $1 1 million investment in the company. He 
most recently was presidenfCEO of Chancellor Media Corp. after that 
company merged W'ith Evergreen. DG's current chairman, Richard 
Harris, becomes \ice chairman of the board. Current president/CEO 
Henry Donaldson will continue as president/director and assumes COO 
duties. 

In addition to the mega-news that Washington, D.C.-based World- 
Space has purcha-sed a majority interest in forthcoming digital sub- 
scription radio service XM Satellite Radio, XM announces that it will 
partner with BET, Radio One, and Syndicated Communications Inc., 
the media/telecommunications investor with significant investments 
in Radio One, to offer four African-American-targeted channels when 
XM debuts in the fourth (juartor of 2000. The channels, which will 
carry the BET name and be created in conjunction with Radio One, 
will feature gospel, hip-hop, adult R&B, and African-American talk. 

BRANSON MUSIC NETWORK SHUTTERS. Country syndicator Branson 
Music Network reportedly will shut down its network operations effec- 
tive .Jan. 15. The M Street Daily reports that BMN's 78 affiliates got a 
surprise letter .saying that the MLssouri company will "cease all net- 
work operation" on that date. M Street reports that BMN owner Pear- 
son Broadcasting will continue to ser\'ice programming for the approx- 
imately seven stations it owns or has local marketing agreements with, 
and that BMN GM Doug Raines exited several weeks ago. 

■ANTI-RADIO' RETURNS TO AIRWAVES. The LA. Times reports that .Jim 
"Poorman" Trenton's 'Anti-Radio" is back on the air. Poorman, a for- 
mer jock at modern KROQ Los Angele.s, introduced the idea last sum- 
mer when he bought 12 weeks of brokered time on suburban AM 
KPLS, sold his ow n ads, and programmed a format that would play 
any genre of music with an emphasis on independent releases and 
un.signed bands. That axperiment ended with the sale of KPLS. Round 
two will be heard on AMs KYPA/KMNY Los Angeles 4-8 p.m. daily 
The Times notes the cost to Poorman is $48,000, six times what he paid 
last summer. 



Stations Volunteer For Seattle Schools 



BY STEVE TRAIMAN 

NEW YORK— Radio, rock, and the 
three R's are a potent combination in 
the Seattle area. Education is get- 
ting vital support from local radio 
outlets, as groups like Pearl Jam 
persuade key stations to sign on as 
"partnei-s" to gi\-e back some of their 
concert profits to the community 
through customized promotions. 

The bottom line is vital support of 
education by funding books at all age 
levels, with a bypi-oduct of immersing 
kids in the behind-the-scenes activi- 
ties that make radio entertainment 
important to the business world. 

When Pearl .lam performed a two- 
day benefit concert in its hometown 
of Seattle as part of its 1998 summer 
tour, $500,000 was raised for local 
charities. 

A unique aspect of this benefit con- 
cert was the support and inTOlvisment 
of local radio stations. Pearl Jam 
spokeswoman Nicole Vandergerg 
says, "We approached several sta- 
tions about joining us in our efforts 
to gire back to the community. 

"We asked them to design promo- 
tions to raise awareness and/or fund- 
ing for two or more of the concert 
beneficiaries," she adds. "In return, 
we offered these stations several 
hundre<l tickets to the concerts." 

The Seattle stations included 
KISW, which raised two tons of 
books for Seattle Public Schools; 
KMTT, which worked with Barnes 
& Noble to implement a book drive 
for Seattle Public Schools and con- 
ducted a blanket drive for American 
Indians; and KNDD, which teamed 
up with the Seattle Mariners base- 
ball team to raise money for the 
Seattle Middle School Athletic Pro- 
gram (SAFE) and le\'eraged concert 
tickets to raise money and atten- 
dance for a fund-raiser. Chicken 
Soup Brigade Care to Dance. 

KJR Seattle sold Pearl Jam ticket 
packages to clients, businesses, and 
individuals at $2,000 a package, rais- 
ing about $50,000 for the Northwest 



Literacy Foundation; the funds were 
then given to the Seattle Public 
Schools to purchase new books. 

"I met I Pearl .Jam bassi.st) Jeff 
Ament at the NBA All-Star Game 
here five years ago," recalls Mike 
Gastineau, KJR sports/talk show host 
and promotion coordinator "We dis- 

'They have always 
been involved in 

activities like this. 

Their generosity is 
very uplifting in 
our cynical age' 

corered mutual interests, including 
literacy, which we both feel is one of 
the bigge.st problems today. We want- 
ed to do some special things and prior 
to this last promotion had done a half- 
dozen .smaller fund-raisei-s together. 

"Through separate channels, Jeff 
and I found out that some elemen- 



tary schools here [in Seattle) don't 
have hbraries, which led to the focus 
on raising funds for books. 

"I can't stress enough what these 
guys have done for their communi- 
ty," Gastineau says. "Over the years 
they have always been involved in 
activities like this. Their generosity 
is very uplifting in our cynical age." 

For KUBE Seattle marketing 
director Gus Swanson, the opportu- 
nity to go into the classroom to bring 
the excitement of radio careers to 
eighth-grade kids through Junior 
Achievement (JA) was a great oppor- 
tunity. He teamed up with Tony Ben- 
ton, the station's community rela- 
tions director, to help set up an 
eight-week course curriculum for 
the winter-spring semester. 

The key to the JA curriculum is 
taking something familiar, like radio, 
and immersing kids in the behind- 
the-scenes activities that make the 
entertainment an integral part of 
the business community. The KUBE 
involvement is part of a $5 million 
commitment from the Ackerley 
(Continued on next page) 




KUBE Seattle recently visited the city's Meany Middle School to teach kids about 
radio programming. Pictured with some of the school's students, from left, are 
KUBE event marketing director Gus Swanson and public service announcement 
coordinator Tony Benton. 
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12 


I'M YOUR ANGEL 

JIVE 4;'557 


♦ R, KELLY & CELINE DION 

S AWKS Kt No 1 


2 


3 


3 


18 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 
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2 


2 


14 


TRUE COLORS 

FACE VALLE ALBJM " a'lA^MiC 


PHIL COLLINS 


4 


4 
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9 


WHENYOUBOIEVE *WHnMr HOUSTON iMARIAH CAREY 

Afi.S^.-. ■. ■.■iT^'A:i< CU'DREAMA'C^KS 
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5 


4 


23 


I'LL NEVER BREAK YOUR HEART 


♦ BACKSTREET BOYS 


$ 


6 


6 


16 


I'LL BE 


* EDWIN MCCAIN 


7 


7 


7 


23 


THIS KISS 

WARNER 8R05. 17247 


♦ FAITH HILL 


a 


9 


11 


8 


ANGEL 

■iVfl'*N[S 5L,fiS£T 1 J'1!!'^iR£PfiiS£ 


♦ SARAH MCLACHLAN 


a 


10 


8 


52 


TRULY MADLY DEEPLY 

COLLiMBU '8/.'J 


♦ SAVAGE GARDEN 


10 


8 


9 


48 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


11 


11 


10 


34 


TO LOVE YOU MORE 


* CELINE DION 


12 


13 


16 


9 


HANDS 

ATLAWIIC ALBUM CUT 


♦ JEWEL 


13 


12 


14 


51 


AS LONG AS YOU LOVE ME 

JIVE ALBUM CUT 


♦ BACKSTREET BOYS 


14 


14 


17 


II 


THE POWER OF GOOD-BYE 

MAVERICK 17160WARNERSROS 


* MADONNA 


IS 


IS 


12 


40 


TORN 

RCA ALBUM CU I 


• NATALIE IMBRUGUA 


la 


16 


13 


46 


MY FATHER'S EYES 

DUCK ALBUM CUT.'REPPISE 


♦ ERIC CUPTON 


17 


19 


20 


14 


FEELS LIKE HOME 

CUhR;.! lil Mill 


LEANN RIMES 


M 


21 


21 


21 


1 DONT WANT TO MISS A THING 

COLLMBIi ^ii'L-.' 


♦ AEROSMITH 


19 


17 


18 


12 


1 HEAR YOUR VOICE 

MERCUR^fllEll ■f.'CMT 


LIONEL RICHIE 


® 


22 


29 


3 


CAROL OF THE BELLS 

c,r.p ■ ■,! , • :(■ . 


THE JOHN TESH PROJECT 


21 


18 


15 


26 


AFTER ALL THESE YEARS ANNE CXXHRAN & JIM BRCKWAN 

PES-:i:" ■ -.1 ■ '.' ■ ■.■.'■.-.■tjj.M i.,L_ 


22 


20 


19 


14 


MY ONE TRUE FRIEND 

AA."".L" SRC6 ALBUM CUT 


♦ BETTE MIDLER 


23 


25 


23 


13 


HIGH 

ISLAND 563349* 


LIGHTHOUSE FAMILY 


24 


24 


24 


11 


IRIS 

■A'A'JSt"' ^,Lr,iti bOUMJIRACK 'LUT HEPK-':t 


♦ GOO GOO DOLLS 


25 


27 


27 


7 


CRUSH 

EDEL AMERICA 164024,WOLLirWOOD 


♦ JENNIFER PAIGE 
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LULLABY 

SMG ALBUM CUT.COLUMBIA 


♦ SHAWN MULLINS 
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2 


12 


HANDS 

ATLANTIC A, BLM CUT 


♦ JEWEL 
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3 


3 


24 


SAVE TONIGHT 

WiRK ALBUM CJI 


♦ EAGLE-EYE CHERRY 


* 


5 


6 


12 


ANGEL 

WARNER SUNSET 13i97iT*[P«lSf 


♦ SARAH MCLACHUN 
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4 


19 


MY FAVORITE MISTAKE 

UM ALBUM CUT 


♦ SHERYL CROW 


• 


7 


7 


19 


JUMPER 

FIFKTRA ALBUM CUT^EEG 


♦ THIRD EYE BLIND 
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5 


14 


THANK U 

PAAVERICK ALBUM CI TUf PRIST 


♦ ALANIS MORISSETTE 


• 


8 


9 


15 


SLIDE 

WARNER BR'jS ALBUM CUT 


♦ GOO GOO DOLLS 
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37 


IRIS 

iVARNE R V INSET SCXJNDTRACK CUT'REPRISE 


♦ GOO GOO DOLLS 


la 


10 


10 


29 


ONE WEEK 

REfRlSL 


♦ BARENAKED UDIES 




11 


11 


40 


REAL WORLD 

LA^A ALtl'JMLUTATLAMiC 


♦ MATCHBOX 20 




12 


12 


50 


I'LL BE 

LAVi e41?; ATLANTIC 


♦ EDWIN MCCAIN 


13 


14 


15 


13 


BACK 2 GOOD 

lAvA ALBUM C.j' ATUNTIC 


♦ MATCHBOX 20 




13 


14 


13 


SVI^ETEST THING 

ISIANL ALPJM M* 


♦ U2 


OD 


21 


22 


5 


IT'S ALL BEEN DOME 

REPRISE ALnllU 1:111 


♦ BARENAKED LADIES 


la 


16 


17 


18 


INSIDE OUT 

RCA ALBUM UL I 


♦ EVE 6 


" 


17 


19 


9 


YOU GET WHAT YOU GIVE 

MCA ALBUM CUT 


♦ NEW RADICALS 


la 


15 


13 


48 


TORN 

RCAAli^LMCUI 


♦ NATALIE IMBRUGLIA 


19 


19 


20 


14 


FIRE ESCAPE 

HOLI'WIXIC AEBJMCllT 


♦ FASTBAa 


20 


20 


16 


55 


TIME OF YOUR LIFE (GOOD RIDDANCE) « GREEN DAY 

REPRISI AlMi'.l I.T 


21 


18 


18 


25 


HOOCH 

8LACKBIR0 ALBUM CUTi^tRE 


♦ EVERYTHING 


(S) 


27 


27 


10 


KISS ME ^ ^^^^ ♦ SIXPENCE NONE THE RICHER 


23 


22 


21 


21 


THIS KISS 


♦ FAITH HILL 
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26 
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FATHER OF MINE 


♦ EVERCLEAR 


29 


24 


25 


II 


BREAK YOUR HEART 


♦ NATALIE MERCHANT 
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1998'sTOP 20 MEGA-DEALS 



(RANKED BY DOLLAR AMOUNT) 
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Month Acquired 
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VlCoI X^ lUtllllCl \_iJilllil. 


rift rlllf>t* 


•vl 4 hilHiin 


2 


f:nn<itm* Ffpnctinor Piivtntivt: 


C'hsncGlloi' tVtcdiii 


Aujfust 


$4.1 billion 




Tiulf Star 


Chsncollor M6(Uii 


Ke binary 


$()37.i) million 


4 


Triathlon B oasting 


Central Star 


-luly 


$190 million 


5 


CBS Corp. 




August 


$140 million 


6 


Sincluir C'oniin Inc. 


EnteiX'om 


ilanuary 


$120.0 million 


7 
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InfiGpcndEjnt (Jroup LP 


C'hanceUor \Ipclia 


August 


$9.5 million 


9 


Zapis Comm. Corp. 


Chancellor Media 


August 


}m.S million 


10 


KVET B'casting 


Chancellor Media 


April 


$90.3 million 


11 


Broatlca.«t Group Inc. 


Chancellor Media 


September 


.$90 million 


12 


Damt? Media Inc. 


Clear Channel Comm. 


June 


$85 million 


13 


Fairbanks Comm. Inc. 


Clear Channel Comm. 


April 


.$li'> million 


14 


WICKS B'cast Group LP 


Citadel Comm Corp. 


November 


$77 million 


15 


Entcrcom 


CBS Corp. 


August 


$75 million 


IB 


Primedia B'cast Group 


Chancellor Media 


August 


$75 million 


17 


Capitol B'casting Co. 


Chancellor Media 


February 


.$72 million 


18 


Kelsho Comm. LP 


Jacor Comm. Inc. 


October 


.$fi7 million 


19 


Jacor Comm. Inc. 


Heftel B'casting Coqi. 


May 


$r>6.2 million 


20 


Kaye-Smith Radio 


Rose City Radio 


October 


$55 million 



Source: BIA's Media Access Pi'o 

For more information, call 703-818-2425 or visit www.biaeompanies.com. 



SEAHLE SCHOOLS 

(Continued from preceding page) 

Group in cash, advertising, and vol- 
unteer support, a cornerstone of its 
partnership with JA. 

"For an introduction overview last 
Nov. 19, we had an hour to gire about 
'25 kids at the Meany Middle School a 
look at talent, marketing, and promo- 
tion to get them interested in radio 
as a career," Swanson says. "We 
described different programming for 
various musical tastes, why we ap- 
proach different audiences, and how 
we get the word out through direct 
marketing and other promotions." 

In the programming area, "we 
asked the kids what stations they 
listen to and what songs each one 
played," Benton explains. "We split 
them into two groups to create 
their own stations with an on-air 
promotion to interact with the audi- 
ence, and they had a super time. It 
was a great setup to the eight-week 
curriculum that will include a seg- 
ment with Eric Powers, our music 
director." 

Swanson and Benton played a 
four-minute composite of the type of 
music KUBE plays, comments from 
their on-air personahties, and snip- 
pets of several promotions, including 
the highly successful "$93,000 bill 
game." 

"I was pleasantly surprised that 
they were so receptive," Swanson 
says. "We hope to do other .school 
programs through Junior Achieve- 
ment for the next school year and 
offer another eight-week curriculum 
that would imolve the .staff of our sis- 
ter station, KJR." 

Putting the vital role of Seattle 
radio in perspective, Vandergerg 
says, "We were greatly appreciative 
of the support and enthusiasm 
shown by each of these radio sta- 
tions. We were impressed with the 
time and creativity they put into 
developing these philanthropic pro- 
motions with Pearl .lam. They serv'e 
as wonderful examples of how radio 
can give back to the community." 




Super Time At Super Jam. Usher, Monica, Dru Hill, Busta Rhymes, and Missy 
"Misdemeanor" Elliott were among the performers at WJMN (Jam'n 94.5) 
Boston's annual Super Jam at the HeetCenter Some 15.000 were on hand for 
the concert, which raised $35,000 for Project Bread, an organization devoted to 
ending hunger in Massachusetts. Pictured, at top, are Arista's Tom Maffei, sta- 
tion music director Danny Ocean, Monica. PD Cadillac Jack, and Arista's Paul 
Barrette. In the center are the memt)ers of Divine, and at txittom is Rhymes, left, 
with Jam'n 94.5 evening jock Ramtro. 
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BY CARRIE BELL 



Placebo's Brian Molko isn't a good flyer. In 
fact, after jet-setting from Chicago to Los 
Angeles and then back to New York for a 
week of shows, he's queasy, tired, and dehydrated. 

"But it's nothing to feel sorry about," says the 
gender-bending, American-bom, U.K.-based singer. 
"Playing for the world and getting our music heard 
is what we set out to do. Flying and travel is a nec- 
essary evil in the game we initiated." 

And so far. Placebo seems to be on a winning 
trsyectory with its first single, "Pure Morning," at 
No. 20 on this issue's Modem Rock Tracks. 

"It's a song about coming down when the rest of 
the world is waking up," he explains. "How many 
times have you come out of a club when the sun is 

Billboards 



coming up and others are going to work? You feel 
dislocated. You just want someone to slip their arm 
around j-ou and make slumber easier" 
The song is one of many on Placebo's second al- 



*L.ouking back, Che 
flrMt nibum was 
yo tin^. It Nccms 
like fli*^ wt.rk (.r 



—Brian A 



Plocfbo 



bum, which Molko describes as "superior, ambi- 
tious, desperate, honest, romantic, vulnerable." 

"It's a very personal record that goes straight 
to people's hearts," he says. "The subject matter 
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ANOTHER BRICK IN THE WALL (PART 2) # CLASS OF '99 
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FREE TRAIN 
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SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 


21 
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YOU WANTED THE BEST KISS 
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GOT THE LIFE ♦ KORN 
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LEECH ♦ EVE 6 
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SUPER BREAKDOWN SPRUNG MONKEY 
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SOFT SECOND COMING 
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THE CHANUKAH SONG ♦ ADAM SANDLER 
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PSYCHO CIRCUS ♦ KISS 
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PROPHECY REMY ZERO 
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1 AM THE BULLGOD ♦ KID ROCK 
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NOW THAT YOU'RE GONE INDIGENOUS 


33 
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GIMME SHELTER (LIVE) ♦ THE ROUING STONES 

VIRGIN 
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10,000 HORSES CANDLEBOX 
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35 
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EVERY UTTLE THING COUNTS JANUS STARK 

t. " ■ '■ ■ 
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31 


28 
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THE DOPE SHOW ♦ MARILYN MANSON 
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BITCH SEVENOUST 

iEvf.JUS- ivi 


CD 


HE-nnv 
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TURN IT UP! MOON DOG MANE 

1UH\ II UP! ELREW 


31 


40 


39 
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NOBODY KNOWS ADDICT 


40 


39 




2 


FAITH ♦ LIMP BIZKIT 
THREE DOLLAR Bia r«l FLIPilNTERSCOPE 
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is a reflection of where I haw been. As our pro- 
fessional lives became secure, our personal lives 
fell apart. Looking back, the first album was 
young. It seems like the work of teenagers." 

Helping stimulate growth was the band's switch 
to Virgin from Caroline. "To a degree, we were 
shafted by Caroline. It was us or the Chemical 
Brothers, and they chose them. Virgin Ls tremen- 
dously involved and dedicated to breaking us." 

The new strategy includes heavy touring. By 
September, the group also intends to travel to Eu- 
rope, Asia, and Australia. "It should be fun to hit 
new spots. We aren't looking forward to Germany 
though. The audiences are on Valium, and the food 
is guaranteed to give you gut rot" 



JANUARY 9, 1999 



Modern Rock Tracks 
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GOT YOU (WHERE 1 WANT YOU) 
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ISUND 


11 


10 


8 


19 
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JOINING YOU 
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SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 
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AT THE STARS 
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BETTER THAN EZRA 


19 


19 


17 


9 


BODY MOVIN' 


BEASTIE BOYS 

GRAM- K-_.'-Al,..AI'i:,-. 


» 


22 


21 


11 


PURE MORNING 


♦ PLACEBO 

HUTVIRG.-N 


21 


17 


15 


10 


IT'S ALL BEEN DONE 

STUNT 


♦ BARENAKED LADIES 

REPRISE 


(B) 


24 


24 


6 


■ AlRPOW/ER m 

BLUE MONDAY ♦ ORGV 

r-NI^ -A^f: ELE WE T RE E RE r'l^! SE 


23 


21 


19 


15 


BITTERSWEET 

5U'iailR\ 


♦ FUEL 

^'>UMU^^;U'ERG 


24 


23 


25 


5 


LEECH 

E^'E 6 


♦ EVE 6 


2S 


26 


26 


25 


JUMPER 

THIRD ETE BONO 


♦ THIRD EYE BLIND 

ELEKTRA'EEG 


CD 


28 


35 


3 


ONE 


CREED 

WINO-UP 


27 


25 


23 


21 


GOT THE LIFE 

FOaOW THE LEADER 


♦ KORN 


(D 


30 


32 


7 


MY FAVOURITE GAME 

r.PAN TLRISW: 


♦ THE CARDIGANS 


® 


29 


30 


11 


CRUSH 

SEE jHE ^HESE OWWDED STREETS 


♦ DAVE MAHHEWS BAND 


30 


27 


29 


7 


PROPHECY 


REMY ZERO 

[:<;r,GEFFEN 


31 


31 


27 


7 


EUXRUWDMANBOnOIICOOUNIERMASMUiTlmilUVE) PEARIMI 


32 


33 


28 


19 


LULLABY 


♦ SHAWN MULUNS 


33 


32 


31 


14 


DRAGULA 


♦ ROB ZOMBIE 

GEFFEN 


34 


35 


33 


7 


GET BACK 

WASTE Of MIND 


ZEBRAHEAD 

LDiUMB-.A 


(D 


37 
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ANOTHER BRICK IN THE WALL (PART 2) • CLASS OF '99 

-Ht -Aj: i-.i-- -j ii.'.;>i"al> Columbia 


CD 


NEW^ 


1 


FREAK OF THE WEEK 

HE» AL8JV 


MARVELOUS 3 

HIMELEKTRA'EEG 


37 


36 


34 


20 


THE DOPE SHOW 


♦ MARIIVN MANSON 


31 


34 




5 


THE CHANUKAH SONG 


ADAM SANDLER 








" HAPPENED TO ME? 




39 


38 


37 


25 


1 THINK I'M PARANOID 

«;Hi-i.jr, 2-0 


♦ GARBAGE 

ALM-O SOUNDSTNTERSCOPt 


d) 


NEW^ 


1 


TOUCHED 


VAST 



HITS! 
IN 
TOKIO 

m9kofD9C9mb9r20. 1998 



W When You Believe / Mariah Carev And 

Whitney Houiton 
!Z> Pretty Fty IFor A White Guyl / The 0«»pni»D 
<S> Vou Get What You Gm I New Radical! 
®HBnds/ Jewel 

<S> Until You Come Back / Whnney Houston 

(6> Key Of Love / Mttia 

<I> Thank U / Alams Mortssena 

® To Zion / Lauryn Hill Feaiunng 

Carlos SatiUina 
<S> Sweetest Thing / U2 

Q Baby. This la For Real/lji4a 

& I'm Vout Angel / CaliM Dion Ouet With 
R Kelly 

& The Future 01 The Future / Deep Dish With 

EvervthiAg 8ut The Gtf\ 
OTTie Glory Day/MKia 
& KaiDetarinBiywunoashiotD/ UA 
® Body Movin' / Beaslie Boys 
& Fever / Tnceratops 
® Tropicalta/Beck 
O Aidcmatic / Hikaru Ulada 
O Human Beings/ Seal 
Q Am U"' P» M'B I Bo Katpeii Dfhettw 



CompeM tnr\ ■ nam 
OT™*i Vwiw^ tf 



wppUdDyBraKlcMt CM SystErTa'Rjdu Track lovcc. 112 MwnlKSin rock .uf . " «nd 77 mcoemni 
WW IT* tKftOUS ««•. i»8*"WW d i"tMf t r-TCumnrC Aificnwf ttoMn: to punr •sntA titvT\ itlam Bl 



■« electicnulty monaDiw 24 noun * dvr, ? Oiyi » mnw Sonp lankm tiy nurror of dtkOim 

S(M»nsbO«Ti RocWor i,L00<J«Cl)Qn5 IMo*m l+nclii V» n-*(irdtiii> ^ VWwclp W•^nnn^^ r 1999 lilfniurl'BPI Con 



& Lowe Like This / Farlh Evans 

@ La Fete / OemaRbnt 

@ Smokin' Billy / Thee Michelle Gun Elephaffl 

9 Outside / George Michael 

3 Love And Hermony / Take 6 

dMahbu/Hole 

® Feel This Way / Zebrahead 

9 I Know Hinv Z Love U / Nadiiah 

9 Spoon / Chaka Khan 

® Love Him / Donna Lewis 

& Clear Horuon / Basia 

® Mysterious Times / Sash 

& Vou Were There / Babylace 

& Teke Me There / Backstreet And Myi 

Feeturing Mase And Blinky Blink 
® When You're Gone / Bryan Adams With 

Melenie C 
9 Acrost The Universe / Fione Appit 
® One Wes4i / Barenaked Ladies 
® You And Me / Sean Oiwer 
9 I Resign / London Elekirlcity 

Q Shde / Goo Goo Dolls 

® Crush / Jennifer Petge 

& Funk On All RoU / James Brown 

O Gengtier Tripping / Fatbpy Slim 

@ Walk On By / Dionne Warwich 

® Urgently In Love / Brfly Crawford 

@ Happy To Be Here / Dave Stevrart 

& As/ George Michael With Mary J Blige 

B Music Sounds Bener With You / SUiduft 

9 Melody / Hirotaka Shiminj 

9 I Don't Want To Miss A Thmg / Acrosmith 

Mectioia cm Ae ktaal on 

'Sapporo Boor Tokio Hot 100" 

evory Suaday 1 PM-S PU on 

J WAVE/81.3 m in TOKYO 



Slalion inloimalion available at 
hllp://www.j-wave.i:o.ip 
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Jim Brickman Navigates Aduit, Otiier 
Format Waters Witii Artistic Aplomb 



Mnother brick in the 

WALL: Jim Brickman is in a car 
heading from San Antonio to Hous- 
ton for a gig tonight Jim Brickman 
is lost 

"Can we caD you back in a minute?" 
asks the artist as a map is rumpled 
like a frayed accordioirin the back- 
ground. "Let me figure out which 
way I'm going." 

It's an ironic statement actually, 
considering the steady, untarnished 
path Brickman has blazed since his 
first album, "No Words," in 1994, 
gaining ground first as an adult-tar- 
geted pianist/songwriter, then as a 
consistently successful composer for 
vocalists on the adult contemporary 
chart, and now as head of his own 
record label. Renegade Productions, 
an imprint of Wmdham Hill. 

His accomplishments earned Brick- 
man the 1998 .songwriter of the year 
award at the annual SESAC music 
awards in November With more than 
500,000 performances, according to 
Broadcast Data Systems, he captured 
five of the top 10 AC singles in the 
SESAC repertory within a 12-month 
period. His "The Gift" and "Valen- 
tine" each won awards in the AC sin- 
gles category, and "Partners In 
Crime," a duet with saxist Dave Koz, 
took the top nod in the jazz/AC singles 
category. 

With the release Jan. 29 of his sixth 
.studio album, "Destiny," the do-it-all 
artisan finds himself faced with yet 
another new challenge: unifying his 
varied achievements in a way that 
does not come across as self-con- 
scious, while serving up the goods 
without alienating either longtime or 
more recent fans. 

" 'Destiny' represents where I am 
at this point in my career," Brickman 
says. "This is exactly what I'm meant 
to he doing right now. I have a level of 
confidence I've never had before. A 
lot more people are familiar with my 
music, so I feel like I'm able to take a 
few more chances. The challenge was 
to give people enough of what they 
enjoy and want from me — the solo 
piano music — and also to have the hit 
on radio. I eiyoy writing and bring- 
ing people to my music through the 
exposure." 

"We now can really see the germ of 
the new kind of Jim Brickman album 
emerging," says Windham Hill presi- 
dent Steve Vining. "Piano is still the 
core, but now he is comfortable hav- 
ing multiple vocals on a record. I think 
he's really challenged by guest writ- 
ers. It brings out the best in him. And 
it's very appealing to adult radio." 

Brickman has appeared eight 
times on Billboard's singles charts, 
making the biggest splashes with 
"Valentine" with Martina McBride 
in 1997, which scored at AC (peaking 
at No. 3), country, and Hot 100 Air- 
play; "The Gift" with Collin Raye 
and Susan Ashton in 1997; and most 
recently, "After All These Years," 
with longtime concert vocalist Anne 
Cochran, a No. 1 1 AC hit in October 



That cut came from his previous 
album (and the first project on Rene- 
gade), "Visions Of Love," which fea- 
tured 12 songs, all with vocals. 

"Destiny," produced by David 
Grow, Sean Hosein, and Dane Dev- 
iller with Brickman and his manager, 




by Chuck Taylor 

David Pringle, features a variety of 
styles within his comfortable adult 
demographic range, from the breeze- 
swept ease of the instrumental "Part 
Of My Heart" or the rueful "Bitter- 
sweet" — both of which practically 
cory ure up lyrics with their natorally 
incremental melody lines — to a host 
of inspiring guest vocalists like Cariy 
Simon, Pam Tillis, Herb Alpert, 
Michelle Wright, and Billy Porter. 

The first .single, just released to AC 
radio, is "Love Of My Life," a re- 
assuring, cello-adorned ballad that 
features the vocals of Michael W. 
Smith. In just its second week out 
the track is receiving new airplay at 
16 stations. 

"One of the challenges in finding 
vocalists is that in pop music, you 
don't have a ton of choices. I like to 
use someone that people have either 
never heard of or someone that is usu- 




ally heard in a different context," 
Brickman says of his choice to work 
with Smith, who has crossed to pop 
and AC but is primarily known as a 
contemporary Christian artist "I try 
to choose people who have a unique 
voice who sound Uke they belong with 
me. It's really all about choosing peo- 
ple at the right time in their career 
and matching them with the right 
time in my career" 

"Jim Brickman has a way of taking 
a song and really adding emotion just 
by the way he plays it," says Tony 
Florentine, PD of WTVR Richmond, 
Va. "You take that ability to emote on 
the piano and add a lyric to it, and 
suddenly you'w got a whole new emo- 
tional dimension. It's a brilliant move 
and I think a testament to Jim's abil- 
ity as a songwriter. You've got the 
same core of the song, and in many 
ways he is able to enhance it with 
vocals." 



It's perhaps because of that organ- 
ic evolution that Brickman has been 
able to connect with established art- 
ists like Simon, McBride, Tillis, and 
Alpert, a longtime icon for the pianist 

"I'w always been a huge fan and 
have been wanting him to pl<iy for the 
past couple albums," he says. "He told 
me to send him what I thought would 
be appropriate and he'd decide if it 
was a go. I sent this particular 
song" — called "Rendezvous" — "and 
he loved it. It's sort of a Mexican 
meets salsa meets 'The Dating Game' 
sort of thing. Stylistically, it's not what 
I would usually put on an album, but 
I'm trying to push the envelope, 
which helps me learn and grow as 
well." 

In the case of Simon, again, the two 
had been talking on and off for a few 
years. "Lyrically, she's just amaz- 
ing — rery cle\er and unusual," Brick- 
man says. "I always like to put one lul- 
laby on my record, and on this one I 
wanted to do a \'ersion of 'Hush little 
baby, don't you cry/Daddy's gonna 
buy you a mockingbird.' I thought it 
would be cool if she was singing about 
the mockingbird," since she had a top 
five duet with James Taylor in 1974, 
"Mockingbird." 

Brickman admits his own awe at 
being accepted and respected by his 
\<ocalists, by radio, and by the enter- 
tainment industry, something that 
often evades instrumentalists, par- 
ticularly those who work on the soft- 
er side of the musical spectrum. "I 
don't know how I've escaped this. 

"I expected people to say it was 
schmaltzy, it was Muzak. But I think 
people sense that it's true and honest 
not manufactured. This is how I com- 
municate. It's completely intangible. 
If I dig down deep into my soul and 
communicate with my music, I just 
hope it will feel that way to other peo- 
ple." 

"It comes from being sort of shy, 
and it's about not having to talk," he 
adds. "I suppose I'd rather write than 
go to dinner with one person some- 
times. It's an escape." 

Brickman's recording experience 
is also prirate and pushes the limit of 
intunacy. "I recorded this [album] at 
my hou.se, and that made a big differ- 
ence. You can't get more personal 
than getting up in the middle of the 
night and putting something down 
when the mood strikes." 

And just who is that personally 
driven music reaching? Brickman 
answers with ease and certainty: "My 
audience looks like everybody. Late- 
ly, I've been having a run on teenage 
girls, which Ls the coolest thing in the 
world. I get everybody from stressed- 
out adults who need to chill, kids who 
take piano le.ssons, people who just 
want to take a deep breath, and cou- 
ples that are feeUng romantic. 

"And oh, yes," he adds. "Lots of 
women who take baths." 

Contact Chick Taylor by E-mail at 
ctayloK<lbillboard.co»i 
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IMPRINTTOOMOTCN LABEL 
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LULLABY 5mck>.it,j 1 SHAWN MULLINS 
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SAVE TONIGHT EAGLE-EYE CHERRY 
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3 
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HANDS JEWEL 

ATLANTIC 


CD 
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HAVE YOU EVER? BRANDY 
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JUMPER THIRD EYE BUND 

CLEKIRA K. 
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12 
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ANGEL SARAH MCLACHLAN 
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IRIS GOO GOO DOLLS 
WWtNCR SUHSET /KmSL 


CD 
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11 
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MIAMI WILL SMITH 

COLUMBU 


CD 


12 


13 
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SUDE GOO GOO DOLLS 
WAANER BROS 


10 


10 
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I'U BE EDWIN MCCAIN 

LAVA/ATUNTIC 


11 


8 
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MY FAVORITE MISTAKE SHERYL CROW 
A&M 


(El 


16 


16 
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LATELY DIVINE 

r! \:3i .li.i'M J fl\T 


13 


13 


14 
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(GOD MUST HAVE SPENn A UTTU MORE TIME ON YOU NSYNC 

RCA 


14 


14 


15 
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TOUCH IT MONIFAH 

UPTOWN ■'U'JivtKSAv 


d) 


17 


21 
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DOO WOP (THAT THINO LAURYN HIU 

i^UFft-jiJSi COLUMBIA 


le 


15 


10 
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ONE WEEK BARENAKEO UDIES 

REPRISE 


17 


11 
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THANK U AWNIS MORISSETTE 

MAVERICK iREPRISE 


(M) 


19 


23 
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TAXE ME THERE BLACKSTREET 8, MYA FEAt MASE & BUNKY BUNK 

INTERSCOPE 
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20 


18 
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TOO CLOSE NEXT 

ARISTA 


20 


18 


19 


7 


FROM THIS MOMENT ON SHANIA TWAIN 

MERCURY 


CID 


22 


20 
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CRUSH JENNIFER PAIGE 

£D£L AMERICA /110LLVW0OD 


(D 


23 


24 


7 


INSIDE OUT EVE 6 

RCA 


(D 


26 


25 
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I'M YOUR ANGEL R. KELLY S, CELINE DION 

JiVt 


24 


21 


22 
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REAL WORLD A4ATCHBOX20 

LAVA ATi/iN'lC 
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■25 


26 
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...BABY ONE MORE TIME BRITNEY SPEARS 
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24 


17 




ARE YOU THAT SOMEBODY? AAUYAH 

BLACKGROUNO r.i 


27 


27 


27 




YOU GET WHAT YOU GIVE NEW RADICALS 

MCA 


21 


28 


31 




LUVME,LUVME . SHAGGY FEATURING JANCT 

FLYTE HME WCA 




31 


37 




BACK 2 GOOD MATCHBOX 20 

LAVA .-1 


CD 


32 
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IT'S ALL BEEN DONE BARENAKED LADIES 

REPRISE 


31 


29 


30 


7 BECAUSE OF YOU 98 DEGREES 


(D 


34 


29 




TEARIN' UP MY HEART 'N SYNC 

RCA 


33 


35 


35 




HOW DEEP IS YOUR LOVE DRU HILL FEAT REDMAN 

'SI ANC DEF JAM 'MKiLUK' 


CD 


36 


40 




CAN 1 GET A.. JAV.Z FEAT AMIL (OF MAJOR COINZI AND JA 
OEFJAM'WfRCLRv 
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39 






ALL 1 HAVE TO GIVE BACKSTREET BOYS 


36 


33 


38 




ANGEL OF MINE M0NK:A 

ARISTA 
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NEW^ 




BELIEVE CHER 

WARNER BROS 


31 


3« 


28 




THE POWER OF GOOD-BYE MADONNA 

MAVERICK V.Ai^r.tiJ BfiCS. 


33 


37 


32 




THIS KISS FAITH HIU 


40 


40 


39 




CLOSING TIME SEMISONIC 

MCA 
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Uisi-t Billboard DnlinB 
an the Internel: 

http://www.billboarcl.com 

- Industry news and announcements updated daily 

- Weekly Trivia Contest - win prizes 

- Billboard Sneak Peek 

• Weekly Charts with Music Samples 

• Hot Products - updated weekly 

Questions? Call: 212-536-1402 / 1 -800-449- 1402 
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MTV Is Developing Show For 
Bedding Videoclip Directors 



lOMEGROWN VIDEO: So 
you're an aspiring music video 
director who dreams of having 
your clips played on MTV. Pipe 
dream? Maybe not. MTV is derel- 
oping a new show called "Home- 
grown Video" for amateur video 
directors. The show will feature 
new video interpretations of cur- 
rent popular songs. No unknown 
artists or original music will be 
featured on the program, but 
aspiring directors can 
choose the hit songs 
they want to make into 
videos. 

"There's a lot of un- 
discovered talent out 
there," says MTV exec- 
utive of production John 
Miller. "And this show 
gives people the chance 
to make the kind of vid- 
eos they want to see on 
MTV" 

A premiere date for 
"Homegrown Video" 
hasn't been scheduled 
yet because the show is 
still in development For 
more information, con- 
tact MTV's offices in Santa Mon 
ica, Calif. 



TIHI 



by Carta 
Hay 



I HIS & THAT: The Music Video 
Production Assn. (MVPA) is 
accepting submissions for the 
eighth annual MVPA Music Video 
Awards. Eligible cUps must have 
been produced in 1998. Submis- 
sions are $25 per clip for MVPA 
members and $50 per clip for non- 
MVPA members, and the submis- 
sions deadline is Friday (15). The 
winners will be announced April 9 
at the Egyptian Arena in Los 
Angeles. For more information, 
you can E-mail the MVPA at 
Musivideo(g aol.com. 

Portland, Ore. -based modern 
rock show "The Other Guy" has 
ended production after 10 years on 
the air. Executiv^^ producer Bobby 
Castaneda says that he no longer 



has time for the program but that 
"The Other Guy" will continue to 
be shown in reruns on KPDX-TV 
Portland. 

Congratulations to S.I.L.K-E 
for winning the grand prize on 
MTV's talent show "The Cut." 
S.l.L.K-E, a female rapper/singer 
based in L.A., will get the grand 
prize of a professionally made 
music video to be aired on MTV 
Arvada, Colo. -based video- 
clip show "Jazz Alley 
TV" has added broad- 
cast affiliate KSBS-TV 
Steamboat Springs, 
Colo. In related news, 
the program's Jazz 
Alley TV Productions 
recently filmed the Air 
Jamaica Jazz & Blues 
Festival, which was 
shown on BET on Jazz 
and was featured on 
CNN's "World Beat" 

Local show spot- 
light: This issue's 
spotlight is on hip-hop 
program "New Flavor 
Videos." 
TV affiliate: Time Warner 
Cable in New York, Manhattan 
Neighborhood Network, channel 
16. 

Program length: 30 minutes. 

Time slot: 1 1:30 a.m. Fridays. 

Host/executiw producer: Derek 
Mitchell, aka D-Mitch. 

Following are the top five clips 
for "New Flavor Videos" for the 
week that ended Dec. 11, 1998. 

1. Total (Featuring Missy El- 
liott), "Trippin' " (Bad Boy/ 
Arista). 

2. Heltah Skeltah, "I Ain't 
Havin' That" (Duck Down/Priori- 
ty). 

3. Busta Rhymes, "Gimme 
Some More" (FHpMode/Elektra). 

4. Method Man, "Judgement 
Day"(Def Jam). 

5. Sunz Of Man, "The Plan" 
(Red Ant). 



PRODUCTION NOTES 



LOS ANGELES 

McG directed the Offspring's 
"Why Don't You Get A Job?" \'ideo. 

Canibus Featuring: Biz Markie 
filmed "Shove This J-O-B" with di- 
rector Brian Beletic. 

Chris Rogers directed Gary 
Allen's "I'll TSke Today" clip. 

The Black Crowes shot "By Your 
Side" with director Kevin Godley. 

Darren Grant directed Jermaine 
Dupri's "Going Home With Me." 

Kirk Franklin & the Nu Nation 
Featuring Rodney Jerkins filmed 
"Revolution" with director Samm 
Styles. 

Sawyer Brown teamed up with 
director Michael Salomon for the 



"Drive Me Wild" video. 

NEW YORK 

Whitney Houston and Mariah 
Carey filmed "When You Believe" 
with director Phil Joanou. 

Metallica's "Whiskey In The Jar" 
was directed by Jonas Akerlund. 

Noreaga Featuring Nature, Big 
Punisher, Cam'Ron & the Lox 
filmed "Banned From TV" with di- 
rector Little X. 

Prentice Smith directed Short- 
y's "Kings And Queens" clip. 

DJ Honda Featuring Mos Def 
teamed up with director Daniel 
Hastings for the "Travellin' Man" 
video. 



Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn daily 
1899 9th StTMt NE, 
Washineton. D.C. 20018 

1 Total. Thppin' 

2 Dctoah C«. Nobody s SuppxU 1o B» H«n 

3 Fifth Evans, Lcrve Like Thi& 

4 GtraM Leveit. Taking Everything 

5 2Pac, Changes 

6 R. Kelty, Home Alone 

7 Lauryn Hill, Doo Wop (Thai Thing) 

8 Jjy-Z. Hart Knock Life iGheno Amiem) 

9 Shartce, vVri«n I Clos« My Eyes 

10 112 Ftal. MaM. Love Me 

11 Ghetto RiUfu, in Decatur 

12 Blackstreet t Mya. Take ^4e Tr>efe 

13 Redman, I'll i3ce Dat 

14 Brian McKnigtit, Hold Me 

15 Dru Hill. These Are The Times 

16 WMwrHMtMlthrMCaiKWnn^xMm 

17 Brarxty, Have Yqu E«r? 

IS Boyz II Men, I Will Gel There 

19 Ckrtkul F«M. Rirtwtn, S«w It On T>« B«-B 

20 R. Kijly l> Calinc Dion, I'm rour A/igel 

21 Method Man, Jodgerrwit Day 

22 DMm. Ulely 

23 Ice Cube, Pushin' Weight 

24 Busta Rhymei . Gimme Some More 

25 ^rrese, Svieet Lady 

26 ierome, loo Old For Me 

27 TimbaUrx]. Here We Come 

28 iarwt. Every Time 

29 Montea Jordan. When Vou Gel Home 

30 Sha« Jonei, Talk Shew Shhhl 

NEW ONS ^ 

Ho New 0ns Thli Week 



Corrtlnuous program ming 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 The Wllhinsons. Fly (The Angel Song) 

2 Wynonna. Woman To Woman 

3 Lee Am Mtanack, A Littte Past Uttte Rock 

4 Sara Evani. No Place That Far 

5 Gafth Brooks, It's Vour Song 

6 Oinie Chkhs. You Were M'oe 

7 Jo Dtt M«*$lna. Star>d Besjde Me 
a Faith HI), Let Me Let Go 



9 John MIchad MonlaorMry. Hcdd On Tu Me 

10 DiamoiKl Rio, Unbelievable 

11 Toby KeW). Getcha Some 

12 R»itfrTr)wlLSl)r«CllA8cy, WiUomCAMtrr 

13 Shania Twitn, ^nai Dor'l :nip(es3 Me Mi>:h * 

14 Deana Carter, Absence Of The Heart 

15 Patty Loveiesi, Can t Grt tnouer 

16 Wade Hayes, "Me Up From The Floor Up 

17 Ti Htmion. Hands Ot A WofVing Man ■ 

18 The Kml»ys, S^jTrtialy iOul thcr Wjtr»r|! " 

19 Tf>e Tractors, SlTOrlemn' Bread ■ 

20 Blackhawk. There Vou Have II 

21 Chad Brock. Ordinary Life * 

22 Tracy Lnrrtnct, I'H Never Pan This A^n ' 

23 Jessica Artdrews. I Will Be There Fc< Ybu * 

24 Deryl Dodd. A Bitter ErK) 

25 Aaron Tippin, For You I Will 

26 Oiivia Newton- John. Prectous Love 

27 BiB Engvall. Hfe's Your Sign Chnstmw ' 

28 Vloce Gill. Blue Christmas * 

29 Sammy Kershaw. One Day Left To Uve 

30 Terri Dark, You're Easy On The Eyes 

3 1 Jon Kindaa. Sr* Occi Selirve in Fi>ry Tain 

32 Allison Moorer. Aiat^ma Song 

33 T. Graham Brown, Wine Into Water 

34 Marii Neskr, Slow Down 

35 DoHy Parton, The Salt In My Tears 

36 Billy Ray Cyrus. Under Tr>e Hood 

37 Stuinnon Brown. I Won't Lie 
3B Gary Allan, I'l; Take Today 

39 Akson Krauss, I Give You To Hts Heart 

40 Garth Brootis, Tearin' It Up 

41 Monte Warden, Soineday 

42 Stunia Twain, From This Moment On 

43 Joe Diffie, Pwy Me 

44 Dwighl Yoakam, These Arms 

45 Lari White.. Tjike Me 

46 Linda Davis, I'm Yours 

47 Charlw Roblson, Banight 

48 Scun ^ Fw. « »j\37Ti Aci 01 SrsBCB Kncnoi 

49 Lorrie Morgan. My Favonte Things 

50 The TracloR. The Santa Claus Boogie 

• Indicates Hot Shots 



No New 0ns This Week 



m 



Continuous progranumng 
1515 Broadway. NY, NY 10036 

1 Green Day, Nee Guys Finish Last 

2 Beastie Boys, Body Movm' 

3 Brarxly, Have You Ever' 

4 The Ofhpring. Pretty Fty | For A Wtvts Giry I 

5 'N Sync. Merry Chnstrrus. H«Dpy HoliiUy 



6 Sugar Ray. Every Morning 

7 Collective Soul. Run 

8 Will Smith. Miam. 

9 Busta Rhymes, Gimme Some More 

10 Ump BizUt. Fatth 

11 Evertast. Wrtal it's Like 

12 BrHrteySptars, Baby Cne More Time 

13 Brandy & Monica. The Boy Is Mine 

14 Lenny Kravltz, F'y Away 

15 Master P, Kenny's Dead 

16 Jenntler Love Hewitt How Do I Deal 

17 2Pac, Changes 

18 Mariah Canrf, Mt All 

19 Jewel. Hands 

20 Mariah Carey, Honey 

21 Deborah Coil. NcCocTv'sSjcooMd To Be i^ 

22 Jay-Z, Hard Knock Lite (Gtiettc Anthem) 

23 Btackftreet & Mya. Take Me There 

24 SfMce GitH, Goodt;ve 

25 Class 01 "99. Another Bnck In The Wall 

26 TLC, Waterfalls 

27 Usher. You Make Me Wanna 

28 Will Smrth. Geltm' Jiggy Wit It 

29 Barenriied Ladies. It's All Been Done 

30 Jay-Z Feat. Amil t Ja, Can I Get A 

31 Naw Rwfeals. Vou Gel What You Giv« 

32 Boyz II Men, I'll Make Love To You 

33 Tlx. Creep 

34 LL Cool J. Doin It 

35 TteNokiioHBJ.G.,MDtfc(ierMoP>Dt;ie^ 

36 Hote, Malibu 

37 Marilyn Manson, I Don't Like The Drugs 

38 DMX, Ruff Ryders' Anthem 

39 Naughty By Nature. 0 PP 

40 Janet Trial's TNp Way Love Goes 

41 Boyz II Men. Water Runs Dry 

42 TLC, Red Light Special 

43 Brandy, Sittin' Up In My Room 

44 2Pae. California Love 

45 Tont Brvton, Un-Break My Heart 

46 Fiona Apple, Cnminal 

47 Spice GIrh, Say You'll Be Thea- 

48 Verve, Bitler Sweet Symphony 

49 Mase, Feel So Good 

50 Shania TWarn, Fron^ This Uomonl On 

*• Indicates MTV Exclusive 



Ho New Om Ttils WMk 



■■i 



HUSK ntST 
Continuous programming 
1515 BroMtway, NV, NY 10036 

1 Oaryl HaS t Jotei Oatcs, Jir^ Bell Rod. 

2 KMny G. Haw tounef * M<nv Lilt* Chnitnai 



3 Eagte-Eye Ctwrry. Save Tonight 

4 Sheryl Crow, My Favorite Mrstahe 

5 Goo Goo Dottt. Iris 

6 Jewel. HaixJs 

7 Shawn Mulllm, Lullaby 

8 Natalie Cole. The Chnstmas Song 

9 David Bowk iein(Craatiy,Ftace On Earth 

10 Muuh Carey. All i Want For Chrtslnus \i You 

11 Bon Jo*i, Flease Cent Home Far CftrrslrnB 

12 IWsu£n(n4p,h£c» ■jnsAwF^'tCVct 

13 Band Aid. Ot> Ih*-; Know It's CHristniaj? 

14 Pad McCartney, WtVKlsful ChreUnas Time 

15 Lisa Loeb. All Day 

16 Third Eye Blind, Jumper 

17 Sarah McUchlan. Angel 

18 Lenny Kravltz, Fly Away 

19 R. Kelly t CelMe Dion, I'm Your Angel 

20 R.E.M., Lotus 

21 Carnie I. Wendy Wilson, Hey Santa 

22 Trans- Siberian Orchestra. Oinslmai Ewe 

23 Shania Twain, F ivm Thii Muxnwt On 

24 Barenaked Ladies, It's ASI Been Done 

25 Hoolie L The Blowflsh, Only Lonelv 

26 Alami Morlsietle, Th^tnk U 

27 iMHWTH(>nUillUialiC«ty, 'Arei«xBdM 

28 No Doubt. 0' To The World 

29 Fastball. TlwWay 

30 Sti^ar Ray. Every Morning 

31 U2. Sweelest Thir% 

32 famlmnlitaeiMKLntLMlrtarlWI 

33 Shania Twain, God Bless The Child 

34 Goo Goo Dolls, Slide 

35 Rollmg Stones, Gimme Shelter 

36 Fastball, fae E scape 

37 Eltoo John, Step Into Chnstmas 

38 RuPaul, Liltie Dnjmmer Boy 

39 Madonna, The Powef Of Good-Bye 

40 U2. Christmas 

41 Sugar Ray. Fly 

42 Lauryn HII, Doo Wop (That Thing) 

43 Janet. Every Time 

44 Green Day, Time Of Your Ule 

45 BnanSetarOrchestn. Jump Jive An'Wari 

46 Shanu TWain. You're Still T?>e One 

47 JilwIl^ncaaRlSwMwnyfasfgSytaCttB 

48 Sting. GabrteCs Message 

49 Brian Sctzer Orchcitra, Jingle Bells 

50 Sntash Mouth. Walkm' On The Sun 

"^m NEW ONS 



No New 0ns Thb Week 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JANUARY 9, 1999. 



Continuous programming 
1221 Collins Ave 
Miami BMCh. FL 33139 

AMERICA'S NO. 1 VIDEO 

RZA. Holocaust 

BOX TOPS 

BIzty Bone. Not)ody Can Stop Me Now 
Deborah Cos. Nobody's Supposed To Be Here 
Busta Rhymes. Gimme Some Moni 
Total. Tnppin' 

The Offspring, F^etty Fly (For A WMe Guy) 

Master R Kenny's Dead 

2Pac, Changes 

Kirk FranUin. Ftevolution 

JifvenUe. Ha 

Orgy, Blue MorKlay 

Ice Cube, FHishin' Weight 

Adam Ssncfler, The Cftanukah Song 

Faith Evaru, Love Lit«e This 

TVrej*. Sweet Lady 

112 Feat. Mase. Love Me 

Cool Breeze, Watch For The Hook 

'N Sync, Merry Christmas. Happy Holidays 

Mariah Carey, All I Wai^ For Oristmas Is You 

Brandy, Have You Ever? 

Outkast, Rosa Parks 

Destiny's Child, Gel On The Bus 

98 Degrees, Because Of You 

Gfllo Boys, Gangsta Put Me Down 

Blackstreet, Take Me There (Remu) 

Britney Spean, ...Baby One More Time 

Snoop Oogg. Santa Oaus Gc«s Straiff^t To. .. 

Eminem. I Just Don't Give A... 

Jay-Z, Hard Knock Life (Ghetto Anth»m) 

TLC. Sle«h RkK 

Ump BliMt Faith 

SilM The Shocker, Express Yourself 

Aaliyah, Are You That Sorr»body> 

Oiomallt Cut Chemrst Suite 

Reel Tight (Do You) Wanna Ride 

NEW 

Beastie Boys, Body Movin' 
R.E.M.. Lotu) 

R. Krily, When A Woman's Fed Up 



1 



Continuous programming 
1515 BnMchvay 
New Vork. NY 10036 

Beastie Bojrs. Body Movin' 
Green Day. Nice Guys Finish Last 
Morcheeba. Summertime 
Vast. Pretty When You Cry 
Whate. Four Big Speakers 




Continuous pragramming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

Baattle Boys, Body Movm' 

Busta Rtiymes. Gimme Some More 

Emilia, Big Big World 

Green Day, Nice Guys Finch Last 

R.E.M., Lotus 

Britney Spears. Baby One More Time 

Barenaked Ladies, it's All Been Done 

U2. Sweetest Thing 

Goo Goo Dolls, Slide 

Jay-Z. Hard Knock Life (Ghetto Anthem) 

Shy, Some Kinda Wonderful 

Maestro. Shck To Your Vision 

Eagle-Eye Cherry. Save Tomghl 

Alanis Morissette. Thank U 

The Offipring. ^elty Hy (For A WhHe Guy) 

Shawn Mutlbns. Lullaby 

Faith Evans. Love Uke This 

Sheryl Crow. My Favonte Mistake 

96 Oe|rce», Because Ot You 



Continuous pragransming 
Hawley Crescent 
London NW16TT 

Cher. Believe 

Madonna. The Power Of Good-Bye 

Alanis Morissctle, Thank U 

Robbie Williams, No Regrets 

Will Smith. Miami 

U2, Swcricst Thing 

George Michael, (Dutside 

Jennifer Paige, Crush 

Dru Hill. How Deep Is Your Love 

Honeyi. Finally Found 

Eagle-Eye Cherry, Falling In Love Again 

The Corn. So Young 

All Saints, War Of Nen^ 

Uquide. Narcotic 

Aaliyah. Are You That Sometxxfy? 

Sptce Girls, Goodbye 

Jay-Z, Hard Knock Lite (Ghetto Anthem) 

Busta Rhymes. Gimme Some More 

Marric Street Preachers, Everlasting 

Des'roe. What's Your Sign 



College 

Television 

Network 



24 hours daily 
32 E 57th Street 
New Yoik. NV 10022 

Britney Spears. ...Baby One More Time 

Emilia, Big Big Worid 

Zabrahead, Get Bach 

Jewel. HarKjs 

Brandy. Have You Ever? 

Cake. Never There 

The Offspring. Pretty Fly (For A White Guf\ 

Blackstreet, Take Me There (Remix) 

Everlast What It's Uke 

New Radicals. You Get What You Grve 

Orgy, Blue Monday 

The Flys, Got You Where... 

Unbelievabte Truth. Higher Than Reason 

Barenaked Ladies, It's All Been Done 

Afghan Whigs, Something Hot 



Three hours weeUjr 
216 W Ohio 
Ctticago. IL 60610 

Zebrahcad, Get Back 
Afghan WTugs, Something Hot 
Knowledge, dinton Youth 
Limp Bizhit Faith 

Barenaked Ladies. H's All Been Done 

Ftacebo. Fute Morning 

The Ofhpring. Pretty Fly (For A WTiite GuyJ 

Leah Ar>droo(te. Bow Down 

Harvey Danger. Private Helicopter 

TtM Cardigans, My Favourite Game 

Unwrttten Law. Calitorma Sky 

Soul Coughing, Circle:^ 

Stabbing Westward. Sometimes It Hurts 

Local H, All The Kids Are Right 




1/2 -hour weekly 
46 Gmvtd St 
Brockton, MA 02401 

GoidKnger, More Than Yesterday 
Eve 6, Leech 
Hole. Malibu 

Afghan Whigs, Something Hot 

Zebrahead, Get Back 

Leah Andreone, Bow Down 

Fuel, Bittefsweet 

Leah Andreone. Low Down 

Gary Numan. Dominion Day 

Girfs JkgainsI Boys, Park Avenue 



BILLBOARD JANUARY 9. 1999 



Update 

CALENDAR 




stars Of Wonder. The Kristen Ann Can Fund — which raises money for research 
on sarcoma, a rare form of cancer— hosted its sixth annual holiday party Dec. 14 
for 1 00 children from New Yor1<'s Memorial Sloan-Kettering Cancer Center The 
party toot< place at the Sony Wonder Technology Center in New York and fea- 
tured Shania Twain and players from Vne NBA. Shown at the event, from left, are 
the NBA s Kerry Kittles and Patrick Ewing: Twain; and ttw NBA's Charles Smith 
and Herb Williams. 



A weekly Iktiiig of trade shmos, cim- 
ventions, award shows, seminars, 
and other events. Send information 
to Calendm Billboard, 5055 Wilshire 
Blvd., Los Angeles, Cal^. 90036. 

JANUARY 

Jan. 4-8. Macworld Expo. Moscone Center, San 
Francisco, 900-645-EXPO 

Jan S, Music Publishlni 101: The Basics, 
panel sponsored by Songwriters in the Round, 
Power Studios, Miami. 305-573-8042. 

Jan 7-10, 1999 International Consumer 
Electronks Show. Us Vegas. 703-907-7605 

Jan 8, BnKO Henderson Charity Ball, Bowery 
Ballroom, Newm 212-621-6317, billtfiom56@ 
aol.com. 

Jan. 1 0, 2Sth Jtnnual People's Choice Awards. 

Pasadena Civic Auditorium, Pasadena, Calif. 818- 
760-8995 

Jan 1 1 . 2Sth Annual American Music Awards, 

Shrine Auditorium, Los Angeles. 323-931-8200. 

Jan. 11-13, Ditital Engineerini Conference, 
LasVtegas. 703-907-7600. 

Jan. 13-15,Mobile Beat DJ Show And Conler- 
eaca, Tiopicana Hotel, Las Vegas. 716-385-9920. 

Jan 15-17, Second Southwest Florida Song- 
writers Festival, Fort Myers, Fla, 941-283-5166. 

Jan. 17-19, David Coursey's Showcase '99, 
Sheraton Hotel & Marina, San Diego. 888-33- 
UPSIDE. 

Jan. 23, Backstate Pass Seminar, presented 
by Silver Lining Entertainment Inc., Georgian Ter- 
race, Atlanta. 888-836-8086. 

Jan 23. Music Publicity Seminar, hosted by 
Cary Baker and Sberyl Nortlirap, University of Cal- 
ifomia-los Angeles. Westwood, Calif. 310-825- 
0641, www.unex.ucla.edu. 

Jan. 23, Entertainment Career Martietplace, 
Grand Salon In ttie Student Union, California State 
Universlty-Northridge, Nortliridge, Calif. 818-677- 
2130. 

Jan. 24-28. MIDEM 1999, Palais des Festivals, 
Cannes. 212-689-4220 

Jan 25. A History 01 Women In Rock Concert 
benefibngZen) Populahon Growth, Madison Square 
Garden, New York. 540-659-4171. 

Jan 25, The Artist's Way At Work With Marti 
Bryan, 12-week workshop, Bodhi Tree Annex, West 
Hollywood. 310 470-3635. 

Jan. 25-28, ComNet Conference. Convenbon 
Center Washington, D.C, 900-545-EXPO. 

Jan 27-28, Online Advertisint '99, La Merl- 
dien Hotel, New Orleans. 800-647-7600. 

Jan. 28-31, 1999 National Assn. Of Music 
Merchants International Music Market, Con- 
venbon Center, Los Angeles 800-767-NAMM. 

FEBRUARY 

Feb 4-15. Seventh Annual Pan African Film 
t Art Festival, Magic Johnson Theatres. Baldwin 
Hills, Calif. 213-896-8221. 

Feb 6, 21st Annual Tokyo Video Festival And 
Awards, Garden Hall of Ebisu Garden Palace, 
Tokyo, 045-450-1489. 

Feb. 10, Nashville Music Awards, Ryman 
Auditorium. Nashville. 615-321-2308. 

Feb. 11-13, extravaganza '99, sponsored by 
the Nashville Entertainment Assn.. various venues. 
Nashville, 615-327-4308. eitravaganza@nea.net. 

Feb 14, 30th Annual NAACP Image Awards, 
presented by the National Assn. for the Advance- 
ment of Colored People, Civic Auditorium, Pasade- 
na, Calif. 323-937-2454. 

Feb. 16-17. Digital Broadcast Satellite Coo- 
larence: The Five Burning Questions, Sheraton 
Gateway Hotel, Los Angeles. 831-643-2222, www. 
carmelgroup.com. 

Feb. 17-21. 1999 Gavin Seminar, Hyatt Re- 
gency Hotel, New Orleans. 415-495-1990. exl 653. 



Feb 20, Six Steps To Songwrtting Success 
With iason Blume, sponsored by Nashville Song- 
writers Assn. International and Songwnters in the 
Round, Fort LaudenJale, Fla. 305-264-0094, 

Feb. 22, MusiCares Person Of The Year Din- 
ner, honoring Stevie Wonder. Century Ptaza Hotel, 
Us Angeles. 310-201-8816. 

Feb 23-25. Gfut Lakes Broadcasting Con- 
ference t Expo, Unsing Center, Unsing. Mich. 
800-968-7622. 

Feb 23-25, REPUtech Europe, Messe, Vien- 
na. 914-328-9157. 

Feb 24, 41st Annual Grammy Awards. Shrine 
Auditorium, Us Angeles. 310-392-3777. 

Feb 25, Rhythm I Blues Foundation's 10th 
Annual Pioneer And Lifetime Achievement 
Awards, Sony Studios, Los Angeles. 310-854- 
1111. 

Feb. 27, How To Start t Run fgur Own Record 
Label Seminar, New Yorker Hotel, NewVoik. 212- 
688-3504, 

MARCH 

March 4-6, Million Dollar Black Collage 
Radio t Music Conference '99, Sumner Suites 
Atlanta Airport Hotel. College Parti, Ga. 404-766- 
1275. 

March 6, Cinema Audio Society Annual 
Awards, Sheraton Universal Hotel, Universal City, 
Calif. 818-752-8624. 

March 6-7, 1999 New Vorii Music And Inter- 
net Expo, New Ybiksr Hotel Grand Ballrooms, New 
York. 973-731-6864. 

March 8-11, 1999 National Assn. Of Record- 
ing Merchandisers Convention & Trade Show, 
Las Vegas Hitlon, Us Vegas, 609-596-2221. 

March 13, Bam Magazine's CalHotnia Music 
Awards, Bill Graham Civic Auditorium, San Fran- 
cisco. 415-864-2333. 

March 21, Academy Of Motion Picture Arts 
And Sciences Awards, Shrine Auditorium, Los 
Angeles. 310-247-3000 

March 23-24, 10th Annual Digital Engineering 
Conference, Hasbrouk Heights. NJ 703-907-7600. 

March 24. Gospel Music Assn. Dove Awanls, 
Nashville. 615-242-0303, 

March 26, Soul Train Music Awanls, Shrine 



Home court advantage: 

Roc-A-Fella Records CEO Damon 
Dash and the New York City Mis- 
sion Society have formed 'TEAM 
ROC, a new basketball-based 
empowerment program for at-risk 
boys and girls ages 12-19. Contact: 
Gabrielle Peluso at 212-229-5222. 

Artists with drive: Faith 

Hill, Hootie & the Blowfish, 
ShaquiMe O'Neal, and Dennis 
Franz have recorded public ser- 
vice announcements for Recording 
Artists, Actors, and Athletes 
Against Drunk Driving (RADD). 
Sam Goody/Musicland also offered 
discounts on albums by 350 RADD- 
affiliated artists as part of the 
group's holiday campaign. Contact: 
Dawna Shuman at 818-766-5512. 

Going off on GUNS: Rounder 
Recording artist Cheryl Wheeler 
has written "If It Were Up To Me" 
in response to last year's rash of 
school murders committed by 



Auditorium. Los Angeles, 310-858-8232. 

March 27, 13th Annual Genesis Awards. Bev- 
erly Hilton Hotel, Los Angeles. 818-501-2275. 

APRIL 

April 8, Music t Mariitting Seminar, Essex 
House, New Ybrk. 212-536-5002. 

April 9, Eighth Annual Music Video Produc- 
tion Assn. Awards. Egypban Theater, Hollywood. 
323-660-9311. 

April 20-22. Billboard International Latin 
Music Conference t Awards. Fontainebleau 
Hilton, Miami Beach, 212-536-5002, 

April 25-28, Louisiana Music-New Orteans 
Pride 1999 Conference, New Orteans, 504-592- 
9800, 

MAY 

May 5, Academy Of Country Music Awards, 

Us Angeles, 813-841-3003, 

May 10-13, 1999 3D Design t Animation 
Conference And Exposition. Convenbon Center 
Santa Clara. Calif. 415-278-5258, 

May 13-15, Electronic Entertainment Expo, 
Convenbon Center, Los Angeles. 800-315-1133, 
www.e3expo.cofli. 

May 19-22. Emerging Artist t Talent In 
Music Conference, Showcase & Festival, 
Mirage Hotel and Casino, Las Vegas, 702-837- 
3636, 

May 26, New England Video Software Deal- 
ers Assn, Educational Forum And Trade Show, 

Bentley College, Boston, 800-949-8732, 

JUNE 

June 13-16, Cable '99, sponsored by the Na- 
bonal Cable Television Assn,, McCormick Con- 
vention Center, Chicago. 202-775-3669. 

JULY 

July 14-16, Billboard Dance Music Suaimtt, 

Sheraton Colony Square, Atlanta, 212-536-5002, 

OCTOBER 

Oct 7-9, Billboard/Monitor Radio Seminar 
t Awards, Fontainebleau Hilton, Miami Beach, 
212-536-5002, 



teens. To help spread the anti-gun 
message contained in the song, her 
label will donate $5 to the Center 
to Prevent Handgun Violence 
every time the song is played on 
triple-A radio in the month follow- 
ing the .Jan. 26 add date. Contact: 
Kerry Murphy at 617-354-0700, 
ext. 280. 

Money matters: The united 
Service Organization's 1998 Holi- 
day Gala with B.B. King, held Dec. 
3 aboard the ship the Intrepid, 
raised $450,000 for U.S. troops 
overseas. Contact: Jennifer Bal- 
lantyne at 818-777-4838. 

Chula Vista, Calif.-based Jam- 
min' Z90 (90.3 FM) held a charity 
marathon before the holidays. The 
station collected 1,000 bags of 
clothes, 150 new toys, 200 used 
toys, two ears, five bikes, two cribs, 
two car seats, two high chairs, one 
ham, and $700 in cash to be donat- 
ed to local charities. Contact: Jean- 
ice Lee at 619-585-9090. 



TOMMY BOY RECORDS 

(Continued from page 17) 

been rebuilding its ranks in the last 
two years through new distribution 
deals, new labels, and compilation 
CDs. 

The label is enjoying the success of 
former House Of Rain member Ever- 
last, whose album "Whitey Ford 
Sings The Blues" has sold 347,000 
copies, according to SoundScan. The 
set peaked at No. 37 on The Billboard 
200. 

"ESPN Presents: Jock Jams," one 
of four compilations, peaked at No. 43 
on tJie same chart Other Tbmmy Boy 
compilations include "The Ptjwer And 
The Glory — Original Music And Voic- 
es Of NFL Fams" and "MTV Party 
To Go Platinum Mix." According to 
Silverman, the proceeds from both 
compilations are donated to Ameri- 
can Cancer Research. 

In October 1998, Tommy Boy inked 
a distribution deal with Washington, 
D.C.-based Dark City Records. The 
label plans to produce rap, R&B, 
gospel, and reggae acts. The rap 
group Section 8 Mob will be the 
label's first act. Its album "Guilty By 
Association" will be released later 
this year. Other artists on the label 
are Mr Tash, House Of Reps, D-Mo, 
Drama, Chain Gang, Jahman, Tre, 
and Blood Brothers. 

In November, Tommy Boy entered 
into a manufacturing and distribution 
deal with Sacramento-based Black 
Market Records. The rap/hip-hop 
label is home to Brotha Lynch Hung, 
X-Raided, and Mr Doctor An upcom- 
ing act is Triple Beam & PCO. 



LIFELINES 



BIRTHS 

Son, John .loseph Lee, to Rockell 
and John Lee UI, Dec. 7, 1998, in 
Philadelphia. Mother is a recording 
artist with Bobbins Entertainment. 



"Midevil," an album from Brotha 
LyiKh Hung, will mark the venture's 
official debut in March. 

Silverman says the plan behind the 
launching of Tommy Boy Gospel in 
November 1998 through indie label 
Tommy Boy Music is to help the label 
gain a foothold in spiritual music. 

The label's debut project, "Keepin' 
It Real," was released in September 
1998. It featured a variety of artists, 
including Fred Hammond, John R 
Kee, Angle & Debbie Winans, and 
Kim Burrell. Other acts on the label 
are Sara Von Dawnport, T-Boy & 5- 
0, 3N1, AttaQ, Shelly Gaines, Steps 
Of Praise, and 4th Element 

The Tommy Black Label, launched 
in 1997, only releases 12-inch singles 
from hip-hop artists. SiKierman saj-s 
the label will give underground hip- 
hop artists more of a chance for expo- 
sure. "It's the way we did it when we 
first started. We're trying to get back 
into vinyl albums," he says. The 
label's roster will include singles from 
Defari, Jigmaster, and Aphillyation. 

The Tommy Boy dance label. 
Tommy Boy Silver Label, also 
launched in 1997, releases 12-inch 
dance vinyl. "Both are aimed at the 
DJ. We aren't looking at hit records 
but new talents." says Silverman. 
Among the label's artists are Cevin 
Fisher, Hypertrophy, and Debbie 
Pfenden 



FOR THE RECORD 

Incorrect figures for Euro- 
pean album market share were 
used in a chart that appeared in 
the Dec. 19 issue of Billboard. 
The correct figures are as fol- 
lows: Universal, 23.5% (includ- 
ing PolyGram, 20%; and pre- 
merger Universal, 3..5%); Sony, 
2.3%; EMI, 19.2%; Warner, 16%; 
BMG, 11.4%; and others, 6.9%. 



I GOOD WORKS 



72 
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EDEL AMERICA IS MAKING A NAME FOR ITSELF IN TOUGH MARKET 

(Continued from page 1) 



Meanwhile, edel eo., the German 
parent company of EAR (see story, 
this page), has entered into a Euro- 
pean licensing agreement with Dis- 
ney's Buena Vista Music Group. But 
this only fuels the fire for greater vis- 
ibility and recognition in the Ameri- 
can market 

"As the world's largest music mar- 
ket, the U.S.A. is a particular chal- 
lenge for us," says Michael Haenljes, 
CEO of Hamburg-based edel co. 
"That's why we're particularly proud 
of our success in breaking our own 
acts, such as Jennifer Paige in the 
U.S." 

Paige, in fact, saw the challenge 
Edel faced in establishing itself in the 
competitive U.S. market as a plus. At 
the time she signed on the dotted 
line, in 1996, she was receiving offers 
from other labels — many of them 
^^^^^ miyors. 
^HHn| "I was afraid of 

, ^ / going to a major, 
P ^ because, quite 

honestly, I didn't 
want to get lost," 
Paige says. "I 
ft^ t i^l wanted the atten- 
PAiGE tion that an inde- 

pendent offers. 
Also, Edel America was v^ry hungry. 
I liked their energy." 

Buddha Monk concurs, saying, 
"Edel respects me as an artist And 
that I'm their first hip-hop signing 
means a lot to me. Of course, the fact 
that they're young, hungry, and 
enthusiastic — ^just like myself — is 
important, too." 

The label's drive has extended to a 
vibrant radio and retail outreach, 
which has already paid dividends for 
Paige and Monk, as well as labelmate 
Aaron Carter, originally signed to 
edel in Germany and the brother of 
one of Jive Records' Backstreet Boys. 

"It hasn't alwaj's been easy," says 
Jonathan First, president of EAR, 
about the early years for the label, 
which is distributed by Koch Inter- 
national. "But we've always prided 
ourselves on being a full-service inde- 
pendent label and not a niche label. 
Our philosophy remains simple: Keep 
it mainstream." 

That has been First's mantra since 
day one. From the onset he saj-s, he 
realized the importance of establish- 
ing the label's profile, and he accom- 
plished this by releasing soundtracks 
backed by substantial advertLsing. 

"We made sure that each ad, 
whether it was aimed at TV or print, 
carried the company name and logo," 
says First "That was very important 
in getting our name out there. Fbr us, 
it was a plan that we stuck with. It's 
also a plan that has worked." 

Joe Nardone Jr., head buyer for 
Wilkes-Barre, Pa.-based Gallery of 
Sound, believes that a strong "brand" 
foundation has indeed been laid for 
the label. "It's getting to the point 
where people will say, 'Here's a new 
artist from Edel America. Didn't 
they have Jennifer Paige and Aaron 
Carter albums?' Once that happens, 
they'll be set." 

SOUNDTRACKS & COMPIUTIONS 

EAR'S first release, in April 1996, 
was the soundtrack to "The Bird- 
cage." Other soundtracks followed, 
including "2 Days In The Valley," 
"Hackers," "Mulholland Falls," "Ana- 
conda," "Red Corner," and "The 
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BY WOLFGANG SPAHR 

HAMBURG— Michael Haentje.s 
founded edel co. in 1!186, and in 12 
years the label has become a major 
player in Germany's burgeoning 
music .scene. 

It's one of the largest indepen- 
dent record companies in Germany, 
as well as throughout Europe. It 
has its own CD-production facilities 
in Mecklenburg-West Poraerania in 
ea-stern Germany. And v\ith the for- 
mation of Edel America Records 
(EAR) and other branches anmnd 
the globe, edel has become an inter- 
national powerhouse with more 
gi'owth in the wings. 

In a new development, edel has 
entered into a European licensing 
agreement with Disney's Buena 
Vista Music Group (BVMG) (Bill- 
boardllulk tin, Dec. 22, 199H). The 
deal has edel handling European 
distribution of catalog and now 
releases for BVMG labels Holly- 
wood Records, Mammoth Record-s, 
and Lyric Street Records. 

The first release under this deal 
will be the Goo Goo Dolls album 
"Dizzy Up The Girl." Releiised on 
Warner Bros, in the U.S., "Dizzj' Up 
The Girl" has sold 899,000 units, 
according to SoundScan. How the 
( »oo Goo DolLs migrated from Wiu-n- 
er Bros, to Hollywood for Europe 
remains unclear At press time, the 
group's manager. Bob Cavallo, who 
is also chairman of BVMG. was 
unavailiiblc for comment. 

Under the deal, edel will also mar- 
ket soimdU'aeks and children's titles 
for BVMG's Walt LHsney Records in 
the German/Swis.«/Austrian teni- 
tories. BeneliLX, .Sj>ain, ,Scandina\ia, 
and Portugal. .Additionally, .sound- 
tracks on Disnev will be handled by 
edel in the U.K." 

During edel's early days, Haent- 
jes. the label's CEO, concentrated 
on mail-order business. The label 
specialized in soundtracks, with 
piTxluct marketed almost exclusive- 
ly through TV ads. 

By 1989, edel had transformed 
itself into a bona fide record label 
and was Issuing hits compilatioas via 
its licensing agreements with vari- 
ous U.S. and European companies. 



Having solidified its reputation 
as a premier marketing company 
by the early '90s, German parent 
edel began its worldwide exi>aasion, 
with plans to create a U.S. lal)cl. 

"I had my own management com- 
pany [First Global Management) 
when 1 first met Michael." says 
.Jonathan First, now president of 
EAR. "We met via an artist who 
w;us signed to edel Germany. With- 
in a short period of time, Michael 
and I developed a close business 
relationship. Soon, we were dis- 
ciLssing the possibility of expanding 
the label to North America. Michael 
asked me if I would make it hap- 
pen." 

Haent,jes .says he is pleased with 
the progress EAR has shown to 
date with acts including .Jennifer 
Paige, who is being handled via a 
partnership with Hollywood Rec- 
ords (sec .storv. page 1). 

Meanwhile, the parent company 
is ringing up strong results. Since 
its flotation on the German stock 
exchange in Septemben edel's stock 
has leapt from the equiv alent of $60 
to more than $160 [)er share. 

In the first nine months of its cur- 
rent fiscal year, edel posted sub- 
stantial revenue and earnings 
growth. In a global record market 
that Ls mostly contracting, edel gen- 
erated .sales of $107 million in the 
first three quarters, up 29.1*^ from 
the prior jv;u"'s .§8:i millioti. Business 
was particularly spurred by the 
international chart success of edel's 
top acts. 

Earnings are also up — having 
more than quadrupled to HA mil- 
hon in the year's first three quar- 
ters, up from $1.06 million in the 
same period a year ago. 

"This is particularly due to the 
improved earnings of our foreign 
subsidiaries, with start-up losses 
substantially lower than last year, 
thereby taking pressure off con.sol- 
idated earnings," explains Hacnt- 
jes. By the end of October 1998. edel 
artists had racked up 40 gold and 
six platinum recoi-ds internatiomJ- 
ly, more than all of li)97. 

The successful placement of the 
edel stock offering at the beginning 



of September generated proceeds 
of $41. 3 million. 

"These solid capital resources 
have laid the foundations for fur- 
ther growth next year," Haentjes 
says. "Thus, the company will be 
establishing companies of its own in 
Belgium and the Netherlands and 
extending the Italian unit." 

In 1997. edel substantially ex- 
tended its international presence 
and now has branches in Italy, 
France, Spain, the U.S.. and Scan- 
dinavia, where it assumed miviority 
contnil of edelpiteh (its former joint 
venture with indie Pitch Control) 
and renimied it edel. It already has 
a U.K. office, which has an A&R 
and marketing presence. 

With edel branches due to go into 
operation Jan. 1 in Brussels and 
Hilversum, Netherlands, the foun- 
dations for distribution activities 
have finally been laid. Edel product 
will be distributed in Benelux 
through Connected, a joint vienture 
with the Belgian indie Play It 
Again Sam. This follows the estab- 
lishment of Connected in Ctermany 
and marks a further chapter in the 
alliance between the two compa- 
nies. Edel will have its own sales 
team in Benelux from the outset 

The opening of independent 
branches coincides with a period of 
high chart presence by edel arti.sts. 
After going gold in Germany («ith 
sales of 2.50.OUO units), the" single 
"How Much Is The Fish?" hy dance/ 
techno trio .Scooter shot to the top of 
the Belgian charts, while "Crush," 
the debut single hy U.S. singer 
Paige, has also performed well. 

In the domestic market, edel 
plans to open new distribution 
channels (such as nontraditional 
outlets and the Internet) and ven- 
ture into peripheral areas of the 
music business that offer synergis- 
tic potential. 

Edel pfxsted revenue of $121 mil- 
lion in 1997. Employee count stood 
at 44G in 1997, 16% more than the 
384 employed in '96. 

The emhange rate used m thin story 
in IT deiitxclie marks to the U.S. dol- 
lar. 




Butcher Boy." 

With its soundtrack division up and 
running, EAR turned to "specialty" 
compilations to further enhance its 
main.stream-oriented profile. 

Released in 1996, the country- 
hued "Cowboy Up" was the first such 
compilation to be sanctioned by the 
Professional Rodeo Cowboys Assn., 
which boasts 11,000 members. 

EAR followed this with "WWF 
Full Metal," a collection of 14 stadi- 
um-rock tracks that was authorized 
by the World WresUing Federation. 

According to First "Cov\'boy Up" 
and "WWF Full MeUl" have sold 
more than 100,000 and 300,000 
copies, respectively; the former also 
spent 18 weeks on the Top (Country 
Albums chart 

"You simply can't go wrong with 
such releases," First says. "You have 
a built-in audience for promotion." 



On Sept. 15, EAR issued "Ojwboy 
Up 2," which was accompanied by an 
ad campaign during December to 
coincide w ith the rodeo finals. 

"Ear This" is the label's dance 
music compilation. Released Nov. 17, 
the 15-song set includes such hits as 
Black Connection's "I'm Gonna Get 
Ya Baby," Brooklyn Bounce's "Get 
Ready To Bounce," Chicane's 
"Strong In Love," and Mark Van 
Dale With Enrico's "Water Wave." 

John McNally, director of A&R at 
EAR, notes that edel releases "a ton 
of dance product overseas. So, we 
pick and choose [from edel's overseas 
product] and release what we think 
will work here." 

He says that "Get Ready To 
Bounce" did well for the label and 
that it's one of the longest-charting 
singles on the Hot Dance Music/ 
Maxi-Singles Sales chart 



EAR recently enjoyed some suc- 
cess on The Billboard Hot 100 with 
"Let The Music Heal Your Soul" by 
the Bravo All Stars, which benefited 
the Nordoff-Robbins Music Therapy 
Foundation. The Bravo All Stars con- 
sist of multi-platinum American acts 
the Backstreet Boys and 'N Sync, as 
well as Carter and international 
artists like Scooter, Mr. President, 
Touche, the Boyz, the Moffatts, 
Sqeezer, Blumchen, R'N'G, and Gil. 
Sales stand at 19,000 units, according 
to SoundScan. 

BUILDING ARTISTS 

With the label's firm footing estab- 
lished in the soundtracks market in 
1996 First signed his first artist: 
Paige. First credits the find to 
Patrick Conseil, VP of creative ser- 
vices, international, at Wamer/Chap- 
pell Music. 



First recalls receiving a demo tape 
from Conseil. "It was a dance version 
of 'Chain Of Fools,' and while 
I didn't like her version of this song, 
I did like her voice," he says. After 
hearing other songs she had done, 
First flew to Los Angeles, where 
Paige resides, and signed hen 

"It's funny," says Paige. "I never 
wanted to be a dance artist but it was 
a dance song that got me noticed." 

Paige Unks the success of her sin- 
gle "Crush," which peaked at No. 3 
on the Hot 100 the week of Sept. 5, 
with a company that is hard-working 
and still groviing. "They know how to 
make things happen," she sal's. 

KIIS-FM Los Angeles was the 
first station to play "Crush." First 
says, "The station added the single 
before we even knew it would be the 
first single." When the song became 
the station's No. 1 
requested song, 
EAR decided to 
make it the first 
single from the 
singer's epony- 
mous debut 
"We ran with 
MONK this single," First 
remembers. 
"Almost overnight, we got bombard- 
ed from every m^or label wanting a 
piece of the pie. And we knew we 
needed more manpower if we want- 
ed to take the song up the charts." 

After discussions with Bob Caval- 
lo, chairman of Disney's Buena Vista 
Music Group, EAR entered into a 
joint venture with Disney's Holly- 
wood Records for Paige in North 
America only. Both labels are han- 
dling the promotion, distribution, and 
marketing of Paige. 

Since its May 12 release, "Crush" 
has sold 675,000 copies, according to 
SoundScan. Paige's debut album, 
issued Aug. 18, has sold 181,000. 

-SPARK' CATCHES FIRE 

At about the same time that First 
was signing Paige, McNally was sign- 
ing Brooklyn, N.Y., native Buddha 
Monk. 

"What can I say?" says McNally. 
"Buddha is a rare breed. He is defi- 
nitely a unique hip-hop artist. He's a 
hard-hitting rapper who sings with a 
lot of melody. He's full of charisma, is 
able to produce, and has great idea.s." 

Buddha Monk's debut single, 
"Spark Somebody Up," was released 
July 21 and peaked at No. 13 on the 
Hot Rap Singles chart. 

"And this was without any radio 
play," says McNally. The video, bow- 
ever, was added to BET, MTV and 
the Box. Monk's debut albimi, "The 
Prophecy," is scheduled for a March 
2^1 release and will be preceded by 
the radio-only single "Life's A 
Scheme" in raid- January. 

"Throughout the whole process of 
recording my album, John made sure 
everything ran smoothly," says Bud- 
dha Monk. "On one song in particu- 
lar" — "Got's Like Come On Thru," 
which features 01' Dirty Bastard and 
is also the clasing-credits song of the 
film "The Big Hit" — "John even 
helped with the editing and other 
studio stuff. His input on my delivery, 
my melodies, my rhythms was greats 
ly appreciated." 

Both Paige and Buddha Monk 
credit EAR with being a results-ori- 
(Cont inued on next page) 
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BLONDIE RETURNS AFTER 17 YEARS WITH BEYOND SET 



fCfmtinwd from pafje I) 

was released in 1982. 

"There are kids out there in their 
low teens who are really familiar 
with the Blondie hits," says key- 
boardist Jimmy Destri, who notes 
that his IS-year-old daughter and her 
friends recognize songs like "Heart 
Of Glass" and "Call Me" "even 
though they were just zygotes" when 
the band was first hot. 

Blondie is back, and on the eve of 
its seventh set of new songs, "No 
Exit," due Feb. 2! from Beyond Rec- 
ords and distributed by BMG, the 
regrouped act is more than satisfied 
with its decision to release an album 
of new material this yean 

"It's so cliche — a band reunites 
and puts out a reissue album with 
two new songs," says drummer 
Clem Burke. "There have been so 
many Blondie reissues in the last 10 
years, it would have been a waste of 
energy." 

According to the band, after sort- 
ing out contractual issues with 
Chrysalis/EMI, which was not 
interested in releasing Blondie's 
new material, manager Allen Kovac 
suggested that Beyond issue the 
album. (Ex-Blondie members Nigel 
Harrison and Frank Infante are 
involved in litigation with the act 
over use of the Blondie name (see 
story, this page].) 

Flaunting Debbie Harry's unmis- 
takable voice and the genre-busting 
tendencies of the band's heyday, "No 
Exit" manages to be instantly rec- 
ognizable Blondie without sounding 
dated. The group attributes its 
simultaneously contemporary and 
classic sound — exemplified by the 
pop-friendly first single "Maria" — 
to up-to-date, stripped-down pro- 



(Coiitiiiiied frum premluig ixige) 

ented label. Says Buddha, "They're 
doing it right and doing it indepen- 
dently." Adds Paige, "Most impor- 
tant, they stand behind each artist. 
They make it happen." 

RADIO, RETAIL SUPPORT 

Part of making it happen, of course, 
includes making radio and retail 
react — a task EAR has apparently 
accomplished for its debut artists. 

"Jennifer Paige is a great arti.st 
who has done extremely well for us," 
says Randy Williams, music director 
at top 40 KRQQ Tucson, Ariz. 
*' 'Crush' requests well with females. 
We've kept it on for many weeks." 

At this point, Williams says, the 
song is a -solid B, behind A-Ust acts 
like Backstreet Boys, Goo Goo Dolls, 
Janet Jack.son, and Aerosmith. The 
station hasn't added the Bravo All 
Stars single. "We're still considering 
it," he says. 

Also on Paige is top 40 WKCI New 
Haven, Conn. "Hollywood worked 
that single pretty well," says PD 
Kelly Nash. 

On the retail front, Andy Sibray, 
pop buyer for Ann Arbor, Mich.- 
based Borders Inc., confirms strong 
sales for Paige. "The heavy radio play 
of 'Crush' has a lot to do with the suc- 
cess. It did well right out of the box." 

Sibray can't say the same for the 
Bravo All Stars, which he feels the 
label has not properly promoted. "All 
the girls who like the Backstreet 



duction, extensive pre-production 
work, and rehearsal. 

For the band's European tour in 
fall 1998, intended to test the pub- 
lic's appetite for a comeback, Harry, 
Burke, Destri, and guitarist Chris 
Stein "rehearsed really hard," says 
Harry. "Having all this experience, 
I think we were really sensible 
about it." 

The act's artistic process has 
evDlved over the years, tempered by 
the band members' experience on 
their own projects. Harry has 
worked as an actress, .solo artist, and 
featured vocalist with the Jazz Pas- 
sengers; Burke as a session musician 
with the Plimsouls, Dramarama, and 
Mark Owen, among others; Stein as 
a New York-based producer; and 
Destri as a trans-Atlantic producer, 
musician, and dad. Stein says the 
active songwriting collaboration be- 
tween band members on "No Exit" 
tracks was a new phenomenon. 

Blondie was arguably a main impe- 
tus behind the pastiche pop sensibil- 
ity of many of the past decade's 
artists and helped whet the main- 
stream's appetite for accessible rock 
in the age of disco. Blondie's brand of 
punky pop began to catch on outside 
its native New York after the Private 
Stock release of the band's self-titled 
first album in 1976. 

The group's second album, "Plas- 
tic Letters," yielded a hit single in 
the U.K., and its third effort, "Par- 
allel Lines" — certified platinum by 
the Recording Industry Assn. of 
America (RIAA) in 1979 — earned 
the band its first No. 1 single on The 
Billboard Hot 100, "Heart Of Glass." 
Another single from that set, "Call 
Me." was featured in the film 



Boys and 'N Sync don't even know 
this single is available," he says. 

Gallery of Sound's Nardone 
agrees. "It's got all the right names, 
but they aren't getting a lot of radio 
play. Someone needs to get the 
awareness up on that . . . With all the 
names attached to the project, it 
should be huge. And if we were sell- 
ing a lot of copies, radio would be 
forced to play it, and vice versa." 

Without question. Carter is 
Gallery of Sound's best seller from 
EAR. "He toured through our area 
twice with the Backstreet Boys, and 
they have the same audience as him," 
says Nardone. "He got himself 
known that way. Also, being the 
brother of one of the Backstreet Boys 
doesn't hurt either" 

With this artist base established. 
First is confident that the label's early 
growth curve will continue. In three 
years, EAR has expanded from a staff 
of three to 11 full-time emploj'ees. 

"We're looking for 1999 to be a 
phenomenal year," he says. "We'll 
have a new album from Aaron 
Carter, Buddha Monk's debut albimi, 
as well as sewral compilations. We'll 
continue to expand and grow. But two 
things won't change: our marketing 
capabilities and our devotion to main- 
stream music." 

AssistaiKe in preparing this story 
was provided by Carrie Hell in Lou 
Aiigeles. 



"American Gigolo" and was the 
group's second U.S. No. 1. 

The next two albums, "Eat To The 
Beat" and "Autoamerican," were 
both platinum sellers, according to 
the RIAA. But by 1982, following 
the bow of Harry's solo album, 
"KooKoo," infighting had developed 
in the ranks, and Stein was diag- 
nosed with an often-fatal genetic 
disease called pemphigus. The band 
managed to release "The Hunter," 
but following an unsuccessful tour, 




Blondie dissolved. 

In the inimitable style that en- 
deared Blondie to audiences 20 years 
ago, "No Exit" ties together elements 
as diverse as disco, reggae, old-fash- 
ioned punk, and rap — and includes a 
guest appearance by rapper Coolip 
on the title track. 

Bob Bell, new-release buyer at the 
220-store, Torrance, Calif.-based 
Wherehouse Entertainment, re- 
marks, "Blondie absolutely influ- 
enced a whole variety of bands, fe- 
male artists, and alternative artists 
who incorporated rap and other ele- 
ments into their music. Blondie as a 
band nerer really got old, and their 
back catalog sales show that," 

Eric Keil, VP of purchasing at the 
nine-store, South Plainfield, N.J.- 
based Compact Disc World chain, 
agrees. He adds, however, that w-hile 
"Maria" is the most accessible album 
track, he's concerned about its radio 
prospects, especially in the New York 
area. "People have to hear the music, 
so the radio component has to be 
there," he says. 

Tony Mascaro, music director at 
adult contemporary WPU New York, 
says that Blondie's hits are a standard 
at the station and that "they test \^ry 
well w^ith our audience." While he 
acknowledges the appeal of greatest- 
hits collections— the 1981 set "The 
Best Of Blondie" has sold 1.1 million 
units since 1991, according to Sound- 
Scan, and the 1994 "Platinum Collec- 
tion" boxed set garnered rave 
reviews — Mascaro adds that "Debbie 
Harry has a kind of mystique about 
her," which will help propel this album 
of new material acn)ss formats. 

Km'ac, chairman/CEO of Beyond's 
parent company, the Left Bank Orga- 
nization, is confident that Blondie's 
embrace of so many musical styles 
will help the act "transcend the seg- 
mented business" of radio formats, 
"which is so rare today." Promotions 
already under way at radio include 
Blondie-focused contests to win trips 
to the American Music Awards, 
being aired Monday (11) on ABC, 
where the band will perform. 

In further efforts to reach fans of 
multiple genres, BMG-affiliated 
Loud Records and Logic Records 
will separately promote remixes of 
album tracks "No Exit" and "Maria," 
respectively. According to Beyond, 
Loud hip-hop acts will remix "No 
Exit," while Logic's remLxes will in- 
clude a house version by Soul Solu- 
tion and a drum'n'bass remix by 



Talvin Singh. 

The Left Bank Organization, 
which manages the band, and Bejiond 
will bank on the existing fan base for 
Blondie and market the group — not 
just the album and single — with that 
in mind. This philosophy was behind 
Left Bank-engineered recent pro- 
jects by Duran Duran and Meat Loaf, 
among others. 

"We believe at Beyond that you 
have to find your audience — and not 
just by relying on radio," says Kovac. 
"Radio needs to be supported with 
retail, venue marketing, and televi- 
sion initiatives." 

For Blondie, TV visibility began 
with an episode ofVHl's "Behind The 
Music" in September 1998 and w ill 
continue beyond the American Music 
Awards, where the band will appear 
with members of Wu-Tiing Clan and 
Mobb Deep. A tour film is al.so pend- 
ing, and Blondie songs are featured 
in the forthcoming I^ramount/MTV 



NEW YORK— Ewn as Blondie ex- 
periences a resurgence w ith the 
imminent release of its first new al- 
bum since 19S2, the cui'rent mem- 
iiers are cmbruiled in a lawsuit 
with foiTner l)a.s.si.st Nigel Hairlson 
and guitarist Frank Infante over 
use of the gniup name. 

The two former band members 
filed a complaint in New Y'ork 
.State Supreme Court on July 23, 
1998, against the four current 
Blondie membei's and the corpora- 
tions Blondie Music Inc. and Mon- 
ster Island Music. 

Harrison and Infante are seek- 
ing uaspecified punitive and com- 
pensatory diunages on ht'half of the 
two corporations, claiming that the 
companies are entitled to reeeiw 
and regulate royalties from the new 
Hlondie release, according to the 
.suit. Infante owns a 10'? .shaiv of 
the two companies; Harri.son owns 
12'5f . The other four band mem- 
Iwrs — Debbie Harry, Chris Stein, 
Clem Burke, and .Jimmy Destri — 
each own a W.'i'/r share. 

The .suit was amended Sept :iO, 
1998. The defendsuits moved .Sept. 
24 imd again Nm-. o to tUsmiss Hai"- 
ri.son and Infante's suit 

Ham.snn and Infante were band 
members from 1977 until Blondie's 
effectire breakup in 1982. Blondie 
Music and Monster Island have 
regulated Blondie-relattHl finiuicial 
business, including royalties, .since 
the group's second iUbum. 

Harrison and Infante allege that 
the defendants have entered into 
"unlawful appropriation and breach 
of fiduciary duty" in using the 
Blondie name and in making busi- 
ness decisions for the corporations 
w ithout a unanimous vote, accord- 
ing to the complaint. The suit 
alleges that the shareholders' 
agi-eements of the two coiporations 
state that u.se of the Blondie munc 
requii-es cnasent of all .shareholders. 

While Harrison and Infante 
were included in an abandoned 



film "200 Cigarettes," with Ben 
Affleck and Christina Ricci. Ex- 
tensive cross-marketing is planned. 

Kovac says the 18-34 demo will be 
the target for the new Blondie 
effort — plans include a college tour 
in the spring — though he estimates 
that the actual appeal will be broad- 
er Adds keyboardist Destri, "Kids 
today are wide open to a whole body 
of work we didn't have when we were 
that age," which will help open their 
minds to "No Exit." "I'm glad our 
songs lasted throughout our initial 
run at this thing." 

"Mu-sicians live in dog years," quips 
Burke. "It doesn't really feel like that 
long has passed since our last 
album — like when you see somebody 
you know and you don't realize five 
years have gone by. But in our minds, 
the record is a success just because 
we made it. It took a lot of work and 
a lot of time and energy. I think we're 
all happy, so it's a success already." 



attempt to reunite the hand almost 
three years ago. Infante says he 
and Harrison were not formally 
informed of the remaining mem- 
bers' intention to release a new 
album. That set. "No Exit," is due 
Fob. 23 from Be.wnd Records (see 
story, page 1 ). 

Harry. Stein. Burke, and Destri 
are represented by attorney 
Christine Lepera, who declined 
comment on the ca.se. 

According to their filing, the 
Blondie name is not an a.s.set of the 
corporations in which Harrison 
and Infante are shareholdei*s. 

"By concocting a claim to pre- 
vent defendants from using the 
name originated by defendants, 
plaintiffs . . . are seeking to win a 
free ride on the backs of defen- 
dants' current hard work and 
musical enteri)rise," states the 
defendants' filing. 

The defendants' motion to dis- 
mi.ss also states that Harri.son and 
Infante's a.ssertion that the name 
Blondie is owned by Blondie Music 
and Monster Island Music "is a 
hollow- claim, unsup|X)rted by any 
legal theory or factual evklence." 

"It's sad and it's stupid that we 
have to do this," says Harri.son, 
now an A&R executive at Inter- 
scope Records, "but you can lie 
down and let them drive aver you 
or you can get out of the way." 

Harrison and Infante are rep- 
resented by attorney Robert 
Cinque, who was unavailable for 
comment by press time. 

"To me. this suit is more per- 
sonal than business," saj-s Infante, 
who is still einplo.M^ as a musician. 
"This is who I am — that was my 
work, my guitar playing, my .song- 
writing — Blondie is a big part of 
my identity in the music world. I 
just want to get the i-ecorrl straight 
as far as our involvement in the 
group and. on the business end, get 
w hat we're supposed to get" 

l>YU\N SIKULER 
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PALM PICTURES' SLY & ROBBIE GIVE DRUM'N'BASS A NEW TWIST 

(Cont inued from page 7) 



drummer must play but Sly." 

During his breaks, Dunbar was 
also checking out Shakespeare. 

"I asked who was playing," he 
recalls. "Then I told him I loved his 
bass sound." 

That mutual admiration has been 
the basis for an exceptionally har- 
monious working relationship. 

"You learn from your predeces- 
sors' mistakes," says Shakespeare. 
"If we were to argue, we'd do in pri- 
vate; no one would know. But it's 
never happened. If I say, 'Try this,' 
he won't hesitate, and the same with 
me. The time we ttx)uld spend argu- 
ing, we use to make music." 

After a collaboration of more than 
25 years, neither man has any idea of 
the number of records they're made 
together "I cannot even throw a fig- 
ure at you," says Dunbar. "We were 
checking once, and we stopped count- 
ing at over 500 songs." 

Howie B has released solo albums 
for Mo' Wax/Island/Pblydor and runs 
his own Pussyfoot label out of the 
U.K. He's worked as a producer/ 
remixer with Brian Eno, Robbie 
Robertson, Tricky, Luscious Jackson, 
Bjork, Ry Cooder, and others. 

REACHING OUT TO RHML 

A key element of the album's mar- 
keting — which is being handled by 
Palm Pictures' corporate sibling 
Rykodisc — involves "reaching out to 
all the reggae and dance [retail) buy- 
ers," says Rykodisc/Pahn Pictures 
product manager Chris Gray. 

"We're also ser\icing the top reg- 
gae and dance stores in key markets 
like New York, Los Angeles, San 
Francisco, and Miami," Gray says. 
"We're trying to raise the conscious- 
ness on the dance end, because it's an 
area in which Sly & Robbie are not 
as well-knovra. We're trying to bring 
buyers' attention to Howie B's role as 
producer and how the record sounds, 
so there's a lot of call-outs, reaching 
out with materials like one-sheets, 
promo CDs, and stickers." 

Gray notes that li.stening-post 
placement is also being sought at var- 
ious national chains, as well as at the 
Florida-based retailer Spec's — 
"because Miami is a great dance 
market," he notes. 

"Through our Rykodisc indepen- 
dent retail network," Gray adds, 
"well be educating the buj'ers about 
the release in dance areas where 
people might not know Sly & Robbie, 
although it does seem strange to be 
talking about breaking the artists 
who created the foundations of dub." 

Though Roberto Gooden, urban 
music supervisor for the HMV outlet 
in New York's Herald Square, hadn't 
yet heard the album in late Decem- 
ber, he says, "I'm excited at the 
prospect of hearing the riddim 
twins — legitimate reggae producers 
and legendary musicians — collabo- 
rating with a huge electronic artist 
like Howie B. 

"The influence for a lot of these 
drum'n'bass artists fixHn the U.K. has 
always been reggae, when it was 
called jungie and practiced by Afro- 
Caribbeans in the U.K.," Gooden' 
adds. "That's when it showed its rag- 
ga roots. So it's great to see these 
foundation reggae artists working 
with dance music's cutting edge . . . 
This record n^y be experimental, but 
with these pedigreed names attached 



to it, it has to fly." 

Two DVD releases form another 
essential component of the market- 
ing plan. A "Superthruster" DVD 
animated single, with a retail price 
of $7.98, will be serviced to MTV's 
electronica/dancc-oriented "Amp" 
program and regional video outlets 
Jan. 25. 

The video has two audio mixes — a 
digital 5.1 surround-sound mix and a 
stereo PCM mix — and interviews 
with the artists and Howie B con- 
ducted by reggae photographer Adri- 
an Boot Also included is an interac- 
tive program featuring an album 
sampler, a photo gallery, biographi- 
cal information, a full-motion-video 
menu, and a World Wide Web link 
letting users access the sites of Palm 
Pictures (www.islandlife.com) and 



show as a hobby. The people who 
have shows with advertising treat 
their shoe's like a business." 

According to an informal survey of 
local music video shows, the three 
types of companies most likely to 
sponsor local video shows are record 
labels, music retailers, and concert 
promotion companies. 

Ed Brunson, executive producer of 
the R&B show "Urban X-pressions" 
on WGTW-TV Philadelphia, says, 
"It's very hard to get corporate spon- 
sorship outside the music industry. 
You can go after sponsors like sports 
apparel companies, beverage compa- 
nies, or video-game companies, but 
usually they don't understand what a 
local music video show is about" 

In addition to record company sup- 
port, Brunson says, "Urban X-pres- 
sions" has mainly found loyal spon- 
sorship with independent businesses, 
like local retailer Armand's Records, 
talent showcases, local beauty par- 
lors, and barbershops. 

UNIQUE CONCERNS 

Brunson notes that R&B and rap 
shows have unique concerns because 
"racism is still out there. If your show 
plays black music, some people see 
your show as less desirable." 

These concerns are what led to the 
recent formation of the Internation- 
al Media and Advertising in Enter- 
tainment Group (IMAGE), a coalition 
for local R&B and hip-hop shows (The 
Eye, Billboard, Nov. 28, 1998). Co- 
founder Chris Johnson is also execu- 
tive producer/host of Raleigh, N.C.- 
based "Positive Progression." 

.lohnson says that one of the 
biggest challenges that R&B and hip- 
hop shows face when trying to get 
sponsors concerns "the content of 
our videos. We have to deal with 
stereotypes that our videos are vio- 
lent or sexually e.\plicit." 

Johnson says that the purpose of 
IMAGE is to "maximize awareness 
of our member sho»^' products and 
services on the corporate and street 
levels. We want to be a one-stop shop- 
ping center for sponsors. We set up 
advertising packages on a two-week, 
four-week, and six-week basis." 

So far, more than 15 local shows 
are members of IMAGE, including 
"Urban X-pressions," St. Louis- 
based "Hot Videas," New Orleans- 
based "Hip-Hop Half-Hour," and 



Ifykodisc (www.rykodisc.com), where 
a secret code giv^s access to bonus 
material. The video can be purchased 
at retail or ordered from either Web 
site. 

Also out .Ian. 25 is a 35-minute 
DVD \ideo— "Strip To The Bone." 
named after the album's title song — 
featuring LA strippers proving that 
silicon is the only thing that can't 
bounce to Sly & Robbie. 

"It's targeted to a different mar- 
ket segment of the DVD audience," 
says Gray, "and will be marketed out 
of Palm Pictures in Chicago, the base 
for [subsidiary company] Manga." 

Says Blackwell of his company's 
support for the format, "I believe 
DVD is the fu^t technology that has 
come along that will have the same 
type of impact and demand as the 



Omaha, Neb.-based "Video Diversi- 
ty." According to Johnson, IMAGE 
membership isn't open to every show. 

"We have certain rules and stan- 
dards," he explains. "The shows in 
our organization have been on the air 
for at least three years and must haw 
the abilitj' to advertise. We look at the 
quality of the show's content. We 
don't allow shows that bring a lot of 
negativity across to the public." 

John.son notes that IMAGE won't 
be accepting any new members until 
the end of 1999 so that the group can 
stay focused on its goals. "We want 
to make a difference — not just local- 
ly but also internationally," he says. 

COAUTION IS KEY 

Forming a coalition of local shows 
was a key factor in getting "Music 
Link" to accomplish a goal that few 
local shows have been able to reach: 
adding a broadcast TV affiliate in a 
major market. "Music Link" broke 
into the Los Angeles market earlier 
this year by partnering with the R&B 
show "Urban Nights" and the modem 
rock show "Are-Oh-Vee" (both on 
KRCA-TV) to form the Red-Eye Net- 
work (The Eye, Billboard, Oct 3, 1998). 

"A lot of record labels have this 
'MTV or bust' mentality when it 
comes to promoting videos," says 
Stefan (ioldby, Red-Eye Network co- 
founder and "Music Link" music 
director. "We wanted to form a net- 
work so record companies would 
start to take notice of local/regional 
shows more than they haw been." 

The Red-Eye Network has effec- 
tively pooled its members' resource.s. 
Goldby says this gives the shows a 
distinctive and powerful boost: 
"Urban Nights" executive producer 
Larry Guzy is president of the video 
post-production faciUty Producers 
Post; "Are-Oh-Vee" executive pro- 
ducer Scott Barrett is one of the key 
operators of the onUne video channel 
MusicVideos.com, which cross-pro- 
motes Red-Eye Network shows; and 
"Music Link" is part of Music Link 
Productions, which includes a pro- 
duction house that services labels 
with concert footage, videoclips, and 
electronic press kits. 

"Everything we do is about good 
marketing material," says Barrett 
"In the first three months that the 
Red-Eye Network has existed, we've 
had 10 Libels commit marketing dol- 



CD. Also, DVD is the ultimate for- 
mat for the music and film enthusi- 
ast because of its quality and capa- 
bilities, and it's also the direct link 
between the entertainment and the 
computer worlds." 

RADIO CAMPAIGN 

The "Superthruster" track is also 
being used to propel the initial radio 
promotion. 

"We plan to work 'Superthruster' 
to alternative, Iriple-A, and special- 
ty shows — including electronica and 
reggae and mix shows," says Mike 
Marrone, Rykodisc/Palm Pictures' 
national director of promotions. "The 
Howie B connection opens them up 
to a whole other audience." 

The album will be serviced during 
the second week of January to those 



lars to the organization." 

Teaming up with local radio sta- 
tions is one of the more effective ways 
that local video shows have been pro- 
moting themseh'es. "Urban X-pres- 
sions" has a music-gossip segment 
featured on R&B radio station WPHI- 
FM Philadelphia. The modern rock 
.show "Rage TV" on WBPX-TV Bos- 
ton has televised events hosted by 
rock station WBCN Boston. WBCN 
air personality Melissa Teper also 
hosts a "Rage TV" news segment 

"Rage TV" has secured loyal spon- 
sors with American Skiing Co. and 
Tower Records outlets in the Boston 
area. "Rage TV" executive producer 
Paul Carchidi says, "With American 



album was performing well anyway," 
sal's Gray, who adds that the album is 
more likely to see a sales boost in the 
Andys stores in the north. Midlands, 
and east of England, as the stores are 
oriented toward album buyers. 

By gaining a TV foothold in the 
run-up to Christmas, the contest has 
given the mainstream mu.sic busine.ss 
a shot in the arm at a time when com- 
petition for viewing is at its .strongest 

The show's format ensured that 
interest grew in the week before the 
poll. Viewers were asked to vote on a 
short-list of 20 songs on Dec. 12, nar- 
rowing them down to 10 entries. 
These 10 were broadcast in a one- 
hour show on the nationwide ITV 
network at 6:05 p.m Dec. 19. The 
winner was announced in a half-hour 
segment beginning at 9 p.m. More 
than 1 million calls were logged in the 
voting, according to LWT 

King notes that the show's view- 
ing audience hit 9.7 million at its 
peak during the results show and 
that LWT has "99%" committed to a 
1999 edition. Also back on board, he 
.says, will be Britannia Music, whose 
sponsorship of the Brit Awards 
ended this year 

HMV's Winter says the show's 
effect was strongly slanted toward 
the w inner: The other finalists saw 
limited sales gains, he notes. 

Despite strong retail demand for 
the Boyzone single, that success will 
not be noted on the ofHdal U.K. chart 

"No Matter What" has been the 



radio formats, as well as to college 
radio. A second single has not yet 
been chosen. 

"They are the original rhythm 
killers," says Bruce Warren, PD of 
WXPN Philadelphia. "What thou- 
.sands of DJs are doing with technol- 
ogy. Sly & Robbie have been doing 
organically with their instruments. 
Teaming them up with Howie B will 
write another excellent chapter in 
the evolution of drum'n'bass." 

Street teams armed w ith stickers 
and fliers, a Hmited-edition 12-inch 
vinyl set, and a consumer media cam- 
paign are also planned. 

Outside the U.S., Palm Pictures 
U.K. will release the album in conti- 
nental Europe and the U.K. simulta- 
neously with the stateside launch. No 
plaas for touring have yet been made. 



Skiing Co., we found that its biggest 
growth market is with snowix)arders, 
who al.so happen to be heavy music 
consumers. 

"We've been able to do successful 
promotions by being visible at events 
like the Boston Snow Sports Expo," 
he adds. "Reprise Records and Capi- 
tol Records put out CD samplers 
aimed at the youth/outdoor sports 
market and we helped distribute the 
CDs at local sporting events." 

The bottom line, says Carchidi, is 
that "if you're a fledgling local show, 
you have to go overboard in proving 
yourself valuable to get your foot in 
the door. No one's going to hand any- 
thing to you." 



subject of a dispute between its co- 
composer Sir Andrew Lloyd Webber 
and Polydor Records U.K. (Bill- 
hoATiBuUetin, Dec. 7, 1998). The 
song is from his musical "Whistle 
Down The Wind" and was penned by 
Lloyd Webber and Jim Steinman. 
Boyzone's version topped the U.K. 
charts in Augu-st and — with sales of 
more than 1.25 million — was the local 
industry's fourth-biggest-selling sin- 
gle of 'S)8 as of press time, according 
to chart data. 

After the single had charted for 15 
weeks, Polydor lowered its dealer 
price to one penny below the mini- 
mum price for chart eligibility as it 
set up Boyzone's next single, "I Love 
The Way You Love Me." 

"No Matter What" thus left the 
charts while remaining available at 
retail. This sparked the dispute with 
Lloyd Webber, who said in a state- 
ment that the label "destroyed the 
opportunity of creating the biggest 
single ever from a musical." 

The composer adds, "I've had it up 
to here [with the company). I've had 
no relationship with them for some 
time." 

Lloyd Webber's Really Useful 
Group is ;iO%-owned by PolyGram. A 
Polydor spokeswoman says that "No 
Matter What" also remained avail- 
able as a live version on Boyzone's 
current single. 

"Polydor has an obligation to all 
our artists to market them as best we 
can," she says. 
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Brisk Holiday Sales Are 
Ideal Gift For Latin Stores 



BY JOHN LANNERT 

It was 'dFeliz Narkiad for Lati- 
no retailei's during the 1998 holi- 
day season as Spanish-language 
product pasted solid sales increas- 
es compared with the same peri- 
od in 1997. 

True to the sales pattern estab- 
lished earlier in December, sales 
for the week ending Dec. 27, 
which were tabulated during the 
week of Christmas, were K3 1,000, 
up 10% from the 574,,500 units 
moved during the similar week 
last year, according to SoundScan. 

Sales of Hispanic product for 
the week ending Dec. 6 were 
334,000 units, up T/t over the cor- 
responding period in 1997, 
according to SoundScan, while 
382,500 units were sold for the 
week ending Dec. 13, an H% boost 
over the same period in 1997. 

Dave Ma.s.'iry, president of the 
Neptune, N.J.-based Ritrao Lati- 
no, the largest U.S. indie retailer, 
sail's same-store sales were up 6% 
during the 1998 holiday season 



.50 for the week ending Dee. 27, 
1998, compared with the similar 
week in 1997 were up 10% to 
231,000 units. 

The chart-topping album in 
December 1998 was Shakira's 
"D6nde Estan Los Ladrones?," 
which moved 10,.500 units in the 
Dec. 19 issue and 12SM) pieces in 
the Dec. 26 issue. Among the 
other top sellers were "Suave- 
mente" by Sony Discos' Elvis Cre- 
spo, "Cosas Del .'Vmor" by Fono- 
visa's Enrique Iglesias, and "My 
Life: The Greatest Hits" by 
Columbia's Julio Iglesias, En- 
rique's father 

Shakira, Crcspo, and Emique 
Iglesias were among the fiw best 
.sellers at Ritmo Latino, according 
to the company's marketing 
director, Anamarfa Cesefia. 

While the disparity in the holi- 
day figures between the percent- 
age rise of total sales and of titles 
on The Billboard Latin 50 sug- 
gests catalog product fueled the 
fire in holiday sales, Cesefia says 



BY SETH GOLDSTEIN 
and EARL PAIGE 

NEW YORK— Consumers took 
DVD home for the holidays, big time. 
The format has caught the fancy of 
the American public quicker than 
anyone had anticipated — at least 
until Thanksgiving, when the first 
tremors of a buying frenzy were felt 
(Billboard, Dec. 12, 1998). 

For the week of Dec. 14-20, disc 
sales as measured by VideoScan 
reached 5.36,000 units, 44% ahead of 
the previous wioek — and 22% ahead of 
the week earlier. Because VideoScan 
data don't include sewral key brick- 
and-mortar retailers or the Internet, 
trade observers suspect the true fig- 
ure is 30%-40% higher than the pub- 
lished numbers, or as many as 900,000 
discs for the week ending Dec. 20. 

Led by the current best sellers, 
"Lethal Weapon 4" and "The Nego- 
tiator," disc sales could approach 15 
million, nearly 10 times the 1997 to- 
tal. Not surprisingly, format fence- 
sitters are now taking sides. 

Spoke.swoman Laura Mahle says 
the "tremendous" response to a 400- 
store test means a full Kmart com- 
mitment in 1999. "We are looking 
forward to rolling out nationally 
when product is made available 
sometime this spring," she says. 

Kmart also registered strong 
fourth-quarter VHS sales. Others, 
though, are ignoring tape for DVD. 

"Most of our accounts were never 
in VHS with feature films, but they 
are now w ith DVD. It's a whole new 
business," says Mark Galeo, video 
buyer for Northeast One-Stop/Sum- 



entity did better than department 
stores and mall-based stores." 

At the nation's malls, sales of home 
entertainment products, which in- 
clude video as well as music, were up 
6.4% over last year, according to the 
International Council of Shopping 
Centers. 

One difference this year from past 
holiday selling seasons, merchants 
say, was that sales were boosted by 
December rap and R&B releases. 
Previously, it was rare for labels to 
issue such albums from established 
artists after Thanksgiving. When it 
became known that labels were 
bringing as many as 15 potential hit 
albums to market in December, mer- 
chants voiced a number of complaints 
(Billboard, Oct. 31, 1998). But after 
seeing the impact those albums had 
during December — especially 
DMX's "Flesh Of My Flesh, Blood 
Of My Blood" — merchants say that 
it might be a good idea for labels to 
duplicate that strategy next year. 

Christos Garkinos, VP of market- 
ing at the 19-unit Los Angeles-based 
Virgin Entertainment, says the 
December rap releases spurred 
'incremental sales" for the holiday 
selling season. He says sales from 
stores open at least a year increased 
by mid-single-digit percentages in 
December. 

Carl Singmaster, president of the 
six-store Manifest EHscs & Tapes in 
Charlotte, N.C., says, "The holiday 
season was huge for us. We were 
helped by last-minute rap and hip- 
hop releases." Comp-.store sales rose 



mit Entertainment in Latham, N.Y. 
Northeast services 1,000 stores 
along the Eastern seaboard. Sales 
are especially strong in Baltimore 
and Philadelphia. 

Online retailers helped keep play- 
ers in use over the holidays. New 
entrant Amazon.com reportedly split 
its video sales 60/40 between DVD 
and VHS. BigSlar Entertainment, 
which opened a DVD World Wide 
Web site two weeks before Christ- 
mas, marked down several titles, 
including "Basic Instinct" and "9'/! 
Weeks," to $9.99 and watched them 
"fly out the door," says executive VP 
David Levitsky. The loss leaders gen- 
erally were purchased along with 
four to seven full-priced discs. 

"I couldn't be any happier," says 
Columbia TriStar executive VP Paul 
Culberg, who is also president of a 
trade association, the DVD Video 
Group. Twenty of Columbia's 63 
titles are near or above 100,000 units, 
with "Godzilla" over 400,000. "One of 
the things we're beginning to see is 
growth in the children's and family 
category," Culberg adds. He admits 
to being surprised at this early sign 
of broadening DVD appeal. 

Perhaps the clearest indicator of 
DVD's success — and its ability to 
overshadow plain-vanilla VHS — 
came from Musicland Stores Corp., 
which announced Dec. 28 that its 
disc sales reached $5 million during 
the la,st seven days of the Christmas 
shopping period. That brought the 
year's total to $50 million. 

"Our first million-dollar week was 
in December 1997, and now 12 



20% in December. 

"The amazing thing," he adds, "is 
the customer came in and bought 
both the new rap releases and their 
Christmas pre.sent" 

Others, however, complained that 
despite what many were touting as 
the biggest lineup of blockbuster 
releases ever issued during the holi- 
day selling season, this year lacked a 
must-have title like the "Titanic" or 
"Bodyguard" soundtracks from 
Christmases past. 

Like all publicly owned retail com- 
panies, Musicland Stores, the mall- 
based merchant that operates the 
most music stores in the U.S., 
declines to relea.se same-store sales 
numbers until early January. But 
Marcia Appel, senior VP of corporate 
advertising and communications, 
says sales "were slightly ahead of our 
projections." She adds, "We saw a 
tremendous surge in sales the week 
prior to Christmas, and it continued 
the day following Christmas." 

Bill Teitelbaum, president of the 
174-unit National Record Mart 
(NRM), reports that during Christ- 
mas week, the chain enjoyed a com- 
parable-store sales increase of 12.5%, 
which helped NRM post a raid-sin- 
gle-digit percentage comp-store gain 
for the season. 

In Owensboro, Ky., Terry Wood- 
ward, president of the 1 15-unit Wax- 
Works, says that comparable-store 
sales for December were up 8% 
through Dec. 27. 

Online music .sales were estimated 
at $1.35 million in 1998, according to 



months later, sales hit $5 million in 
one week," said video VP Peter 
Busch in a prepared statement "The 
popularity of DVD has exploded 
since its introduction." 

IMPACT SEEN ON VHS 

The explosion may have dented 
prerecorded cassettes. "On the day 
after Christmas, we did more rev- 
enue in DVD than we did in VHS," 
says Best Buy music and video VP 
Joe Pagano. "That's a first" 

One .sector of the cassette market 
seems particularly vulnerable to 
DVD: movies presented in wide- 
screen, which gives home viewers 
the aspect ratio they experience in 
theaters. 

Five years ago, Hollywood discov- 
ered widescreen tapes could rein- 
vigorate catalog sales; now the stu- 
dios are finding DVD does the job 
even better. Tower Video VP John 
Thrasher says the VHS versions 
"have stopped performing in a big 
way" as early adopters switch for- 
mats. While it's not yet a trend, 
Pagano acknowledges seeing "a little 
nick in widescreen sales." (Columbia 
TriStar's Culberg agrees that de- 
mand has "kind of flattened out." 

VHS sell-through was just a notch 
above flat for some key retailers. 
Even counting a surge "at the finish 
line" from titles including "Titanic," 
"The Mask Of Zorro," and "Arma- 
geddon," Pagano .says VHS "is run- 
ning flat" for the year. In contrast. 
Best Buy's DVD volume through 
Dec. 27 topped 3 million discs, near- 
(Continued on next page) 



the research firm Jupiter Communi- 
cations, from $36.6 million in 1997. 

Jon Diamond, vice chairman/CEO 
of N2K, which operates the online 
retailer Music Bcxdevard, says sales 
"far exceeded our expectations." 

He says N2K sold "many more hits 
than catalog this holiday season, 
which indicates to us that this is pro- 
duct that people would've bought in 
stores but [instead] bought from us." 

Mike Farrace, VP of worldwide 
marketing at Tower Records/Video, 
says the chain's onhne holiday sales 
rose 400% over last year's. 

"It's a deep-catalog business," he 
says, adding that "the number of 
records bought per transaction has 
shovs'n light improvement." 

Brick-and-mortar retailers report 
that upgraded inventory manage- 
ment systems and cautious product 
buying obviated supply-chain prob- 
lems. There were no widespread 
reports of albums out of stock, but 
.lohn Kunz, owner of the Waterloo 
Records store in Austin, Texas, notes 
that he had a "brief problem" getting 
suppliers to restock several titles. 

The top-selling albums during 
Christmas week, retailers say, 
ranged from .Jewel's "Spirit" at some 
chains to DMX's new title at Musi- 
cland. At the mass merchants. Garth 
Brooks' "Double Live" was the 
biggest hit, as expected, although 
Handleman's Cline reports strong 
sales of Celine Dion's Christmas 
album, "These Are Special Times," 
and Alanis Morissette's "Supposed 
(Continued on next page) 



compared with the same period in 
1 1997. With the addition of five 
i Ritmo Latino outlets in '98, Mass- 
ry says, overall sales for the 28- 
.store chain rose 20% during the 
holiday season. He declines to 
specify the company's revenue. 

■Latin sales were also on the 
rise at the 600-,store. North Can- 
ton, Ohio-based (^amelot .Music, 
which acquired the Spec's chain 
last year. Mare Goodard, Latin 
buyer for Camelot and Spec's 
stores, points out that the holiday 
season "wasn't as strong as I 
thought it would be initially, but 
that might have been due to 
wanner weather." 

Nonethele.ss, Goodard savns that 
for the holiday season "business- 
wise, we are up." At press time, 
Goodard did not have specific 
sales data but says the figures at 
! t^amelot "were much higher" thus 
holiday season than last when tiie 
company had a low profile in the 
stateside Latino market 

Goodard was unable to make 
1997/1998 holiday sales compar- 
isons for Spec's due to differences 
in the two chains' accounting sys- 
tems. 

Though the overall '98 holiday 
figures in the U.S. Latino market 
were up, holiday-.sea.son sales of 
titles that appeared in The Bill- 
board Latin 50 were flat com- 
pared with sales in December 
1997. 

Titles charting on The Billboard 
Latin 50 in the Dec. 26, 1998, issue 
.sold a total of i;J8,000 units for the 
week ending Dec. 13, a 500-unit 
decrease from sales registered in 
the corresponding week in 1997. 
For the Dec. 19, 1998, issue, titles 
appearing in The Billboard Latin 
50 moved 1 1 6,500 units for the 
week ending Dec. 6, 1 ,000 pieces 
fewer than sales during the corre- 
sponding week in 1997. 

As with the overall domestic 
Latino market, sales of titles 
appearing on The Billboard Latin 



tallies were higher this year pri- 
marily because of the plentiful 
supply of albums by big-name 
acts in the fourth quarter 

With 23 of Ritmo Latino's 28 
stores based in California, where 
there are numerous consumers of 
regional Mexican albums, Cesefia 
says, EMI Latin's Los Tucanes 
De Tijuana's "Los Mas Bu.scados" 
and the self-titled Ariola/BMG 
I..atin album by .luan Gabriel with 
Banda El Recodo were among its 
strongest sellers. 

But Crespo's "Suavemente" 
was the No. 2 seller at Ritmo Ijati- 
no's West Coast stores. Cescna 
says that "Crespo received 
tremendoas radio expasure" on a 
variety of stations ranging from 
pop to regional Mexican. Oseiia 
al.so expects post-Christmas sales 
to rise for both Spiuiish- ami Eng- 
lish-language product 

Camelot 's Goodard says that 
sales of "Ni Es Lo Misnio, Ni Es 
Igual," by Karen Records mer- 
engue act Juan Luis Guerra 440, 
have exploded. Also selling well at 
Camelot and Spec's stores, most 
of which arc based on the East 
Coast, in Te.\as, and in Puerto 
Rico, are front-line albums by 
Shakira, Crespo, Enrique Igle- 
sias. and Grupo Mania, the popu- 
lar Sony Discos merengue act for- 
merly fronte<l by Crespo. 

Unlike the Anglo market, the 
U.S. I^atino sector usually ei\joys 
an extra week of strong holiday 
sales because the season extends 
until the commemoration of the 
Catholic holiday Three Kings' 
Day, which takes place .Ian. 6. 

During the week leading up to 
Three Kings' Day, ('amelot is em- 
barking on a marketing Ciunpaign 
aimed at Puerto Rico that fea- 
tures 10%-15% discounts on 
front-line product as well as on 
albums by artists popular on the 
heavily Catholic island, known for 
its spirited — and extended — cel- 
ebration of the holidays. 



U.S. RETAILERS HAD A HAPPY HOLIDAY 

(Continued from page 1) 
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'TITANIC LEADS 1998 CERTIFICATIONS 



{Ci)ittinHeO from page G) 
R. Kelly, "R.." Jive, '.i million. 
Wyclef Jean & the Refugee All-StarH. 

"The Carnival." Ruffhou&e,' Columbia. 2 
million. 

Andrea Bocelli, "Rtjmanza." Philips, 2 
millinn. 

Mariah Carey. "#rs." Columbia, 2 
millinn. 

Elton John, "Lave Songs," MC'A, 2 mil- 
lion. 

Jewel, "Spiril," Atlantic, 2 mlllitm. 

U2. "The Host Of 19Sfl-1990/Tho R- 
Sides," Island, 2 million. 

Alabama. "For The Record: 41 Num- 
Ikt One Hits," RCA Nashville. 2 million. 

Vai'ioiis artwtft, "Stage I>Kjr C'anteen." 
Heartland Mu.'^ic. 2 million. 

PLATINUM ALBUMS 

Bruce Springsteen. "Tracks." Colum- 
bia, his 13th. 

U2, "The Rest Of 19S0-199n,/The B- 
Sides," Island, its 11th. 

Aerosmith, "A Little South Of Sanitv," 



Geffen. its lath. 

N'arious artists, "Totally "HOs." Warner 
Special Fi*oducts. 

\'ai-ious artisU*, "AJwaj's," Warner Spe- 
cial Products. 

Various artisb^, "LmT Sonps," Warner 
Spwial Products. 

K. Kelly, "R.," .Jive, his third. 

(iarth Bmoks. "Double Live," Capitol 
Nashville, his 11th. 

Various artists, "Stiipe Door Canteen." 
Heartland Music. 

Dru Hill. "Enter The Dru," Island, its 
second. 

Goo Goo Dolls. "Dizzy Up The Girl," 
Warner Bros., their second. 

Varioiw artist^, "Rock & Roll Kra lft'>4- 
IQi'jo," Warner Special Products. 

Various artists, "Rock 41 Roll Era 
19fi0," Warner Special Products. 

Various artists, "Rock & Roll Era 
1959," Warner Special Products. 

Various artists, "Rock & Roll Era 
195H." Warner Special Products. 

'N Sync, "Home For ('hristmas," RCA. 



U.S. RETAILERS HAD A HAPPY HOLIDAY 



(Continued from pmedhig page) 



Former Infatuation Junkie." 

Reports on sales of catalog albums 
were mixed. Some retailers say cata- 
log was less robust than in piist .veal's 
because of the new hit titles. But oth- 
ers say older titles were strong. 

Best Buy's ftgano says catalog was 
"slightly higher as a [lercentage of the 
mi.x." He attributes that to "better 
ai<,sortment and better in-stock" and 
adds that "our catalog is more than 
half our rerenue." 

Similarly, NRM's Teitelbaum, Vir- 
gin's Garkinos. and WaxWorks' 
Woodward all agree that catalog per- 
formed better than hits thLs yeai; 

Merchants say that Christmas- 
album sales were weaker than in pre- 
vious holiday seasons. The two top 
titles, as e.xpected, were Dion's 
"These Are Special Times" and 'N 
Sync's "Home Fbr Christmas." 

"Take Celine Dion and 'N Sync out 
of the mix, and you'd have nothing," 
says Gary Scotti, co-owner of four 
Scotti's Record Shops in northern 
New Jersey. He estimates that sales 
of Christmas albums were off as 
much as 40% from a year ago. 

Many retailers said they were 
expecting brisk business in the week 
after Chi"istmas because the number 
of gift certificates purchased was 
higher than last yean 

Meanwhile, the cassette continued 
its decline as a music format, but 
mast retailers report that the rate of 
the decrease was not as great as 
before. George Daniels, owner of 
George's Music Room, a Chicago 
store specializing in R&B — a genre 
that continues to have strong tape 
sales — .says cassettes were down to 
4(W of sales from 50% last year. 

Right after Thanksgiving, many 
music retailers blamed the unsea- 
sonably warm weather for sluggish 
sales (Billboard, Dee. 12, 1998). 
Although many merchants made up 
for the slow start with big surges in 
sales the two weeks before Christ- 
mas and the days after, a few retail- 
ers said other weather-related woes 
during the season resulted in some 
results coming in below projections. 

Don Rosenberg, president of the 
Record Exchange of Roanoke in Char- 
lotte, .says that hohday sales were hurt 
by ice storms. At the two-store Music 
Millennium in Portland, Ore., manag- 



er Mike White says that, although 
sales .surged 15% ahead of last year in 
the t\TO weeks before Christmas, poor 
weather caused the selling sea.son to 
start late, resulting in overall holiday 
sales rising only l%-2fff . 

Waterloo's Kunz says that bad 
weather the two days before Christ- 
mas limited shopping but that mer- 
all sales were up "probably in the low 
teens." 

Independent retailers and small 
chains report the widest range of 
.sales increases for the holiday sea.son. 
Da\id Lang, president of the nine-unit 
Compact Disc World, based in South 
Plainfield, N.J., reports that sales 
Kere almost flat — a comparable-store 
increase of CSOf . Scotti estimates that 
his four New .Jersey .stores' sales wei-e 
up just 3%-5% abo\'e last year's. But 
Daniels says sales were up 10%-15% 
at his Chicago store. 

Pricing didn't seem to be a big issue 
for retailers. Unlike past j'ears, when 
merchants complained about low-ball 
pricing by mass merchants and con- 
sumer electronics chains, no retailer 
contacted for this story cited compet- 
itive pricing as being a problem. 



(Continued from preceding page) 

Iv six times the 550,000 it sold in 
1997. 

Post-holiday sales everywhere 
reflected the number of new players 
in homes. The Consumer Electron- 
ics Manufacturers Assn. measures 
only retail shipments, so there is no 
accurate measure of con.sumer pur- 
chases. But Toshiba America mar- 
keting VP Steve Nickerson says the 
installed base of DVD players in 
1998 "easily will be a miUion units. 
At this point, it's not in doubt." 

A small fraction of the total will 
include Divx-enhanced DVD players, 
this season carried in 800-1,000 
stores nationwide. Circuit City 
Stoi-es, which has spent .$130 million- 
$150 million dereloping and market- 
ing Divx, is expected to announce 
fourth-quarter results after the 
stock market closes Wednesday (6). 
Player sales could range from SO.OOO 
to 80,000, sources indicate. 

Retailers credit the multi-partner 



it* second. 

Hank Williams Jr., "Whiskey Bent 
And Hell BtmnH." Curb, his eiRhth. 

George Michael, "Ladies & Gentle- 
men: The Best Of Georjje Michael," Epic, 
his fourth. 

Mariah Carey. "#l'.s," Columbia, her 
se\"enth. 

The Offsprin(r, "Americana." Colum- 
bia, their thii-d. 

.Method .Man, "Tieal 2O0O; Judgement 
Day." Ku.sh Associate<i Laliels, hi.s .second. 

Celine Dion, "These Are Special 
Times," 5.W Mu.sic,' Epic, her .sixth. 

Whitney Houston, "My Love Is Your 
Love." Arista, her sixth. 

Alanis Morissettc. "Supiio.sed Former 
Infatuation Junkie." Maverick, Keprise/ 
Warner Bnts., her stTond. 

Hole, "Celebrity Skin," DGC Geffen, 
its second. 

Various artists, soundtrack, "Touches! 
By An Anpel: The .Album." T^'■^^) Music/ 
Epic. 

Various arti.sts, soundtrack. "Cltef Aid; 
The South Park Album." .\merican/ 
Columbia. 

Various artists, soundtrack. "The 
Prince Of Egypt," Dream Worits/Geffen. 

GOLD ALBUMS 

Bruce Springsteen, "Tracks," Colum- 
bia, his 14th. 

John Lennon. "John Lennon Antholo- 
gy." Capitol, his eiphth. 

Rush, "Different Stages.'Live." At- 
lantic. \\s 22nd. 

Aerosmith, "A Little South Of Sanity," 
Geffen. its 21st. 

U2, "The Best Of lysO-iam The B- 
Sides," Island, its 11th. 

1:2, "The Best Of 19ftO-1990" Island, its 
12th. 

Garth Brooks, "Double Li\"e," Capitol 
Nashville. hi.s 11th. 

R. Kelly, "R.." -liw, hi.^ third. 

Various artists, "Stage Door Canteen," 
Heartland Music. 

Garbai:e, "Version 2.0." Almo Sounds, 
its second. 

Cake, "Prolonging The Magic," Capri- 
corn, its second. 

Faith Evans, "Keep The Faith," Bad 
Boy/Arista, her second. 

Dru Hill. "Enter The Dru." Island, its 
second. 

Shawn Mullins, "Soul's Core," Colum- 
bia, his first. 

Various artist*. "Pure Funk." Mei-cury. 

JaKfCed Edge, "A .lagged Era." ('olum- 
bia, its first. 

Mack 10. "The Reci[H'." H«m) Bangin'/ 



Warner Home Video promotion — 
involving the studio, Toshiba, and 
several key chains — with heighten- 
ing pubhc awarenesa of DVD. "The 
advertisinf!^ really worked for us," 
says Jim Frank, head of investor 
relations for West Coast Entertitin- 
ment, which redeems free disc ren- 
tals given to Best Buy customers 
who bought a $299 Toshiba player. 

Newbury Comics, a 20-store chain 
based in Allston, Mass., registered 
"steady gains" in VHS but in the 
meantime placed some DVD titles in 
all outlets, notes video buyer Larry 
Mansdorf. "DVD is the format that's 
going to stick," he says. It could also 
be a weapon to blunt Blockbuster's 
penetration. 

For the past year, Blockbuster has 
gobbled up increasingly larger 
pieces of the rental pie by stocking 
inwntories of hit titles that smaller 
retailers could ill afford. But, to the 
frustration of the studios, the mega- 



Prionty, his third. 

Luther Vandross, "I Know." Virgin, 
his 14th. 

Goo Goo Dolls. "Dizzy Up The Girl," 
Warner Bros., their second. 

Warren Zevon. "A Quiet Normal 
Life— The Best Of Warren Zewn," Asy- 
lum, his second. 

Mystikal, "Mind Of Mystikal," Jiw. hi.^ 
second. 

Hanson, "Liw Fi-om Albc^rtane." Mer- 
cury, its fcMirth. 

Beck. "Mutiilions," DGC, his third. 

Various artists, soundtrack, "Belly." Def 
Jam/PolyGram. 

Various artists. S4)undtrack. "Sabrina 
The Teenage Wtch." GetTen. 

Anne Murray. "The Best Of Anne 
Murray," Heartland Music, her 18th. 

The Temptations, "Phoenix Rising," 
Motown, their thiixi. 

Various artists. "Rock & Roll Era 
Warner Special Products. 

Various artists, "Rock & Roll Era 
11*64." Warner Special Products. 

Various artists, "Classic Rwk 1968," 
Warner Special Products. 

Various artists. "Sounds Of The 70s. 
1972," Warner Special Products. 

Various artists. "Sound.'! Of The '70s. 
1977." Warner S[)eeial Products. 

Various artists. "Sounds Of The '70s. 
AM Top Twenty," Warner Special Prod- 
ucts. 

The Click, "Game Related," Ji\'e, its 
first 

98 Degrees, "98 Degrees And Rising," 
Mdtuwn, its first. 

•N S.>-nc, "Home For Christmas." RCA, 
its second. 

Everlast. "Whitey Ford Sings The 
Blues." Tommy Boy, his first. 

Deborah Cox, "One Wish," Arista, her 
second. 

Steve Wariner, "Burnin' The Road- 
house Down," Capitol Nashville, his sec- 
ond. 

Various artists, soundtrack. "Touched 
By An Angel: The Album." 550 Music/ 
Epic. 

112, "Room 112,'* Bad Boy/Arista, its 
second. 

Various artists, "Bad Boy's Greatest 
Hits," Bad Boy/Arista. 

Hank Williams Jr.. "Habits Old And 
New," Curb, his 21st. 

Various artists, soundtrack, "Chef Aid: 
The South Park Album," American/ 
Columbia. 

George Michael, "Ladies & Gentle- 
men: The Best Of George Michael," Epic, 
his fourth. 



chain has largely ignored DVD — 
and many independents are racing 
to fill the breach. 

"Absolutely, it's a great equalizer," 
says Kirk Kirkpatrick, marketing 
VP for distributor WaxWorks/ 
VideoWorks. 

Kirkpatrick estimates that close 
to 20% of his 3.500 mostly small- 
town accounts — often vulnerable to 
Blockbuster— have added DVD. 
"They've seen benefits," he says. 

WaxWorks, meanwhile, has added 
about 10% to its \ideo revenue, well 
ahead of expectations. "We would 
get pre-orders for 100 units, we'd 
buy 300, and we'd still be 100 short. 
It's been v-ery tough keeping titles in 
stock," says Kirkpatrick. "If we had 
a concern, it ma>' be that we fired up 
an appetite and we're not able to 
deliver the product." 

When production kinks are ironed 
out, he predicts, "you're going to see 
DVD cut into VHS catalog." 



Mariah Carey. "#rs." ('olumbia, her 
seventh. 

The Offspring. "Americana." Colum- 
hia, their fourth. 

Method Man, "Tical 2000: Judgement 
Day." Rush Associated Uibrls. his swtind. 

Neil Diamond, "As Time Goes By," 
Columbia, his :i.')th. 

Various artists, "Jock Jains, Volume '1," 
Tommy Hoy. 

Celine Dion, "These Are Special 
Times," 550 Music/Epic, lier si.vth. 

Whitney Houston. "My Liive Is Your 
Love," Arista, her sixth. 

Alanis Morisselte. "Supposed Former 
Infatuation Junkie," Maverick.'^Reprise/ 
Warner Bros., her second. 

Jonny Lang. "Wander This World," 
A&M, his second. 

Various artists, soundtrack, "The 
Prince Of Egypt," Dream Works/(rt?ffen- 

Various artists, soundtrack, "The 
Prince Of Egypt — Nashville." Dream- 
Works./GefTen. 

Various artists, soundtrack. "The 
Prince Of Eg>'pt — Inspirational," Di-eam- 
Works.^'GetTen. 

PLATINUM SINGLES 

Faith Hill, "This Kiss," Warner Bros., 
her first. 

Divine, "Lately," Pendulum, its first. 

Deborah Cox, "Nobody's Supposed To 
Be Here," Arista, her fii-st. 

R. Kelly & Celine Dion. "I'm Your 
Angel," Ji\T?, their first. 

98 Degrees, "Because Of You," 
Motown, its first. 

GOLD SINGLES 

K. Kelly & Celine Dion, "I'm Your 
Angel," Ji\'e, their first. 

Lauryn Hill. "Doo Wop (That Thing)," 
Rufrhou.se/Columbia, her first 

Britney Spears, "... Baby One More 
Time." Jiw, her first. 

U2, "Love Me," Bad Boy/Arista, its 
third. 

Total (Featuring Missy Elliott), 

"Trippin'," Bad Boy/Arista, its fifth. 

Mo Thugs Family Featuring Bone 
Thugs-N-Harmony, "Ghetto Cowboy," 
Relativity, its first 

Asmstame in preparing this story 
ims proi^ided by Carrie Bell. 



R&B CHART REVAMPED 

(Continued from page 5) 

R&B Singles & Tracks was imple- 
mented during Billboard's unpub- 
lished week, for the chart that was 
compiled Dec. 23. Although the new 
chart was released by Billboard 
Information Network and Billboard 
Online, most readers will not have 
seen the new chart until this issue's 
pubUcation. 

In the first published chart, "last 
week" and 'two weeks ago" rankings 
reflect song standings on test charts 
gm'erned by the chart's new formu- 
la. The "weeks on chart" and "peak 
position" numbers for songs that 
were already on Hot K&B Singles be- 
fore the conversion reflect those 
titles' performance on the published 
chart. However, the "weeks on" data 
for airplay-only tracks that had al- 
ready been active at radio will reflect 
the number of weeks these titles haw 
appeared on Hot R&B Airplay. 

Just as radio-only tracks may not 
appear on the Hot 100 until they 
reach the top 75 of Hot 100 Airphiy, 
non-retail titles will need to reach the 
75-position Hot R&B Airplay before 
they quahfy for Hot R&B Singles & 
Tracks. 
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DVD WILL BE IN THE SPOTLIGHT AT CES SHOW 

(Continued from jxige 1) 



the company will announce at CES 
four new DVD models with ranges 
of price and features, notes that 
DVD player manufacturers will be 
basking in the glow of an especially 
bright holiday season at the event 
(see story, page 76). 

"The sell-through at retail is just 
phenomenal . . . It's gone through the 
roof," says Nickerson. "And it's not 
just our players; it's everyone's. The 
install base is easily going to be a mil- 
lion. There's no question about that" 

Mike Fidler, Sony DVD Video 
marketing VP, says the company will 
use CES to show off new DVD prod- 
ucts due this spring. 

Fidler expects that prices for DVD 
players in 1999 will continue along 
the average 1998 tag of ^99. 

"We'll see a little more stabiliza- 
tion because we leap-frogged prices 
this year," says Fidler. "We saw 
prices in '98 that weren't expected 
until 1999." 

While it's no surprise that Sony 
does not have plans to introduce a 
Divx player this year, there are ex- 
pectations that JVC, Pioneer, and 
Harman will bow Divx players in 
1999. 

A Circuit City spokesman says 
that the first sales results for Divx 
will be announced at CES. 

Strong figures could influence on- 
the-fence manufacturers such as 
Philips, which is keeping an open 
mind on the limited-play DVD vari- 
ant. "We're taking a middle-of-the- 
road approach, and if the Divx mar- 
ket develops, we'll see what hap- 
pens," says Philips spokesman 
Marty Gordon. 

DVD AUDIO 

According to CES director of com- 
munications Lisa Fiisold, DVD Audio 
announcements may hold some news 
for the music indu-slry. A source adds 
that there will be some demonstra- 
tions of DVD Audio units, but none of 
the manufacturers are expected to 
make product announcements until 
copy protection and other standards 
issues are resolved. 

"No one is e.xpected to make any 
final product announcements on 
DVD Audio before the end of 1999," 
the source says. 

Adds Fasold, "I also think there 
will be an emphasis on recordable 
DVD. People wi]\ see announcements 
and different deals or improvements 
made to s^-stems to make the music 
community feel more secure about 
offering digital music to the public." 

A source notes that most of the 
recordable DVD demonstrations that 
are expected will be limited to data 
recording and that recordable DVDs 
for audio and video applications are 
not expected to have a major pres- 
ence at the convention. 

Meanwhile, one source reports 
that .JVC will demonstrate a digital 
VHS device at the show. If true, this 
could have a significant impact on the 
home video industry tiecause it would 
crowd the field with yet another 
choice for cofLsumers. 

Indeed, several companies are 
hoping to use CES as a launching pad 
for .some interesting new technolo- 
gies that could give pause to con- 
sumers who are trying to decide on 
the best way to enhance their home 
entertainment systems. 

One of the more interesting new 



entrants is Los Altos, Calif.-based 
VM Labs, which introduced on Dec. 
2 a technology called NUON that will 
allow DVD movie players to also play 
CD-ROM and DVD-ROM games, as 
well as any third-party title devel- 
oped for the NUON software plat- 
form. 

The system, which will be incor- 
porated into Toshiba DVD players 
sometime this year, requires two 
ports on television sets to plug in 
game controllers but otherwise looks 
and costs about the same as a stan- 
dard DVD player, says VM Labs 
chairman/CEO Richard Miller. 

"In 1999 and 2000 a sUndard is 
going to emerge for a software plat- 
form in the Uving room," .says Miller 
"There will be a standard operating 
system for interactive applications on 
the television, and that standard has 
to be entertainment-oriented and has 
to support video games and digital 
video and other features as they 
appear. That's what NUON is about" 

In addition to playing standard 



DVD films, NUON-enabled players 
will let movie studios create and add 
enhanced content — such as informa- 
tion typically found on a movie World 
Wide Web site — to their films. 
NUON can also be adapted to allow 
Internet access. 

'The sell-through 
at retail is Just 
phenomenal 
. . . It's gone 

through the roof 



Other companies are working on 
television set-top devices that repli- 
cate DVD and VHS players in some 
ways but also contain new features. 

Both Sunnyvale, Calif.-based TWo 
and Palo Alto, Calif.-based Replay 
Networks are promising sj'stems in 
1999 that will alio*' users to not only 



pause, stop, fast-forward, and rewind 
real-time television but also let them 
build TV programming to suit their 
individual tastes. 

The devices, which don't accept 
discs or tapes, work by buffering 
incoming programming so that users 
can, for example, pause a pay-per- 
view film or TV program. The units 
also let consumers store several 
hours of programming on a built-in 
hard drive. 

TiVo's unit, which the company 
expects to deliver to market by the 
end of the first quarter, will cost 
under $500, with a service fee of $10 
a month. 

Representatives from Replay say 
their set-top box will also be available 
in the first quarter, priced at about 
$995. Replay does not charge a 
monthly fee. 

According to TiVo VP of program- 
ming and network relations Stacy 
Jolna, the system will come with a 
remote control that lets users give a 
"thumbs up" or "thumbs down" rat- 



ing to each program they watch. 

Over time, a smart agent built into 
the system learns user preferences 
and begins storing programs it 
thinks that person might like based 
on his or her past viewing choices. 

TIME SHIFTING 

Consumers can also take a more 
proactive stance. Both .systems, for 
example, would allow users to 
request that the unit seek out and 
store any programming involving a 
certain band, actor, interest (e.g., 
cooking), or genre (e.g., documen- 
tary). Users could then watch that 
programming at their leisure. 

"Our mantra is life is too short for 
bad TV and our mission is nothing 
less than transforming the television 
viewing experience by giving the 
viewer all the control they should 
hav« had a long time ago," says Jolna. 

Assistance in preparing this story 
ivas provided by Seth Goldste in in 
New York. 



MUSIC GOES TO THE MOVIES 

(CoTitiymed from page 6) 



Jane and Debra approached us. Up 
to recently, we promoted music 
mainly through 30- or 60-second 
spots with our on-screen slide pro- 
gram or with special box-office 
couponing." 

For example, for last year's top- 
grossing "There's Something About 
Mary," the UA theaters offered a 
coupon for $1 off the soundtrack at 
participating retailers, including the 
Musicland Group's Sara Goody and 
Musicland outlets. 

"We came up with the idea inter- 
nally for in-lobby play," Wermuth 
adds, "with Theatre Radio Network 
producing the program, as they do 
for a half-dozen other chains with a 



total of about 9,000 screens. 

"When Real Life contacted us 
with a label that was interested in 
such a program, we got together, and 
I was very impressed with their 
marketing success with record la- 
bels. They are now repping us in the 
music industry and have been mak- 
ing the rounds with us to visit label 
execs in New York, L_A., and Nash- 
ville." 

She points out that UA offers a 
captive audience with solid record- 
buying demographics. About 72% 
are between 18 and 49, and 84% have 
incomes over $40,000. 

"Labels are extremely receptive 
to our pitch," she says. '"They can do 



anything they want either regional- 
ly or nationally, using a combination 
of the Theatre liadio Network, slide- 
show commercials, and couponing. 

"With our new 'video wall' of mul- 
tiple TV screens in 240 of our 335 
lobbies, we can now offer a bonus of 
music videos, commercials, and 
movie previews that feature any of 
the audio soundtrack cuts." 

GNA got so much response to the 
first month of exposure for Serah's 
"Papaya Moon" track that it was re- 
peated on the network in December. 
It is being succeeded by another al- 
bum cut, "The Wedding Song," in 
January and February. 

Also on the December playlist 



were tracks from Alien Fashion 
Show and Idina Mezel on Hollywood 
Records; Andrea Bocelli on Philips; 
and Peter Case and John Jennings 
on Vanguard. The January rotation 
includes Bonnie Raitt with "Lovers 
Will" on Capitol and the Warren 
Bros, with "Guilty" on BNA/RCA 
Nashville. 

Based on label feedback, Kopccky 
and Flanagan are enthusiastic about 
the future of the UA Theatre Radio 
Network. "We expect to have a full 
commitment for the maximum 12- 
cut monthly program very soon and 
are working on a number of cross- 
promotions," Flanagan saj's. 



JASON BERMAN FACES CHALLENGES IN IFPI POST 

(Continued from page 6) 



The Copyright Directive's main 
purpose is to be a vehicle to pass the 
World Intellectual Property Organ- 
isation (WlPO) treaties into national 
law in the 15 EU member states. In 
the U.S., the treaties' provisions 
were implemented in the Millenni- 
um Act. Outside those two territo- 
ries, Berman says, IFPI needs to 
create an environment whereby 
other nations can adopt the WIPO 
treaties into law. (The WIPO treati&s 
do not come into effect until 64 
nations have ratified them; to date, 
only six have done so.) 

Aske<l how such an environment is 
created, Berman says IFPI must do 
so in concert with other industries 
sharing the same goals. He says that 
a group of priority nations has been 
targeted in Asia and Latin America 
and that concerted lobbying in those 
countiies is about to begin. 

Latin America may prove fertile 
territory, he feels, because a number 
of countries hav^ based their laws on 
those of the U.S. For those nations, 
"it will not require a great deal to 
conform to the U.S. version of treatj- 
implementation." 

Berman feels, though, that legisla- 
tion is not the an.swer to all of IFPI's 
problems. Sharing a sentiment 



expressed last year by Frances Pre- 
ston, president/CEO of U.S. authors' 
body BMI, Berman comments, "We 
always think we're legislating for the 
future, and we end up legislating for 
the pre.sent Then, all of a .sudden, as 
we've completed the present legisla- 
tion, the future is upon us." 

Berman's personal future is in his 
new hot seat in IFPI's London head- 
quarters. "Why I was asked to take 
the job," .says Berman, "is really to 
do a little fine-tuning in terms of how 
IFPI as an organization relates to 
the changing commercial needs of its 
member companies in this transi- 
tional time." 

He maintains that the two ele- 
ments of such transition are the in- 
creasing globalization of music and 
electronic commerce. The two are 
also mutually reinforcing, he argues, 
as online trading will increase the 
propensity of artists to sell outside 
their home country. 

Berman's new position means that 
Nic Garnett, IFPI's director gener- 
al since April 1992, has a more senior 
full-time executive above him for the 
first time. 

Berman says he and Garnett are 
still working on the details of each 
man's day-to-day resiwnsibilities. Of 



the relationship between the two 
men over this, Berman comments, "I 
don't think I'm going to have a prob- 
lem, and I don't think Nic is going to 
have a problem." 



He notes that the fact that Gar- 
nett, who became IFPI's COO Jan. 1, 
remains with the organization in- 
dicates that he is comfortable with 
the new structm-e. 



Songwriter Sues Bver 'BeI'me' 



Songwriter Mark Scott is claim- 
ing that he co-wrote "Believe," 
Cher's U.K. No. 1 song and the 
biggest-.selling single of the year, 
and is suing his former writing 
partner Brian Higgins, Warn- 
er/Chappell Music, Warner Music 
U.K., and Rive Droite Music for 
allegedly infringing his copyright 
(BlIlboardai&rAsi. Dec. 24, 1998). 

In a writ filed Dec. 23, 1998, at 
London's High Court, Scott claims 
that he and Higgins wrote 
"Believe" in 1991, originally 
recording it as a demo on a domes- 
tic tape recorder and later that 
year in tlie studio at FX Music. The 
writ alleges that in September 
1997, Higgins, without Scott's per- 
mission, made an arrangement of 
the song with Steven Torch, Paul 



Barrie, and others named only as 
Gray, McLennan, and Powell. It 
further claims that Higgins per- 
mitted Warner/Chappell, Warner 
Music, and Rive Droite t() make 
and release records of the arrange- 
ment by Cher. The single — cur- 
rently No. 4 on the "official" U.K. 
Chart Information Network (CIN) 
chart — was No. 1 in the U.K. for 
seven weeks and has sold 1.34 mil- 
lion units, according to CIN. 

Scott is seeking an injunction to 
stop Higgins and the companies 
from selling copies of the song and 
an inquiry into damages or an ac- 
counting of profits and i)ayment of 
sums found due. No date ha-s been 
set for a hearing. 

and .MARK SOLOMONS 
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M MY FAVORITE MISTAKE (Warner lamHrlaiw. BMI/Old 

CroM BMl^rottsky BMI/Wixen. BMI) WBM 
B3 MY LinU SECRH (So So Od, ASCAP/EMI Apni. 
ASCAP/Ju.cy Time. ASCAP.fAir Control. ASCAP/Slack 
AD.ASCAP.'BMCASCAI') Hi. 
79 NEVER THERE iSlamen. BMII 
2 NOBOOrS SUPPOSED TO 8£ HERE (Wiwn, 
ASCAP/Famnus ASCAP) HL 
M HO PLACE THAT FAR (Soriy/AIV Tree, BMI/Wenonea. 

BMl/Hamslem Cumberland, BMI) HL/WBM 
40 ONE WEEK (Treat Baker. SOCAFOlVB, ASCAP) WBM 
44 THE POWEA OF GOOO-BTE (WB. ASCAP/Webo tjrt. 

ASCAPfTHI April ASCAP-1 utuie furniture. ASCAPl Hl/rtBM 
H PRETTY FLY (FOR A WHITE 6UYl(l>ndef8Chiev«i, 

BMI/Winen. BMI] 
2fi PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB. 

ASCAPilFebao, ASCAP/Chocotato Thunder, ASCAP) WBM 
S3 RIGHT ON THE HONEY (EMI Blackwood, BMI/Dybndgs. 
BMl/TMl April. ASCAP/Pbit Vassar. ASCAP] HL 
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Hot 100 Singles Sales 

Comptied from a natKvui sample o>l POS (point of ul«) equipped retail stores and rack outlets which report 
number of units sold &> SoundScan, Inc The data is used m ttw Hot 100 Sin^ chart. ^^c^|^v 



a 
t 

i 


2 


5 
a 

S 


TITLE 

ARTIST IIMPRINI'PROMOIIDN LABELI 




z 




S 

¥ 


TITLE 

ARTIST IIMRRINT/RROMOTION IAB£LI 












w 




I 


MORE FREAKY TALES 

TOO SHOflT (SHORT/JIVE) 


1 


1 


e 


I'M YOUR ANGEL 

- --, ',^1 n %i 1- !N 1 V 1 jtr*o ! 




39 


36 


26 


SO INTO YOU 

TAMIA i.jiM " T v..ir,;r.l ii BROS.) 


3) 


? 


15 


NOBODY'S SUPPOSED TO BE HERE 




40 


41 


12 


MY LITTLE SECRET 

ASCAI^t (SO SO OEF/COLUMBIA) 


3) 


3 


8 


..BABY ONE triORE TIME 

r.RI'\Ev v( ■ 




41 


31 


19 


SFLACKAVELUE 

PRESSHA (TOffY HERCEOEIi'lAFACL'ARISTA) 


3) 


— 


1 


HAVE YOU EVERT 

BRANDY lATlANIIC) 




IE 


45 


10 


MONEY'S JUST A TOUCH AWAY 

HKfi IDIUT GtUlD lElTrn !l400 SAHGflTJfWnTTl 


5 




15 


BECAUSE OF YOU 

9a DEGREES IhtOTOWN) 




3D 


K 


22 


GOODBYE TO MV HOMIES 

MASTER P (NO 1.''.' 1 ' '' IL''t<!lI Yl 


6 


« 


13 


UTELV 

Owm (PENOULUM'fICO ANTI 






44 


30 


MVWAY 

JSHI [LAf ACf. A^'lSTAl 


7 


6 


3 


G0008YE 

SPICE GIRLS fVIRGIM 






52 


8 


UFE WNT 1 


X) 


7 


10 


TRIPPIH' 

TOTAL (FIAT USSY ELLIOTT] IB*D SOtWISTt) 




« 


35 


14 


IF 1 LOST YOU 

TMVI^ TRiIT I AARhflj BROS. iNAhHvlUf <l 


CD 


9 


8 


GHETTO COWBOY 

VO THLCS fun', ' IMD TNUj&KUIHLTS&fitLATnTTYl 




47 


40 


8 


IF 1 CANT^HAW WHI^^ 


10 


11 


12 


LOVE ME 

1 12 FEATURING MASt IBAD BOY,' AH 5! A: 




3D 


48 


29 


aWEWTTH ME^^^^^^^ 


u 


10 


9 


LOVE LIKE THIS 

FAITH EVANS M.'.L' HOY ARISTA i 




49 


39 


14 


HOW DEEP IS VOU) LOVE 

CUHILl FUT IKDMW''S.(.N[]'T](^ llMVRI'JP*' 


12 


S 


6 


FROM THIS MOMENT ON 

SKANlA TWAIN IMtRCURY (NASHVILLE)I 




3) 


55 


36 


MYALL 

MARlAH CARf V ICOLUMBIAI 


13 


15 


11 


PUSHW WEIGHT 

ICECUStiEAl MH SHOPT HHOP (PHIOfilTV) 




SI 


47 


31 


WHEN THE LIGHTS GO OUT 


14 


13 


42 


THIS KISS 

FAim HILL iiVARNER BROS. (NASHVIlLtli 




3E 


50 


21 


TIME AITER TIME 


IS 


14 


6 


NOLO ME 

Bi'MUOFK't' =1AT ICK t US BmWI IMHIMK 




S3 


43 


3 


WATCH FOR THE ►"X'j^^^ 


16 


12 


9 


DOO WOPiTHAT THING) 

LAJfn'NHILL ■ I'-.t.TJL'JMB'ai 




S4 


49 


19 


THINKIN' BOUT IT 

GERALD LF-VE " r ft ASTWtST'tEGl 


17 


17 


4 


1 DONT WANT TO MISS A THING 

MARK CHESNUTT i|'- ! I 




S9 


53 


4 


TALK SHOW SHHH! 

Sf*Af (''ifits ■' 'NIVFI^SAlj 


U 


16 


22 


THE FIRST NKIHT 




sc 


56 


27 


RAY OF LIGHT 

MADONNA 1 * i'l . ' -1 iT K'V^ARNFR liRDS i 


10 


18 


12 


COME AND GET WITH ME 

KEITH 'EAT SftOOP DOGG i - N '''i^.f 1 ..i 




S7 


51 


44 


AUIGHTi«YE BVE 


20 


19 


13 


ALL THE PLACES (1 WIU KISS YOU) 

AAHON HALL V' ~ 




M 


57 


10 


WHENEVER YOU'RE NEAR ME 


21 


21 


9 


irS THE THINGS YOU DO 

FTVE :y- Mi 




51 


54 


7 


DON'T LET THIS MOMENT END 

GtOWiA tSTEfAN (EPIC) 


22 


20 


13 


WHEREVER VOU GO 

VQ*CES Of THEOfTY (H.O.L.AJRED ANTJ 




M 


59 


54 


s»atiniTiK«»juiURiifm»i7 

ELTON JONN tROCKET/A&M) 


H) 


2t 


11 


WHATCHA WANNA DO? 

MAIFUT ^UfltlEMUONINOLUIinWRlTY) 




3D 




1 


NOCOUBT 


3$ 


23 


18 


1 CAN DO THAT 

MOMTELL JORDAN \Dt' JAU.'MLSCURYI 




12 


58 


8 


LET THE MUSK HEAL YOUR SOU. 

BRAVO ALL STARS If D! t AMtfilC.fi 


2S 


22 


15 


WESTSIDE 

. ll'. ' \; .'JH.iPlCi 




E) 


68 


23 


DAYDREAMIN' 

TATYANA ALI i 'V. ''K li ., 


« 


2S 


23 


1 STIU LOVE YOO 

NEH ■ 




B) 


66 


9 


ENJOY YOURSELF 


It 


27 


13 


THE POWER OF GOOD-BYE 

W.ADONNA ',' ..! ■■ ■ .■, -.h-jfR RflOS J 




S) 


69 


11 


NO FOOL NO MORE 

EN VTOUE .".'i^■lt^t :-,JNSt'IilASTWF'IitE j1 


21 


26 


6 


BELIEVE 

CKO) iwAR'irR iinos ■■ 




it 


60 


24 


26 CENTS 

THE *H*JKSCKlCiUlT MiXtlllEifNSi 'XO'A.EII 


2) 


32 


21 


NOOOOYELSC 

rVRES£ (RCAI 




(7 


67 


2i 




M 


28 


10 


CANT GET ENOUGH 

MlllKUUFtAI UnUlLSMMIIQONEWIOlMI) 




H 


61 


16 


INVASION Of THE FUT BOOTY B**^S 

TOO SHORT iSHOAT/JIVt) 


S) 


34 


2S 


LOOKIN' AT ME 

MASE FEAT PUFF MIXIT (BAO BOV/AfltSFA) 




19 


70 


13 


BETTER DAYS 

im:FEAI jON B (PAYDAtaONOONnStANDI 


12 


30 


6 


FLV (THE ANGEL SONS) 

m •VIIII5CI6 liAJtT HWmEiWfWS IIWSHMLU;! 




70 


62 


8 


SOMEONE YOU USED TO KNOW 

COILIN RAYE (EPtC (NASHVILLf )1 


U 


33 


7 


<D0 VOU) WANNA RIDE 

Kill FIGMI IG-fUNK'WESILESSI 




71 


64 


26 


CRUEL SUMMER 

ACC OF BASE (ARISTA) 


S) 


37 


33 


THE BOY IS MINE 

BHANOY A Mir* -^ lAtLA-NIIC) 




72 


63 


2 


HOLD ON TO ME 

• M:KYi*tUW:iCi«»AjK>1U£ll 


35 


29 


3 


NO PLUIE THAT FAR 

SARA EVANS i . i LEll 




73 


72 


75 


HOW DO 1 LIVE 

IfANN RlWfS 1 .i^ni 


w 


38 


19 


STia A G THANG 




® 




21 


aEOPATRA'S THEME 

CLEOPATRA ■l.''VviM,LK,'V.niiNEH BROS.) 


3D 


42 


14 


JUST THE TVIO OF US 

WILl SMITH ICOl UMBIAI 




OS 




25 


TURN IT UP [REMIXVFIRE IT UP 

eUSTA RHYMES (ELEKTRATEEO) 



O Records witti the greatest sales gains. & 1999, BiilboarQI/BPi Comrrturtlcations and SoundScan. Irtc. 



55 ROSA PARKS IGnatBootr.ASUP/Chrysalis. ASCAP) WBM 

13 SAVE TONIGHT (Owse< 2. STIMAlB. ASCAP/Warner 

Chappell. PRS) WBM 
H SILLY HO (Not Listed) 

II SLIDE ICorner Ot Qarh And Kent. BML^I Vagin. BMI) HL 
52 SOMEONE VOU USED TO KNOW {Melanie Howard, 

ASCAP/Big Gianl. BML^arner- Tamerlane. BMI) WBM 
59 SPIRIT OF A BOT, WISDOM OF A MAN (WB. 

ASCAP/Big fractoi. ASt^AP.T^Iar B^ide, ASCAP) WBM 
K SIAND B£SIDE ME (Hamslem CL-mMfland, BMI} WBM 
63 SWEETEST THING [PDlyCram InternatiOinal ASCAP) HL 
22 TAKE ME THERE (ZoiMia ASCAPitMIApM, 

ASCAP/Marstiai, ASCAPi'Ju^tin Combs. ASCAP/Matfeline 

Nelson, ASCJU'/Mason B«tha. ASCAP/Michaet losCei, 

ASCAPAuiKS By NtckeloOeon. ASCAP) HLW6M 
» TALK SHOW SHHH! (Famous, ASCAP/Huil son tordan. 

ASCAT/Montell Jordan, ASCAP) 
43 THANK U (MCA. ASCAr;Aiito<,tation, ASCAP) HL 
49 THERE YOU HAVE IT t>V»rnef -Tamertane, 

BMl^aiKbo Belita. BM I/Careers -BMG. 

BUI/Si}ntanr»r. BMII HL^WBM 
31 THESE ARE THE TIMES ITCAr.BMl/Demis. 

ASCAP/T?. ASCAP.TMI Apnl, ASCAP) HI 

14 THIS KISS (Puckalesia BMI/Nonud-Noman, 
BMl/Wamer-ramerlane. 6M1/Alnu, ASCAP/Anwa. 
ASCAP/BNC, ASCAP) WBM 

34 TOO CLOSE INauihiy.ASCAPyDo What I Gotta. 
ASCAP/Uh, Oh, ASCAPi-IJeutraJ Oay, ASCAP/Pure 
Urve. ASCAP/WB, ASCAP/EMI Apnl, ASCAP) Hl/WBM 

37 TOUCH IT UustiFi Combs, ASCAP/EMI April, 

ASCAP/Chiol toseph, ASCAP/Sir« A Song, ASCAP/WB, 
ASCAP/Dahoda House, ASCAP) HL/WBM 



7 TRIPPIH' (Mass Corhision, ASCAP/WB. A5CAP/D 

Ejitiaordenaiy, ASCAP/VweirMa Beatti, ASCAP) mt« 
S4 UNBEUEVABLE (Mtfit^ Nte. BMl/AI AxtilersonKS, 
BMl/lo(»£itiide BMli-My I rfe'^ Wark , BMI) HL/WBM 

71 WESTSIDE (Scmy/ATV Tunes ASCAP.'StricWy TQ, 
ASCAP/EMI Blackwood BMl/Steady Mobtur'. 
BMl/Femi. BMl/Tour KJHgttls, BML/lMusc Corp. Ot 
Aminca, BMI/Tteutial bay. ASCAP) HL 

B6 WHATCHA WAHHA DOT aakid Cara Of BusMMt, 

BML/Minitef. ASCAP) 
69 WHAT ITS LIKE (Insh InteUecl. ASCAP/T Boy, ASCAP) 
60 WHEN A WOMAN'S FED UP (Zomba, BML/R Kolly. 

BMI) WBM 

72 WHEN VOU BEUEVE [SKG.ASCAP/SonKsWSKG. 
BMVTCAF BMI) CLM 

65 WHEREVER VOU GO (Sure II Hil, ASCAP/WB. 

ASCAP/Black Panttief . BMl/Famous, ASCAP/Ensigii. 

BMl/Molodwus Fool. ASCAP] HljWBM 
89 WIDE OPEN SPACES (Pie Ey«d Gtoobee. 

B«l:1>oot»e. BMI) HL 
50 MtOUG AGAIfl iStil Wortint Fw 1t« Man. BMlOyad. BMI) HL 
85 WRONG NIGHT IWarner lamertane. 

BMl/Hellmaymen. BMI/Starstruch Angja. BMI/Oead 

Solid Peilect, BMII HiyWBM 
4fi VOU Cn WHAT you GIVE IGrosse Point hlartem. 

BMlTulufc Furniljfc. BMI) HL 
41 YOU'RE BEGINNING TO GET TO ME (Hamstem 

Cumberland. ASCAP/Softy/AtV Tree, BMVBfcnd 

Sparrow, BMii^-T«, BMI) HUWBM 
58 YOU'RE EASY ON THE EYES (Hamstein CiimtiettarHl. 

BMI/Sony/ATV Tree. BMI/Chnt Waters, BMUPotyGram 

IntematKinal, ASCAP/Tem-000, ASCAP) HL/WBM 
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THIS 
WEEK 


lAST 
WEEK 


s| 


WKS ON 
CHART 


TITLE ARTIST 

PRODUCER CSO^^GWRITER) IMPRINT & NUMBEft'PPOMOTION LABEL 


PEAK 

posmoN 




THIS 


LAST 
WEEK 


2 WKS 

AGO 


WKS, ON 
CHART 


TITLE ^ ^ ^ ^^^^^^ _^ »BERR-o«oi*''!Aa-^ 


PEAK 
POSITION 


1 


1 


1 


11 


I'MYOURANGELA 6»«UiiNo.l * H KELLY & CELINE DION 
R.KEILY IP Kt. 1 VI IC: IDI (Tl (VI JIVE 42557 


1 


QD 


56 


62 


12 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

KSWEAT.Vir - ; ALA' c MCCALL JMi (C) ID) ELEKTRA tAOSO'EEG 


12 


52 


46 


40 


8 


SOMEONE YOU USED TO KNOW * COLLIN RAYE 

CR.'..i 1 ,WORLE'' I- '.VrtiM,r'> IR ifl LEE,T JOHNW)N. 'Ll.iLlEnC II '^Jll 


37 


CD 


2 


2 


15 


NOBODY'S SUPPOSED TO BE HERE A ♦ DEBORAH COX 

A Lh.*' n r Lif .L h1 IL " l " ^ . _ '■ n - _ - _ i, . ^. '» i ■ L ' i i 'i . i * i nHiaiA UZVJ 


2 


53 


51 


51 


10 


RIGHT ON THE MONEY ALAN JACKSON 

KSTEGALL ■ - . 'V. ARISTA NASHVILE ALBUM CUT 


48 


Q) 


9 


9 


U 


m Greatest Gainer/Sales ^ 

HAVE YOU EVER? * ♦ BRANDY 
D FOSTER J '.'iAt'l.:N ;Ci 1,0; IVI ATLANTIC 84198 


3 


54 


54 


66 


5 


NO PLACE THAT FAR * ♦ SARA EVANS 

L "■ . N i.«A\i,T SHAPIRO. T MARTiSl .Z i I'D: IV i RCA ifiAS-<'.''LL[ , hb^H4 


54 


55 


59 


58 


6 


ROSA PARKS ♦ OUTKAST 

i-il --„■.■-: :.::.]- 'i ,1 NJAMiM LA) A:'! fl| BUM C J" SB iT A 


S5 


CD 


4 


5 


8 


...BABY ONE MORE TIME* ♦ BRITNEY SPEARS 

y' MmRT.'^j PAMf .'M MAPTNf fC] 'D) (T' JIVE 43546 


4 


56 


57 


59 


10 


PRETTY FLY (FOR A WHITE GUY) ♦ THE OFFSPRING 


56 


5 


3 


3 


18 


lately ▲ » DIVINE 

J HOWCOTT D PARKS IW BAKER, C HtLlt' (C( iD; 1T1 PCNDULUU i b'^ ir.VlC ANT 


! 


57 


53 


54 


14 


FOR YOU 1 WILL * ♦ AARON TIPPIN 

', ■ TI''''^ N 1 1 M.ftlH'N N' 'liliLt ' (CI iDl (V) L ■ '. ! '-i - 1 . ■ 1 , ' 


52 


1 


5 


6 


15 


BECAUSE OF YOU A * 98 DEGREES 

ijACi HiOCDSHY,AftR10R lABAGGE A BiRGtSSON C KARL&SON,P.TUCKEH) (CI ilii M01(?WN 860830 


3 


5B 


49 


44 


13 


YOU'RE EASY ON THE EYES ♦ TERRI CURK 

KSTEGALLiI ■■' ■ ' C A^t':' IVI MERCUfiV I^Abl- , L .: ^^b '." ■ .,' 


40 


G) 


8 


12 


10 


TRIPPtN' • ♦ total (FEATURING MISSY ELLIOTT) 

M.ELlJOn,D P[A«ON (M ELLIOTT D PEARSON.T MOSLEfl (C) (Dl IT) (Xi BAD BOV '^latvfli-l&IA 


7 




59 


55 


57 


8 


SPIRIT OF A BOY. WISDOM OF A MAN ♦ RANDY TRAVIS 


55 




7 


7 


9 


DOO WOP (THAT THING) • ♦ LAURYN HILL 

I H,ii IHIK' (C)(DllT)tVllX)RUFFHOUS£ 7.H«6aCuLLMa(A 


, 


(D 


70 


79 


3 


m ^.REATEST IjAINER/AlRPLAY ^ 

WHEN A WOMAN'S FED UP R KELLY 
R KELLY LR KELLY) JIVE ALBUM CUT 


60 


9 


10 


8 


9 


LOVE LIKE THIS • ♦ FAITH EVANS 

^ L.'.i. ■ 1 " ','1 "(f Fl..■.^s,sc^*wc*:lCt«EP*e£E«MK^»co5£^!Sl (a(DHTiix!a«;wY 79ii?i*R6T* 


7 


10 


6 


4 


32 


FROM THIS MOMENT ON* *SHANIA TWAIN 

R J LArvGE 'F riVAI.N 1? J LANGEj ICI (O;. IVI MERCURY r./'-.H. n 1 1 


4 


61 


66 


74 


3 


ITS ALL BEEN DONE ♦ BARENAKED LADIES 
. , -l J LADIES (S.PACt) REPB'EE ALBUM CUT 


61 


11 


11 


11 


3 


GOODBYE ★ ♦ SPICE GIRLS 

P ' A**\ ^' 'I'U M ftOW'E 'SPlCE GIPlS R STA^^iARD M ftOWEl ■ VRGIN3865?* 


11 
8 




® 


68 


75 


5 


FLY (THE ANGEL SONG) * ♦ THE WILKINSONS 

T~ .-'.,-). i .■^'.^I^U^" VI93\,1i>£; iC lD,,'i*QAI(T,M>Vlll: 


62 


12 


12 


10 


16 


LULLABY ♦SHAWN MULLINS 

!i Mb'LLI*iS (S MUtLlTi"Sl IVI SMG ^'L H ' ' ' ' i i ' ' "jJA 


63 


67 


69 


6 


SWEETEST THING ♦ U2 

S LILL- ! , ',1;, 5 ENC IU2) ISIAND ALBUM CUT 


63 


13 


13 


13 


16 


SAVE TONIGHT ♦ EAGLE-EYE CHERRY 

A KVIMAN It CHtRKYJ WCrf^K ALBUM CUT.'EffC 


12 


64 


61 


60 


6 


FOR A LITTLE WHILE TIM MCGRAW 

r !■'..".'■ ' ■ - . T MCGRAW iP VASSAR.S MANOIL£J.VAVDiVERI CURB ALBUM CUT 


60 


14 


14 


14 


43 


THIS KISS A ♦FAITH HILL 

B tjnLLiMi -i-" " HILL f'. LEPNERA POBOFF B N CHWMANI i'CI (D1 IVi WAPNER &Wj TvO.'^H'.'ILLE > ' i^2'P 


7 


65 


69 


71 


13 


WHEREVER YOU GO ♦ ♦ VOICES OF THEORY 

..1 -,'i7T; V },' ' '.iP.'t , ,CNES ID [KJTTOWS M MCCARV.N R HARRIS* iC! .Pi H 0 L.A ''-'-] ' t,i ANT 


36 


OD 


21 


46 


8 


GHETTO COWBOY • ♦MO THUGS FAMILY FEAT. BONE THUGS-N. HARMONY 

AHESCtfiMh -;'.!itRSEn KdilEEfi.J BLPiE.ELNKCI ASlOME'i (ODl WOTHLCSWJ'HlESS . " " > '■ 


15 


66 


63 


65 


5 


STAND BESIDE ME * JO DEE MESSINA 

S G,MiMCRr T,MCGRAW:SADAVi5i CURB ALBUM CUT 


63 


16 


IS 


15 


12 


HANDS ♦ JEWEL 
J-KILCHER IJ MLC*IER,P.l£OKARD) ATLANT'-: ALBUM CUT 


15 




67 


65 


68 


7 


HOLD ON TO ME * ♦ JOHN MICHAEL MONTGOMERY 

III' ■' ■,' -.li.iiMERYiB OAH,W RAMBEAUA) .,C i ip' 1 i ATUNTK -.^li " . . I - 84197 


65 


IT 


It 


21 


12 


LOVE ME* ♦ 112 FEATURING MASE 
L.E«AI>W«TEiL W*1^WW(E DJ0»£SM'Er.i,OPWKERJK5CA1tfftl>ME£T4*LVWCfiCSSi t; I EADBOf .,t-i"i'- 


17 




68 


62 


55 


13 


LET ME LET GO ♦ FAITH HILL 

OM.IFr .(ILL .-.'.TI.NO.D MORGAHI WARNER BRC^ I'^Aii-. IL I.I ■■■.), l.'l.ur 


33 


M 


16 


17 


16 


SLIDE ♦ GOO GOO DOLLS 

RCAVALIO.GLDOGOODOILSU R/E2MXt WARNER BROS ALBUM CUT 


16 


® 


75 


80 


4 


WHAT IT'S LIKE ♦ EVERLAST 

•■' .1 ,LF^LASTiESCMRO0Yi TOMMY BOY ALBLM CUT 


69 


19 


17 


16 


18 


JUMPER ♦ THIRD EYE BLIND 

i.Lr.i'., 1 .L";. '.M ELEKTaA ALBUM CUI'EtG 


15 




74 


91 


9 


ITS THE THINGS YOU DO* ♦FIVE 

,-i '.■ ).'.\fir)N,GSHAM)N,HCR(CHLOWF)'rti (C) IDi I' i*i A- i^Ti : .^-v- 


53 


20 


19 


47 


4 


1 DON'T WANT TO MISS A THING * MARK CHESNUTT 

1,1 v,.."i..- ■ . .' :i,i ":: (D) m;; lilCCA /20'H 


19 


QD 


73 


61 


,s WESTSIDE* ♦TQ 

■ , -"; v'*siiF;ir.N:{..yi«^.; = fi:ft:,s RawK..w;o;E)iiiL'£^ : TiaKiw»t?5cc2EPC 


12 


21 


20 


20 


15 


CAN 1 GET A... * ♦ JAY-Z FEATURING AMIL (OF MAJOR COINZ) AND JA 

] [, T 1 ' ' ''i 1 ! L ■ iF^f ■"■'.- -■^MN':.,R P.'^'^'.^, 1 1 ^lEf^ JAW ' ■ - - . * MiRC'JRV 


20 


72 


64 


56 


9 


WHEN YOU BELIEVE ♦ WHITNEY HOUSTON & MARIAH CAREY 

BABf^ACE ■■'■■■' T J sABvFACli DREAMWORKS StXJNDTFWCK 'T 


51 


(D 


24 


25 


6 


TAKE ME THERE ♦ BUCKSTREET & MYA FEAT. MASE 4 BLINKY BLINK 

T RILC* (T RiLEY T .'Ar.t.M NE1.S0N,M BETH A, U rOSTEi^' tNTERSCOPE SOUNDTRACK CUT 


22 


QD 


77 


84 


3 
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NEW ORLEANS FUNK THRIVES 

(Cmitinued from page 1) 

al retail confusion about where 
such titles fit in the product mix — 
relentless touring and innovative 
marketing efforts are among the 
alternative routes being taken to 
expand the scene beyond its home 
base. 

"I think it's something that's 'on 
the verge,' " says Galactic bassist 
Robert Mercurio. "We're one of 
the exceptions right now in taking 
this music beyond New Orleans, 
but there are a lot of other bands 
that are about to. I think there's 
something of a comfort factor for 
bands in staying home and play- 
ing for the local fans — but from 
what we've seen, when you do go 
out and bring New Orleans music 
to people, they're excited by it. 
The reaction has been tremen- 
dous." 

Galactic's slinky, Meters-in- 
spired grooves, exploratory jams, 
jazzy horn riffs, and burning soul 
vocals, courtesy of Theryl "The 
Houseman" deClouet, make for an 
intoxicating live show, and its fan 
base is growing outside the Cres- 
cent City, thanks to two years of 
nearly constant touring. 

"Galactic is successful primar- 
ily due to their determined, self- 
motivated touring over a consis- 
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tent two-year period prior to their 
first major-label release," says 
David Lefkowitz, Galactic's man- 
ager at Figurehead Management. 
"The authenticity of their music is 
the other key, both in terms of the 
complete spectrum of New 
Orleans' musical history and tra- 
dition, as well as their under- 
standing of the late-'60s groove- 
jazz era." 

In September, Capricorn re- 
leased the band's major-label 
debut, "Crazyhorse Mongoose" 
(which has sold 9,000 units to 
date, according to SoundScan). 
New Orleans-based funksters 
such as Michael Ray & the Cosmic 
Krewe, All That, and Iris May 
Tango are hoping the set will open 
the door for more groove-oriented 
music from this region. 

"I think it's definitely a genre of 
music where things are developing," 
says Kevin Aucoin, GM of "Tower 
Records in New Orleans. "When you 
read . . . musician magazines, like 
Modern Drummer, Bass Player, and 
Guitar Player, you realize that the 
early Meters stuff was so influential 
to a lot of major artists out there 
these days. So I think that with those 
artists spreading the gospel of funk 
music, hopefully it will get to the 
stature of swing music this pa-st yewr. 
I think it's definitely possible. All it 
takes is one band, and Galactic might 
be that band, that comes up from 
nowhere, kind of like Squirrel Nut 
Zippers did, and next thing you know 



every garage band in the world's try- 
ing to play New Orleans funk music." 

Brad Roberts, the marketing 
director at Monkey Hill Records, the 
New Orleans-based indie that just 
put out Ray's new record, "Funk If 
I Know," also sees the potential. 

"There really is no 'alternative' 
anymore. The alternative of a few 
years back is now pop and com- 
mercial. The way 1 look at it, this 
whole funk thing and the whole 
'jam band' thing that's really hap- 
pening right now on the college 
level, 1 think that is the new alter- 
native. And you know what hap- 
pens with that? Eventually it 
becomes commercial." 

"We definitely use Medeski, 
Martin & Wood as a diagram, 
because they're totally instru- 
mental music," says Mercurio. "It 
gave us hope. I mean, what gave 
them faith that people would show- 
up? There hadn't been a success- 
ful instrumental band in a long 
time. But they kept it together 
and are now very successful." 

Many involved in the current 
scene note that the music also is 
expanding, reaching into stylistic 
realms that may appeal to a wider 
consumer base. 

"I think funk is changing," says 
Iris May Tango band member 
Keng. "It's shedding its skin and 
evolving into something else that's 
not quite defined yet." 

The city's bands are still rooted 
firmly in the nourishing soil of 
New Orleans' funk heritage, how- 
ever, which they believe will set 
them apart from any imitators. 
"You just can't fake the funk," 
says Ray. 

Kay's manager already is see- 
ing promising signs that the rest 
of the nation may be catching on 
to that truth. 

"The number of clubs that cater 
to this audience and the number of 
festivals devoted to this music is 
increasing," says manager/agent 
Gloria Powers, "and now I get mes- 
sages from radio DJs that are in 
charge of 'jam band' music." 

FUNK ROOTS RUN DEEP 

Of course, funk is nothing new 
to the Crescent Cit.y. This is a 
town where a Funky Meters show 
at Tipitina's is not only a .sellout — 
it's a cultural event. Music from 
icons such as the late Professor 
Longhair, Dr. John, the Radiators, 
and the Neville Brothers exudes 
funk sensibility. The streets con- 
tinually echo the sounds of young 
brass bands like Rebirth, Cool- 
bone, and Li'l Rascals as they lead 
sweaty street parades, blending 
second-line syncopation with 
R&B, soul, hip-hop, pop, reggae, 
and Latin into a potent jazz-funk 
concoction. 

"It's almost like New Orleans 
has a funk heartbeat that just 
seduces musicians," says Scott 
Billington, a record producer and 
VP of A&R for Rounder Records. 
"The basic elements of funk are 
still right out there in the streets 
of New Orleans — in the brass 
bands and in the music of the 
Mardi Gras Indian gangs. So you 
can take that foundation and go in 
many directions. The New- 
Orleans Nightcrawlers, for exam- 
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pie, have taken the basic brass 
format into the realm of more 
ambitious harmony, composition, 
and arrangement, following in the 
steps of the Dirty Dozen. 

"Davis Rogan and All That have 
also borrowed from the brass 
bands — the sousaphone and the 
horns — and have added elements 
of rap and sounds from Davis' col- 
lection of '70s keyboards," he 
adds. "Sometimes, listening to 
Iris May Tango or All That, I 
imagine I'm hearing Frank Zappa 
w-ith a New Orleans rhythm sec- 
tion — it's funky but very adven- 
turous at the same time." 

Billington produced the compi- 
lation "Ain't No Funk Like N.O. 
Funk," released earlier this year 




on Rounder's Bullseye imprint. 
It's a comprehensive overview of 
the various emergent styles, from 
the exotic, jazzy compositions of 
New- World Funk Ensemble to the 
driving, Latin-tinged grooves of 
Smilin' Myron and the eccentric, 
hip-hop-flavored funk/punk of 
Iris May Tango. 

"It w-as obvious that something 
w-as happening," says Billington. 
"When so many bands started re- 
leasing their own CDs and dis- 
tributing them just in New- 
Orleans, it seemed to me that this 
was a moment in time that need- 
ed to be acknowledged." 

CLUB SCENE THRIVES 

Insiders trace the scene back to 
the clubs of the Frenchmen Street 
area (The White Paper, Billboard, 
June 8, 1996): late-night havens 
like Cafe Brasil and Dragon's 
Den, w-here musicians have free 
rein to experiment and the luxu- 
ry of audiences w ho want to come 
along for the ride. 

"The Marigny/Frenchmen 
Street area is sort of like our 
Greenw ich Village," says Lee 
Frank, a keyboardist and song- 
writer who came of age in this 
scene. "It's this bohemian, under- 
ground community that doesn't 
strive to appeal to the main- 
stream. That's w here things are 
created, when you're not trying to 
please somebody to make money, 



that's when interesting stuff hap- 
pens." 

From this environment 
emerged Galactic, Mas Mamones, 
Naked On The Floor, All That, 
and others. Racially mixed bands, 
with New Orleans players along- 
side musicians from all over the 
world, fearlessly combine indige- 
nous grooves with styles like 
Afro-Cuban, free jazz, hip-hop, 
punk, reggae, and African. 

Perhaps the best example is the 
New Orleans Klezmer All Stars, 
who — initially w-ith the help of 
Neville Brothers drummer 
"Mean" Willie Green — put a high- 
energy, funky spin on European 
Jewish folk/jazz. 

"It's not just that there's a funk 
thing going on, but it's another 
extension of the weird musical 
revolution of the '90s, that there 
is no style of music," says Frank. 
"The style of music is putting 
things together you never thought 
went together or hadn't been put 
together before." 

Additionally, the national mar- 
ketplace seems increasingly 
receptive, as so-called "Jam 
bands" like Phish, Widespread 
Panic, and Medeski, Martin & 
Wood continue to gain popularity 
with college-age crow-ds. Recent- 
ly, there have also been some note- 
worthy crossover appearances by 
funky New Orleans brass bands. 
The Rebirth Brass Band, w-hich 
opened a string of summer dates 
for punk/folk diva Ani DiFranco, 
also appeared on N'Dea Daven- 
port's recent eponymous release 
on V2 Records, and the pioneer 
funk-brass band the Dirty Dozen 
guest on the latest Black Cro»-es 
record, "On My Side," on Ameri- 
can Recordings. 

CHALLENGES REMAIN 

Despite these positive trends, 
it's still very difficult to market 
New- Orleans funk in the mass 
media. 

"The optimistic view- is that 
there is room for any talented 
band that is willing to commit to 
being underpaid and on the road 
a long time in order to build a 
career," says Dan Prothero, whose 
San Francisco-based indie label. 
Fog City Records, released Galac- 
tic's debut, "Coolin' Off," in 1996. 
"The pessimistic view- is that the 
public is too numbed by Kenny G 
to really give the Rebirth Brass 
Band a listen and that major 
labels aren't interested in instru- 
mental bands because they won't 
get airplay. The truth is probably 
somewhere in betw-een. 

"It is also a sobering reality 
that the chain stores have a 
rock/soul section and a jazz sec- 
tion, but there is no funk section," 
he adds. "So it's sort of random as 
to where they'll file your record — 
and just as uncertain that a fan 
will look in that .section." 

Prothero has proven adept at 
jumping these obstacles, mostly 
through the use of the Internet, 
w-hich enabled him to develop 
Galactic's fan base and make 
industry contacts that would have 
been impossible otherw-ise. But 
Prothero gives a lot of credit to 
the fans themselves, especially 



the "tapers," who, he says, are 
"largely responsible for taking 
Galactic to the next level." 

These tapers, w-ho record live 
shows and send out copies to 
friends, have also been crucial in 
promoting Michael Ray & the 
Cosmic Krewe, a jazz-funk group 
led by former Sun Ra/Kool & the 
Gang trumpeter Ray. The band, 
like Galactic, tours constantly. 

"In the beginning, a lot of Phish 
fans would put our shows at the 
end of Phish tapes they were 
trading," says Ray's manager, 
Powers. "This led to many new 
fans coming to our shows." 

Monkey Hill Records intends to 
capitalize on these grass-roots 
trends. 

"We're going to do a lot of non- 
traditional marketing," says Brad 
Roberts, the label's sales/market- 
ing director. "Not a lot of big ads 
in glossy magazines. It's more 
street level, trying to target the 
college market. Obviously, a big 
part of that is grass-roots mar- 
keting around the touring, with 
fliers, postcards, and such. We're 
going to target college radio, com- 
munity radio, and obviously the 
World Wide Web. That 'jam band' 
scene centers around the Web." 

The major-label strategy for 




Galactic is not much different. 
Harvey Schwartz, VP of A&R at 
Capricorn, says, "We can't depend 
on a national radio story with a 
primarily instrumental group. 
However, we attack the tour mar- 
kets w-ith [point-of-purchase 
materials], sell the product at 
gigs, and work the tour press. The 
other angle is lifestyle marketing, 
coffee shops, colleges, and Inter- 
net programs. We are trying to 
build a long-term loyalty, brand 
recognition for Galactic, 4 la the 
Meters, Neville Brothers, and 
Radiators." 

He adds, "I think this music 
will survive a lot longer than the 
local fads that sprout up every 
year. New- Orleans music w-ill con- 
tinue to grow and make people 
dance, which I believe is the root 
of its appeal." 

This Htory was prepared by 
Jonathan Tabak, jazz cotumnist 
for Mew Orleans' Off Beat Maga- 
zhie. His Ufork h(LH also appeared 
in Downbeat, Oxford American 
Magazine, and the New Orleans 
Times-I'icaynne. 
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The Hot 100 Singles Spotlight 
w-ill return next week. 
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CHART 


ARTIST TITLE 

IMPRINT & hUMOER/OlSTRiBUTiHG LABEL ISIXjGESTEO LIST PRICE OR EQUIVALENT FOR CASSETTEAX) 


PEAK 
POSITION 


CD 


NEW^ 


1 


■ No. 1/HoT Shot Debut * 


1 


QD 


83 


96 


41 


LIMP BIZKIT FLIP 9012WNTERSIXPE 110.98^16.98)0 THREE DOLLAR BILL. Y'ALL 


55 


QD 


73 


63 


13 


OUTKASTA LAFA|:E26063-/ARISTA(10 9&16 981 AQUEMINI 


2 


CD 






6 


GARTH BROOKSA" CAmcn«Wviu£> 97J2a (19 9a?6 98i DOUBLE LIVE 


1 


QD 


6G 


69 


13 


KIRKFRANKUNcoSPOCt)m«;90l78lNlEl!SOT[ll09»179ei THE NU NATION PROJECT 


7 


3 


2 


3 


40 


"N SYNC A- RCA 67r-i 3 1 10 9& 16 Ml 'N SYNC 


2 


58 


56 


70 


7 


U2 • ISLAND 52tel3 (11 961(117 98) THE BEST OF 1980-1990 


45 


LiJ 


4 


4 


6 


JEWEL ATLANTIC a2950';AG (10 9a'16,96) SPIRIT 


3 


59 


53 


47 


28 


S0UNDTRACKA'aAOic»0ljr»AnAmiC83ll3-.ciicilQ9^7.9e) DR. DOUTTLE: THE ALBUM 


4 


s 


3 


2 




CELINE DION A' 5M music 5952itPiC [ll 98 Ea>17 98) THESE ARE SPECIAL TIMES 


2 


QD 


68 


69 


29 


EVE 6A RCA67617(109a'l6.98)B EVE 6 


33 


G 


7 


G 


6 


MARIAN CAREY A-' COlUMBIA69670*ni 9SEa'17ge) # IS 


4 


61 


40 


25 


9 


MANNHEIM STEAMROUfllAMElKWGliuuPHOW 1998 iia»I5 981 THE CHRISTMAS ANGEL 


25 


; 


g 




72 


BACKSTREET BOYSA^JIvE415S9(10.9&16.9B) BACKSTREET BOYS 


4 


CM) 


78 


81 


16 


HOLE A xc;siM,G[F»[iiii0 9e>l6 98i CELEBRITY SKIN 


9 




9 


9 


6 


THE OFFSPRING A COLUMBIA 69661* (1 1 98 tO/l 7,98) AMERICANA 


G 


63 


52 


19 


3 


SV.?,*'?Sr,,o.,e,,6-981 NOLMTSOUJIEROOMfHATlON-WECANTBESTCPra) 


19 


9 


8 


8 


60 


SHANIA TWAIN A' MERCURY (NASKVillE) S36Q03 (10 98 EQ/16 9SI COME ON OVER 


2 


QD 


74 


77 


24 


MONICAA ARlsiAl9011-(109a(16-981 THE BOY IS MINE 


8 




14 


12 


13 


JAY-ZA 'CC A-flLLAOEF JM(55B902*MEKLfP'tlD9eEQ169e:i VOL 2... HARD KNOCK LIFE 


1 




16 


13 


5 


VJncAlcol VIAincn ^^^^^ 

2PAC AM*RU/OEATM ROW SOJOl'/INTERSCOPE 119 96f2^ 981 GREATEST HITS 


5 


65 


65 


67 


43 


MADONNA A' MAVtRlCK46847(WARNER BROS 110.98/17.981 RAY OF LIGHT 


2 


6« 


69 


66 


21 


EAGLE-EYE CHERRY • lanx 6M.utPH: 110.98 lati 981 ■ DESIRELESS 


45 


12 


11 


10 


5 


METALLICA ELEktra 5??99vEEG (l8,9a'24 98) GARAGE INC, 


2 


67 


60 


59 


12 


CailCOaLGL0n>ESIEFAN.Aiei«FI«NaHSHWnNW(MIIW VM1 niuiLi: 1 luir 

EPIC 69600 (11 98 Ea 17 981 vn 1 UIVHS LIVL 


21 


13 






48 


DDCIE CHICKS A^ mcnument 6S19&S0W (NASH^aib Il09e EQ 16.%;' B WIDE OPEN SPACES 


10 


68 


57 


56 


g 


98 DEGREES • MOTOwfl 53O956ll0 98Ea'16 9B) 98 DEGREES AND RISING 


56 


14 


IS 


15 


29 


BRANDYA'ATlANTICB3039','AGI109a'T6.981 NEVER S-A-Y NEVER 


2 


69 


50 


48 


16 


10* m EC? 1*!?' 2 »! * 98) ^^'^^ PRESENTS; JOCK JAMS VOL. 4 


20 


15 


in 


f 


7 


'N SYNCA RCA67726Ul.9R'l7,9e) HOME FOR CHRISTMAS 


7 


70 


75 


80 


33 


LENNY KRAVITZ •viRGin 45606110 9816.98) 5 


36 


GD 


22 


22 


18 


"SE?«aiiJ)LUMBIA(11.98£arl7.9e) ™E MISEDUCATION OF LAURVN HILL 


1 


71 


72 


62 


39 


ALL SAINTS A London 8?B997i'I5Land il0 98EQ'l6.9e)B ALL SAINTS 


40 


17 


17 


18 


57 


WIU SMITH A*ailUMaiAM6e3M1098Eai; 981 BIG WILLIE STYLE 


8 


QD 


79 


53 


6 


'riob^6o™- ,11 98(17 98, '^^R * """CE VOL. 1 (THE WAR DISC) 


7 


18 


5 


- 


2 


MYSTIKAL NO LlMimsswivE 111 9&16.981 GHETTO FABULOUS 


5 


QD 


77 


95 


6 


«"*S!5j^EFFlF„io«i-,6,8) ™E ''""^CE Of EGYPT-INSPIRATIONAL 


73 


19 


19 


21 


8 


SOUNDTRACK intebscope 90181 110 9»nm THE RUGRATS MOVIE 


19 


20 


18 


16 


S 


S«»i'IS1«^"ne»w^ SUPPOSEDFORMEFINFATUATIONJUIWE 


1 


74 


G3 


57 


60 


SPICE GIRLSA'virgin 45111 <ll 9&i79si SPICEWORLD 


3 


75 






IS 


SHAWN MULLINS • SMG 69637/COLUMBIA|10 9B EQ lfi 9R> B SOUL'S CORE 


54 


21 


1! 




2 


BUSTA RHYMES ELE ■ FXnNCnON lEVtL EVE^^■■ THE FINAL WORLD FRONT 
[ ;[-.tra 6??n-/EEG(U,9a'17,98) tit..uiiw,iMiltvtLtvtr(i.ir»nPM.wwLur«wi 


13 


76 


61 


64 


99 


SPICE GIRLSA VIRGIN 42174' 110 9a'16.9fil SPICE 


1 


22 


21 


20 


5 


SOUNDTRACK A AMERCAN6ffi77C0LUM6IAllL9eB)n7.9fi CHEF AID: TME SOUTVI PAAK ALBUM 


16 


77 


81 


73 


15 


SOUNDTRACK • DEF jam 55B663*i'MERCURY(1 L98 Ed 17.96) RUSH HOUR 


5 


23 


20 


17 


25 


BARENAKED LADIES A' HEPRtSE46963/WARNERBR0S. {J09a'16,9B) STUNT 


3 


76 


64 


65 


18 


?^^™"*^'f.7„!.B,G(!9 -^^BgB) ™E "ECORD; 41 NUMBER ONE HITS 


13 




31 


27 


9 


VARIOUS ARTISTS POITGRAM- universal EMi 4]679Et'VIRCIN (1 1 9S'17 96) NOW 


21 


79 


7G 


72 


55 


SOUNDTRACKA UASSICAl 63213 110.96 £l»17.98l TITANIC 


1 




28 


43 


6 


SOUNDTRACK A drEAMWQRkS K)041,-GEFTEN (ll 9&17.98) THE PRINCE OF EGYPT 


25 


80 


62 


58 


10 


™Ri, T* V Mfc , ^'fvi 9 98) WW-1999; THE VBWS M TOP CHRISTIAN ARTBIS AND SONGS 


51 


26 


25 


23 


g 


WHITNEY HOUSTONA ARISTA 19037' (11 9ftl7,9fl) MY LOVE IS YOUR LOVE 


13 


CD 


92 


89 


7 


VARIOUS ARTISTS THeSMCfPSBOdSHPKf «lS-vaU*2 

rLJL TUHAM 1 i iLJL' JAM M jtlOWMtHV^UMT t J U W 1 / Tol 


53 


27 


23 


26 




GOO GOO DOLLSA WARNER6ROS.4705B(10 9a'16.98) DIZZY UP THE GIRL 


15 


(2D 


29 


29 


9 


DRU HILL A UMVtRSITY 524542,'ISLAND (10 98 t&17,98) ENTER THE DRU 


2 




87 


92 


12 


CAKE • CAPRICORN 53a092,'MERCURY (10,98 EQi !6 981 PROLONGING THE MAGIC 


33 




32 


32 


32 




1 


C83; 


126 


194 


3 


M Pacesetter m 

SOUNDTRACK WARN£RSUNSET,ATLANT(Ca315i*Gll09a'17 98] YOU'VE GOT MAIL 


83 


30 


24 


24 


27 


VHIMflTRArK mi ikinu t»uin ii 1 »irrvi7Qfls ARMAf^Pnni^N TMF Al Rl lU 

Ovvnv 1 rmua a kAiLiww* Wf*44j 111 - W tui ' .3f3J r\nivir\UL.L'UVj^'i — inc. hldu nn 


1 


QD 


33 


28 


7 


R. KELLY A 'JIVE 61625* 119 9ft24 981 R. 


2 


Qi) 


91 


91 


36 


MVA A UNIVERSITY 901 Wi'INTERSCOPE II0.9fli'16 981 MYA 


29 


32 


27 


30 


39 


S(X#U 1 kACK A' MWNDl SUrfETiflEPnSE 4£867wtflNER GRO& 1 10.961 OTYOFANGEIS 


1 


85 


58 


52 


9 


mLuMB^'STi* 9B, THE MOVIE ALBUM; AS TIME GOES BY 


31 


(S) 


36 


37 


13 


EVERLAST • tommy bov 1236(11 9&'16 9B)H WHITEY FORD SINGS THE BLUES 


33 


® 


90 


83 


5 


BONE THU6S-N-HARM0NY juc COLLECTION- VOLUME ONE 
BUTHLESS697l5-.'RELATmn(119&'17 9a) 1 MLI-ULLtl, 1 lUIN. VULUMt UINL 


32 


® 


41 


50 


76 


SARAH MCLACHIAN A' «B1STA 18970 (10 9ai6,98) SURFACING 


2 


17 


80 


74 


12 


PHIL COLLINS • FACE VALUE/ATLANTIC 83139(AGI10.9frl6.96l „,HITS 


18 




47 


45 


24 


BEASTIE BOYS A' GRfMD ROVAL 37716*OPIT0l UI 95(17 981 HELLO NASTY 


1 


88 


82 


82 


18 


SOUNDTRACKA soky classical 60691 111.98 EQ(17 98) BACK TO TITANIC 


2 


36 


37 


34 


36 


FAITH HILLA WARNER BROS (MASHVILLEM6790 (10 9a'16.9fll FAITH 


7 


89 


93 


99 


5 


VARIOUS ARTISTS lOMMrsor 1268 112.98/1 7 9ei MTV PARTY TO GO 99 


89 


QD 


43 


31 


6 


METHOD MANA[Wl«M55TOO-««iaiflr(ll.9e£!»17.9ei TICAL 2000; JUDGEMENT [»Y 


2 


90 


84 


8G 


17 


ALAN JACKSON A arista Nashville 18864 ho 9816 98) HIGH MILEAGE 


4 


3t 


34 


36 


58 


CELINE DION A* 550 MUSK 6ae6l/EPicim.9eE»17 981 LET'S TALK ABOUT LOVE 


1 


91 


88 


79 


7 


GEORGE MICHAEL A LADIES & GENTLEMEN- THE BEST OF GEORGE MICHAEL 

EPIC69635(15 9(iEli'19 9B) LnwiL-j on^ 1 1 m-ivilj i. mu ul-j i ulwui. mti. 


24 


39 


30 


11 


3 


REDMAN DEE JflAt 6589fl5'.'M£ftCURy (109B £ai6 98) DOC'S DA NAME 2000 


11 


o 


54 


54 


19 


KORNA IMMC*ITAl69001*.'TPIC(1198EaT6 98l FOLLOW THE LEADER 


1 


92 


85 


100 


g 


S0UNOTWCK9CRMM)M](K(MSWtI£}50045£DH7<(1099169B} THE PRWCE Of EGYPT — NAS^MLLE 


85 


93 


95 


84 


g 


QPAI \aiaducd odi-ic jau^d i i n oi^i i aoi Nl lUAhl nPIKir^ 


22 


QD 


46 


46 


65 


CREEDA «n3(.'P!3(u9ilD9&169eiH MYOVI/N PRISON 


22 


94 


100 


97 


67 


1 iCUFD A ^ 1 irxrc 3An,i^. adicti 1 1 n as.; a qb) UV IA/AV 

uoncn A lAi Ai,t <;ou4j/*Kisi A uu.wji 10.38) ivii nt\i 


4 


42 


39 


40 


27 


THE BRIAN SETZEH ORCHESTRA A rur niDTv onnrip 
INIEROTPE 90183 (10 9816 981 ^ " ' 


9 




105 


110 


15 


nWKILTn nwnaAM NUIHirAi9U2/i (1NTuQCmiIl.SB(l/.9B) Mtl^MAINKjAL AOHMAL^ 


] 


43 


42 


41 


95 


MATCHBOX 20 A' lAvA«Ti>mi:92721-Kll0.9ftl798iH YOURSEl/ OR SOMEONE UKE YOU 


5 


96 


70 


60 


7 


rU IPAf^O ruiriLr./i i/iii; i i/i qb.'i c qui ^UI/^A/^/'l OA 
l*nlbHUU CHIL.ADAl JOJ9 111) 3IV10 3tJI ^nil^kjU^S 


47 


44 


35 


35 


56 


ANDREA BOCEU.I A' philips 539207 110-98 E<V17 981 ■ ROMANZA 


35 


97 


101 


93 


9 


SOUNDTRACK • GLFfEN 25220 (10 9^1/ 98) SABRINA THE TEENAGE WITCH 


71 


45 


38 


33 


8 


U2A tsiAMO 521612 l2<.98EacDl THE BEST OF 19S0'1990/THE B-SIDES 


2 


98 


89 


87 


89 


OHWHIAC UMnutli A (.DLl/MBIA 6/334 IIU 36 L(4I16 36) oMT/*Ut U/MlUCI.! 


3 


40 


44 


42 


13 


SHERYL CROWA AlH5A0959(lO98Ea'l7 98l THE GLOBE SESSIONS 


5 


99 


102 


102 


47 


SOUNDTRACK A' UAvEfucx 4664WVAfiNER BKK 1 1 1 9^1 7 96) THE WEDDING SINGER 


5 


47 


26 




2 


VM)IOUSMniSTSaxAJBuceFjw5see9i-MKU7r(i09eEi>i69ei DjauE?T>CPROFESS<ONiU. 


26 


(H) 


109 


109 


13 


DEBORAH COX • apista 19022 110 98(16 98) ■ ONE WISH 


72 


40 


49 


38 


5 


PEARL JAM epic 69752- 111 9«E(»17 981 LIVE ON TWO LEGS 


15 


101 


96 


88 


9 


R,E,M. WARNER8R0S. 47112' (ia9«16.98) UP 


3 


CD 


55 


55 


18 


ROB ZOMBIEA GEFFEN 25212- (I09K16 98) HELLBILLY DELUXE 


5 


102 


97 


106 


7 


CHER WARNER BROS 47121 (I0.9&169a) BELIEVE 


97 


QE) 


67 


75 


35 


DAVE MATTHEWS BAND A' BEFORE THESE CROWDED STREETS 

frCA b.'bfaC- . .L id.'lb 'JH,. 


1 


103 


98 


104 


15 


HOOTIE t THE BLOWFISH A ailantk 83i36-/Ali (10 98(16 98) MUSICAL CHAIRS 


4 


SI 


51 


51 


90 


THIRD EYE BLINDA'ELEKTRA62012-«GllO9ai69eiB THIRD EYE BLIND 


25 


104 


104 


105 


10 


JONNY LANG AAM 540984(10.98 EI11698) WANDER THIS WORLD 


28 


S2 


45 


39 


8 


SOUNDTRACK A 550 MUSiC6897UH:ill.9eEa(i;.9B TOUCHED BY AN ANGEL THE ALBUM 


16 


105 


103 


113 


82 


TIM MCGRAWA' CURB 77886(10.9*16 98) EVERYWHERE 


2 




59 


Gl 


64 


EVERCLEAR A' CAPITOI 36503- (10.9»15.981 SO MUCH FOR THE AFTERGLOW 


33 


108 


108 


115 


64 


JANET A' VIRGIB 44762 111 98/17 98) THE VELVET ROPE 


1 


54 


43 


49 


32 


SOUNDTRACKA'(»PiT0l93«2(10,9«(179ei HOPE FLOATS 


4 


(25 


118 


121 


8 


BECK • BONG LOAOiOGC 2530*Gf FFEN a09£^16 981 MUTATIONS 


13 



^) Albums with the greatest sales gams (his week. • Recording Industry Assn. Of America (RIAA) certification for sates of 500,000 album units. A RIAA certification for shipment of 1 million units, with mulliplatinum titles indicated by a nunwral following the symbol. For 
boxed s«ts. and double albums with a running time (hat exceeds two hours, the RIAA multiplies shipments by th« number of discs and/or ta(>es 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are sugsesled lists Tape prices 
marked EQ, and all other CO prices, are equivalent prices, which are protected from wholesale prices. Greatest Gairter shows chart's largest unit increase- Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this weetu 
■ indicates past or present Heatseeker title, c 1999. Billboard/BPI Communications, and SoundScan, Inc. 
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3* 
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AGO 
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ARTIST TITLE 

IMPRINT s, NUMaER'OtSTftlBUTiNG LABEL (SUGGESTED IKT PRtCE Ofl EQUIVWENT FOR CASSETTECD) 


PEAK 
POSITION 




119 


127 


42 


NATALIE IMBRUGLIAA^RCA6763<I(10S&16 96^ LEFTOFTHE MIDDLE 


m 




154 


157 


153 


12 


JOHN MELLENCAMP • C0LUUBU\69602* (11.98£(V17 981 


JOHN MELLENCAMP 


41 


IN 


94 


85 


8 


HANSON • MERCURY 538240(1 1.96 EQ^17 981 LIVE FROM ALBERTANE 


32 




155 


129 


124 


15 


BETTE MIDLER WARNER BROS 47078 (10,9*17 981 


BATHHOUSE BETTY 


32 


110 


114 


119 


10 


AEROSMITH A geffen 25221 116,9a21 98i A LITTLE SOUTH OF SANITY 


12 




156 


140 


141 


36 


GEORGE STRAITA mcanasxville 70020(10 9^1698) 


ONE STEP AT A TIME 


2 




123 


118 


19 


THE TEMPTATIONS • motown 53093; no 9B tQ'15 9W' PHOENIX RISING 


14 




157 


158 


150 


20 


FIVE ARISTA 19003 I109a'16 98in 


FIVE 


112 


(SD 


124 


120 


7 


. „rr, ,,. _ MAYBE YOU'VE BEEN BRAINWASHED TOO. 


112 




158 


106 


78 


6 


VARIOUS ARTISTS ARISTA 110.9&16 9>9I 


ULTIMATE CHRISTMAS 


71 












159 


165 


185 


69 








113 


107 


108 


10 


TOBY KETTH uebcury iNASHiflUfl 56e962(l09eEO'i698} GREATEST HfTS VOLUME ONE 


ei 




rLLtl WUUU NIAU A' REPRISE 4670ZWARNER BR(7S (10.9*17.981 IMt: UAPtL^t 


1 




160 


156 


148 


16 


VARIOUS ARTISTS beast &65i^iMiTAR (log&ie 98) 


NEXT GENERATION SWING 


105 


114 


110 


117 


30 


BROOKS ft DUNN ▲ ARISTA NASHVILLE 16865 1 lO gS'IS Qaj IF YOU SEE MER 


11 
































115 


11; 


111 


9 


VARIOUo ARTISTS ARISTA 19026 110 5516 99) ULl IMAI t l>AlNL/t rnn I T lyyy 


69 




161 


169 


176 


14 


UN vebLl 53175 111 9»17.98) ™ TELLING YOU FOR THE LAST TIME 


59 


HE 


121 


128 


23 


crti iMrvTDATV A nil 1 1ll V mtu iiofn 1 1 m i t rci TLrtT uucnniwiT: ciunn? \/ni i iiir o 


22 




162 


125 


101 


5 


BABVFACE EPIC69617111 98Eai7 981 CHRISTMAS WITH BABYFACE 


101 


117 


86 


44 


9 


HWmOftl£AW-AO«SIMI50Xi£nCN 

MCA NASHVILLE 70038 ; 10 96 !6.9ai 


39 




163 


139 

— — - 


126 


5 


BRIAN MCKNIGHT MOTCWN 530944 in 98 Ea 17.98) 


BETHLEHEM 


126 


(HD 


138 


130 


9 


FAITH EVANS 9 BAD60Y 73016*MR>SrA(10.9&179BI KEEP THE TAITH 


6 




m 


190 


193 


70 


INSANE CLOWN POSSE • island 524442 (10.98 EQ'ie 98l 


THE GREAT MILENKO 


63 


119 


99 


76 


7 


MARTINA MPRRinP prAfNAUviJ i n fiTAumi^nnQfl/if; ORi WMITP fHRI^TMA^ 


68 




165 


159 


160 


65 


?«s??«!,!iluT2*;0 9»16.9a, ™E GREATEST HITS COLLECTION 


4 


120 


127 


132 


10 


BLACK SABBATH EPIC 69115115 96 EQ7fl 98) REUNION 


11 




166 


160 


175 


80 


K-CI 8l JOJO A' MCA 1 1613* no 9B'I6 98) 


LOVE ALWAYS 


g 


121 


130 


94 


S 


?^^,??_?°?^y,?'!*'If K RZA AS BOBBY DIGITAL IN STEREO 


16 




167 


166 


163 


g 


THE ROLLING STONES v^mn^ 46740 (12.9&17 98) 


NO SECURITY 


34 


























127 


122 


112 


107 


34 


GARTH BROOKS CAPITOL iNASHVILLEt 9J572iCAP>T0L (44 98 CDl THE LIMITED SERIES 


I 




178 


178 




DIVINE PfND-JL'JM 1737VREDANT(I0.9a(169B)H 


FAIRY TALES 
































135 


116 


8 


BEE GEES TOLTDOH b5922tyA4M 110.98 £a i 7,98) ONE NIGHT ONLY 


89 




169 


171 


170 


44 


BIG BAD VOODOO DADDY • COOISVUE 9029CmTERS(3]IPE (10.9fil6.98) 


OGBADVCOOOOQIkDOY 


47 


























24 


124 


120 


125 


41 


JO DEE MESSINA • curb 779CM ilog&ie Mi I'M ALRIGHT 


61 




170 


150 


144 


21 


POINT OF GRACE WORD69456/EP(ClI09flE(^16,9e) 


STEADY ON 


12s 


113 


122 


14 


DC TALK FOREFRONT 46526A'1RCIN 1 10 9E116,98] SUPERNATURAL 


4 




(HD 


RE-ENTRY 


67 


^4ASTER PA' NO limit 50659*^IORITYI10 9ai698) 


GHETTO D 


1 




149 


137 


7 


1 1£ W BAO BJT /30?1 •,'ARiSTA (lD,9al6 981 KUUM 11^ 


20 




172 


131 


129 


1 


BARRY MANILOW ARISTA 19033 (10 3*1 7.98) 


MANILOW SINGS SINATRA 


122 


127 


133 


138 


10 


P^!^*^'*^^.?,?.,.^.n.T™ ,„n«..«„ EVERYTHING'S GONNA BE ALRIGHT 
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960egrees 68 

Aefoomllh 110 

Alabama 78 

TstyaniAli 194 

All Saints 71 

BobytKC 162 

Bacicstreel Boys 7 

Barvtahed Ladles 23 

B«*ttieBovt 35 

Beck 107 

Bee Gees 123 

B<K Bad Voodoo Daddy 169 

Bizr/ Bon« 133 

Black Sa&tutri 120 

Andrea Bocelli 44. 130, 179 

Bone ThuRi-N-Hannony 86 

BcaixTy U 
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Garth Brooks 2, 122. 128 
Bu5ta Rttytiws 21 
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Maruh Carey 6 
Deans Carter 127 



Clwr 102 

Cherry Popoin' Daddies. Ul 

Ea^-Eye Ctieny 66 

ChicaoD % 

Phil Collins 67 

Delma'iCoK 100 

Creed 41 

SherylCfow 46 

Cypress Hill 1 78 

dcTaft 125 

Chamond Rio 187 

Neil Diamond 85 

Celine Dion i, 38 

C«lir>e Dion, Gloria Cstelan, Aretha 

Trankiln. Shania Twain ft Mariah 

Carey 67 

Divine 168 

Dnie Chicks 13 

OJQu<h 193 

OMX 1,29 

OfuHill 28 

Bill Engrail 176 

Farfh Evans 118 

Eve 6 60 

Everclear S3 

Evwiasi 33 



Fastball 174 

fnc 157 

FieenMxxl Mac 159 
TYieflys 191 
Kirk Franklin 57 
Garbage 132 
VinceGitl 147 

Vince Gill With Patrick Williams And 

His Orchestra 117 

Goo Geo Dolls 27 

Green Day 181 

Hanson 109 

Jimi Hendnx 153 

Faith Hill 36 

Lauiyn Hill 1 6 

Hole 62 

Hoobe 4 The BWwfish 103 

WTiilney Houtton 25 

keCube 72 

Natalie ImDruglia 108 

Insane Clwin Posse 164 

Alan Jackson 90 

Janet 106 

Jay-2 10 

Jewel 4 



JuwiMe 137 

K-Ci ft jQJo 166 

TobyKenti 113 

R RHfy 31 

Kits 182 

Kom 40 

Lenny Kravit2 70 

Jonny Lang 104 

Limp Bdhit S5 

K«nrYy LOBBins 200 

Uddonna 65 

Barry Wanilow 172 

Mannheim Steamroller 61 

Marilyn Manwn 95 

Master P 135.171 

matchbox 20 43 

Davu lilatlhcws Band 50, 195 

Martii'ui McBride 119.146 

EdAin MdDain 186 

RetM McEnlire 152 

Tim McGraw 105 

Brian t,1cKnight 163 

Satan McLachlan 3d 

John Meiieneainp 154. 196 

Natalie Merchant 143 



Jo Oee Meuma 124 
MetallKa 12. 139 
Method Man 37 
MiaX 190 
Gecrge Michs«l 91 
Befte Midler 1S5 
Monica 64 
Monitah 142 
Alanis Monssette 20 
Motley Cnie 149 
Shawn Mullint 75 
Mya M 
Mystihal 18 
New Radicals 112 
Ned 184 
■N Sync 3. 15 
TheOffscnng 8 
OutKast 56 
Pearl Jam 48 
Point Of Grace 1 70 
Kelly Prke 150 
REM. 101 
Ranwnslein 1 85 
Redman 39 
LeAnn Rimes 144 



The Roihog Stones 167 
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Sar^geGaiden 98 
Seal 93 

Jerry S«in(eM 161 
Semisonic 183 
The Br«n Setrar Orchestra 42 
VondaShepard 148 
Kenny Wayne Shepherd Band 
The Smasiimg Purnptiins 1 99 
MichaH W. Smith 145 
Will Smith 1 7 
Snoop Oogg 138 
SOUNDTRACK 
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BackToTrtanc 88 

Belly 177 

CanT Hardty Wait 192 

Chet Aid: TTie South Park Album 

22 

City Of Angels 32 

Dr. DditUe: The Album 59 

The Faculty 136 

Hope Floats 54 

The Pnnee Of Efflpt 25 

The Prtnce Of Egypt— Inspirational 



73 

The Pnnce Of Egypt— NashvUte 92 
The Rugrats Mwie 19 
Rush Hour 77 

Sabnna The Teenage Wrtcfi 97 
Titanic 79 

Touched By An Angel. The Alt>um 
52 

The Wedding Singe* 99 
The Wedding Singer Volume 2 

116 

You've Got Mail 83 
SpKe Girls 74, 76 
Bruce Springsteen 134 
Sfluirrpi Nirt Zippers 1 73 
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Kerth Sweat 151 
The Temptations 1 1 1 
ThMd Eye Blind 51 
Timbaland 131 
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Shania Twain 9 
Tyrese 198 
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ESPN Presents: Jock Jams Vol. 4 
69 

Monsters Ot Rock 197 

Mrv Party To Go 99 89 

Next Generation Swtng 1 60 

No Ltmii Soldier Compalahon -- We 

Can't Be Stop 63 

Now 24 

Pvire Moods II 180 

The Source Presents Htp Hop Hits 

— Volume 2 81 

Ultimate Cnnsmas 158 

UrtimatP Dance Party 1999 115 

Wow 1999; The reafs 30 Top 

Chnstlan A/tists And Sor>gs 80 

Mark Wilis 188 
Tnsha Yearwood 1 75 
Rob Zombie 49 
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SAVE THE MUSIC DRIVE BLASTS OFF VIA VH1 




(Cinitinnrd JhitH page I) 

Lilith Kair tours, and on-air promo- 
tions from such artists as Celine 
Dion, Shawn Colvin, .John Mellen- 
camp, Hootie & the Blowfish, and 
Tony Bennett. 

COME TOGETHER 

"What I'm rcall.v happy about is 
that it seems the industry is coming 
together and really pledging its sup- 
port for this initiatiw," says VHl pres- 
ident John Sykes. "It's a way to gira 
back, to educate the young people of 
our country, and 
it's all about music. 

"It just shows 
that music is so 
powerful in more 
ways than anyone 
over thought." he 
adds, citing re- 
SYKES search that shou's 

that knowledge of 
playing music imprmxis kids' reason- 
ing abilities, i*aises math and English 
scores, and often heljis them learn and 
mature emotionally with greater ease. 

One of the key elements of the 
cause is that it forges partnerships 
with the involved local school .sys- 
tems, assuring that donations will 
maintain their value over a number 
of years. 

"We use the whole concept of the 
instrument donations as a way to 
bring programs back into schools 
where they no 
longer exist be- 
cause of budget 
cuts," says Bob 
Morrison, VP of 
public affairs for 
VHl."Thcinstru- 
e ments are the car- 

ISAAK rot; we make the 

deal based on the 
agreement that the local school sys- 
tems will put in a qualified teacher 
and make music education a part of 
the regular curriculum. It ensures 
that the instruments will have an 
impact not only for the year we make 
the donation, but on a sustained leviel." 

ULTIMATE FINANCIAL GOAL 

VHl's ultimate financial goal for 
Save the Music is to rai.se $1()0 mil- 
lion over 10 years to benefit a million 
.schoolchildren. Even .so, Sykes con- 
fides that he's hoping the goal will be 
met in fewer than .seven years. 

"After 10 years, I'd Uke to think we 
won't need the program anymore, 
that local governmenLs will see the 
positive results of music education on 
math and science scores and will pay 
for it them.selves. Right now, though, 
the educational system in this coun- 
try is a wreck and needs all the help 
and support it can get" 

Among the goals for the coming 
year, VHl intends to become involvecl 
in local cam[)aigns for Save the Music 
in 30 U.S. cities (it targeted 1.5 in 
1998, reaching 200 schools and help- 
ing .57,000 children), including activ- 
ities designed to showcase local 
music education programs. It launch- 
es a three-month national on-air cam- 
paign Jan. 25, featuring the mantra 
"Music = Brainpower," with testi- 
monials from business leaders like 
Donald Trump, America Online COO 
Bob Pittman, and Sumner Redstone, 
chief of Viacom, which owns VHl. 

"We hope that will show that 
studying music will not just give you 
a chance to become a great musician, 




but al.so a business leader: it's about 
more than the arts, it's about build- 
ing brain power. That benefits soci- 
ety on all fronts," Sykes says. 

The financial goal for this yeai- $14 
million, aiming to reach 120,000 stu- 
dents. VHl's April "Divas H" concert 
and accompanying album and the 
"Storytellers For VHl Save The 
Music" series will continue to be sig- 
nificant revenue .souree.s, as «nll the 
forthcoming program "Jazz: An 
Expression Of Democracy," a 90- 
minute .special that last .year was host- 
ed by the president and the first lady. 

Public service announcements 
(PSAs) will be delivered to radio sta- 
tions and cable affiliates nationwide, 
while VHl will continue to partner 
with oi'ganizations in music, arts, and 
e<lucation to "help government agen- 
cies understand their role in sup- 
porting music education as a core 
subject" a VHl spokesman says. 

ARTIST INVOLVEMENT 

For the artists' part, involvement 
has been flowing like gravy. Natalie 
Merchant, for example, spent a day 
singing, dancing, and playing insU'u- 
ments at a foster care facility in up- 
state New York in 1997; Tony Rich 
licrsonally donated instruments to an 
Atlanta school; a number of artists 
have taped PSAs; Mellencamp is con- 
tributing profits from his recently 
published "Mellencamp: Paintings 
And Reflections" art book to the 
cause; Wyclef Jean not only attend- 
ed a supporting event but sponta- 
neously contributed a check for 
$10,000; and Paul McCartney con- 
tributed the $75,000 proceeds from 
his 1997 orchestral debut at New 
York's Carnegie Hall. 

'As s*M)n as artists are educated on 
the power of music instruction, they 
immediately jump on the bandwag- 
on," Sykes says. "They are the ones 
getting the word out" 

Says Dion, who performed in last 
year's "Divas Live" with Shania 
Twain, Mariah Carey, Gloria Este- 
fan, and Aretha Franklin and taped 
a PSA supporting the charity, "There 
are a lot of kids that are not lucky in 
life. They go to .schixil liecaiLse they 
have to and come home to problems. 
With music, these children can 
escape and express their pain or 
their joy or anger. Music is a lan- 
guage. To have it enter their lives will 
help them to have confidence. That's 
just one reason why this program is 
so important." 

President Clinton showed his sup- 
port for the project by donating his 
personal .saxophone to a student on 
behalf of the Washington, D.C., pub- 
lic school .system, while Hillary Rod- 
ham Clinton pledged support at a 
national White House event, citing 
the campaign as a m(xiel public/pri- 
vate partnership to help bring music 
and arts education back to school 
children. 

Then there are those who benefit 
from music education. "I used to play 
the tuba in fourth grade, but money 
was cut for the program," sa.vs Tri- 
cia, an 18-year-old high school grad- 
uate from Medina, N.Y. "A few years 
later, our marching band raised 
enough funds to get the music pro- 
gram started again. I kxiked forward 
to going to band practice every day 
to vent some steam. I think it kept a 
lot of kids from doing things like 



drugs and gang violence." 

THE BEGINNING 

This campaign, sui'prisingly, was 
not initiated by VHl behind the 
doors of a corporate brain trust in an 
effort to raise the channel's profile. 
Instead, Save the Music began when 
Sykes "tripped over it" while \*olun- 
teering for New York's Principal for 
a Day program. 

"I hopped in a ta-xi and went over 
to Brooklyn's PS. 58 and saw the 
fifth-grade orchestra playing Bee- 
thoven. It was sui-prising," he says. 
"But unfortunately, the instruments 
these children were playing were 
falUng apart There was a violin held 
together with gaffer's tape. Then the 
principal told me that it was a nice 
progi-am, but it was closing down at 
the end of the yeai' because they had 
no money." 

Sykes asked how much was need- 
ed and was told $.5,000. "The enter- 
tainment industry makes billions of 




dollars a year in profits, so VHl 
adopted the school and the music 
progi'am didn't close down." 

PILOT PROGRAM IN NEW YORK 

As a result, Sykes and company 
reasoned that there must be a way to 
use its national reach of 64 million 
homes to help other .schools nnth the 
same problem. In 1997, it started a 
pilot program with Time Warner 
Cable in New York, which resulted in 
$1 million rai.sed locally for instru- 
ments. Artists were involved from 
the start, making personal donations 
and putting in time to raise money. 

"Once we launched the program in 
New York, we knew we were onto 
.something big. We felt we touched a 
nerve," Sykes says. "The response 
was immediate from consumers, 
musicians, record companies," the 
Recording Industry Assn. of Ameri- 
ca, and even musical instrument 
manufacturers, which offered deep 
discounts to VHl. 

"A lot of people in the music indus- 
try were proud that a business they'd 
gotten into had some academic bene- 
fits instead of being pure entertain- 
ment It inspired a lot of people in the 
indu.stry looking for a way to give 
back to do so right through their m n 
companies," he says. 

For its part, VHl looks at its bur- 
geoning charity as a way to accom- 
plish little more than its obvious goal. 
"We don't look at this as a huge 
branding .situation. We're not trying 
to get anyone elected, ratings don't 
come from this, and we're not mak- 
ing money," says Wayne Isaak, 
.senior VP of music and talent rela- 
tions for VHl. "We could certainly 
get very altruistic about trying to 
create a musical renaissance, but I 
really believe first and foremost it's 
about giving kids a chance, to allow 
musical education a chance to 
thrive." 




by Geoff May field 
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NCONVENTIONAL WISDOM: Naysayers, and I was among 
them, wondered what the Def Jam folks were thinking when they 
picked Dec. 22 as the street date for the sophomore album by rapper 
DMX. Conventional wisdom in the music business has held that a 
title released just days before Christmas might get lost in the shuf- 
fle, might even have trouble finding its way to store shelves. And, in 
the case of DMX, whose first album debuted at No. 1 just a few 
months ago (Billboard, June 6, 1998), there was the additional con- 
sideration of whether this might be too soon to drop a second album. 

After all, his "It's Dark And Hell Is Hot" had enjoyed a longer shelf 
life than many big rap sets see. It has never ranked lower than No. 
33 in 32 weeks on The Billboard 200, remarkable consistency for a 
hip-hop album. So, Def Jam was being second-guessed in much the 
same way Atlantic was in 1996, when Hootie & the Blowfish elect- 
ed to come with its second album while its first still ranked in the 
top 20. 

So what happens? Geoff eats his hat, as DMX not only captures 
the big chart's crown but does so with one of the biggest first-week 
totals in the SoundScan era. With 670,000 pieces, his "Flesh Of My 
Flesh, Blood Of My Blood" has the ninth-largest sum of any album 
that has debuted at No. 1 since May 1991. Among all weekly totals in 
the SoundScan era, it ranks No. 22. 

The total is more than enough to grab the chart's top, outdistanc- 
ing Garth Brooks by a 149? margin, despite Brooks' 38,500-unit gain 
over prior-week sales. He also has the added distinction of being the 
first rookie act to debut at No. 1 twice within a year. Furthermore, 
his previous chart-topper is not cannibalized by the new one; it climbs 
32-29 with a 36'? gain (147,000 units). 

Meanwhile, among albums that were in the previous week's top 10, 
hard-rocking Offspring (9-8, 340,000 units) and adult-leaning Jewel 
(No. 4, 488, .500 units) have the top 10 albums with the largest unit 
increases. Each gains more than 50,000 copies over the previous 
week. 

Christmas CHEER: Christmas week brought a larger gain over 
prior-week shopping to The Billboard 200 this year than it did in 1997, 
this despite the fact that this issue's top two titles sell less than the 
top two from a year ago, when Garth Brooks' "Sevens" and Celine 
Dion's "Let's Talk About Love" each exceeded 600,000 units. 

Move past the first two slots, however, and the '98 Christmas week 
top 10 is stronger, with each of the week's top five titles exceeding 
460,000 pieces. Last year, the same week saw only three titles sur- 
pass 400,000 units. 

Each of this issue's top 11 titles sold more than 300,000 copies, a 
distinction held by only six albums a year ago. One of them, Shania 
Twain's "Come On Over," has now done it twice. That album sold 
316,500 units, to capture No. 6 in last year's Jan. 10 issue. This time, 
she moves more than 311,000 pieces, good for No. 9. 

All of this issue's top 21 titles surpass 200,000 units, a feat accom- 
plished by just 17 titles during Christinas week of 1997. 

Rap AROUND: Although gangsta rap always seems like an unlike- 
ly Christmas stocking staffer, DMX isn't the only rapper who scores 
big on the current chart, which reflects the sales week that ended 
Sunday, Dee. 27. The Greatest Gainer goes to the "Greatest Hits" of 
the late 2Pac (16-11, an 85,000-unit increase for a one-week sum 
exceeding 306,000 units). Meanwhile, Jay-Z (14-10), Lauryn Hill (22- 
16), OutKast (73-56), Bone Thugs-N-Harmony (90-86), Bizzy Bone 
(155-133), Master P (162-135), and Snoop Dogg (173-138) are among 
the hip-hoppers who see sales gains of 30% or more. 

In part, this Christmas week march shows mainstream acceptance 
on the part of artists like Hill and Jay-Z, who each held The Bill- 
board 200's top spot for at least two weeks. But, I've got a theory 
about the harder-edged fare. In each of the last two years, rap had 
a big week the week after Christmas, which we suspect means that 
kids traded in albums they received as gifts for titles that Aunt Har- 
riet and Uncle Charlie might not have wrapped. And, the current 
chart includes the two days that follow Christmas. 

What still doesn't make sense to me, DMX notwithstanding, is the 
trend toward releasing rap albums late in the year. Two weeks ago, 
Redman entered the big chart at No. 11 with 183,000, which sug- 
gests he had the potential to debut at No. 1 if the title had been with- 
held until the slower weeks of January or February. Even more curi- 
ous were the decisions to drop Mystikal, Busta Rhymes, and DJ 
Clue on Dec. 15, which meant that all three were destined to chart 
during the one week that Billboard does not publish. Thus, all three 
had their highest chart peaks (Nos. 5, 13, and 26, respectively) dur- 
ing the big chart's unseen week. Each, predictably, drops to lower 
rungs this week (Nos. 18, 21, and 47. respectively). 
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INDIE BASE IS BUILT ON LARGE NUMBER OF SMALL SELLERS 

(Continued from page 1) 



share (Billboard, Oct. 17, 1998). 
However, indie observers note, if a 
complement of explosively selling 
rap releases and certain extraordi- 
nary niche titles (like Mannheim 
Steamroller's current "A Christmas 
Angel" or Ani DiFranco's recent 
"Little Plastic Castles") is subtract- 
ed from the mix, the vast m^ority of 
indie sales are derived from albums 
selling in the low five figures, and 
often less. 

Terms and conditions for carrj'ing 
indie albums vary from distributor 
to distributor; some handle records 
on a consignment basis, while others 
take variable percentages of gross 
sales. Though these sale.s may be in 
most cases a fraction of what a m^or 
label might expect from even a new 
act, low owrhead and much smaller 
marketing and promotion costs can 
help ensure a profit for an album on 
both the distribution and label 
sides — e\en in cases in which sales 
are in the low thousands, or even in 
the hundreds. 

"If you look at [The Billboard 2(X)1 
day in, day out, or even the Heat- 
seekers chart, you see very little 
independently distributed prixluct," 
.says Michael Rosenberg, senior VP 
of the Port Washington, N.Y.-based 
distributor Koch International. "If 
you take out the rap stuff, you take 
out Disney, you're left with maybe a 
|big) chunk of sales, but scattered 
over a huge number of titles." 

Jim Chiado, VP/GM of music dis- 
tribution for the New Hope, Minn.- 
based Navarre Corp., says, "For the 
most part, in independent distribu- 
tion, it's a grind. You're grinding 
those 5,000 and 10,000 and 12,000 
units that at the end of the year 
you've sold on those artists." 
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Exclusive Album Reviews 

Dig 

•Life Like' 
(Radiounlverse/Universal) 

Lo-FidelHy Allstars 
"How To Operate With A Blown 
Mind' 
(Skint/Columbia) 

Smog 

"Knock Knock" 
(Drag aty) 

Hem Updates IMce liily 

■■t Prariuct Previews 
Every Maniay 

A new Billboard Challenge begins 
every Thursday. This week's channp 
is Rob Mosner from Chapel Hill, 
N.C., lost week's winner was Abe 
Morgan from Chicago. 



News contact; Julie Torasko 
jtaroskacgibiiiboa rd.com 



Without prompting, several indie 
businessmen use baseball as a meta- 
phor to describe their lot in the in- 
dustry and point out that the long 
ball — the huge hit album — is the ex- 
ception to the rule. 

"We can't run the business think- 
ing that, OK, we're gonna hit a home 
run this year," says Rick Williams, 
GM of Caroline Distribution in New 
York. "You hope for it. If you get a 
home run, that's icing on the cake." 

.lim Colson, director/GM of Dis- 
tribution North America (DNA) in 
Woodland, Calif, says, "One of the 
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things we've talked about here is 
working real hard on doing line 
drives and doubles — taking those 
records that do 1,000 or 2,000 and 
making them do 3,000 or 4,000. A lot 
of what we do here is that — looking 
at that next lewl, the next increment 
It's not [about] the home run." 

Carl Caprioglio, president of Oglio 
Records in Hermosa Beach, Calif., 
notes that swinging for the fence is 
often a loser's game: "To hit some- 
thing out of the park, your liability 
and your exposure is very high. You 
might be the home run champion, or 
you might be the strikeout king. An 
independent can't afford to be the 
strikeout king, because a couple of big 
mistakes and ym're in big trx)uble." 

SMALL UNIT SALES PREDOMINATE 

Virtually without exception, indie 
distributors say that an average al- 
bum sells around 10,000 units or less 
in its life as a current title. 

Chiado .saj-s, "If I took every title 
that I released last year and took it 
by the number of pieces that I sold 
... I would say they're probably less 
than 10,000 — and probably a lot less 
than that. I'm talking about your 
average sale on every single record 
that we released in a particular year" 

Rosenberg .says that Koch's sales 
of 234,000, according to SoundScan, 
on DiFranco's most recent studio al- 
bum were "exceptional for us." 

He adds, "Average label sales can 
be more like anywhere from 3,000 to 
10,000 units per release . . . Then 
you've got a much .smaller group of 
titles that will do 20,000 to 50,000, or 
20,000 to 100,000. Over 100,000, it's 
few and far between for us." 

Colson says that "well over half" 
of the records carried by DNA sell 
in the 1,000- to 10,000-unit range. 
"It's always like that" he adds. 

Taking up the baseball metaphor. 



JIMMY ROGERS 

(Contimied fnun pn^i' 7) 

ture: singer/guitarist Waters joined, 
Smitty left, Little Walter joined on 
harp, and Rogers moved over to 
rhythm guitar. That foursome would 
form the core of the Muddy Waters 
Band, the prime movers of the post- 
war Chicago blues sound and main- 
stays of local indie label Chess. 

Rogers cut various solo sides for 
the label while working as a sideman, 
including "That's All Right," "The 
World Is In A Tangle," and "Left Me 
With A Broken Heart" In 19.55, he 
left the Waters band to pursue a solo 



Jim Cuomo, GM of %ko Distribu- 
tion Partners in Salem, Mass., says, 
"Even within the indie world, there's 
still big league and minor league." 
He notes that there are two types of 
indie album release: The "A catego- 
ry," a priority title with strong label 
support, can ship 60,000 to 70,000 
units as a new release and sell 50%- 
fiO% of w'hat is shipped. 

"Now we get down into the real 
day-to-day kind of releases for the 
independent community," Cuomo 
continues. "If j-ou're shipping 10,000 
on something, you're doing good, and 
your scans will proportionately be re- 
flected as such. In fact, your scan 
ratio might wind up being even a Ut- 
ile better, because it's focused at such 
a certain market a certain clientele." 

At the end of the initial selling 
cycle of six months to a year, Cuomo 
says, these titles will end up seUing 
between 5,000 and 7,(KM) units. 

Regional indie distributor.s see 
similar numbers. -leff Scheible, CEO 
of Rock Bottom in Atlanta, says, "I 
would say, if we had not so much a re- 
gional thing, but something we would 
.sell in the Southeast [and] Southwest 
we would probably ship 3,000 [to] 
4,000 pieces. If it were a piece [by] an 
alternative group or a rockabilly 
group that had been out louring for a 
while, we could conceivably ship 3,000 
to 5,000 . . . Based on a couple of the 
acts that we have, [these figures ulti- 
mately represent] real sales." 

DLstributors specializing in indie 
rock tend to see figures on new re- 
leases that are e\'en lower 

Alicia Rose, GM of the Northwest 
Alliance of Independent Labels 
(NAIL) in Portland, Ore., says that 
the lounge-oriented local act Pink 
Martini's late-1997 release, "Sympa- 
thique" (Billboard, July 18, 1998), a 
NAIL exclusive, is the company's 
biggest seller of the year, at 27,000 
units. 

For NAIL exclusive titles. Rose 
says, "I would say 1,000 (units sold] 
makes me happy. Even 500 makes 
me happy, if it's a small record that 
I just know needs to go where it 
needs to go. On a really good exclu- 
sive release — we do have some hip- 
hop and various other titles that have 
sold very well for us— ;J,000 to 5,000 
is pretty much the normal high end 
. . . Realistically, an exclusive title 
that sells 500 copies right off the bat 
is pretty much what I expect. That's 
what I expect it to sell, and usually 
we get reorders, and we wind up sell- 
ing between 700 and 1,500 copies in 
the first year of release, or even 
more, depending on the relea.se." 

She explains, "For us, the key is 



career. He made the R&B singles 
chart in 1957 with "Walking By 
Myself," an adaptation of T-Bone 
Walker's "Why Not" which Rogers 
had played on and which Ertegun 
and Jerry Wexler had produced for 
Atlantic. 

In 1959, Rogers left Chess and 
kept a low profile until 1972, when he 
appeared on Leon Russell's "Gold- 
Tailed Bird" album on Shelter Since 
then, Rogers toured until his death, 
mostly with a band featuring him and 
his son. 



volume, but it's not necessarily vol- 
ume of one title — it's volume of all 
titles. We carry over 300 record la- 
bels. When you carry that many rec- 
ord labels, you really need to be sell- 
ing something of all those labels." 

Kai Dohm, president of Rotz Rec- 
ords in Chicago, echoes Rose: "I hke 
to say, a lot of little shit makes a big 
mess, too. That is very true, 'cause 
one hit record is not going to giw you 
the label recognition and [does not 
guarantee [ that the next record from 
that band is going to be just as hot 
and big." 

He adds, "I would say a good sale 
is shipping in the first month 5,000 
copies. That's when 1 get a grin on 
my face." 

NICHE LABELS, MODEST NUMBERS 

Niche-oriented companies gener- 
ally find that massive hit albums are 
a rare occurrence. 

Roots-music firm Rounder Rec- 
ords in Cambridge, Mass., ran all its 
titles through indie di.stribution until 
September, when some of its lop-end 
product began movHng through Mer- 
cury ria PolyGram Group Distribu- 
tion (with many other titles handled 
by DNA and Bayside). After more 
than 28 yeai-s in business. Rounder 
has issued some 2,500 albums; only 
om — singer/fiddler Alison Krauss' 
1995 release "Now That I've Found 
You: A Collection," which has sold 1.7 
million units, according to Sound- 
Scan — has shifted more than a mil- 
lion units. 

Speaking of her company's aver- 
age releases. Rounder partner/co- 
founder Marian Leighton Levy says, 
"If you're sharing off the top and the 
bottom . . . It's not unusual for there 
to be [sales in the] low fiw figures [in 
all categories of music]." 

Levy adds that these figures are 
subject to some fluctuation: "For rir- 
tually every genre in our catalog, 
there are peaks and vallej's, there are 
ebbs and flows . . . For instance, 
there'll be a time when reggae's hot 
and then there'll be a time when it's 
cold — you'll be lucky to sell a couple 
of thousand copies. And then a band 
Hke Phish discovers reggae, and all 
of a sudden vou might be selling 5,000 
to 10,000, or 12,000 to 15,000 ... The 
same is definitely true for blues; the 
same Ls definitely true for folk." 

Bruce Iglauer, president of the 27- 
year-old Chicago-based blues label 
Alligator Records, says that while 
certain titles, like the 1985 Robert 
Cray/Johnny Copeland/Albert Col- 
lins set, "Showdown!," have sold in 
"six figures," the majority of his new 
titles mm-e 10,000 to 20,000 units. 

"I would say that's true of us as 
well— 10,000 "to 20,000 [units per 
title]," says Edward Chmelewski, 
partner in the San F'ranci.sco-based 



blues label Blind Pig Records. 
"Sometimes you do better than that 
and do 20,000 to 30,000, or 30,000 to 
50,000." 

A label like Oglio, which deals in 
new rock acts, reissues, and compila- 
tions, sees a wide range of .sales, ac- 
cording to Caprioglio: "We're mak- 
ing money on a Kingbees reissue that 
sells 3,000 copies, and we're making 
money on 'The Coolest Christmas,' a 
various-artists Christmas compila- 
tion with all licensed product that 
sold 175,000 copies." 

But he suggests that lower num- 
bers are the average for many titles: 
"Recently, on the .lackie the .loke 
Man IMartling's 



new album], it 
shipped in the 
30,000 range and 
scanned in the 




10,000 range ^^^^H 
shortly after ini- I 
tial release. That 

would be a medium- to high-level 
release for us — .something that ships 
in the 30,000 range. A small reissue 
will ship in the 2,000 to 5,000 range. 
Our Sparks reissues are a really 
good e.\ample ... I would say the big- 
ger titles will pn)hably wind up in the 
3,000 to 5,000 [sales] range in the 
first six months. The .smaller titles 
will be 1,000 to 1,. 500." 

In spite of the predominantly small 
sales liiat labels have for mo.st titles 
on a year-to-year basis, indie opera- 
tors still continue to dream of the day 
that one of their records hits it big. 

Asked if there is a ceihng on what 
his titles can sell, Chmelewski .says, 
"I'd like to think not It's one of the 
things that keeps me going — the pie 
in the sky. Ewrylxxly harbors these 
dreams of 'Oh boy, ju.sl one artist or 
one record.' But that's really not the 
reality of the situation . . . Sure, I'd 
like to say, 'Boy, I'd like to sell a mil- 
lion copies of [blues guitarist] Tommy 
Ca.stro.' but if he sold 150,000, I'd be 
pleased as punch. I'd be doin' a jig in 
the office here." 

As one distributor notes, labels 
must pursue their great objectires 
with some sense of the way records 
really sell. 

"It seems my role lately, more than 
ever before, is managing people's 
expectations," says Ryko's Cuomo, 
"and if I can do that boy, I've had a 
good day. Most of 'em come in with a 
very pie-in-the-sky [attitude]. They 
.start building their expectations 
around what they need to sell, in 
order to substantiate making the re- 
lease, as opposed to looking at what 
the record is and what the real poten- 
tial Is. If you're hip to what it is you're 
putting out then you're finding a way 
to be able to say, 'Look, you build it 
from the ground up, instead of from 
the top down.' " 
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Sites + Sounds Is New 
Home For New Media News 



Billboard is ramping up its ongo- 
ing co\"erage of new media and E- 
commei-ce with the debut this issue 
of the bi-weekly Sites + Sounds 
column. 

Written by Doug Reece. who has 
spearheaded much of the maga- 
zine's coverage in thLs ai-ea, the new 
column will cover the increasing 
eonwrgence of new media and the 
music business (see page G2). 

Reece. formerly 
Billboarti's Heatseek- 
ers features editor, 
has been named to 
the newly created 
position of new media 
editor for Billboard 
and Billboard Bul- 
letin. Reece will provide coverage 
of new media thnmghout the week- 
ly magazine and for the daily fax 
sennce. In addition. Iteece. who is 
based in Billboard's Los Angeles 
office, will continue to author a wr- 
gion of Sites Sounds for Billboard 
Online that will include daily dis- 
patches. 

Reece's Heatseekers ImjKict and 
Popular Uprising responsibilities 
will be assumed by Carla Hay, who 
retains her music video editor 



responsibilities for Billboard; for 
the past year she also has been 
a.ssistant editor of Billboard Bul- 
letin. As Heatseekei's featui'es/mu- 
sic video editor, Hay. who is based 
in Billboard's New York office, will 
author the weekly Popular Upris- 
ings and The Eye columns and 
write Heatseekers Impact storie.s, 
as well as contributing other news 
and feature stories to various sec- 
tions in Billboard. 

Reece joined the 
Los Angeles staff in 
June 1995 and was 
promoted to staff 
reporter in Decem- 
ber 1995. In August 
UKM), he was promot- 
ed to Heatseekei-s featums e<litor. 
He joined Billboanl from Radio & 
Recorfls. Reece holds a BA degree 
in English from Pepperdine Uni- 
rei-sity. 

Hay joined Billboai-d's New York 
stafl'in Nm'ember 1997 from Music 
Connection, where she had worked 
since March 1994. She holds a BA 
degree in communications and 
political science from Stanford Uni- 
wrsity and an MBA from the Uni- 
versity of Southern California. 




Step Right Up For The New 
Cavalcade Of Acts & Attractions 



Amusement Busine.ss has just 
published the 1999 edition of Cav- 
alcade of Acts and Attractions. 
This comprehen.sive talent snuive- 
book provides booking 
information for all tyi»s of 
talent, entertainment, and 
attractions in the live 
entertainment industry. 
This year's edition contains 
nearly 300 pages of Ustings 
and information on musical 
and theatrical entertain- 
ment, touring shows and attrac- 
tions, and circus, variety, and spe- 
cialty acts. A separate listing 
offers information on various pro- 
moters, producers, hooking 
agents, personal mangers, and 
licensing organizations. 




Cavalcade is used by thousands 
of talent buyers at fairs, festirals, 
auditoriums, arenas, stadiums, 
amusement and theme parks, 
clubs, colleges, and other 
special events as well as by 
promoters, producers, and 
111 inking agents. 

The 1999 Cavalcade of 
Acts and Attractions is 
available for $7.5 per copy, 
including first-class 
postage and handling. For 
orders outside the U.S. or Canada, 
add $12 per directory for airmail. 
Send your prepaid orders to: 
Amusement Business, Single Copy 
Department, RO. Box 2497(), 
Nashville, TN .37202 or call 615- 
321-4250 for more information. 



Music & Marketing Seminar 

E.ssex Houiie • New York City • April 8. 1999 
Billboard Intematiunal Latin Music Conference & Awards 
Kontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlanta • .luly 14-16, 19iW 
Billboard/Airplay Monitor Radio Seminar & Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
Billboard Music Video Conference & Awards 
Loews Santa Monica Beach Hotel • Santa Monica ' November 10-12, 1999 
For more information, contact Michele Jacangelo Quigley at 212-536-5002 



Visit our Web site at http://www.billboard.com 
Contact Sam Bell at 212-.5:i6-1402/l-800-449-14O2. 
E-mail: sbeU@billboard.com 
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'Salty' Is Better Than Spicy At No. 1 



CEAR! 



BEAT 



ERE'S A TRIVIA tJUESTION ripped from the 
front pages: What do the .\rchies, the Simpsnnsi, and 
Chef from "South Park" have in common'? It's not dif- 
ficult to come up with the answer: They are all cartmn 
characters who have had No. 1 singkv in the U.K. (the 
very same country where children's characters Mr. 
Blobby and the Telelubbies have also reached pole 
position). 

Chef Ls the latest animated fig- 
ure to join this .select group, as his 
recipe for "Chocolate Salty Balls" 
(Columbia) gi\'es the .shaft to Spice 
Girls' Christmas No. 1, "Goodlne" 
(Virgin) on the Chait Inl'ormatiiiii 
Network (CIN) chart. (The British 
.singles chart that appears on ])age 
38 in Hits of the World is a reiK'al 
of last issue's Chart -Track list. It 
is the final Chai t-Track list, and as of next issue the 
CIN chart will ap|iear in Billboard.) 

Chef is actually the voice of Isaac Hayes, giving the 
hot-buttered soulster his first No. 1 in the U.K. His 
biggest British hit until now was "Theme From 
'Shaft,' " which peaked at No. 4 despite its No. I .stand- 
ing in the U.S. Hayes" last U.K. singles chart apjxjar- 
ance was in 1976 with the No. II) "Di.sco Connection." 
Hayes had to wait 27 yeai-s and one month between his 
fii-st U.K. chart entry and his fn-st No. 1. 

Wlien "Tlicme Fi'om "Shaft' " irmxs\ Ui the top of The 
liilllioard Hot 100 in November 1971. it knwked out 
Cher's "Gypsys, Tramps & Thieves." Pal Kelly of 
Brampton. Ontario, notes that the same secjuence 
almost took place 27 yeai's and two months later in the 
I IK. t'her's "Believe" was succeeded by B'wilched's 
"To You I Belong." which was followed by Spice tlirls' 
"triHxIbve." 
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'Ever' after: The commercial release of 
Brandy's "Have You Ever'/" (Atlantic) sends the sin- 
gle .soai-ing 9-3 on the Hot UK). That makes it the thii-d- 
highest-charting single in Brandy's career, behind her 
duet with Monica on "Tlie Boy Is Mine" (No. 1) and 
her single from the "Waiting To Exhale" soundtrack. 
"Sittin" Up In My Room" (No. 2). "Have You Ever'/" 
debuts at No. 4 on Hot 100 Singles 
Sales. 

If .sales continue to increa.se and 
Brandy gains her .second No. 1, it 
will he the ninth cliart-topper for 
songwriter Diane Warren, who 
most recently found lier.self at No. 
1 with .Aerosmith's "1 Don't Want 
To Miss A Thing." 

'SiLLY' LOVE SONG: It's been 
more than three years since a TLC single has debuted 
on the Hot 100. The gi'oup's last hit was "Diggin' On 
You," which entered the chart the week of Nov. 18, 
lili)5. and eventually peaked at No. 5. The LaFace act 
returns to actiw dutv with "Sillv Ho." new this is.sue at 
No. 90. 

AnGELIC: By remaining No. 1 on the Hot 100 fur a 
sixth week. "I'm Youi- Angel" by K. Kelly & Celine 
Dion (.liw) ties Dion's "Because You Loved Me" as her 
longe.st-nmning chart-topiwi; I f the duet can withstand 
the challenge from Brandy's "Have You Ever?," it 
could surpass that "Up Close Ji Personal" song to 
become Dion's bigge.st hit of all time. 

".Angel" is ah-eady .liw's longe.st-nmning No. 1, beat- 
ing the t"our-week reign of Kelly's "Bump N" Grind" in 
1!)!I4. "Angel" has lieen No. 1 as long as .live's l"irst four 
No. 1 titles combined. 
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TOTAL 786,602.000 821, 287.000 (UP 4.4%j 
ALBUMS 651,978,000 710,941,000 (UP 9%) 
SINGLES 134,624,000 1 10,346,000 (ON T8%j 



CD 504.602,000 578,302,000 (UP )4.6%J 

CASSETTE 145,952,000 130,790,000 (ON 70.4%; 
OTHER 1,424,000 1 ,849,000 (UP 29.8%) 
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BILLBOARD'S QUARTERLY FORECAST FOR DEVELOPING ARTISTS AND THE NEW MUSIC CLIMATE 



A breakthrough publication devoted 
exclusively to New and Developing Artists 



\ ^ Musical change ami ihe forces that create h will always be HtetiMSt important V 
industry. Whether from our New York, Nashville, LA., London or Tokyo bureaus. Billboard's ' 
main job is to hear the future and alert our worldwide readership. Soon Billboard will open a 
WeatherBureau to forecast global dtnactic conditions for new music, and whenever or wherev- 
er the next weather story breaks, you'll want to be there with us. 

Timothy White, Editor-in-Chief 



Content includes: 

•CRITICAL REVIEWS •COMPREHENSIVE RELEASE SCHEDULES 'SPECIAL CHARTS 
•IN-DEPTH DIALOGUE WITH RETAILERS ON THE CUTTING EDGE OF ARTIST DEVELOPMENT 

•ARTIST INTERVIEWS 
All about new artists - All done in the non-hype and trusted Billboard way. 



**BONUS DISTRIBUTION** 
100,000 issues will be DISTRIBUTED TO CONSUMERS 



via key retail locations! 



Published Quarterly - March • June • September • December 

For distribution Information, call Howard Appelbaum: 212.536.5023 • happeibaun)@billboard.coni 

Advertising is priced at Billboard's low Heatseeker rate. 

For information, call: Adam Waldman 212.536.5172 • awaldmafl@billboard.com 

New York Los Angeles Nashville London 

212.536.5004 323.525.2307 615.321.4207 44.171.323.6666 
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Las Vegas Hilton 

Monday, March 8 through Thu^s^p 



SpeakersHlPSeminars . . .Star 
Check out www.narm.com or (call 
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